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The farm value of a 14-1/2 ounce can of evapo-
rated milk increased by one-third from 1945 to 1951,

percent and the distribution margin 16 percent com-
pared with 32 percent and 15 percent, respectively,

while the manufacturer’s margin increased by two-
thirds, and the distribution margin by somewhat less
than one-third. In 1951 the farm value, or payment
received by farmers for milk, was 48 percent of the
retail price of evaporated milk compared with 52
percent in 1945, the manufacturer’s margin was 37

in 1945.

These margins include all costs and profits oc-
curring between delivery of the milk to the con-
densery and purchase of the final product by the
consumer.
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, Table 1.~ THE MARKET BASKET: Reteil cost of 1935-39 average annugl purchases
4 w1t of farm food products by a family of three average consumers, farm value
& of equivelent quantities sold by producers, marketing charges, end farmer's
shure of the consumer's food dollar, 1913-51

”\A, ’,ﬁg“, J/"‘
fe o 3 . : ; : Marketing :
/7 ¢ 7 szy Year : Retai} cost : Fanfg;aLue : cha57es :Farmer's share
-2 & ‘ H $ H H

: Dollars Dollars Dollars Percent

1913-15 average «..: 267 121 146 45

1920 veeevecvonanast 567 244, 323 43
1922 ceeencenannscetl 408 162 246 40
1929 tieicetcacaveetl 436 183 254 42
1933 ceececonannennet 277 90 186 32
1935-39 average +++? 341 135 204 40

1JOLO eevesovccanneas 319 127 192 40

1941 ceevececesaness 349 154 194 Ly

1942 teeeeacncnccoes 409 195 213 48

1943 tenvoanssssannet 459 236 229 51

1942, seavevcsaasenss 451 * 233 230 52

1945 ceeiiacancannet 459 246 229 54
1946 eerssessscccnes 528 279 258 53
1947 sseesscsacencvel 6[64- 335 308 52
1948 eeveecessncenatd 690 350 340 51
1949 tevecaecacacsst 646 308 337 48
1950 cecerccansaneet 645 308 337 48
1951 cieveeenncnanet 722 361 361 50

1950 - DECo R 681 4/338 4/34«3 A/ 50

1951 - Jan. eeeeeesd 709 357 4/351 50

Febs eeeevoot 726 4/372 4/353 51

Mare eeeseest 724 4/367 4/356 51

BAPre sovseeet 718 363 355 51

MBY vseeasaet 4/723 4/359 4/364 4/ 50

June vevvaens 724, 4/356 4/368 49

JUlY eevveeed 723 4/353 370 49

AUZe eerecent 714, 4/356 4/357 50

Septe eeeeeot 711 357 4/353 50

Octe ceveneet T2 360 362 50

NOVe cecnnnses 732 - 363 369 50

DECe vososssel 742 373 369 50

1/ Calculated from retail prices collected by the Bureau of Labor Statistics
and the Buresu of Agricultursal Economics.

2/ Payments to fermers for equivalent cuantities of furm produce minus imputed
value of byproducts obtained in processing.

3/ Merketing charges equal margin (difference between ret:il cost znd farm
vzlue) minus processor texes plus Government payments to marketing agencies.

4/ Bevised,
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Beginning with this issue, The Marketing and Transportation
Situation, including all detailed monthly dats on farm-retail
price spreads, will be published four times & year -- Junuary or
early Februuary, April, July, and October. oSummary data for the
"market hasket" series will appear each month in The Demend and
Price Situation, iscued by the Pureau of Agricultural Economics.
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CUMMARY

Farmers received whout 49 cents of the consumer'!s food dollar in
January 1952 compared with 50 cents in Januery a year ago and 51 cents in
February, March, and April of 1951. 1/ fnnual averages indicate that farm-
ers and marketing agencies each received atout 50 cents of the consumer’s
food dollar in 1951. The farmeris share was 2 cents above that received

in the 2 preceding years but averazed 2 cents telow that for the period

1943~48. :

Churges for merketing faurm foods increased during most months in 1951,
Wages, tronsportation rates, and other marketing costs were higher at the
end of 1951 than ut the beginning. Ferm prices of food products, however,
have shown no marked treud gince Februzry last year. Declines from February -
to July were approximately offset by increcses later in the yeur. Since
farm prices ure not expected to increuse gignificintly in 1952 end marketing
charges are expected to continue upward, fermers may receive u« slightly
sme.ller share of the cousumer's food doller thun they did in 1951.

1/ Estimates of the division of the retsil price between farmers and
morketing cgencies ure buaged on compurisons of concurrent prices at the farm
and retcil levels, except for sescsonul camning crops, dried fruits, sugar,
and vegetable-oil products. During « period of rising prices, the farmer's
share culculated on this bugis ig somewhat higher than the share which would
be obtained by comparing nrices received by farmers for particular lots of
products with prices puid by concumers for the seme lots after they have
moved throughethe marketing system. The reverse is true in periods of
declining prices.
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Charges for marketing farm foods in the "market basket" 2/ in mid-
Januery 1952 vere 8 percent higher than a year earlier and 3 percent above
the previous high, Farm value of the market-basket foods was 2 percent
above a year ago but 2 percent below the high reached in December 1951.
But, with increased marketing charges, reteil prices for fam foods were at
a record high in Januvary and wveraged 5 percent higher than a year ago. 2/
The retail cost of these food products has increased each month since
September.

FARM-RETATL PRICE SPREADS

Preliminary Estimates
for Junuury 1952

The farm value of the foods in the market basket declined about 2
percent between mid-December and mid-Jenuary to an annual rate of i364.
Sharply lower farm prices for epgs accounted for much of the decrease.
Reductions in the farm prices of oranges, grapefruit, most meat animals,
and several other nroducts also contributed to the decline.

The estimated retoil cost of the foods in the market basket did not
change significantly between December 15 and Jenuwary 15. Higher prices
for cabbage, onions, potatoes, sweetpotatoes, apples, butter, and some other
items werc almost offget by lower prices for eggs and several other foods.

Charges for marketing the foods in the market baslket advanced about 3
percent from December to Jaanuary and established a new record annual rate
of 38l. 'The previous high of 370 was recorded in July 1951.

Annual Averapges for 1951

The consumer?s dollar spent for farm food producte in 1951 was evenly
divided between faruers and murketing agencies. The retail cost of the
farm foods in the market basket equaled ;722 in 195L. 4/ The farm value
and chcorges for marketing thess foods each aversged about ;361.

The retail cost of the foods in the market bagket in 1951 averaged
77 or 12 percent above the winuel average of (645 for 1950. About $53
of this increese was reflected in a larger farm velue and the remaining $24
in increused marketing charges. The farmerts share of the consumer'!s food
dollar in 1951 was 2 cents more thun in the 2 preceding years but below that
received in the period 1943 to 1948.

2/ The "market busket" contains gquontities of furm food products equal to
the 1935-39 average :nnual purchuses per family of three average consumers.
Full details are presented in dgriculturzl Informetion Bulletin No. 4,
"Price Epreads Between Farmers ¢nd Consumers."

3/ Figures for Junucry 1952 are preliminary estimctes based on latest
~available reteil price datu.

4/ Total rctail cost of «ll foods currently consumcd per family of three
average consumers is roughly 50 percent higher thin the retail cost of the
"market busket." The murket bueket of farm food products does not include
imported foods, fishery products, or other foods of nonfam origin; it does
not include food consumed in households on farms where produced; it measures
the cost at current prices of 1935-39 uverage prewar purchases and does not
allov for the currcntly higher level of ner cupita food consumption, which
is 10 to 15 percent cbove the lavel for 1935-39; and does not include addi-
tionul mark-ups for preparation and service of mecls purchased in eating
placoeg.



Higher Marketing Charges
Expected in 1952

During 1952 the retail cost of the foods in the market basket will
probably averuge higher then in 1951, The figure for Jenuary 1952 was about
3 percent above the 1951 average., More of this rise may be reflected in
higher marketing charges than in increaced returns to farmers, Marketing
costs increased generally throughout 1951 and will probebly increase further
during 1952. Hourly esrnings of labor engaged in marketing foeod averaged
$1.46 in November 1951 (lctest available estimate) compared with $1.40 in
Junuary 1951 and $1.37 in November 1950. 5/ Railrcad freight ruteﬁ vere
increaged from 6 to 9 percent in August 1951, At the present time, the
Interstate Commerege Commission 1s conducting hearings on & petition by the
railroads for & further inoreqsy In rates,

Farm prices of food products declined zhout 5 percent from Februury to
July and were only slightly higher in January 1952 than = year earlier. The
higher annual avercge farm volue of the foods in the merket basket for 1951
resulted principally from post-Korean price rises in tha latter half of 1950
and the first 2 months of 1951. Compured with Janwery 1951, preliminary
estimates for January this year indiccted PetJll cost of the merket-basket
foods was 5 percent higher, with form vo]ue up 2 percent, and marketing
charges 8 percent higher.

Changes in Commodity Groups
from 1950 to 1951

Retail cost, farmm value, and marketing charges were higher in 1951 for
¢1l commodity groups then in 1950 (table 2). 4 large part of the total
increase in retnil cost and farm vulue of the market basket from 1950 to 1951
was reflected in increecses in the meat products group. The lirgest rise in
marketing charges, however, was in the fruits und vegetables group.

Murketing charges for fruits and vegetables were at & postwer annual
high of 5100 in 1951 and accounted for almost 30.percent of the total charges
for marketing ail foods in the market basket. Atout 16 percent of the total
farm vilue of the market~basket foods was repregented by fruits and vegeta-
bles. The bukery and cereal products group accounted for more than 20 per—
cent, of marketing charges for all market-busket foods, but only 8 percent
of the farm value. Meat products cccounted for more than 40 percent of the
total farm value of the market-basket foods end about 22 percent of total
merketing chorges.

The differences among merket-bzsket commodity groups in the percenteage
of consumert!s dollar going to furm producers were wider than in other post-
war years. The increase in the farmer?s share of the consumer's food dollar
from 1950 to 1951 resulted principally from increases in meat products and
poultry and eggs, the two groups which usually renk highest in farmer's
share. The farmer's shuce for each of these groups increased from 62 to
66 cents. The furmer's shure of the consumeris dollar for highly procassed
farm products averaged slightly below 1950 levels with bakery and other
cereal products unchonged from 1950 at 27 cents, canned fruits and vegetables
down from 21 cents to 18 cents.

5/ Weighted composite of earnings in stesm reoilvaye, food processing,
wholesaling, and retailing (see table 11).
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Table .- The market basket of farm food products: Amnual average retail cost,
farm velue, marketing charges, and furmer's share, 1951 and 1950

___Retail cost ' '
: Change - 1951 from 1950

Commodity S 1951 ;_ 1950 ;__ wctuul - : Percentage
:  Dollars Dollars Dollars Percent
Morket basket .,...........0 722,32 64491+ TT.41 S+ 12
Meat OTOAUCES «eeveeess.s 225,88 198.18 + 27.70 + 14
Pairy products .....aaia 134.76 121.04 + 13.72 + 11
Poultry and eggs csveceat 54,.89 LT 40 + 7.49 + 16
Bekery and other :
cerezl products seiese? 104.01 95.80 + 8.21 + 9
Fruits and vegetables ..: 156.36 141.%6 + 15.10 + 11
Miscellaneous products .*  46.4%2 41,23 + 5.19 + 13
Farm value
Market busket ..veevesecasss 361,31 307.92 + 53.39 + 17
Meat products seveseeeeds 148.20 123044 + 24.76 + 20
Dairy products .eeeeeeees 74,37 65.85 + 8.52 + 13
Poultry and egyus ceeennsd 26,31 29.30 +  7.01 + 24
Bekery and other :
cereal products ...e..: 28.35 25.66 + 2.69 + 10
Fruits and vegetables ..: 56432 49.70 + 6.62 + 13
- Migeellaneous products .: 17.76 13.97 + 3.79 + 27
: , Marketing chorges
Market basket ceveseceenenst 360.67 336,64 + 24.03 + 7
Meat products s.ieecessat 77.68 74474 +  2.94 + 4
Dairy products e.eeeeeeds 60.39 55.19 +  5.20 + 9
- Poultry and eggs .......: 18.58 138.10 ok A:S + 3
‘Bakery and other
cereal products .ece.e: 75,62 70.10 +  5.52 + 8
. Fruits end vegetables ..: 100.04 9l.56 + 8,48 + 9
Miscellaneous products . 28.36 26.95 + 1.41 + 5
: Farmer's shere of congumer!s dollar
: Uents Cents Cents
Market basket .......e.. seel 50 48 + 2
- Meat products .....ce..0 66 62 + 4
Dairy proddcte +v.eesees 55 54 + 1
Poultry and i gS eeveevst 66 62 + 4
Bakery and other :
cereal products ......: 27 27 0
Fruits and vegetablep ..: 36 35 +1
Migscellaneous products . 38 34 + 4
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eat Products: Harketing charges tend to be nore stable in terms of
dollars and cents for meuts than for most furm products. Charges for murket-
ing meat products in the me.rket basket increased abtout '3 to an average of
78 in 1951 and were slightly above the postwar high in 1948. However,
retuil cost rose from 2198 in 1950 to an znnual average of ~2¢6 in 1951,
ferm value from 123 to ©148. PRoth the fzrm and retazil figures were well
above bhe 1948 highs.

The furimerts shure of the dollar consumers cpent for meat products
ineresced from an average of 62 cents in 1950 to an overage of 66 conts in
1951L. By the end of 1951, however, the farmer's share was down to 61 cents.
Markcting charges in December 1951 were 11 percent higher than s yesr
earlicr and considerebly above the level which preveiled during most of the
yeur.

Duiry Productgs: Charges for marketing the dairy products in the market
basket rose sharply from nn aanual average of $55 in 1950 to €0 in 1951,
aftor having been relatively stuble from 1948 to 1950. Among the individual
duiry products, increuases were lergest for butter ind fluid milk. The
retail coegt snd farm value of the duiry products group lncreacsed proportinn-
utely more then morketing cinrges. The retail cogt wae slightly above the
1948 high but furm value vis wbout 5 percent below the 1948 high.

Poultry znd Eggs: Marketing charges for poultry und eggs were only
slightly higher in 1951 bub the retail cost was up 16 percent from 1950
and form value 24 percent., As & result, the farwer's share of the dollur
consumers spent for poultry ¢nd egge increased from 62 cents to 66 cents,
In December 1951, fame prices were below a year ecrlier, but marketing
charges were slgo lower so thuat the furmer's shears increcsed to 69 cents.

Most o the chuages in the annucl averages of thie group were caused
by increascs in reteil prices, farm value, and muarketing charges for eggs.
Farm and retcil prices for chickenrs were only slightly higher in 1951 and
marketing charges were low:r, which resulted in an incresse of 5 cents in
the former's sharce of the consumer's dollsr spent for chickens.

Bekery and ’Qther Cereal Products: The retail cost, farm velue, and
morksting cherges for this group «ll increased by abcut the c.me proportion
trom 1950 to 1951. This has been typical of the changes in this group dur-
ing the lanet 3 years. The farmer's share of the consumer's dolliur for
thie group equaled <7 conts, the same as in the 2 preceding yecrs but well
below the 35 cents received in 1947. During euch of the postwar ycors,
charges for marketing tioese products have increased. Retall cost wosg at o
record high in 1951 hut farm value was below the levels resched in 1947
and 1948.

Most of the increase in marketing charges from 1950 to 1951 wag accounted
for by bread. The rctail price or brezd averaged 16.2 cents per pound in 1951
compared with 14.8 cents in 1950. Famm velue of the wheat used in the loaf of
bread increused from 2.5 cents to 2.6 centg. Thus, the retail price went up
1.4 cente while form value increcsed only 9.1 cent. The remaining 1.3 cents
vag abgorbed in higher marketing chrrges and costs of other ingredients.

Fruits and Vegetablesi The retuil cost of the fruits and vegetsbles in
the market vasket increased from un snnuol average of 2141 in 1950 to <156
in 1951. Of this increase about $7 was reflected in higher farm value und
8 in increused morketing charges. The farmer's share of the consumer's
dollar was 36 cents in 1951, a slight increase over the preceding year.




4 e

2.

2
3N

14,-

-~ 8 -

SELECTED NEW PUBLICATIONS

"Hepearch in Selling snd Buying with Special Reference to- Goods Sold
or Bought by Farm People,” by Ottar Nervik snd John L. Black,

Hexvard ¢tudies in Marketing Ferm Products, No. 2-H, Cambridge, Mass.,
June 1951, :

"Agricnltursl Marketing Areas in New Fngland,™ by Charleg D. Hyson,
Harvard Studies in Mdrkntlng Fara Products, No. 3-H, Cambridge, Mass.,
Sept. L1951, .

“The Besice Relationships in Consumer Behavior," by Warrven J. Bilkey,
Harvard Studies in Marketing Farm Products, No. 4-H, Cambridge, Mass.,
Oct. 1951.

The above: three pullications report the results of research per-
formed by Harvard Univergity under a contract with the Bureau of
Agricultural Economics. The research is being financed under pro-
vigions of the Research.and Msrkcting #ct of 1946.

"Livestock Marketing Agencies in North Cerolina," by Walter P, Cotton,
N. C. Agr. Expt. Sta,, Bul. No. 377, Nov. 1951. (BaE cooperating.)

"Egg Marketing Fhannpls ind Methods Used by Northeastern Producersg,

by O. C. Hester, U. S. Dept. Agr., Agr. Inform. Bul. 69, 1951.

(R¥A; Agr. Expt. Stag. of Maine, d. K., Vt., Mass., R. I., Conn.,
N, Y., ¥. J., Pe., Del., Md,, and W. Va., PMA, FCA, and BAE cooper-
ating.) (Processed.)

"Wevw Concentrated Apple Juice:s Its Appesl to Consumers," by

James A. Bayton, Philip B. Dwoskin, and Shelby A. Robert, Jr.,
Bur. sgr. Bcon., Nov. 1951. (Washington State Apple Commission
cooperating.) (@MA.) (Processed.)

"An Analysis of Housshold Purcheses of Citrus Products by 500 Urban
Famiiies, Nov. 1948~0ct. 1949," by Kenneth E. Ogren, Bur. Agr.
Econ., Dec, 1951. (iMA.) (Procesgged. )

State publications may be obtained from the Agricultural Fxperiment
Stetions in the regpective Statei,

e se

"Marketing Yargins for Florida Oranges in 10 Major Cities, :
Oct.-lov. 195L," Bur. agr. Econ., Jan. 1952. (Processed.)

o se

This publication will be issued periodically by the :
: Bureau of Agricultural Economics. :
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ARKETING MARGINS FOR EVAPORATED MILK

Marketing agenciés receive a larger proportion of the retail price
of evaporated milk than of any of the other major dairy products. 1/
The marketing margin for evsporated milk averaged 55 percent of "the
retail price in 1950 compared with 45 percent for cheese, 42 percent for
fluid milk, and 29 percent for butter. 2/ - Costs of supplies used in
-manufacturing evaporated milk, principally cans and shipping containers,
are greater relative to the retail price than for the other products.
Trangportation costsg are a relatively larger part of tho retail price
of ev;porated milk than butter and cheese, mainly because the price per
pound 1g lower and evaporat1ng plants often are distant from cente rs of
population. 3/ : :

,Monthly end snnual marketing margias, or spreads between the retuil
price of a cun of evaporated milk and the farm velue or payment to the
farmer for the raw milk, are estimuted by the Bureau of Agricultursl
Fconomi.cs and are publisghed currently in this Situation. This article
presents annual data for 1920 to 1951, =showing the division of the total
margin between manufacturers end other marketing agencies (table 3).

The total marketing margin includes all costs and profits occurring be-
tween delivery of the miik to the condengery and aurﬂhase of' the tinal
product by the consumer.

Distribution Margin

Chain retail stores and some independent retzil stores buy their . --
gupplies of evaporated milk mainly from manufacturers' wholesale branchec.
Other independent retuil stores huy from independent wholesslers, who
buy directly from the manufacturers. The distribution margin is the
differencc between the retail price and the price received by the manu-
facturer, f.o.b. plant. Tt includes the retailer!s margin, the whole-
saler!'s margin, and the costs of shipping the nroduct from the manufsc-
turer’s distribution point to the point where it is sold in retail
stores.

. 1/ The term "marketing agency" is used here to designate any agency
handling the product between the farmer uand the consumer, including

the manufacturer, the wholesaler, and the retailer.

2/ Ice cream has become & major deiry product in recent years. Slightly
-more milk was'used to make it in 1950 than wos used for evuporsted milk.
Fstimates of churges for marketing ice cream are not available for 1950
end earlier years. In September 1951, marketing charges mude up 75 per-
cent of the retail price of ice cream and 52 percent of the retail price
of evaporated milk.

3/ Howe, Charles B., "Marketing Margins and Costs for Dairy Products,"
Bur. of Agr. Econ., U. S. Dept. of Agr., Tech. Bul. 936, Nov. 1946.



The distribution margin averaged Z.7 cents during the 1920's and
represented from 21 to 27 percent of the retail price. It declined more
slowly thin the retail price in the ewrly 1930's but continued to decline
vhile the retail price advanced slightly in the second half of the 1930's.
By 1940 the margin had fullen to & record low of 1.2 centg. The increase
in the distribution margin after 1941 was not proportionate to the in-
crevse in the retail price. As o result, the rergin wag only 15 percent
of the retail price in 1951 compared with the prewur aversge of 20 percent.

Manufacturer's Msrgin

The manufacturer!s mergin is the difference between the price of a
144-ounce con of milk, f.o.b. manufucturer's distribution point, and the
cost to the manufacturer of un equivalent quantity of milk bought from
the farmer. It covers the costs of labor, cans, labels und other mate-
rials, tronsportation to the manufactureris distribution point, selling
and other operating expenses, and profits. The margins were calculated
from menufacturers?! quoted priceg and do not reflect any discounts.

Year-to-year changes in this margin generally were small, It varied
lesg than the distributor's margin, the retail price, or the value of the
milk sold by the farmer. 4/ This murgin reached a high of 5.5 cents in
1951 compared with an average of 3.1 cents in 1935-39. But &8 a percent-
age of the retoil price, it declined from 41 percent in the prewar period
to 37 percent in 1951. Advances in the costs of cens undoubtedly were
influentisl in widening the manufuctureris margin.

Farm Yelue

The faorm velue of the ruw milk equivelent to the evaporated mill
in a 1l43-ounce can bag varied relatively more then the retail price or
the marketing nargin. In termgs of the retull price, it ranged from o
low of 26 percent in 1932 to 58 percent in 19406 and wes 48 nercent in
1951. :

The ferm volue was calculated from prices for milk qguoted on the
basis of & butterfat content of 3.5 percent. It tokes approximately
2.26 pounds of milk of that butterfut content to make 1 pound of evapo-

rated milk or 2.05 pounds for & lif-ounce can.

4/ The coefficient of variation wes 18 wercent for the monufncturer's
margin, 29 percent for the distributor!s mergin, 23 percent for the retail
price, and 36 percent for the farm velue. :



- 11 -

Table 3.- Average reteil and wholesale prices per l4i-ounce can of eveporeted.
milk, form value of equivalent quantity of milk, and shares of reteil price received
by farmers and marketing agencies, 1920-51

Centg Cents Cents Cents Centg Cents Cents Cents Cents

f Retailf :Ziie-f Farm f Marketing margins f Shariezgizzgaz;-grlce
feer ° price ° T ° value’ — =

: : price : : Distri-:Manufac-: Totel:Distrib-: Manu- :

H Y : 57 H Y : bution i turing : 4/ : utors :facturer:Farmer

1920 ceeeee: 14.2  10.5 6.2 3.7 4e3 8.0 26 30 A
1921 ..eeeed 12.8 9.5 4.0 3.3 5.5 8.8 26 43 31
1922 eeveeer 1044 7.7 3.5 2.7 4e2 6.9 26 40 34
1923 ceeeeer 11.2 8.6 4e5 2.7 4ol 6.8 24 36 40
19214 ceescaocs 10-6 7.7 3.8 209 1&00 6-9 27 38 35
1925 sesceed 1005 8.0 14.01 2.5 3.9 604 24 37 39
1926 +vvvee: 10.7 8.1 4.0 2.6 4ol 6.7 2/ 38 38
1927 eeevees 10.7 8.4 4e3 2,3 4ol 6.4 22 38 40
1928 sevses: 1044 8.2 443 2.2 3.9 6.1 21 37 42
1929 cseeses 10.1 7.7 he? 24 3.5 5.9 24 35 41
1930 ceeeses 9.4 6.9 3.4 2.5 3.5 6.0 27 37 36
1931 ceeeees 8.5 6.2 2.4 2.3 2.8 6.1 27 45 28
1932 ceesaez 7.0 4.9 1.8 2.1 3.1 5.2 30 A 26
1933 ceeeest 6.7 5.1 2.0 1.6 3.1 47 24 46 30
1934 ceveees 6.9 5.3 2.3 1.6 3.0 4e6 23 4Ld 33
©1935 ceeenes  T.2 5.7 2.8 1.5 2.9 A 21 40 39
1936 veeeeer 7.9 6.4 3.2 1.5 3.2 4.7 19 40 WAl
1937 veveees 7.9 6.3 3.2 1.6 3.1 47 20 39 4
1938 c.ivees 7.3 5.9 2.6 1.4 3.3 4.7 19 45 36
1939 ceveee: 7.0 5.7 2.5 1.2 3.2 4e5 19 45 36
1935—39 av.: 705 6.0 2-9 105 301 4-6 20 4-1 39
1940 ceevees 7.2 6.0 2.8 1.2 3.2 A 17 A 39
1941 ceveee: 8.1 6.9 3.7 1.2 3.2 YA 15 39 46
1942 ceeeeet 942 7.5 43 1.7 3.2 4.9 18 35 47
1943 4eaeeet 10.4 8.7 5/5.4 1.7 3.3 5.0 16 32 52
1944 eeeeees 1044 8.7 5/5.5 1.7 3.2 4e9 16 31 53
1945 eveeaet 1044 8.7 5/5.4 1.7 3.2 5.0 16 32 52
1946 ceevees 11.9 10.2  5/6.9 1.7 3.2 5.0 14 28 58
1947 veeveer 1345 11.3 7.1 2.2 ) 6.4 16 31 53
1948 seveves 15-3 1300 8.0 2.3 500 7'3 15 33 52
1949 veeeee: 13.6 10.9 5.8 2.7 5.1 7.8 20 37 43
1950 veeeee: 13.1  10.9 5.9 2.2 5.0 7.2 17 38 45
1951 6/ evet 14.9 12.7 7.2 2.2 5.5 7.7 15 37 48

1/ Retail prices reported by the Bureau of Labor Statistics for 56 large cities,
vith a slight upwerd adjustment to allow for higher prices in rural areas, as shown
by surveys. 2/ Prices f.o.b. distribution point, reported by the Bur. Agr. Econ.

3/ Based on simple average prices of milk of 3.5 percent butterfat, delivered to
condenseries. The price per pound was multiplied by 2.C51, the number of pounds of
milk of 3.5 percent butterfat required for a l/j-ounce can of evaporated milk.

é/ Totel merketing margin includes all costs of manufacturing end distribution and
profits. 5/ In addition, farmers received Government payments from October 1943
through June 1946. These averaged 0.18 cent in 1943, 1.03 cenis in 1944, 1.15 cents
in 1945, and 0.60 cent in 1946 per can of 14-1/2 ounces of evaporated milk.

Prelininary.
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Table 4.- Price sprosds bstween formers and s - food duct, Retail grice, farm value of equivalent quantities sold by producers,
byprodoct adjustment, marketing ohrgoa snd farmer's shere of retail price, annusl 1950 1/
3 z z 2 H 3 3 ] Goverment, ) 1]
: 3 s : Grose ? ! et ! O MEID & opeting ‘Marketisg'
3 t BRetatl : Betall 3 ifiyprodocts o 1 adjusted 1 Yy 1 1Fueserts
Commodiity 2 Forn oquivalent T wit 3 price @ 5::- 1allowsnce: value ® or ] u:d( ) s charges s chare
3 3 2 3 3 1 3 H l
3 3 3 £ ] H 3 ts (+)l 3
s z s Dollars Dallars Dollars Iollars Dollers Dollars  Dodlers Percent
3 3 2
% 3 2
basket .o : : :2/61.4.91 - - 3/307.92  3/336.99 ~0.35  3/336.64 48
Keat products ------------------: : : 198.18 3/131.03 3/ 7.59 3/123.44 3/ Th.T4 ——— 3 T 62
Deiry products --u-------------: : :3/121.04 3/ 65.85 --- 3/ 65.85 3/ 55.19 e~ 3/ 55.19  3/54
POUlLry oD OZBE <vseecceconncedl r 193539 :;/ 47.40 3/ 29.30 = 3/ 29.30 3/ 18.10 -~ 3/ 18.10 62
3 : aonual .
2 3 avarage x
1 Farm produce equivelent : quentities :
t of sunuel family s purchased, : 95,30 o --- 3/ 25.66 3/ 70.14 ~ .04 3/ 70.10 27
H s t per feadly 3 -~ 3/ 25.24 3/ 4.52 3/ 20.72 —— —— — 22
3 1 of three 3
Other coresl pProduots .c.ce...t t evermge : 3540 3/ 16.8, 3/ 3.13 3/ 13.71 3/ 21.69 -—— 3/ a.e 39
2 $ CconpumeTs 3
ALl fruite end vegetables ......t 2 T 141.26 3/ 49.70 —= 3/ 49.70 3/ 91.56 —— 91.56  3/35
Fresh fruits and vegetableo ..t 3 T 110.66 3/ 41.98 e 3/ 41.98 3/ 68.68 -— }ﬂ/ 68.68 38
Frosh vegetables ...ccveeseed t 64,72 3/ 22,24 ——w 3/ 22,24, 3/ 42,48 3/ 42,48 3/34
Canned frults snd vegotables .3 3 2 19.5, 3/ 4.08 ~= 3/ 4.08 3/ 15.46 — 3/ 15.46 21
E z z
Miscellanecus products ---------: : : 41.23 - - 3/ 13,97 3/ 27.26 - .31 3/ 26.95 34
2 2 3
2 2 3
3 ] : Gemtp Contp  Cents Lentp Ceonts Centp Senty  Percent
H 3
£ 3 2
Beef (Choice grade) 4/ eecevececes22.16 1b, Cholice grade cattle: Pomd 1 73.5 3/5/57.8 3/ 6.0 .8 21.7 _— 21.7 70
LARD cieecscecvncassnvacsonassssessiZlbd 1b. lambe F Pomd : 9.6 3/53.7 3/ 9.0 3/44.7 3/24.9 —— 3/24.9 [
Pork (including 1ard) .ceveccesese3l.4l 1b. hogs 3 Pomd : 0.6 25.7 A 25.3 15.3 —— 15.3 62
3 3 3
3 4 3
BULLOT cocasvascossssssssasansnscozBatteriat and farm butter : Powmd 3 71.3  3/51.0 - 3/51.0 3/20.3 - 3/20.3 3/72
: Pownd 3 55.2 3/30.1 -—-  3/30.1 3/25.1 - 3/25.1 3/55
11440z, cem 1 13.1 5.38 — 5.88 7.2 7.2 45
:  Quart @ 19.7 3/11.42 -—  3/11.42 3/ 8.3 3/ 8.3 58
TCO CYOMR .ccecceonrsvesccosiasnseetleB 1b. milk o 3 Pint 26/ -~ -— -—- — —— —— —— —
H T z
3 %
BQEE ceaevesoravrerenrnsasscasasseil03 doge 1 Dosen 13/54.4 38,0 - 38.0 16.4 - 16.4 70
CHACKED seeeneseccssrsesasvonencasslel3d6 Ibe :  Pomd 1 5.1 26.0 —— 26.0 25.1 — 25,1 51
H 1 H
T z 3
Vidte bread socececcsecesrssascanst <912 1b. vhoat : Powmd : L4.8 3/ 298 3/ .51 3/ z.47 12.3 — 12.3 17
3 3 K
1 2 3
Corn flakes ... +31.05 1b. corn 3 8os. pkg. 3 12.5 3.04 .98 2.06 10.4 10.4 16
Corn meal ..... «21.343 1b. corn T Pomnd  : 7.1 3.20 W48 2,72 Led A 38
Plour, viite ...... «s31.41 1b. vheat : Pomd 1 B4 462 3/ .79 3/ 3.83 3/ 46 - 3/ 46 46
BICO cosecveccane esavane +11.68 1b. rough z Pomd 3 15.6 3/7.66 3/ 1.0, 3/ 6.62 9.0 — 9.0 /42
Rolled OBLS ccccenciccronncenvesest2.05 1b, ocats L Pomd : 13.1 4.84 .99 3.85 9.2 ——— 9.2 29
3 3 3
3 4 3
APPlOB ceevctecrcencsocsoossnncncat 0224 bu, 3 Powd 3 11.2 3/ 4.83 = 3/ 4.83 6.4 — 6.4 43
OYMDEOB eecevecscnsascsnsscasasanst +0613 box ~ fresh use : Dozem 1 48.0 18.8 - 18,8 29, -— 29.2 39
1 3 3
t k9
t Pomd : 2L.5 3/ 9.56 -— 3/ 9.56 3/11.9 —- 3/11.9 3/id
: Pomd : 5.4 3/ 1.35 -— 3/ 1.35 4.1 -— Al 3/%5
: Bamch : 10.0 3/ .95 -— 3/ 2.95 7.0 -— 7.0 30
H Hoad 1 13.8 3/ 4.8 ~— 3/ 484 3/ 9.0 — 3/ 9.9 3/35
¢ Powmd 1 7.2 1.96 -— 1.96 5.2 -— 5.2 27
+  Pommd 4.5 3/ 2.00 - 3/ 2,00 2.5 — 2.5 $YA
Swertpotatoss seevess 3 Pound 8.9 412 _— 4.12 4.8 . 4.8 46
TAMOALOOE vevveurssoonssaceconnseset +OREL bun ¢ Powmd : 24.3 3/9.26 -—-- 3/ 9.26  3/15.0 - 3/15.0 3/38
3 4
z 3
t Bo. 24 eam 1 28.7 424 — 424 4.5 —— 24.5 15
tBo. 2eam 3 13,0 3/ 2.98 -—— 3/ 2.98 15.0 —— 15.0 16
1 Mo. 2can 3 15.0 3.75 — 3.75 11.2 -— 11.2 25
tBo. 2 ean ¢ 14.8 3/ 2.92 -— 3/ 2.92 11.9 -— 11.9 20
3 2
. H 3 H]
PIWDOB cocicncocscactsosnescossscetl 1be dried, : Pomd 1 24.9 3/ 8.50 -— 3/ 8.50 3/16.4 — 3/16.4 34
Havy DOMNE ccecnmcevecc. sosocssnas 31l 1b. Mich, md N, Y. 3 2
1 poes besns z Pomd z 14.3 6.50 - 6.50 7.8 — 7.8 45
 § 2 2
3 2 2
ves 7.0l 1b. sugar beots 1 Fowd 1 10.2 3.78 .19 3.59 3/ 6.6 ~ .54 6,1 3/35
cvecacad 12 74 lb. sugar cane 1 Found : 9.9 3.94 W22 3.72 3/ 6.2 ~ .54 5.7 3/38
Morgarine ceeesccceccssece , soyb y and & 3
t skim milk t  Pound z 30.7 -— -——- 3/ 8.87 3/2.8 - .28 3/21.5 329
Vagetable shortening ceseeecveese.iCotionscod and soybesns H Pound 1 30.8 ——— ---  3/10.74  3/20.1 -— 3/20.1 3/35
4 3 3 f
H4 3 H
3

.

;/I’ul.l dotaile concerning the enlunhﬂm of price spreads for commodity groups and Lndlvl.dul it-Q are premud 1o Agr. Inform. Bul. Ho. 4, "Price
Spreads Betwsen Farmers and Conmmers," Nov. 1949, and Misc. Puob. No. 576, *Price Bpr s for Food Prodnots, 1913-44,"
Sept. 1945 (out of print). Tmmsodity-growp estimates are derived from data more inclusive than the i.n.rl‘lvidml items listed in this table. Por example,
the meat-products group includes vesl and mution, farm sales of lower grade cattle, allovance for retail value of byproducts and processed meats, in
sddition to lemb, pork (incladiung lard), snd carcass beef ot (.'hoi.co grede.

mat;ng charges equal margin adjusted for byproduct minus Go marketing taxen plus Gov tp te to marketing agencies.
Bed.
4/ Hame of grade was changed from Good to Choice on Dec. 29, 1950.
5/ Groee furn value before adjusting for Choice grade premium wus 49.9.

6/ Price dats not available,
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Table 5.- Price spreeds between farmers and

s ~ food
byproduct mdjustment, marketing chrgzs, and farmer's share of retail price, Annuwl 1951 1/

Retail price, fam value of equivalent quantities eold by producers,

: 3 4 e : ¢ : ' Goverrment * :
s s ¢ ! Grose PoNet ! ! marketing ‘Marketing'
: : FRetail 1 Retail : sByproduct: 1 adjusted 3 3 8 sParmer's
Commodity s Farm equivalent 3  wdit 3 price 1 5:;_:. 1sllovance: 5:;:. : for 1 .:d( 3 charges |
] ] H 3 s t |b7vmduotnmmu +)} H
1 i i 1 : 3 i H i 2
3 : s Dollars Dollars Dellaxs [ollars [Dollers Dollare  [odlars Percemt
3 1 4 1
] ] 3
Market baeket sevessssccssccenssset 1] t 722,32 — ——— 361.31 361.01 ~0.34 260.67 50
1] 4 3
Meat products seecscoscencececcet 3 T l.5.32  158.32 10.12 148.20 77.63 —— 7768 66
3 3 4
Dairy products cacesscscoscccoces 3 b 134.76 T4 37 —— 74.37 60.39 -— 60.39 55
3 ] s
Poultry and €gES ..rsvervesesceet 1 1935-39 3 5,89 36.31 —— 36.31 18.58 -— 18.58 66
3 : annual 3
Bakery and other cereal : 3 aversge
productes 3 PFarm produce equivalent : quantities s
A1l Angredients .ccoceccrcavesset of sonual family s purchased, : 104.01 -— - .8.35 75,06 - 0L 75.6z2 Ved
vevssesevescsvessseceneel purchases 1 por family 3 -— <7.49 5.32 e l7 _— — f— 1
3 3 of three :
Other cereal produois cseecesel 3 aversge 1 37.93 18.41 3.69 14.72 23.21 - 23,71 39
] 3 conpumers ¢
A11 frults snd vegetables .cceeet 3 8 156.36 56.3% -— 5643z 100.04 - 100.04 36
Fresh fruits snd vegetables ..: 3 t 140.13 L7.64 - 4764 T2.49 -—— 72.49 40
Fresh vegotables ..cceececeed 3 3 74.51 28,3z —_— 24,32 46.19 —— 46.19 38
Canned fruits and vegoetables .: 3 t 23.67 4.28 - 4,28 19.39 — 19.29 18
3 3 3
Hiscellaneous products eeeeeaeesd ] LA WA —— — 17.76 28.66 - .30 28.26 38
] [ 1 H
] : 3
H t t
] ] t Cepts Cents  Cents Lentp Ceatp Centp Centp Pepcept
3 3 3
3 1 3
Beef (Choice grade) 3/ ceieessssss32.16 1b. Cholce greds cattles Pomd : 857 4/71.9 7.9 6L.0 21.7 -— 21.7 75
Lamb «$2.16 1b. lambse 1 Powmd . 77.4 67.3 4.0 53.3 24.1 _— 24.1 &9
Pork (including 1ard) ..ceceeeeesessl.4l 1b. bogs H Poumd 3 44,9 28.5 4 28.1 16.8 -— 16.8 63
3 3 3
3 4 2
BULLOr seesessesscsssecscessssassstButteriat and farm butter : Pomd 1 79.3 57.2 -— 57.2 22.6 -— 22.6 77
«310.08 1b. milk 3 Pomd 1 63,0 37.0 -— 37.0 26.0 -— 26.0 59
«11.95 1b. milk 1l4§-0z. can ¢ 14,9 7.2, — T.24 7.7 -— 7.7 49
«1Tarm retail and vholesale : Quart : 21.3 12.74 — 12.74 9.2 — 9.2 58
«11.8 1b. midk 3 Pint 2 5/31.2 7.68 — 7.68 23.5 -— 23.5 25
3 3 3
3 t t
BEED cocscrsnsssssasavesssssssssestla0l dog. +  Dozem 3 8.0 9.4 -— 49.4 18.6 —— 18,6 73
ChiCKED +oaseccsesssesesvecssesvsaslad36 Lb, : Pound t £3.6 29.8 —— 9.3 3.8 — 23.8 56
3 3 1
3 H :
White bread .eeeevecsaccovscccsssed «912 1b. wheat 3 Pomd : 16.2 3.22 .6 z.62 13.6 —-— 13.6 16
2 3 3
3 3 3
Corn f1aKeP sessceessssscsnssasesetl.05 1b. corm s 803, pkg. 3 13.4 3.43 1.22 2.26 1.1 -_— 11.1 17
Corn meal ceoees «t1.343 1b. corn H Pound : 7.3 3.90 .62 3.28 4.5 - L.5 42
Flour, vhite . «31.4) 1b. vheat 1 Pomd 3,9 4.98 .93 4.05 4.9 - 4.9 L6
RiCO cocvens +31.68 1b. rough 3 Powrd : 16,7 8.7 1.20 7.50 9.2 -— 9.2 L5
Rolled oBtB seceecees «32.05 1b. oats 1 Pound t 14.3 5.5z 1.21 431 10.0 — 10.0 30
1 3 1 3
3 1 3
APDPLEB ssecsssesccsscvasesassacessd 00224 bu. 3 Pomd :  10.7 L3 - 4ol 6.3 ——- 6.3 41
Oronges esesesssccsesssscsecacssssd +0613 box ~ fresh use H Dozen t 47.7 17.9 -— 17.9 29.8 -— 9.8 33
3 s 3
1 3
Beans, saap .. t Pound 3 22,0 9.75 - 9.75 1z2.2 -— 1.z L,
Cabbage +esees ' Pomnd : 7.8 3.07 —— 3.07 4.7 —— L7 39
Carrots . 3 Bmch 1 12.6 .28 -—— 4.38 8.2 -— 8.2 as
Lettuce , sesesssssast 0185 ort, : Head t 16.0 6.8% -—— 6.82 9.2 _— 9.2 43
Onions .. sessneestl 06 1bo : Pomd 1 3. 3.07 — 3.07 5.3 _— 5.3 37
Potatoes ..... eevsessed 0174 Du. t Powmd 31 50 2.18 — 2.18 Z.8 2.8 U
Sweetpotatoess «3 «0204 bu. t Pound 3 10.4 4.87 — 4.87 5.5 5.5 47
Tonatoes eavee ot <0251 bu. + Powmd 3 7.3 12.52 J— 12.52 14.8 14.8 46
3 : H
3 t ]
Peaches, 0anned ..eceeceeccssssceesle89 1b, Calif. cling 1 No. 2§ ean 3 33,7 6.06 -~ 6.06 27.6 -— 27.6 18
Corn, canned ... «ss33.03 1b. sweot t Bo. 20mm t 21.7 2.98 —_— 2.93 13.7 _— 13.7 14
Peua{ocmn-d cae eeed +89 1b, s Mo, 2 can 3 15 3.7 -— 3.71 11.7 —_ 11.7 24
Tomatoes, canned . eest2.41 1, st Bo. 2 ean & 19.0 3.26 - 3.26 15.7 — 15.7 17
[ 3 3
s H t
Prones secececcssccsscascassccascatl 1b, dried, Californis z Powd : 27.7 11.39 -— 11.39 16.3 -— 16.3 L1
Navy DOanS eeveesescosvonsassosacstl 1. Mich. amd N. Y. : :
1 pea beans z Pomd 1 15.5 5.79 — 5.79 9.7 — 9.7 7
% 3 :
3 3 3
esed 7.18 1lb. msugar beets ] Pomd 3 10.6 402 .20 3.82 6.8 - .54 6.3 36
aee1 12,27 1b. sugsr cane +  Powd 3 103 4.66 L0 3.95 6.4 - .5 5.9 33
MAXGATANO ceveasscvessssssecssessstCOtionseed, noybeans, and 1 3
+  akin wilk t Pomd 3 352 — - 12.79 22,4 - 22.4 36
Vegotable shor'taning ...s.ssecess.iCottonsesd and soybeans : Pound 3 36.7 -— -— 15.38 0.3 — 20.8 43
3 t 3
3 3 3
3

5 :
1/ Tull details concerning ths caloulation of price spreads for commodity
Spreads Between Parmers snd Conmmers," Nov. 1949, and Miec. Pub. No. 576, "Price Spreads Between Farmers and Consmmers for Food Products, 1913-44,"
For example
the meat-products group includes vesl and mutton, fam sales of lower grade cattle, allowance for retail velue of byproducts and processed meats, in ’
edditlon to lamb, pork (including lard), and carcass beef of Choloe grade.

Sept. 1945 (out of print). Commodity-group estimates are derived from dats more inclusive than the individual items listed in this table,

2/ Marketing charges equal margin adjusted for byproduct all

groups and individual items are presented in Agr. Inform. Bul. No. 4, "Price

P

Name of grade was changed from Good to Choice on Dec. 29, 1950.
4/ Gross farm value before adjusting for Choice grade premium was 62.5.

5/ hverage for 8 months.

minus

t marketing taxes plus Government payments to marketing agencies.
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Table 6.- Price spreads between farmers and consmers - food producte: Retail price, farm value of equivalent quantities sold by producers,
byproduct adjustment, marketing charges, and farmer's share of retall price, November 1951 1/

s B ] ) t 3 : ! Govormment ° T
i 4 : ! Gross ? 'odet ! ! marketing ‘Marketing'
t s Retall ; Retail : 1Byproducts + adjusted : )t Farmer's
Commodity s Farn equivalent :  wit : price : ?:;:, 1allovances ::lr:. s+ for u:d( ) "h‘;f” t share
34
: : A it~ C
3 3 : Dollers Dollare Dollars [Dollars Dollara Doliars  Dojlars Percent
t : :
H H H
Market basket .cccscecesocscreccant s : 731.83 —— -— 362.88  308.9%5 ~0.34 368.61 50
1] 1 H
Meat products ceeececascersscsast H 1 ©30.09  149.56 8.04 141.52 83,57 - 38.57 62
H H t
Dedry products u.cceeeececcannsat s 1 136,70 T7.76 — T1.76 58.94 -— 58.94 57
] ] ]
Poultry and @RS .oveecesvsecscel Tt 1935-39 : 58.23 39.49 —_ 39.49 18.74 — 18.74 68
H s aonual 3
Bakery and other cereal 3 T  average 13
produotse: t Farm produce equivaient : guantities :
A1l IngredlentB c.cccecevssonst of annual family t purchaged, : 104.1% — -— 28.67 T5.45 - .04 75.L1 28
Grain sevecscerocrccncacecaneet purchases 3 per family : —— 28,26 5.8L 22.45 -— e —- 22
3 1 of thres 3
Other cereel products ..esceset T average 1 33.15 18.87 3.99 14.88 23.27 ~—— 23.27 39
H t consumers 3
All fruits and vegetables ......: H t 158.15 59.38 - 59.38 98.77 98.77 38
Fresh fruits and vegetables ..t 3 3 123.32 0.45 _— 50.45 72.87 72.87 413
Fresh vegetables .ccccecenedt 3 s 78.44 32.34 - — 32.34 46.10 — 46,10 41
Canned frults and vegetables .: 3 1 2.8 454 — 4e54 18.27 — 18.27 20
3 3 3
Miscellaneous products seessseeant H t LL.S4 — — 16.06 28.48 - .30 28.18 36
1 3 H
: 3 :
t H H
: 3 : GCentp Centp  Comip Centp Centg Centp Gentp Feroept
3 1 3
: H s
Beef (Choice grade) 3/ eesecessese32.16 1b, Cholce grade cattle: Pound 1 89.0 4/73.2 7.0 66.2 22.8 — 22.8 7%
Lanab sevevecrccscersonse «+22.16 1b. lambs H Poumd ¢ 80.L 62.6 10.1 52.% 27.9 - 27.2 65
Pork (including 18rd) .ecevsesesee1l.4l 1b. hoga t Pound : 43.9 25.4 o4 25.0 2.9 -— 18,9 57
: H t
1 3 4
Buutor ceseeencrercestcrcncecesscosButteriat and farm butter Pownd : 80.2 58.6 -— 58.6 2.6 -— 1.6 73
Cheese, American evsesvane «110,08 1b. milk H Pound : 63.0 40.6 ~—— 40.6 2.4 - 2.4 64
Eveporated milk . e +31.95 1b. milk tl4-0z. can 1 14.9 742 — 7.42 7.5 ——- 7.5 50
Fluld milk ceveescaceces «1Farm reteil and vholessle : Quart @ 22.6 12.47 -~ 13.47 9.1 - 9.1 €0
ICO CIeBM .vecerecevvecrossscccses’le8 1b. milk 3 Pint s 3l.1 7.92 -— 7.92 3.7 ——— 23.2 25
H H H
H H H
EEBO sevvsveverroncasseccearsanssetl 03 doz. : Dozem @ 78.0 58.2 —— 53.2 15.8 — 19.8 75
ChiCKER ecevecvsesconnssssraseasveslad36 1b, H Pound 1 50.4 26.4 -—— 26.4 24.0 -— 24.0 52
1 3 3
2 2 3
White bread coevesassenscresccceess 912 1b. wheat H Pound : 16.% 3.23 €7 2.66 13.5 - 13.5 16
t 3 ]
2 3 T
Corn flokes ccsvvecrccrnsccocesseaeasl.05 1b. corn s 8-02. pkg. : 13.9 3.46 1.24 2.22 11.7 - 11.7 16
Corn meBl ceeeovs +31.343 1b. corn 1 Pound : 7.9 3.89 .€3 3.26 4.6 — 4.6 JAS
Tlour, white cesceesccse «21.41 1b. vheat H Powmd 3 9.0 5.15 1.04 4.11 4.9 -— L9 46
RICE cevcevrsvncascsones «31.68 1b. rough H Pommd : 15,9 8.20 1.17 7.03 8.9 —_— 8.9 4
Rolled 08t8 ceeceveconeennsevrnceea3Z.05 1b, oate H Pound 1 l4.4 5.84 1.36 Lel8 9.9 -— 9.9 31
3 H :
s : H
Apples . eves 40224 bu. H Pound 1 9.9 4.61 -— 4.61 5.3 ——— 5.3 47
OTANEOE cvvecoarvessnsescsnssesssst +06L3 box ~ fresh uge H Dozem : 48.3 12.9 - 12.9 35.4 ~—— 35.4 27
H 3 H
: : :
Beans, BUBP seecvcoavssecscssesaset 0375 bu. H Pound : 26.1 13.88 -— 13.88 12.2 —-— 12.2 53
Cabbege .... +ee3l.10 1b. ] Pound T4 3.c0 ——— 3.00 b4edy -— 4ed 41
Carrots o3 40222 bu. H Buach 1 15.7 5.99 — 5.99 9.7 _— 9.7 38
Lettuce .. ot <0185 crt. : Head t 19.0 9.90 —_— 9.90 9.1 -— 9.1 52
Onione «.. »+¢31,06 1b, : Pound 3 8.7 3.09 -— 3.C9 5.6 -— 5.6 36
Potatoes «...e esed 0174 bu. ] H 5.9 3.03 - 3.03 2.9 ——— 2.9 51
Sweetpotatoes o3 20204 bu. t Pound : 10.6 5.71 ——— 5. 71 49 -— 4.9 54
TOBALOOE sevecsasevcnasnvessncasant +OR3L bu. H Powmd 1 21,9 11.04 - 11.04 10.9 -— 10.9 50
1 : :
] H H
Poaches, cenned ....ceeescvascsesetde89 1be Calif, cling 1 No. 2% can 3 34.1 6.56 - 6.56 2.5 — 27.5 19
Corn, canned c.eveeeeee »33.03 1b. sveet t No, 2emm 1 22,5 3.48 - 3.48 19.0 -— 19.0 15
Peas, canned ... ot +8 1b. t o, 2 can 31 15,0 3.88 — 3.48 1.1 -—- 11.1 26
Tomatoes, canned ..cceovsevessroasi2afl 1be t o, 2 ean 3 17.6 3.72 — 3.72 13.9 — 13.9 21
s : t
1 H H
«31 1b, dried, Californis z Pomd 1 26,9 11.08 -— 11.08 15.8 ——- 15.8 4
+31 1b. Mich. and ¥. Y. ] 3
1 pea beans T Pownd 31 14.6 5.66 -— 5.66 8.9 —— 8.9 39
: 3 ]
3 1 H
Boot BUGAY .ccesvescocssccenscassed 7,201b. sugar beets 3 Pomd 3 10.6 4.03 +20 3.83 6.8 - .54 6.3 36
«t 12.231b. sugar cane 3 Pound s 10.3 4.77 .79 3.98 6.2 - .54 5.8 39
vassesstCottonsesd, soybeans, and : 3
s skim milk ] Pomd : 32.5 - -—— 10.91 21.6 -— 21.6 24
Vegetable shortening «.cceceveseesssCottonseed snd soybeans s Pound 3 34.4 -— —— 13.52 20.9 ——— 20.9 39
: H H
t t :
z H i
1/ Full details ing the calculstion of price spreads for commodity groups and individusl items are presented in Agr. Inform. Bul. No. 4, "Price

Spreads Between Farmers and Consumers,” Nov. 1949, and Misc. Pub, Ho, 576, "Price Spreads Between Farmers and Consumers for Food Products, 1913-44,"
Sept. 1945 (out of print). Tommodity-group estimates are derived from date more inclusive than the individual items listed in this table. Por example,
the mest-produots group includes vesl and mutton, famm sales of lower grade cattle, allowance for retail valuc of byproducts and processed meats, in
addition to lamb, pork (including lard), and carcase beef of Chnice grade.

‘2/ Marketing charges equal margin sdfusted for byproduct allovmncus minuy Goverrmeul marketing taxes plus Goverament payments to marketing agencies.

3/ Neme of yrade wes chenged from Good to Choler on Lec. 47, 1950,

4/ Croes farm vnlue before udjusting for Choice prade premjom wer (0.7 cunts.
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Table 7.~ Price spreads between farmers and consmmers - food products:s Retail price, fam vulue of equivalent quantities sold by producers,
byproduct adjustment, marketing charges, and farmer's share of retail price, December 1951 1/

t 1 3 s 3 B 3 * Government * :
: s : ! Gross © PoHet ! ! marketing ‘Marketing’
3 t FRetall ; Reteil ; 1Byproduct: 1 adjusted : 3 3 tFarmer's
Commodity s Fara equivalent. H wit t price : ﬁ:;:, sallowvance: me 1 for H w::d( ) r SPATESE | hare
: : ; : : : TPt et (+); ;
T [ ¢ Doklpre Dollare Dollars Dollars Dollars Dollars  Dollers Percent
H H ]
H 3 :
Market bABKOt cecasvesrescsocsranst t £ 742.30 — —— 372,66 369.64 ~0.34 369.30 50
t [ H
Moat products cceceacconcrsscvest 3 t 227.82  146.53 7.68 138.35 88,97 —— 88.97 61
t : t
DBLTY ProdUOLS seveveeeesrsvsead [ 1139.22 79.41 -— 79.61 59.61 — 59.61 57
H : s
Poultry 8nd €EEE ecesvsecrvassenl T 1935-39 1 53,7 37.0% — 37.09 16,38 — 16.38 2]
] 3 annual 1
Bakery and other cereal 3 3 average t
productes X 1 Farm produce equivelent : quantities 3
All ingredients ....cecccvesest of ennual family t purchased, : 105.07 v —— 28,67 76,40 - 0L 76.36 27
Grain csvsecscasecavescessaneed purchases 1 per family : — 28.67 6,10 22.57 — — _— 21
H t of three
Other cersel procducis eccoeessd t average 3 38.23 19.16 4.18 14.98 23.30 - 23.39 39
: 1 consumers 3
All frulte and vegetables ..,.eet 3 2 L7227 72.34 -_— T2.34 99.93 —_— 99.93 42
Fresh fruits and vegetables ..: 3 : 137.30 63.45 ——— 63.45 73.35 —— 73.35 46
Fresh vegetables ...coeceonet 3 3 91.21 43.52 —_— 43.52 47.69 — (7.3 48
Canned fruite and vegetables .: 3 3 22.92 4.57 — 4457 18.35 _— 13,35 20
1 3 3
Mipcellaneous products .eeecsesse? t v 4445 —_— — 16.10 28,35 -~ .30 28.05 36
1 1 H
: 2 H
H ] T
H : s Cenis  GCentp  Centp Gentg Lents Centp Lents [Percept
£ 3 T
3 t t
Beef (Choice grade) 3/ «eesesesssa12.16 1b, Choice grade cattle: Pound 1 88,9 4/65.6 6.5 63.1 25.3 _— 25.8 71
Lamb cevecevcsccvnsssvecns «32.16 1b. lambe H Pound H 82.0 6.6 10.4 51.2 30.8 -— 30.82 62
Pork (including 1ard) ...... +11.41 1b. hogs : Pound 1 42.5 24.8 .3 24.5 13.0 J— 18.0 58
H H H
3 H H
BuLtBr sevesvsscossessacvascsvosssiButteriat and farm butter : Pound : 85.0 6.3 —— 6.8 23.2 —_ 23.2 73
Cheese, Americen .. 2+4110.08 1b. milk 3 Pound 1 63.6 40.5 _— 40.5 23.1 _— 23.1 64
Evaporated milk .~... «31.95 1b. milk 1430z, can 1 14.9 7.65 —— 7.65 7.3 —_— 7.3 51
Fluld milk veeeees +:Farm retail and wholesale : Quart 1 22.7 13.57 — 13.5% 9.1 f— 9.1 60
Ice cream .. +31.8 1b. milk 1 Pint t 3Ll 8.12 -— 8.12 23.0 _— 23.0 26
H : :
H H H
EgE6 seessvsasaccarssoaserarscnssssl 03 doz. : Dozen 1 &9.6 52.6 -— 52.6 17.0 ~— 17.0 76
Chicken veosetcoccsosnsrsvossecssaslad3d6 1b, : Pound ¢ 4B8.5 26.6 — 6 21.9 -— 21.9 55
3 : z
H H $
White bread soeeecesessacessoscssas +912 1b. wheat 1 Pound 3 16.4 3.7 7L 2.66 13.7 — 13.7 16
H 2 :
H H t
Corn f1aKeB .cscsveracecrsacsesses?ls05 1b. corn : 8-0z. pkg. : 13.9 3.74 1.33 2.4 11.5 _— 1n.s 17
«31.343 1b. corn :  Powmd : 8.0 4.06 .66 3.49 46 -— 4eb 42
+s21.41 1b, wheat 3 Pownd 3 9.0 5.22 1.10 4.12 4.9 -— 4.9 46
OO soeassveces «11.68 1b. rough H Pomd : 16,3 8.23 1.18 7.19 9.2 -— 9.2 A
Rolled 08t8 seevcecvene +32.05 1b. oats H Pound : 14.5 6.08 1.39 4.69 9.3 — 9.3 32
3 3 3
: 3 H
APPlEB sevvevccsasservesrrarasnnees 0224 bu, H Pound : 10.6 4-94 — 4.84 5.8 -— 5.8 46
Oranges sceesesasessscscesacsesssst 0613 box - fresh use : Dozen : 45.9 1.5 _— 1.5 31.4 - 31.4 32
3 i :
t H t
Boanp, SOAP seceecsacsccsscsasnarst 0375 bu, H Pound : 22.0 9.00 -— 9.00 13.0 -— 13.0 FA S
] Pound ] 9,1 5.00 - 5.00 4.1 — 4.1 55
] Bmch : 15.3 6.22 — 6.22 9.1 — 9.1 41
] Head t 224 12.12 -— 12.12 10.3 -— 10.3 54,
H Pound 3 9.2 3.83 —— 3.83 5.4 _— 5.4 42
H Pound 3 6.4 3.36 —— 3.36 3.0 -—— 3.0 52
t Pound : 12,0 6.26 - 6.26 5.7 _— 5.7 52
TODALO®E sevvecvansasssecancionsass +ORL bu. s Powd : 33.8 15.69 — 15.69 18.1 —— 18.1 46
3 3 1
: t z
Peaches, conned ..vevscenscessnsestle® 1b, Calif. cling 3 No. 2} cam 1 34, 7.15 -— 7.15 27.1 — 27.1 21
Corm, canned ... +33.03 1b. sweet t Ro, 2ean t 22.7 3.52 _— 3.52 19.2 —-— 19.2 16
Peas, canned ... ees +89 1b. s Bo. 2 can 1 149 3.88 — 3.38 1.0 -— 11.0 26
Tomatoes, canned voveeeenoecscsesat2edl 1be t No. 2 can 1 17.7 3.76 — 3.76 13.9 —_— 13.9 21
] t H
: H t
Primes cccevensass +t1 1b. drled, California H Pomnd & 26.8 10.92 -— 10.92 15.9 — 15.9 41
Navy Deane evevececsersusecscssseesl b, Mich, and ¥, Y. H 3
t pea beansg 3 Pound 3 1.7 5.85 -— 5.35 8.9 —- 8.9 40
t : :
: : :
Beot BUFAT suverecrensrans +¢ 7.18 1b, sugar beats ] Pomd : 10.6 4.04 .20 3.84 6.8 ~ .54 6.3 36
ane sugar esassel 12.23 1b, sugar cane H Pound ¢ 10.3 4.77 .79 3.98 6.3 - .54 5.8 39
Margarine ... essesessctCotionsesd, moybeans, and : 3
t  okim wilk 3 Pomd 3 32.3 -— —— 10.91 2.4 — 21.4 kA
Vegotable shortening .........e...:Cottonseed and soybeans 3 Pomd 3 34.3 -— -— 13.46 20.8 - 20.8 39
H H :
: : :
H

3 1

1/ Full detaile concerning the celoulation of price spreads for commodity groups end individual items are presented in Agr. Inform. Bul. No. 4, "Price
Spreads Between Farmers and Congumers," Nov. 1949, and Misc. Pub. No. 576, "Price Spreads Batween Farmers and Consumers for Food Products, 1913-44,"
Sept. 1945 (out of print). Tommodi ty-group estimates are derived from data more inclusive than the individual items listed in this table. For example,
the meat~products group includes veal and mutton, farm sales of lower grade cattles, allowmnce for retail value of byproducts and processed meats, In
addition to lamb, pork (including lard), snd carcass beef of Choice grade.

2/ Marketing charges equal margin adjusted for byproduct allowances minug Government marketing taxes plus Government payments to marketing agencies.

Name of grade was changed from Good to Cholce on Dec. 29, 1950.
4/ Gross farm value before adjusting for Cholce grude premium was 59.4.
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Table 8.- Price spreads between farmars and 8 ~ food produ Retail price and farm value, December 1951
compared with the 1935-39 average, Deceamber 1950 and November 1951 1/
1 3 1 pric R i ~__Wet farm valus 2/
H 3 E 1 3 sPercentage change: 3 3 3 1Parcentage change
Rotail : 3 3 T 1 Dec. 1951 3 3 H H T Dec. 1951
Commodity 3 935-39° Dec. Nov., Dec. 1935-39° Dec. Nov. Dec.
H wnit H : H] 3 : from ~ : 1 H H z  _from -
: ,average, 1350 : 1951 . 1951 T Des. s Fov . Bge_ 1950 . 1951 : 1951 T Des. s ev:
H : 2 H $ 195 3 1951 H : B 31950 3 1951
: sDollars Dollars Dollars Dollars Percent Percent Dollars Dollars Dollars Dollars Percent Percent
3 2
Market basket ; g 341.19 3/681.20 3/731.83 742.30 + 9 + 1 134.73 3/337.93 3/362.88 372.66 + 10 + 3
H 2
Meat products ..................:; g: 88.57 208.71 230.09 227.82 + 9 - 1 41.60 3/128.35 141.52 138.35 + 8 -2
3 1
Dairy products ..; g; 67,31 3/127.16 3/136.70 139.22 + 9 + 2 33.42 3/ 7.12 7776 79.61 +12 + 2
3 H
Poultry and eggs ..; 1935-39 g: 26.47 3/ 58.69 58.23 53.47 - 9 - 8 17.57 39.43 3/ 39.49 31.09 - 6 - 6
: annual H
Bakery and other cereel :) aversge (:
producta: :)quantities(:
A1l Ingrodients ..eeeeeeeeves.z)purchased,(: 55.09  98.56 3/104.12 105.07 + 7 + 1 11.63 3/ 27.87 3/ 28,67 28,67 + 3 [
Grain ..ececeveveonvensorsncsset Jper family(: — —— — — — — 9.04 3/ 2.5 2.45 22,57 + 5 + 1
:) of three (3
Other cereal products ...-....x; average g: 18.46  36.25 3/ 38.15 38,28 + 6 & 5.98 3/ 14.31 14.88  14.98 + 5 + 1
N i)consumers (3
A1l fruits and vegetables ......:; i: T 143.75° 3/158.15 172,27  + 20 + 9 298 3 52.9 3/ 59.38  72.34 +37 + 2
Fresh fruits snd vegetahles ..: 3 57.8% 110.62 3/123.32 137.30 + 24 + 11 2.37 3/ 44.48 3/ 50.3% 63.45 + 43 + 26
Fresh vegotables e...cecasesl) : 33.16 67.11 78.44 9221+ 36 + 16 1048 3/ 2,.%2 3/ 2.3, 43.52 + 75 + 35
Canned fruits and vegetables .:; s 4.1 21.08 22,81 22,92 + 9 i 193 3/ 4.10 3/ 454 4.57 +11 + 1
- 3 3
Miscellaneous products ....eeeset) (3 25.96  44.33 3/ 4hoSL  4bhed5 &V i 6.53 3/ 17.97 3/ 16.06  16.10 - 10 4

1 3
1 2
3 3
] s Cemts Cents (Cents Centp Percent Percont Cents Centa Cents Cents Percent Percemt
2 H
3 3
Beof (Cholce grade) 3/ .eevecesceess Pomd 3 29.1 78.8 89.0  88.9 +13 iV 16.2 3/ 56.0 66.2 63.1 +13 5
LeMD wevseeeaconsesesasasaasscsosst Pound : 26,8 73.%5 80.4  82.0 + 11 + 2 13.2 3/ 46.3 52.5 51.2 +11 - 2
Pork (1mcluding lard) .c..e.ceve..2 Pound 3 22,6 4.6 43.9  42.5 + 2 - 3 1.7 3/ 247 25.0 24.5 -1 2
H 3
3 H
Butter ceecesesossesesscnsaasscesss  Pomd @ 35.0 3/ 74.5 3/ 80.2  85.0 + 14 + 6 23.9 3/ 544 58.6 61,8 + 1 + 5
eessesecasess  Pound 3 25.9 56. 63.0  63.6 +13 + 1 13.6 3/ 35.5 40.6 40.5 + 1 4/
veevesvosssnililoz. can 7.5 13.6 4.9 4.9 +10 0 2.86 6,65 7.42 7.5 +15 + 3
cesesescnsenl Quart : 1.4 3/ 21.0 2.6 2.7 + 8 4 6,10 3/ 12,29 13.47  13.59 +11 + 1
Pint  : &/ 6 1.0 A — o & Y 7.92 8.2 —  + 3
Dozen @ 29.0 3/ 8L.4 78.0  69.6 -4  -11 2.3 .4 58.2  52.6 -1 -10
Pound : 30.0 4.7 50.4  4B.5 + 2 - 4 16,9 25.3 2644 26,6 + 5 + 1
H H
2 2
White bread sesessecsssesascosssned Pound : 9.1 15.3 16,2 16.4 + 7 + 1 1.08 3/ 2.55 2,66 2,66 + 4 0
H H
2z H
Corn f18KEB «..evovvessronnsrssesst 802, pkg. ¢ 7.9 12.8 13.9 13.9 + 9 0 .84 2.16 2,22 2.41 +12 + 9
Corn meal ....... Powmd : 3.0 7.6 7.9 8.0 + 5 + 1 1.40 2.92 3.26 3.40 + 16 + 4
Flour, vhite ...... Pomnd : 3.9 8.5 9.0 9.0 + 6 "] 1.67 3.95 4011 4.12 + 4 4
RICE veesencoavnasen Pomd : 7.2 16.3 3/ 15.9  16.3 0 + 3 2.37 3/ 1.57 7.03 7.10 - 6 + 1
Bolled 088 csseesssesacasccnnconed Pound : 7.3 13.6 1.4 14.5 + 7 + 1 1.74 425 448 469 + 10 + 5
3 H
49 10.2 3/ 9.9 10.6 + 4 7 2.03 3/ 4.73 4.61 48B4 + 2 + 5
t 30.3 46.2 3/ 48.3 45.9 -1 - 5 1.0 17.2 12.9 14.5 -~ 16 + 12
3
3
3 1.3 33.4 26,1 22.0 ~ 34 - 16 4.49 3/ 15.94 13.88 9.00 - Lh - 35
1 3.4 5.4 A 9.1 + 63 + 23 -8 3/ 1.9 3.00 5.00 +163 + 67
t 5.4 11.0 15.7  15.3 +39 -3 1.6 3/ 3.55 5.99 6.22 +75 + 4
: 8.7 13.8 19.0 22,4 + 62 +13 2.9 3/ 4.9 9.90 12,12 147 + 22
T 4.5 5.9 8.7 9.2 + 56 + 6 1.30 1.38 3.09 3.83 +178 + 2
1 25 3.9 5.9 6.4 + 64 + 8 1.25 3/ 1.54 3.03 3.36 +118 +11
: 4.0 7.9 10.6  12.0 + 52 +13 1.65 3.53 5.71 6.26 + 77 +10
'Y 29.1 21.9  33.8 +16 + 54 & 3/ 10.29 11.94  15.69 + 52 + 42
3
?
s 18,7 32.4 34l 34.3 + 6 + 1 2.53 3/ 5.67 3/ 6.56 7.15 + 26 + 9
: 12.1 19.6 22.5 22.7 + 16 + 1 1.50 3/ 2.75 3.48 3.52 + 28 + 1
1 15.6 15.4 15.0 4.9 - 3 -1 2.29 3.59 3.38 3.98 + 8 0
T 9.4 16.0 17.6  17.7 +11 + 1 1.49 3/ 3.04 3.72 3.76 + 2 + 1
k1
3
: 10.0 27.3 26,9 268 -2 & 2,99 3/ 9.64 3/ 11.08 10.92 +13 -1
1 6.5 15.6 1.6 14.7 - 6 + 1 3.02 6,40 5.66 5.85 -9 + 3
H
3
Beet GUGAT evevsessoscossessasasesd Pomd 3 5.7 10.5 10.6  10.6 + 1 0 1.73 3/ 3.64 3/ 3.83 3.8, + 5 4
Cane sugar . Pommd 3 5.5 10.2 3/ 10.3  10.3 + 1 4] 1.78 3.72 3/ 3.98 3.98 + 7 0
METEarine .eeceevescces Pomnd 3 18.1 34.0 3/ 32.5 323 - 5 -1 4.30 3/ 13.28 3/ 10.91 10.91 - 18 0
Vegetable shortening cececeesecesst Pomd : 19.5 34.0 3ok 3443 + 1 4 5.26 3/ 16,54 3/ 13.52  13.46 - 19 4
3 H .
3 3
i

:

1/ Pull Qetails concerning the calculation of price spreads for comsodity groupe and individual items are presented in Agr. Inform. Bul. Wo. 4, "Price
Spresds Between Farmers and Congumers,® Nov. 1949, and Misc. Pub. No. 576, "Price Spreads Betw Fe 8 and C 8 for Food Products, 1913-44,"
Sept, 1945 {out of print). Commodity-group estimates are derived from data more inclusive than the individoal items listed in this table. Yor example,
the meat-products group includes veal and mutton, farm sales of lower grade cattle, allowance for retail value of byproducts and processed meats, in
sddition to lamb, pork (including lard), and carcass beef of Cholce grade.

2/ Adjusted to exclude imputed value of nonfood byproducts obtained in processing.

3/ Revised.

4/ Less than 0.5 percent.

5/ Name of grade was changed from Good to Cholce on Dec. 29, 1950.

6/ Price data not avuilable.
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Tsble 9.- Price spreade betweers farmere and consumers — food products:
compared vith the 1935-39 aversge, Uecauber 195) and November 1951 L/

Marketing charges and farmer®s share of retail price,

Decesber 1951

: s Marketing charges 2/ 2 Farzer's share
3 H H T 3 : Percentage change : z ] H
:  Retall B H : t Dec. 1951 H 3 : :
Commodi t; N . 1935-9 Dec. , Nov. . Lec. | 7 © 193539 0 Dec. . Nov. . Dec.
v : mit  average f 195 . 1951 1 1951 N oo tﬂ:‘ v ~, average : 1950 PO &2 1951
3 : 2 : : s 1950 : 1951 3 H : H
B s Dollars Pollars Dollarp Dollars Percent Percent Percent Percent Percent, Percent
H 3
H 3
Market basket .:; gx 204.47  3/342.93 3/368.61  369.30 + 8 4 0 50 50 50
H z
Meat products .:; %x 45.88 3/ 79.36 88,57 88.97 + 11 4 Vs 62 62 61
H H
Darry products eeeeeeienccaceccat) (¢ 33.89 3/ 56.04 3/ 58.94 59.61 + 6 + 1 50 56 57 57
z) 3
Poultry ond €GB eeececsseccecans) 1935-39 §x 8.90 3/ 19.26 3/ 18.74 16,38 - 15 -13 66 67 68 9
:) annusl (3
Bakery and othber cereal :) averauge (:
products: :)quantities(s
ALl ingredients .....e.ses.sssz)purchased,(z 42.80 3/ 70.65 3/ 75.4% 76,36 + 8 + 01 a 3/ 28 3/ 28 27
Grodn veseevecsasscessscasesess)per Lomidy(s — _— —— p— - -— 16 — -— —
:) of three (:
Other cereal products ........:) average (3 12.10 3/ 21.94 3/ 23.27 23,30 + 6 4 32 39 39 39
3)conpumers (3
A1l fruits and vegetables ......:) (+ 53.80 3/ 91.06 3/98.77 99.93 +10 + 1 3 3 37 38 42
Fresh fruits and vegetables ..:) (s 37.48 66.14 3/ 72.87 73.35 + 12 + 1 35 40 41 46
Fresh vegetables ....coveeesi) {(: =2a.68 42.29 3/ 46,10 47.69 + 13 + 3 35 37 41 48
Canned frults and vegetables -:; (s 12.22 3/ 16,98 3/ 18.27 18,35 + 8 4 14 19 20 20
H 2
Miacellaneous products .cececesez) 2: 19.19 3/ 26.06 3/ 28,18 28.95 + 8 4/ 25 3/ 3/ 36 36
: :
H H
3 2 Gemts Cents Centp Cents  Percent  Percent Percent  Percen Percent  Percent
s z
s s
Beef (Choice grade) 5/... : Pound : 12.9 3/ 22.8 22,8 25.8 +13 + 13 56 3/ 7 74 71
D seececescesens z Pound s 13.6 3/ 21.3 27.3 30.8 +13 + 10 49 3/ 63 65 62
Pork {including lard z Pommd : 10.3 3/ 16.9 13.9 18.0 + 7 - 5 52 59 57 58
: H
s H
BULLOT veeceresccsccssnsssaseassest  Pound : 11.1 3/ 20,1 3/ 2.6 23.2 +15 + 7 68 3/ 73 73 73
Cheese, American . :  12.3 3/ 20.8 22.4 23.1 +11 + 3 53 63 64 6l
H 46 6.9 7.5 7.3 + 6 - 3 38 49 50 51
: 5.1 3/ a7 9.1 9.1 + 5 0 55 9 60 ]
s & &/ 23.2 23.0 -— -1 & %4 25 26
H
2
: 6.7 3/ 22.0 19.8 17.0 - 23 - 4% T7 73 75 76
: 131 22.4 240 21.9 -2 9 56 53 52 55
3 7.9 12.7 13.5 13.7 + 8 + 1 12 17 16 16
H 3
: 3 B
Corn f1aKe8 -ucsessscasssssscacses: 80%. pkge 1 7.1 10.6 11.7 11.5 + 8 -2 n 17 16 17
Corn meal eeve.e Powmd 3 1.6 4.7 4.6 4.6 - 2 V] &7 38 A Y 42
Flour, vhite ... Pomd : 2.1 3/ 4.6 4.9 49 + 7 [} 43 3/ 46 46 46
Rice secee Pomd 3 47 3/ 8.7 3/ 8.9 9.2 + 6 3 33 3/ 46 4, [7A
Rolled oats .... Pound 3 5.6 9.4 9.9 9.8 + 4 -1 24 31 31 32
H 1
: 3
ADDPLOB cerevsrvossasnarasesseoncaed Pomd 3 2.9 5.5 3/ 5.3 5.8 + 5 9 A% 3/ 46 47 46
OrANgeB seececocnssassennssscnssast Dozem : 19.3 29.0 3/ 35.4 .4 + 8 - 11 36 37 a3/ 7 32
H :
H :
BoAns, BDAD cvevevsscrrenceccaccoed Pound 3 6.8 3/ 17.5 12.2 13.0 - 26 + 7 4 3/ 48 53 Al
Pownd : 2.6 3/ 3.5 4ed 41 +17 -7 2, 3/ 35 4 55
Bmeh : 3.7 3/ 7.4 9.7 9.1 +23 - 6 n 3 32 38 2
Head T 5.8 3/ 8.9 9.1 10.3 + 16 + 13 33 3/ 36 52 54
Pomd = 3.2 4.5 5.6 5.4 + 20 - 4 2 23 36 42
Fowd : 1.3 2.4 2.9 3.0 + 25 + 3 50 3/ 3 51 52
Pownd : 2.4 bed 4.9 5.7 + 30 + 16 41 45 54 52
TONALOBE seveecscasvescrscancasnaed Pond &/ 3/ 18.8 10.9 18.1 - 4 + 66 & 3/ 35 50 46
t :
: :
Peaches, canned eceecsvsssecsssesst Boo 24can :  16.2 26.7 27.5 27.1 + 1 -1 VA 3/ 18 19 2
Corn, canned ..... - 2 + 10.6 16.9 19.0 19.2 + 14 + 01 12 14 15 16
2 1 13.3 11.8 1.1 11.0 -7 -1 15 23 26 26
2 ] 7.9 13.0 13.9 13.9 + 7 0 16 19 21 21
3
H
s 7.0 3/ 1.7 3/15.8 15.9 - 10 + 1 30 35 41 AR
i 3.5 9.2 8.9 8.9 - 3 0 46 41 39 40
t T
Beet : : 6 3/ 3/
BUZAT ceccasancssncosancasacet Pomd 3. 6.4 6.3 6.3 - 2 0 30 35 36 36
Cane Sugar ....... Pound 3 3.4 6.0 3/ 5.8 5.8 - 3 0 32 36 Y 39 39
Pound : 13.2 3/ 20.7 3/ 2.6 2.4 + 3 -1 24 3/ 39 3/ 3% 3
Pomd : 1.2 3/ 17.5 3/ 20.9 20.8 +19 &/ 27 3/ 9 3/ 39 39
:
] s
3

3
1/ Full deteils concerning the calculation of

addition to lamb, pork (including lard), smd carcase beef of Cholce grade.

2/ Marketing charges equal margins (difference between retail cost snd net fam velue, table

Barketing agencies.
3/ Revised.
4/ Lesa than 0.5 pereent,

5/ Wome of grade was changed from Good to Cholce on Dec. 29, 1950.

&/ Price dats not avallable.

price spreads for commodity groups and individual itsms are presented in Agr. Inform. Bul. No. 4, °Price
Spreade Between Farmers end Consumers,” Nov. 1949, and Miec. Pub. No. 576, *Price Spreads Between FParmers end Consumers for Food Produots,
Sept. 1945 (out of print). Commodity-group estimates are derived from data more inclusive than the individusl Items listed in this tehle.
the meat-products group includes veal and mutton, farm sales of lover grade cattle,

1913-44,*
For exsmple,
allovance for retail value of byproducts and processed meats, in

8) minus processor taxes plus Government payments to
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Table 10.- Ferm products: Indexes of prices ut several levels of marketing,
1925-39 = 100

: Prices : Foods : Fiberg :Whole~: Prices :
: peid .11 sWhole-; : ;s Whole-: Prices s sale :received:
: by gﬁ:ﬁié: sale : Prices :Retuil: sale sreceived:prices: by :Pzige
Year : city Sof farm:priceS:receiv;d:priceS: prices: by : of farmers:pby
ond sfamilies: food sof 211: : of : of : farmers: &all : for oy
month:for &1l : food : Y icloth-:textile: for : farm : all :-o¥®~
. prod- farmers ers
:commodi-: ucts ° prod-: 4 : ing : prod- : cotton : prod-: prod- : é/
s tles : 2/ ucts : : 1/ :ucts : wnd : ucts : ucts
: Y : : : : 3/ :swool 5/s 3/ :+ 6/
1913 : 71 77 81 91 69 81 110 94 95 81
1916 : 78 94 96 106 78 99 131 111 111 93
1918 : 108 134 151 172 128 193 279 195 192 141
1920 : 143 166 174 181 201 <32 284, 198 197 171
1929 : 1z2 1z8 126 136 115 27 167 138 138 121
1932 : 98 83 77 67 9l 77 54 63 6L 82
1935 : 98 102 106 99 97 100 109 104 101 99
1936 : 99 103 104 104 98 101 114 106 106 99
1937 : 103 106 108 112 103 107 11 114 114 105
1938 101 96 93 94 102 94, 80 90 90 98
1939 : 99 93 89 90 100 98 87 86 88 98
1940 : 100 93 90 9% 102 104 93 89 93 98
1941 105 102 105 114 106 119 131 108 115 105
1942 3 117 120 126 145 124 136 178 139 147 120
1943 : 1z4 135 135 175 130 137 190 161 179 133
1944 : 126 132 133 173 139 139 194 162 182 140
1945 = 129 135 134 183 146 141 201 169 192 145
1946 : 140 155 165 207 160 164 260 196 218 159
1947 : 160 189 13 249 186 <00 296 238 256 186
1948 : 172 202 226 <60 198 209 296 48 265 202
1949 : 170 189 204 229 190 198 272 <18 232 194
1950 : 172 189 210 228 188 208 314 224 238 198
1951 : 186 212 236 268 204 R43 384 258 - 281 219
1950:
Dec. : 179 200 226  7/251 196 241 11/385 247 266 207
1951;
Jan. 182 <08 230 265 198 251 7/4,02 <56 <79 211
Feb, 3 184 213 237 276 202 255 7/416 267 291 Z15
Mar. : 184 21z 236 272 203 <58 7/420 268 290 219
Apr. : 185 <11 235 269 204 257 7/420 266 288 220
Mey : 185 R12 237 7/267 204 256 415 263 28, 219
June 3 185 212 236 26/ 204 250 409 261 280 219
July : 186 212 235 262 203 R4l 377 255 Q74 219
Aug. : 186 209 237 264, 204, 236 333 251 272 219
Sept.: 187 208 238 265 209 230 321 249 271 219
Oct. : 187 212 7/239 267 209 222 341 253 276 219
Nov, : 189 21/ 239 269 208 225 341 257 280 22
Dec, : 189 218 237 277 207 226 374 255 284 220

1/ Burezu of Labor Statistics, "Consumer Price Index for Moderste-Income Femilies
in Large Cities."

2/ Czlculzted from “"Retail cost" of market busket (p. 2).

3/ Burezu of Labor Stutistics, converted from 1926 = 100 base.

4/ Calculeted from "Farm value" of market bezsket (p. 2).

5/ Cotton and wool prices weighted by production in 1935-39.

6/ Besed on figures published by the Crop Reporting Board.

7/ Reviged.
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Table 11.- Indexes of consumer income and of hourly earﬁings in marketing,
1935-39 = 100

: Monthl : . . . .
. Nonagri- eurningv . Hourly earnings in marketing enterorises
, cultural per . : : :

income

: employed : 01888 I . Food :  TFood : Cotton
. payments ;
1/

fuctory : Steam processing: merketing:processing
worker : rallways ,

Year

48 36 6x me se e

es oo o0

: : L/ : 5 : 4,
H : 2/ : 2/ - : '/ :
1940 eevnnnnansd 115 110 105 108 104 106
1941 vevecennas 138 130 106 114 110 119
1942 veviannnns 176 161 119 127 122 139
1943 veevroeaat 217 183 121 140 131 152
194 «eveevenet 242 201 134 149 141 162
1945 ¢evnevanes 250 195 135 154 149 176
1946 vevonnnast 255 191 154 173 171 213
1947 cevennness 275 218 168 197 195 253
1948 vevennnnnt 301 236 184 213 213 282
1949 veerenenat 303 240 203 223 22 287
1950 uveeanast 332 259 223 233 236 <97
1950 :
NOVe wueecat 346 272 224, 239 241 316
DECe wvnvans 359 279 o 244 244, 317
1951
Jon. ceeeaot 356 - 273 224, 243 247 318
Febe vesee.t 358 279 235 248 248 318
Mare eeenestd 362 282 237 249 249 318
APTe veenens 366 283 243 250 250 319
Moy oovevnes 368 282 244, 250 251 319
June .eeeeas 370 284, 247 25/, 253 319
JULY +eeenat 370 280 250 252 252 317
AUg. cvevaat 372 6/281 246 251 6/251 315
Septe ceenot 373 286 25/, 6/250 253 6/318
0Ct. veveeet 377 286 247 254, 254 318
NOVe wevucn 378 287 251 259 257 320

s ee oo

1/ United States Depurtment of Commerce estimates. &djusted for seasonal
variation.

2/ Prepared in the Buresu of Agricultwral Fconomics from datc of the Bureau of
Labor Statistics, not adjusted for seasonul vuviation. Reviged series.

3/ Compiled from data published by the Interstate Cormerce Commission.

4/ Bureau of Labor bStatistics.

5/ Weighted composite of earnings in stesm railways, food processing, wholesal-
ing, and retailing.

6/ Revigsed.
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