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Farmers are expected to receive about 50 cents increases in marketing charges.
of the consumer’s food dollar on the averagein 1951. The farmer’s share in 1951 was 2 cents above
¢ farmer’s share, however, has declined from the the two preceding years, and well above levels of
.cents. reached in early 1951; decreases in farm the 1930’s, but below the share received in the
Prices since February have been accompanied by years 1943 to 1948.
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Table 1.- THE MARKET BASKET: Retail cost of 1935-39 average annual purchas
of farm food products by a family of three average consumers, farm value
of equivalent quantities sold by producers, marketing charges, and farmer's
share of the consumer's food dollar, 1913-51

- -———

) : Marketing
Retail cost Farm velue arketing

. . . . . g o

Yesr ; Y, ; 2/ ; chigﬁes ;Farmer 5 share

: Dollars Dollers Dollers Percent
1913-15 average ...t 267 121 146 45
1920 iiiievicnannast 567 244 323 43
1922 ... cecssssnal 408 162 2,6 40
1929 cevenann 436 183 254, 4R
1933 sevsscssrevenns 277 90 186 32
1935-39 average o..: 341 135 204 40
1940 cencvevnscsneet 319 127 192 40
1941 ceveneneonannet 349 154 194 A
1942 cveieennovanent 409 195 213 48
JO9A3 ceveeenecesvant 459 236 229 51
1944 eeevveocncocant 451 233 230 52
1945 ceeeesensansnnt 459 246 229 54
1946 cievevensnnenet 528 279 258 53
1947 cevirierenneneet 644, 335 308 52
1948 civetcacensnens 690 350 340 51
1949 veeesrsvecnecncet 646 308 337 48
1950 vesensosensanes 645 308 337 .8
1950 - AUZ. veveoosd 662 4/ 317 4/ 345 48
Septe soveees 658 320 T 338 49
0Cts cevenees 657 316 340 48
NOVe seeceest 659 322 336 49
DECe eavsseel 681 336 344 49
1951 = Jan. ceacece? 709 357 352 50
Febe vevvenes 726 371 354 51
Mar. cveecees T24 366 357 51
APre ceeeneed 718 363 355 51
MEY ceeeonast 72l 358 365 49
June ceeenees 724, 355 369 49
JULY cevenass 723 352 371 49
AU, ceeeseet 714 355 359 50

1/ Calculated from retail prices collected by the Bureau of Labor Statistics
and the Buresu of Agricultural Economics.

2/ Payments to farmers for equivalent cuantities of famm produce minus imputed
value of byproducte obtwvined in processing.

3/ Marketing charges equael margin (difference between retail cost and farm
velue) minus processor taxes plus Government payments to merketing agencies.

4/ Revised.
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- SUMMARY

The volume of agricultural products marketed iu 1952 may be the largest
ever handléd, With a continued strong.demand for agricultural commodities,
production next year may surpass the record of the current year.

Expansion of the defense program may reduce the labor and materials
available for marketing agencies. Hiring by defense plants is likely to-
draw workers from the marketing systems Shortages of materials may delay
mechanization of marketing operations and construction of transportation
equipment and more efficient storage, wholesale, and retail facilitiess
Some materials used in marketing and prccessing agriculiural products also
will be scarce in 1952. In spite of these shortages, the marketing system
can be expected to handle aext year's production without significant increase
in waste of products unless major transportation bottlenecks develop.

Total charges for marketing farm food products in 1952 are expected to
rise above the record high anticipated for 1951, because of an increased
volume of commodities to be marketed and higher marketing costse Marketing
charges this year are estimated at about 9 percent avove the 1950 level.

Hourly earnings of employees engaged in marketing agricultural products
are expected to average higler in 1952 than in 1951, This will mean higher
wit labor.costs because the productivity of labor is not llkely to increase
as much as wage ratess

Railroad freight rates on farm products will average higher in 1952
then in 1951 because of rate increases effective in April and August this
year, Gosts of shipping by motor carriers will also be highers’
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The average ratio of net operatlng pfoflts to investment for a group of
L3 large food=processing companies was higher in 1950 than in 1949, but
declined for a group of 8§ retail food-store chains, Profits of L tobaccoe
processing companies were lower in 1950 than in 1949s Profits of manufacture
ers of textile products advanced during 1950 but were lower in the first
half of 1951. The strong consumer demand expected in 1952 will tend to
increase gross profits but higher costs and taxes may result in lower. net
returns. ,

An increase in consumer disposable incomes is expected in 1952 and
consumers may spend a slightly larger proportion for food than in 1951,
particularly if the supply of consumer durable goods is no larger than in
1951 and possibly a little smallere Expenditures for food per person rose
to a record annual rate of $377 in the first quarter of 1951 and remained
at about that level in the second quarter. Consumers spent 26 percent of
their disposable income for food in the second quarter, the same proportion
as in that quarter of 1950. :

Farmers may receive a slightly smaller share of the dollar consumers
spend for farm foods in 1952, The share will average approximately 50 cents
in 1951, the samé as estimated for September. Frices received by farmers for
food produ¢ts are not expected to be substantially different from the over=all
average for 1951, but marketing charges and rctail prices are expected to be
somewhat higher. )

Fewer firms were operating in most lines of agricultural marketing on
December 31, 1950, than a year earlier. Although a larger volume of food has
been marketed, the number of retail food stores has-declined for 3 successive
years, and on December 31, 1950, the number operating was 13 percent below
that in 1939, The number of firms engaged in manufacturing food and kindred
products at the end of 1950 was about one-third below the 1939 level. Fail-
ures among agricultural marketing firms were less frequent in the first half
of 1951 than in the same period of 1949 and 1950.

The number of boxcars owned by railroads in the United States has
increased during the last year. Many new cars have been put into use and the
rate of retirment has been reduced. Shortages of boxcars exist in some regians
but are not as severe as a year earliers Refr;gerator cars seem to be in
adequate supply. However, stock cars and opehi=top cars are in short supply.

The number of motortrucks in the country rose during 1950, A shortage
of motortrucks is not anticipated in 1952 although some reduction from the
present high rate of output of motortrucks is likely.

SIGNIFICANT FACTORS IN- THE OUTLOUK FOR 1952

The volume of agricultural products to be marketed in 1952 may be the
largest ever handled, With & continued strong demand for agricultural
products, production next year may surpass the record output of the current
year if growing conditions are favorable. In 1951, output of cotton, fruits
and vegetables for processing, and tobacco was well above those in 1950,
and will swell the volumes handled in 1952, Record supplies of- fats and oils
are expected for the marketing year beginning in Qctober 1951. Production
of livestock and livestock products may be somewhat larger in 1952 than in
the present year arnd larger volumes may be marketed. Even though beef
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cattle numbers may rise further during 1952, the volume slaughtered is
likely to be larger than in 1951. Markﬁtlngu of hogs and poultry and eggs
nay expand glightly and the volume of dairy ‘products narketed probably will
total about the same as in 1951.

In addition to handling a lsrger volume of commodities, the task of
marketing agrlcultural products in 1952 may be increased by further extension
of procesulng, paokavlng, and other marketing services. This would continue
the trend in operation for many years. Growth of re>1dent1al areag around
‘defense plants may require expansion of retailing facilities and some other
changpc in the market organlzatlon. '

By 1ncreaslng consumer ‘incomes, the expected hlgh level of spendlng
for defense will contribute to an expansion of congumer demand, for farm
" products. pendlturep for defense will increase from an annual rate of
33 billion dollars in the 'second quarter this year to about 65 billion dol-
lars by the fall of 1952, according to present plans. This may decrease
the nondefense labor force and reduce materials available for expansion and
upkeep of current marketing facilities..

The supply of laborers available for marketing agricultural produce
may be tightened in the coming year. Hiring of new defengse workers will
attract laborers from nondefense employment since unemployment is currently
at the low level of about 1.5 million. Some expansion probably will take
place in the total civilian labor force, although the addition may be
largely of less efficient and inexperienced workers. Nonagricultural
employment totaled about 55 million in late summer this year, slightly
above a year ago. Roughly, 5 million of these workers were engaged in
marketing farm produce.

Scarce, higher priced and perhaps less efficient labor will furnish
buginessmen with an incentive to mechanize operations wherever possible.
The introduction of labor-saving devices, the improvement and extension of
facilities for transportatlon and storage, and the building of more suit-
able buildings for wholesaling and retailing food products may be limited
by the allocation of steel and copper and perhaps other materials. During
recent months the National Froduction Authority (NPA) in some ingtances
has refused to approve the use of scarce materials to build supermarkets
and some other types of marketing facilities. . :

Inability to obtain long-term loans on favorable terms may be a .
further barrier to capltal expansion and improvement in the marketing
field. Recent efforts of the Federal Reserve system and the commercial
banks to tighten the extension of credit have made it more difficult to
_ obtain loanb for such purposges.

Maintenance of a large volume of products in the marketing channels
would ordinarily have a tendency to lower per unit operating costs, including
~the encouragement of measures to take advantage of economies of scale.
'ohortuges of labor, materials, and in some instances capital, may prevent
such a development in 1952, although the marketlng system can .be expected
‘to handle next year's. production without serious Jlosses of products unless
maJor tranuportation bottlenecks develop.



COSTS AND PROFITS IN MARKETING FARM PRODUCTS

Labor Costs in Food Marketing
May bhe Higher in 1952

The cost of the lubor engaged in agsembling, processing, wholesaling,
and retailing ferm food products accounted for sn estimated 51 percent of
the total cost of marketing these products in 1950 and is expected to repre-
sent about the same proportion in 1951, During the last several years,
“labor costs have accounted for a higher proportion of total marketing
charges than in any other period on record (fig. 1). In 1935-39 the aver-

. age proportion represented by labor costs wes 41 percent. These percent-
ages do not include cost of the labor employed by railroads and other
intermarket transportation ageneies which is included in the transportsa-
tion charges paid by food marketing agencies, ~

_ Hourly earnings of employees in food marketing activities started to
rigse during the second half of 1950. The average for the year was approx-
imately 4 percent above that for 1949. This upward movement continued
into 1951 and the average for the first 7 months this year was 7 percent
higher than the 1950 average. The index of average hourly earnings in
July 1951 was 252 (1935-39 = 100), compared with averages of 236 for 1950
and 250 for the first 7 months of 1951 (talle 15). The average for 1952

ig expected to be slightly higher than the 1951 uverzge. Difficultieg in
holding efmployeeg snd in obtaining new ones accompanied by demsnds for

. higher wages stimulated by rising living costs may lecd to higher wage
rateg and higher hourly earnings than those prevailing in June 1951.

Higher hourly earnings in 1952 would mean higher unit labor costes
unless the productivity of labor increased proportionstely. The increas-
ing mechanization of marketing operations and more efficient use of labor
probably are tending to raise labor productivity and to hold down per unit
labvor costs. Increased turn-over of employees and wider uge of inexperi-
enced and lesg cepable workers in 1952 may offset this tendency.

Transportation Cogts

: Railroad freight rotes (including those on farm products) were raised
twice during the first 8 monthg of 1951, Costs of shipping hy motor carriers
also have increased. These include both rates charged by for-hire truckers
and expenses of operating privately owned vehicles, including farm trucks.
The chief reason for the advances in the charges by for-hire carriers, both
rail and highway, hae been increases in their operating expenses. Even if
no further increases in trensportation charges and costs tuke place, the
averages for 1952 will be higher than thosge for 1951 because of tha lower
: levels which prevailed -during the first part of 1951,

Rise in Rail Freight Rates.-~ Rzilroad freight rates were increased
generally from 6 to 9 percent on hugust 28, 1951, These increases, which
are to remain in effect only until the end of February 1953 (unless mod-
ified or terminated before then), were approved by the Interstate Commerce
Commlssion to supersede the interim increases of from 2 to 4, percent which
had become effective in April 1951.




—T7-

- FOOD MARKETING CHARGES

$ BIL.

B 1

e o’ d X 22" ::::.

X LABOI 2 ]

o e X e X I

! DATA ARE FOR DOMESTIC FARM FOODS

¥ OTHER COSTS AND PROFITS OEXCLUDING TRANSPORTATION LABOR COSTS
U.S. DEPARTMENT OF AGRICULTURE ' NEG. 47853-XX BUREAU OF AGRICULTURAL ECONOMICS
FIGURE |

FOOD and TOBACCO CORPORATIONS

Profit as Percentage of Investment

% 8 retail

4 tobacco mfg. 5B retai
00 cnains

/ companles

]5 l
C ] Lol
" Ql - . Ny

10|

5

1 .

i
B ™S 43 food processing |
~ I companies™ ‘
‘o PR Aa b — < ' e
1935 . 1940 1945~ 1950 1955

4 1 i P ) 1 | A I v

OPERATING PROFIT MINUS FEDERAL TAXES

%11 MEAT PACKING COMPANIES 11 DAIRY COMPANIES 8 BAKING COMPANIES, § FRUIT
AND VEGETABLE CANNING COMPANIES, AND 8 GRAIN MILLING COMPANIES

U, 8. DEPARTMENT OF AGRICULTURE NEG. 43286A-XX BUREAU OF AGF&ICULTURAL ECONOMICS

" FIGURE 2




-8 -

The increases effective in August generally amounted to 9 percent within
the northeastern section of the country (eastem territory) and 6 percent
on shipments elsewhere, including moveménts to and from eastern territory,
Rates on grains and gruin products were raised 6 percent. throughout the
comntry. FExceptions pertaining to agricultural products included limitations
of maximum increases ("hold-downs") to a specified number of cents per 100
pounds when the percentage increases would exceed that amount. The hold-down
for fruite, vegetables, melong, snd canned food products (not frozen) is
6 cents per 100 pounds; for sugar it is 4 cents. '

Most of the general rate increases since the end of World War II have
provided for hold-downs on fresh fruits and vegetables. As a result, rates
on movements from producing areas (such as in the West) far from their prin-
cipal markets have risen by much smaller percentages than rates from nearby
sreas, For example, the rate on potatoes from Bakersfield, Calif., to
New York City rose by 38 percent between June 1, 1946, and hugust 28, 1951,
(currently) while from Wayland, N. Y,, to the same destination, the increase
was 83 percent (table 2). Az a consequence of these variations in the extent
of increases, the differences between long-haul and short-haul rates have
not increased as much as if both rates had been raised by the same percentage.
No hold-downs have been made effective on such commodities as wheat, livestock,
or fresh weats. Rates on these commodities and rate differentials huve
increaged by about the same percentage (table 2).

The Auvgust increase in freight rates was the latest of nine iancreases
in general freight rates since June 30, 1946. The current level of rates on
agricultural commodities 1¢ almost 60 percent higher than it was on that
date. 1/ The railrosds have exoressed dissatisfaction with the extert of
the lategt rise in rates approved by the I, C. C., which was less than half
of the amvunt reguested by the carriers. They nave recently agked the
Commission to reconsider its decision and to approve the full increases
requested.

Increcses in Motor Carrier Rates.~ Regulated motor carriers in some
gsections of the country are alsou in the process of raiging or have already
raised rates on many commodities by about the same percentage as the rail-
roads. This has affected principally rates on menufactured farm products
and on goodg purchased by farmers. Rates on uamanmufactured agricultural
comnoditles, which are typically houled by unregulated carriers, appurently
are also rising.

Profits in 1950 fveraged Higher for Food Processors,
Lover for Retail Iood Chains

The average ratio of operating profits (after income taxes) to investment
for a group of 43 large fouod-processing companiesg rose from 7.7 percent in
1949 to 9.1 percent in 1950 (table 3). Profits in 1950, however, were not
as high as in 1946 and 1947, vhen they averaged 12.7 und 12.3 percenf, respec-
tively. Available date indicate that profits of food-processing companies
were lower in the first half of 1951 then in the same period of 1950. For
the fourth consecutive year, the average ratio of profits earned by eight
retsil food-store chaing declined (fig. 2). The ratio in 1950 wag 13.0 per-
cent compared with 14.4 percent in 1949 and 18.1 percent in 1946. The average
rotio of operating profits to investments for four tobacco-processing com-
panies declined from 10.4 percent in 1949 to 9.7 percent in 1950.

1/ Calculated from data shown in "Monthly Comment on Tremsportation
Statistics,” Interstute Commerce Commission, Sept. 14, 1951, puge 4. The
increascs for "Products of Agriculture" and for "Animals and Products®
were averaged, using 1950 tonnoges as weights.
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Table 2,~ Railroad freight rates per 100 poundsg for selected
- ‘egricultural commodities, June 1, 1946, and August 28, 1951

e . oo Tone 1946
Rate Rate Increase June 194

-
.

commodity and orlglg: Destination :June 1, 19 46: Aug. 28, 1951; Aug.t§95l
Botatoes: N : Cents Cents  Cents  Percent
Bakersfield, Calif.:New York City .: 128 176 . 48 .. 37.5
Idaho Falls, Idaho : " 3 107 - 155 " 48 449"
Hastings, Fla. : " : 65 109 . 4d, : 67.7
Meggets, S. C. : 1 : A 93 L5 93,8
Caribou, Maine : f : 47 68 21 LT
Riverhead, L. I. h : 23 - 40 17 73.9
Wayland, N. Y. K " : 2/ Lt 20 83.3
Apples: . S _ , :
Yekima, Wash. :Chicago s 115 . 163 48 1.7
Sebastopol, Calif. : o : 115 163 48 41.7
Winchester, Va. : " : 47 86 39 83.0
Barker, N. Y. s oo : 43 82 39 90,7
Carrolton, I1l. s 0 # g 23 4, 21 91.3
Peacheg: - : . ,
Reedley, Calif. : " : 150 198 48 32.0
Grand Junction, Colo.: " : 113 1lal 48 42.5
Clarksville, Ark. : " : 60 104 A .."73.3
Fort Valley, Ga. '3 " i 82 130 48 - 58,5
Centralia, I11. : " 1 41 76 35 85.4
Benton Harbor,Mich.: " : 35 C66 31 88.6
Jomatoes: : ' :
Bakersfield, Calif.:New York City ¢ 184 232 - L8 26,1
San Benito, Texas M : 155 203 48 31.0
Pine Bluff, Ark. "":- u ©3 124 172 o 48 L 38.7
Palmetto, Fla. : - 109 157 . 48 44,0
Freehold, N. J. : u : 26 47 21 80.8
Medina, N. Y. : " : 53 : 93 40. . 75.5
¥heat: 1/ : : '
Great Falls, Mont. :Kensas City, Mo.: 53.5 -85.5 32 59.8
Wray, Colo. : n : 25 39 14 56.0
Enid, Okla. H " v 19.5 30.5 11 56.4
Larimore, N. D. : " : 39 63 24 61.5
Carthage, Mo, s .on ! 14 ~-22 8 57.1 .
Hutchinson, Kans. " : 18 26,5 8.5 47.2 ..
fattle: : : ‘ o .
Billings, Mont. °~ :Chicago : 75 125 50 66.7 .
Deg Moines, Iowa ~ ¢ " : 36 59 - 23 63.9.
Yort Worth, Tex, : " : 63 104 VA 65.1
Ransas City, Mo. ¢+ M. : 42 69 27 64.3
Denver, Colo. T : 65 108 T 43 66.2 .
Springfield, Ill. :.. " : 22 o34 12 54.5.
Fresh Meats: ) . : o T : R
Des Moines, Iowa  :New York City ¢ 07 . . .193 86 80.4
Chicago , 111, : " : 83 182 69 83.1
Kansas,City, ‘Mo, 1 "o : 121 - 216 95 78.5
South St.Paul,Minn.: ~ " : 114.5 207 92.5 80.8
79.3

Omahg Nebr, 3 " : 121 e 227 96
- 1/ Vhest rates as of Sept. 12, 1951. '
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Table 3.~ Operating 'profit (lees provigion for taxes) as percentage of
investment and ss percentage of sales, food and tcbacco companies, 1935-50 1/

: - Food processing companies : :
: 3 e 8 ¢ gy ¢ N 3 43 o fa 1 A
Yeur : Lelcdne tgrain mill: ¢ F 5 s dalry  eompanics : gooé : tobacco
‘ -C e DE : products : ﬁii : cannlzg sproducts : ginz? ? peing’ COMPARies
ompanies, companieg: PACKeTrS, companles, o noangeg; COM d .chains,

: Percent Fercent Percent Percent Percent Percent Peroont Percent

rrofit rate on invegtment

Av,
1935=<39: 7.6 9.5 3.7 5.6 7.8 5.8 8.2 13.6
1940 ..: 7.2 8.2 5.0 6.3 8.4 6.5 9.4 ‘1400
1941 ..: 6.6 8.6 7.6 11.1 9.7 8.5 9.8 12.3
1942 .. 10.2 9.0 7.3 "7.0 9.6 8.3 7.3 10.9
1943 .0 10-6 8;8 703 703 8.6 8-0 ’ 704 lOuO
1944 .4 9.3 10.1 6.6 8.5 8.5 7.9 7.9 8.8
1945 ..:  10.0 A 5.9 9.2 9.7 7.9 7.8 8.4
1946 .2 19.7 11.8 10.3 16.6 1.3 12.7 18.1 10.0
1947 .2 13.6 16.4 11.6 11.5 11.1 12.3 17.2 10.3
1948 .. 17.4 12.4 5.2 8.8 9.9 8.6 15.2 11.0
1949 ..:  13.1 11.1 3.5 5.3 ' 11.9 7.7 14.4 10.4 -
1950 ..: 12.9 10.9 5.6 12.4 ° 10.9 9.1 «13.0° 9.7

X Food processing companies g

- S AU | E A LR T SRR e T L L

. baking fgralg mill: meat | canning dzirz fcompanies: food ° tobacco

‘companies’ PTOCUCES puckcrs'rompanlpo'pro UeLS 2 ombined :Phalns.companles

: : companiest 3 tcompanies: :

Percent Percent Percent P»rcent Percent Percent Percent Percent

Profit rate on sales

Av., : o

1935-39: 4a? 3.1 1.3 3.6 3.5 2.1 1.5 .9.2
1940 ..: 3.7 3.4 1.6 4o 3.5 2.3 1.5 9.0
1941 ..: 3.0 2.8 1.9 5.1 3.5 2.5 1.4 7.0 -
1942 ..: 4.0 2.7 1.4 3.0 2.9 ' 1.9 9 . 5.7
1943 .2 3.5 1.9 1.3 3.5 2.5 1.8 1.0’ 4.9
1944, .. 2.9 2.1 1.2 3.6 2.4, 1.7 1.0 4.6
1945 .2 3.0 2.2 1.3 3.8 2.6 1.9 1.0 46
1946 ..: 5.4 2.5 2.2 6.1 3.6 3.0 1.8 4e8
1947 R 3-4 2.7 1.6 4-9 2-7 2.1° lv5 5--1
1948 ..: A 2.4, .8 4ol 2.5 1.6 1.4 ' 5.9
1949 ..: 3.6 2.6 6 3.1 3.5 1.6 1.4 6.1’
1950 ..: 3.6 2.3 .9 5.9 3.3 2.0 1.3 5.8

A

1/ In general, the operating profii is the net sales less cost of sales, operating
expenses, maintenance, end deosreciation. 'The provision for taxes 1ncludes both ‘
income texes and excess profitg taxes of Federal, Stete, and foreign governmoents.
Other income is not included in operating profit; the taxes, however, are on all
sources of income. Further adjustment, of the tax deductions would 1ncrease the
proflt ratios slightly. '

Invectment includes commor stock, preferred stock, funded debt; minority interests
capital surplus, earned surplus, and vucious reserves. :

Compiled from financial statements reported in Moody's Industrials.
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Marketing margings for foods arc expected to be slightly higher in 1952
than in 1951, wnd the volume of commodities handled perhaps will expand
somevhat. Higher costs end taxcc, however, muy offget the effect of these
factors on profits.

Profits of the 11 meat-packing companies included in the group of 43
food processors, incrensed from an avercge of 3.5 percent of invesgtment in
1949 to 5.6 percent in 1950, which wus slightly above the rate in 1948 but
lesg than those in 1946 and 1947. This inecrease accounted for most of the
rige in the average profits of the 43 companies. Prfits of the 5 canning
companies in the group rose more than the profits of the meat~packing
companies, but affected ilhe aversge profits of the 43 compunies less because
ol their small weight in the over-all average. Average profits of the bak-
ing, grain mill products, and deiry products companies werc lower in 1950
than in 1949.

Ratlos of profits to sales are avuilable for 35 of the 43 food-processing
companies. The average ratio of operating profits (after taxes) to sales for
the group increased from 1.6 percent in 1949 to 2.0 percent in 1950 (table 3).
Ratios of profits to sales weire higher in 1950 than in 1949 for the mect-
pecking and canning companies in the group; they were lower for the dairy-
product companies and were unchurged for the baking companies. The 8 retail
food-gtore chains had a slightly lower average ratio of profits to sales in
1950 than in 1949, and the ratio for the 4 tobacco companies declined from
6.1 percent to 5.8 percent.

Profits for manufecturers of tuxtile-nill products ws proportions of
net sales, after deductions of Federcl income taxes, decreagsed from about
9 percent during the first half of 1948 to below 3 percent during the
second quarter of 1949, increased to 6.5 percent during the third guarter
of 1950, and then decreased to 4.7 perceat during the second quarter of 1951,
according to reports of the Federal Trade Commission. When expresced as
proportions of stockholder!s equity, these profits showed trends similar to
those expressed as percentages of sales and during the second quarter of
1951 they vere at an annual rate of approrximately 10.8 percent, after deduc-
tions of Federal income taxes.

Profits for manufucturers of apparel and finished textiles when expressed
as proportions of net sules, after deduction of Federal income tuxes, decreused
from more than 5 percent of sales early in 1947 to less than 1.5 percent
toward the end of 1948, and averaged less than 2 percent during the first
quarter of 1951,

NATIONAL MARKETING BILL FOR FARM FOOD PRODUCTS

The Bureau of Agrictultural Economics mekes annual estimates of the totel
farm value, retell cost, and marketing charges of all farm foods bought by
civilian consumerg in the United States. Estimates also are made for the six
major farm food commodity groups (table 4). 2/ These estimutes reflect
variations in total volume of farm food marketed, eg well as the variations
in prices and marketing costs thet ere measured by the "market bosket" series
discussed in & later section.

2/ A discussion of the methods of computation und a comparison of these
estimates with other published serles were presented in The Marketing and
Transportation Situation, September 1950.



Teble 4.- Domestic civilien purchases of farm food preducts:

Farm value, retail cost, and marketing charges, all farm

foods and six mejor commodity groups,

1913-51
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Toar : S:Ee:l‘zost ? ing : 5:1mue=nzost 2 ing ® oo1ue’ cost ing : value, cost : inges; value. cost ;chjaz;\:g s; value: cost :Chi:ges: value, cz;t =chsi:'g s
A Rt AT e xR e at AN e st T e A et Y i
t 3 H H 3
Hi. Bl Bil., Bil. Bil.  Bil. Hl. Bil. Bil. Bil. ®il. B, Bii. Bil.  Bil. Bil. Bl.  Bil. gﬁ. ami' ﬁ'
: dol. dol.  dol. gdol. dol. - dol. dol. dol. dol. dol. gol. dod. dol. dol. dol. dol. dol. gdol. dol. dol.  dol.
e mi1 ses L y 0.28
. .88 ‘1. 2,26 0.91. 0.62 1.23  0.61 0.45 0.66. 0.21 0.4 1.42 0.98 0.55 1.44 0.8 0,12 0.40
igﬁ Z.g'? 1.;2 2.26 91 .64 1.28 SO 4T .67 .20 49 1.62 1.13 .58 1.60 1.1 A1 .39 .28
. L6l .05 W13 47 .34
L . 1.21  2.16 95 .66 1,323 .67 48 .68 .20 .59 L1.74 LS 56 1
igii gig 1.50 2,49 - .99 T4 l'lélé .70 .gg ;2 .g 1.% é;g ii; 97’17 ;ig ;ﬁ, .}‘;,; .g?, :453
1917 6,35 2,03 3.03 1.00 .94 1. A . . . Aoz L ol 2 @ 2
32 2 .96 1.45 1.09 1.88 9 .83 119 236 105 2.45 ! W04 2. . 2
1313 3.37 2,;10 2.11. 1.6 1.3, 2.38  1.04 1.03 1.45 42 122 2,90 1.6 113 3.33 2,20 .34 1.02 .68
2 ; . 92 .68
. 2.1 20 1,97 140 2,53 113 1.10  1.58 48 117 316 1.9 1.30  4.2L 2,91 2/,
igg 3.22 1.1.:5) é.Ls ©2.05 15 234 119 L7 116 39 W62 242 1.80 .95 2.64 ig% .ig .653 22
1922 cvecerenesez 519 12,88  7.69 1.56 3.49 ;.23 ilé 2% i;’g .'g iﬁ i17 .g gzg ig l.gg 53'; Les 16 & 47
: i 5, . .3 . 77 19 1.2 . . . . . . . . . A5 2 -2 &
Yom i ?g wa 2.2 '}% e 1.3, 2.59 1.25 .8 1.31 .45 - .67 2.52 1.85 1.06 3.3 - Z25 .21 .7l .50
: , N : " 5 .22 .80 .58
8 210 4,28 218 1.47 2.8 1.236 .96 L.l 45 .87 2.8 1,94 115 3.600 245 .
ggg 9.236 218 4.35 217 1.53 293 140 1.03 1.9 46 .80 2,87 2,07 1.22 3.96 2.7 .g .78 .2
1927 9.50  2.04 4.25 2.2 1.62 3.09 1.47 .96 1.40 A4 T4 2,90 216 L4 3.5 2.31 . .g; &
1928 T 9.33 211 4.28 217 1.6 319 1.5 1.05 1.53 S48 74 2,98 2,24 1.3 3.47 23 .22 . -6
1929 sevecescveet 9.86 2.23 4u45  2.22 176 3.33 1.57 1.12 170 .58 ..68 2.86 2.18 1.2r 3.8 2.68 .22 .8 .63
. 3 } : ) . ] . . . . & €0
1930 seesesececet 6,33 161 .82 1.94 4425 221 1.57 313 1.56 .93 1.2 .58 .56 2,78 2,22 1.13. 3.68  2.55 .20 . ;
1:;;2 1..62 n.og g,w 1.37 3.58 2,21 1.25 2.66 1.1 .71 1.20 49 .35 2,24 1.89 .86 2.8 1,98 .12 .5 -42
1932 ticernnneest 3440 10,0 7.20 W91 2,67 1.76 .97 2.2  1.24 .5 .88 234 .26 191 1,65 .6 2,29 1.68 .11 .65 .54
1933 veveceveness 3.56 10,93  7.30 .92 2,61 1.6 .96 2.17 1.21 .48 .80 W32 .34 2.00 1.60 .73 2.5 1.86 .13 .76 .63
1934 secsecennset 427 12,52 7,92 113 3.26  1.90 1.12 2.36 1.2, .58 .98 W40 W47 2.38 1.8 .80 2.8 203 .17 .7 . .54
1935 vevvurenenas 5,02 12.9 758 149 3.39 170 1,29 2,58 1.29 .75 1.09 34 W52 241 175 .79 2.8 - 2.02 .18 .66 .48
lggg H . 8.51 179, 3.79 2,00 1.42 2.8 1.39 .77 116 239 .58 2,50 1.93 1.00 3.22 2.22 .22 .8 .58
1937 820 1.90 3.95. 2.05 1.49 2.90 1.1 .& 1.2 43 .61 2,53 192 .95 2.76 1.8 .22 .80 .58
1938 818 171 3.57 1.86 1.32 2.72 140 .77 1.16 39 1 242 2,00 78 2,56 1,78 .2 .96 KA
1939 819 1.69 3.5, 1.8 1.32 276 1.4 .72 110 .38 .39 2,26 1.87 .86 279 1.93 .19 .92 .72
1935-39 average : 5.43 13.63 8,13 1.72 3.65 1.8 1.37 276 1.39 .76 1.15 W39 .50 242 1.89 .88 2.83 1.95 .20 .82 .62
1940 evuvereenet 5.57 13.77 819 1.75 3.5 1.8 1.48 3.05 1.57 .78 1.23 45 4 235 191 .92 2,65 1.73 20 .93 12
132 8,66 T 2.3, 4.2 1,78 170 3.39 1.9 1.00 1.47 A7 .5, 248 1.9/ 1.09 3.01 1.92 33 1.2 .86
1942 ceveiconoaer 901 1890 9277 3.00 471 L7L 210 4.08 1.98 1.36 1.98 .62 g 286 217 1.51 3.87 2.36 .45 1.40 .93
1943 eeveeeadeoes 14 21035 10.46  3.50 5.19 1.86 2,20 3.98 1.85 1.9 2.72 730 .91 326 235 2,06 477 272 4B 1.43 .95
1944 ceeesecneess 10,20 21.35 10,72 3.52 5.32 2,13 2.35 4.15 1.91 1.73 2.48 +75 .92 3.20 2,37 2.17 4.83 2.7y .51 1:37 .
AR
1945 : 22,83  11.23  3.62 4.97  1.82 2.49 4.4 2.03 2.23  3.03 +80  1.02 3.38 2,50 2.49 5.63 3.20 .55 1.41 .88
1946 29.19 14.07 5.13 7.50  2.72- 3.40 5.89 2,49 2.30 3.26 «96 1.22 3.94 2.8 2.8 6.55 3.79 .76 2,05 1.3
1947 34.18 1593 7.12 1.4 4.02 370 6.30 2.5 2.5 3.75 119 149 452 3.04 252 615 3.63 .8 2,32 1.46
1948 ,oeceeeeeer 1869 35,83 17,13 7.26 155 4,29 4.07 6.97 2,90 2.8 44 131 139 485 3.6 2.47 6.58 411 .67 L7 1.06
1949 eeeeeceenn: 1659 33.66  17.05 "6.48 10.76  4.28  3.46 6,33 287 2.7 -4.06 1.35 1.20 L.82 3.62 215 5.8 3.70 .5 1.8  1.23
N 3 .
~1950§7.........: 17.32 3578 18,44 689 1L.07 418 3.55 6.5, 299 2.53 409  1.56. 1.25 506 3.91 2.32 6,57 4.25 .78 2.35 1.55
1951 & eueencecns 2004 20.5 20.1

H

1/ Farm value is adjusted to. eliminate imputed vaiue of mnonfood hyproducts and income from products not purchased by domestic civilian consumers.

Govermment payments to producers such as soil conservation payments and feed subsidies.

2/ Reteil cost equals the sum of the retail costs for

3/ Marketing charges equal margin (difference between retail cost and farm value)
estinated by applying rstios from price-spread data to re

4/ Retail cost for each commo

5/ Farm value includes bake
&/ Preliminary estimates.

Ty ingredients other than flour.

tail cost.
dity group is derived by dividing

the six commodity groups.

(Agr. Tnform. Bul. No. 4,
farm value by farmer's share e

For derivetion of retail cost by commodity groups, see footnote 4.

minus processor tuwxss plus Government oayments to producecs.
"Price Spreads Between Farmers and Consumers, " Nov.

stimated from commodity price spreads.

It does not include

Taxes and paymeats are
ember 1949.)

- 2T~
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Marketing Bill May Total
20 Billion Dollars in 1951

Totnl charges for mavketing farm food products in 1951 are estimuted
at & record of approximgtely 20 billion dollars, about 9 percent above 1950,
An increased volume of marketings and higher marketing costn are expected
to result in t further increace in 1952. During the postwar period, total
marketing charges have increased substantially in each year except 1949.

The bill for marketing oll farm food products in 1950 totaled 18.4
billion dollars, compared with 17.0 billionsg in 1949. Increases were
recorded for all commodity groups except meut products whieh wus down
slightly from the preceding year. The largest increase, about 15 percent,
wos in the fruits and vegetables grouo. Charges for marketing meat products
end fruits and vegetabﬂes each totuled more than 4 billion dollars in 1950
and ¢movnted to ‘about 45 percent of the total. Marketing charges for bakery
ond otner tereal products totaled ulmost 4 billion dollars in 1950 snd were
8 percent higher than in 1949.

Charges for Merketing Furm Food Procucts
Fyual 9 Percent of Uispossbhble Income

Total charges for marketing furm foods in 1951 are expected to represent
9 percent of the total United States disposuble personal income; as has been
the case each year of the postwar period, In the World Var II period of
price confrols.snd high rute of personsl savings, marketing charges were as
low os 7 percent of disposable income, while in the 1930's the proportion
ranged from 12 to 16 uercent.

CON¢ UMFR.rNLOMF° AND FAPENDITURE FOR FOOD

Tie level of'dlspOSuble personui income in the United Stutes, the pro-
portion of it spent for food, and the proportion of the consumer'!s food
dollar represented by marketing charges all influence gross income received
by farmers from sales of food products. In 1951, farm producers received &
larger share of tne consumert!s food dollar and total consumer expenditures
on food were at a higher level thin in 1950. Disposable personal income in
1951 will average sbout 10 percent above last year, according to preliminary
estinates. Food expenditures have increaged by about the sume percentuge so
thet the proportion of disposable income spent on food has remained rele-
tively consgtant. The outlook for 1952 suggests that farmers may receive a
slightly smaller share of the food dollar but consumer incomes.and expundi-
tures for food will rise above this year's high level. Consumer incomes,
however, will probably increase at a less rapid rete then in 1951,

Consumers may spend a larger proportion of their disposalle income for
food In the cowing year. A larger supply of food products is in prospect
for next ysur. Material allocations resulting from tne defeage program are
rmducjn¢ the oitput of consumer durable goods. A sharp reduction in the

sapnly ot these goods next year would probably qtrengthen demond for food
and other nondursbles. The amount of p91¢onul savings will affect the
sxpenditure pattern. Personal suvings in tne second quarter of 1951 were
mihning at about 9 percent of disposable income, the highest rate since the
end of World Wer II. The rute of personal savings has fluctuated wadely
fxom one gquarter to the next since the outbrewk in Korea,
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Per Copita Expenditures for Food

at Record High in 1951 3/

Per capitu expenditures for food (including nonfarm and imported food-
stuffg) rose to a record annual rate of $377 in the first quarter of 1951
and remained at about the same leveél in the sccond quarter (table 5). Thig
was about 10 percent higher than 'in the same period a year ago. The propor-
tion of disposable income spent on food in the second quarter of 1951 equaled
26 percent, the same asg in the Aprll—JUne period o year ago.-- just before
the outbresk of warfare in Korea.

Consumers are spending a larger proportion of their disposable income for
food than in the prewar period, 1935-39. Per capita conscumption of food in -
1951 is averaging about 13 percent above 1935-39, und consumers ere bhuying
more marketing services by eating more meals in restaurants and by other -
changes in eating hebits. The same kinds end quantities of food that consumers
bought in the prewar period would have taken only 19 percent of their income in
the second quarter this year, compared with 23 percemt in 1935<39 (table 5).

FOOD MARKETING CHARGES AND FARMER!S SHARE

Recent Form-Retzail FPrice Spreads

Farmers received about 50 cents of the conguuer's farm food dollar in
August 1951. The retail cosgt of the farm foods in the "market basket" equaled
an annual rate of $714, while farmers rocelved $355 for equivalent quantitles
of farm produce (table 1). 4/ :

The farmer's shere remained at 50 -cents in September, according to latest
available price data. Preliminary ectimates for September indicate a retail
cost of $713 and a farm vzlue of 3357. Slightly higher retail prices for
poultry and eggs, cereal producte, and pork were offgset by price declines for
some fruits and vegetables. Although the total index of prices received by
farmers for their products (1nclud1ng fibers and other nonfoods) continued to
decline from mid-August to mid-September, there was a slight rise in the
sverage farm price of foodstuffs. Farm producers received higher prices for
some fruits end vegotabbcs, beef cittle, fluid milk, and eggs, but lower prices
for hogs, chickeng, rice, cnd most oilseed crops.

Faurmer's Share May Decline
Slightly in 1952

The consumer's dollar spent for farm food products during 1951 was about
evenly divided between farm producers and murketing agencies. ‘Farmers may
receive a slightly lower share of the ‘consumerts dollar in' 1952, with about
49 cents going to farm producers and 51 cents to marketing agencies. Farm
prices for food products arc not expected to be substantially different from
the over-all average for 1951. Higher labor end trznsportstion costs in 1952,
however, will probably result in slightly higher marketing charges and higher
retail prices than in 1951. 5

[

3/ Per capits income and expenditures for &ll food (including nonfarm and
imported food)presented in table 5 are derived from estimates publisghed by
the Bureau of Foreign and Domestic Commerce.

4/ The "market basket" contains quantities of farm food products equal to
the 1935-39 average annual purchases per family of three averauge consumers.
Full details are presented in Agricultural Informatlon Bulletln No. 4, "Prlce
Spreads Between Farmers and Consumers."

5/ Marketing charges, as used here, cover chargeo for all marketing opera-
tiong between farmers and consumers and include charges for assembling, proc-
essing, transporting, and distrituting.
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Table 5.~ Per capita food coegt and expenditure related to disposable
- pervonal income, United States average, 1929-51

: ot Total Food expendi ture : Cost to consumer of
Do . sexpendi~: :_Percentage of ~ : fixed quantities of food
; DLSpos~, e for: : : Totul : representing 1935-39
) : able. :consumer : rexpendi-:average annual consumption
Year ngrsopalz goods 3 Actual : Difpop“:ture for: per person 2/
; ADCOME L and s Y ; aple goods :Percentage of
;/ :gervices: ; 1RCome . Tang ;0 Actusl ¢ disposable
: A : :services: : _ _income
¢ Dollars Dollars Dollars Percent FPercent Dollars Percent
1929 soeosrt 673 642 160 24 25 155 23
1930 cevenet 595 572 146 25 26 145 R4
1931 vesennt 505 490 118 23 24 117 23
1932 ceveeat 381 392 gl 24 23 95 25
1933 X EEER] 358 367 86 24, 23 97 27
1934 +veaesetd 406 408 96 24 24, 110 7
1935 eevenst 453 439 107 R4 24, 120 26
1936 ....0u 513 485 119 23 25 122 24
1937 veieant 548 518 127 23 25 126 23
1938 teeeens 501 494, 120 R4 2/ 114 23
1939 vevanes 533 512 120 23 23 - 112 21
1935-39 av.: 510 490 118.56 23 24 118.6 23
1940 ceevnet 569 542 128 2R 24 113 20
1941 i.ueee 636 613 150 A pIA 126 18
1942 vivavns 860 672 186 22 28 150 17
1943 «.ooveit 963 743 213 22 29 172 18
1944, eeveent 1,055 801 229 <R 29 171 16
1945 ceuavens 1,073 874 250 23 29 176 16
1946 veevenr 1,107 1,032 292 26 28 201 18
1947 ovvaesr 1,109 1,14 329 28 29 Phd 21
1948 ...ovt 1,277 1,206 350 <7 29 256 <0
1949 vonver 1,243 1,201 338 27 28 243 20
1950 .oovaat 1,338 1,268 346 26 27 245 . 18
1951 :
st gqtr. 3/t 1,410 1,349  4L/377 27 28 272 19
Sndogtre 27t 1,438 1,302  4/374 26 29 274, 19

1/ Computed from aggregate income and expenditure data of the Burecau of Foreign
and Domestic Commerce. For methods of computetion see tuble 4, paze 9, of the
September 1950 issue of this publication. Estimates of disposable income and
expendilures have recently beern revised for 1940 and later yeurs.

_2/ Cost to consumers of guantities of foods representing average annual consump-
tion per person during 1935-39 is calculated by teking as a 1935-39 base the actual
food expenditure for that oeriod ($118.6) and applying to this base cost a U. S.
average congumer's food price index. The index is a weighted average of indexes
Tepresenting (1) retail food prices in 56 cities (U. S. Bureau of Labor Statistics),

2) retail food prices in other cities and towns, und (3) prices received by pro-
du9ers applied to foods congumed on farms where produced.

Annual rates seasonally adjusted. .

4/ Quarterly data have been estimated by the Bureau of Agricultursl Economics
fom expenditures for food and alcoholic bevereges reported by the Bureau of Foreign
nd Domestic Commerce. '
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Except for the period 1943 -48, farmers have received lesg than 50 centg
of the consumer'!s dollar in each year since.1918 (cover chuart). The farmer!y
share reached a record annual hlgh of 54 cents in 1945, declined gradually
to 51 cents by 1948, -and then dropped sharply to 48 cents in 1949 and 1950.
The farm value of - the foods in the market bancket dropped more than 10 percent
from the 1948 record ‘high while marketing charge# remained practically conctant
during the 1948-50 period (table 1).

Following the outbreuk of warfare in Korea, the farmer's shuare of the
consumer!s food dollar increased from a.postwar low of 46 cents in June 1950
to 51 cents in February 1951.! 'The farm value of the market-hasket foods
declined more than 5 percent between mid-February and mid-July, with practi-
cally all of the decrease abgorbed in higher marketing charges. .

Marketing Charges at Record Hiph in 1951,
Further Increase Forecagt for Next Year

Charges for marketing the farm foods in the market basket will average
about $360 during 1951, compared with a range of $33%7 to $340 during the .
1948-50 period. During periods of rising prices, marketing charges .charac-
teristically advance at a less rapid rate than farm or retail prices but over
a longer period of time. Similarly, during periods of dec¢lining prices, mar-
keting charges remain relatively steady or decrease at a4 less rapid rate,
Post-Korean rises in farm and retail food prices were climaxed with record
highs in February this year, while the index of marketing charges represented
by the market-basket series continued to rise snd estahblished & record high
of $371 (annual rate) in mid-July (table 1). Increases in wage rates, trans-
portation rates, and other marketing costs will probably result in marketing
charges reaching a new high in 1952.

Rutall Cost of Markel-Dagket Foodg
ut Record ngh in 1951

The retail cogt of the farm foods in the market basket reached an all-time
high of $726 (annual rate) in February this year and has remained relatively
near that level since that time. 6/ The annual aversge for 1951 will be about
$720, almost 12 percent above 1950 and 4 percent above the previous high in
1948. Retail prices in 1952 may exceed the 1951 averuge but, assuming no
major outbreak of warfare, this increase should be relatively moderate. A
continued high level of congumer demand for furm food products is in prospect
for 1952, but farm production of foodstuffs may'lncrease substantially over
this year!s high levels.

&/ Total retail cost of all foods currently consumed per family of- three
average congumers is roughly 50 percent higher than the retail cost of the
Ymarket basket." The market basket of farm food products does not include
imported foods, fishery products, or other foods.of nonferm origin; it does
not include food consumed in households on farms.where produced; it measures
the cost at current prices of 1934~39 sverage prewar purchases and does not
allow for the currently higher level of per capita food consumption, which
is 10 to 15 percent above the level for 1935-39; and does not anlude addi-
tional nurk-ups for preparation and gervice of mealg purchased in eating
placeb.
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Farm prices of the market-basket foods also set a record high in
February 1951. The farm valte, however, declined steadily from the February
level of $371 (annual rate) to $35« in mid-July, with only slight gains in
August and September. The annual average for 1951 will equal about $360,

17 percent higher than in 1949 and 1950 and 3" perccnt above 1948, Although
farm prices of food products in 1952 may be higher than in the latter half
of*1951, the average for next year is not expected to be much different from

‘the 1951 aversge.

Price Ceilings on Farm Products

’

Ceilings on prices and wages in the United States were establighed on
January 26, 1951, In general, cellings were fixed at the approximate levels
current at that time. The General Price Ceiling Regulation, as amended,
exempted fresh fruits und vegetables from price celilings. Raw and unprocessed
agricultural commodities which sold at the farm at prices belovw the legal
minimg estublished by the Defense Production Act of 1950 were also exempted
from price ceilings at all levels of distribution. This Act provided thet,
in general, ceiliny prices for farm products may not be established &t less
than the highest of the following prices, adjusted for grade, location, and
seagonal differentials: (1) the parity price, and (2) the highest price
reccived by producers during the period May 24 to June 24, 1950.

‘The Defense Production Act, as amended this year, provides that no
ceiling can be established or maintzined for any agricultural commodity hbelow
90 percent of the price received by producers on May 19, 1951. This provision
in effect barred the beef and cattle price rollbacks gcheduled to take plaoce
on August 1 and Oectober 1. Increases in processing and nmarketing margins are
possible under the new amendments to the Act. As of Geptember 15, prices of
many farm products were below parity. With the exception of beef cattle,
lambs, veal calves, sweetpotatoes, and possibly some fresh fruits end veg-
etables, prices of all farm products were below the legal minima for ceilings
specified in the Defense Production act, as amended.

MARKETING CHARGES AND THE FAKRMER'S SHARE FOR COMMODITY GROUPS

. Movements in the retzil cost of the market basket of farm foods, the
equivalent farm value, marketing charges, and the farmer's share are shown
in table 1 on psge 2. Similar data for the individual food commodity groups
for recent years and the 1935-39 avercge. are presented at the beginning of
the discussion of each mejor group. The data shown are average annual rates.
In addition, tables showing similar information foir the nonfood items, cotton
and tobacco, are presented in this section.

Meal Products

: Form value :

Yeer ;. PBetail | adjusted foy: 4Yarketing .,  Farmer's
. cost pyproducts :  charges share
¢ Dollers Dollars Lollars  °  Dercent
1935'.'39 Csssrensn s - 88057 41060 45088 ) 47
19/+7 ..IOIOIQIIOOOO: 185071 118062 6’7-(}9 64
1948 .¢.-..-.4-...: 20‘(3!(:)6 130.74 77-32 63
1949 essssrseenns e 187'81 113|02 74!’79 60
1950 veessne et 108.18 123.44 74-74 62

1951 Jan.-Aug. vent 224.39 150,01 74.38 67

®
s 3
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Marketing chargos for meats are characteristically more stablé in terms
of dollars and cents than are marketing ﬁharges for most farm productq.
Charges for marketing the mcdt products in the amnual -family market bagket
averaged gbout the same in 19)0 as in 1949 and during the first 8 months of
1951 were only slightly higher than durlng the same period of 1950. Higher
retail coste for meat products HPUOrdlly have restlted in increases in farm

values and in the farmer's share of the dollar that consumers spent for meat
products, The farmer's share averaged 67 cents during the first & months of
1951 compared with 62 cents in 1950, 60 cents in 1949, and a prevar average
of 47 cents in 1935-39.

Average retail cost of the meat products in the merket basket was about
6 peroent higher in 1950 than in 1949 and the farm value was approximately
9 percent higher.’ Durlng fhe January-August period of 1951, ‘the retail cost
wag 16 percent nighérthan during the same period of 1950 and the farm value
was about 25 percent hlgher

‘

Dairy Prodpcts

: Farm value ¢

Retail Marketing f. Farmer's

Year - ; - : adjusted for: ; ) : N
. cost . byproducts : cnarg§s . shure
Dollars Dollars Dollorg Percent
1935-39 +vvernennes . 67.31 33.42 . 33.8) 50
1947 venrnnenn veee: 122,25 71,80 . 50.45 59
1948 Peeevsersovane 133.9[4, 78020 55-.’7/.} y v K 58 X
1949 et ievcenrneas 122,56 67.06 55.50 : 55
1950 veevnensnnanet 121.04 65.70 55.34 , 54,
1951 Jan--—"\.’lg- sy 1330 90 ',73-06 600 84 55

.
.

.

Chargeb for marketing the dairy products in the family market bneket
vere sharply higher in 1951 and established a new record of $62,in July. The
average for the first & months of 1951 was about $61 compared with $55 in the
.same period of 1950. During Januvary-August 1951, farmers reccived an average
of 55 cents of the congsuymer's dollar, slightly higher than in 1950, twot well
below, the pestwar high of 59 cents in 1947.

The retail coot of the dairy products in the market basket averaged §124
during the first 8 months of 1951, about equal to the high set. in 1948.. The
farm value of - tnege products, however, was about, 7 percent, beléw the 1948
peak. :

Maxketing charges Yor .dairy products as a group are relatively more
stable then farm and retail prices;, although there are variations between
products. Charges for marketing fluid milk and butter change quite slovly,
although therc hag been a marked upward trend in the postwar period. Market-
ing charges for cheese and evaporsted milk, hovever, are more responsgive to
short-run fluctuations in farm and retail prices. :

! " 30
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Poultry and Fggs

-, o=t

v Farm value

* Year - ; Retail : adjusted far: Marxeting ; Farmer's

' i cost :  byproducts : charges share

¢+ Dollars Dollers - ollars Percent
1935""39 X EEEEEEEE 26.4’7 1’7057 ' 8¢9O 6‘6
1947 veeiirenerenat 51,85 35.40 o 16,45 68
1948 teessvescavees 55'52 38000 17052 68
1949 tiiieecnennant 532.03 35.40 17.63 67
1950 ssssseesenoan s 4’7;39 290_31 , 4118108 62
1951 Jan.-Aug. ...: 53.52 35.07 18.45 66

Marketing charges for noultry and eggs have generally moved upward since
the war. A record of $20.69 was reached in October 1950. During the first
8 months of 1951, marketing charges were 6 percent above the average for the
came period of 1950. The annuel average for 1951 will be.well.above that
for 19450. During the yeurs 1948-50, marketing charges tended to remein
steady or advance although retail and farm prices were.declining. -Similarly,
mark@tlng charges in 1952 may 1em«1n unchangea or rise.somewhat even if farm
prices weaken. x

P

After cstabllshlng postyvar hlghs in 1048 the farm vdlue ‘and retail cost
of the poultry and eggs group gencrally moved downward until 1951. The average
farm value for the first 8 months of 1941 wus 31 pereent higher than the
average for the same period of 1950 and the retail cust was 21. percent higher.
The levels reached in the 1951 period, however, have not been as high as the
1948 peaks.

The annuul averuge farmer!s share of the consumer's dollar spent for
poultry and eggs declined from €7 cents in 1949 to 62 cents in 1950. During
the January-August period of 1951, however, the average farmer's share was
66 cents compared With 61 cents for the same period of 1950.

Marketing charges for poultry and eggs have shown a tendency to vary
rather closely with changes in the retail cost. Consequently, the. farmer's
share of the retail cost has remained fairly constent in spite of changes in
farm and retail prices. The farmer's chare in the first 8 months of 1951
was equal to the 1935-39 average. although the retail cost in 1951 was twice
as high as in. the prewar period. .

‘Bukery and Other Ceresl Products

: Farm value @ s
Retail :(all ingredients): Marketlng

: : Farmer's
Year ¢ cost ¢ adjusted for : charges : share
— : byproducts_ & : '
: Dollars Dollars - Dollars Percent
193539 tivniianaet  55.00 11.63 42.80 21
1947 vavvocereennat 89.17 31.53 57,60 35
1948 uiaviiiienaas 96.18 29.28 66.88 30
1949 s sevsevves e 93s72 25.09 68.58 27
1950‘m,a....'.....: 95;80 25.63 70.13 ' 27
1951 Jan.-fug. ...: 103.86 28.31 75.51 - 27
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Both the retail cost and marketing charges of the bakery and other cerea]l
products group have established record highs so far in 1951. The advance in
marketing charges in 1951 lagged somewhat behind the rise in the retail cogt,
Such behavior is characterlstic of marketing churges for this group, which -~
are relatively inflexible in comparison with the retail cost and farm value,

The average farmer's share of the congumer's dollar in the January-August
period of 1951 was 27 cents, the same as the averago for 1950. This share
compares with the postwar high of 35 cents in 1947 and an average of 21 centy
in 1935-39.

All Fruits and Vegetables

: ) . : Farm value s , : .
Year : H%tail ¢ adjusted f;r: Mafketing : bfimer’s

. cos s byproducts_ s charges . share

: Dollars Dollars Dollaxrg Percent,
1935“39 csesevecnn s r/"/.79 23!98 53081 31
1947 veienrranannas 144,57 59.23 85,34, 41
1948 I.t.l.l.l'.tlt 147031 55.[.‘,6 9_!..185 38
1949 teceioernnneat 146.94 54,04 92.90 37
].950 seucsersnve s ]4—1.26 /‘,9086 91040 35
1951 Jan.-Aug. ... 157.2- 55.58 1.01.84 35

[
.

Marketing charges for the fruits and vegetebleg in the family market
basket were $111 in June 1951, the highest level reuched in 31 years. The
average for the first 8 monthg this yeur wus $102 compared with $94 for the
some period of 1950. Marketing charges were higher for both the fresh and
canned fruits and vegetables in the group.

Both the retail cost and the farm vulue advenced in about the same
proportion as marketing charges during the first 8 months of 1951. The
farmer's average share for the period was 35 cents, the same ag for the
January-August period of 1950.

Strengthening of congumer demand in 1952, as a resull of rising consumer
incomes, may result in higher retall prices for thig group of products. In
past years, marketing charges for fruits and vegetables have tended to increase
in about the same proportion as the retail cost.

Fiber and Fiber Products

Consumer demand for textile products is expected to continue strong into
1952, The total value of depurtment~store sales, adjusted geasonally,
increased during the summer of 1951, but in August and September averaged
gsomewhet lower than o year earlier. Department-store stocks in September
were somevhat higher than a year carlier. Cotton manufgcturers! sales in
July were slightly higher, but sales of all apparcl wvere somewhat lower
then in the corresponding month a yeur ugo.

The margins betwcen the retail value of a grouﬁ of 42 cotton articles
and the farm value of th2 cotton used in their manufuacture averaged approX-
imately %51 in June 1951, compared with %46 a year earlier and the 1935-39
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average of $22 (table 6). ‘A record annual average of $52 was esteblished in .
1948. The proportion ot the dollar ‘thot consumers cpent’ for these articles
of cotton clofhing and household furnishings aecownted for by these margins
.-avéraged iower-in the -second hglf of 1950 -than in ‘the first halfs of that
yeary, and the share received by farmers increased, During the first half of
1951, the farmer's.share gveraged 15.4 cents, pnMpand with an gverage of
12./ cents in the first nalf of 1950 and 11.7 cente in, 1948 (fige 3)s

Mill margins for 17 constructions of uniinished cotton cloth after recch-
ing & low point of about 28 cents in June 1949, widened considenably and aver-
aped 50.2 cents in December 1950 and ‘then nurrowed to 37.6 cents, in August
1951, These marging are the differences between prices of unfinished cloth
and prices of equivalent quantities of cotton used in its monufaocture. The
average mill margin of 37.62 cents, or 5L.9 percent of the clolh prices, in
August 1991 compares with 56.8 cents, or 57.3 perzent of cloth prices in the. -
194148 season, and 12,5 cents, or 50.9 percent of cloth prices :for the 5
yedrs 1935-39, . . , . c e

* Gross margins for wholesale dry gobds merchants, as proportions of net
sales, increased from atout 16 percent in 1939 to 18.7 percent in 1942, and
decreased to 15.4 percent in 1949. 1In 1950 they aversged 17.2 percent,
including profits before deductions for Federsl income texes. |Dconpabes
in these margins since the war period are accounted for mainly by the fact
that proportions of net sales represented hy psrofits decreased from about
7 percent in 1943 to 1.5 percent in 1949. In 1950 profits before. Federal
income taxes averaged 3.9 percent of saleg. Typical groes margins for
department and specialty stores increased from an average of. about 30 per-
cent of net sales during the 5 years 1935-39 to almost 39 percent. durnnglthe
war pérlod decreused to 35.3 percent .in 1949, and then 1ncreased to 36.9
percent in 1950.

Further increages in production of synthetic fibers and reductions in
their prices relative to those for natural fibers stimulate further .inereases
in consumption of synthetics. Consumption of reyon in the United Stutes
increased from about 10 percent of thut for cotton and 89 percent of that for
wool during the 5 yoars 1935-39, to about 29 percent and 216 percent, respec-
tively, in 1950. The prices of ruyon staple fiter (Viscose, 1-1/2 denier)
decreased from an average of 21/ percent of the nrice of Middling-15/16-inch
gotton during the 5 years 1935-39, to 78 percent in the 1946-47 seasony:
increased to 99 petrcent during the 1943-49 season, decreased *o 80 percent
in 1950-51, and averaged 99 percent in August 1951. Prices of these rayon
fivers decressed from an average of about one-third of -the averuge.price of
domestic Territory wool, 64's, 70's, and 80's fine combing, clean basis-at
Boston, during the 5 years 1935-39, to about one-fourth in 1950«

Tobaceo Products

Charges for marketing the four principsl tobacco products (o:garettes,
cigars, smoking tobacco, and chewing tobacco) have incressed each year since
1944, In that year marketing agencies received 98 cents for processing and
‘distributing the quantity of »nroducts which could be manufactured from 1 pound
of leaf tobacco (farm-saleg welght) In recent years, marketing charges have
advanced from an annual average of $1l.33+in 1949 to $1.35 in 1950 and $1..40
in the first half of 1951 (table 7)., In addition to the increase in marketing
charges, the margin between the retail value of the products and the farm
value of 1 pound of leaf tobucco has been widened by an increase of 10 cents
in Federal and State excise taxes since 1946.



Table 6.~ Average retail value of per femily purchases of 42 cotton articles
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combined and of 3 individual articles of cotton clothing, equivalent farm value
of the cotton used in their manufacture, margin, and farmer's share of the

consumer's_dollar spent for these products, 1935-39 average and annual 1948-51 1/

Year and month f Retail value g/: Farm value 3/ : Margin : Farmer's shafe
: - Dollars Dollars Dollars Eercent
42 articles : ' -
1935"39 esenrre sy 23-86 2-23 21.63 . ' 9.3
1948 nvveeaannnt 59.49 6.99 52,50 11.7
1949 escdaesesve s 52-94 6-34 46060 1200
1950‘...."0'.'-.‘: 54022 7-57 46.65 1400
1949 :
Mar: censesesel 5444 6.31 48.13 11,6
JUNE seeresscet 52,76 6.59 46.17 12,5
Septe seevreaees 52,27 6.43 45.84 12.3
Dec. ceereenant 52.29 6.0/ 46.25 11.6
1950 :
Mare eveveasaset 52.53. 6.38 46.15 12.1
June YRR 52'47 6‘74- 45073 . 12-8
Septe ceeenanas 54.52 8.40 46.12 1504
DBC- R EEEEEE 57.37 8075 48062 15‘3
1951 . : :
Mare vevesosvast 60.02 9.31 50.71 15.5
JUNE cevrevvost 60.28 9.15 51.13 15f2
Qveralls ;
1948 seseevsncen s 3.42 -608 2081 1’7v8
1949 cieernasanat 3.18 « 540 2.64 17.0
1950 tvesseesdon 3.32 .692, 2063 2008
Work shirts ; ' ,
1948 "'OOOOOOO‘:' 1:66 |240 1..42 l[kos
1949 eeveivanasast 1.54 «R21 1.32 14
1950 --vtoo;uovoo: 1057 R .261 1.31 1606
Business Shirts ; SN
1948 ivevecevent 3.89 .281 3.61 7.2
1949 eeevevnvnnnt - 3.50 254 3.25 7.§
1950 cevensonnaat 3,48 .300 3.18 8.6

1/ Date for 1927-48 are given in "Price Spreads Between Farmers and Consumers,"
U. S. Dept. Agr., Agr. Inform. Bul. No. 4, Nov. 1949, tables 76-79, pp. 88-89.

Annual estimates are simple averages of quarterly data.
2/ Retail values were originally computed from prices collected by the Buresau

of Labor Statistics, weighted by average number of articles purchased annually bY

families of wage earners and clericol workers (from 1934-36 survey).

Since 1944,

retail values are based on indexes of retail prices of cotton clothing and house-

furnighings prepared by the Bureau of Labor Statistics,
3/ Estimated prices received by farmers for cotton of grade and staple lengths

used in the manufacture of the various articles, weighted by quantities of cotton

required.
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Table 7.~ Compocite retail value of four principal tobacro products,
farm value of equivalent leaf, margin, taxes, marketing charges, and
farmer's share of retail value, 1935-39 sverage, annual 1946~51 1/

F » : Farm value: : Federal : Marketing : Farmer's

Yonr bo?gz:1;e : of 1 pound: Mergin ° and S?ate ¢ charges : share of

P ovalue ¢ of leaf : exclge : excluding : retail
: i :_Ytobacco__; : taxes 3 texes 3 value

¢ Dollars Dollars Dollars Dollars Dollars Percent
1935—39 eees 3.076 0.192 1057 On63 0-94 10.9
1947 sevenes 2.45 430 2,02 .80 1.22 17.6
948 L. 2.57 2 449 2,12 84 1.28 17.5
3949 seaenn 2,66 002 2.20 .87 1.33 17.4
1950 veenens 2.71 A5 2.23 .88 1.35 17.5
1951 2/ ...: 2.75 473 2.28 .88 1.40 17.2

1/ The composite retail value of the four products is a weighted average of
retail values of the procucts equivalent to 1 pound of leaf tobacco., Weights used
were based upon tax-peid withdrawals of leaf tobtwceco during 1935-39, converted to
a farm-saleg weight basis. The farm velue is a welghted average of prices of sev-
eral types of leaf tobacco combined in proportion to their estimated utilization in
the four products. Farm value is lagged to represent prices received 2 to 2-1/2
years earlier than the indicated retsil price. Famm-rotail price spread data for
earlier years were published in "Price Spreads Between Farmers and Consumers," U, S.
Dept. Agr., Agr. Inform. Bul. No. 4, Nov. 1949, teble 8L, p. 95.

2/ Tirgst half only.

The composite retail value of the four products rose from 42,66 in 1949
to £2.71 in 1950 and to $2.75 in the first half of 1951, The corresponding
farm vslues of = pound of leaf totacco, which were based upon prices received
by farmers for tobucco sold 2 and 3 years esarlier, advanced from 46.2 cents
in 1949 to 47.5 centg in 1950 and declined to 47.3 cents in the first half
of 1951,

The farmer's share of the retail value of the tobacco products declined
from 17.6 percent in 1947 to 17.2 percent in the first half of 195L. That
level was Lhe lowest reached since 1944 when fermers received 15.6 percent
of the retail velue (fig. 4).

Ciparettes sold in 1952 will be mode (rom tobacco thet was sold by
farmers in 1949 and 1950, Because of hipgber prices in those years for
cigerette~-type tobacco, farm value of the tobacco in products sold in 1952
will rise to 48.2 cents per pound, compared with 47.3 cents in 1951. Unless
there ls an increage in the retail price, this increage in the farm value
will reduce marketing charges in L1952 below the 1951 level and will increase
the farmer's share,

The Federal excige on cigarettes has rccently been increased 1 cent
per package, If «ll this increase is passed on to the consumers, the com-
posite retail vslue of the four principal tobucco products included in
table 7 will be increused by & centg, With such an increase, the farmer!s
share of the retuil vilue would remain sbout the geme in 1952 as in the first
half of 1951, in spite of the incresse in the farm value of the tobacco in
products in 1952. In the firgt half of 1951 Stute and Federal excise taxes
on cigarettes totaled 9.3 cents per peck, about 45 percent of the averuge
retail price of 20.4 cents. These taxes accounted for more then half of the
marketing margin between the retail price and equivalent farm vslue for
tobacco used in cigarettes.
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TRENDS IN THE MARKETING OF AGRICULTURAL PRODUCTS

‘Changes ;Q_Bu61ne 8 Populatlon 7/

Although 1950 was a year of expunding consumer demend, the rote gf entry
of new firms was approximately equal to 1949 in most lines of menufagiyring
and distributing agricultural productg, The number of discontinyed bysinesses
exaseded new buginesses so that fewer firms were operating in agricultural
marketing on December 31, 1950, tham g year earlier (table 8).

The number of firms engaged in manufacturing food and lkindred products
continued to decline in 1950 for the fourth consecutive year, indicating a
- marked trend toward lurger size establishments. At the end of 1950, the
number of these firms totaled 25,900, @ decline of more than 30 percent from
1939 and the pogtwar peak reached in 1946. The number of new firms mahu-
facturing food and kindred products in 1950 was 1,400, slightly below the
" preceding year; discontinued businesses totaled 5,200, almost one flfth of
the total number operating at the beginning of tne year.

The average size of reteil stores selling food ¢ 1so continued to increase
in 1950. Although & largér volume of focd was being marketed each yéar, the
number of these firms declined for the third consecutive year and was well
below that in 1939. Tntry of new firms'in food retailing was at a postwar
low in 1950, while discontinued businesses remained at a relatively high rate.
The number of eating and drinking places also continued the downward trend of
the last few years, but at a less rapid rate than retail food stores. The
rate of new and discontinued businesses in this line remained at a relatively
* high level,,

The number of firms munufacturing textiles, apparel, and leather products
at the end of 1950 was lower than a2t the close of the preceding year and other
postwar years, but considerably higher than at the end of 1939. There were
slightly more new manufacturers in 1950 than in 1949, although discontinued
businesses again exceeded the number of new businesses.

. Retail firms selling general merchandise, apparel, and shoes continued
the upward trend evidenced in recent years, but at a leses rapid rate. There
were more new businesses in 1950 than discontinued businesses. However, the
number of new businesses has remained at about the same level in the postwar
period, while dlscontlnued tusinesses nhave been increasing esach year.

Fewer Bus;ﬁesg Failures in 1951

Failures (busincss closings involving possible losses to creditors)
among firms engaged in marketing agricultural products were less frequent in
most lines in the first haif of 1951 than in the same period of 1949 and 1950
and liabilities were smaller, according.to reports issued by Dun and Bradstreet
(tavle 9). Retail food stores and eating and drinking places were the only
types of firms showing significant increases in number of failures and total
liabilities between 1950 and 1951. The decrease in the number of failures
reverses an upward movement which began after the war.

7/ Date in this section were obtained from the Bureau of Foreign and
Domestic Commerce.
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Table 8,- Number of operating business firms, new businesses, and discontinued
businesses in selecled lines engaged in marketing farm produets, 1939-50

Firms operating 1/

; Manufacturing . Retail trade:
Date : Food : Textiles, : : : - Bating :  General
ate : and :  apparel, Food : and : merchandisge,
kindred and : 2/ drinking : apparel, anc
i productg leather . places _ & ghoes.
¢+ Thougands - Thougandsg Thougandg Thousands Thousands
1939 wuveveeat 37.7 34.6 535.8 295.4, 122 6
C1943 seieeaias 37.0 36.6 4 43249 Q7L 118.3
1944 veeveisas 36.2 39.5 449.8 27'7.9 123.0
"1945 siieianet 35.9 bteO 463.0 288.8 127.8
1946 cevunvant 374 50.2 488.5 312.6 136.5
1947 vovaveses © 36,8 50.6 501.6 325.2 1421
1948 iievinns 33.6 49.3 492.9 3<2.8 146.6
1849 viviaiant 9.7 48.3 48104 319.5 148.]
1950 ciinnnnnt 25.9 47.6 _ 408.0 317.0 149.5
New businesses
194 viseennet 1.3 5.0 S 2 27.1 9.6
1945 i nenant 1.8 6.9 35,6 33.7 9.3
1946 covevanns 3.5 9.4 _ Ae? 47.58 13,7
1947 vevevanss 3.1 5.4, 41.3 425 12.1
1948 civinanns 2.0 4e5 325 36.8 12.3
1949 vevannons 1.6 heb ' 30.'7 - 36.2 11,7
1950 vevcanaat Lo/ 429 28.4 36,2 11.6
: Discontinued businesses
194 venuenint 201 2.0 24,1 20.8 49
1945 veieniant Rl 2.3 22,4, R2."7 4o 8
1946 cevevanas 2.0 3.2 22.5 23.8 LB
1947 wivennnat 3.7 5.0 28.2 29.8. 0.5
1948 vveinenes f.R 5.8 ARy 39.2 7.7
1949 cenienost 5.5 5.8 422 /39,5 10.1
1950 +envvinnt 5.2 5.6 4.8 38.7 10.3

1/ On Sept. 30, 1939, and on Doc. 31 in other yeLrs.

2/ Includes grocery stores, with and without meats; meat and .sea food stores;
other food stores; and general stores with food. : ,

U. 8. Bureau of Foreign and Domestic Commerce. .
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Table 9.~ Fuilures and liabilities of fiims engsged in marketing farm products,
first 6 months,1939-4) uverage, 19/9-51 1/

e First 6 months of -

1939-41 av, _: 1949+ 1950 : 1951
Fail-:niabil-:s Fail-:Liabil-: Fail-:Liabil-: Fail-:Liabil-
ureg ; itiep ; ures 3 ities : ureg i itieg : ures : ities

l
|
x

Murketing enterprises

oo o0 oe oo

: 1,000 1,000 1,000 1,000
: No. _dol. HNo. _dol. No. _dol. No. _dol.

Manufacturing
Food and kindred -
Products sevueseenass
Textile mill products
and apparel v.eenense
Leather and leather
Products yeeavneenract 56 1,677 53 2,179 45 1,165 33 743

254 8,041 131 9,417 139 7,800 110 6,665
311 5,204 184, 9,864 243 8,819 173 6,782

o ®e ga s e

Wholegele trade
Food, and form products
hpparel cieseevieneacs
Dry goods eesievinennn

266 4,820 155 7,402 _ 152 6,868 137 4,284
L7 498 31 1,282 25 698 19 477
26 433 18 399 11 341 12 252

Retail trede

Food and 1liguer vecees

. General merchandise ..
Apparel and accesso-

Pi€8 cvvenvsacavcoacs
Fating and drinking

PlAcES v vieraeesant 005 4,463 38L 8,510 425 8,406 443 9,397

1,308 6,271 449 5,757 484 5,441 582 8,007
266 2,075 83 908 131 3,379 88 1,954

00 02 o 00 20 Su O5 w0 0 o0 ee

915 6,170 295 5,224  4l, 8,006 348 5,033

All farm products H
Tobal eeeveaceanet

1/ Dun's Statisticul Review.

4,054 39,652 1,785 50,942 2,069 50,923 1,945 43,594

Food Retziling &/

Seles made by retail food stores increased substantially during the last
year. In June 1951, sales, measured in dollars, were approximately 16 percent
larger than o yeexr earlier. An increase in the physical volume of sules
accovnted for purt of thig expansion, but a 12 percent rise in reteil prices
of food nccounted. for the major portion. During the. same period, the estimated
value of inventories held b¥ retuil stores increased about 7 percent.

The division of sales between chain and independent food stores appesrs
to have shifted somewhut toward chein stores in the first half of 1951, Sales
in chain grocery and combination stores represented 40 percent of total sales
in ell grocery and combination stores in 1948, 1949, and 1950, but in the
first half of 1951 sales in chain stores rose to 42 percent of the total.
During the war, saleg of choin stores did not increase as rapidly as sales of
independént stores end by 1945 they constituted only 32 percent of total sales
of all grocery and combination retail food stores, compared with 39 percent in
1941, TFollowing the war, chain stores increased their proportion of total
seles to 33 percent in 1946 and 36 percent in 1947.

8/ Data relating to sales by chain snd independent grocery and combiruztion
retuil food stores were calculated from data published in the Survey of Current
Business.
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Procepsed Iruits und Vegetables ~ Inventory and Pack

Trends in the output of both cinned sand frozen fruits and vegetableg
have been upward during the last 10 yeurs. The averapge annual pack of coenned
fruits was approximately 50 percent larger in the 1945-49 period thun in the
1935-39 period. An increuase of about the same mognitude occurred in the
vegetable pack. The cutput of canned fruit juices averaged over four timeg
larger in the 1945-49 period than in the prewar period. Increases in output
of frozen fruits and vegetables have been considerably larger than incresseg
in the canned products. In 1950, the puack of frozen fruits und fruit juices
totaled 785 million pounds compared with 172 million pounds in 1940. During
recent years, the production of frozen concentrated orsnge juice hag increased
enormously -- from 226,000 gallous in the 1945-46 season to on estimated
35 million gallons in the 1950-51 season. The pack of frozen vegetables
increased from 83 million pounds in 1940 to 587 million pounds in 1950,

The 1951~52 domestic commercial pack of cunned fruits is expected to
be moderately larger than the 1950-51 pack, which wap equivalent to about
65 million cagses of 24 No. 2-1/2 cans. Larger pucks of peaches, fruit cocktail
and salad, plums and prunes, and of some other frults wre anticipated. Packers
combined stocks of the 1) majoc cinned fruits were about 3 percent smaller on
June 1, 1951, than on the same date in 1950. Excluving stocks of canned apples
and applesauce remaining from the record 1950-5) nacks, stocks of the other 9
items were only half cs large as on June 1, 1950. Ou July 1, 1951, wholesalers
combined stotks of the lexzding canned items were aboul 6 percent larger than on
July 1, 1950. Comparable datu for packers' stocks in July are not aveilsble,

Larger percks of canned citrus juiceg raised the 1950-51 pack of camned
fruit juicee about 20 percent above the 1949-50 pack, which was equivalent
to approximately 70 million cases of 24 No. 2 cene. On September 29, 1951,
the stocks of cinned juices held by packers in Florida were two and one-halfl
times the quantity held a year earlier.

The 1951 pack of frozen fruits (excluding juices) probably will be .
smaller than in 1950, tut a larger pack of frozen {ruit juices is anticlpated.
The combined total probubly will be about 6 percent larger than the record
pack of 785 million pounds in 1950. Total output of frozen citrus juicoes
may be a third larger than in 1950, when 305 million pounds were produced.

Stocks of frozen fruits and fruit juices in cold storage on September
30, 1951, were about 26 percent lurger thun a ‘year earlier. Stockg of frozen
orange juice were about twice as large as the stocks held a year earlier.

The 1951 pack of commerciuzlly cunned vegetables is expected to be about
one~fourth larger than the 1950 pack, but subgtantially smaller thun the
record pack of 1946. Larger packs of most canned vegetables are anticipated.
Total corry~over stocks of cenned vegetables at the end of the 1950 pack
marketing year are expected to be more thun one-fourth smaller than stocks
held a year earlier.

Production of f{rozen vegetables in 1951 is czpected to he gomcwhat
larger than the record pack of 1950. Total stocks of frouzen vegetables in
cold storage on July 1, 1951, were at & rccord hipn. The record reflected
both a growing industry cond large 1951 packs which had alrcady begun to add
to stocks.



Rise in Motoy Carrier Truffic

In 1950, motortrucks continued to obtain increasingly larger shares
of the volvme of muny farm products traagported to mijor markets. This was
true of livestock, poultry and cgge, milk and deiry products, and most of
the priocipal fruits and vegetubles. For example, while trucks handled no
more tnan 21 percent of the total unloads of oringes at major markets in
any one year of the period 1939-45, the tirck share was 32 percent ia 1949
and 33 percent in 1950. For creum, the 19329-45 moximum percentage was
36 percent; in 1949 the truck share was 48 percent and in 1950 it was 66
percent. For ghell cggs, tne top percentuge for trucks in 1939-45 was
54 percent; the percentoge in 1949 was 80 prrcent end in 1950 it was 93
percent (table 10).

ADEQUACY OF MARKETING FACILITIES

Yrensrortation Fgulpment

Boxcarg.- The sltuction is much better thon it waeg last year. For the
weck cnded September 29, the daily average snortige was almost 4,400 cars
(exeluding automcoile boxcars), as comprred with atout 18,400 cars for the
corrasponding period last vear. Cf the shortage et the c¢nd of September 1951,
approximatcly 1,500 cars (over one-third) were in the central western district;
this ie congidersbly less than the chortagz of about 5,400 cars in that
digtrict the ycar before. The shortages experienced in Xansas, North Dekota,
South Dokotu, and Montane during August were chiefly cuused by loods. Severe
damage to tracks and bridges nrevented the carriers from meving empty cers
to where they were needed. On October L, about 200,000 busaels of grain were
on the ground at sidings and 70 elevatorg were blocked., This situation is
much tetter than 1t was on the same date in 1950, when 5 million btushels were

on the ground and almost 1,300 elevators were blocked.

One reason Tor the better gituation tnis year is an increase in the
supply of boxcars. As of September 1, the roilroadg owned 723,000 toxcars
of all types, sbout 18,000 more than e year ugo. This was duc principally
to substuntial increases in instollations of new eguipment. Durliag the 12
months ended August 31, 1951, over 39,000 hoxccrs were ingtalled, as compared
with ahbout 12,000 for the preceding vezr. On September 1, 1951, almost
50,000 boxcars were on order. The Deferse Transportation Administration is
aiming at a monthly production ruate of 10,000 cars, inclnding othsr typos
of cars &s well ws boxcars. The prospectg, however, are apparently not very
bright for such a rate of output in the immediate future.

Another fuctor has been o reduction in the number of toxucsrs retired
during the lust 12 wonths in comparison with the year before. Much credit
must olso be given to the railroads (aided by scrvice orderg iscued by the
Interstate Commerce Commission ond ‘Defense Transporiction Administration)
for meking better use of their cecr supply. Prior to the harvest season this
Jear, the western carriers oblained return of muny of their boxcars; enabling
them to build up a surplus of approximately 1,000 cars, as compared with a
surplus of less than 5,000 cars in 1950.
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Table 10.~ Truck unloads or receipts a8 "percentage-of total at
major markets, 1939-45 peak, 1949, and 1950

D VORI W—— ——

Comodity | Markets 1222;45 Pol1g49 0t 1950
- o ' Number - Per¢ent’  Percent Percent

Principal fruits snd
vegetables

ee ®o os |n

ADLLES vevernsrnotcnnnnnatl’ 9 - 62 60 . b4
OTONEES svurecinsesarsnnst -9 21 32 .33 -
Grapefrult .ovevevvveraoct 9 7 37 - 43
LettuCe vuvviensennsoaarst 9 43 39 41
POtutoes sevvevnrernnnonas 9 36 35 37
TOMEtOES vevenonevennsansl 9 58 55 60
Dairy and dairy products
MIlK vieivncnvnvoncancnnat 3 65 78 79
CIeaM sovveseanonsnsnnanat 2 36 48 L 66
Butter coeviiceeeneencaest 4 30 , 51 . 56
Cheese voveevsssonersncort 3 22 ' 14 - R5
Poultry znd roultry
products : :
Live poultry cvvevesnennst 3 84 99 99
Dressed noultry .....oee.t 4 47 70 76
Shell eggs +uvecrnnnsessat 4 54 80 93
Livestock : ’
Catble - vivenvrnnerhocest B4=6T7 69 72 76
Calves vevvesrnnanvanisnad  04=67 .67 75 78
HOES eocevenennnncmnsneast  64=67 g - 77 79
Cheep and lambs vovecveees  64=67 34. Ly YA

Other Types of Carg.- Refrigerator cars seem to be in adequate supply.

Open-top curs are in short supply. For the weck ended September 29,
the duily averuge shortage amounted to about 4,700 gondeles and 5,700 hoppers.
It is anticiputed thut these shortages will become .worse, on account of
expacted increases in the movement of coal and ore. Furmers are concerned
with this situation because of the heavy movement of limestone in connection
with the agricultural conserveation programs. .

The tank car situstion ls tight, although no shortages exist currently.
Such agricultural commodities as vegétablg oils move in large volume in tank
cars. '

, Stock cars are in short supply; the daily average shortage for the
week ended September 29 was 1,100 care. The situation is particularly acute
for single~deck ¢ars because of the drought in Texus, which has made it -
necessary to expedite the movement of livestock off the ranges. While the
double-deck car situation is not as serious, it is nevertheless tight.
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Water Trunsport incilities.- 'fraftic of furm products in the coastwige
gervices ig 8till congiderably below the volume carried before World Wer II.
The chief reuson is r.prarently the large increases in both cupital and oper-
ating cogte. Theoe increages have necessituted such large rises in freight
churges thet much trelFfic formerly moving coastwise by witer now is hauled
by roilvey (aand to sgome extent by truck) which generally offers faster and
more convenient gervice. fg ¢ result, the supply of coastwise shipping
services is substuntially uader whal it was before Vorld War II. Only two
lines operate slong the atlantic coust. The Atlantic-Gulf service is sgerved
by three lineg, currying oculy sbout 25 percent of the prewar tonnage. Some
porte huve little or no service. Only one line operates along the Pacific
coast,

The supply of bottoms in the intercocstnl trades has not declined ag
much as in the coastwise services. Seven opcrators, with 60 to 70 lurge,
fastl vesscls hendle substanticlly @1l the agricnltural traflfic offercd in
an apperently satisfactory manner.

In contrast, the gituation on the Great Lakes is now tight. Large
increages in treffic nre exerting a prescsure on the supply of bottoms.
The currcat outlook ig for a continuvously tight situation for grain, the
chief agricultural comrodity shipperd on the Greal Lzkes,

" Traffic volume on tne Miwsiesipol River hus been maintained for hualk
froight.  Decause of high terminal costs, however, only one operator hauls
vackoge freight, 1.e., less thun bergeload, not un bulk.

Motor Currcier Fauloment.- The rumber of trucks in the country continued
to rige duriop L¢50. L4t the end of the year o« total of 8.2 willion privatc
and commercizl trucks wvere regigtered, ag compured with 7.7 millicn a yeer
earlier und 4.6 million ot the end of 1940. The rumber of these Lrucks on
ferms bag also increaged substuntially. At the end ol 1950, 2.3 million vere
on ferme comparcd with 2.2 million & easr ecrlier and 1.1 million gt the
end off 1040, )

.

The production of tructe vhich was of nenr record proportions in 1950,
eontinued at an even faster pece in 1951, bDuving the firs®t 8 monthg of
1951, more then 1L wdllion vehicles were nroduced in United Gtates plantu,
ue compared with about 900,000 in ¢ compurable period in 1950. This rate
cannot continue much loyper, however, because of material ullocationg
necessitated by the definge effort. Reductiong in the number of vehicies
produced will be felt mont by civilisn nsers, including farmers, because
of iucreacing requiremente by the military. )

storage Fucliities for Farm Products

Grain Ltoroge.-  About two-thirds (68 percent) of the capecity of com-
mereial grain sftorsge tocilities et A3 terainal marxzets, including irterior
southwest terminuale, Gulf ports, the Midwest, and Pucific ports, was filled
on September 15, 195L. Yhis ig somewhat less than the three-quarters mark
(76 percent) which prevailed a yewr ago, but higher than the mid-Septenber
averasge for 1940-50 of 60 percent. The absolute amount of capacity avullable
at the foregoing marikets is higher now than ever before, but the quantity in
storage now is somewhet lees than last year. The percentage of cupecity
utilized varied geographically ou September 15, 1951, ranging frouw 74 percent
for wesgt cenlral rnd southwestern marvkets to 54 percent for enst central
markots.
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Several governmeoutal programg are under way to encourage the building
of grain storoge structures. One of these.ly the Furm Storage Facility Loan
Progrum enacted as an amendment to the Commodity Credit Corporation Charter

‘Act on June 7, 1949. As of July 31, 1951, the CCC had loaned funds to

construct 92 million ousnels of capacity on farms under this progrum,

Under the Storage Guarantee Agreements Program of 1950-51, which involvesg
underviiting of space, 82 million bushels of commercial grain ctorage was
erectod, walnly at country points. Aduitional commercial storage gpuce hag
probahly alsu been constructed on a purely private tasis.

In 1949 znd 1950, CCC purchased and erected temporary storage structures
with capscity for 500 milliion bushels, bringing the total capacity of such
structures to 54% million bushelg.

Cold btoruge.—- As of August 31, 1951, 65 percent of the cooler space
und 78 percent of the freezer space in public genaral cold storage warehouses
was occupied. This wag aboul the same percentage of occupuancy as prevailed
a year cgo and very close to the August 31 averages for the years 1940-50,
The amount of epuce secms ample, under current conditiony, to take care of
requirsments,

Cotton Storoge.~ For the country as a whole, warehouse space and compress
fecilities will upperently be adequatc for the 1941 crop. Shortages, however,
may ocecur in certain areasg, chiefly northwest Texas, New Mexico, Arizona, and
Celifornia, principslly bescause of the normal lack of facilities and the large

3

increcges in production during 1951,
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WMarketing Potentisl for Oilseced Protein Materialg in
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Table 11.~ Price spreads betveen farmers and ~ food product Betail price, farm value of equivalent quantities sold by producers,
byproduct adjustment, merketing charges, and farmer's phare of retsil price, August 1951 1/
3 3 : [ t s ] ) t :
l : : t Gross ! Net 3 : .
] s Betail ;: Betatl 3 sByproducts 3 adjusted : 'y s
Commodity : Farm equivalent s mit  : price @ 5:1!:. . , famm O w::d (-) charges =~ )0y
3 3 z 3 3 Lus sbyproductss t :
F) 3 3 ) ) 3 amh * ¥
: : s Dollares Iollars Dollars Iollaxs DPollare Dojlars  Iollars Parosmi
3 H ]
& s s 1
rket bazket ereae 2 * . 714,23 — -— 355.37  358.86 ~0.34 358,52 50
t s s
Moat products seceaecacascsvacesl 3 T 225.65 160.37 9.33 15L.04 The61 — V461 [“e4
: H 3
Dairy produtts .cecccececrscccoat s 134,12 73.13 — 73.13 60.99 — €0.99 55
s : z
Poultry and O©£ES .vccvcecessccnet t 1935-39 1 57.32 37.04 —_— 37.04 20.28 — 20.28 5
tH : annual 3
Bekery and other careel H 1 aversge 1
products: t Farm produce equivalent : quantities :
A1l ingredients .... cocest of annual family t parchased, : 103.91 _— —_— 27.57 76.34 - .04 76.30 7
Grain covesocsecance seed purchases 1 per femily s -— 26.57 5.07 21.50 — — —_— 2
3 T of three :
Other cereal pProducts cec.eeseet t average @ 37.94 17.78 3.52 14.26 23.68 -— 23.68 38
t t conpumers 3
411 fruits aud vegetables ......1 H T 147.66 50.09 —— 50.09 97.57 —_— 97.57 34
Fresh fruits end vegetables ..: s t 111,41 4L.48 — 41.48 .93 -— 69.93 37
Fresh vegetables ...covveacel t 3 64.25 21.50 _— 21.50 42,75 — 42.75 a3
Canned fruits and vegetables .: 1 3 23.70 423 _— 4.23 19.47 -— 19.47 18
3 1] 1
Miscellaneous products ecescses? 3 3 45.57 -— — 16.50 29.07 - .30 28.717 26
] 3 :
H 3 s
3 : :
3 t = Conts Cemis  Cenip Centy Cents Centp Lentp Percapt
3 2 s
: H :
Beef (Cholce grade) 3/ werssessesat2.1b 1b. Cholce grade cattle: Pomd 8,.7 4/71.5 7.8 63.7 2.0 J— 21.0 75
LABD severssscresserccsasenaacsnces? 16 1b. lambs 3 Pommd : 77.5 644 9.9 5he5 23.0 —— 23.0 70
Pork (including 1ard) .eccseesesessl.{) 1b. hogs H Pomd :  45.7 2.9 A 9.5 16.2 —_— 16.2 65
t : 3
3 s H
BUulBL covseccccssessanssassvsassstButtertat and farm butter : Pomd : 78.1 56,0 — 56.0 2.1 —_— 22,1 72
Cheese, American 110,08 1b. milk H Powmd : 62.4 35.6 — 35.6 26.8 — 26.8 57
Evaporated milk ese21.95 1b. milk :Ll4j-oz. can : 15,0 7.07 -— 7.07 7.9 — 7.9 41
Fluid milx .... veotFarm retail snd violesale : Quart 22.0 12,61 -— 12.61 9.4 -_— 9.4 57
ICe CIrefl .ccssceccsvssrocsscsseses3le8 1b. milk H Pint H 31.3 7.57 — 7.57 23.7 — 23.7 24
3 : H
H H s
EEED scossvevrvessarscsssasnnsnasestl 03 doz. H Dozen @ 7.9 1.2 _— 51.2 20.7 — 20.7 n
Chicken scesscvesseecsssaseneessaeslsdd6 1b, H Pound H 55.0 2.5 — 29.5 25.5 -— 25.5 54
s : :
3 $ H
White bread seessvesncensencancssas «912 1b. vheat : Pomd : 16.2 3.12 .57 2.55 13.7 — 13.7 16
3 1 H
3 : :
Corn flakes ...cessecevossacosssessl 05 1b. com t 8os. pkg. 2 13.6 3.59 .30 2.29 1.3 —_ 11.3 17
«ee3lo343 1b. corn 3 Poumd 7.8 3.96 .65 3.31 4.5 —— 4.5 42
eve3lafd 1b. wheat 3 Pound 3 8.9 4.82 .88 3.9 5.0 —_ 5.0 4
3 Poumnd 16.9 8.03 1.09 6.94 10.0 —— 10.0 Al
3 Pound 3 1444 4.87 <95 3.92 10.5 —_— 10.5 4
: z
s :
H Pouwnd 1 1.0 4.35 -— 435 6.7 — 6.7 40
«: .0613 box - fresh use :  Dozem 1 3. 23.8 — 23.8 29.3 —_ 29.3 45
H 4 3
H : H
Beana, BIAD sesnscrrcessasssssccasd 0375 bu. 3 Pound 1 17.7 8.25 — 8.25 9.5 — 9.5 47
Cabbage ceeee.s . «11.10 1b, 1 Pound : 5.2 1.6L —- l.a 3.6 -_ 3.6 31
Corrots voevuee eses 0222 bm, 1 Bmch @ 12.8 4.55 — 4455 8.2 —_ 8.2 36
Lettuce ., eesevesset 0185 crt. 3 Head t 14.8 5.92 -— 5.92 8.9 -— 8.9 40
Ondons .,. ereceasseasl 06 1. : Pomd : 7.8 2.45 - 2,45 5.4 -—_ 5.4 3
Potatoes «uveeess cecencaneed 3 Pound 3 4e9 2,04 -— 2.04 2.9 2.9 42
Sweetpotatoss seeess H Pound 3 14.0 5.57 -_— 5.57 8.4 —— 8.4 40
Tonatoes seveeees t Pomd : 17.1 6.02 — 6.02 11.1 —_ 11.1 35
3 t :
F H H
Peacher, canned .ceccevescsssscess2l 89 1b, Calif, cling t No. 23 can 31 33.7 6.34 -— 6.34 27.4 — 27.4 19
Corn, canned .... vae23.03 1b. sweet 1 Ho. Z2emn 3 22.2 2.87 ~— 2.87 19.3 —_ 19.3 13
Peas, canned .... eeel o8 1b, s o, 2can 1 154 3.88 — 3.88 115 —_ 1.5 25
Tomatoss, canned vveevesesosesecses2edd b, tHo, 2 ean s 189 3.08 —— 3.08 5.8 — 15.8 16
: s &
: : s
Prunes .eiceeeceesecscanseasaccssstl 1b dried, California 3  Pomd 3 282 12.25 — 12.25 16.0 —_ 16.0 43
avy beans ...... cesecasscetl 1b. Mich. snd K. Y. 3 :
t pea besms x Pound 3 15.3 5.15 — 5.15 10.2 — 10.2 3%
H s :
3 ] 3
Baot £ugar cecuevreesenienseacnanes 7.15 1b. smgar beets + Pomd 3 10.8 408 .2 3.87 6.9 - .54 6.4 36
Cane mygar ...... «1 12.29 1b. sugar cane :+ Powd 3 10.3 4.79 77 4.02 6.3 - .54 5.8 »
® seccnsccccssrercnccncscs3Cotionsesd, soybeans, and : E
v : akim milk 1 Powmd 3 33.8 — — 11.78 22.0 —_ 22.0 35
ogetable shortening ....c.ecesese3Cottonseod snd soybeans t Pomd ¢ 35.2 - ~—— 13.88 21.3 — 2.3 9
H : H
3 B H
i 3

3
Full details concerning the calculation of price spreads for ccumodity groups and individusl ltems are presented in Agr. Inform. Bul, No *Pric
gpl':nda Between Farwers and Consumers,® Fov. 1949, and Misc. Pub. No. 576, "Price Spreads Between Farmers and Conmmers for Food Pmswh, ].9].3&‘,?.l ®
“'l: + 1945 {out of print). Cameodity-group estimates are derived from data more inclusive than the individual items 1isted in this table. For example,
.ddimut-pmdmts group includes veal and muttan, farm sales of lower grade cattle, allowance for retsil value of byproducts and processed meats, in
"riq::k to unl;-bwrk (including lard), end carcase beef of Choice grade. '
) oharges equal margin usted for duct all minus Go t
3/ Nume of grade was c.t?angod from &?&’d e tes B Dec. 29, 1950. marketing taxes plus Coverment. payments to marketing agemetes.
Gross farm value before adjusting for Cholce grade premium was 62.9 cents.
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Table 12.- Price spreads bets f and ~ food duot. Retail price and farm value, August 1951
ec-pnd wvith the 1935-79 aversge, August 1950 and July 1951 1/
: T Retallorice ____ Nol famvwalwe 2/
: : 3 3 3 1Percentage e.hngm I3 3 s sParcentage change
Commodl ty : ﬁf" x1935-39‘ August : July : Auguat’ A“B“:“ 19_51 ;193¥”§ A‘;g;;t : 1951 : A%‘;;t‘ : August 19_51
: JSVOTRES, 1950, 1951, 1951 Thuguet 3 July 0o o8 : : : Augustx July
2 H 3 3 z 1950 s 1951 A H 11950 1951
3 sPollars IDollors Dollars _mr-._ Percent m&m_um Dollsrs Dollars Dollars rm&.
3 3
H 3 @
Market, besket ; 3 34119  662.15 3/723.28 ‘714.23 + 8 ~ 1 13473 3/316.51 3/352.40 355.37 +12 1
H 3
Meat produsts :i 3 88,57 213.93  225.42 225.65 + 5 4/ .60 3/134.41  149.62 151.04 +12 + 1
2 4 ]
Dalry products .eceecensenseossed 3 67.31 120,26 134.14 134.12 +12 4/ 33.42 3/ 64.40 3/ T2.49 73.13 + 14 + 1
1 4 t4
Poultry 8nd OBES ecevseccsceccsez) 1935-39 (3 26,47  50.90 55.37 57.32 +13 + 4 1.5 31.00 35.92  37.04 +19 + 3
t4
Bakery and other cereal N
productss 3
All ingredients ... (z 55.09 97.96 3/104.07 103.91 + 6 ) 11.63 3/ 26.05 27.60  27.57 + 6 )
Gratn .ceceenevens s — -— — — -— —_ 9.04 3/ 21.02 21,54  21.50 + 2
3
Other cereal products .... : 18.46 36,06 3/ 38,20 37.94 + 5 4/ 5.98 3/ 13.96 14.34 14,26 + 2 -1
3
All fruits and vegetables ......x; 3 TI.19 136,05 157.52 147.66 + 9 - 6 23.98 3/ 46.06 48.59 50.09 + 9 + 3
Presh fruits snd vegetahles ..: T 57.85 105.55 119.78 1il1.4 + 6 - 7 20.37 3/ 38.23 40.06 41.48 + 9 + 4
Frosh vegetables .eeeeecoese?) t 33.16 59. 50 72,77 64.25 + 8 -12 11.48 3/ 19.61 22,71 21.50 + 10 - 6
Canned fruits and vegetatles .3) t 14.04 19.49 24.91  23.70 + 22 - 5 1.93 3/ 4.07 4.12 4423 + 1 + 3
3 z
Miscallaneous products ..e..ee.t) t 25,96 43.05 46,76 45.57 + 6 - 3 6.53 3/ 14.59  18.18 16,50  +13 -~ 9
H 3
t Ctp Comts Cents Cmts Perconty Porcent Cents Centp 5% Coots Percent Peyreent
3
H
1 2.1 7.8 8,.8 847 + 9 4 16,2 3/ 5.7 3/ €l 63.7 + 23 + 4
: 26.8 70.7 77.8 715 + 10 4/ 13.2 3/ 45.8 55.0 54.5 +19 -1
1 2.6 46.0 45.4  45.7 -1 + 1 1.7 3/ 30.2 28.9 29.5 - 2 + 2
3
s 35.0 70.5 78.6  78.1 +11 -1 239 49.5 56.2 56.0 +13 &
1 25.9 55.3 62,6  62.4 + 13 4/ 13.6 3/ 9.1 34.8 35.6 + 22 + 2
t 7.5 13.1 15.0  15.0 +15 0 2.86 5.76 7.07 7.07 + 23 0
: 1.4 19.6 21.9 22.0 + 12 4/ 6.20 3/ 11.23 12,42 12.61 +12 + 2
1CO CTEER seceevasovovssovseacsesat Plt 1 6 & 31.3 313 -— 0 1% % 747 7.57 —_ 41
H 3
3 :
EES cuevessorsssorocsacarsasconsel Dozen : 29.0 56.1 67.3 719 + 28 + 7 2.3 39.1 48.0 51,2 + 31 + 7
ChACKEN voeeeveesassecsvocacsssesst Pound 3 30.0 574 55.5  55.0 - 4 -1 169 28.9 30.7 29.5 + 2 -4
H 3
1 H
Vhite bread cooeeeessosssoseccssses Pound 9.1 15.2 16.2  16.2 + 7 0 1.08 3/ 2.49 2.53 2.55 + 2 + 1
H H
H 2
Corn 18KeB «crevecrvssescscensneel 8-0z, Pg. 3 7.9 12.3 13.3 13.6 + 11 + 2 .84 2.42 3/ 2.26 2.29 - 5 + 1
Pomd : 3.0 7.9 3/ 1.7 7.8 -1 + 1 1.40 2.9 3.31 3.31 +11 0
Pomnd : 3.9 8.5 9.0 8.9 + 5 -1 1.67 3/ 3.86 3.91 3.9 + 2 + 1
Pomd 3 7.2 15.7 17.0  16.9 + 8 -1 2.37 6.77 7.78 6,94 + 3 -11
Pomd : 7.3 13.2 L3 b + 9 + 1 1.74 3.6 3/ 4.01 3.92 + 9 - 2
Powmd : 4.9 1.6 122 11.0 -~ 5 =10 203 5.2 43 435  -17 4 1
Dozen 3 30.3 1.7 3/ 457 53.1 +1 +16 1.0 15.3 15.1 23.8 + 56 + 58
:
3
Pomd : 11.3 15.3 15.8  17.7 + 16 + 12 449 6.75 6.94 8.25 + 22 +19
Pomd 3 3.4 4.8 5.2 5.2 + 8 o] & 3/ 1.33 1.92 1.6 + 2 - 16
Bamch 5.4 9.7 12,5  12.8 + 32 + 2 1.6 2.8 5.55 4.55 + 57 -18
Head 1 8.7 12.5 15.8  14.8 + 18 - 6 2.9 3/ 4.07 5.83 5.92 + 45 + 2
Pommd : 4.5 7.7 9.1 7.8 + 1 - 14 1.30 3/ 2.34 2.7 2.45 + 5 -12
Pomd ¢ 2.5 4.8 5.6 49 4+ 2 - 12 1.25 2.12 2.05 2.0/, - 4 &
Pound : 4.0 9.8 1.4  14.0 +43 + 23 1.65 4akS 4ol 5,57 + 25 + 25
Pomd : &/ 17.7 25.9 17.1 -3 -3 & 3/ 615 7.78 602 -2 -2
]
3
24 can 3 18.7 2.2 33.6  33.7 +15 & 2.53 460 5.74 6.3, +38 +10
2can 3 12.1 17.6 22.2 22,2 + 26 0 1.5 3/ 2.98 2.75 2,87 -4 + 4
2can 3 15.6 15.0 15.6 15,4 + 3 -1 2.29 3/ 3.67 3.84 3.88 + 6 + 1
2can 3 9.4 14.8 20.6 18,9 + 28 - 8 1.49 3/ 2.88 3.01 3.08 + 7 + 2
3
3
Pound z 10.0 2445 28.1  28.2 +15 4/ 2.99 3/ 8.15 12,25  12.25 + 50 o
Pomd 3 6.5 4.3 15.5  15.3 + 7 -1 3.02 6.89 5.26 5.15 - 25 -2
3
3
Pomd 3 5.7 10.5 20,7  10.8 + 3 + 1 1.75 3/ 3.58 3.87 3.87 + 8 0
Powrd : 5.5 10.3 10.2  10.3 0 + 1 1.78 3/ 3.72 4.02 4.02 + 8 0
MBIEETINe eeevasvessoessscscnse Pomd : 18,1 33.0 35.4  33.8 + 2 -5 4.30 3/ 9.66 3/ 1,10 11.78 +22 -16
Vegetable shortening ccevevessccsse? Pound 31 19.5 32.2 36.9 35.2 + 9 - 5 5.26 3/ 11.40 16.73 13.88 + 22 -1
4 3 »
4 2
+ -
1/ Full details concerning the ealcnlntlon of price spreads for dity groupe and individual j.t-u are presentsd in Agr. Inform. Bul. Bo. &, “Price
Spreads Betwsen Farmers and Congumers,® Nov. 1949, and Misc. Pub. No. 576, "Price Spreads Betw 8 and C for Food Products, 1913-44,"
Sept. 19 {out of priat). Comsodity-group entimates are derived froa dnta more inolusive than the individual items listed in this table. Yor example,
the moa group includes veal and mutton, fam sales of lower grade cattle, allowance for retsil value of byproducts and processed meats, in
addition to lamb, pork (including lard), and camu b-of of Mo grldn.
g}j Vrntodbmluda',“vﬂmot food byprodu pr al
sed.
4/ Leso than 0.5 percent.
5/ Neme of grude was changed from Good to Cholice on Dec. 29, 1950.

%/ Price data not available.
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Table 13.~ Price spreads betx £ and con % - food productss Marketing chargos and farmer's share of retail price, August 1951
: : compared with the 1935-39 aversge, August 1950 and July 1951 3/
— 1 s - Warkeling charges : f 3 Faraer's share
: . / : s ] 3 ' 1 Perventage change : 3 E 3
Comaodity P Tl 11953 gt §oduy D odger | WEELER Dagss loguet | duy [ August
t ; Bverage | 1950 H 1951 H 1951 s hugust : July H L) 19501 ke 19?1 3 95
3 s I : H s _ 1950 ;1951 3 : i 3
t + Doliarp  Dellars, IDollare Dollars  Peremot  Percemt  Percent Pejcent  2ercent  Percent
1 1 - .
. z 13 ' s
Market baskot c.occserevesaseneneet) (r 20447 3/345.30  3/370.54 ° 358.52 YL - 3, 4 48 49 50
H B £ . . .
Moat products coooeeenveconcrennt }z 45.88 3/ 79.52 75,80 74.61 - 6 - 2 47 . 63 66 &7
1) (O v e ’
Dalry produsts cecesscencedsieess) s 33.8 3/ 55.86 3/ 61045 0 G © N R " 50 . 54 55
1 - . . : : L
Poultry and €gE8 ceevccscncecesas) 193539 E: 8.90 19.90 19.45 ° .28 + 2 + 4 66 - 61 65 65
t) annual (: . . . : :
Bakery and other cereal 1) average (: -
products: : :)quantitien(s - . .
All fngredimnts c.ccceessosccer)purchased, (s 42.80 3/ 71.87 3/ 76..3 76,30 + 6 4 21 27 zr “
Grain cecesvecnscocsasvaccssnas)per fomily(s — — e . .- _— 16 — -— -—
:; of three (3 .
Other cereal products ........3) average (3 12.10 3/ 22.10 3/ 23.76 23.68 K 4 32 39 38 138
. 3)congumers (s
A11 fruits end vegetables ......3) t 53.81 3/ 89.99 168.93 7.7 + 3 - 10 31 -3/ 34 3 - 34
Frosh frults and vegetables ..:)’ (s 3748 3/ 67.72 79.72 .93 LA - 1z 35 .36 33 37.
. Presh vegetables ...ccceeessi) (+ 22.68 3/ 39.89 53.00 8l TE [ A -1z 35 3/ 33 3 - 33
Camed fruits end vegetahbles .:; {(: 12.2L 3/ 15.32 20.79 iy.L7 r LT - 6 D VA 3/ A 17 18
| € . :
Mlacellaneous produets oe.eeesez) (z  19.19 3/ 28.1¢ 28.28 28,77 v o2 + 2 25 3/ 34 39 . 36
s H M
3 3 B .
] s Cents Cenis “Centp Cents  Perceny  Percent [Percemt  Percem Percmy - Percent
3 1 -
H 3 .
Beof (Choice grude) 5/ . . Pommd t 12,9 3/ 26,1 3/ 23.7 21.0 - 20 -1 . 56 664 72 75
LaWD veseocnovencoersnns Pound 3 13.6 3/ 2.9 22,8 23.0 - 3 + 1 © 49 65 71y .70
Pork ‘(including 1ard) seeesesceseet Pomd : 10.3 3/ 15.8 16.5 16,2 + 3 - 2 52 3/ 66 64 65
14 4
: 3 :
BULLOr cecevsoorncansencrcenceessst Poumnd : 11,1 21.0 22.4 22,1 + 5 -1 68 70 72 72
Cheese, American . s 1.3 3/ =6.2 7.8 26.8 + oz - 4 53 3/ 53 56 57
Evaporated milk . 3 4.6 7.2 7.9 7.9 + 3 0 38 4l 47 FA
fluwd nilk .. H 5.1 3/ 8.4 9.5 9.4 + 12 -1 55 a/ 57 57 57
Ice cream ... : 5/ .8 23.8 23.7 — i/ &/ & 24 2
) N .
3
BYZ8 cusrreavencasssrsssnsarsasasal Dozen : , 6.7 17.0 19 2 20.7 + 2z + 7 77 70 71 7
Chicken veeeesssnrernarerseorasesed  Pomnd @ C 1301 28.5 24.8 .5 - 11 + 3 56 50 55 54
. - H 3 .
WVhite bread cieeseeserosenssncecess Pomd 7.9 12.7 13.7 13.7 + 8 0 12 17 16 16
-7 3 i
. T 3
Corn flakes ... .3 B0z, pkg. 7.1 919 3/ 11.0 -11.2 + 14 + 3 n 20 17 17
Corn zeal ... Pound : 1.6 4G 3/ 4k L.S - 8 + 2 47 38 3/ 43 42
Flour, white .... - Poumd : 2.1 4.6 5.1 5.0 + 9 - 2 43 3 4s 43 L4
RICO cecvvanaee .e Pound 3 4.7 8.9 9.2 10.0 + 12 + 9 33 43 46 4
Bolled ORES «envessersvensceccanset Poumd 1 5.6 9.6 10,3 10.5 + 9 + 2 2 27 28 27
3 1
1 3
Apples ..evecoseercsncoceresanannat Pownd : 2.9 (3 7.9 &7 L1 ~15 41 45 35
Oranges sevevecssscenoscconcevacsed Dozen 3 19.3 3804 3/ 3.6 £ 2 —- L0 - 4 36 3% 3
N
Pomd 3 6.8 8.5 8.9 9.5 +12 + 7 40 44 M 47
Poumd 1 2.6 3 3.5 3.3 3.6 + 3. + 9 24 3/ 28 37 . 31
Bmech : 3.7 6.8 6.9 8.2 + 21 +19 31 30 LA 36
Head 3 5.8 3 8. 10.0 8.9 + 6 -1 33 33 37T . 40
Pomd 3 3.2 3/ 5.4 6.3 5.4 0 -1 3 3/ 30 30 - A
Pound : 1.3 2.7 3.5 2.9 + 7 -7 50 kgl 42
Sweatpotatoes ...... cesveot Pownd 3 2.4 5.4 6.9 8.L + 56 + 22 Q 45 33 - o
TOMALOOE ceavorsccoseserscnnnnanvel Pomd &/ 3/ 11.6 18.1 1.1 - 4 ~ 39 & 35 30 28
3 3 N
. 3 z
Paschen, canned . .3 No. 24can 3 16.2 24.6 27.9 1.4, + 11 - 2 73 16 17 . 19
Com, canned .. o3 Mo, 2 can 1 10.6 3/ 1.6 19.4 19.32 + 32 -1 12 17 12 13
Pens, camed .,.. o3 Ho. 2 can : 13.3 3/ 1.3 11.8 11.% 02 -3 15 3 2 25 2% .
Tomatoos, cANDAA ceeencsverccccsons NO. 2 CBR 3 7.9 /1.9 17.6 1.3 +743 - 10 16 19 15 13
3 : .
4 3 . .
PrWies sceveeeraccccenseansaescocet Pomd ¢ 7.0 3/ 16,31 - 15.9 16.0 -~ 2 + 1 30 . 3/ 33 4 43
Bavy BOMND cececeeenccorscanssecest  Pound 3 3.5 Tl 10.2 10,2 + 38 0 46 48 34 3%
- 4 3
4 3
Boet sugar ..... .t Pomd 1 3.6 6.4 &3 1+ Euy v + 2 30 34 36 30
Cane mugar ot Poud 1 3.4 3/ 6.1 5.7 5.8 -5 + 2 EY) Y 36 39 39
N8 .icvvsnonens o Pound 31 13.2 3/23.3 21.3 22.0 - 6 + 3 24 3/ 40 35
Vogotatle shortening eeeeeeecessess Pomd @ 14.2 3/ 20.8 20.2 2.3 + 2 + 5 3/ 35 45 39
s 3 :
i i 1 A
3

z
1/ Pall details concerning the calculation of price spreads for commodity groups and individual items are presented in Agr. Inform. Bul. Ro. 4, "Price
Spreads Bety { s and C 8," Nov. 1949, and Mise. Pub, Bo. 576, "Price Spreads Between Farmers and Consumers for Food Produots, 1913-44,"
Sept. 1945 {out of print). Ou-od:l‘.y—gmuﬁ estimates are derived from data more inclusive than the individual items listed in this table. For example,
the neaty group incl veal and autton, fam sules of lower grede cattle, allowvsnce for retail value of byproducts and prodessed meats, in
addttion to lamb, pork (including lard), snd carcase beef of Choice grads. - )
"4 mettna cherges equal margins (differghce between rotall cost and net farm velue, tahlol2) minus processor taxee pluc Goverrment peyments to
4 ‘agencles.

Y Reviged.

4/ Less than 0.5 parcent.

g; Neme of grade was changed from Good to Choige on Dec. 29, 1950, DR

&/ Price data not available. . ' o . : oy
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Table 4.~ Farm products: Indexes of prices at several levels of marketing,
1935-39 = 100

s Prices : Foods : Tibers —iWhole-: Prices :
: paid 3 Whole-: : : Wnhole-: Prices : sale 'r<09Lv9d~P L
y by ; hetal l. sale | tRetail: sale :received:prices: by Z ge
Year ¢ city : Prices, iprices: Prices ,,rjces: prices: by ¢ of farmers: P
end :families:©f farm, o ll,recelved. of : of : farmers: all : for :iby
month:for all : £90d ;7% 6"y BY ielothestextile: for : farm : all :1m~
scommodi-: Prod- pror_:farmers : ing : prod- : cotton : prod-: prod- : 618
: ties : 9CS . Dite s & 1/ :ucts : and :ucts : ucks &/
. 1/ . ¥ 3 : . 3/ i weol S5y 3 o .
1913 : 71 77 81 91 69 g1 110 94 95 81
1916 : 8 94 96 106 78 99 134 111 111 93
1918 : 108 134 151 176 128 193 279 195 192 141
1920 143 166 174 181 201 232 =84 198 197 1m
1929 : 122 128 126 136 115 127 167 138 138 121
1932 : 98 83 77 o7 91 77 54, 63 YA g
1935 98 102 106 9% 97 100 109 104 101 94
1936 99 103 104 104 8 101 11, 106 106 99
1937 103 106 108 112 103 107 111 114 114 105
1938 : 101 96 93 94 1C2 9L 80 90 90 98
1939 : 99 93 89 90 100 98 87 86 88 98
1940 : 100 93 90 9/, 10z 104 98 39 93 98
1941 : 105 1oz 105 114 106 119 131 108 115 105
1942 117 120, 126 145 124 136 178 139 47 120
1943 124 135 135 175 130 137 190 161 179 133
1944 ¢ 126 132 133 173 139 139 194 162 182 140
1945 129 135 134 183 146 141 <01 169 192 145
1946 : 140 155 165 207 16D 164 260) 196 218 159
1947 160 189 213 249 186 200 296 238 756 186
1948 : 172 202 226 260 198 209 296 248 265 209
1949 170 189 204, R29 1490 198 R72 218 232 194
1950 : 172 189 210 228 188 208 313 224 238 198
1950: :
Aug, ¢ 173 194 22 235 186 21 /344 R34 249 200
Sept.: 175 193 224, 238 190 223 7/37% 237 253 203
Oct. : 176 192 218 235 193 230 363 234 250 204
Nov. @ 176 193 221 239 194 235 386 24z 287 206
Dec, : 179 200 220 250 196 241 383 247 266 207
1951:
Jen. : 182 208 220 265 198 251 401 256 279 211
Feb. : 184 213 237 276 202 255 411 267 291 %15
Var. : 184 212 236 272 203 258 425 268 zo0 219
Apr. 185 7/711 235 269 204, 257 425 266 288 240
May 3 185 212 237 260 <04 256 415 263 284, ?19
June 3 185 <12 236 264, 204, . =50 409 «6h 280 219
July : 186 212 235 262 203 244 377 255 974 219
hug, 186 ' 209 237 264 204 <37 333 251 272 219

1/ Bureau of Labor Otatistics, "Consumer Price Index for Muderate-Income Yamilies
in Large Cities,"

2/ Calculatud from "Retail cost" of market busket (p. ).

3/ Bureau of Labor Statistics, converted from 1926 = 100 buge,

4/ Calculated from "Farm value" of market basket (pe 2).

5/ Cotton and wool priceg weighted by production in 1935-39.

6/ Based on figures published by the Crop Keporting Board.

7/ Revised.
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Table 15, Indexes of consumer income wnd of hourly earningc in marketing,
1935-29 = 100 o

.

: Nonagri- ; gzgggizs ; Hourly ecrnings in marketing onterprices
¢ culturel : per ' Cluss T ¢ : :
Year : income : erployed : qt;;m : food ¢ Food Cottog
¢ payments : factory : r;ilwu . sprocessing: morketing:processing
: 1/ + worker : YRV 4 = 5/ : 4/
1940 ceeonveaet 115 110 105 108 104 106
191 evevnnnnat 138 130 106 114 110 119
1942 veeveeenss 176 . 161 119 127 12% 139
1943 vavvevsnnt 217 188 VA 140 131 152
194 vevevennss 242 201 134 149 141 162
1945 vevvnnaant 250 195 135 154 149 176
1946 vesnonnens 255 191 154 173 171 <13
1947 eevenannet <75 218 168 197 195 253
1948 veeeeenant 301 236 184 <l3 13 282
1949 vivevnanns 303 240 <03 223 220 287
1950 veveennanes 332 259 2e3 233 236 297
1950 :
July oot 328 R59 23 232 236 291
AEe vaveens 335 203 219 231 235 292
Bepte seseet 342 265 224 231 237 295
0cte seeenss 344 271 221, 236 239 314
NOV.e ceeeaes 346 272 224, 239 241 6/ 316
DeCe wievent 359 <279 w2 R4 2L 317
1951 :
Jan. «seeeet 356 278 224 248 47 318
Febe svvvune 358 279 235 248 248 318
Mare voeevas 362 282 237 249 IAS ] 318
\PTs evnnsesl 366 283 R43 250 <50 - 319
MBY veennnat 368 282 R4, &/ 250 251 6/ 319
June .e....s 370 6/ 285 247 &/ 253 &/ 252 b/ 318
July suvnne 481 282 250 251 R52 316

— : ]
1/ United States Department of Conmerce estimutes. Adjusted for seasonal
variation.
2/ Prepared in the Bureau of Agricultural Economics from dute of the Burewu of
Labor Statistics, not adjusted for seasonal wvariation. Revised reries.
Compiled from data nublished by the Interstute Commerce Commission.
Bureau of lLabor Statistics.
Welghted composite of eamings in steam railways, food processing, wholesal-
ingi and retailing.
2/ Reviged,
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