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Total charges for marketing all farm food prod- Labor costs (excluding transportation labor) ac-

ucts this year will be higher than in 1951, when counted for about half of the total marketing bill in
charges were about 7 percent higher than in 1950. 1951 and 1950, compared with an average of 42 per-
The increase is the result mainly of higher marketing cent in 1935-39. Transportation charges amounted
costs rather than increases in the volume of food to 12 percent of the total, compared with 11 percent
marketed. in the prewar period.
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STATISTICAL SUMMARY OF MARKET INFORMATION

Item : Unit or : 1951 : 1952
sbege period:s Year i  Aug, 3 June 3 July 3  Aug.
[ 3
Farn-to-retail price spreads t t
3 H
Farm-food market basket: 1/ 3 :
Retall COSt eseesesssssrcscenessasssscsrensrsnnt Dol. 1 722 T 746 755 754,
Farn VHlU® ecevessenncsascrssassrassosasssnsesad " : 361 355 359 365 359
Merketing CRATeB .o.esescssssasssssscossnssasel " 361 358 388 390 394
Farmer's share of retall codt cceversscecccecass Pot. 3 50 50 48 48 48
t 1 1951 : 1952
: 1 Year s Apr.~-Junes Oct.-Dec. ¢ Jan,-Mar.; Apr.-June
Cotton: 2/ : :
Rotail COBL eervescnsssonsesessssssossesssansest Dol. &t 59.35 60,28 58.23 56.90 56.24
Farm value ...cecesses coressssarecnsel " 1 8.63 9.15 8.34 8.09 8.38
Marketing ChATEEB «veiesesessssesesccscsesoassast " 3 50.72 51.13 49.39 48.81 47.86
Farmer's share of retail co8t veevvverescrserest Pet. : 14.5 15.2 15.2 14.2 14.9
: :
Tobecco: 3/ # : :
Retall COBL ceeesssvesccscoancsscscssnsasscacsest Dol. t  3.09 -— -—— —-— -—
Farm valuB .scecccoossosscssscscassseserssssncsld " H <504 -— ~— — ~—
Federal and State excise taxes ..seecceecccccccetd " s 1.27 —— — — —-—
Merketing ChATEEB .cvssevscsessoecnssosssosnsanasl " : l.32 — — —— -—
Farmer's share of retail co8t sveeseessesssecses Pet. @ 16.3 -—- -— -— ———
, s s
General economic indicators H :
: H
Consumers' per caplta income and expenditures: 4/: :
Disposable persongal income ...eeesececscsssoncsd Dol. ¢ 1,450 1,441 1,481 1,468 1,460
Expenditures for goods and services . " s 1,340 1,320 1,347 1,358 1,364
Expenditures for food c.ceceeevsoscsscnesvasessl " 3 392, 387 395 401 403
Expenditures for food as percentage of 3 3 .
disposable INCOME sesesssrvssscscsssveosssenst Pet. @ 27 27 27
: : 1951 : 1952
: : Year ¢ Aug. 3 June 3 July 3 Aug,
3 t
Hourly earnings per employed factory worker 5/ ..: Dol. : 1.59 1.60 1.65 1.65 1.66
Hourly earnings of food marketing employees &/ ..: n 1 1.48 1.48 1.56 1.56 1.56
t :
Retail sales: 7/ # t 3
FOOd BLOTEB eserssesssecaversvsvonsrsvorcesssest M, dol. ¢ 3,136 3,167 3,341 3,347 3,330
ApPETEl BLOTES sssesescccasssnssasenssssesovanni " s 851 853 910 862 875
: :
Manufacturers' inventories: 7/ # : t
Food and kindred produets ...ceceseecsseccessesed " t 3,542 3,689 3,473 3,485 3,463
Textile-mlll produets teeeescscecsesscsscsvsesed " s 3,206 3,483 2,734 2,764 2,783
Tobacco Products eseecesecsssossscsssacssssosossd " s 1,637 1,630 1,693 1,724 1,720
: :
Indexes of industrial production: &/ : 3
Manufactured £food products .ecveeecsessnsscsess21935-39=100: 165 166 166 163 163
Textiles and products c.eceesccevressossossscaresd " : 174 170 154 147 169
Tobacco products .ec.cecevecsccecsnrcesssscsensest " H 175 183 189 172
t t
Index of physical volume of farm marketings .....: " 1 147 163 139 154 161
: 3
Price indexes H ¢
: :
Consumers! price 1ndex 5/ «.cieevesesssescescnenet " 1 186 186 190 191 191
Wholesale prices of £00d 5/ veeecencererenssccneat n 1 232 232 227 234 235
Wholesale pricee of cotton goods 5/ ceeivversreset " H 269 258 230 232 236
Wholesale prices of woolen and worsted goods 2/ o1 n H 250 R42 195 197 195
Prices received by £armers 9/ s..eeesssescsconsest " + 281 272 272 275 275
Prices paid by farmers 9/ e.ceseeciscescsensoaceet " 1 219 219 220 220 221

: H

1/ Aversge annual quantities of farm-food products purchased per family of three average consumers, 1935-39,

2/ 42 cotton articles of clothing and housefurnishings, weighted by average annual quantities bought by wege earners
and clerical workers as reported in 1934-36 survey. Data are for last month of quarter. 3/ Four tobacco products from
1 pound of leaf tobacco (farm-sales weight), weighted by leaf equivalents of current tax-paid withdrawels. Data are
for year beginning July 1. 4/ Seasonally adjusted annuasl rates, calculated from U. S. Dept. of Commerce data.

5/ U. S. Dept. of Labor. Indexes of wholesale prices converted from 1947-49 base. 6/ Weighted composite earnings
in steam railways, food processing, wholesale trade and retail food stores, celculated from data of U. S. Dept. of
Lebor and Interstate Commerce Commission. 7/ Seasonally adjusted, U. S. Dept. of Commerce. Annual data for 1951
are on average monthly basis. 8/ Seasonally adjusted, Board of Governors of Federal Reserve System. 9/ Converted
from 1910-1, base. # Revised series.
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SUMMARY

Retail prices of farm—produced foods averaged avout 3 percent higher
in 1952 than in 1951, ALl of the incresse wes received by marketing
agencies os fumm prices ot food products were cround the 1951 level., This
is'in contrast to the situution during the first year following the Korecn
invesion when most of the rise in retail prices was reflected in higher
farm prices.

Food marketing charybu per unit of product are expected to exceed in
1953 the record reachcd in 1952, Hetedl prices of farm foods are expected
to remein near this yoar's level tut form priceg of these products probably
will averuge slightly lower. It is estimated that the fermer's shere of
the consuner's food doller in 1952 will average - 48 cents, 2 cents less
than® in 1951, The furmer's uh re in 1953 may be slightly smaller than in
1952, o - ' -

Totel charges for marketing farm food nroducts in the United Stutes
in 1953 probably will ex ceed the record of 20.5 billion dollaré anticipated
for 1942, as a lorger volume of food products may be merketed and higher per
unit marketing charges are expected. The nutional merketing bill in 1951
was estimeted at 19.1 billion dollars. h



- -

Charges for merketing a2 representative group of cotton articles were
about 5 percent lower in the first half of 1952 thuan in the same period
of 1951 and the farm value of the lint cotton from which these articles
were made was down about 11 percent. The farmer's share of their reteil
cost declined from 15.4 to 14.6 percent.

The margin between the composite retail price of the four principal
tobacco products and the farm value of the leaf tobacco from which they
were made reached a new high point in the figecal year 1951-52, but the
farm value declined. The farmer's share of the retail cost declined from
17.2 to 16.3 percent.

Costs incurred by marketing agencies in performing marketing services
rose in 1952 and moderate advances in 1953 appear likely. Average hourly
earnings of vmployees in food marketing fimms were 5 percent higher in
August 1952 than a year earlier. Hourly earnings of employees in textile
mills and of firms manufacturing appuarel and other finished textile prod-
ucts averuged about the same as in August 1951,

Transportation rates of both rail and motor carriers were rdised in
1952 and further increases are being requested by some of th: carriers.
Average hourly ecarnings of Class I railroad employees in mid-1952 were 4
percent higher than o year earlier and ubout 18 percent higher than the
pre~-Korean level.

Date available for the first half of 1952 indicute that profit rates
(after taxes) of firms merketing agricultural products prohably will be
lower this year then last. Higher operating costg may result in lower net
returns for many firms in 1953, although continuance of strong consumer
demand should tend to increase gross dollar volume. Profit rates of sgri-
cultural marketing agencies generally were lower in 1951 than in 1950, =
year in which inventory mark-ups were of considerable importence in rais-
ing profits.

A moderate rise in personal disposable income is expected for 1953.
As consumers will probably continue to spend about the same proportion of
their income on goods derived from farm products, some increase in consumer
expenditures for these goods is expected in the year ahead. Expenditures
for food rose to a record annual rate of approximately $400 per person in
the first half of 1952. This was 27 percent of per cupita disposable income.
During the postwar years, expenditures for food have varied from 26 to 28
percent of disposable income. o

The.supply of labor and facilities aveilable for marketing agricultural
products is expected to be adequate in 1953, even though = somevhat larger
volume of farn products may be marketed. Mechanization and greater effi-
ciency in the use of labor are increasing output per worker, which may mean
that a lerger volume can be marketed next year without any increase in the
number of workers. During recent years, expenditures for plent and equip-
ment by processors, wholesslers, and retailers huve been at a high level.
During the past year, more boxcars on Americazn railwsys vere installed than
were retired, and the supply situction improved. HNeeds for cars should be
met fairly well during the yeer ahead. During recent months refrigerator
cars, stock cars, tenk cars, and open-top cars have been in adequate supply.
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The Pemand for Morketing Scrvices

A strong demand for marketing services in the cgricultursl field is
enticipoted for 1953. A continued grovith in the number of consumers, = -high
level of co ;umer'income, & jnrge volume of produzts to be mufkctbﬂ, and
the tendency toward increuging marketing services per mit of oubput are
expected to swell the cemund for the services of firms engaged in esoem-—
bling, processing, wnd distributing rgricultural producte.

By July 1953, the populstion of the United Stetes is oxpected to be
ot lecst 2 million luirger than thet of July 1952. An even grecter stimmlus
to demcnd will com: from the needs of growing children for food r#nd clothing.
The large nuaber of children born during the wrr snd postwar yeure will have
en incrcasing effect unon demand for several yenrs to comc.

Further increcges in epending for nation:l defense ~nd mcintenance of
& relotively high level of private investwment spending sre cxpected to hring
further increuses in consumsr incomes cnd in cxpenditurcs for goods and
gervices In 1953. It 1s uxpected that consmers will continue to epend
about the szme proportion of their iacomes for food :nd other nroducts
derived from farm-produced revw matoricls (p. 30).

A record volume of farm mrrketings mey b mointrined in 199%3, iarma
output in 1952 ig expected to excoed lugt yoor: Both output snd production
of livestock wnd livestock products are axpecetid 40 M 2 or 3 percont
lorger.s Part of this yowrls output will be murketed in 1653, With prospects
of continued strong demand for ggricultur:l products, furm output next ouw
probotly will continue near the precent levels if wewthir conditions :ro not
unfuvoreble. :Total sloughter of sewt snimcle is expacted to be Lorger in
1953 thon this yesr, »zinly because of en incraas: in mcrketings of cottle.
Mirketings of mort truck crops, vegetcbless, ind frultu shodd be inrger if
growing conditions cre f.vorable.

«

in addition to hundling o lurger volume of commoditics, the tugk of
merketing cgricnlturcl products in 1953 miy be magnificd by ¢ further
incresse in the quintity of marketing servicaes per unit 5f product.” For
many yeurs the marketing cystenm hns been aequiring more snd more of the
functions formerly performed on the farm or in the households of consumers.
Bread baking, cenning, butter cnd cheesz moking are only = few of the
functions that are now lurgely performed in commercini »nluants rather thun
on the form or in consuners! kitchens. Examples of wmors recent develogment
are commercirlly prepured biscuit and coke mixes, rewdy-to-cook poultry,
prepackaged vegetabtles that neazd no cleuning hefore cooking, ond frozen
precocksd dinners. Consumers wre turning more sind more to products thc
embody more processing, pockeging, wnd other markoeting scrvices.
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Resources Avuilable for Marketing Activities

Labor

No serious shortages of lahor in zgricultural marketing are anticipated
for 1953. Although a larger volume of products may be marketed next year,
no apprecisble increase in the nunber of workers will be required. During
recent years, the number of persons engeged in agricultural marketing
activities has not increased at as rapid a rate as the volume of products
handled. The volume of farm-produced foods consumed by civilians in this
country is now npproximately 30 percent above the volume in 1935-39 but,
the total number of persons employed in marketing these products is only
about 22 percent larger. An increase of approximately 1/2 million persons
is expected in the labor force, from which marketing firms probuably will
be able to obtain needed emvloyees. Until a few months sgo, a considerable
number of textile workers were unemployzd. During recent years, some firms
have been forced to employ more than the usual proportion of inexperienced
persong. This pituation may continue, although food marketing enterprises
may lose fewer viorkers to defenge plants ln the coming year.

Supplies

Berring any droestic chunge in the international situstion, no serious
shortages of meteols, paper, or other sunplies used by merketing agencies is
expected. Some local shortages of cans in iTuit and vegeteble processing
developed last summer bhecause of cut-backs in tin plate production during
the steel strike. During recent months the situation has improved, The
National Production Authority expects all types of conteincers wsnd peckaging
materials except metal cins for nonfood products to he in good supply this
fall.

Marketing Facilities

New facilitics for retuiling, wholesaling, processing, and storage
have been built in recent years and old oncg have been remodeled end
enlarged (pp. 37 and 41). Merketing developments such as prepuckeged snd
frozen foods and sclf-service retailing have stimulated the growth of
new and improved facilities. The increase in volume of food murketed and
the rapid growth of population in certaln areas also have required expansion
and sometimes relocation of marketing facilities, Changes in transportation
costs, the availability of labor, and the sources of raw materinls have
increased pressure for relocation of some ngriculturzl processing nlants.

Capital Expenditures.- Despite exponsion in defense-related industries
and preference accorded them through allocationsg of sgcarce moteriels, the
rate of capital oxpenditures by agriculturcl marketing firms in 1951 snd 1952
exceeded the high laevel of other postwar years. Expenditures by manufactur-
ers of food and kindred products for new plant and coulpment in 1952 are
expected to total around 609 million dollars, which is 7 percent leces than
the high level of 1951 mut about equal to the average for1946-50. Mahu—
facturers of textile-mill products ure expected to spend about 491 million
dollars, about 30 percent less then the 695 million dollars spent last year
but slightly more than the 1946~50 avernge. These cstimates for 1952 are
bused upon reports of expenditures in the first helf of the yesr mnd of
anticipated expenditures in the second half., Capitel expenditures by rail-
roads and other carriers in 1951 were well cbove the 1946-50 avevage and
are expected to be about as large in 1952 as in 1951, Firms engaged in trade
spent 3,896 million dollars on plant and equipment in 1951, about 20 percent
more than the 1946-50 average.
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Grain Storage.- About three-fourths of the cepacity of commercial grain
gtorage fucilities at 43 terminal markets, including interior southwest and
midwest terminala, Atlantic, Gulf, and Pacific ports, was filled on
September 6, 1952, This is more than the two-thirds mark reached a year
earlier snd more then the mid-September sverage of 60 ocrcent for 1946-50.
The abgolute smount of cupacity available 2t the foregoing 43 morkets is
up fractionully from a year earlier und higher now then ever before. The
percentage of cupacity utilized on September 6, 1952, vuried geographically
from 87 percent for the west central ind southwestern markets to 4A percent
for the Atlantic coast. A survey of off-frrm commercinl-type grain-storage
capucity, conducted by the United Gtates Department of Agriculture in 1951,
shoved zn estimated total capacity of approximately 2,175,942,000 bushels
for the entire country.

Cotton Storege.- For the country as n whole, werehouse gpace end
compress focilities will be edequate for the 1952 crop. ©SChortages may ocecur
in some creas,. principally northwest Texze, New Mexico, Arizoni, and
California where avzilable space is insufficient to store =11 of the cotton
produced. Temnorary open storage is common in those sreas. It is usuul
practice, however, for substontial quoentities of cotton produced in those
arexs to move into reconcentration werehousesg in other »nurts of the Cotton
Belt.

Cold Storege.~ As of August 31, 2952, 63 percent of the wooler space
and 78 percent of the freezer space in nublic generzl cold-storsge wire-
houses wag occupied. This occupancy situction differed little from thut
prevailing = year #go and ig close to the August 31 averiges for the last
5 years. Burring unforeseen emergencies, there uwpeory to be umple spece
to take care of requirements.

wilroad Cars.- Poxcur requirements during the next few monthi should
be fuirly well protected, provid:d the many curs now nongervicechle are
repeirved quickly., During the stecl strike the eastern railroads furloughed
many car repairmen.  Consequently, the nrincipsl roads in the Wost wre far
behind with cur-repair wori.

During the lasth 2 wenreg, wore boxcurg vere inotalled thsn were retired,
The monthly wverage numiers of new cars instelled end of cers retired weres

flew Ingtelled Retired
12 months ended July 3L, 1952 ..cviveaee Q672 .o, 1,016
12 monthe ended July 31, 1951 teveevrans 3,212 eenss 1,799
MOnth ole.lly 1952 tsassssessansaccorens 1’770 0.0."3-’(3(32

The available supply of toxcars for the movement of grain this year
greatly exceeded that of 1951, The principal resson for the better situue
tion was an order, issucd by the Association of kmericon Ruilroads to w1l
Class I reilroads, thet provided for the nrompt returm of cirs of 16 wast-
ern ownerships. The complisnce of the rrilrouds resulted in the return
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through the Chicago and St. Louis guteways of o totel of 166,23) boxcars

during the period Mny 10 through August 31. This flow of cars throughout
the harvest enabled the carriers to handle the new cron #nd also the old

grein with comporatively few car-supply difficulties. Ag of September 2,
1952, 68 elevotors were blocked end 489,00 bushels ol grain were on the

ground a2t sidings compored with 691 blocked elevators znd 923,000 bushels
of grein on the ground at approximately the same date in 1951,

During recent monthg, the supply of refrigerator cars, stock cars, wund
tank cars hasg been adequate in ¢ll arcus. Farmers ere concerned with the
supply of open~top cars (gondolas and hopper cors) beccuse they are used for
shipping limestone for wvse in agricultural conservation programs. Venders
of limestone appurently ure receiving suificlent cars for their nceds.

Domestic Water Trongportstion Facilities and Services.-  Full restora-
tion of coastwise shipping services has not been accomplished in the yeurs
since the end of World War TI. OSome ports have little or no serviee at
present. The chiefl reasons for the fallure of gome prewar stecmship oper-
ctors to resume their services have been: (4) high cost of vessels and
(b) extremely high opersating costs. Farm-product traffic in the coastwise
service is still congider:zbly below the volume carried before World Wer II
because of substantially increased freight rates and charges, infrequent
geilings, and generally slower and leoss convenient service than that
offered by rnil or truck. Convenience, spoed, usnd other shipping services
have become more ilmportent congiderations in moving farm products to market.

The supply of vottome in the intercosstel trade has not declined as
much as in the coastwise service. Nine operators, with approximately 60
large, fust vegsels, are handling substantlally all the agricultursl
treffic offered.

No service on the Great Lokes is availeble for the transportation of
agricultural products, elther packoge or in bulk, when offered in single
cerloud or less than carload quentities. Many vessele, however, are
enguged 1n this service for the handling of hulk grain in full-vessel
gusntitices. For th= remainder of the current nuvigation season, it appears
that emple bottoms will be availlable to meet the requirement of the grain
trade. ‘

Troffic volume on the Mississippi River hag been maintained for bulk
freight. Because of high terminal costs, however, only one operator hauls
package freight, that is, less than bargeloud, not in tulk,

Motor Corrier Eguipment.- While the number of privitely and commercislly
owned motortrucks in the United Stutes continued to rise during 1951, the
rote of increcse wus not og ropid as previousgly. At the end of 1951,
approximately 8.6 million private und commercial trucks were registered as
compared with 8.2 million &t the end of 1950, 7.7 million at the end of 1949,
end 4.6 million st the end of 1942. If the present rate of increvse con-
tinueg, registrations ut the end of 1952 will be about 2-1/Z percent greater
thon @ year earlier.

The number of trucks on farms slso increased slightly during 1951.
At the end of 1951, there were 2.4 million trucks on furme compared with
2.3 million &t the ond of 1950, 2.2 million at the end of 1949, and 1.2
million &t the end of 1942.
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Factory sales of motortrucks for domestic use (approximately equal to
production for domestic use) reached 1,196,101 in 1951 -- the highest on
record. This figure was not significantly greater than that for 1950 when
sales reached 1,182,405. In the first 7 months of 1952, however, sales
totaled only 580,559 as against 767,871 for the comparable period in 1951.

Farmers have experienced little difficulty in the current year in
obtaining the types and sizes of trucks they need. Indications are that
this situation will hold in 1953.

FOOD MARKETING CHARGES AND FARMER'S SHARE

Recent Farm-Retail Price Spreads

Farmers received about 47 cents of the consumer's farm food dollar in
September 1952, the lowest share recorded this year (table 1). The retail
cost of the farm foods in the ™market basket" equaled an annual rate of
$746, while farmers received $348 for equivalent quantities of farm produce. 1/

Lower farm prices for meat animals and frults and vegetables resulted
in a decline in the farm value of the market basket from $365 ‘n Tuly to
$348 in September. During the same period, marketing charges ~ontinued to
increase. Retall costs declined about 1 percent from August to September,
with all of the decline in the fruits and vegetables group.

Marketing Costs at Record High in 1952,
Further Increase Indicated for 1953

Charges for marketing the farm foods in the market basket were at a
record high of $397 in September. Marketing charges in 1952 will average
about $385, an increase of 7 percent over the 1951 annual average and 1/
percent above 1950. 2/ As famm prices of food products averaged about the
same a8 in 1951, all of the increase in the retail cost of the market-basket
foods in 1952 was received by marketing agencies. During the first year
following the Korean outbreak, most of the increase in retail food prices
was reflected in higher farm prices (fig. 1).

Marketing charges will average higher in 1953 even though retail prices
of food do not increase. But the increase in marketing charges is expected
to be less than in 1952. Higher wage rates and increases in transportation
retes and other marketing costs have resulted in increased marketing charges
during the current year. Wage rates may continue to increase moderately in
1953. Marketing charges in July-September averaged 4 percent higher than
in the first half of this year. Even if no further increases take place,
the 1953 level would average higher than in the current year. Marketing
costs tend to be relatively inflexible in comparison with farm and retail
prices of food products.

1/ The "market basket" contains quantities of farm food products equal to
the 1935-39 average annual purchases per family of three average consumers.
Full details are presented in Agricultural Information Bulletin No. 4,
"Price Spreads Between Farmers and Consumers."

2/ Marketing charges, as used here, cover charges for all marketing opera-~
tions between farmers and consumers and include charges for assembling,
processing, transporting, and distributing.
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For Market Basket of Farm Foods
FARM AND MARKETING SHARES
IN RETAIL FOOD COSTS
Ol LARS™*
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DATA ARE FOR MARKET BASKET OF FARM FOODS BASED ON AVERAGE 1935-39 PURCHASES FOR FAMILY OF 3 AVERAGE

CONSUMERS.

U. S. DEPARTMENT OF AGRICULTURE NEG. 48798-XX BUREAU OF AGRICULTURAL ECONOMICS
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Teble 1.~ Farm food producta: Retsil coet, farm valus, marketing charges, and farmer's share of consumer's dollsr, United States, 1946-52 1f

Year 1 1 t Varketing 1 1t Year | 3 1 Marketing ¢ 11 Year ¢ 1 T Harkstlx,

Batail cost Farz value Tormerts ,. EBstail cost Parm value Farnerts Retall cost Tara value Tl gy '
asd ¢ t t  charges 1t 't apd t 1 ) charges 3 11 emd ' i TRerty
nonthy 2 1 3/ hj- 1 SBATS iy sonth: g ' 3 N 37 ;  ShATe . omth s 2/ . 3 s m;r' } eare

t  Dollars Dollars Dollsrs Percent It t  Dollars Dollsrs Dollars Percont 11 t  Dollare Dollare Dollars Porcent
2946 1 11204 ¢ - uxggz T —
Jden, 1 ugs 251 233 54 gt Jam, 663 330 334 50 11 Jam, 1 746 364 382 Im
Peb, 1 46l 250 229 54 11 Feb, t 641 320 32 50 17 Ped, 1t 726 354 372 9
¥ar, @ 467 254 228 54 31 Mar, 1 6ug 324 33 0 11 Mar, 1 725 356 369 g
Apry 47 254 234 5k 11 Apre ¢ 654 218 335 39 1t Apr. 7&5 358 380 ug
¥ay t 37 252 237 53 . 1t Mey ns 338 4 13 May 1 5/7 362 5/382 5/ 49
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July t 5% 285 265 52 11 July s 7 3 2 47 sy s 75 365 390 g
Avg, t 5TL 292 280 51 31 Aug. t 646 298 346 % 1t aug, 75 359 394 ug
Bept.t 533 284 266 5 13 Bopta! 650 303 47 b7 Sept.6/1 746 3ig 397 u7
Oct. 1 59 3 274 5! 11 Oot, ¢ 638 297 340 L AT I
Fov, 1 632 322 310 51 11 Hov, ¢ g;u 292 N2 % 1 Nov, 3
Dec, 3 23 22 {8 2 11 Dec, t 22 22 3]
PO % & 53 11 Ave 1T 6l 308 % W6 e g1 — 55 T T8
t 3] [ 1] 1
13"1 t 131950 © 11 1
an, 3 613 315 298 51 13 Jam. t 615 288 327 u7 1] 1
Pob, 1 607 32 286 5 13 Peb, t 611 290 3z L7 1 1
Mar, t 631 343 287 5 t1 Mar, t 616 291 325 b7 1 t
Apr, t 631 335 296 53 11 Apre 1 62 2% 126 47 n t
1 628 325 303 52 1 ' 634 299 3% [ ST t
June 3 gag 320 317 50 t June ¢ 653 302 351 B 1
July t 324 316 51 18 Jaly t 6T ny 357 7 1 '
Aug, 3 652 329 322 50 1t Aug, t 662 Ny 4 ]
Beptet 669 3y 322 52 11 Bept.! 658 3 337 Y9 " t
Oct, 1t 665 349 316 52 11 Oot, t 657 n7 339 W 1
¥ov, & 269 )29 320 52 1t Hov, t %‘1 g}z_}L 3 g 1&'9) 13 ]
Dec, 1 UE 22 53 13 Dec, ¢ E 131 t
Av, 1 %3% %09 52 1t Av, 8 U@ 308 337 :: :
t 13 ] 1
& 3 131951 ¢ it 1
3‘-11:.‘ 1 696 in 324 53 11 3 .1 709 353 355 50 11 ]
Yob, ¢ 674 346 308 51 11 Feb, 726 3N 355 51 1t t
¥ar, 1 666 N7 319 52 11 Mer, t 724 367 356 5L 11 T
Apr, 1 68l 35 333 51 11 Apr, t 718 362 356 50 1t !
My 1 694 3 335 50 11 ¥ay 1 T 359 36u zg 1 '
June 1 706 356 350 50 11 Jduse: 72 355 369 1 t
July t 73 368 3 52 1t Jaly 3 72 352 mn ¥ on '
Avg, 708 362 347 51 11 Aug.t T 5/355 5/358 50 11 t
Bept,t 705 358 36 E; 11 Beptel 71 356 354 50 it !
Oct, ¢ 692 3% 353 11 Oct, 1 122 358 364 zg 1 '
Hov, 1 678 332 326 49 11 Bove ¢ 732 361 370 u t
Dec, t 566 329 2%% 49 11 Deca 1 1 i 270 _50___ 3 ]
Av, 3 550 350 3 51 1t Av, 3 722 361 361 50 ;: :
: N - d by ths Pur, of Labor Statis, spd the Bur, of Agr, Ncon,

1; A 1 ha Temily of thres average conemmers, 1935=3J, 2/ Calculated from retail pricos coliecte
P:;::ﬁ:-‘::u;sz:::': f;;.cz;:ulcnz gquantities of fara produce n'ﬂ.mu lzp;ud value of byprodusts obtained in processing, y Marketing charges equsl margin (&1fference betwesn

retail cost and farm value) minus procsssor taxes plus Govermment paymente to marketing agenoies, 5/ Bevised, _§/ Preliminary estimate,



Retail Cogt of Murket-Basket, Foods
at Record High in 19%2

The retsil cost of the farm foods in the market basket reached an all-
time high of 4755 (ennual rate) in July. 3/ The snnuel average for 1952
will be about 3 percent higher than in 1951 and akout 16 percent abtove the
1950 average, Consumer demand for foods ig expected to continue at - high
level, but increased supplies of meats and vegetubles are expected to
reduce pressure for higher retsil prices. Retail food prices in 1953 ure
expected to average near the 1952 level. If any declines in retall food
prices occur, they are more likely to be reflected in lower farm prices
than in a reduction of faerm-retall price spreads.

Farm value of the market-basket foods in 1952 vwill be ubout eqnal to
the 1951 average of $360. Prices for farm food products in 1953 way
average a little below this year, narticularly if larger marketings bring
lower prices for meat enimals and wvegetables.

Farmer's fhare May Decline Slightly in 1953

The congumer's dollar spent for furm food products during 1951 was
about evenly divided between farn prodvcers ond marketing agencies. In
1952 the farmer!s shure dropped to sn .veruge of 48 cents (preliminary
restimete). With progpects for higher murketing churges and slightly
lower ferm prices, the furmerfs shore wty decline te en average of 47
cents in 1953, This would be the lowent ennual cverage recerded since

1941.

Marketing Cherges aod the Fermer's Share
for Food Commodity Groups

Movements in the retail cost of the market basket of farm foods, the
equivaelent farm value, marketing charges, ond the farmers shere zre shown
in table 1 on page 10. Similar dats for the individual food commodity
groups for recent yeurs and the 1935--39 everage sre preseated at the
beginning of the discussion of cach major group., The data shovn are aver-
age annusl rates.

3/ Totel retuail cost of wll foods currently consuned per family of thrac
average consumers is roughly 50 percent higher than the retuil cost of the
"merket besket." The market bogket of farm food products does not include
imported foods, fishery products, or other foods of nonfarm origin; it does
not include food consumed in households on farms vwhere produced; it measures
the cost &t current prices of 1935-39 sverzge prewar purchases and does not
allow for the currently higher level of per cupita food consumption, which
ig 10 to 15 percent above the level for 1935-39; &nd it does not include
addi tional mark-ups for prepurution wund service of meuls purchased in cating
places,
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Mest Products

;. Feram value :

. wbedid e kot : nord s
Teor : R;g;t* : adjusted for: Lé£§5222g : Fz;:rz 5
3 _byproducts : :

Dollsrs Dollaxrs Lollars Percent
1935-39 average ¢ 88.57 4., 60 45.88 47
1947 coieiieinaenst 185.71 118.62 67.09 64
198 vuvnvnnn veer:  208.06 130.74 77.32 63
1949 vevenan Cieeetd 187.81 1i3.02 74.79 €0
1950 tivevinnnes. 198,18 L2353, 44 A 62
1951 cevennnns ool 225,88 . 147,60 78,28 65
1952 Jan,-fug, .. 22115 . 139.36 82.39 63

Larger marketings of beef in 1953 are axpected to cause moderste declines
in average furm snd retail orices for meat products. Marketing charges
probably will stey neur the 1952 sverage, resulting in a slight decline in
the farmerts share,

Retuil cost of the meat-products groun in the first 8 months of 1952
averaged slightly bolow the same period of 1951. Marketing charges, however,
were about 10 percent higher, with tarm value lower. The farmer's share of
the consumer’s meat dollar ig down / cents from the average of 67 cents for
January-August 1951. ’

Since Jemary 1951, reteil cost of meat products has fluctuated within
a reletively narrov range, reflecting in part price ceilings in effect on
gome meat products. Tho farm value veried from o record annuel rate of $153
in april 1951 to 137 in March and August this year. As o result, the
spread betwcen farm and reteil prices showed considerzble variation during
this period.

Dairy Procducts

) ; Rotuil ¢ femms value @ oo obine ' Farmer's
Yoar cost, podjusted for: o e shere
. L i : _byproducts_: o .
Dollars Dollery Dollars Percent
1935-39 average .: 67,31 33,42 33.89 50
1947 vevianionnins 122.25 71..80 50.45 - 59
1948 tvvinieraanns 133.94 78,20 55,74, 58
1949 iveininnaaat 12:.56 67.06 55, 50 55
1950 taiiiieiinncnt 121.0/ 65.85 55.19 64
1951 ciieieneinact 1344776 The 3l 60. 39 55
1952 Jun,=-Aug. ..

139,62 77.86 61..76 56

Furm and retail prices of dsiry products may continue to increase
slightly in 1953, Ixcept for a slight upward trend, marketing charges for
this commodity group have remained fairly stable since January 1951, and no
marked advance is in progpect for the year ahead. Deiry products ure the



- 13 -

only group of commodities besides fruits «nd vegetables for which the farm
value in 1952 averuged above 1951. The farmer's share of the retail cost

is also slightly higher. For the Jenuary-August 1952 period, farm prices

averaged 7. percent above the sume period of 1951, vhile everage morketing

charges were up 1 percent.

Poultry and Eggs

: . : Farm value 3 . 3
: Retail ° 7 .. Marketing Farmer's
Yeur cost : adjusted for: charges : share

: : byproducts : : _

¢ Dollars Dollars Dollars Percent
1935~39 average .: 26.477 17.57 8.90 66
1947 veveennanaast 51.85 35.40 16.45 68
1948 tevieceonnnas 55.52 38.00 17.52 68
1949 teevennnnaanst 53.03 35.40 17.63 , o7
1950 teeennasecans 47.39 ' <9.31 18.08 62
1951 cieennnnnnans 54.89 36.31 18.58 N _66
1952 Jan.-hug. ..: 49.52 31.22 18,30 _ "463.

During the first 8 months of 1952, the retail cost of the'pouitry
and eggs group averaged lover than in the same period last year. This
reduction was accompanied by an almust equal decreace in the farm velue.
Mzrketing charges for the period, therefore, were about the same as last
year, but the farmer's share declined from 66 to 63 cents. Harketing
charges for this group are higher than in other postwar yesrs except
1951, but the farm velue and retall cost are well below the 1948 peaks.

Bakery snd Qther Cereal Products

Farm value

Year Retail  :(wnll ingredients): idarketing : Farmer's

s cost adjusted for : charges share

: 3. byproducts : :

:. Dollars Dollars Dollars Percent
1935-39 average..: 55.09 11.63 : 42.80 . pal
1947 eveninnennnt 89.17 31.53 57.60 35
1948 ievniiiiiies 96.18 29.28 66.88 30
1949 vinvevennnans 93.72 25.09 08,58 _7
1950 iieiinieaaer . 95,80 25.63 70.13 27
1951 tiiiiiiinnent 104.01 28.35 75.62 _7
1952 Jan.-Aug. ...: 106.07 R7.54 78,49 26

Both the retail cost and marketing charges of the bakery and other
cereal products group have established record high marks in 1952. Marketing
charges have increased each year since the end of Vorld War II, with a
larger rate of increase than that of any other commodity group, The farm-
er's shure averaged 26 cents in 1952, considerably below the postwar high
of 35 cents in 1947 and the lowest since 194%2.
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Because of the large amount of labor and other marketing services
involved in marketing this group of products, its retull cost tends to
be related least to fuxm vrices umong the commodlt" groups. The steady
incresse in lsbor, transportation, and other marketing costs during the
postwar period tended to increase retail costs of these products. The
rotoil price of & pound loaf of brecd is around 2 cents higher then the
1950 asverags, although the farm value of the wheat used is unchanged.
Increzsed marketing costs may widen the farm-retall price gpread during
thie coming year.

A1l Yruits snd Vegetables

: hetadl : »§§rm value : Marketing f farmer's
Yenr : cost : adjusted for: charges : share

o : s _byproducts : :

¢ Doliars Dollars " Dollars P rcpnt
1955=-39 sverags .3 77.79 23.98 ' 53.81 : 31
1047 veivennnnenst 144.57 59.23 85.34 41
1948 tivenencanant L47.31 55,46 91.85 38
1949 tiveennnecreas 146.94 54,.04 92.G0 37
1950 tivesensneast 141.26 49.86 91,40 35
1951 teeeinnnnenat 156,36 56,32 100.04 26
10R2 Jen.—AUgs oo 132.33 67,52 114.81 37

Charges for marketing the fruits snd vegetables group rose to =2
record wunnusl rate of $1z4 in Mey. The high in 1951 was $111, recorded
in June of that yeur. Totel cherges for marketing all the foods in the
market busket averaged $2L or 6 percent higher in the first 8 months of
thig year than in the same period last year. More than half of this
increase resulted from higher charges for marketing fresh fruits and
vegetableg., Charges for morketing the cunned products in the group aver—
aged lower thig yeear than last,

Poth retail coet and farm vilne rose to new high pointg in the first
helf of 1952. During the first 8 months, retsll cost averaged 16 percent
higher thon for the sume period of 1951 and the farm value averaged 25
percent higher., The farmer!s share rose from 34 to 37 cents. Price
increages wvere particularly sharp for potoatoes, sweetpotitoes, cabbage,
and onionsg. ‘ :

The supply of fruits and vegetehles is expected to be somewhat larger
next year if westher conditions are fivorable and prices may decline some-
vhat. tarketing charges may also be lower next yeur, ag they have tended
to vary with the retail price. Prices of fruite and vegetobles in September
averaged lower st both the fuarm and retnil levels end nmarketing charges zlgo
wers aown from the August leval,
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NATIONAL MARKFTING BILL FOR FARM FOOD PRODUCTS

The Bureau of Agricultural boonomlos makes annual estlmatos of the
toteal  farm value, retail.cost, and marketing charges of &ll farm foods
bought by civilian congumers in the United States. Estimates also are made
for the six major farm food commodity groups (table 2). 4/ These estimates
-reflect varigtions in the total volume of food marketed, ag well us the
variations in prices and marketing charges that are measured by the "murket
baskét" series discussed in the previous:sections.

o The total retuil-store value of all farm food bought by civilian con-
sumers in the United States in 1951 is e°t1mated 2t 38.8 billion dollars
and the total charges for marketing these foods at 19.1 billion dollars.
This e¢stimate of the total merketing bill. includes churges for local '
assembly, transportation, storege, processing, wholesaling, and etuL]Lng,
but not the additional service charges for food sold in the form of meals
in restaurants and other eatlng places. 5/

Mdrke‘tlnp Bill May ' Exceed 20 Billion Dollbz; in 1952

Total charges for murketing.farm food_prqducts in 1952 may increase
to about 20.5 billion dollars. This is about 7 percent higher than in 1951
and 15 percent above 1950, These increases are the result mainly of higher
marketlng costs rather than an incressed volume of food murkefed. Small
1ncreases in the totol volume of food to be marketed and in mdrketlng costs
are éxpected to result in « further increase in 1953.

. 'The marketing -bill will probably equal sbout 9 percent of totel con-
sumer disposeble income in 1952.and 1953, . the, same us in each yeur 1946 to
1951, The farm velue of the food produets marketed, nowever, has varied
from'8 to 11 percent of disposable income. during the postwar period. In
the World War Il period of price controls and a ‘high rate of personsl sav-
ings; marketing charges were as low as 7, percent of disposable income while
in the 1930%s the proportion ranged from 12 to 16 percent.

Three Commodity Groups Account:for Larze Part
of Total Marketing,Bill

~In 1951, murketlng (hargea for the three groups -- meat products,
fruits and vegetables, and bukery and other cereal products -- each totaled
more than 4 billion dollars and accounted for about 70 percent of the total
marketing bill, But the farm value of meat Uroducts was more than double
the 'combined farm value of the other two groups, reflecting the relatively
low ‘average farmerl!s share of retail prices of bxkery pzoducts and of fruits
and vegetables. Compared with the 1947-49 average, the increase in total
marketing charges for meut products since thut B—JC&P period has been con-
siderably less than those for uny other commodlty group, with the éxception
of mlscellaneous products.» :

4/ A dlscus510n of the methods of computution.and & compurison of these
_estimates with other published series were presented in The Marketing and
Transportation Situation, Sept. 1950. For wnual dsta for 1913- -49, see
table 4, p. 12, The Murketing and Trdnsportutlon Situation, Oct. 1951.

5/ PFood sold in the form of meals is included but is valued at what the
food would have cost in retail stores,
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Table 2.~ Domoctxc cjvmllan purchases of farm food products:
retail cost, end marketing charges, all furm foods and ‘gix major
commodity groupns, averugzes l935~39 and 1947~49, annual 1950 and 1951

Farm value,

C dity =rou ' d vea f E@rm value f Rﬁtaili9cst,f Marketlng
omnodlLty ;;?roup an! y&:_t._r: : y : . —2/‘)'“ : Charges 2/
'+ " Billion ~Biilion 7 1. Biliion
- . : follars ~ dollars ~ . 'dollars
A1l form foods: , : o ' R
1935-39 BVETAge evivevesvenveniacshd 5.43 - 13.63 8.13
1947-/49 OVETLEE sevesnvanerasssveeet - 17.84 34,56 16,70
B £ 1 T PP 17.06 . . 34.92 17.84
1O5L tieesaieerersenanseaesneenest © 19.62 - . . 38,77 19.13
1952 4/ .........................é ¢ 2040 = 405 12045
Meot products: I ' N
L535-39 UVETAZE sevisossocenasaosast 1.72 '3.65 , 1.89
LOLT-L9 BYCTAEE veveevenvovsoscsadat . . 095 . 11.15 420
3950 teieniinneeinetimaneianenanet 6,80 10.91 . - 4l
1951 cieviiaieianninetoisennoanpet 7.90 ]2 29 4439
Dairy products: - - - : . ,
1935-39 dverage’ ...................:* 1.37 'f2 76 1.39
1947=49 BVOTUALE ovvevesrenessoossssl 3.74 -, ‘”6’53 ~.2.79
19)0 cocn-.u-.o-.ood--‘c--"’-o.oo._lncl: - 3-50 ,‘ 6.43 2093
1951 ....................J.;.;;..E "3.99 7.23 - 3.24
~,Pou]try and eggs:- o H A
i0°5—39 AVETALE srnsencsnscnennnssht 7 76 1.15 .39
1047—49 average ..........;........t- “2.70. 3.98 1.28
S P 2.52 . . 4.08 1.56
B L R R X 3.28 " 4.93 1.65
-akcry and other ceresl products: ¢ o v
193539 OVETrHE sesesvasecsssssssssl .50 244 ¢ 1.89
.]9[),/"/;,9 &V!‘rd.bt/ ooo--c-vo-o---.oooo:‘ 1036 4.73 3-37
1950 tasencnsssonsnonsomnrsonsaset 1.26 5,24 3.98
]9)1 oonoootou-.-o..--o-t.-ot.-or: 1038 con ‘5-5’7 4.19
Fruite and vegetables: H o ey
193530 AVETAEE oeieesonenareencsasss .88 2.83-00 1.95
194 T~4Y AVETELEE +eesoranssassonnsest 2.38 . 6,19 3.81
L1950 we'esvanancsennswsennsnsasaned 2.23 . 6,23 4,10
. 1951 .;........................... 2.35 6.80 belb
Mic cw]laneouu. : e EIE ; _
193530 GVEIALE servosevonrsenosanes W20, . .82 .62
]9[&7"‘4, Qverage ......-.-qu.......: 570 : “ 1097 1125
1950 teeeeecsncemecrcatsangorenest 75‘ 1.93 1.16
T R R T L 72 S L. 95 1.2

, l/,Far@ velue 15 adjusted to eJlmlnatc meuted vulue of nonfood byproducts
- and income from products.not purchased by domestic civilian consumers. It does
not include Government payments to producers such as soil conservatlon payments

_-end feed subgidies.:

2/ Retuil cost for each commodlty group 13 derlved by d1v1ding ferm value by

farmer's share .estimated from commodity price spreads.

3/ Murketing charges equal margin (difference between reta;l cost and farm
value) minus processor taxes plus Government payments to marketing agancles.

- 4/ Preliminary estimate.



. ' MARKETING CHARGES AND FARMER'S SHARE FOR NONFOOD- PRODUGTS

Fiber and Fiber Prodﬁcts

Consumer demend faor textile products is expected to continue strong
into 1953, The total velue of department-store sales, adjusted secsonally,
decreased early in 1952 but during the second quarter averaged higher than
a year earlier, Depurtment-store stocks in July were smuller than & year
carlier but were larger than in 1950 and 1949. Sules of apparel during the
first half of 195¢< avercged less thun a yesp earlier but in July they
totaled about the same or somewhat more than a year earlier,

the farm value of the cotton used in their menufucture averaged approximately
$48 in June 1952 compured with #$51 o vear eurlicr wund the 1935-39 avarage
of $22 (tuble 3). A record zverage of $52 wus established in 1943. The
proportion of the dollar that consimers spent for these articles of cotton
clothing and household furnishings sccounted for by these margins averaged
higher in the first half of 1952 then o year earlier «nd the share recelved
by farmers decreased os prices declined. During the firgt helf of 1952,
the farmer's shure averaged 14.6 cents, compured with an averazge of 15.4
cents in the first helf of 1951 and 11.7 cents in 1948, Wsges cnd salaries
paid by manufacturers ond distributors of cotton products in 1950 uccounted
for about 47 percent and net profits for 11 percent of the consumer!'s
dollur paid for appurel and household textiles made of cotton (fig. 2).

Mill margins for 17 constructions of unfinished cotton cloth, after
reaching a low point of about 28 cents in June 1949, widened considersbly
and averaged 50.2 cents in Docenber 1950, nirrowed to 24.4 cents in June
1952, and averaged 31.1 cents in September 1952. These murgins are the
differences between wholesale prices of unfinished cloth :nd value of the
cotton uscd in its munufacture, The evercge mill margin of 3L.1 cents, or
44.5 percent of the cloth prices, in September 1952 comparcs with 56.8
cents, or 62.4 percent of cloth orices, in the 1947-48 scason «nd 12,9
cents, or 53.7 percent of cloth prices, for the § years 1935-39.

Prices of wool advanced markedly during recent years and the proportion
of the retail valuc of a group of 20 items of clothing and household gouds
mode of wool that was cccounted for by returns to farm producers for the
wool used increased from 12 percent in 1939 to cbout 1€ percent in 1950
(fig. 3). Farm prices of wool were up shurply in 1951 so that the frrmer's
share of the retail cost of these wool products was at a record high of
almost 25 percent. Vith the farm price of wool much lower this yurr, the
farmer's shure probobly will drop below the 1950 averauge. The proportion
of the consumer!s dolicr paid for clothing ¢nd household goods meade of
wool that was accounted for by wages and scleries poid by monufrcturers und
distributors of these products increased from 46 percent in 1939 to 48 per-
cent in 1950, Net profits to menufacturers end distritutors ranged from
6 percent of the consumer!s dollar in 1939 to 15 percent in 1947 and wes
12 percent in 1950.
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Table 3.- Farm-to-retail price spreads - cotton products: Average retail cost
of a family's purchases of 42 articles, and of 3 individual articles of clothing,
farm value of equivalent quantities of cotton, marketing charges,
and farmer!s share of retail cost, averuge 1935-39, annuel 1948-52 1/

Yerr and month | Retuil cost 2/° Furm vulue 3/° '%izgizizg ‘Farmer's share
: Dollurs - Dollars LDollars Percent
4z articles :
1935-35 aversge ...: 27.86 2.23 1.63 9.3
LA ceveveernoenaat 59,49 6,99 52.50 - 11.7
194D L einnenroneanat 52.94 6.34 46,60 12,0
1950 vineeonevnavoat 54422 7.57 46,65 14.0
195) eervoeennnvnes 59.35 8,63 50,72 14.5
r
1950 T 3
Miil'a soseesesesed 55453 0,38 46,15 . 12.1
June .. ceeesel 52,47 6.7, 4573 12.8
BEPEs aeeevevaeed 54452 (SPWAS| 46,12 15.4
DECy vevvenensacs 57.37 8.75 43,62 15,3
J'_c)_f_;;_.. .
Miily vesassosesel 60.02 G, 31 50,71 15.5
JUNE coeesvcnnest 60.28 9,15 51.13 15.2
SODTe aenenrnoat 58, 88 7.2 51. 64 12.3
DECr eeevecennnet 58.%3 8.8 49,395 15.2
1952 :
MOre coeeessoanst 56490 8.09 43.81 14.2
JIME eeuvnossnnsl 56, 74, 8.38 47.86 14.9
Overallo H
1949 teeieoenennc o 2,18 o B4 ' 2.6/ 17.0
1950 veeresrcannvent 3,32 692 2.63 20.8
1951 o.iiinecnenn et 3.85 855 .01 21,7
Work shirte :
1G9 viveevennnnanet 1.54 e 221 1.3% 144
1950 veveunnrocasanas 1.5 . 261 1,31 16.6
1951 & . ieeeeenne eeed 1.68 .298 : 1.38 17.7
Busingss shirts :
1049 teirevponssanss 3.50 .25/, 3.25 7.3
1950 vaevvansnavasst 3.48 . 300 2.18 8.6
1941 ..... cesessaant 2,75 .335 3041 8.9

1/ Duta for 1927-48 are given in "Price Soreads Between Furmers and Consumers,"
U. §. Dept. Agr., Agr. Inform. Bul. No, 4, Nov, 1949, tubles 76~79, pp. £8-89.
tnnual estimnates are simple averages of quarterly dajfa.

2/ letuil costs were originally computed from prices collected by the Bureau
of Labor Statistics, weighted by average number of articles purchased annually by
families of wage earners snd clerical workers (from 1934-36 survey). Since 1944,
retell costs sre bocsed on indexes of retull prices of cotton clothing and housge-
furnishings prepared by the Bureau of Lalor Statistics.

3/ Estimated prices received by farmers for cotton of grade and staple lengths
used in the manufacture of the various articles, weighted by quentities of cotton
required,
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Where It Goes

THE CONSUMER’'S COTTON DOLLAR,
BY COST ITEMS
Paid for Apparel and Household Goods, Selected Years
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Where It Goes

THE CONSUMER’S WOOL DOLLAR,
BY COST ITEMS
Paid for Apparel and Household Goods, Selected Years
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Gross margins for wholesale dry goods merchants, as proportions of net
raler, incressed from about 16 percent in 1939 to almost 19 percent in 1942
: agsed to 15.4 percent in 1949. TIn 1951, they averaged 16.Z2 percent,
1tes before deductions for Federsl income taxes. The reason
tnese margins since World Wer II is to be found wainly in
vhe proportiong of net szles accounted for by profites decreased
reent in 1943 to 1.5 percent in 1949. In 1951, profits before
= haxes aversged 2.7 percent of sales. Typical gross margins
enl, and specialty stores increased from an average of about 36
et sales during the 5 years 1935-39 to elmost 39 percent during
the war period, decreased to 35.3 percent in 1949, and averaged 35.8 percent
in 1551,

4l

Fuy ther increases in production of man-made fibers indicate continued
increases in competition with cotton and wool for market outlets. Consumption
of man-made fibers in the United States increased from less than 1< percent of
the combined amounts of cotton and wool consumed in 1939 to about 28 percent
in 1950 and 1951. The ratio of prices of rayon staple fiber (viscose, 1-1/2
denier) decreased from an average of 214 percent of the price of Middling
15/16-inch cotton during the 5 years 1935-39 to 73 percent in 1946 and aver-
aged 88 in 1951, Ratios of prices of these rayon fibers to prices of domestic
Territory wool, 64's, 70's, and 80's fine combing, cleaned basis at Boston
decreased from an average of about one-third during the 5 years 1935-39 to
less than one-fourth in 1951.

Tobacco Products 6/

The margin between the retail cost and farm value of tobacco increased
to a record high during the fiscal year 1951-52. The composite retail cost
of the four principal tobacco products made from 1 pound of leaf tobacco
increased from $2.97 in 1950-51 to $3.09 in 1951-52 (table 4). The corre-
eponding farm value of a pound of leaf tobacco dropped slightly from 51.2
cents to 50.4 cents in the same period. The farmer's share of the retail
cost of tobacco products, therefore, dropped from 17.2 percent to 16.3
percent. This share was above the 1949-50 period but below all other years
since 1941-42. Retail prices of cigarettes in 1952-53 will probably average
slightly higher than in the preceding year. Farm prices of leaf tobacco are
expected to average about the same, with a possible increase in the famm-
retail price spread and a further slight decline in the farmer's share.

Federal and State excise taxes in 1951-52 represented alm
the tota% margin between farm and retail prices. pMost of the gszrgzig ;g
the retail cost of tobacco products in 1951-52 was caused by the increase
of 1 cent a pack in the Federal excise tax on cigarettes effective November 1
19?1. Excige taxes on products made from a pound of leaf tobacco (farm-sales’
weight) are about double the 1935-39 average (fig. 4). This reflects both
tpe increased tax rates on cigarettes and the significant shift in consump-
tion of tobacco products to cigarettes, a more heavily taxed product. Federal
and State excise taxes per pack of cigarettes in the fiscal year 1951-52
totalzd about 10 cents, almost half of the average retail price of 21.3 cents
a pack.

é{f?he price-spread series for tobacco products presented in table 4 is a
revision of data previously published. Fam-retail price spreads in this
rev1se§ series are calculated from average retail prices for the year
beginnlng July and the average farm prices for the corresponding crop year.
Weights used in computing average retail cost and excise taxes for the four
products are based on July-June tax-paid withdrawals in each year.
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Table 4.~ Farm-to-retail price spreads - tobacco products: Composite retail
cost of four principal products from J pound of leaf tobacco, average farm price,
excise taxes, marketing: charges, and farmer's share of retail cost, 1926-51 1/

—

o : : : : :  Tederal : M l . i Farmer's

Year beginning: Compogite:F’ oot e ¢ oand State: ‘&igg?’ : share of
July Ty retail JJfamm price, largin . ..o :_egc uding,  Lotail
. Cost 3 . taxes 3 UA%e8 . oot

Dollars Dollars Dollars Doliars Dollars  Percent
192() ....-......: 2102 0-3.83 }.',84 O:Z;ﬁ 1:39 9-1
1927 eevennaneat - 1,99 » 225 1.76 A o 1.29 . 11.3
1928 vecennnnaes 1.95  .23% 1.72 A9 0 1.23 11.8
1929 sieianacees 1.87 - 94 1.68 .51 ‘ 1.17 10.4
1030 wieeviennn: 173 140 1.59 517 1.08. 8.2

1931 sersesnsnen J.QF/B 0092 lv64 ' 751 1.13 503 .
1932 sieiieaidat 1,60 A1 .- 149 .52 97 7.1
1933 2/ veenannt 1.61 125 1.49 .55 9/ 7.8
1934 2/ «ieveees 1,66 .205 145 .56 .89 .. 12.3
1935 2/ veevsaer 1,66 ©.189 147 .58 .89 11.4
1936 rn‘.l.u'lt—c: 1070 0268 1.43 ) ..60 n83 1508
11937 oo--'nvvoco‘: 14.’74 5207 lu53 161 .92 1109
1938 '.,....-‘..": ll74 03‘97 1364 ~63 091 ) 1103
1939 siveeercnat 1.79 163 1.63 <67 .96 9.1
1935—39‘average: 1.73 . 205 1.52 .62 _ .90 11.8

1940 veseeneasat 1,85 167 1,68 .73 .95 9.0 -
19/;1 Voturneonae 1;92 3272 8 1'65 :7’7 088 ;‘L[LUZ
1942 ceinaiesest .07 . 377 1.69 .85 ' .84 18.2
1943 o..n. ceral 2.17 415 1.75 .94 .81 19.1
1944 weniciniiet 2.18 . 425 1.76 .90 .86 19.5
19/:;,5 :u.omtlttfz 2.32 nZ’,Bl 1‘89 .98 .91 1806
1946 coiiiiaaet 2.56 458 2.10 1.04 1.06 17.9
]-94—7 vnv.«.lotO: 2'6Q c/+5rl7 2-:2?) l:.ll 1.12 1'7‘0
1948 ciiiiieiees 2.85 <486 2.36 1.15 1.21 17.1
19/9 ceveeranant 2486 461 2.40 1.17 1.23 16.1
1950 viveiniecad | 2497 .512 2.46 .18 1.28 17.2
1951 a'o-‘.coo.o“: “309 cSOZj. 2059 la27 ’ 1.32 16.3
1/ The compowite retail cost of the four products --- clgarettes, cigars; pipe

smoking tobacco, and plug chewing tohacco ~- is a weighted average of the retail
cost of the four products equivalent to 1 pound of leaf tobacco (farm-sales
weight). Percentage weights used are based upon leaf equivalents of tax-paid
vithdrawals in each year. The form value is a weighted average of prices of
several types of leaf tobacco combined in proportion to their estimated utiliza-
tion in the four products. ’

2/ Taxes paid by processors from which benefit payments to farmers were made
are not included in the computation of these price spreads. Estimates of averuge
rate of taxes on 1 pound of tobacco for the four products by crop years were -
1933, 3.0 cents; 1934, 4.3 cents; 1935, 2.7 cents.
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‘The farm-retail margin, 1bS excige e axes, hod 1noroasod in “each year
'since the ‘end of World War II and in 1951-52 oquulcd $1.32 compsred with

. 91 tents in 1945-46 =nd a prevar average of 90 cents.' This increase in the

,narketlng margin, however, is relatively modsrate in comparison with the-

. .Labor Costs-M&y'Increase mllghtlv - ) i

increuse in- margLns For other farm products during ‘the seme period.

- COSTS AND PROFITS IN MARKETING FARM PRODUCTS

in 1953 . j
- Wage rates continued to 1ncrea°o duriny 195z end in most lines of '
dgricultural marketing activities were from 10" to 15 pertent ahove pre-Korean
levels, The most rapid’ rise in wage ratec took place in the first year fol- -

.lowing the outbrezk in Koreu. Some further increasecs in wage rates mey be
“expected in 1953. As ihcreasing mechanization of marketing op@rut¢ons mdy
.promote some gains in labor productivity, unlt lebor costs may’ he only .
"slightly higher in 1953 ) S

Ve

Wage rates in reteil food stores ond in vholesaling have tended to -
increasc more then in most other lines of agricultural marketing. This
is a reflection in part of the smaller increuses in these lineg in the
year following Jume 1950. In the textile products industries, where' '

. business activity in the firest half of 1952 vags well below the 1éﬁéls'bf'

& year carlier, vege vates ars only‘Qllbntlj abova the mld—l9ﬁl levolu.

" thrn 150 pertent higher than in 1935-39. This increess which i con-

Hourly carnings of cnploy:es in food marketing in mid~1952 averaged
around 14 petrcent above the June 1950 level and 5 percent higher then in
June 1951, 7/ This increase closcly paralleled the over-all ihcreasc in
the index of marketing charves ag measured in ‘the "market basket™ series.
Average hourly earnings in food marketing since June 1950 have intreased
by about the same percehtage as the average for all fuctory workers,” -
although wage rates are lower in most lines of" food marketlng,,parTlcularly
in retailing. B o o

ror

In mid-1952, hourly earnings of food morketing smployees were more

@iderably higher than for mosl other murketing costs, has been offset to

“solne degre: by increases in average output per man-hour.” Ag a result),

“unit labor ¢ost hag increased more slowly thun hourly eainings tince

'

LA 2]

1935-39 ulthough at a more rupid rate then the uverage of all harketing
costs. Lobot. costs per unit of output increased loes than hourly earn- °

'ings from 1948 to 1950; both havc risen in {bout the sam. proportion’” -
o qrncc 1950. 8/ o o . ‘f ct L T

_/ WGLghted comDOSL+e ewrnings in stein T&IIW ys, fbod prqceswlng, whole— ’

gale trade, and’ IvtuLJ Food ttores’ calculated’ from date of U, .b.,Dept. of
Lubor and Interstate Commﬁrcg Commi.ssion., . o P

.8/ in article in the Muy-July 1952 issuc contains y‘mbre,dptdiléd_explqpq%

‘tion of the data discussed in this puragraph. e
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Labor is the most importcnt single item in the cost of marketing farm
products. Labor costs huve rccounted for slightly more than 50 percent of
the total cost of marketing farm food sroducts in the last seversl years
(cover chart) and, therefore, ubout ona-fourth of their totul retuil-store
cost. This proportion has tended to increase in the lust two decades. In
1935-39, lobor coscte averaged around 42 percent of the total merketing
bill. 9/ For nonfood items -- cotton and wool products -- lubor costs
asccount for almost hulf of their retuil cost (fig. 2 @nd 3). 1In 1950
(latest avuilable duta) sulerics cnd wages represented about 47 cents of
the consumeris cotton dollur and 48 cents of the consumer'!s wool doller.
These percentages are about equal to other postwer years cnd 1939. As a
percentage of totul marketing costs, however, lebor costs are slightly
below the prewar year. The large part that labor costs represents of the
retail price of cotton end wool products is, of course, related to the
lurge wmount of hrocessing and other marketing services and the relatively
low share received by the farmers. Cost of retailing (including lulbor)
for textile products tends to be a higher percentage of the consumer's
doller then for food products. .

Trensportetion Cocts

Costs of trensportation for r.griculturcl products are likely to
avercge somewhat nigher in 1953. Bates on both rril and motor carrier
gshipments of agricultursl prouaucts increased during 1952. As 2 result of
the latest increasc, eifective in May this year, rcilroad freight rates on
agricultural products now average atout 70 pcrcent higher thun at the end
of World War IL, 10/ Further increases arc being requested hy some of the
carriers. FEven if no further increuses in trensportation cherges toke pluce,
the averages for next yexr will be higher than those for 1952 because of the
lower levels thot prevailed during the first purt of 1952.

Increese in Reil Freight Betes.- The eleventh general increase in
rail freight rstes since World Wer IT was authorized by the Interstate
Commerce Commission on April 11, 1952, in the case known as Ex Parte 175.
Incrcases on most commoaities became effective as of May 2. With some
exceptions, rates were raised by an average of 6.8 percent above those
existing before that dute. 4s @ result of this increase and two increases

9/ Total cost of marketing farm food products is obtained from the
estimates of the nctional marketing bill discussed in a previous section.,
These percentages do not include cost of the labor employed by railroads
and other intermarket transportution agencies that is included in the
trangportation charges puid by food marketing agencies.

10/ Celculated from the percentage increases for "products of agri-
culture” and for "animuls ¢nd products" (p. 26). 1951 tonnages were
used as weights.
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in 1951, also under Ex Parte 175, rates on @1l commodities now average
15 percent higher thrm thogse estublished under Ex Purte 168. 11/ -

Certain agriculturcl commodities have been excepted from the full
effect of the 15 percent increvse authorized under Ex Perte 175, These
exceptions, known us "hold-down" provisions, apply on rates originzlly
esteblished by Ex Purte 168, effective September 1, 1949, »nd limit maximum
increases to & specified percentage or ¢ specified number of cent:s per 100
pounds when the cuthorized general percentege increase would exceed that
amount. Maximum increuces allowed on products of special interest to
agriculture ore:

Commoditv ) Maximum fate Incre.se

Fresh fruits and vegetaubles, melons, and
edible nuts, =nd canned or preserved

Tood product: ieiieiieiiiietnriconnnennns 12 cents per 100 pounds
DUZAL vevevesnsnecsnssseorossvscnsnsoscssnrasan 10 cents per 100 pounds
Phosphote T0CK owuieieeiivstscennscesencosanns 60 cents per ton
POtash veeeerenaineesensesesonscennnoncsnsnens %L1.00 per ton
Grain and grein producChs cieereseresssaseceons 12 percent

No increwses were authorized on protective services, on charges for
loading and wlozding livestock, on charges for unlo.ding fresh fruite and
vegoetubles ot New York snd Philadelphis, or on demurrsge.

As ¢ result of "hold-down" provisions, rail rates on movenents of

fresh fruits and vegetubles from producing are.s at some distence from

arket have risen by @ smullor percentage than have rotes on fresh fruits
and vegetubles moving from ..rews nesr the market. The rate on celery, for
example, moving from Chulu Vista, Cclif., to New York City rose upproxi-
mately 29 percent between June 1, 1946, :nd May 2, 1952. Between thegno
dates, the rete on celery moving from Muskegon, Mich., to New York City
roge 75 percent (table 5). Differences between long- and short-haul rates,
therefore, nre not as marked cg they would have been 1f retes froe oll
origing had been raised by the sume percentage. For those commodities for
vhich no "hold-downs" wzre provided -- cggs, butter, rnd livestock, for
exciple ~—- the percentage increase in rates has been about the same regard—
less of distance from merket.

11/ For the dates of other increasss in rail retes since the wer und
the relative magnitude of cach increase, sec table in March-April issue,
p. 19,



Table 5.- Railroad freight rotes per 100 pounde for selected
agricultural. commodities, June 1, 1946, end ey 2, 1952

a——

: Increace - June 1946

34 i pin: Destinati . Rate .  Hute : +to

Commodity and orlgln: Destination ‘rune 1, 1946: May 2, 1952, May 1952

- Centy Cents Cents Porcent
Potatoes

Bakersfield, Cullf..New York CJtJ- 128 18z 54 42,2
Idubo Fells, Idaho i 0 107 : 161 54 50.5
Hastings, Fla. H L N < T 115 50 76.9
Caribou, Malne : " T 47 : 86 - -39 83.0
Riverhead, L. I. : L 43 : 43 20 g7.0
Wayland, H. Y. : L E 2L LB 22 - 91.7
Apples : .

Yakima, Wash. :Mew York City: 135 20/, 69 . kL.
Winchester, Va, : " : 32 62 30 93.8
Barker, N. Y. : a 30 60 30 100.0
Grapefruit : :

Lake Veles, Fla.  :Chicago, IJ1.: 83 137 54, 65.1
Phoenix, Ariz. : " : 131 185 54 41.2
Harlingen, Texas  : W 87 1AL 54, 62.1
Redlands, Calif. : " 131 145 54, £1.2
Gelery : :

Bridgeton, N. J.  :New York City: 30 59 2 96.7
Chula Vigta, Calif.: n : 18/, 238 54, 29,3
Muskegon, Mich. : " : 68 19 51 75.0
Sanford, Fla. : n : ol 145 54 59.3
Butter : ¢

Rochester, N. Y. :New York City: 49 100 51 104.1
Kane, Pa. : i : 53 109 56 105.7
Dubuque, Iows : it : 89 182 93 104.5
oh bﬂ_] E _g_é'b : :

Plerre, 8. Dak. :Chicago, T11.: 102 195 al 92.2
Peoria, Ill. : " : 35 72 37 105.7
Mirneapolis, Minn. : " : 27 a2 45 95.7
Cattle H :

Bi:llngs, Mont, tChicago, Ill.: i) 1,36 &l 81.3
Des Moines, Towa @ " : 36 64, Py 77.8
Yort Worth, Texas : " : 03 313 50 79.4
Kensag Cvty, Mo, : S e 42 75 23 78.6
Denver, Colo. : n 3 65 117 52 80.0
Spllnafleld 111, " : P AL 1Q 86.4

° .
——— e .
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Assuming that incresges on intragtate and interstate traffic followed
the seme pattern ond include the effects of "hold-downs" applied to come
commodities, the cumulative percentuge increases in roil freight rates for
important agricultural commodities have heen eﬁtlmatvd by the I, C. C. to
be as follows:

Egtimnted cumulative nercentuge
increcase in rail freight rates
since 6-40-46

Products of Agriculture {(CL) eueeeeeecencooeesnsens 66.4
Girain and grain products . oevicevieeececassses 70.6
Citrus frults ceiiecnivneiiereercarencannoannce 55.1
Other fresh frudts oo iieniriiieiavernecsnnnnns 53.5
Frogh vegetnbles cviiieiieeievisccsnarsnanenass 57.5
Other products of apgriculture cvieeeeveosvanss 9.5

Mninelg md Products seeveeviecesnresscnssnsssnsnns 8444
Livestock covniniiini i iiinienrevsrenennsacnnc 7.2
Meat and edible paclkinghouse products ..e.vee.. 88./4
Other onimals and prodUcts ceevveesencasaonns 86.5

Monufactures and Miscelloneous veeeececvcoeecanacsn 88.9
Vegetable 0118 veverieesvececnecscansosnconnnnss 87.0
tagnr, sirup, and packaped foodstufifs ........ 85,0

The average rate level on all commodities, including nonagricultural
producte, ig estimated to be 79 percent higher than ¢t the end of the war.

Incresses in Motor Carrier Hates.- Bogulatad motor crrriers in
virgually all territories have ralsed, or are in the orocess of reising,
rates on many commoditles by about the same percentuge ag the roilroads.
So faor as cgricultursl commodities wre concerned, these increases have
principally affected rates on processed form produvta «n¢ goods purchaged
by faermers, although retes on nonprocessed agricultursl oommostLau, which
are heuled largely by unregulated curricers, slso appear to be rising.

Profits of Markgeting Firmg Slightly
Lower in 1952

‘ Total operating profits, both before and after tuxes, of firms engaged
in marketing ugricultural products gencrally vere lower in 1951 than in
1950, Aveilable data indicote that orofite in the first half of 1652
avereged less than for the gume period in 1951. Profits for most firms
increusged considerably in the second half of 1950 following the beginning
of the Koreun worfure und huve been declining since that period. The
continuing advance in costs of labor, raw matericls, and other supplies,
together with some congumer resistonce to higher retail prices, have tended
to reduce earnings of morketing firms. These sane foctors may be expected
to operate during the coming year.
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TOBACCO PRODUCTS

Farm Value, Taxes, and Marketing Charges for Four
Products from One Pound of Leaf

PERCENT:

DOLLARS

|

Retail cost

.MARKETING CHARGES: |

75}
2" . |
7
""" s
= 7
9 / ]
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1 ' e/ AND 7%, ' FEDERAL AND/&
g/A/TE TAXES | 25 / //S,T.‘f‘TEIf‘,’,‘.ES %4
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Y _::&:AE =Y £ A FARM VALUE
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U. S. DEPARTMENT OF AGRICULTURE * a::(l:':'::lJSUA-XX BUREAU OF AGRICULTURAL ECONOMICS
FIGURE &4

PROFIT AS PERCENTAGE OF SALES

Food and Tobacco Corporations

% =m= 4} tobacco mfg. companies

- eee 36 food processing companies* -
0 = 8 retail food chains

Pl T TN

\
I \ |

0L— . 1
1935 1940 1945 1950 1955

OPERATING PROFIT MINUS FEDERAL TAXES
#1711 MEAT PACKING COMPANIES, 11 DAIRY COMPANIES, 7 BAKING COMPANIES,
4 FRUIT AND YVEGETABLE CANNING COMPANIES, AND 3 GRAIN MILLING COMPANIES.

U.S. DEPARTMENT OF AGRICULTURE NEG. 48840-XX BUREAU OF AGRICULTURAL ECONOMICS

FIGURE §
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Table 6.- Operating profit (less provision for taxes) as percentage of
investment and as percentage of sales, food and tobacco companies, 1935-51 1/

: Food processing companies

: 8 -
: : 6 : : : 11 : 3 4
.9 Lors I 5 L a3 T 42 7 retail’
Year * paking :grain mill: meat ° canning ° dairy *companies’ food ° tobacco

: ¢ products : : sproducts : : scompanies
=companies: com ies:packers:companies:comnanies:combined : chainsg

: Tercent Percent Percent Percent Percent Percent Percent Percent

Av. : Profit rate on investment

1935-39: 8.9 9.8 3.7 5.5 7.3 6.1 8.2 13.6
1940 ..: 8.5 7.6 5.0 6.3 8.4 " 6.6 9.4 14.0
1941 ..: 8.0 8.2 7.6 11.1 9.7 8.5 9.3 12.3
1942 ..3 9.1 8.6 7.3 7.0 9.6 8.2 7.3 10.9
1943 .. 9.3 9.3 7.3 7.3 8.6 8.1 T4 10.0
1944 .3 8.6 9.2 6.6 8.5 8.5 7.7 7.9 8.8
1945 ..: 10.8 9.2 5.9 9.2 9.7 8.0 7.8 8.4
1946 ..:  17.6 10.9 10.3 16.6 14.3 12.8 18.1 10.0
1947 .. 16.0 13.5 11.6 11.5 11.1 12.2 17.2 10.3
1948 ..: 16.8 11.1 5.2 8.8 9.9 8.3 15.3 11.0
1949 ..:  14.2 10.2 3.5 5.3 1z.0 8.0 14.4 10.4
1950 ..: 13.5 10.7 5.6 12.4 10.9 9.3 13.0 9.7
1951 ..: 11.5 9.1 5.3 6.5 8.1 7.6 8.6 7.3

3 Food processing compenies : g

2 g 23 R A N L TSR AP L6 R

f baking igralg mtllf meat ° canning fA dzlry fcompaniesf food f tObac?o

‘companies’ products ‘packers'companies'pro ucps ‘combined | chaing®companies

: :_companies: : scompanies: : :

: Percent Percent Percent Percent Percent Percent Percent Percent
Av, : Profit rate on sales
1935-39: 7.2 3.1 1.3 3.6 3.5 2.4 1.5 9.2
1940 ..: 6.5 3.4 1.6 4e2 3.5 2.6 1.5 9.0
1941 ..: 5.4 2.8 1.9 5.1 3.5 2,7 1.4 7.0
1942 .2 4.8 2.2 1.4 3.0 2.9 2.0 .9 5.7
1943 ..z 4e2 1.9 1.3 3.5 2.5 1.9 1.0 449
1944 .. 3.4 2.1 1.2 3.6 2.4 1.7 1.0 L6
1945 ..: 4ol 2.2 1.3 3.8 2.6 2.0 1.0 4.6
1946 ..: 6.3 2.5 2.2 6.1 3.6 3.2 1.8 Le8
1947 ..: 5.3 2.7 1.6 4.9 2.7 2.3 1.5 5.1
1948 ..: 5.4 2.4 .8 4ol 2.5 1.7 1.4 5.9
1949 ..: 5.0 2.6 .6 3.1 3.5 1.8 1.4 6.1
1950 ..: 4.9 2.3 «9 5.9 3.3 2.1 1.3 5.8
1951 ..: 4.0 2.0 .8 3.3 2.3 1.6 9 4e5

1/ In general, the operating profit is the net sales less cost of sales, operating
expenses, maintenance, and depreciation. The provision for taxes includes both
income taxes and excess profits taxes of Federal, State, and foreign governments.
Other income is not included in operating profit; the taxes, however, are on all
sources of income. Further adjustment of the tax deductions would increase the
profit ratios slightly.

Investment includes common stock, preferred stock, funded debt, minority interests,
capital surplus, earned surplus, and various reserves.

Compiled from financial statements reported in Moody's Industrials.
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Profit rates (before texes) of food processors in 1951 ranged from an
average of l.4 cents per dollar of sales for the meat packing companies to
7.5 cents for the boking companies. After payment of income and excess
profits taxes, these rutes were reduced to 0.8 cent and 4.0 cents, respec-—
tively.(table 6). 12/ The averuge profit rates per dollar of sales of four
tobucco compunies in 1951 was 10.2 cents before taxes and 4.5 cents after
texes. For eight retail food-store chaing the rate was 1.8 cents before
and 0.9 cent after taxes. Profits (after taxes) per dollar of ssles in
1951 were lower than in any other postwar year for all groups except the
companies engaged in meat packing end cenning. This was also true of the
rotios of operating profits (after taxes) to investment (table 6). Although
profits per dollar of sales for these groups of firms generally have averaged
lower in the postwar years than in the prewar period (fig. 5), increased
soles have ruised the ratios of profits to investment above the prewar levels.

PDuring the last 2 years, profits in the textile industry followed the
game general trends as those of the food processing industry. The declines
in profit rates since the second half of 1950, however, have been much
shurper than in most other lines of agriculturel marketing. For example,
profite after taxes for textile mills, as reported by the Federal Trade Com-
Miseion, declined from 6.1 cents per doliar of sules in the last quarter of
1950 to 2.0 cents in the lost quarter of 1951, Profits for manufacturers
of epparel and finished textiles averaged 3.1 cents per dollar of sales in
the last quarter of 1950 compured with 0.5 cent in the last quarter of 1951.
Retail sales of textile products have strengthened recently, which may result
in some increase in the profit rates of textile companies next year. The
average mill marging for 17 constructions of gray cloth increased somewhat
over the postwar low point in June 1952.

Retail end wholesule corporations engaged in the distribution of farm
products had relatively low rates of profits in 1951. Except for retail
apparel stores, net profits averuged 1 cent or less per dollar of sales
(table 7). Profit rates for 21l lines except retail eating and drinking
plices were lower in 1951 than in 1950, with an especially sharp decline
for dry goods and spparcl wholesalers. Reports indicate that profits in
retail and wholesule trade were lower in the first half of 1952 than in
the seme period of 1951.

Teble 7.- Net profit (excluding provisions for taxes) as percentage of
gnles for retail and wholesale corporations,
selected agricultural products groups, 1950-51 1/

Retnil corvorations : Wholesale corporations
Your® Apparel : Eating and: Dry goods : Groceries @ Farm
: Food : . and : drinking : and t and food : vproducts
: iaccessories: places : apparel :gspecialties: _?
Percent Percent Percent Percent Percent Percent
1950: 1.3 .7 0.9 2.1 0.8 1.2
195]1: .9 2.3 1.0 .2 5 1.0

1/ Net profit is the net sales less cost of sales and operating expenses
plus other income not incidental to major functions of the corporation. The
provigions for taxes include Federal income and excess profits taxes.

2/ Includes goods for immediate consumption.

Quarterly Financial Report, United Stutes Retail and Wholesale Corporations,
Federal Trade Commission and Securities and Exchange Commission, 1950-51.

12/ The profit duta in table 6 for 42 food processing compunies, 4 tobacco
companies, and 8 retail food chuins in most instances include the largest
companies in each group.
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CONSUMER *INCOMES AND EXPENDITURES

A rxue in consumers' expond:ture for noods ond services is expected
to .accompany the, pros oectlve increase; in disposable personal income during
the coming year. Part of the increuse may be financed by consumer credit,-
from which Government controls were removed early in May. The high rate
of personal savings. during the past year has helped to replenish consumers?
holdings of ‘iiquid assets. Foth durable snd nondurable cousumer goods are
ezpectpq to be in plentiful supply during 1953, Restrictions on the use
of scarce materials in manufacturing consumer goods hcve been largely
relexed. Consumer demund will Le moderated however, by the record stocks
of .durable and semidurable goods held by consumers.

Dws osublﬂ personul income,, seasonally adjusted; rose slightly from
the ilrst to the second quarter of this yesr, but on a per capita basis the
level .in the second quvrtbr was about the seme as in the first and lower
thar in the final. ‘quarter of ldqt .year, A decrease in consumer expendi-
tures for clothing and shoes, scesonally adjusted, in the second quarter
was about offset by en increcse in expenditures for food (table 8). As »
result of increased expenditures for durable goods and serviceg, congumers
total expenditures increcsed slightly more than dis posable personal income.

ACCOPdLné to pralimanory estimates, consumer expenditures advanced
elightly in the third quartur, becruse of increased expenditures for non-
durable goods und services. This incresse was largér than the rise in
personal disposable income. The rate of personal saving in the first
three quarters of 1952 Wd glightly lower thun that in the last three
quarters of 195k,

IncredsédyExbenditures for Food
Expected in 1953

The proportion of digposable personal income spent for food has remained
relatively constant during the postwur yesrs. At 27 percent in the first
half of this year, it was newr the aversge for the postwar period. If con-
suners continue to’ ¢pend the same proportion of their income for food and
the expected increase in disposuble persgonal income is obtalned total
expendltur@s for food will rise moderately in 19)3.

Consumers spent akout 4 oercbnt more por person for food in the szcond
guarter of 1952 then n yéar esrlier. This increase wes apcompanied by =
rise of 2 percent in the averzge price of food to consumers, which suggests
that part of the increcse in expenditure résulted from consumers buying
larger»quantities of foodnpr more expensive food. '

sales in rst¢¢l food stor@u and in eating and drinking places in July
and August were slightly grﬂ‘ter then the average for the second gquarter,
which indicates that consumers! expenditures for food in the third querter
may have been morée than in the second. ,
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Table 8.~ Consumer income, éxpendltures, and savings,
average 1935-39, annual 1946~52

¢ Dispos-: Perbonal conoumptlon _zpendltures
able : - Nondurable goods : Net
Period :personal: -t Cloth~: : A1l .Durable. Ser- : s
: income : Food :ing and:lobacco: non- : goods : vices : Total . SOVIngs
: 1/ :_shoes : :durabless :

: Billlon Billion Billion Billion Billion Bllllon Bllllon Billion JJlllon
: dollars dollars dollars dollars dollars dollars dollars dollars dollars

1935-39 eve: 66,1  15.4 6.6 1.6 33.4 6.2 240 63.6 2.5

1946 veveeer 158.9 - 41.6 18.6 3.5 85.8 ~ 16.6 445  146.9 12.0
1947 weeeees 169.5 47.77 19.1 3.9 95.1 Rl.4 49.1 165.6 3.9
1948, v.eeee: 188.4 51,6 20.1 4e1 100.9 22.9 54.1  177.9 10.5
1949 seeeess 187.2 51,0 13.0 4.3 99.2 23.8 57.5 180.6 6.7
1950 «cewsees 20545 © 53.3 18.9 Lo 102.8 29.2 62.4 - 194.3 11.2
1951 cevsees RR5.0 60.8  20.3 47 113.5 27.1  67.3 208.0 17.0

-

o s - Annual rates, seasonally adjusted

1951 : ' ’ o : :

lst guarter: 218.0 - 60.1 20.7 4.6 113.3 31.3 65.9 210.5 17.5

2nd "oy 223.2 59.9 19.7 46 111.3 26.3 66.9 2045 18.7

3rd " : 227.1 61.0 20,0 b7 113.2 25.5 67.6 206.3 20.7

Lth % @ 2315 6L.8 20,7 4.9  116.2  25.3 - 69.0 210.5  2L.1

1952 X et R ‘ .

1st quarter: 230.5 63,0 20.6° 5.2 118.0 25.2 . 70,0  213.2 17.3

Z2nd " :+ 231.5 63,5 20.0 5.1 7.8 .26.4 70,8 214.9 16.5
H ~ Percentage of dLSDOS&ble income

Percent Percent Percent Percent Percent Percent Percent Percent Percent

1935-39 av.,; 100. 23 © 10 2 51 9 36 96 4
1946 ovuwe: 100 26 12 2 5, - 10 - 28 - 92 8
1947 vovaens 100 28 11 2 56 13 - 29 98 2
1948 v.ivees - 100 27 11 2 53 12 29 94 6
1949 y.eeeet . 100 27 10 2 53 13 30 96 4
1950 v.oeaeet 100 26 9 2 50 14 31 95 5
1951 ....00: 100 27 9 2 50 12 30 92 8
1951 : CLL

1st quarter; 100 28 9 2 52 14 .31 97 3
nd W . 100 . 27 9 2 50 12 30 92 8
3rd " ;. 100. 27 9 2 50 - .11 ., 30 o9l 9
4th " ... 100. . 27 9 2 50 - 11 - 30 91 9
1952 :

1st quarter: 100 _7 9 2 5. . 11 30 92 8
ad Mmoo 1oox-. o 27 9 - 2 51 Bkl 31 93 7

_/ Portonal income. leos personul taxes.

2/ Quarterly .data have:been estimated by the Bureau of Agrlcultural Economics from
expenditures for food and alcoholic beverageg reported by Department of Commerce.

Department of Commerce.
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TRENDS, IN MAFKETING AGRICULTURAL PhODUCT

Chunge in Business Pqulatlon

" During 1951, the nunber of business firme discontinued exceeded the
number gtarted in &1l lines of ugricultural murketing for which data are
zveilable.  The resulting decrease in the business population continues a
dovnward movement which began early in the postwir period, In most lines,
fowsr firmg were started and fewer. discontinued than during the previous
yenr (table 9). i -

Changes . in the, business populstion sinee the wur have followed a

imilar pattern in the different lines of agricultursl marketing. During
tne war, the number.of business firmg in mogt lines deelined, mainly-
bueause of @ murked. reduction in the. entry of new businesses. In 1946,
the. number: of new ‘businesses increagsed sharply, causing & rise in the- number
of firmg in, vherition. More new businesses were begun in 1946 than: in- uny
other-hostwi-t: year. This increase in new buginesses was followed in 1947
by «h increasgs in the number of firms discontinued. - However, more firms-
wer: gturted in 1947 than were discontinued, «nd the number of. firms
inereuged in all lines of ungricultural marketing except . in the manufacturing
of food and kindred products. Since 1947, the number has declined each :
yeoar in 11 lines except in the retailing of genersl. merchandise, apnarel
and. shoes. The numbar of firms in tth line contlnued to lncrease untll
1951, . ... o - .

The reduction in business populction has been most pronounced in the

manufacturing of food znd kindred products. -‘The number of Tirms operating
in thig industry st the end of 1951 wag only: three-fifths of - the number
at the end of 1946, nlthough the output of the industry had increcsed.
‘Durznb 1951 the number of firms discontinued was nearly one-fifth of the
- numper operating ot the beginning of the yeor and wis nearly four times
tho number started during the year. These changes in part reflect:economic
wnd technical developmentsg affectlny the optimum size of firm, Meny firms’
whoge plants were obsolete or too small to utilize technical improvements
have retired from business, Pntry 1nto the industry has been mede‘more
difficult by the need for « larger plant. The decresse in the number-of- - -
firms in this line contrestes with theé trend in the totsl number of ‘manus- © -
fricturing firms which increased from 302 400 at the end of 1949 to 304,300
ot the end of 1951. I

‘- P VN :

¢, . - ‘

Food retailing is another iine in which the decrease in the number of
firms has been noteworthy. At the end of 1951, the number of firms in this
line wos about 10 percent smaller thun at thé end of- 1947 and 15 percent
amsdler th“n in 1939. Many independent store firms havo been discontinued
in recent yecrs. The decrease in the number of firms hos been aceompenied
by «n inercase in the averuge sules per firm as the total volume of sales by
retuil tfood wtoreg has not declined, ' .

Lewer firms were manufacturing textiles, spperel, leather; and leathc
_produetj =t the end of 1951 thin < year earlier, but.the number wead. about.

o third lerger than in 1939. The number of flrms‘discontinué&‘in-1951
v,wus..maller than in any yezr since 1947, but the number sterted declined
even more. VWeekness in the demond for these products during 1951 probably
secounted for purt of the decreasge in the number of firms.
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Table 9.~ Humber of operating business firms, nev businesses and
discontinued businesses in selected lines engaged in marketing
farm products, 1939, 1945-51.

Firms onernting 1/

: Manufacturing : Retuil trade
Date : F?oq and }: Textiles, : . ) : Eat@ng.and imeS:E:§:ise’
° kindred | apparel,- .  Food 2/ . drinking | onarel
: . e . . . oo v APaltL,
. products . and leather= . placeu: and shoes
:  Thougands Thouvsands Thousandg Thousan@s.v Thousends
1939 ceweenr 377 3446 535.8 295.4°  ° 122.6
1944 eeesaat 36.2 , 39.5 449.8 277.9f 123.0
1945 ceeeant 35.9 £4,.0 463.0 ~88.8 - 127.8
1946 oo-coc: 37-4 " . 50.2 488.5 312-6 136.5
1947 eevinat 36.8 50.6 £01.6 325.2 142.1
1948 ocno.-: 33.6 /@9-3 1192.9 322.8 146.6
1949 sesesesl 2907 48.3 481'4 319'5 148.1
1950 l‘l..l: 25l‘9 /;.7.() 106800 31’700 149.5
1951 REEERR 2204 46-5 45209 311-0- : 115.8.2
: New businesses
194,5 ssecesn s 1'8 6'9 3506 33 7 9-3
1946 veeeea: 3.5 Q.4 45,2 4715 13.7
1947 c-'vnn: 30-1. 504 4103 42 5 1'2'1
1948 ouesas 2.0 L5 32.5 36.8 1.2.3
1949 tessass 106 4-6 3()"7 36 / te 11-7
1950 IXEEEE R lolg, Ac() 28'4 36o2 11-6
1951 EEEEEE) ln3 4'0 2806 . 3704 8.9 '
: iscontinuad businesces
1945 vvunnst 2.1 2.3 22.4 227 4.5
1946 v.uvias 2.0 3.2 22.5 23.8 4.8
1947 lll..': 30‘7 500 . 28.2 2‘9.8 6-5
1948 ... 5.2 5.8 41.2 39.2 7.7
1949 oouiae 5.5 5.8 42.2 39.5 10.1
1950 .vueu 5.2 5.6 41.8 38,7 10.3
1951 vuvules 4s9 5.1 43.6 43.5 10.2

oo

1/ On bept. 30, 1939, and on Dec. 3L in other years.

2/ Includes grocery stores, with and without mests; weat and aea food
stores; other food stores; and general stores with foad.

U. & Bureau of Foreign and Domestic Coumerce.
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Table 10.- Fellures and liabilities of firms engaged in marketlny farm products,
1940, 1948-51

1940 : 1948 : 1949 : 1950 : 1951

Marketing -~ ., . Lia- : : Lia- Lia- 2 : Lia- :_  _ : Lia~

enterprises :}all" pili-:Fail=y pipjoiFail-g ping o Faile] iy Fail- BiLd~
{UresS o tipg (WBS . tieg ures i tieg 1We8 ¢ tieg sWES 5 ties
: 1,000 1,000 1,000 1,000 1,000
: No. _dol, No. dol. No. dol. No. dol, No. _dol.

Manufacturing
Food and kindred : ’ '
products .......: 400 14,022 180 14,264 299 21,479 261 16,225 209 14,47
Textile mill s o :
products and : :
apparél‘,.......: 611 10,975 169 6,979 346 16,503 420 14,909 397 17,313
Leather and : ‘
products +...v..: 108 2,018 69

™

-
=
<

© 96 4,689 103 4,106 67 2,944
Wholesale trade
Food and farm : ' ' : : :
products .......: 487 7,651 182 10,372 309 12,459 277 11,214 253 14,553
Apparel .. ..ev...3 0 8L 1,101 z1 625 56 2,256 -39 1,336 41 1,265
Dry goods .......: 54 506 17 480 27 €92 26 600 2 3

Retail trdade — o ,
Food and liquor .:2,547 12,074 546 6,751 906 11,360 941 10,297 1,063 13,870
General werchan- : ' ' ' :

dise sevnenanenes 5933 4,478 7 94 1,520 171 2,213 208 4,564 139 4,365
Apparel and 3 ' ' ' "
accessories ...,:1,590 10,647 . 313 5,317 590 9,338 ~73512,927 600 9,599
Eating und drink-: : ' ’ ‘
ing places .....3:1,219 9,616 /422 9,570 792 15,397 831 15,020 SQQ;LQL42§
Total .evsi...:7,630 73,088 2,003 58,825 3,592 96,486 3,841 91, 298 3, 6)4_35..»29-3-
Dun's ut&tlstlcal Rev1ew.

- The decrease in 1951 in the number of firms retailing general merchan-
dise, spparel, gnd shoes was the first year-to-year decline in thut line
gince the war,  Fewer firms were sturted last year than in any other postwar
yeur. ‘

Feﬁer Failures*ig_1951

The totzl number of failures (business clogings involving possible

~ losses to croditors) wes about 5 percent maller in 1951 than in 1950
emong firms engaged in agricllturul morketing {teble 10).  This was a
reversal of on upwerd movement that began Purly'in the postwar period.
Liabilitles of firms that failed continued to move upword and totaled 4
percent wore in 1951 than in 19%0. The incrense in total liabilities
can be attributed at least in purt to the rige in the general price
level,
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Retail food end liquor husinesses and eating ¢nd drinking ploces were
the only lines of agricultural marketing to show significent increases in
failures between 1950 and 1951. Total liabilities in those lines were
substantiully lurger than in 1950,

Although the dete are not strictly comparable for all lines, it is

- evident that failures caused only a small part of the business:closings
in thoge lines-of agricultural marketing for which duta are available.
Frilures cccounted for about 9 percent of the businesses discontinued
emong firms nenufacturing textiles, apparel, lesther, and leather prod-
ucts ond about 7 percent of the liquidetions of retail firms selling gen-
erual merchendise, uppurel, and shoes. In other lines, fcilureg werc a
considerably smaller proportion of the number of businesses discontinued.

During the first half of 1952, the number of business feilures in
most lineg of agricultur:zl marketing was smaller then during the sume
period of 1951, Liabilities of the firms thut failed were congiderably
higher, however, than in the first half of 1951. :

Distribution of S.les by Size of Firm

Although the number of firms manufacturing food and kindred products
. has decreased about 40 percent since 1939 snd the average output per firm
" has increased, the lecding firms apporently have not obtained a signifi-~
cantly larger share of the business. In the meat products industry the
totel sales of the four largest mest packing compenies -- Swift & Company,
~Armour & Company, Wilson & Compzny, Inc., and The Cudahy Prcking Company --
represented 48 percent of the totul sales of all corporztions in 1939
(table 11)., During the World Wazr II, their share of the industry's totol
corporate dales increzsed, but by 1949 it had .declined to 46 percent. In
the baking products industry, four -of the largest companies had 26 percent
~of the totdl corporate ssles in 1949 compared with 25 percent in 1939.
The four leading compenies in the .cunning, preserving, and freezing industry
and in the dairy products industry had slightly smaller chares of the total
corporate sules in 1949 than in 1939. The combined seles of the four lead-
ing companies in each industry were :. remarksbly stable proportion of the
total for all corporations in the industry. 13/

" The decrease in the number of firms menufacturing foods wnd kindred
products and the absence of any significont:incresse in the share of the
total corporcte sules made by the largest firms probably means that medium
sized firms have been obtaining larger shares of the sales. The proportion
of small firms in the industry probably has been reduced, as the rate of
business closings has been highest in that size group.

RS

13/ It is recognized thut & given percentage of the total corporate sales
mey heve been a larger proportion of the total sules of the industry
(including sules of nonincorporuted firms) in 1948 than in 1939, as the
proportion of incorporated firms in the industry probably has increcsed
since 1939.
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Table 11.- Percentage of total corporzte sales in food processing
industries represented by total sales of four leuzding corporctions
~ in each industry, 1939-49

Your i  Bekery i reg;?ﬁ;g%’ f Duiry | Gruin-mill Ment
S produets  CPTSRSIVARES foduets P products | products
: sand_freezing: - : : :
: Percent Percent, " Percent Percent Percent
1939 .3 25 25 - 58 <4 48
1940 .: < 23 56 : 24 48
1941 .,: 2 ' 23 56 26 47
1942 .: 27 24 53 2 45
1943 .3 < < 50 25 53
1944 o1 28 23 51 25 55
1945 . <7 23 51 24 55
1946 .3 25 <2 50 21 47
1947 . 2 2 5, 22 48
1949 .3 26 23 56 26 46

Calculnted from date for individual corporations published in Hoody's
Indugtrials and Stuandard Corporstion Records and toisl smles of corpora-
“tiong in each industry obtained from the Bureau of Internal Revenue.

; A gimilar situation is found in the reteil food trade. - In the prewvar
yeurs 1935-41 the total saloes of the fiva leading retuzil food store chains
varied from 18,0 to 20.3 percent of the total sales of 0kl retuil food
stores. Thig proportion fell to 15.5 percent in 1945. By 1950 it had
risen to 18.6 percent and was 18.3 percent in 1951. Apnarently medium
sized firms have goined o larger share of the businegs formerly belonging
to sgmall reteil stores.

Rlecent Trends in the Reteil Food Trude

The rise of the guper market hag been the most significant recont trend
in food rectuiling, A super markei has been defined os "o complete, depart-
mentelized food store with a minimum sales volume of §500,000 o year and at
leest the grocery department fully self service." From date glven in the
Census of Business, it sppears that 6,159 chain znd 890 independent grocery
stores fulfilled this definition in 1948. although these stores represented
only about 2 percent of the grocery stores, they accounted for 25 percent
of the totul sales, The Progressive urocer estimated that 2,650 independent
grocery stores had n annual volume of sules of $500,000 or more in 1951,
This estimate ig not gtrictly comporable with the Cengus figure of 890
independent grocery stores in 1948, hecause of the increase in food prices
and because it may include some storeg that would not be clussed as grocery
stores by the Censuc. But it indicates that the number of independent
grocery stores having & large enough voluwne to qualify as super markets
probably hag doubled since 1948, The number of chain stores that would
quzlify as super morkets also increased during this period a8 many chain-
store companies were enlarging the size of their wmits. Of course, many
storeg thuat have s gmeller gules volume are called super markets.
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The firgt stores to eall themselves super markets were started in the
early 1930's. Although a few stores had adopted self service as early as
1919, by 1930 it was still somewhat of an innovetion., Food stores were
generally small. According to the Census of Business, fewer than 500
stores in 1929 hud on annual sales volune as large as $300,000, which, at
the low prices of that yeer, would compare approximately with a sales vol-
ume of $500,000 in 1948.

Another striking trend in food retailing, to a lurge extent the result
of the growth in the number of super markets, is the morked decrease in tle
number of stores. According to the Census of Business, there were 377,939
grocery storeg in 1948 and 126,500 other food stores, including delicatessens,
bakeries, meat markets, und other specialty food stores. Census data for a
more recont year are not available, but The Progressive Grocer estimated
that the number of grocery stores had declined to 367,000 by the beginning
of 1952 und the number of other food stores had declined to less than
120,700. 1In addition to these stores, 21,557 generul stores were selling
food in 1948; it is estimated that by 1952 the number had fallen to about
18,500. . '

By stocking a wide variety of goods, super mdrkets supply more of their
customers! needs than do specinlized food stores. That the public prefers
the more diversified typc of store is suggested by the change in store num-
bers since 1948. DBetween that yeur and 1952, the number of combination
stores that cell both groceries and me«ts, which would include super morkets,
declined only 1 percent, while the total number of specialty food stores
and grocery stores not selling meats decreuased 6 percent. :

Mony nevw food-store buildings have been erected in recent years and
many others have been rcmodeled and enlarged., Probably a large proportion
of these are in the super market and superette classes. The Super Market
Tnstitute, @ trade acsociction whose members operste 3,760 super markets,
reported thet 28 percent of these markets were built in 1950 aend 1951 and
thut 18 percent of the others were extensively remodeled in those years.
At the time the Super Market I[nstitute corducted its lust survey, in
January 1952, its members were planning to btuild 525 new murkets during
1952 and 275 merkets were to be remodeled. A considerable proportion of
the food stores built in the newly onened suburben crens have been of the
super merket type.

Super markets have generally aimed to appeal to consumers through low
prices, This has led to a determined effort to reduce unit operating costs.
Perhaps this is the chicef significance of the growth of super markets to
producers of food products and to consumers. Super-market companies have
sought to reduce costs by increunsing sales per employee through extension
of self service, eliminsation of delivery service end credit sales, more
division of labor, und more efficient handling of stocks. An increased
volume of seles per unit of floor space has been sought by installing more
efficient store.lay-outs and by obtuining & more rupid turn-over of stock,
Super markets generally wvoid carrying slow-moving items.
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Meny super-market companies are looking towsrd establishing complete
self service. More self service would mesn more prepackaging of frultse,
vegetables, and meats. These compenics hope thut centralized prepackaging
will eventually be successful; the problems that it presents arc being
studied.

Considercble progress had been made in recont years in finding ways to
reduce the costs of some of the operations performed in retail food stores
and wholescle warehouses, Systematic obgervotion and saalysis of such oper-
ations as checking out customers' purchages, unloading und .storing goods,
stocking shelves, nnd warking prices have led to improvements in methods of
perforning these tasks and in store lay-outs and equipment. Ctudies of
retuil-store operations conducted by the t{arketing «nd Facilities Brunch
of the Production and Murketiing Administration discloeged many potential
sevings in operating costs. 14/ '

Many super merkets hove added nonfood lines which generally have
higher profit margins than foods. 1In lhe variety of goods carried, some
modern super markets resemble the general stores thet were formerly so
common in rural arecs. Health and beauty aids, housewares, stationery,
electrical appliances, hosiery, ¢nd muny other common articles cre now
frequently found in food stores. WNot 2ll super-murket compnniks:consider
this trend fovorably, They believe that nonfood items are more trouble
than they are wortn and that the volume of these items sold probably will
not become large enough to increase over-ull profits significantly.
Nevertheless, some of these companies feel that they must carry the more
commonly requested nonfood items in order to hold their customers.

Some super markets are providing pnrcel pick-ups, check cashing,
lounges, wnd other new services to customers. To protect themsclves
against loss of customers, other super markets have followed their com-
petitors in adding thege services. Some fear that this tendency muy con-
flict with the policy of keeping costs low.

Locul Asgembly and Wholesaling

Changes in the Number of Fstablishments
Hondling Agricultural Products

Fewer establishments were opercted by local amsemblers of fam products
in 1948 than in 1939, &ccording to dati reported by the most recent Census
of Business (table 12). The Census duts include establishments mainteined
by farmers'! cooperatives as well as those operated by private firms. Less
than half as mony establishments were assembling dairy and poultry products
in 1948 as in 1939, During this period meny cream stations were closed

14/ For the results of these studies see Hurwell, E. M,, and Schaffer,
Paul F., Some Improved Methods of ilendling Groceries in Sclf-Service Hetaedil
Food Stores. U. S. Dept. Agr. Market. Res. Rpt No, 7, Moy 1952 (processed),
and Harwell, E, M., and Shaffer, Pwul F., %he Check-out Operation in
Self-service Reteil Food Stores, U. 8. Dept. #gr. Inform. Bul, 31, Jun, 1951
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because of the shift from selling cream to selling whole milk, It is
believed that the number of eutabllshments for assembling eggs and poultry
decreused, but Census data for thesc subgroups are not aveilable. Ascemblers
of fresh fruits and vegetables operated about one-fourth fewer establishments.
Establishnents operated by assemblers of farm products which gerve as raw
meterials decreased by more than one-fifth. This group of products includes
cotton, grain, hides, livestock, tobacco, wool, mohair, and miscellaneous
inedible furm products.

Several reasons may account. for the decrease in the number of estab-
lishments engaged in asgembling farm products. The increase in the number
of motortrucks owned by farmers has increcsed the area that & local assembly
establishmnent can serve. In some instances smaller establishments probably
were unazble to compete with larger establishments that were able to obtain
economies of scale. The greater availability.of desirable employment during
the war and postwar periods than during the.1930's.undoubtedly -has tended
to make closings of relatively unprofitable businesses.more numerous and
openings of small businesses lese frequent.

Most types of wholesulers handling farm products ferther along the
marketing chonnel operated o larger number of establishments in 1948 than
in 1939, The number of establishments operated by merchant wholesalers
buying and selling deiry and poultry products, fresh fruits and vegetables,
and farm products for raw materials increased considerably. Brokers and
agents acting for owners of farm products (ruw materials) increased the
number of their estoblishments but those handling fresh fruits and vege-
tebles ond dairy snd poultry products maintained fewer establishments.

A1l types of wholesalers handling groceries were operating more
estublishments in 1948 thon in 1939, These dota include establishments
that sell to retail food stores and those which sell primarily to restau-
rants, hotels, institutiong, and other nonretaill-store buyers, including
other wholesalers., Warchouses of chain-store componies are not included.
The data on totcl sules indicate that merchant wholeszlers probably had
about, the same share of the totul wholesale procery sales in 1948 as in
1939, Manufacturers! sales braunches and sules offices and assemblers had
larger shares, but agents and brokers had o smaller share.

The number of merchant wholesalers! establishments buying and selling
meats and neat products increused by nearly two-fifths between 1939 and
1948, but manufacturers'! sales branches and offices were reduced by about
one-fifth. Agents and brokers operated about the same number of establish-~
ments in 1948 as in 1939. Esteblishments operated by merchant wholesalers
and by agents and brokers had larger shares of the total wholeszle meat
sales in 1948 then in 1939, Manufacturers'! sales branches and sales offices
had considerably smuller shares.

More establishments were mainteined in 1948 then in 1939 by all types
of wholesalers handling dry goods sud appsrel., Establishments operated by
merchant wholesalers and manufacturers! sales branches and offices had
slightly larger shoares of the total scles in 1948 than in 1939.
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Table 12.- Number of wholesale establishments handling foods, dry goodg, and

apparel, total saleg, and average

seles per establishment,

1939 and 1948

: :
: Detablishments:

Kind and type of husiness

¢ Average sales
Total sales : per
i egtablishment

D1939 [ 1948 | 1939 1 1948 7 1939 | 1948
: Million Million 1,000 1,000
;3 Number Number dollars dollars dollarsg dollars
Groceries
#erchent wholegalers ........: 9,858 10,528 3,157 8,586 320 816
Manufacturers' sales brenches:
and offices sevevevnenannear 2,402 2,607 1,526 4,733 635 1,815
Agents, brokers ..csveseeenses 2,504 2,833 1,966 4,740 782 1,644
ASSEMDLETS veevortovascosenones 230 253 38 207 165 817
:
Meats, meat nroducts
derchant wholesslers .cieevess: 2,552 3,507 520 1,999 204 570
fAanufacturers® sules branches:
and offices vevseeieennnanst 940 756 1,091 2,810 1,160 3,716
Agents, Drokers seveeveceesaes 84 33 116 6l4 1,376 7,399
Dairy, poultry products
Merchant wholesalers ........: 4,559 6,668 968 4,279 A2 642
Manufecturers! solec branches:
and offices seecvevescacnees 685 723 221 95/ 322 1,320
Agents, Drokers cuoveeecessosss 28/, 195 274, 387 964, 1,987
Asgemblers cveeveniaiennaenest 9,091 3,939 446 1,618 49 411
Fruits, vegetables (fregh) :
Merchant wholecalers ........: 6,386 6,871 1,143 - 3,?2? 179 469
Agents, Drokers .vieeeececeset 1,142 960 766 1,391 671 1,449
Assemblers ...... eeneeeeesaer 2,902 2,137 393 1,103 136 516
Farm products (raw materisls)
Merchent wholesalers ........t 2,086 2,59, 1,629 6,90/ 781 2,662
Agents, DroKers sesieeeeesveset 3, 135 3,744 3,206 11,740 1,023 3,136
ASSEMDLETE +uveennrernenanaans 15,595 11,939 1,564 7,757 100 650
Dry goods, apparel :
Merchant vwholesalers ....,...: 8,275 11,733 1,839 4,728 228 488
Manufacturers' sales branches:
and offices cesvreesasaceeesl 882 1,028 852 2,975 96Hh 2,894
Agents, brokers ......eve.eee: 2,906 3,293 2,092 5,498 720 1,670

© Bureau of the Census, Census of Business, 1948.
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The incresse in wholesale prices between 1939 und 1948 accounted for
port of the incressc in totel dollar sales mude by wholesale establishments
and in the average sules per egtoblishment but prices did not rise enough
to sccount for sll of these increeses. An expansion in the physical vol-
unr; of goods sold algo contributed to the increaged value of total sales
and of sales per cgtablishment. ‘

HJew Wholesznle Facilities

It ins known that wholeswlers have built s considerable number of new
werchouses snd other facilities in recent years snd have remodeled and
enlarged old warchouses; stutisticnal data on this construction are lacking.
Improvements have been made in warehouse design end in equipment for
handling muterisls. Progress in improving facilities has been particu-
lorly gratifying in fresh fruit and veget:ble wholesaling., Muny city fruit
snd vegetoble murkets sre in congested aveus where the movement of traffic
is glow. Twildings are in use thaet vere not designed for wholesale stores
and lack proper equipment for hondling produce. Ag a result of these con-
ditions, vholesaling operetions are needlessly expensive. Recently this
situstion has been remcdicd in seveoral cities by the construction of new
markets. In other cities new murkets <re being built or are planned.

The Marketing and Focilities Bronch of the Production znd Marketing
Administration has surveyed the murketing of fruits sond vegetables in many
cities and hog formulated plans for new murkets. This agency hus also
studied the performince of some of the tasks connected with wholesaling
and has developed improved techniques. 15/

— el ey

Recent Improvements in Transoortotion Eguipment and Service

Increased competition, need for operating cconomies, and thée demand
of shimpers for improved service huve resulted in numerous technological
improvements in equipnent wnd sgervices of bLoth railrosnds and motortrucks.
MAdvinces hzve been sined toward less costly und more sxpeditious handling
of freight, und towerd reduction of loss aad demnge incurred in transit

These imnrovamenty muy not recult in decreases in transportation rates
but may tend to reduce pressure for increases in present rates which are
tbout 80 percent shove the June 1946 levels.

15/ For the results of recent projects see Burdectte, Roger F., Bright,
Imogene, and Buker, Cherles K., Fammers! Produce Morkets in the United
States, Part III, Suineing Point rruit :nd Vegetable Murkets, U. S. Dept.
Lgr. HMarket. Res. Rpt 17, Moy 1952; Kichey, Perry 8., end Johngon, Thew D.,
Fuctors to be Congidered in Locsting, Planning, gnd Operuting Country
flevators, U. O. Dept. Agr. Merket. Res. BRpt 23, June 1952; Herrick,

Jogeph F., Jr., Burt, Stanley V., Kercho, Murvin K., and Zagarella, Anthony,
An Anulygis of Some HMethods of Lowading Qut Delivery Trucks of Produce
Wholegulers, U. &. Dept. Agr. .urket. fes. Rpt 15, May 1952; and Kriesberg,
Martin, tethods of Hendling and Delivering Orders Used by Some Leading
Wholesale Grocers, U. 8. Dept. Agr. Morket. Hes. Rpt 13, Muy 1952,
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Improvements in Railroad Equipment
and Serwvice

During the period 1946-51, capitul expenditures of railroads aggre-
gated about 6.5 billion dollars.

From zn equipment stundpoint, perhaps the most phenomenal improvement
has been the widespread scceptence of the diesel-electric locomotive. This
type of motive power &llows faster scheduling, longer snd heavier traing,
wnd lower cost of operution. Increcrsed use of diesel power since Vorld
War IT is shown in the following table,

Table 13.~ Relative uge of diesel locomotives on Class I line-haul railways,
1946 ¢nd 1951

——

1946 1951

ss os

‘Type of service and locomotive

Percentoge of totel  Percentoge of totul

as oc % es ae

Freight service 1/

Diesel eieeeseccnessencanstances 947 5?-7

Other veeesserssccanssscvsaosnect 90-3 /"/-3
Passenger service 2/ :

Diesel no-'oo--no------o.o--'-.: 15'3 b2-7

Other ---..cno-0.---....-----:.: 8"%'7 373
Yard service 3/ :

DieSel civiennrinenennneennnest 2944 67.8

Othel" 6 soses et ss e s astesnssr s e 70.5 32.2

1/ Measured in gross ton-miles.
2/ Mecsured in passenger-trcin car-milen.
3/ Measured in yard switching locomotive-hours.

4 major factor in fuciliteting movement of reil troffic has beéen the
adoption of the ost advinced dispatching method -- C. T. C. or centralized
traffic control. By mewuns of mechanical devices, this cysten places the
control or oneration of o« given section of line under the direct control
of the dispatcher from a central point. It encbles a single-trock rail-
road to approach the efficiency of double-triack operation ot vustly reduced
expenditure. Llimination of costly waits and osier fuilings inherent in
time~table operation does much to enable the railroads to establish and
maintain fast, scheduled, time-freight service. It is doubtful thuat pree-
ent high-caliber uerchandise service could exist without C. T. C..or.
double~tracking. Moreover, the lutter would be too expensive for most
cerriers to undcrtuke. : '

" Increased uce of roller bearings on freight cars can, result in even
more accelerated scheduling und fewer delays cuused by operational diffi-
culties ag well &g smoother transportation wnd less likelihood of damage
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to loading. The introduction of mechanicnl refrigeration and new light-
welght "dumage free® cars of lominuted plywood are other recent techno-
logical udvences. The Departmont of Agriculture has worked closely with
the reilrosds in devising mcetbods of loading and bracing many agricultural
products for shipment by r-il., These improvements are expected to reduce
loss and damuge in transit.

Improved cormmnicutions systems, including train-to-train and train-
to~ztetion short-wove redio, intra~trein radio (cab to caboose), and
systen-wide telctype servics have been .:dopted by many linece. These
advences in comuunication are extensively employed in yard modernization
programs, &nd contribute substanticlly to the reduction of time losses
incurred in trnln breoak-up and clagsificztion. Recognizing that meny
hours :re often lost in yards, many rail lines have ccrried on an exten-
sive progria of yard modernization and improvement with emphosis on
t.doption of the so-culled "hump® mnd "retarder" yards thet reduce switch-
ing operalions.

Accelerited 'popds «nd heavier loads mean incresased wear on rails.
Ynin lines are now veing relaid with 130LB rail, wund in soume instances
even neavier ruil ks beinp used. The use of concrete grouting has done
much to stabilize roudbeds that have long been a source of trouble because
of impropcer drainage ¢nd subsequent pounding action. Extencive line
relocution with conuoquent reduction in curvature cnd grade, ond frequent
reduction in totul milecge as well, together with other improved techniques
usad in masintaining the right-of-wey huve also contributed to more eftficient
and expeditious frcight movement.

Advinees In the Motortrucking Iield

P

Munuf:cturers of motortrucks continue to imnrove the design of vehicles
Better axlc sipwceing «nd use of more axles for more advantageous weight dis-

tr;butlon have been lmportent innovations of rcent years. Use of lighter
welpht materivls o moke possible both increased peyload #nd decreased
operating costo is bocoming more general, inagmuch as ench pound of dead
weight remov-d from the vehicle merns that ~dded peyload may be carried.
Light-weight alaminun trlller”, and (Juminum engines, wheels, and other
parts may effect welght savings as high as 5,000 pounds a vehicle. In
States where welgnt restrlutions are severe, such weight-saving becomes
poerticularly imnortint,

Introduced tetore World War I on a emnll scele, dicsel-powered
motortrucks tre novw (ppoiring in grenter numbers on our highways. Although
in more gonercl use on the weust cowast, the number of diesel-powered trucks
in service on the enctern senboard is increasing steadily, and they are
beginning %o anpear in the interior States. Opereators have found that
use of such vehicles reduces opervting costs, as they give better mileage
per gallon of fuel thun do the stendard gasoline-using vehicles, and diesel
fuel costs lesgs thon gagoline,
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Iruck engines vhich will burn liquid petroleum gas such ag propane
and butane ar:c now coming onto the market. PBecause of greatcr engine
efficiency, they ave expccted to effect substrintial srvings in fucl costs
snd to cut freguency of overhaul drasticully. The lzrger fuel tanks used
in trucks burning the liquid fnel will permit operstion over longer distances
betwecn rcfuelings. A gas turbine engine for trucks has been developed,
#1though 1t is not yet on the mnrket. It is expected that thig light-weight
engine will provide as much power as the heavier types now in service, and
moreover will use cheap fuel., Power stecring, another recent development,
necns safer nnd easier motortruck opersticon. Fully automatic transaizsions
will mean lower maintenence cost, faster schedvles, and less driver fuotiguc.

Other technologicusl improvements in trucks have come ahout as the
result of the phenomenal growth of the frozen-foods industry since the wer.
The goal of the frozen-foods processor i¢ to get a quality product into
the hands of consumers, fGescarch has dewonstrated the desirability of
maintsining temperntures of frozen foods ot or telow 0?2 F. toth while in
transit and storage if gquelity is to he weintrined.  Thus, becouse of
their high nerichability, the sufe transportation of frozen fouds has
presented many problems.

Use of trucks for hauling frozen foods hos becowe Lnernasingly
important, prrticularly since the rather recent introduction of frozun
citrus juice concentrates. Adequeate equipment for the heuling job has
necessitaled change in vehicle design rnd equipment. As hauling distonce
by truck increased, for ezxumple, the old icc end enlt method of refrigora-
tion proved inadequate. Refrigerrted trailers todoy arc genernlly of
sluminoum, ore heavily insulated to protect : gaingt outeide tusperatures,
and ore refrigerated hy meons of ' machanicel compressor mountod in the
trailer. lhe Lurger rofrigerating wnits ace s=2id to be oble to maintain
a constant temperature of 09 F. or lover.

Tempereture meintensance, however, continues to he a prohlem, oid
delays in loading ond lrmnsit mey stiil result in c.rgo debriorstion.
To belp the industry solve gome of its refriger.tion problems, the
Deportment of Agricuvlturc hos becn ctudying temperoture maiuntenince in
various typoes of trucking equipment, snd hng mude coastructive suggestions
for minimizing refrigerntion louses throughout transit operations.

Enlargerent and improvement of truck termincl fucilities have hoen
going forward over the country. Iwproved mechanized hondling coulpment
end adequite loading docks and storuge frcilities tond to eapeodite [reight
movements.

Interlining of trucking equipment is opening the why toward longer
and fester motor heuls. DBy meing of thiu nractice, the arct of motor-
carrier operntions may be extended beyond the oftcn nurrow confines of
the operating nuthorities of a singlc carrier, therehy extending over a
wider area the meny advantnges of through truck service.



Table 14.~ Price spreads between farmers and consmers ~ food products:

45 -

Retail price, ferm value of equivalent quantities sold by producers,

byproduct adjustment, marketing oharges, and farmer's share of reteil price, June 195z 1/

3
1

3 3 3 2 H H 1 % Govermment ® 3
: : : ' Groes ! !t ! MATEID 1 onopieting Marketing'
] : Reteil ; Retail 3 sByproducts 1 adjusted i Fl tFarmer's
Commodi ty : Farm equivelent :  wit 1 price : £:11‘:. 01 Lovences 5:;':0 s for 3 1’AH:K:::dF) ; charges |
. : : : : : LTProtete payments (+)] K
B 1 ¢ Dollsrs Dollaxs Dollars Dellare Dollars Dollars  Dollers Percent
t s s
% 3 H
Market DaBKOL ccecevesccscscaccsael 1 t T46.46 —_— ——— 358.61 387.85 -0.34 387.51 48
1 3 1
Heat products seveecsccsssesnsaet T 1 222.05 146,79 5.93 140.86 81.19 — 81.19 63
E H %
Dairy products cescceaesescscaret : 136,81 74.66 — 4. 66 62.15 — 62.15 55
H t ]
Poultry and OZRE cveecescscacsesd T 1935-39 1 47.56 2.49 -— 29.49 18.07 _— 18.07 62
t 3  annual 3
Bakery and other cereal t 3 average :
products: 3 Farm produce equivalent : quantities @
A1l Ingredlentd s.ccevecsccreced of snnual family t purchased, 1 106,52 —-— —— 27.11 79.41 - .04 79.37 25
GroiR coveasseresccrsrvoncssnet purchases 1 per family 3 —— 27.02 5.41 2.6 — — —_ 20
] 31 of three 1
Other cereel products ..veeeced s average : 38,51 18.18 3.75 14.43 24.08 —_— 24,08 7
1 t consumers I
A11 fruite snd vegetables ......t T t 191.75 70.70 -— 70.70 121.05 — 121.05 37
Fresh frults and vegetables ..: 3 T 156.94 62.10 -—_ 62.10 9,.84 — 94.84 40
Fresh vegetables ..ccovvenest 3 3 97.61 38.84 _— 38.84 58,77 _—— 58,77 40
Cenned fruits and vegetables .3 3 3 22.72 4.55 -— 455 18.17 —— 18.17 20
3 T L
Miscellaneous protucts sseessess? H 1 1.7 -— -— 15.79 25.98 - 2 25,68 38
1] 2 1
3 3 3
H 3 H
: ' :t  Cents Cents  Cenip Lentg Centp Cents Cents  Percent
3 2 1
3 1 3
Beef (Chotce grade) 3/ . £2.16 1b. Choice grede cattle: Pomd 1 86.3 4/65.6 5.5 €0.1 26.2 — 26.2 70
Lanb ceveecsssree 12.16 1b. lambs 3 Pomnd 1 76,8 55.7 5.8 49.9 26.9 — 26.9 65
Pork (including lard 11.41 1b. hogs s Pomd 3 41.8 2.4 4 7.0 14.8 _—_ 14.8 65
s ] 1
] 1 3
Butter .-.--.........4.............xButterfat sud farm butter = Pommd 1 80.0 57.4 — 57.4 22.6 — 22. 72
Choese, American .. . -110.08 1b. wilk : Pommd 1 64.0 35.7 —_ 35.7 28,3 - 28.5 56
Evaporated milk . +31.95 1b, milk 1lif-oz. can 3 15.4 7.38 —_— 7.38 8.0 —_— 8.0 48
Fluid milk .., 1fara retail ané violesale : Quart 1 22,5 12.84 —_ 12.84 9.7 —_— 9.7 57
Ice cream .. »21.8 1b, milk t Pint s 31.3 7.72 — 7.72 23.6 -— 23.6 25
3 3 H
t 1 s
EEO ceevecesvecrcscnsascccrsensestle03 doz. [ Dosen t  54.0 36.8 36.8 17.2 — 17.2 68
Chicken sevencocse sesvessssacessslad36 1b. H Pound b 51.9 28.1 —_—_ 28.1 23.8 —— 23.8 54
% 3 :
H H 1
White bread cececvececsversvecscesd «912 1b, vheat H Pomnd 3 16.7 3.13 ¢+ .6 2.52 14.2 -_ 14.2 15
z 2 H
H 3 H
Corn f1aKOB scoscsvecsocacccssacessl.05 1b. corm : 803, pkg. 3 14.0 3.67 1.26 2.41 11.6 _— 1.6 17
Corn mesl ... eseee3lad43 1b. corn 1 Pound 8.1 4.15 .66 3.49 4.6 p— 46 43
Flour, vhite +t1.41 1b. vheat 2 FPomd 1 9.0 4,84 +95 3.8 5.1 -— 5.1 43
Rice covavene :1.68 1b. rough T Pomd : 16.9 9.41 1.35 8.06 8.8 -— 8.8 48
Rolled oats ... +32.05 1b. ocats T Pound 3 14.7 5,01 1.12 3.8 10.8 —_— 10.8 26
3 2 3
1 3 3
ADDLOB sesecenvevesvecsvarvescevesed o022, bu. 3 Pornd ¢ 18.0 6.74 —_ 6.74 11.3 —— 1.3 37
OTNEEB eeescecsccasccsarsnssesnesd ~06l3 bOX - fresh use : Dozen 3 47.2 17.5 — 17.5 29.7 —_— 29.7 37
1 3 2
b3 H 3
Beans, BOAP .ee. 3 0375 bu. E Pomd 3 17.1 8.62 — 8.62 8.5 — 8.5 50
Cabbage .. 11,10 1b, 1 Powmd 7.8 3.53 —_— 3.53 43 —_— 43 45
Carrots .. eed 0222 bu, H Bmch 1 12.0 3.88 -— 3.88 8.1 -— 8.1 32
Lettuce o, o3 L0185 crt. 1 Head s 137 5.00 — 5.00 8.7 — 8.7 36
Onions ses «31.06 1b. 3 Pomd : 12.2 5.11 -— 5,11 7.1 — 7.1 42
Potatoes .... eed 0174 bu. 2 Pomd 3 8.4 5.39 - 5.39 3.0 -— 3.0 YA
Sweetpotatoss . ool <0204 bu. 3 Pownd : 2.3 8.89 -— 8.89 12.4 -— 12.4 42
Tomatoss sueee ent JORBL bu. T Powmd 1 33.0 13.55 —_ 13.55 19.4 —- 19.4 4
3 3 1
H H H
Peaches, canned .cceescecsvescessatl.® 1b, Calif. cling t No. 24 can 3 33.4 7.15 -— 7.15 26.2 -— 26.2 4
Corn, canned .. «¢23.03 1b. swest t Bo. 2cem 1 23.2 3.56 — 3.56 19.6 —- 19.6 15
Peas, canned .... ot «5 1b. 1 ¥o. 2 can 1 146 3.89 —- 3.9 10.7 -_— 10.7 27
Tonafoss, CABIEd vesessesnsnesserstodl 1D, 1Ho. 2 can 3 17.5 3.80 — .80  13.7 — 13.7 22
t 3 z
3 1 R4
Prunes ..esesccsscccscecsevensesentl 1be dried, Colifornia ] Powd 1 27.2 8.35 — 8.35 18.8 -— 18.8 31
esvessscsnsneeil 1b, Mich, and N. Y. 3 :
1 pea beann H Powmd : 14.8 7.37 -— 7.37 7.4 - 7.4 50
! ] s
: H t
Beet sugar . ot 7.13 1b. sugar bests 1 Pomd : 0.7 4.07 2 3.86 6.8 - .54 6.3 36
Cane sugar . 3 14.64 1b. sugar cane t Pound 31 10.4 4.66 <70 3.96 6.4 - 54 5.9 38
MAPBATANG cecessrccsoseersescssacstlottonsend, soybsans, and 3
1 skim milk ) Pound t 29.4 —-— — 10.61 18.8 — 18.8 36
Vegetable shortening .secceesscsesiCotionseed and soybeans : Pomd 1 30.6 13.09 — 13.09 17.5 — 17.5 43
3 z
H :
3 H

H
1/ Full details concerning ths calculation of price

Sept. 1945 (out of print). a1 ty-group

spreads for commodity groups and individual items are presented in Agr. Inform. Bul. No. 4, "Price
Spreads Between Parmers and Consumers,® Nov. 199, and Migo. Pub. No. 576, "Price Spreads Between Farmers and Congumers for Food Products, 1913-44,™

are derived from date more inclusive than the individual items listed in this table. For example,

the mest-produats group includes veal and mutton, famm sales of lower grade cattle, allowance for retail value of byproducts and processed meats, in

addition to lamb, pork (including lard), and carcass beef of Choice grade.
ainus G

2/ Marketing charges equal margin adjusted for byproduct all

3/ Name of grade was changed frem Good to Choice on Dec. 29, 1950.
4/ Gross farm value before adjusting for Choice grade premium was 57.7 cents.

t marketing taxes plus Government payments to marketing agencies.
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Table 15.- Price spreads between farmers and s - food produ Retall price, fam value of equivalent quantities sold by producers,
byproduct adjustment, marketing obarges, and farmer's share of retail price, July 1952 1/

n T T T T [ [ ! Goverment ! s
s t 3 ' Gross ? toget ! O MAREID b 'Marketing'
3 t Retall ; Retall ; sByproducts 3 adjusted 5 ' _g ] tPaTmer !y
Commodity f} Forn equivalent t  wit 3 price : 5:‘1:. 1allovance: ::11:. s for 1 u.nd( ] °h'£7"| share
: : A L
s 3 s Dollars Dollars lollars Iollars Iedlsra  Doklars  Dollars Percent
3 1 %
] 3 '
Market basket ceeecsvesscrevccsces? 3 t 755.36 ——— — 364.52  390.84 0434 390.50 48
' s t
Moat products cesceecvocscassosed H Tt 221,88 145.10 5.84  139.26 82.62 — 82.62 63
t s s
DRATY produsts .eecesescossssssst 3 3 138,36 76.05 —_— 76.05 62,31 — 62.31 55
t : :
Poultry and 6gES cvccesscccaccest s 1935-39 3 53.96 33.65 -— 33.65 20.31 ——— 20,31 62
D | ¢ annual ¢
Bakery and other cereal H 3 aversge 1@
Tarm produce equivalent : quantities 3
of snnusl family s purchased, : 107.01 -— — 27.02 79.99 - .04 79.95 25
purchages 3 per family : — 26,29 5,04 2,25 -— — — 20
s of three 1
Other cereal produots ceseessel t average : 138.59 17.78 3.52 14.26 24.33 — 24.33 n
H t consumers 3
411 fyuits and vegetables ......t 3 : 192,14 72.73 -— 72.73 119.41 -— 119.41 38
Fresh fruits and vegetables ..t 3 t 156.60 64.12 — 64,12 92.48 — 92.48 Al
Fresh vegetables ....cc000s001 3 3 100.11 40.58 _— 40.58 59.53 ——- 59.53 41
Canned frults and vegetables .: ] 3 23.31 4o Sk - 4o 54 18.77 —_— 18.77 19
3 H 1
Miscellsoneous products ceeeecesed : 1 42.01 -—_ — 15.41 26.20 - «30 25.90 38
] ] t
13 2 ]
3 ] 1
H 3 + Cents Cents  Coepto Lents Smtn Gentp Semtp  Percent
t 3 3
3 H '
Besf (Cholce grade) 3/ ...........12.16 1b. Cholce grade cattle: Poumd 3 85,7 4/64.3 5.5 8.8 26.9 —- 26.9 ]
LaBb suvecsecarcrrsccosencssrsaceesi?.16 1b. lombe x Pomwd ¢ 79.8 55,1 6.4 48.7 .1 — 3.1 6
Pork (including 1ard) .ecveesss-eo3l.dd 1b. boge : Powmd 3 419 28,2 A 2.8 24.1 — 4.2 66
] ] ]
t ' H
BUtLOr cosseeescvecrcracecesvecssatButterfat and farm butter Pomd : 82.0 58.5 -— 58.5 23.5 — 23.5 7L
Cheese, American . vweees110.08 11, milk T Pomnd :  64.4 36.5 -— 36.5 27.9 _— 27,9 57
Evaporated milk ... ssees3de95 1b. milk 1lig-0z. can 15, 7.44 J— T.44 8.0 -— 8.0 48
Flutd milk ..... sestParm retail and wholessle Quart 1 22,7 13.08 -— 13.08 9.6 — 9.6 58
ICO CIPAM vscocvavovsosvcsscscveastiled 1b. milk 1 Pint s 1.3 7.88 —— 7.88 23.4 —_— 23.4 25
. t 3 1
: t s
31.03 dos. : Dozen t 66,3 44.6 — 4.6 2.7 — 21.7 14
»21.136 1b, 1 Pound 1 53,3 2.5 -_— 2.5 23.8 -_ 23.8 55
1 3 2
H 12 ]
White bread ceeceessvocveccsessnset «912 1b. wheat H Pomd 3 16.8 3.01 .56 2,45 prAYA — prAvA 15
3 ] 3
z : H
ssssesvesetl 05 1b, corn t 80z, pkg. 7 14.0 4,26 1.39 2.87 11.1 —_ 11.1 20
vessasetl.343 1b, corn 1 Pound 3 8.2 415 .62 3.53 4.7 — 4.7 43
T Pommd : 9.0 465 .87 3.78 5.2 -— 5.2 42
+11.68 1b, rough 3 Pomd : 17.1 9.32 1.23 7.9 9.1 —_— 9.1 47
2.05 1b, oats ] Pomd : 14.7 4e88 1.04 3.84 10.9 —_ 10.9 26
3 3 H
b 3 3
APDLOB secaceveracscsvasccescssassd 40224 bu. 3 Powd 1 5/ 7.01 _— 7.01 5/ _— s/
OT60ELH ceceencosesacsoncracsasased 0613 box - fresh uee ] Dozen t 52,4 18.8 — 18.8 33.6 — 33.6 36
3 I 3
1 ] 3
Boans, BNAD cvececssccccscccsnncaet 40375 bu. 1 Poumd 3 25,0 12.75 -— 12.75 2.2 _— 12.2 51
1. s Pound 9.9 5.25 — 5.25 4e6 —_— 46 53
t Bmch : 11.8 4.00 — 4.00 7.8 -— 7.8 34
3 Head s 4.1 472 —_ 472 9.4 —_— 9.4 33
3 Pomd : 11.0 436 _— 4.36 6.6 — 6.6 40
3 Pomd : 8.6 4.77 — 4,77 3.8 — 3.8 55
] Pomd < 5/ 9.10 — 9.10 z — 5/
t Pomd 3 3l.2 14.93 -— 14.93 16.3 — 16.3 48
: t
t t
Peaches, canned ..eecees s No. 24 can ¢ 33.1 7.15 — 7.15 25.9 — 25,9 22
Corn, canned ... t Bo, 2ean 3 23.4 3.58 -— 3.58 19.8 — 19.8 15
Peas, canned ... esed o8 1b, 1 Bo. 2can 3 147 3.87 —_— 3.87 10,8 _— 10.8 26
Tomatoon, camned «eveesssessssensss2odl 1b, 1Ho. 2 ean & 16.3 3.8 — 3.80 1.5 —_ 4 2
H : t
3 t T
PYUNO8 secevecassconscessccscssseectl 1be dried, California H Pownd 3 27,2 8.35 —_ 8.35 18.8 -— 18.8 31
Havy beens cecoecess seatl b, Mich. snd N. Y. 3 H
t pea besnn ; ¢t  Powd 1 1,9 7.38 — 7.38 7.5 —_ 7.5 50
H H H
] s s
Be#t BUZAT cecoevessocrscascesscasd 7.13 1lb. sugar beets t Pomd : 10.8 4.07 3 3.86 6.9 - 54 6.4 36
t+ Powmd s 10.5 4,66 .70 3.96 6.5 - u54 6.0 38
MaTgATING sececssvacescrerncsescsasiCottonseed, soyboans, and : 3
+ skim mdlk 1 Powmd 1 20,0 —_ — 10.70 19.3 — 19.2 36
Vegetable shortening c.sceeveece..3Cottoneeed and soybeans 3 Pomnd ¢ 30.6 13.19 — 13.19 17.4 — 17.4 43
3 t s
: s :
3

3 3

1/ Full dstaile conceming the caloulstion of price spreads for commodity groups and individual itemp are preseated 1n Agr. Inform. Bul, No. 4, "Price
8preads Between Farmers and Conewumers,® Nov. 1949, and Misc. Pub. No. 576, "Price Sproads Between Farmers and Coneumers for Food Produots, 1913-44,"
Sept. 1945 (out of print). Commodity-group estimates are derived from dats more inclusive than the individual 1teme 1listed in this table. For example,
the meat-products group includes veel and mutton, farm sales of lower grade osttls, allowance for retsil value of byproducts and processed msats, in
addition to lamb, pork (including lard), end carcass beef of Cholce grade.

2/ Mavketing charges equel margin adjusted for byproduct all minus G t marketing taxes plus Government payments to marketing agenoiss.

3/ Reme of grade was changed from Good to Choice on Dec. 29, 1950.

&/ Gross farm value before adjusting for Choice grade premium was 56.2 cents.

5/ Price data not avatlable.
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Table 16.~ Price spresds between farmers and

8 - food pi

Retall

byproduct sdjustment, warketing charges, and farmer's share of retall price, August 195z 1/

price, farm value of equivalent quantities sold by producers,

3 3 3 % 1 3 3 3 Government 3 T
1 s : ! Gross ! ! ey ¢ Margin narketing ‘Marketing'
1 1 Retail ; Retail : sByproducts 1 adjusted 3 4 ) ¢ 1Farnerts
Commodity s Fars equivalent : wmit 1 price : 5:11:. sallowancet :JTm 3 for t a:d( ) y chaTges " iare
3 3 3 H 1 3 lbypmductnp‘y-mt' (’)t H
H 3 H H 3 H H H ok 2
3 [ s Dodlars Dollars Pollsrs Dellars Dollers Doilays  Dollers Percmt
t ] H
s : '
Market basket cceensscceccrancsnseat 3 1 753.59 —— — 359.47 394.12 —0.34 393.78 48
] ] H
Moat products ceveesceccascacaost H 31 226,01 143.23 5.7 137.46 88.55 -— 88,55 61
: H t
Dairy produsts sceccocesvsescrsel ' t 139.54  T7.62 — 77.62 6l.92 — 61.92 56
: t 3
Poultry 8nd OgEN «eeovessccacesed t 1935-39 1 56.37 36.33 — 36.33 20.04 J— 20.04 64
] : annual 3
Bakery and other ceresl T . 3 average 3
Farm produce equivalent : quantities :
of ennual family 3 purchased, : 107.11 — — 27.35 79.76 - .04 79.72 26
purchases t per family 3 _— 27.03 5.58 21.45 —— -— — 20
T s of three 1@
Other cereal pProduot® cseceseset T eversge 38.6% 18.27 3.88 14.39 24.30 -_— 24.30 k14
] t conpumers
A1l fruits snd vegetablep ......1 1 1 182,43 64.75 -—_ 64.75 117,68 — 117.68 35
Fresh frulte and vegetables ..t 3 t 146.85 56,26 —_— 56.26 90.59 — 90.59 38
Fresh vegetables ....cecsseet ] t 93,31 34.88 — 34.88 58.43 — 58,43 37
Cenned frults and vegetables .3 3 3 23.27 4.39 — 4.39 18,88 — 18.88 19
1 H 3
Miscellansous products ceeessese? 4 3 1 42.13 —— —_ 15.96 26,17 - .20 25.87 38
' H] s
% 3 1
3 H 13
] ] s+ fenta  Cents  Cemts Leaty Lents Centp Ceute  Pergept
1 3 k1
: H ]
Beef (Choice grade) 3/ ......cvss+32.16 1b. Cholce grade cattle: Powd 1 85,5 4/64.4 5.3 59.1 26.4 -— 26.4 (]
Lamb ssecessnsncorescs +32,16 1b. lambs H Pomd 1 79, 55,3 7.0 48.3 31.1 — 1.1 &
Pork {including 1ard) secessseseee3l.43 1D, boge i Powd & 44,5 29.5 4 2.1 15.4 —— 15.4 65
H H '
i ] :
BULLOT csessrsarssscscansnsarascrstButterfat and fam tutter 3 Pomd 1 82,6 59.3 -— 59.3 23.3 — 23.3 72
Cheeps, Americen . «110.08 1b, milk H Poumd 1 &4.6 38.6 —_— 38.6 26.0 —_ 26.0 60
Evaporated ailk ailk 11ig-0z, can ¢ 15,4 7.65 — 7.65 7.8 —_ 7.8 50
Fluid milk ... 3 Quart : 23.0 13.33 - 13.33 9.7 -— 9.7 58
Ice Crean ccececcves T Pint t 314 8.03 — 8.03 23.4 -_— 23.4 26
3 s ]
3 3 3
EEEE cevssrscessrocavsvercecacncesils0l doz. t Dozen 1 68.8 497 —_ 49.7 19.1 — 19.1 72
ChicKen +.ceceosavsosecsscssassesssleld6 1b. ] Pomd 1 56,2 30.1 —_— 30.1 26.1 _ 26, 54
3 H ]
3 3 1
White bread cesveveccecsavececnsesd <912 1b. wheat H Pomd 1 16.8 3.10 .63 2.47 4.3 -—_ 14.3 15
1 3 3
: 3 H
Com flakes . 11.05 1b. corn 3 8-o0s. pkg. :  14.0 5.04 1.7 3.30 10.7 -— 10.7 24,
Cormn meal .. ot1.343 1b. corn 1 Pound : 8.3 4.15 &7 3.48 4.8 -— 4.8 42
Flour, white . «32.4) 1b. wheat ] Pomd 9.0 4.79 .97 3.82 5.2 -— 5.2 42
RiCO cesevevanssae +11.68 1b, rough H Pomd 1 17,3 8.99 1.29 7.70 9.6 —_ 9.6 45
Rolled 0BLE cecsescssccrssccesesss32.05 1b, oats 3 Pound : 14.8 5.13 1.23 3.90 10.9 — 10.9 26
] 3 1
: 3 3
APPLEB sevecacecensascoroncsnenesel 10224 bu, t Powmd 1 13.0 6.12 _—_ 6.12 6.9 — 6.9 47
OXENEOs scecsessscsascsssscasescsst 0613 box ~ fresh use : Dozen 3 53,7 18.1 — 18.1 35.6 — 35.6 34
3 3 1
1 3 :
«1 <0375 bu. 3 Pomd 1 22,8 10.88 — 10.88 1.9 — 1.9 48
31.10 1b, 3 Pomd : 9.8 4.33 -— 4433 5.5 -— 3.5 44
eet 20222 bu. 3 Bmch 1 1.7 3.55 -— 3.55 8.1 — 8.1 30
ot 0185 ert. t Head LI VAN 6.01 —_ 6,01 8.6 _— 8.6 4
«31.06 1b. s Pomd 1 10,4 3.94 - 3.94 6.5 — 6.5 38
3 0074 bu. 3 Pomd 1 8.5 4.84 —— 484 3.7 -_— 3.7 57
Sweetpotatoes .. e sessed 0204 Du. H Pound 1 18,4 8.36 -— 8.36 10.0 — 10.0 45
TORALOGE veveveeanavesssssnsavesant +ORS bu. 1 Pomd : 23,1 9.79 — 9.79 13.3 -— 13.3 42
: : :
2 z 1
Poaches, canned .. «11.89 1b, Calif. cling 1 No. 24 can 1 33.2 6.70 ——— 6,70 26.5 — 26.5 0
Corn, csaned ... 13.03 1b, miest t o, 2eem t 23,5 3.62 — 3.62 19.9 — 19.9 15
Panséocunnod ves 3 .89 1b, 1 No, 2 can & 147 3.87 — 3.87 10.8 — 10.8 26
Tomatoes, canned . se32.41 1. t Ro, 2ean 1 18,2 3.74 -— 3.7 1.5 _— 14.5 2
4 ] 2
t : H
Prunes ceceececessasevsesversasceatl 1be dried, California [ Pond t  27.2 8.35 — 8.35 18.8 — 18.8 3
Navy DOSNB sevscvscccerneseccsssessl 1b. Mich. snd N, X, 3 t
3 pea beans T Pomd 1 15,2 7.38 — 7.38 7.8 —_— 7.8 49
] H H
3 s
Baet sugar ..... eseses 7.13 1b. nagar beets 1 Pomd : 10,9 4.07 -8 3.86 7.0 ~- 54 6.5 35
Cane sugar ... 3 14.64 1b, sugur cane 3 Pound 3 0.6 4.66 .70 3.96 6.6 - .54 6.1 37
MATEATAN® cevess «ssneiCotionseed, soybeans, and 3 H
+  skim milk . 3 Pomd 1 29.7 -— — 10.73 19.0 -— 19.0 36
Vegetable shortaning c..ceesesesssstCottonseed snd soybeans t Pomd t 30.6 -— — 13.19 17.4 -— 17.4 43
H t s
H H ]
3 H s
4/ Tull detalls concerning the caloulation of price spreeds for commodity groups and individual items are presented in Agr. Inform. Bul. No. 4, "Price
Spreade Between Farmers and Coneumsrs,® Nov. 1949, snd Miso. Pub. No. 576, "Price Spreads B Fa and C¢ 8 for Food Produots, 1913-44,"

2;Pt~ 1945 {out of print). Commodity-group estimstes are derived from data more inclusive than the individual items 1listed in this table.

For example,

e meat-produats group includes vesal and mutton, famm sales of lower grede catile, allowance for retail value of lyproducts and processed meats, in
addition to lemb, pork (including lard), snd carcass besf of Choice grade.
minus Go

2/ Marketing charges equal margin adjusted for

byproduct all

Name of grade was ohanged from Good to Cholcs on Dec. 29, 1950.
4/ Groes farm value before adjusting for Choice grade premium was 53.3 cents.

marketing taxes plus Government payments to marketing agencies.
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Tahle 17.- Price spreads bety b ¢ and 8 ~ food prod: Retail price and farm value, August 1952
compared with the 1935-39 average, August 1951 and July 1952 1/
: T Tetallodes _____ i L] val
3 F T ) z :7ercentage change: T z 1 1Parcentage change
Betall : 2 3 3 H Aug. 1952 H 2 T 3 ) Aug. 1952
Commodi ty : 1935-39] bug. | July hug. 1935-39]  Aug. July A,
3 wit 1 ] 3 H H from - H 3 H H i -
: Javerage 1951 . 1952 1952 g, @ Jdy - ege, 1951 | 1952 | 1952 Tug. 3 July
3 2 3 3 : 3 1951 1 1952 2 H : : 21951 3 1952
3 iDollarp Doliars Dpllars Dollars Percamt Percent Dollars Dollars Dollars Dollars Percent Percent
3 2
3 3
Markot baskot eeeeceessssossvocnsss 3 341,19 3/713.61  755.36  753.59 + 6 4 134.73 3/354.3  364.52  359.47 1 -1
H 3
Meot products eeeeev.we. ceresesal s 88,57 225.65 221.88 226,01 4 + 2 41.60 3/149.61  139.26  137.46 - 8 -1
3
Dairy products ..... eeerreeees s 6731 134.23 138.36  139.54 + 4 + 1 3342 7317 7605 T77.62 + 6 + 2
3 1
Poultry 8nd OZED .acecsecacecsesz) 193539 {: 26,47  57.32  53.96 56,37 - 2 F 4 17.57 I 345 33.65 36,33 - 3 +
:) anoual (s
Bakery and other cereal :) aversge (2
productaz :)quantities(s
All ingrodlents .......ceseas.z}purchaged,(: 55.09 103.93 107.01 107.11 + 3 &/ 11.63 3/ 27.65 27.02 27.35 -1 + 1
GPBIN v.cesnseaversosersssesess)per fanily(s — - - - - - 9.04 4.5  A.25 21.45 & +1
t) of three (3
Other cereal products ........:) average (: 18.46 37.94 38,59 38,60 + 2 4 5.98 14.26 1l4.26 14.39 + 1 + 1
jconsumers (:
All fruits end vegetables ......: 3 T7.79 146,99 192.14 182.43 + 2 -5 23.98 3/ 49.81 72.73 64.75 +30 -11
Fregh fruits and vegetatles ..: 1 57.85 110.74 156,60 146,85 + 33 - 6 .37 Y a0 &.12 56.26 +37 - 12
Fresh vegetables e..coeeevest 3 33.16 64,25 100.11  93.31  + 45 - 7 1148 3/ 433 40.58 34.88 + 64 - 14
Canned frults and vegetahles .1 (: 1.4 23.70 23.31 23,27 - 2 I 1.93 3/ 4.30 4eSh 439 + 2 ~ 3
3 3
Miscellaneous products .ce.ceseet (s 25.96 3/ 45.49 42,01 42,13 -7 4 6.53 3/ 17.12 15.8L 15.96 -7 + 1
H 3
3
3
t Contp Cenia Cemts Cmto Percent Peycent Conts Centa Loats Cemtg Percent Percent
2
3
Boof (Cholce grade) 5/ .. Pomd 31 9.1 84.7 85.7 85.5 + 1 4 16.2  3/63.4 58.3 59.1 7 + 1
TEED ceneesevecvraonne Pomd 1 26.8 77.5 79.8 79.4 + 2 -1 13,2 5445 48.7 48.3 - 11 -1
fork (including lard) Pomd 31 2.6 45.7 4.9 4e5 - 3 + 6 1.7 3/B.1 27.8 9.1 0 + 5
2
3
3 35.0 78. 8z2.0 82.6 + 5 + 1 23.9 56.0 58,5 9.3 + 6 + 1
1 25.9 62.6 6.4 64.6 + 3 4 13.6  3/36.0 36.5 38.6 + 7 + 6
1 7.5 15.0 15,4 15.4 + 3 0 2.86 7.07 Tudds 7.65 + 8 + 3
M 1y 22,0 22.7 23,0 + 5 + 1 6,20 12.61 13,08 13.33 + 6 + 2
PR 31.3 31.3 3.4 y74 4 & 7.57 7.38 8.03 + 6 + 2
1
H
3 29.0 7.9 66.3 68.8 - + 4 22,3 3/51.) 44.6 49.7 - 3 + 11
: 30.0 55.0 53.3 56,2 2 + 5 169 3/30.9 9.5 30.1 - 3 + 2
3
3
: 9.1 16.2 16.3 16.8 + 4 0 1.08 2.55 2.45 2,47 -~ 3 + 1
3
3
: 7.9 13.6 14.0 14.0 + 3 0 .84 2.29 2.87 3.30 + 44 +15
3.0 7.8 8.2 8.3 + 6 + 1 1.40 3.31 3.53 3.48 + 5 -1
1 3.9 8.9 9.0 9.0 + 1 0 1.67 3.94 3,78 3.82 - 3 + 1
RICE cvevee T 7.2 17.0 17.1 17.3 + 2 + 1 2.37 6.94 7.99 7.79 +11 -4
Holled oats 1 7.3 4.4 4.7 14.8 + 3 + 1 1.74 3.92 3.84 3.90 -1 + 2
3 3
3 3 !
ADPLED weovvuuserennssroscnssanvees  Pomnd 3 4.9 11.0 &/ 13.0 + 18 & 2.03 423 7.01 6,12 + 41 ~13
OTANEES eeuvssecesssssaseressanseed  Dozem 1 30.3 51.2 52.4 53.7 + 5 + 2 1.0 23.8 18.8 18,1 -2 -2
3 3
4 3
BOAND, BNAP «csecsvesrsesovseseacal 1 1.3 17.7 25.0 2.8 + 29 -9 4ed9 3/ 7.88 12.75 10.48 + 38 - 15
1 34 5.2 9.9 9.3 + 88 -1 8l 3/1.68 5.25 4e33 +158 - 18
t 5.4 12,8 1.8 11.7 -9 -1 1.6 4e55 4,00 3.55 - 22 - 11
1 87 14.3 1.1 14.6 ~ 1 + 4 2.9 3/ 5.6, 4,72 6.01 + 7 + 27
t 4.5 7.8 1.0 10.4 + 33 -6 1.30 3/ 2.55 4.36 3.94 + 55 -0
1 2.5 4.9 8.6 8.5 + 73 - 2 1.25 3/ 2.02 477 484 +140 + 1
3 0 14.0 o/ 18.4 + 31 o 1.65 5.57 9.10 8.36 + 50 -8
s & 7.1 31.2 23.1 + 35 - 26 1% 6.02  14.93 9.79 + 63 - 34
3 3
3 ]
Peaches, Conned .c.ecesescoeseoveet Hoo 24 can 1 18,7 33.7 33.1 33.2 -1 4 2.53 6.34 7.15 6.70 + 6 6
Corn, canned ,.... 2 can 3 12.1 22.2 23.4 23.5 + 6 4/ 1.5 3/ 2.94 3.58 3.62 + 23 + 1
Peas, camned .,eecee 2can 3 15.6 15.4 14.7 U7 -5 0 2.29 3/ 3.7 3.87 3.87 + 2 0
Tomatoos, ©anNed weesesecsccsvevest Hoo 2 can 1 9.4 189 18.3 18.2 -4 -1 1.49 % 3.12 3.80 3.7 + 20 -2
3 1
3 1
Prones .... veessssvesvaseseesl  Pound 3 10,0 28.2 21.2 7.2 4 2,99 1l2.25 8,35 8.35 - 32 0
BAVY DOADS coonveaercrrsseoscecssss Poumd 1 6.5 15.3 14.9 15.2 -1 + 2 3.02 5.15 7.38 7.38 + 43 0
2 2
] 3
BOOL BUGAT »esvesceccascccsccsceses Pound &t 5.7 10.8 10.8 10.9 + 1 + 1 .73 2/ 3.93 3.86 3.86 + 1 [
Cane gugar «sees Pomd : 5.5 10.5 10.5 0.6  + 1 + 1 1.78 2/ 3.98 3.96 3.96 -1 0
METgATANG svovsesees Pommd 1 181 3/33.2 30,0 2.7 - 11 -1 4.30 3/12.08  10.70 10.73 -1 4
Vogotable BhOTLENANG ceceevaersroel Pound 1 19.5 35.2 30.6 30.6 ~ 13 0 5.26 3/14.95 13,19 13.19 - 12 0
H] 3
3 3
3

H —_—
1/ Poll detalls concerning the calculation of price spresds for commodity groupe end individunl ltems are pregeated in Agr. Inform. Bul. Mo. 4, "Price
; Betusen Farmers and Consumers,® Nov. 1949, and Misc. Pub. Wo. 576, "Price Spreads Betwsen Farmers and Consumers for Food Products, 1913-44,"
Jopt. 1945 (out of print). Commodity-group eptimntes sre derived from data more inclusive than the individual items 1listed in this table. For example,
the meat-products group includes veal mnd mutton, farm sales of lower grade cattle, allowance for retail value of byproducts and processed meats, in
addition to lamb, pork (including lard), snd carcags beef of Choice grade.
%// Adjusted to exclude imputed value of nonfood byproducts obtalned in processing.
Revliped.
4/ Lees than 0.5 percent,
Neme of grade was changed from Good to Choice on Dec. 29, 1950.
6/ Price data not evailable,
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Anct,

Table 18.- Price spreads b

Marketing

and 8 ~ food p charges and farmer's share of retall price, August 1952
conparsd with the 1935-79 average, August 1951 and July 1952 P4

T 1 Marketlng cl o8 2/ t Faraer's share
1 3 [} 1 3 : Percemtage change : z 3 :
Betall T 3 z t Aug. 1952 1 t T H
Commodi ty T it 193539 A | Juy 0 Aug Trom o . 1935-39 Aug. | July | Aug,
H ; AveTREe 1951 3 1952 t 1952 : Aug., @ July 2 bl 1951 3 1952 ] 1952
3 3 3 3 : : 1951 31952 3 3 3 3.
T » Jollary Rodlara Roldarp  Doldars Percont Percent Percenl Peromat  Percent
] 2
1] %
Market Dasket cc.ovececvecrcnsnscst) v 204.47  3/358.46 390.50 393.78 + 10 + 1 40 50 L8 48
2 3
Hoat produots sccsececcevscesased v 45.88 3/ 76.04 82.62 83.55 +16 + 7 47 3/66 63 61
3 14
Deiry produots .eveeseescecansest T 33.89 61.06 62.31 €.92 + 1 -1 50 55 55 56
H t
Poultry and eggs -..-...........:; 1935-39 (2 8.90 3/ 19.87 20.31 20,04 + 1 -1 66 65 62 [A
t) aonual (:
Bekery and other cereal 1) averuge (s
products: t)quantities(s
All ingredients ..cccecveseeesat)purchased,(z  42.80 3/ 76,2 79.95 79.72 + 5 4/ it b44 25 26
Gralfll ceeveceos s)per family(: — —_ -— —— —_ — 16 —_ -— -—
1) of three (&
Other cereal products ........t) average (i1 12.10 23.68 24.33 24.30 + 3 4/ 32 38 k2 37
1)consumers (z .
A1l fruite and vegetalles ......3) T 52.80 3/ 97.18 119.41 117.68 +2a -1 2 34 38 35
Freph fruits and vegetables ..3) 1 3748 3/ 69.63 92.48 90.59 + 30 -2 35 37 4 38
Fresh vegetables ...cceceesed 1 .68 3/ 4j2.92 59.53 58.43 + 36 -2 35 33 JA3 37
Canned fruits sud vegetables .x) 2.2 3/ 19.40 18.77 18.88 - 3 + 1 14 18 19 19
13 3
Miscellanoous prodncts .cessesse?) s 19.29 3/ 28,07 25.90 25.87 - 8 i 25 3/38 38 38
2 H
1 H
3 3
s :  Contn Centn Cents Centn  Porcami  Percest rcent  Percent  Percent  Percent
3 z
3 3
Beof (Choice grade) 5/ .... 1 Pownd : 12.9 3/21.3 26.9 26.4 + 2 -2 56 75 ® ®
LEab cacsscecenense .z Powmd s 13.6 23.0 3.1 3.1 + 35 Q 49 70 61 53
Pork (including 1ard) .e.eeeveseeez  Pomnd t  20.3 3/16.6 14.1 15.4 -7 + 9 52 3/64 66 65
2
2
@ 1.1 22.3 23.5 23.3 + 4 -1 68 72 k21 72
T 12.3 3/26.6 21.9 26.0 -2 -7 53 3/58 57 €@
3 4.6 7.9 8.0 7.8 - 1 - 3 38 47 48 50
3 5.1 9.4 9.6 9.7 + 3 + 1 55 57 58 58
v o 23.7 23.4 23.4 -1 0 &/ 2 25 26
1
t
s 6,7 3/20.8 azt 19.1 - 8 - 12 Ky 71 67 72
131 /241 23.3 26.1 + 8 +10 56 3/56 55 54
2
1
3 7.9 13.7 1.4 2.3 + 4 -1 12 16 15 15
t .
1 ]
t 7.1 11.3 1.1 10.7 -5 -4 n 17 20 24
r L6 405 4.7 4.8 + 7 + 2 el 42 43 42
z 2.1 5.0 5.2 5.2 + 4 [ 43 4y 2 42
3 4.7 10.1 9.1 9.6 - 5 + 5 33 L 47 45
1 5.6 10.5 10.9 20.9 + 4 [+] 24 27 26 26
3
%
1 29 6.7 & 6.9 + 3 & 41 40 % 4
t 19.3 27.4 33.6 35.6 + 30 + 6 36 46 36 34
1
1
L] 6.8 3/ 9.8 12,2 11.9 + 21 - 2 4 3/45 51 48
3 2.6 3/ 3.5 4eb 5.5 + 57 + 20 2% 3/32 53 4d
1 3.7 8.2 7.8 8.1 -1 + 4 a 36 34 30
+ 5.8 3/9.2 94 8.6 -7 -9 2 2/38 33 A%
3.2 3/ 5.2 6.6 6.5 +25 - 2 2 3/33 40 38
H 1.3 2,9 3.8 3.7 + 28 - 3 50 ya 55 57
: 2.4 8.4 10.0 +19 & Pl 40 & 45
: 1.1 16.3 13.3 + 20 - 18 &/ 35 48 4i2
3
1
Peaches, 0anned cevevesnseveusonast 24cen ¢ 162 214 25.9 26,5 -~ 3 + 2 u 19 22 20
Corn, canned .... 20can 3 0.6 19,3 19.8 19.9 + 3 + 1 12 13 15 15
Pens, camned .... 2can v 133 /1.6 10.8 10.8 - 7 0 15 25 26 26
Tomatoen, 0MNNOd sevecccvorronsonal 2080 ¢ 7.9 15.8 145 U5 - 8 <] 16 31 2 a
t s
3
Prones ceeceecece Poud 3 7.0 16.0 18.8 18.8 +18 '] 30 43 N aN
Navy bean Pomd 3.5 10.2 7.5 7.8 - + 4 46 3% 50 49
L]
2
Boet BUEAT vecveeeccesnvctcccasesst Pomd 3 3.6 3/ 6.5 6.4 6.5 0 + 2 30 3/35 36 35
Cane eugar .. Pomd : 3.4 6.0 6.0 6.1 + 2 + 2 32 38 38 37
Margarine ......es. Pound ¢ 13.2 3/2a.1 19.3 19.0 - 10 - 2 24 3/36 36 36
Vegstable cevessssscasst  Poumnd ¢ 14.2 3/20.2 17.4 17.4 -1 0 F4d 342 43 43
3
3
3

H
L/ Full deteils conoerning the calonlation of price spreads for commodity groups end individual items are presmnted in Agr. Inform. Bul. No. 4, "Price

Spreede Between Furmers end Consumers,® Nov. 1949, and

Sept. 1945 (out of print). ty-grovp

the meat-products group

addition to lamb, pork (including lard), and
2/ Maxke h equal [Ci84¢

wmarketing egencies.
3/ Revised.
4/ Leoe than 0.5 percent.

5/ Neme of grade was changed from Good to Cholce on Dec. 29, 1950,

&/ Prico data not available.

Misc. Pub, Bo. 576, "Price Spreads Between FParmers and Consmers for Food Products, 1913-44,"
Y tes are derived from data more inclusive than the individual items listed in this table.
includes voal and mutton, farm soles of lower grads cattle, allowvimes for retail value of typroducts snd processed
carcans beef of Cholce grade.

Yor exsmple,
nsats, in

betwecn reteil cost and net farm value, tahle17) minus processor texee plus Govermment payments to
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