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In August 1948, more than half of all eggs mar
keted by producers in the Northeast were sold to 
cooperative associations, city receivers, and direct 
to consumers. Among producers selling eggs, 
almost half sol~ some eggs direct to consumers, 
while less than 10 percent sold to each of the other 
two outlets. Cooperative associations and city 
.receivers, however, provided the major outlets for 
producers with large flocks, while producers with 

small flocks sold almost half vf their eggs direct to 
consumers. 

Independent truckers and hucksters and retail 
stores each accounted for about 13 percent of total 
egg sales. Almost 30 percent of the producers in 
the Northeast sold eggs to retail stores, but these 
sales were concentrated among producers with smal
ler flocks. 
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Table 1.- THE MARKET BASKET: Retail cost of 1935-39 average annual purchases 
of farm food products by a family of three average consumers, farm value 

of equivalent quantities sold by producers, marketing charges, and farmer's 
share of the consumer's food dollar, 1913-51 

Year : Retail cost : 
: ll : . . 
• l . . 
i 

1913-15 average . ••e . • 
1920 ·············' 
1922 ••••••••••••• : 
1929 .............. : 
1933 ~············= . . 
1935-39 average •• : . . 
1940 ••••••••••••• : 
1941 .•••.••.••••• : 
1942 •.••••.•..••• : 
1943 ••••••••.•••• : 
1944 .•••••••••••• : 
1945 ••••••••••••• : 
1946 .••.••••••••• : 
1947 ••••••••••••• : 
1948 .•••.•....••• : 
1949 ••••••••••••• : 
1950 ••••••••••••• : . • 
1950- July •••••• : 

Aug • •••••• : 
Sept •••••• : 
Oct • •••••• : 
Nov • •••••• : 
Dec • •••••• : 

1951 - Jan. 
Feb. 
Mar. 
Apr. 

: ...... : ...... : ...... : 
• • • • • • • • 

May ••••••• : 
J1me •••••• : 
July •••••• : . 

DOllar.§ 

267 

567 
408 
436 
m 

341 

319 
349 
4CYJ 
459 
451 
459 
528 
644 
f/JO 
646 
645 

ffTl 
662 
658 
657 
659 
681. 

7~ 
726 
724 
718 

!JJ 724 
724 
723 

Farm value 
y 

Dollars 

121 

244 
162 
183 
90 

135 

1Z7 
154 
195 
236 
233 
246 
Z79 
335 
350 
308 
308 

J./314 
316 
320 
316 
322 
336 

357 
371 
366 
363 
358 
355 
352 

: Marketing 
: charges 
: 3.1 

Dollars 

146 

323 
246 
254 
186 

204 

192 
194 
213 
229 
230 
229 
258 
308 
340 
337 
337 

y 357 
346 
338 
340 
336 
344 

352 
!JJ 354 

357 
355 
365 
3f/J 
371 

. . 
:Farmer' a share . • 

Percent 

45 

43 
40 
42 
32 

40 

40 
44 
48 
51 
52 
54 
53 
52 
51 
48 
48 

47 
48 
49 
48 
49 
49 

50 
51 
51 
51 

!JJ 49 
49 
49 

--.,----- . ----------------::---11 Calculated from retail prices collected by the Bureau of Labor Statistics 
and the Bureau of Agricultural Economics. 

2/ Payments to farmers for equivalent quantities of farm produce minus imputed 
value of byproducts obtained in processing. 

Y Marketing charges equal margin (difference between retail cost and farm 
value) minus processor taxes plus Government payments to marketing agencies. 

iJ/ Revised. 
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'Ehe consumer's dollar fJpent for fr:trm food ;.)roducts wac evenly divided 
between farm producers and marketing agencies in August. 1/ There have been 
only ~;mall fluctuationr~ in the farmer 1 s share of the consumer's food dollar 
since November 1950 -- between 49 cent~3 and 51 cent:=;. 'I'he figure in July was 
49 cents. R.t the peale in "'pril 191 .. 5, it -.m.s 55 cents. Although the total 
index of prices received by farmers for their products (including fibers and 
other nonfoods) vent down from ::lid-July to mid-August, there 1--1as a slight rise 
in the average farm price of foodstuffs. Fruit, some meat animals, milk, and 
eggs i-rere among the items that i.ncrea:;ed; but truck crops, chickens, butter and 
butterfat, rice, sheep af1(1 lambs were among those th!=J.t declined. Altogether, 
the fa!'!ll price of foodstuffs in Augur:;t was 4 percent below the record reached 
in February th:i.f> year. Chargef, for marketing farm food products decreased 
slightly in Aut:ust, folJ.oHing a .3-month rise. 

ConGurners in the United Stat8s spent ubout 26 percent of their disposable 
income for foodstuffs, including nonfarm foods, during the second quarter of 
1951. This h> the same percentage as they spent in the second quarter of last 
yea.r -- ,just before the. outbreak of Har in Korea.. In 1935-39, just before 
World War II, civili::ills spent an average oi' 23 percent of their disposable 
inco!ne for foodD. However, the same kinds and c~uanti ties of foods as were 
consumed. bP.fore i~orld War II would 1w.ve taken only 19 percent of disposable 
income during the second quarter of this year. Civilians are eating 13 per
cent more food per person and, in genero.l, a better quality of food than they 
did in 1935-.39. JUthough food consumption per person is l:Jeloi·r the 1946 peak, 
total civilian .food consur:1;:>tion will SI:Jt a new record this year, because of 
the greater population. 

1/ The figure for August 1951 is a preliminary eGtimate ba;>ed on latest avail
able retail price data. Estimates of the division of the retail price between 
fartnerr, and marketing agencies a:--:·e ba.st~d on compn.rh;ons of concurrent prices a.t 
the farm and retail levels, except for seus01ml canning crops, dried fruits, 
8Ugar, and vegetable o:i.J. products. During a per·iod of rising prices, the farm
er's share calculated on this basiG is f;omeHhat liigher than the share which 
w-ould be obtained by comparing ~)rices received by farmers for purticular' lots 
of products with pricer; r1aid by con.sumers for the same lots after they have 
moved through the murketing s~rst8111. The reverse is true in 1Jeriods of declining 
prices. 
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RECEMT FARM-RETAIJ.J .PRICE .. SPREADS 

Preliminary Estimates -
for August 

The farm value of foods in the 11rna.rket basket" increased from an annual 
rate of $352 in July :to an estimated $.357 in August. s/ Higher prices for 
citrus fruits, eggs, milk, and meat products more than offset declines in 
food grains and oilseed crops. , 

The. reta.il cost of the farm foods. i!).. th,e. m~;trket bffsket declined .from 
an annual rate of ~i72.3 in mid-:-July to an estimated $714 in mid-August. 2) 
Retail prices of.margarine and vegetable shortenlne in Augus~ were about 
5 percent below. July levels. Se~;.sonal price dec;l.ines in app::J_e8, potatoes, 
and several of the truck crops resulted in a large decre~se in prices puid 
by consumers.for fresh.fruits.ao¢.veg~ta9+es •... 

' . . 
At an annual rate of $357, charges for marketing these farm food 

product~ in August were about 4 percent below the record high re~ched in 
July. 

F&rm Value ot·. Food Products 
Lovrer in ~uly. j:,han June 

F'arw value of the warket-basket foods decrcused about :J. percent from 
June to an annual rate of $352 in July. Thin marked the fifth successive 
monthly decline from the high of $371 recorded in February.. . Practi.cal:)..y uL 
of this 5 percent decline in fann value has been absorbed by increased 
marketing charges. 'l·he farm valu".} .of food products in Juiy 1951, however, 
was 12 percent above a year ago, with higher valuer, in all c0mmodity g:roups 
except fruits and vegetables. 

Lower farm nrices for, livestock accounted for most of the. d<~crea.se in 
farm value bet'\-/e~n mid-Junt') and mid-July. A 10-p'r.:rc,ent drop in the price 
of fresh oranges caused a small decrease in the fruits and vegetables group 
A 2-percent gain in the farm value oi the poultry and eggs group resulted 
from a seasonal rise in .egg prices. 

~ Y The "market· basket" contains quanti ties of farm foor;l p:roduc:ts ellttnl to 
the 1935-39 average annual pureha.sec per family of three uverage consumers. 
:F'ull details ~:t.re presented in Agricul tur•&.l Informatiop Bulleti11 No. /H 

• 11Prh:e Spreads BetweE>n Farmers and Consumero. 11 • • . 

2/ Total retail cost of &11 foods curr<;lntJ..J consumed per ft3.Iijily of three 
average consumers is roughly )0 percent higher ·than the retail C<?G.t of the 
''market basket. 11 The market basket of fn.rm food pr-oducts .rjoes· not include 
imported foods·, fishery products, or other foods of .nonfarm. origin; it does 
not include food consUiaed in households on farms, wne.re produced; it me~:tsure 
the cost at current prices of 1935-39 average prewur purchasen and does.not 
allow for the currently hlgher level of ,·por ca.p.ita food consum::_Jtion, whlC? 
is 10 to 15 percent above the level for 1935-39; and doeD not include Dddl· 
tion:...l mark-ups fo1~ preparation t-tnd se~vice of meals purchased in eating 
placeR. 
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Ney_ High RecordsJd f..9.J: 
Harketit}R Cha~fJ in fuly 

Charges fo1· m~:~.J''keting the fonn food~: in the market basket equaled an 
annual rate of ~~J7l in July, a dight :i.ncrer...se over the record established 
in tho preceding mor.th. Harl-reting cht;.:r·ges bav8 incree.sed each month since 
April, 1-1ith a total inc.ceo.se of 5 perGent from mid-April to mid-July. 

Increased charges for marketing meat products in July accounted for the 
rise in markoting charges over the preceding month. Meat products, however, 
were the only commodity group for vrhich marketing charges Here 10"1-Ter in July 
1951 than a year earli.-c;r. 

~~tail Cost }Jnchall&ed 
.frq_m. ~\me _to July 

At an .cmnual rate of ~//23, the .cetail cost of 
foods in July 1-rs.8 practically ur.changed from .Tune. 
foods increaf:ed over 10 percent from November 1950 
in February this year, but has re;na:ined relatively 

the market basket of farm 
The ret&il cost of these 

to a record high of $726 
steady since February. 

The retail coct of the poultry a..YJ.d eggn group increased 2 percent from 
June to .July. Lc1-mr retail prj_ct::s for margarine and vegetable shortening 
resulted in a 2-pe:rcent decline in the retaj_l cost of the miscellaneous 
products croup. Fruits snd vegetable::: went dmm 1 percent, but the retail 
costs of othc~r cornmodi ty group~-; were unchc.nged. 

Compc.;.red with <.>. yar:..r ago, the rd.ail cost of market-brcskd, foods totaled 
8 percunt higher in .July l95.L, Fith increasus in all commodity groupfl except 
fruits and vegetable~;. Cu.rmed fruitf':~ and vegetables were substantially 
higher but retc;.il prices foe· fresh fy-u~i t;:· nnd vegetables averaged 7 percent 
below July 1950. Increar;cu in th<:; other C•)rnmodi ty groups r&.i1ged from 7 
percent for meat product:: to 19 p,,:rcent fo.c poultry and eggs. 

F'arm~:r~ s Share of C0"2!">}1mer 1Jl ;~o__gd Dollar 
Pncl)._gnged ,?.t f& Cent::. ~-.!2. _;ful-v· 

F'ar·mers received 49 cents of the dolh.r that c:ons·..:uners s:nent for farm 
foods in July. This ·Has the s<.une as in June, but vas below the 51 cents 
reeeived in earlier month:o this year. In July 1950, farmers received 47 
cents of tho consumer 1 <. food dollar. 

CONSUM1~HS 1 EXPENDITURES .FOR ?ClOD 

Con~um§~~ E~~~~etter 
.t..hilll in. 1935-39 

The totc::.l volume of all food consumed by United St<::.tes civilians is 
running at a record high in 1951. Per cu.pi ta consumption of food is about 
13 percent abov-e 1935-39, although about 5 percent below the record re<::.ched 
in l9L1.6. Consumers spent 26 percent of their disposable income for food 
during the second quarter of thi::; year, compared vd. th 23 pereent in 1935-39. 
Hm-rever, the same kinds and quanti t1es of food an consumed before the war 
would have ta.kl)n only 19 percent of their disposable income in the second 
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Table 2 .. - Per capita food (:ost and expendi t.ure related to disposable personal 
income, Un:i.ted Stu:teG average, 1935-51 

----------- ··---------- ------·------· - ... --------·- _____ ._ _____ ---
'"ot:·ll .• · Food expenditure Cost to consumer of 
J. .. --·------- • fixed quantities of food 

. : ex Jemii- : · • D~snofi- 1 , ·.Percentage of - : representing 1935-39 : '· : t ure f or : able . . :----·---:---1, -t -1-: average annual confmrnption 
Year 

: 1 • con~umer. . • o a • 
peroona d A t 1 . d' . per pereon 

: income : eoo s : c ua n· -expen 1-·-------:...... ---··------- --
1 / and J/ ~bslpos-:ture for: ·p t f-
±1 -~services: a e goods : · ercon age 0 

11 income : and : Actual ; di~posable 
_ .l_ ___________ ;_ ___ _;__ __ _ __ _!_JJ.e.r.Y..ic..e.SL ________ --"--=o~~--

1935-39 .... 
191~4 . . . . . . . ,. 
191,5 ....... 
191~6 . , ..... 
1947 ....... 
1948 ..... " . 
1949 ....... 
1950 . . . . . . . . 

1950 
1st quarter: 
2nd 11 

3rd II 

4th II 

195!. 
1st quarter: 
2nd II : 

I!C?JJ..ar_s_ DoJlars 

510 490 

1,055 801 
1,0'73 87 !., 
1 ,11'1 1,032 
1,169 1,142 
1,277 1,206 
1,243 1,201 
1,338 1,268 

---------·-

1,301 1,218 
1,297 1,239 
1,354 1,.?24 
l,L~oo 1,291 

1,410 1,349 
1,438 J.,J02 

.f!911Q.!:§_ Per£_Q!?_i fercent Dollars percent 

118.6 23 

229 22 
250 23 
292 26 
329 28 
350 27 
338 27 
346 26 

24 

29 
29 
28 
29 
29 
28 
27 

118.6 

171 
176 
201 
2/.~4 
256 
243 
245 

23 

16 
16 
18 
21 
20 
20 
18 

---- ----- ----- ------·-- ---
Annual rates, seesonally adjusted 

---·---~··- ----...------ ______ .., ___ ·- ·---

s/336 26 28 ;.J5 18 
YJ4.o 26 27 240 19 
s/355 26 27 252 19 
Y354 25 27 253 18 

Y377 27· . 28 272 19 
YJ74 26 29 274 19 

-,-------- --·------ ------·- -·----- ----- -----
11 Computed from aggregate income and expenditure data of the Bureau of F'oreign 

and Dotnestic Cormnerce. For methods of computation and datu for 1929-43 see table 4, 
page 9, of the September 1950 j_ssue of thiu publication, Estimates of disposable 
income and expenditures have recently been revised for 191+4 and later years. 

?} Quarterly data have been estimated by the Bureau of Agricultural Economicn 
from expenditures for food ond alcoholic beverages reportect by the Bureau of Foreign 
and Domestic Comnerce. · 
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quc.rter of this ye:;.r. y Thl~> rir;e in the proportion of income spent for 
food resulted from the purchase of lcrger qur'nti ties u.nd better qudi ties 
of food v:t ret. i1 ':lnd the purcht~se of more me.rketing services arising from 
eating mor·e met.~l::: t~t ro::Jtl.,urr.ntt: nnd other cht.1:1gcs in ec:.ting habits. 

FooQ. E-0:.lliJndi_tur_Elli_ j~.Qgut _St2L<lY.. 
in _if]e SQ£Ond .Qlycrter __ in 1.2.a. 

ConGumerB' 0xpewl:i tur'f)S for nll food vrere nt -~ill 1..nnml .::>er capitrc r0.te 
of $374 in the second c:_uc .. rtur of 1951, ,,-hich vn~s dm-m slightly from the first 
qw:.rter. Per c0.pit:.., dispo;;!.ble income increc..sed 2 percent. The proportion 
of disposable person~:.l inr.:ome spent fo:c· food declined from 27 percent i~ the 
first quarter to 26 percent in the second quc.rter. 

During the April-June per·iod, consumers spent the same proportion of 
their dispo;;able income for food Lr: io the same ~u..1.rter lr-.st yet..r, imruedia tely 
preceding the Kore<~n outbreld:. Food uxpendi tures for t~e quu.rter i-tere 10 
percent higher thon c:. ye<.:..r ;.::.go, but dis:pos.:.ble income r~lso wc.s up ubout 10 
percent. 

-7:/ This is sho.wn ·by ch<...nges in the cost to corwumers of que:nti ties <.~nd 
quaii ties of foods repx:esenting uvera.ge <llnu,.l consumption per person during 
1935-39 ( tu.ble 2). This cost is cdcul<:~ ted by k.king c:.s C:c 1935-39 bP..se the 
.actual food ·expenditure for that period (~?118.60) rnd multiplying this base 
cost by n United Stutes £:.verctge consumer's food cost index. The index is a 
weighted averQge of indexes representing, (1) retcil food prices in 56 cities 
(U. S. Bureau of Labor Statistic:::), (2) ret··~il food prices in other cities 
v.nd towns, and (.3) prices received by producers ;.pplied to food.~; consumed on 
farms where produced. 

0ELJ~CTED NE\·T PUBLICATiotJS 
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Bur. 1;gr. Econ. U. f:), Dept. Ag~(·. Tech. Bul. No. 103:3, 
Aug. 1951. (JiJ.1A.) 
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December 1949-Xv\•,y 1950, 11 l7 H. 1-J. Bitting and 
Henr·y T. Bc,dgs ;~·, J)u.r:. Msr. Econ. , 1igr. Inform. Bul. 
No. 47, June 1951. (RMA.) 
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by vi. N. Starkey, 0. C. Hestec-, nnd L. :F'. Herrmann, 
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. : 4. 11 F<lrm-To-lletu..il M[:.rgins fro1n A.Pl)(J.1~:.Cl1i:,.n lJJples t4Grl{eted 
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H. w. Bitting, Bur. Agr. Econ., Agr. Inform. Bul. No. 1+4, 
Apr. 1951. (RMA; Agr. Expt. Sta8. of' ',1. 'J: • , Pa., Va. 
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EGG MARKETING CHANNELS AND METHODS USED BY 

NORTHlEASTEHN PRODUCERS 1/ 

By 0. C. Hester, Agricultural Economist 

The marketing practices and policies f'ollm·red by producers 9f eggs 
in the northeast region were more closely associated vdth size of flock 
th~m with any other factor studied in this invest:igation. 'The size of 
flocks maintained b'.f producers in an area has a definite influence on the 
type and number of buyers through which eggs are marketed. Specialized egg 
handlers are located where large flocks are numerous, but where small flocks 
are predominant, the eggs are handled as a sideline by many of the marketing 
agencies. The cost of assembly, grading, and transportation is likely to be 
higher for eggs produced by small, widely scattered flocks than for eggs 
from flocks that are large and concentrated. 

Egg producers in the northeast region marketed t rnir eggs through 
several types of outlets in August 1948 (cover chart). The largest vo.;J.ume, 
about 19 percent of all eggs reported marketed, was sold direct to consumers, 
18 percent went to cooperative associations, and 16 percent to city receivers. 
Truckers and hucksters and retail stores each bought about 13 percent. Sales 
to country dealers accounted for ·11 percent of the eggs sold, t-Thile hatchBr
ies took 7 percent, and hotels, restaurants, and bakeries about 3 percent 
(table 3). 

More than one-third of the producers reported saJ.es to more than one 
outlet during August 1948. The number of outlets used was related to the 
nize of flock. About 70 percent of the producers with more than /;.00 hens 
used· two or more types of outlet, while less than one-fourth of the producers 
with less than 100 hens used more than one outlet. 

Producers having flocks of less than 100 laying hens generally sold 
direct to consumer.s or to retail stores, and about three-fourths of their 
eggs w~re sold through these two outlets •. Although more than 40 percent of 
the producers with flocks of 200 or more hens sold direct to consumers, 
direct sales accounted for only about 15 percent of their eggs. Cooperative 
as;;ociations and city receivers were the principal outlets for these pro
ducers. 

1/ This article summarizes the results of a regional research proj.ect 
designed to aid in improving the efficiency of marketing eggs in the 12 
Northeastern States. This study was financed with funds authorized by the 
Resea.rch .and Marketing Act of 1946. The following [:)tate a rrl Federal agen
cies- participated in the project: Agr. Expt. Stas. of Maine, N. H., Vt., 
Mass., R. I., Conn., N.Y., N.J., Pa., Del., Md., W.Va.; PMA, FCA,. and. 
BAE. Data were collected by means of a mail questionnaire sent to a sample 
group of farmers in the region during August 1948. Replies were received 
from about 13,000 farmers. Of these almost 8,000 reported having hens of 
laying age at the time of the survey. 
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Table ,3.- DistribUtion of producBrs, eggs sold, and prices received by 
· type of' market outlet, 12 Northeastern StateH, .August 1948 

-·----·-- -------~,·ercarltt.-ge- · Aver/'!ge price per dozen 

1, f tl t __ di.st~.i buj,:l9n .. l:'ecei yed by producers 
· ype 0 011 9 :Producers: Bggs : . : • · 

----- ____ .t.__JL._: so]_._d : UnsJ.zed: Large ; Medium; Small 
!?.Sl;tce;gt Percent Cents Cents Cents Cents 

Direct to consumers . 46.6 18.9 . 65.3 76.4 68.6 55.6 . . . . . . . . 
He tall store . . . . . . . . . . . . . . . . 29.8 13 .!~ 55.8 72.2 63.5 49-7 
Independent t1~cker and . • 
huckt~ter . 1::.2 12.8 58.9 69.2 60.9 45 • .3 . . . . . . . . . . .. . . . . . . 

Country dealer . 10.0 10.6 59.2 70.0 61.7 ~4 • .3 . . . . . . . . . . . . . 
Cooperative aosociations ~: 9.5 17.7 61~.6 73.9 64.7 47.4 
City receiver . 6.3 15.8 60.5 72.1-.. 61.8 45.1 . . . . . . . . . . . . . . 
Hotel, restaurant, and 

bakery .. " ......... • ...... : ~.3 .3.3 6J.l 74.2 67. ~ 55.6 
hatchery .......... ' ....... : 3.3 7.2 67.8 90.5 77.4 52.5 
Other . . ·"- .,2 ....................... 

Average . 61.8 '74.4 64.9 49.8 . . . . . . . . . . . . . . . . 
j] Totals more than 'i'OOb~cauce r;ome producers cold to more than one type 

of' outlet. 
g/ Cooperative associations may have made u.drli tional payments .in the form 

of P.~ tron&.ge refunds. 

Since produce:cs with certuin Gize flocks tended to pa tronh.e different 
types of buyers, the outlets ranked diffore.-:1tly when claf;t1lfied according to 
number of producers selling to each outlet. A lareer number 'of producers 
sold direct to consumClrs than to ::my other type of outlet. About 47 percent 
of' the producers marketed. ~·orne or all of their eggs in this manner (table 3). 
The second lu.:rgef:t number, JO perce>nt, Uf:ed retail storeD as a murket outlet. 
About 10 to 12 pe1.·een t of tYle producers :~old to el.ch of the following: 
Truckers and huck:;ters, eoopera.tive a~sodutions, and country dealers. Only 
6 _percent ·sold t.o city r• ·ee>i. vers, although this outlet ranked third in volume 
of eggs, 

More than 55 perce-nt of the producers reported that they delivered eggs 
to the buyer. Theso pJ·oducerH accounted for about 4J percent of the eggs 
sold, Since this surv,ly w<:A.s made during the sea~;on when egg production ifl 
relatively low, the practice of buy~rs may have been different during other 
seasons. 

Country dealers, truckers and hucksters, and ci~y receivers picked up 
more than 80 pc~rcent and hut.cheries more· than 68 percent of ·the eggs ~old to 
them. Producers delivered Glightly more than half the eggs sold through 
co opera ti vef; and more thun three-fourths of the ecgs sold to ret{.il stores. 
More than two-thirds of the e~gR sold direet to condumers and hotels, restau
rants, and baker.ies vrere delivered by producer:;. 
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Sizing ~~ Grading Practices 

More than 6~ percent. cit the northeastern egg producers veported that 
they sola eggs ·on the basis o~ size. 1'he extent of this practice varied from 
one are~ to another. In the New England St~tes, New York, and New Jersey 

·-three-fourths or more of the prod~cers sold on the. basis of size. In 
Pennsylvania and Delaware more than half, in Mar,yland one-third, and in 
West Virginia one-fourth of the producers sold on the basis of size. 

The proportion of producers selling on the basis of size was lowest for 
producers with, less than 50, hens. About 40 percent of those· producers sold 
on the basis of size compal'ed with more than 93 percent of the producers with 
more than 400 hens. · 

'• 

Ho.tcher"ies paid' the highest prices for all· eggs e:x:cept those of small 
size. Prices received from hotels, restaurants, and bakeries, an.d direct to 
consumers gen~rally ranked n'ext (tubl'E~ 3). Pro'ducers·,- howe'V'er, di:d not 
necessarilY. r,ealize higher net returns from eggs sold 't"O' these outlets. The 
production of h&tchin~·eggs requires special breeding and f.loek· mahagement, 
and the eggs' mUfjt receive special cure. Producers s-elling direct to con
E;Ull16rs ·and .. to hotels, restb.urants, and bakeries may be required to provide 
grading, packaging, transportation, and handl.ing not required of producers 
r,elling to other outlets. · 

The lowest prices were paid by outlets that taught eggs mainly for 
resl:tle in the shell. Country dealers pdd the lowest prices for large, 
medium,. and f>'Irlall eggs. Independent truckers ~md hucksters paid next to 
the lowest. price,s for both' unsized and sized eggs. Retail stores paid the 
lowest price~ for unsized eggs, and their·prices for sized eggs were·~ong 
the :I:owest. · .. 

Prices Received on Basis cf ~·of' Flock 

Producers w:t th flocks of 400' or more l)ens reported conSiderably higher 
prices for large eggs than pr:oducers with smaller flocks. Differonce1:1 were 
comparatively small between large- and smG~ll-flock producers in prices 
received for unsized, medium, and small eggs (table 4). 

I ~ o 

Practically ~11. ~gg~ solq to hatcheries, which yielded h.igher prices 
thun o.ny other outlet; came from·large flocks. The prices received by 
producers in each flock~size group 'reflect largely the differences in prices 

'paid by the outlets used but they also reflect the location of sm~ll and 
large flocks in low- and high-price areas. In geriera1, a larger proportion 
of producers with large flocks was located in the area in which·higher 
prices were received while small flocks were predominE!llt in ureas j_n which 
low prices were.received •. 
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Table 4.- Distribution of' producers, f;ggs sold, and prices received, 
by size of flock, 12 Northeastern Stat8s, August 1948 

------- --···-·~:- --Perccn tu-ge·-··:- -- ·-A.;-:cr;ge·~)rice per do zen 
distr;!.:_bution _____ J~ece_iy_~tQ_gy prod . .:::u:.:::c..::::e.=.r~s ___ _ 

~3i ze of flock . . • . 
:Pr·oducers:Eggs cold: Unsized: Large Medium Small . . . _.:..• --- --=----- --------------- -----. -:-P"crcent - Percent Cents Cents Cents 

1 - 49 ••••••••• ]2.6 3·9 60.8 72.6 65.6 
99 ...••••• : 21.5 6.4 63.8 70.9 64.4 

199 •.••••••• 17.9 10.1 61.2 72.6 63.5 
- 399 •••••••. : 12.8 14.8 60.6 74.2 64.8 
u.nd over ••••• : 13.2 63.5 61.0 78.8 65.0 

50 -
100 
200 
400 
Not reported ••••• : __ .b,.Q__ __bl._ ___ ..,_59..._.:...::2;.--__ 72 • ..1_._~~, 

Average ••••• : 61.8 74.4 
63.1 
64.9 . ---!- ____ ___,__ ---------- ----

Cents 

52.6 
52.4, 
48.9 
48.2 
49.5 
20.0 
49.8 

Producers that deli·mred the egg1; they sold received a higher average 
price than producers that sold to huiers at th(~ farm. The difference between 
the price for delivered eggs and those pick~d up o.t the farm was larger for 
eggs sold on the b':l.sis of si7,e than for ungraded eggs. Some outlets, how
ever, paid more for the eggs they picked up thu.n for those delivered to them. 
For example, large eggs ?icked up at the furm qy countrJ deu.lers, city 
receivers, hntcheries, and restaur.:-nts brought higher prices than eggs 
delivered to these outlets. 

Eggs delivered to the buyer might ordinarily be expected to bring more 
than eggs of equal size and quality picked up td~ the fr...rm. As August is a 
month of relatively short supply, the differentiuls reported in this study 
E:.re probably not typical f'or the entire year. 

P:ric~ R.eceived .Qy Size Basis 9f Sale 

Producers received M nvero.ge of 61.8 cents a dozen for unsized eggs 
compared with 74./+ cents for large, 6/~.9 for medium, and 49.8 cents a dozen 
fo:r small eggs. 

The differences in prices received for eggs sold on each basis were 
fairly consiotent between outlets with ti!e exception of hatcheries. Prices 
received from hatcheries were higher Dnd the differences between prices 
received .fo1· the various siz,es were larger than in any other outlet. 

"Effect .9..:.f.. Locs:~ .. ion .911 Pr i. ces B.€3cei ved 

In genural, f'urmers in State;' farthest removed fron1 large cities or 
consuming centers received lower average p.cices for the eggs thc.n producers 
nearer ltl.rge markets. Prices 11P-rc h:i.ghest in the New Englund States and 
New Jersey and lowest in ~l8st Virginia and Maryland. Highest prices were 
received by producers in .New Hampshire where a large proportion of the eggs 
"\.Tent to hatcheries and direct to consumers. Higher priees in Delaware than 
in Maryland \vere largely the result of sales to hatcheries. Some of the 
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reasons for geoGraphical variations in prices are: Local supply &nd demand 
conditions, distance cmd cost of transporting eggs to consuming centers, 
number and .size of agencies in the me.rketing process, and tho quantity and 
~quality of 'eggc marketed· by individual producers. 

About one-fifth of the producers reported tro.ding eggs for merchandise. 
This practice vc:;.ried from less thun 4 percent of the producers selling eggs 
in NeH Jersey to more than 43 percent in \.Jest ·Virginia. Very few producers 
reported a different price for eggs traded than for those so_ld for cash. 
Those State:..1 in which a large proportion. o.f the producers reported selling 
te· retu.il stores were also high in the p;roportion of producers taking pay
ment' in trade. Of .producers who traded eggs, the largest proportion vu.s 
those with less than.lOO hens. · 

Compc.~isoi}_ gf Marltetin.g_ Practices in. Northeaste:m_ 
rmd North Centr.:QJ, States 

A similar survey of egg-llllirketlng practices was condueted in the 
North Central States in April and August 1948., 2) The ~:mrvey shcm·ed that 
more egg producer::; in that region sold their eggs to retail stores than to 
any other type o.f outlet. In August 191.8, about 36 percent of the producers 
sold to tho.t qutlet compared with 30 percent in the Northeast. Retail stores 
bought 2L~ percent of the eggs in the North Central States and 13 percent of 
those produced in the Northeast. Direct sales to consumers WE:re. made by 19 
'percent of the producerfl in the North Central States and o.ccounted for 10 
percent of the eggs produced. In the Northeast, direct sales Here made by 
47 pGrcent of the producers and accounted for 19 percent of the eggB produced. 
Sale~ to country deu.lers were less important in the Northeast than in the 
North Central States. 

·. . • Densi~y of population and nearnes$ to market .accounted in part for the 
larger proportion of direct salei3 to· consumers, city receivers, hotels, 
restrt1irants, and bakeries in the NortheE.st than in the North Central .States. 

Hatcheries, direct sales to consumers, and hotels, restuu.rants, and 
bakerief; were the outlets paying the highest prices in bOth regions,· Lowest 
prices in both regions were 'received from retail stores, country buyertl, and 
truGkers. 

The proportion of producers "rho sold their eggs on' the basis of size 
was.larger in the Northeast than in the North Central .States. 

The proportion of the· producers who delivered their eggs was srno.ller 
in the Northeast than in the North Central States and a smaller pr~portion 
of the eggs produced was delivered •. 

Y The results of this survey were published in "Sales of Eggs by F'armers 
in the North Central Region," BM~, Agr. Inform.· Bul. No. /~6, June 1951. 1 

For a summary of this rE~port see "Egg Sales. by Farmers :Ln th,e North Centra 
Region, 11 Apr. 1950 issue of The Marl':r?t}~~ ... ·~ ':'" 
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Table 5 .. - Price Gpreado bet\leen ft:trmers and con8llllers - food products: Retail price, farm. value of equivalent quanti ties sold by producers, 
bfproduct adJustment, urketing cMrees, and farmer' a sbere of retail price, July 1951 1J 

CoiiiiOdity Farm equ11'8lent 
Retail 
unit 

l Government 
Grose : 1 let 1

1 aKardjugino•-• 1
1 marketing "1 Marketing~Fanner' 8 Rotail ' fa.- :Byproduct: farm ~ taxes ( ) he. e 

: price value Jallowanee.t value : for : and - r c .i'e 1 share 

1 ;cyprodueta:paymenta (+): : 

I 

Harket btieket • • • • • • • • • • "• • • • • • • • •: 
I 

Heat products • • • • • • • • • • • • • • •" • •: 
• 

Dairy products ••••••••• • • ... • • • • 
I 

Poultry and eggs • ., •••• • • • • • • • • • : 
• 

Bakery and other cereal 
products: : f'arm produce equivalEOt 
All ingrediouts .............. 1 of annual f&lldl;r 
Grain .......................... z purcbates 

I 

Other cereal products ......... & 

I 
All frui te and vegetableo •••••• 1 

Frech fruits and vegetables •• : 
Fresh vegetables ••••••••••• z 

Canned !ru1 ts and vegBtables • : 

Miscellaneous products .......... : 

: 

723.32 

I 225.42 159.)1 

1)4. l4 72.50 

1935-J9 I 55.)7 35,92 
annual 
average a 

quanti ties : 
• purchased, : 104.11 
, per f6JIIil;y : 26.7 4 

of three z 
average 38.14 17.94 

a consUDere : 
I 157.52 48.59 

119.73 40.06 
72.77 ?<.."7 
u.r;1 4.12 

46.76 

Beef (Choice grade) :JI ........... :~.16 lb. Choice grade C4tt.lol Potmd 
Pound 
Pound 

84.g t./68. 5 
Lomb •••••••••••••••• ••••••• ...... :2.16 lb. lambs 
Pork (including lerd) •••••••••••• :1.41 lb, hogo 

I 

I 

Butter ••••••••·•••••••••••••••••·'Butterfat and farm butter 
Cheeae, American ...................... ~10.08 lb • .ad..lJI:: 
Evapor.tod milk .................. :1.95 lb. lldlk 
nutd milk ........................ Fa= retail and llholeee.l.e 
Ice cream ·•·•••••••••••••••••••••11 .. 8 lb. ailt 

I 

Egge •••••••••••• ••• •••••• •••••••• :1.03 doz. 
Chicken •••••• ••••••••• ........ •••• :1.136 lb. 

' llbite bread •••. •••• ......... •••• •••; .912 lb. wheat 

I 
Corn flakes ......................... :1.05 1 b. corn 
Corn ooml ••••••••·•··••••·•••·••••1.343 lb. com 
Ylour, white ......................... :1.41 lb. llheat 
Rico ............................. :1.68 lb. rough 
Rolled oa.te ••••••••••••••••••·•••:2.05 lb. oats 

: 
Apples ...................................... : .0224 bu. 
ONngea .............................. : • 0613 box - freeb uee 

Beans, map ............................. ~ .0375 bu. 
Cabooge .......................... :1.10 lb. 
Cal'T<>ts •••••••••• •• ............ ••: .0222 bu. 
L•ttuce .......................... ; .0185 crt.. 
~~~~e •• • •• • ............................ !1.06 lb. 
ill< e ........................... 0174 bu. 
1 eetpotatcoa .................... ; .0:104 bu. 
~toes ................. ., ...... : .001~1 bn. 

Peacbea 0 1 
Co • annod .................. :1.119 lb. Celi!. ol1D8 
Pe:' ~=ed • • •• • •• • • •• •• ..... ••. :3.03 lb. sveet 
loaa\o od • • .. • • • • • • • • ......... • .119 lb. 

ea, canned ••••• ••••• •••• ••• 12.41 lb. 
I 

~e~. • ••••• •• ••• •• ••••••••••• !1 lb. dried, Calltomi& 
........................ :1 lb. Mich. mel •• t. --· 

~t sugar ..... ••• ............. ••••.: 7 .1,5 lb. sugat" beets 
Ktre BUgar •••••••••••••••••••••••I 12.29 lb. sugar cane 

£e.r:Lue • •••• ••••••••••••••••••• aCottonAed, IIO)"beane, and 
' !ogetabl be I lllda II1Ji I • 8 rt.eniug • • .... , •••••• :Cottonseed ond eo;ybeeno 
I 

f'ocnd 
Found 

:14}-<>z. can 
Quart. 
Pirlt 

Dozen 
f'ound 

f'ound 

: 8-<>z. pkg. 
f'ound 
Pound 
Potmd 
Potmd 

Pomd 
Do zoo 

Pound 
Pound 
Bunch 
Head 
Pound 
Pound 
Pound 
Pomd 

: No. 2/; can 
I~. 2 eeD. I 
I lo. 2 O&n 

1 No. 2 ean 

PoUDd 

Pound 

Pomd 
Pound 

PoUI1d 
Pomd 

77.8 65.2 
45.4 29.) 

78.6 
62.6 
15.0 
21.9 
31.3 

67.3 
55.5 

16.2 

13.) 
7.8 
9.0 

17.0 
14.3 

12.2 
4o.O 

15.8 
5.2 

12.5 
15.8 
9.1 
5.6 

11.4 
25.9 

33.6 
22.2 
15.6 
20.6 

28.1 

15.5 

10.7 
10.2 

35.4 
36.9 

56.2 
34.3 
7.r:fl 

12.42 
7.47 

48.0 
30.7 

3.12 

).)9 
).91 
4.32 
8.99 
5.02 

4.32 
15.1 

6.94 
1.92 
5.55 
5.33 
2.77 
2.05 
4 .. 47 
7.78 

5.74 
2.75 
3. !l4 
).01 

12.25 

5.26 

4.08 
4.79 

5.20 

J.6C 

7.7 
10.2 

.4 

.59 

1.19 
.6C 
.91 

1.21 
1.02 

.21 

.77 

352. '.1 

72.50 

71.f:JJ 
21.54 

14.34 

48.59 
40.0t. 
22.77 
4.12 

18.18 

56.2 
34.8 
7.07 

12.42 
7.47 

48.0 
)C.7 

2.53 

2.20 
).31 
).91 
7.78 
4.00 

4.32 
15.1 

6.94 
1.92 
5.55 
5.83 
2.77 
2.05 
4.47 
7.78 

5.74 
2.75 
J.S4 
3.01 

12.25 

5.26 

3SI 
4.02 

1.4.09 
16.7) 

19.45 

76.51 

23. !!0 

108.9) 
79.72 
50.00 
20.79 

2e. 58 

22.4 
71.3 
7.9 
9.5 

23.8 

19.3 
24.8 

13.7 

11.1 
4.5 
5.1 
9.2 

10.) 

8.9 
).) 

6.9 
10.0 

6.3 
).5 
6.9 

18.1 

71.9 
19.4 
11.8 
17.6 

15.9 

10.2 

6.3 
6.2 

21.3 
20.2 

-0.34 

- .04 

- .)C 

.54 
·54 

J'IO. 57 

61.6.1. 

76.1,7 

2). !!0 

108.9) 
79.72 
50.00 
20.79 

28.28 

24.0 
22.8 
16.5 

71.8 
7.9 
9.5 

23.8 

1).7 

11.1 
4.5 
5.1 
9.2 

10.) 

7.9 
)0.9 

8.9 
3.3 
6.9 

10.0 
6.3 
3. 5 
6.9 

18.1 

71.9 
19.4 
11.8 
17.6 

15.9 

10.2 

6.) 
5.7 

21.3 
20.2 

49 

66 

54 

65 

71 
21 

38 

)1 
)) 

31 
17 

)9 

72 
71 
6.1. 

72 
56 
47 
57 
24 

71 
55 

16 

17 
42 
43 
46 
:28 

)5 
33 

44 
J7 
44 
37 
30 
37 
39 
30 

17 
12 
25 
15 

44 

34 

36 
39 

40 
45 

Sp"'ds 1 date.l.1s concel'lling the calculation of price spreads for commodity groups and individual items s.re preoented in Agr. Inform. Bnl. No. 4, "Price 
~Pt. 19~t11e( en F&rmora and Con8UIIora, • BoY. 1949, and Misc. Pub. Bo. 5'16, "Price Spreado Botlleon Fanners and ConBUmers for Food Prodoote, 1913-44, • 
\h, •••t- out of print), 1lammodit;y-group estimates are derived from dote. more inclusive tban the individual tt ... o listed in this table. For example, 
V..ttt1CJD ic,ro~ota group inoludea veal and autton, farm sales of lower grade cattle, allowance for retail value of byproducts and processed meats, in 
y 'lo.l-, omb, pork (including lerd), and car04sa beef of Choice grade. 
}} lima:~~ charges equal margin adJusted for byproduct allollllD.ees minus Govemmeot marketing taxes plus Government p!cy'~Dents to marketing ageoeies. 
l/ 1Jro0,0 f l!rade 1<lle cho.ngod from Good to Choice on Dec. 29, 1950. 

i • arm Vlil.us before adjusting for Choice grade pr&lldum """ 62.6. 
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Table 6.- Price spreads between Car:Dera and conot.lllero - food prothlct.a: Retail price Wld tarm value, July 1951 
c..pared vlth the 1935-39 average, July 1950 WJd Jlll1e 1951 y 

------~----~~R!~~~1~p~ri~c~e~~~-==·;;-=-=-~-~-=-~-~~~---·_:_:-_-_:---------~R~e~t~f~u-no--na'~-ue~~~-------------~-
: z :?eroeatage change; : 1 :PI'tt-centage~g,; 

lie tall 
unit 

:.1935-391
1 July Jl.Ule July July 1951 ,'1935-39',' July ' JUIJe ' July 1 July 1?51 fro .. - . rm.. 

1nerage1 1950 1951 1951 July , June ,average, 1950 1951 1951 ;--3-u1-Y--,--'j;;,--;--
-------------"-------'-;,Do"""'lJ.ara;-:-' Do"'"•- ""'"·"r• __ ____;___!9~2L....L---•---..--:-'-;=. : 1950 .L..lil_1 

~ ~ Dollars ~ Percmt Dolla.ra lbllars ~ Dollars Percent ~cJIDI 

!larl:et basket •••••••••••••••••••• ;) (: 341.19 :l/671.21 
:) (: 

Meat products ••••••••• ••••••••••) (: 68.57 211.37 
l) (: 

Do.iry products ••••••••••••••••• :) (: 67.J1 :l/118.27 
:) (: 

Poultry and eggs ••••••••••••••• :) 1935-.3'7 (: 26.47 46.57 
:) annual (: 

Bakery and other cereal :) avel"&.ge (: 
products: :)quantities(: 
All inE:I"edients •••••••••••••• :)purcbaeed,(: 55.09 :J/ 95.27 
Grain •••••••••••••••••••••••• :)per famil.y(: 

:) or three (: 
other cereal products •••••••• :) sverage (• 18.46 :J/ 35.40 

:)conB1.11Ders (: 
All fruits and Tegetableo •••••• :) (: 77.79 :J/159.;?9 

Fresh fruits lllld vegetables •• :) (: 57.85 :J/129.45 
Fresh Tegetables ••••••••••• :) ( 1 J3.16 72.18 

Conned !rul.tu and ngetablea .:) (: 11,.14 19.07 
:) (: 

Miscellaneous products ••••••••• •) (: 25.96 :J/ 40.44 

Bee! (Chcioe grade) •••••••••••••• : Pound ' 29.1 
':.Db ................................ I Pound 26.8 
Pori< (including lard) •••••••••••• : Pound 22.6 

Batter ••••••••••••••••••••••••••• :: Pound 35.0 
Cheese, American ..................... : Powd 
Eftporated milk ••••••••••••••••··=14~-oz. can 
nutd milk ••••••••••••••••••••••• , Quart 
Ice creea ................................. ; Pint 

' 25-9 
7.5 

U.4 y 

Eggs •••••••••••••••••••••••••••'"' 
Chicken ••••••••••••••••••••••• ••• : 

Dozeo : 29.0 
Pound 30.0 

Vhite bread •••••••••••••••••••••• : 

69.6 
:J! 54.6 

1?..8 
19.?. 
y 

50.0 
54.0 

1.4.7 

Com fiakes •••••••••••••••••••••• : 8-<>z. pkg. 
Corn meal ............................ : Pound 

7.9 12.) 
3.0 :J/ 7.2 

nour, \fh1. te ............................... : Pound ).9 8.4 
Rice •••••• •••• ••• •• ••••••• ........ : Pol.Dld 7.2 15.4 
Rolled oats •••••••••••••••••••••• : Pound 7.3 :J! 13.1 

Apples ................................... : Pound 4·9 :J/ 16.1, 
Dozen : 30.3 :J/ 50.3 Oranges ........ ••••• .................. : 

Beans, snap ........................ : 
Cabbe.ge ......... , ...... , ............. a 
C&rrota •••••••••••••••••••••••••• : 
Lettuce ................. •••• ........... : 
Onions ................................ s 
J'IOtatoes ............................ : 
Sveetpotatoes ...... •• ••••••••••••• J 

r~toes .............................. : 

Pound 
Potmd 
~eh 
Head 
Pound 
Pound 
Pound 
Pound 

' 11.3 
3.4 
5.4 
8.7 
4-5 
2.5 
4-0 y 

Peaches, canned ....................... ~ No. 2i can : 18.7 
12.1 
15.6 
9·4 

Corn, canned ..... ••••••• ..... ••••••' lo. 2 can 
Peas, canned .......................... : •o. 2 C8J'l 

f.-a toes, canned .................... : Ro. 2 can 

Prtmes ......... •••••••• ... •••• •••••• a: 
Ia.,. beena ............. • • • • • • • •• • • ·' 

Beet - ••••••• ••••••••••••••••• 
Ca.e sugar • • .. • • • • • • • • • • • • • • • • • • • • : 
ltargarine ......................... s 
Vegetable shcrt«ling ••••••••••••• • 

PoUil~ 
Pomd 

Pound 
Pound 
Pound 
Pouod 

' 

10.0 
6.5 

17.7 
5-5 

10.5 
11.5 

8.7 
5.1 
8.9 

)3.2 

2!,.2 
13.9 

225 •. n 

13).67 

54-13 

104.03 

38.06 

159.60 
121.6~ 
74.40 
25.04 

47.74 

84.7 
78.4 
45.4 

79.3 
63.0 
15.0 
21.6 
31.3 

65.5 
54-? 

16.2 

u.s 
47-4 

19-9 
5-? 

u.o 
13.4 
10.9 

5-5 
10.5 
27.3 

10.5 
10.2 
37.2 
38.5 

225.42 

134.14 

55.)7 

104-ll 

38.14 

157.52 
119.78 

72.77 
24.91 

46.76 

84.8 
77.8 
45-4 

78.6 
·62.6 
15.0 
7.1.9 
31.) 

67.3 
55-5 

16.?. 

1J.J 
7.8 
9.0 

17.0 
14.3 

12.2 
46.0 

15.8 
5.2 

12.5 
15.8 
9·1 
5.6 

11.1'" 
25-9 

33.6 
22.2 
15.6 
20.6 

28.1 
15.5 

10.7 
10.?. 
35-4 
36.9 

+ 8 

+ 7 

+ 13 

+ 19 

+ 9 

+ 8 

- 1 
- 7 
+ 1 
+ 31 

+ 16 

+ 9 
+ 7 
+ 4 

+ 13 
+ 15 
+ 17 
+14 

+ 35 
+ 3 

+ 10 

+ 8 
+ 8 
+ 7 
+ 10 
+ 9 

- 26 
- 9 

-11 
- 5 
+ 19 
+ 37 
+ 5 
+ 10 
+ 28 
- 22 

+ 23 
+ 28 
+ 6 
+41 

+ 16 
+ 12 

+ 8 
+ 6 
+ 19 
+21 

+ 2 

- 1 
- 2 
- 2 
- 1 

- 2 

!.1 
1 
0 

- 1 
- 1 

0 
+ 1 

0 

+ 3 
+ 2 

0 

+ 1 
+ 1 

0 
+ 1 

0 

+ 3 
- 3 

- 21 
- 12 
+1.4 
+ 18 
- 17 
+ ?. 
+ 9 
- 5 

0 
!.1 

0 
- 1 

+ 1 
- 3 

+ 2 
0 

- 5 
- 4 

41.60 :l/133. 70 

33-42 :J! 62. 87 

17.57 :J! 28.16 

u.63 :J! 25.25 
9-04 :J! 20.65 

5.98 :l! 13.73 

23.98 :J! 51.66 
20.37 :J! 44.07 
11.48 y 22.58 
1.?3 :J! 1,.01 

27.88 
"-1.81 

:J! 49.07 
40-53 
21.00 

:J! '··09 

6.53 :J! 12.:U, :J! 18.47 

16.2 :J! 52.2" :J! 6<.0 
13.2 :J! 46.6 57.1 
U.7 :J/ 29.1 29.3 

23.9 48.8 
13.6 :J! 28.0 
2.86 5.58 
6.30 :J! 10.93 y y 

22.3 :J! 35.3 
16.9 26.6 

1.08 :J! 2.44 

.84 2.38 
1.40 2.98 
1.67 :l! 3.78 
2.37 :J! 6.42 
1.74 ).92 

2.0) 5-94 
u.o 18.7 

4-49 7.31 
.81 :J! 1.77 

1.69 ).66 
2.~ :J! 3. 52 
1.30 1' 2.66 
1.25 2.21 
1.65 4-24 
y :J! 9.41 

2.53 :J/ 3.83 
1.50 J/ ).05 
2.29 jJ 3.70 
1-49 jJ <.87 

2.99 :J! 8.15 
).02 6. 76 

1. 73 :J! 3. 58 
1.78 jJ 3.72 
4. 30 :J! 6. 70 
5.26 :J! 7. 86 

57.0 
35.0 
7.10 

12.26 
7.36 

46.0 
31.0 

2.27 
3.27 
3-97 
7.93 
4.20 

4.2) 
16.7 

?.69 
1.50 
5.00 
7.22 
3.51 
1.88 

:J! 4.28 
6.1,0 

5.66 
2.67 
3.63 
).01 

12.25 
:J! 5.61 

3.87 
:J! 4.02 

14-36 
17.04 

72.50 

35-92 

27.60 
21.54 

14.34 

48.59 
40.06 
22.77 
4-12 

18.18 

60.8 
55.0 
28.9 

56.2 
34.8 
7.07 

12.42 
7.1,7 

48.0 
30.7 

2. 53 

2.20 
3.31 
3-91 
7.'18 
4.00 

4-32 
15.1 

6.94 
1.92 
5. 55 
5.83 
2.77 
2.05 
4.1,7 
7.78 

5.74 
2..75 
3.84 
3.01 

12.25 
5.26 

).87 
4.02 

1.4-09 
16.73 

+ 12 

+ 12 

+ 15 

+ 

9 
4 

6 
9 

+ l 
+ 3 

+ 16 
+ 18 

1 

+ 15 
+ 24 
+ 27 
+ 11, 

+ )6 
+ 15 

+ 

8 
11 

3 
+ 21 
+ 2 

27 
- 19 

5 
8 

+ 52 
+ 66 

4 
7 
5 

- 1? 

t 50 
- 10 

4 
5 

+ 50 
22 

+ 
t llO 
+ 113 

- 2 

+ 2 

- 1 
- 1 

- l 

- '· - l 

- 2 
4 

- 1 

- 1 
- 1 
!J 

+ 1 
+ l 

+ 4 
1 

- 3 
+ l 
- 2 
- 2 
- 5 

+ 2 
-10 

- 10 
+ 28 
tll 
- 19 
- 21 
+ 9 
t 4 
+ 22 

+ 1 
t J 

6 
0 

0 
- 6 

2 

- 2 

--!I Full deta.1.ls concerning the ~cul.o:tion or' price spreads for oommod1t7 groups ond 1nd1"f1dual. 1tome are preoeoted 1n Agr. Intonn. Bul. No. 4, ~rice 
Spreads Betvooo F~m~~ere and Consmers, • Bov. 1949, and Mise. Pub. flo. 576, "Price Sproado Between Fameru and Con""""'rs for Food Products, 1913-~pla, 
Sept. 1945 (out or print). Comod1 ty-group estillatea are derived !ram data 11101"0 inolusiYO than the individual it <Do listed in this tablA. For e 1D 
the meet-products group includes "Yeal. and autton, tam sales o! lover grade cattle, al.lov.once for ret&.U YBlue of byproduots and processed J:II.Mtn, 
&ddition to lalllb, pork (including lard), lllld eareass beet of Choice grade. 

y Adjusted to oxelnde illputed value ot nonfood b7Produoto ohtaiood in proeeealng. 
If Hevised. 
!./ Leoo than 0. 5 percent. 
5/ !lome of grade was changed froro Good to Choiea on Dec. 29, 1950. 
Y Price data not available. 
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Table 7,- Price 1pread1 betve .. far.aere and CCDSUIIIIrU - food products: Marketing chargeo aod t ..... r•o ohare of retail price, 
00111pored v1 tb tba 1935-39 average, July 1950 and Jqno 1951 l/ 

Jul7 1951 

Mamuns chars•• ~ Far.11er1! fli!H 
I Percan:taae cbaDp I I 

r-cl1t7 
Retu11 

I 1935-39. Jul7 ... June July I' July 1951 I 1935-39 I Jul7 
I z .... Jul:f Ullit fro!!-~ averaa:e : 19~· 1951 1951 July J:une ~ average~ 1950 1951 1951 

• • 12~ ;Ia,;!. I I 
&at I J!rlllaa .I!RlJ.II:a .llllJ.W:I. .l1s!lJB.I. l£atrl1 flr.£lll1 lJDmt E.u:2s1 l.u:ua1 

I 

I I 

lark-' taeUt ····················•> ~~ 'JIJ4.47 J/356.99 J/368.86 710.57 + 4 !.1 I.JJ 47 49 49 
ll I 

Jlllt prociii0\1 • o • • o • • • o • • o • • • • • • I (I 45.88 J/77.67 n.90 75.80 - 2 + 4 47 J/ 63 68 " I! (1 
1Jal1'7 prodaot• , , • , , , ••• , •• , ••• • a ( z 33.89 ~ 55.1.J) 6l.YT 61.64 +U 1.! 50 53 54 54 

l'oaltiJ ...................... :! 1935-39 !: 8.90 !J/ 18.4]. 18.98 19.45 + 6 + 2 66 6o 65 65 
I~ 11Mual (z 

JIIPJ7 aod otber .. rae1 1 ner~~Co (a 
pro<laotot 1lq11a11U Ueo( 1 

42.80 J/ 69.98 7o.u 7b.47 + 9 J./ 21 27 27 27 All lnpoecll•t• .............. 1 pUrCbaoed1 (1 

Oraln , , , •• •• •, • • •, • •• , •• •• ,, •-' )per taai.l7( t 16 22 21 21 
1) ot three (1 

J/21.67 Other oei'Ml pl'Oduat1 ......... a) aTera&e ( • 12.10 2).54 2).80 + 10 + 1 32 39 38 )8 
:lcon81Dilera (: 

01• truito aod ftlotabho ...... 1 ~~ 53.81 J/107.63 J/110.53 108.93 + 1 - 1 31 32 31 31 
t'rolb trul.tl aod ftlekbl .. .,:) I 71.48 J/ 85.38 8l.,Q9 79.72 - 7 - 2 35 34 33 " f'rolb TOptablel oo oo oo oo oo•ll ( 1 21.68 Jl 49.6o 52.6o 50.00 + 1 - 5 35 J/31 29 31 
Cemled rruua Olld ..... table• • • !' 12.21 J/ 15.06 J/ 'JIJ.9, 'JIJ.79 + 38 - 1 14 J/21 16 17 

1) I 
J/28.97 J/30 llloc•U..ooao proclacta ......... a) : 19.19 J/27.90 28.28 + 1 - 2 25 39 39 

I 
I 

.l1IW. limW. lliiiW. J<mU ~ fmm. l!w.!!l!. l!!:!!!!11 lU:aa1 r-1 

lttt (Cho1oe IJ'4e} ••••••••••••••' Pound 12.9 Jl 25.7 J/ 22.7 24.0 - 7 + 6 56 67 73 72 

Lab·····························' Pound 13.6 ~ 26.4 21.3 22.8 -14 + 7 49 J/64 73 71 
PoPir (laallllllDI lard) ............ 1 Pound 10.3 J/ 14.6 16.1 16.5 + 13 + 2 52 J/67 65 64 

I 

Jut.ter , •••••••••••••••••• ••••• •• •' PouDd U.1 ';1).8 22.,3 22 • .1,. + 8 J./ 68 70 72 72 
Chttae, Aaerlou •••••••••••••••••• PouDd 12.3 J/ 26.6 28.0 27.8 + 5 - 1 53 J/51 56 " hlporated allk ••••••• , ••••••••• ·• J.4i-o•• au 4.6 7.2 7.9 7.9 + 10 0 38 44 47 47 
nuid aut ....................... ~ Quart Ji J/ 8,3 9.3 9.5 +14 + 2 1J 57 57 , 
lee 0re111 ••••••••••• • •• • • • • • •• • • .1 Plat 91 23.9 23.8 J./ 24 24 

I 

lgga •••••••••••••••••••••••••••••' Dozoa 6.7 J/ 14.7 19.5 19.) + 31 - 1 77 J/71 70 71 
Chloken •• •••••••. • ..... • •• ••••••••• Pound 13.1 27.4 23.6 24.8 - 9 + 5 56 49 , 55 

I 

Vhlt• brea4 ••••••••••••••••••••••' Pound 7.9 J/ 12.3 1).6 13.7 +U + 1 12 17 16 16 

I 
Coi"Q nuea •••••••••••••••••••••• : S...z. pkg. 1 7.1 9.9 10.9 11.1 + 12 + 2 u 19 17 17 

Cof'D llMl ························' 
Pound 1.6 ~ 4.2 4·4 4·5 + 7 + 2 47 J/41 "" £2 

hoar, vbl. te •••••••••••••••••••••• Po•d 2.1 4.6 5.0 5.1 +U + 2 43 J/ 45 44 43 
ltoe •••••••••••••••••••••••••••••' Pound 4.7 9.0 9.0 9.2 + 2 + 2 33 J/42 47 46 
IGlltd. 01.\1 , , ••,,,,,,,.,,, ,, , , •• ,a Pound 5.6 J/ 9.2 10.1 10.:3 +12 + 2 24 30 29 21 

I 
I 

lpplta •••••••••••, ••••• ••• •• ••••• a PoUDd 2.9 J/ 10.5 7.6 7.9 - 25 + 4 41 J/36 36 )S -... ··························' Dozm 19.3 J/ 31.6 30.7 30.9 - 2 + 1 )6 37 35 " I 

I 
Bt.uaa, .. p ••••••••••••••••••••••• Po .... d 6.8 10.4 12.2 8.9 -14 -27 40 41 39 44 
Cablact 1111111111111111 I Ill Ill II el Po""d 2.6 J/ 3.7 4.4 ).3 -11 - 25 24 J2 25 YT 
~rrota ••••••••••••••••••••••••••• Buacb 3.7 6.8 6.0 6.9 + 1 + 15 31 35 4S 44 

ttuae ••••••••••••••••••••••••••• Bead 5.8 ~ 8.0 6.2 10.0 + 25 +61 33 31 54 YT 

:loe.t ···························' 
PoUDd 3.2 6.0 7.4 6.) + 5 - 15 29 J/ 31 32 30 

... -to .. ·········~················ PoUild 1.3 2.9 ).6 ).5 +21 - 3 50 43 34 YT 
~tpot&toes ••••••••••••••••••••• PoUDd 

ii4 
4.7 6.2 6.9 + 47 +11 

~ 
48 41 39 

tote •••••••••••••••••••••••••• Pouad J/ 2).8 20.9 18.1 -24 -13 J/28 2J 30 

I 
~tttbta, oanned • , •••• , , ••• , , ••• , • a lo. 2icao 16.2 2J.6 27.9 27.9 + 18 0 14 14 17 l7 
, "• OIUlftacl •••••••••••••••••••••• No. 2cao 10.6 J/ 14·4 19.4 19.4 + 35 0 12 18 12 12 
~· oanaed •••••••••••••••••••••• No. 2cao 1).3 J/ 11.0 12.0 11.8 + 7 - 2 15 J/ 25 23 25 

toea, eaaa.ed , ••••••• , , •••••• ,a Bo. 2aaa 7.9 y 11.7 17.8 17.6 +50 - 1 16 Jl 20 14 15 

....... I 
Pound 7.0 J/ 16.0 J/ 15.7 15.9 - 1 + 1 30 J/ 34 44 44 ••'7 .;;·:::::::::::::::::::::::: PoUild 3.5 7.1 J/ 10.) 10.2 +44 - 1 46 49 J/ 'JS 34 

loot, I I 
3.6 6.1 6.3 )6 

Cut. .. •••••••••••••••••••••••• 
Poaad s.s + 9 + 3 30 YT 36 

~ ................ ~ ........ Pound 3.4 J/ 5·4 J/ 5.7 5.7 + 6 0 32 Jl 39 J/39 39 
'•"bl ························• PoUDd 1).2 J/ 23.1 22.8 21.3 - 8 - 7 24 J/22 39 I.JJ 

I lbol'tea.t.aa , , , , , 1 , 1 , , , , , I PouDd 14.2 J/ 22.6 21.5 20.2 -11 - 6 27 J/ 26 44 45 
I 
I 

':'VI I 
ap..~1 dt\:"11• ~oemlq tho caloul&Uon ot price oprocds tor camoclity groupe aod ladlTidual 1-o are proeoated la Air· IDfo ... Bul. lo, 4, •Moo 
lop1, 19~tl Pal'llel'tl ODd Coa11aoro1° Hov. 19491 and Misc. Pub, No. 576, "Prlee Spreads Betve., !'~.mora aod Con01111oro tor !bod Pradaot.a, l91J-44,• 
1bi Ito\.. 011\ ot prlnt.), Cooaodlt.)'-;raup eotlmates are derlvod from date more inclusive than the indlviclaal 1-e Uoted 1D t.ld.o table, For -.ple, 
1441\lQQ f:"""'ta ......., ina1udeo TOll lind •litton, to:na aaleo or lower ll'&de cottle, allo ...... ce tor rotoil Talll8 or b7J>rcducta and prcceooed ••ta, ,. 

21 !lark lab, pork (1na1ud1ns lard), and corcuoa beef' or Choice ll'&do. , 
llll<ot.ta. ottn1 •balrl•• aqual urilao (difference botve ... retail oaat 81ld 11et tiiJOI TOlue, table 6) ainu proceo110r toxoo plu OoTO.......,t. -'- to 
ll ReJ.:r.ll••· 
/,/ ~·•• tbaa o. S poro111t. • 
~ ,:: 0~&1'11dt VDI changed l'mm Coad ta Choice on Dec, 29, 1950. 

• ta not aftllable. 
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Table 8.- :F'arm products: Indexer; of prices at ~;overal levels of marketing, 
---- --------- __ :J:235-.l9_;:: __ _;L_QQ __ ._. ___ -·- ·------

Prices _ Foo~---- -=------·-- .f.j_bers ____ :It/hole-: Prices : 
paid : .. . ~'Whole-: \:Jhole-: Prices : sale :received: 

: by : .U.e~e:n.l: sale : .) . ~Hetail: nale :receivE:d:prices: bv .Price 
Year: city : pnces:prices: !n~e8 .:pr1ces: prices: by of far'~ers;paid 

and :families: 0~ farm: of all: rec:~~ ved: of : of. fanners: all : for : by 
month: for all : .. ood : food : by :cloth--:text~1e: for farm : all :farm~ 

:commodi-: prod- : prod-/armers :i.ng : prod- : cotton : prod-: prod- :: 6er1s 
tier; uc~s : ucts Y .1/ : uctG : end : ucts ucts :::!.! 

1/ 2) : 3/ t _:_jj_:_ :!:1.901 5/: J/ 6/ . ---=---= ·---
1913 
1916 
1918 
1920 
1929 
1932 
1935 
1936 
1937 
1938 
1939 
1940 
1941 
1942 
1943 
1944. 
1945 
1946 
1947 
1948 
1949 
1950 
1950: 

July : 
Aug. : 
Sept.: 
Oct. 
Nov. : 
Dec, : 

1951: 

71 7'7 81 91 69 81 110 9/+ 95 
78 94 96 106 78 99 131 111 111 

108 1~1/+ 151 172 128 193 279 195 192 
143 166 17 4 181 201 23:2 284 198 197 
122 128 126 136 115 127 167 138 138 

98 83 '1'7 67 91 77 54 63 61 
98 102 106 99 97 100 109 104 101 
99 lOJ 104 10L1. 98 101 11L, 106 106 

103 106 108 112 103 107 111 111, 11/, 
101 96 93 94 102 94 80 90 90 

99 93 89 ~0 100 98 87 86 88 
100 93 90 94 102 10/j. 98 89 93 
105 102 105 114. 106 119 131. 108 115 
117 120 126 1/.5 124 136 178 139 147 
124 135 135 175 130 137 190 161 179 
126 1.32 133 173 139 139 19/;. 162 182 
129 135 1.34 183 146 1/,1 201 169 192 
lL,.O 155 165 207 160 164 260 196 218 
160 189 213 249 186 200 296 238 256 
172 2o;: 226 26o 198 209 296 21,g 265 
170 189 2~)4 229 190 198 272 218 232 
172 H59 2.10 228 188 208 313 22/+ 238 

172 
173 
175 
176 
176 
179 

197 
194 
193 
192 
19.3 
200 

;:17 
221 
224 
218 
221 
226 

']}233 
235 
238 
235 
239 
250 

18L, 
186 
190 
193 
19/.;. 
196 

201 
211 
223 
230 
235 
2/.;.1 

310 
343 
371 
363 
386 
383 

232 
234 
237 
234 
242 
247 

21~5 
2/j.9 
253 
250 
257 
266 

81 
93 

l/+1 
1'11 
121 

g2 
99 
99 

105 
98 
98 
98 

105 
120 
133 
140 
145 
159 
186 
202 
194 
198 

199 
200 
203 
20/.;. 
206 
207 

Jan. 182 208 230 265 198 251 401 256 279 211 
Feb. 184 213 237 276 ;,02 255 411 267 291 215 
Mar. 184 212 236 272 203 258 4.25 268 290 219 
Apr. 135 210 235 269 201. 257 /.;.?.5 266 288 220 
May 185 212 237 266 20/.,. 256 /1-15 263 284 219 
June 185 212 236 264 204 250 409 261 2SO 219 
Jur7 : 186 212 235 262 203 244 377 255 274 ~ 

1 Bureau of Labor Statistics, "Consumer Price Index for Modera.te-Incorn:-: Femilie)s 
in Large Cities." ?} Calcula.ted from "Retail cost 11 of market basket (p. 2 • 

2/ Bureau of Labor Statistics, converted from 1926 == 100 base. 
!r/ Calculated from "Farm value" of market b9.sket (p. 2). 
2/ Cotton and vrool prices weighted by productir:m in 1935-39· 
Y Based on figures published by the Crop Reporting Board. 
'1/ Revised. 
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Table 9.- Indexes of consumer income and of hourly oarnine,s in marketing, 
1935-39 = 100 

--·~ .. --- ----- ---· ----~·-·- ------ -
Monthly . . Hourly earnings in marketing enterprises 

Nona.gri- eamings . . - ------- -----
cultural per C1a.c.=-J I Year income employed Food Food Cotton 
payrnents factory steam :procensine: 1oorketing:processing 

re.ilways 11 worker )} 
y 5.1 : !:/ 

y 
---·---·---- ------

1940 . 115 no 105 108 lOL~ 106 
• e • • • • • • • • 

1941 . 138 1.30 106 114 110 119 . . . . . . . . . . 
1942 . 176 161 119 127 122 139 ., . ~ ....... 
1943 .......... 217 183 121 11 .. 0 131 152 
1944 . 242 201 1311 149 141 162 . . . . . . . . . . 
1945 . 250 195 135 154 149 176 . . . . . . . . . . 
l%6 . 255 191 15!~ 173 171 213 . . . . . . . . . . 
194.7 ........... y 275 218 16g 197 195 253 
1948 . y 301 ;236 184 213 213 282 . . . . . . . . . . 
1949 . y 303 240 203 223 226 287 . . . . . . . . . . 
1950 . 332 259 223 233 236 297 . . . . .. . . . . . 
l22Q 

June ....... 326 257 220 2.31 234 289 
July . 328 259 2:?3 232 236 291 . . . . . . . 
Aug. . 3.35 ~63 219 231 235 292 . . . . . . . 
Sept. ...... 342 265 224 231 237 295 
Oct. ....... 3/~4 271 221 236 239 314 
Nov. . 3/1.6 272 224 239 y 24l 315 . . . . . . . 
Dec. . " ..... 359 279 227 241~ 244 y 317 

1951 
Jan. . 356 278 22!;. 248 2/+7 318 • • • 0 ••• 

Feb. . 358 279 235 248 248 318 . . . . . . . 
11ar. . 362 282 ?37 249 249 318 • • • fll ••• 

Apr. . J..J6 ~'.83 ~L.] 250 250 9./ 319 . . . . . . . 
May . y 368 282 21:4 §/ 251 y ?.51 320 . . . . . . . . 
June . 3'10 ;:8b 247 254 253 319 ... . . . . . . 

U Un.i. tedSt~tes -Departrn~nt-·~f Cormnerce estimates. Adjusted for-seu.sonal 
va:r·ia tion • 
Y Prepa.~.~nd in the Burt~au of Agricultural Economics from data of the Bureau of 

Labor Statir1tics, not adjur.ted for seasonal varia.tion. Rev-ised series. 
J../ Compiled :fror11 du.ta published bi the Interstr.te Corn.rnerce Commission. 
!J Bureau of Labor Statistics • 

. j/ Weighted composite of earnings in steam J.~ailways, food 1)rocessing, wholesa.l
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