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In June 1952, farmers received about 48 percent 1946 to early 1948 and then declined to June 1950.
of the retail cost of a family market basket of farm- Following the outbreak in Korea, the farm value
produced foods. This was more than the postwar increased, but it is 10w only slightly above the
low of 46 percent received in mid-June 1950, just level of June 1948. Charges for marketing these
before South Korea was invaded, but less than the foods have increased fairly steadily since the war
53 percent received in June 1946, the last month ended and have risen more than 10 percent since
that World War II price ceilings were effective. Farm June 1950.
value of the foods in the market basket rose from



-

-2 -

STATISTICAL SUMMARY OF MARKET INFORMATION

Ttem t Unlt or : 1951 i 1952
sbepe periods Year ¢ May $ Mar. 3 Apr. 3 May
[ 3
Farm-to-retail price spreads H t
3 :
Farm-food market basket: 1}/ : t i
Retall COBL svesssssrssosasascsssssassssrsssaost Dol. 722 723 725 738 746
Farn VHlU® ivvesesnncaesasscnssrssssonssasasual " s 361 359 356 358 362
Marketing ChBrges «e.eoessevsse ceserssesed " ' 361 364 360 380 384
Farmer's share of retall o@sb cvvsvecrronccrsnst Pot. 3 50 30 49 48 48
% t 1951 2 1952
H i__Year 3 Jan.-Mar, :July-Sept.: Qct,-Dec, 3 Jap,-Mar.
Cotton: 2/ ' : s
Retall 008t sececrconsresvarsvorerestearcnersant Dol. s 59.35 60.02 58.88 58,23 56.90
Farm valu® ..eecesecstccstccassssoracessosssoeel " : 8.56 9.31 7.10 8.70 7.95
Marketing ChRrges ceseesscscssessscvaccarccensst n 1 50.79 50,71 51.78 49.53 48.95
Farmerts share of retall coBt <.cvevsvcicescncet Pet. t liod 15.5 1z2.1 14.9 14.0
t t
Tobeccos 3/ ' : :
Retall COBL evvevoernvosscstascensacoscnsssvecsl Dol. : 2.78 —-— _— — —
Farmm valu® escesececcessscscstcosscsscnarnassond n : 473 —-— — — —
Federal and State excise t8Xe8 ccvsesssseserecet " : .89 —_— — — -—
Marketing ChArges .ccisssvecevsoscrsossorssnenast " 3 1.42 — — — —
Farmer's share of retall €08t ceeeecscrsaserened Pet., : 17.0 - -— _— J—
1 :
General economic indicators H H
s H
Conaumers' per capita income and expenditures: 4/: H
Disposable personal IncomEyeseescssvercarsssesal Dol. 1,434 1,403 1,445 1,454 1,441
Expenditures for goods and 8ervices ...........: " : 1,324 1,353 1,211 1,322 1,335
Expenditures for food c.seeeseessovscssesasessed " 3 380 378 379 383 391
Expenditures for food as percentage of : :
digposable INCOME «eevesesvsoosvscvescssssoesd Pet. ¢ 26 27 26 26 27
: : 1951 : 1952
: t__Year ; May 3 Mar, ¢ Apr. ; May
: :
Hourly earnings per employed factory worker 5/ ..: Dol. : 1.59 1.59 1.66 1.65 1.66
Hourly earnings of food marketing employees &/ ..: n 1 1.48 1.47 1.5, 1.55 1.55
H H
Retail sales: 7/ : :
Food StOre8 ceevevesssssercsessssssesseseniseeed Mil, dol. ¢ 3,078 3,059 3,171 3,209 3,260
Apperel BLOTES sovsscrsrsssesssrocrenssccsnvanst " 3 821 826 804 828 820
: :
Manufacturers' inventories: 7/ t K
Food and kindred products ..eeesssesssevscscssst " 3,452 3,580 3,438 3,435 3,417
Textile-~mlll products csessececsesssssnsesnenaed " : 2,990 3,137 2,570 2,586 2,508
Tobacco ProdUCts eeeeessecccsossnssnesssacsosnsl " s 1,683 1,652 1,766 1,776 1,793
: : :
Indexes of industrial production: 8/ : :
Manufactured £00d products ..eceeesessensensass?1935-39=100: 165 167 166 163 158
Textiles and products ....eeeeeeee cevesacat " : 174 190 152 144, 149
Tobacco products ...eveeessscocssrccvscsssvaceal " : 175 172 174 184 178
t t
Index of physical volume of farm marketings .....: " ! 147 117 119 116 122
: :
Price indexesg H t
H 2
Congumers' price index 5/ ..ecevsarennarecsnonnest " : 186 185 188 189 189
Wholesale prices of £008 5/ ceverscansossnesenenst " : 232 234 228 227 227
Wholesale prices of cotton gods 5/ «evereeerrnsnt " H 269 284 240 238 235
Wholesale prices of woolen and worsted goods 5/ o " H 250 280 193 189 194
Prices received by £armers 9/ ..oueevssnscncseanst " 3 281 284 268 270 273
Prices paid by £armers 9/ .ceeveusvosecesvsvosonst " : 29 29 222 223 223

: :

1/ Average annual quantities of farm-food products purchased per family of three average consumers, 1935-39.

_2_/, 42 cotton articles of clothing and housefurnishings, welghted by average annusl quantities bought by wage earners
and clerical workers as reported in 1934-36 survey. Data are for last month of quarter. 3/ Four tobacco products from
1 pound of leaf tobecco (farm-sales weight), weighted by leaf equivalents of tax-paid withdrawals, 1935-39. Famm value
is lagged to represent prices received 2 to 2-1/2 years earlier than the indicated retail price. 4/ Seasonally adjusted
annual rates, calculated from U. S. Dept. of Commerce data. 5/ U. S. Dept. of Labor. Indexes of wholesale prices con-
verted from 1947-49 base. &/ Weighted composite earnings in steam reilways, food processing, vwholesale trade and retail
food stores, culculated from data of U. S, Dept. of Labor and Interstate Commerce Commission. 7/ Seamsonally adjusted,
U. 5. Dept. of Commerce. Annusl data for 1951 are on average monthly beais. 8/ Seasonally adjusted, Board of Governors
of Federsl Reserve System. 9/ Converted from 1910-1/ base.
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SUMMARY

Charges for merketing farm-produced foods established a new record in
June vhich was 7 percent above the level of June 195L. WNearly &ll of this
inercase was reflected in higher retail prices as form prices of food products
aversged about the same as a year earlier. The total retail cost. of the foods
in the market basket was 4 percent higher than a year ago. With marketing:
charges higher and the level of famn prices practically unchanged, the farmer's
share of the dollar consumers spent for farm-produced foods was 48 cents in
June, 1 cent less than in the same month of 1951.

Marketing charges in 1952 are likely to continue above the 1951 level,
causing the farmert's share for 1952 to average 1 or 2 cents below 1951. Hourly
earnings of employces in food marketing enterprises averaged 6 percent higher
in May than a year oarlier. Rocent inereascs in rall IreLghL rates mean
thher costs of shipping food panuctu.

The retail cost of 42 articles of cotton clothing and household furnish-
ings- decreased about & percent between June 1951 and March 1952. Since the
farm value of the 1lint cotton used in thesc articles declined more than the
charges for marketing them, the farmer's share of the retail cost dropped
from 14.9 to 14.0 percent. -

Consumers gpent a larger proportion of their disposable income for con-
gumer goods and services and saved less in the first guarter of this year .
than they did in the three preceding quarters. Per capita expenditures .
(bvaﬂonally adjusted) for consumer goods and services were up 1 percent from
the fourth guerter, mainly because of an increcse in expenditures for non~
durable goods and services. lLxpenditures for food rose about 2 percent.
Most of this increase can be attrlbutnd to consumers buying more focd or:
more expensive food. The level of prices paid by consumers for food did not
change significantly. FExpenditures for food represented 27 percent of -con-
suners! disposable income in the first guoarter compared with 26 percent in
the last three quarters of 1951.
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Activity in marketing agricultural products continued at a high level in
the seeond guarter of 1954, The volunme of agricultural products marketed by
farmers was aboul 6 percent larger than in the same guarter of 1951. Produc-
tion of manufactured food wns somewhat below last year's levels, however, and
the output of textiles and texbtile-mill products was considerably below the
high levels of a year ago.

The supply of boxcsrs seems to be more nearly adeguate thils summer thon
it wes a year ago, partly because of better geographical distribution of cuars
and partly hecause of the increase in the number of scrviceable hoxcars owned
by the raillroads. The number of serviceable cars has becn increasged by the
installation of new carg and the return to service of rebuilt cars. Boxecwr
loadings at the end of June were ruming about 8 percent below a year earlier.
A speciel effort has been made to supply cars for moving the wheat crop. It
ig expoected that the supnly of refrigervator cars will be sufficient to mect
the bokvy gset.sonal demands arising in the third querter if the supply ic fully
utilized. Net ownership of refrigorator cars is about the same as a year ago.
Apparently the increase in shipning by truck and the practice of loading
refrigerator cars more heavily have tended to reduce the requircments for rail-
Way Cure, o :

FPARM--RETATIL PRICE SPREADS

The Market Backet of Famm Foods 1/

The spread between retail and farm prices for food products inC”'"Gﬁd
during the sccond quarter of 1952. Charges for marketing the farm foods
" the market basket averaged abont 3 purcont above the first quarter of tth
yesr and O percent higher than in the second quarter of 195L. 2/ Farm prices
for food products averaged about the  same as a year earlier. As a regult,
the farmer'!s share of the consumer'!s food dollar in the second cusrter of this
year dropped to 48 centz, shout 2 cents below the average for April-June 1951
and 1 cent below the January-March 1952 average.

Fruit and Vegetahle Prices Increased
Sharply in fecond Quarter of 1952

3

The retail cost of the market-basket foods has increaged each month since
March 1952 and in June was akout /4 percent above February-Murch levels (table
1). Markcting charges incressed shout 7 percent in the same period, but the
farm value rose only slightly. Higher prices for fruits and vopofablos weee
largely respongible for these incrouses. Prices of some fresh fruits and
vegetzbles, particularly potatocs and sweetpotatoes, made unusually large
gseasonsl increzses. The retuil cost of the fruits and vegetables group in
Junc wag at o record high of $199, an increase of more than 20 percent f{rom
the February level of #164. About two-thirds of this increase was reflected
-in increased marketing charges.

1/ The "markat basket" contains quantities of farm fond products equal to
the 1935~39 everage annual purchases per famiiy of three average consumers.
Full details are presoented in Ag”Lculturil Information Bulletin No. 4, "Price
Spreads Bﬂtwcon Farmers and Congumers.! )

2/ Marketing charges, as used here, cover charges for 211 marketing opera-
tions between farmers and consumers end include charges for assembling,
processing, trdn spocting, and distributing.
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Only minor changes were recorded in retail costs of other commodity
groups during 'the second quarter this year. Slightly higher prices for some
meat and bakery producto were offset by lower prices for dairy products,
prineipally butter, and some of the miscellaneous products. Except for fruits
and vegetables, marketing charges for individual commodity groups were rela-
tively unchanged from the previous quarter.:

Trends in Priceg and Marketing- .
Charges Since Kores

In June 1952, the retail cost of the market-basket foods was estimated at
a record $753. }/ This was $100 or 15 percent higher than in June 1950. Of
this totel increase, about $56 resulted from higher famm prices and about $L4
from higher marketing charges. Farm prices of food productc in June 1952
averaged -about 18 percent higher and marketing charges 13 percent. hlgher than
pre-Korean levels, : o

Trends in farm prices and marketing charges in the 2 years 51nce the out~ -
break of fighting in Korea have been similar to those of other periods: of prlce
inflation. Famm prices of food products rose rapidly from June 1950 to-
February 1951. They then declined and in June this year averaged about 4 per-
cent below Februery 1951. Marketing cocts, being less flexible than farm -
prices, Tose more slowly but continued to rise after fam prices ceased to
advance. Charges for marketing the foods in the market basket in June 1952
were at a record high of $395 and ebout 7 percent above a year earlier
(table 1)

The cover chart shows how farm prices of food products, as measured by
the farm value of the foods in the market basket, and marketing charges have
varied since June 1946, Although the farm value of the market-basket foods
has risen more in the post-Koreen period than the charges for marketing these
foods, the increase since June 1946 is less than that for marketing chargces.
Increages in farm prices of food products since the invaszion of South Korea
have about offset the decline that took place from early 1948 through early
1950, Marketing costs have either increased or remsined constant, except for
seasonal Vvariations, in each year since 1946 and in June of this year were:
about 60 percent above June 1946. The average increase in farm prices of
food products in this period was about 40 percent.

Changes in Market-Basket Values
by Commodity Groups

A 28-percent increasc in the retail cost of the fruits and vegetables’
group has accounted for almost helf of the increase in the retail cost of the
market basgket since June 1950. Of the $100 increase, $44 was in the fruits
and vegetables group and ebout $20 each in the neat pnoducts and dalry prod-
ucts groups. 4

3/ Total retail cost of all foods Currently consumed per family of three
average consumers is roughly 50 percent higher than the reteil cost of the
"market basket." The market basket of farm food products does not include
imported foods, fishery products, or other foods of nonfarm origin; it does
not, include food consumed in households on fams where produced; it measurss
the cost at current prices of 1935-39 average prewar purchases and does not
allow for the currently higher level of per capita food consumption, which is
10 to 15 percent above the level for 1935-39; and does not include additional
mnark-ups for preparation and gervice of meals purchased in eating places.
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Table 1.- THE MAIXET BASKET: Retail cost of 1935-39 average annual purchases
of farm food products by a family of three averbige conpumers, farm value
of equivalent quant:tles enld by producers, marketing charges, and farmer's
share of the consumer's food dollar, 3935 54

n !
Retail cost @ Farm valus 4arkoting :

753 358 395 48

. 28 s Fe ’-lr 8 S
Year ; 1/ ; 2/ : ACh?f7° | :Fh#mox g ﬁﬁiz
Dollgrs Dollars Dollars = Percent '
1935-39 average ...: 341 135 204 40
1940 vuevernnneennat 319 127 192 40
1941 vevinnannennset 349 154, 19/, by
1942 titeennonannass 409 195 213 48
1943 veeenenacans . 459 236 229 51
1944 cvevvnevenennes 451 233 <30 52
1945 veeeronanennnes 459 ' 245 229 54,
1946 eeevenennnnn ool 528 279 - 258 . 53
1947 cevievrenannnas 644, 335 308 . 5R
1948 tiiveineseneant 650 350 30 - . 51
1949 ..... PP | 646 308 338 48
1950 seeenvenen P 645 308 ' 337 - 48
1951 tevreenecenansd 722 36L 361 50
1951 = June v.oveeost 724 4/355 4/369 49,
JULY veevnnet 723 4/352 4/371. 49
AUZe covveaet yavA L/ 354 4/359 50
Septie eveaset 711 4/356 4/354 : 50
OCte veeenead 722 4/358 ' 47364 50
Nove teevenss 732 4/361 : 4/370 4749
Dece vivensst 741 4/37M 4/370 50
1952 - JaN. ceeeeset 4/746 364, - 4/382 49
Febe veveenet 726 354, 372 49
MATe eeenenes 725 4/356 4/ 369 : 49
ADr. veeeeaet 738 358 - .3480 48
MEY veeennssl 746 : 362 384 .48
June 2/ .3

1/ Calculated irom retail prices collected by the Bureau of Labor Statlstlcs
and the Fureau of Agrlcultural Economics.

2/ Payments to farmers for equLvalent gquantities of fam produce minus imputed
value of byproducts obtained in proceSQ1ng.

3/ Marketing charges equal margin (difference between retsil cost and farm
value) minus processor taxes plus Government pammaxts to marketing agencies.

4/ Revised. . .

5/ Preliminary.
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About thrce-~fifths of the total rise in marketing charges since Korea was
accounted for by a 24-percent iucreace in costs of marketing the fruits and
vegetables group. Tho next lurgest incrcase, 15 percent, was in the bakery and
cereal producte group. (Postwar trends in marketing costs for white bread are
discussed in detail in an article in this issue.)

Form prices of fruits and vegetables averaged more than a third higher in
June 1952 than in June 1950. However, as farmers receive a relatively small
share of the dollar consumers spend for these products, increases in marketing
charges accounted for o larger part of the risc in the retail price. For the
three livestock procduct groups -- weat, dairy, and poultry and eggs -- the
increage in form value cxceeded the rise in marketing charges. The former's
share of the consumer's dollar ig typicelly higher for these groups then for
the other throe commodity groups. Compared with June 1950, the farmer's share
in June of this year was larger for sll commodity groups except bakery ond
cercal products. 4/

Cotton Articles

Although the retail cost of 42 articles of cotton clothing and household
furnichings in March 1952 was about 6 percent below the record reached in
Jurie 1951, it was still 8 percent higher than before the invasion of South
Korea. Charges for marketing thesce erticles were 7 percent higher and the
farm value of thc lint cotton from which they were made was 18 percent higher
than the pre-Korean levols.

Charges for marketing these articles advanced more slowly than the farm
value of the lint cotton during the first year after the outbreak of {ighting
in Korea. This increased the farmer's share ¢f the retzail cost of these
articles from 12.8 to 15.2 percent. Between June 1951 and March 1952, the
furm value declined more rapidly than marketing charges and, w3 @ result, the
farmer's share dropped to 14.0 percent. .

CONSUMER INCOMES AND EXPENDITURES

Disposable income (personal income less personal taxes) declined from a
seagonally adjusted annual rate of $1,454 per person in the fourth quarter of
1951 to $1,441 in the first ocuvarter of 1952. This decline, which was the first
since the second quartsr of 1950, reculted from an increuse in personal taxes,
as pergonal income was slightly higher. Expenditure per person for consumer
goods and services vas about 1 percent higher in the firest guarter of this year
4lan in the finel quarter of 1951 but was siill below the record established
in the first quarter of 195L. Personal sevings were reduced by the decrease
in disposuble income und the increase in personal consumption cxpenditures.
They represented approximately 7 vercent of disposable income compared with
9 percent, in the lest three quarters of 1951. Personal savings averaged ahout
4 percent of disposable income during the 1947-49 period.

4/ Estimates of the division of the retail price between farmers and marketing
égenciee are based on comparisons of concurrent prices at the ferm and retail
levels, except for sevsonal canniag crops, dried fruits, sugar, and vegetable-
0il produets. During @« oeriocd of rising prices, the farmei's share calculated
on this basis is somewhat higher than the sharc which would be obtained by
comparing pricer received by farmers for particular lots of products with
prices paid by consumers for the sume lots after they have moved through the
marketing system. The reverse is true in periods of declining prices.
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Total axpenditures for consumer goods and services were higher because of
larger expenditures for food and for secrvices. IExpenditures for clothing,
tobacco, amd other nondursbles were prsctically unchangad. Total .expenditures
for nondurables roge from a seascnally adjusted onnusl rate of $727 per capita
in the fourth quartcr to %736 in the first. Expenditures for sgervices increased
frrom f436 to a record MLO per capita.

Conommors! expenditures for durable goods were at ¢ scasonally adjusted
annual rate of &159 per person in the first quarter. This was practically the
seme as in the preceding quarter but was nearly one-Tifith lower than the peak
rzte reached in the first quarter of 195l. Consumers spent about 11 percent of
their dispossble income for durables in the firsgt quarter of this year and in
the second half of last year. This srowortion varied from 12 to 14 percent in
the yenrs 1948-50. : :

Consumer ezpenditures, on a sessonslly adjusted bagis, prouably were
somewhat lerger in the cecond quarter of thig year than in the firsgt. Retail
sales in April and May, after adjustment for seasonal variations, were above
the monthly aversge for the first querter. Increased salcs of durable goods
wccounted for most of this rise, slthough sales of nondurable goods showed small
increzses. Retanl food stores? sales were slightly above the average for the
first quarter ‘ :

Increase in Proportion of Income
Spent, for TFood

Consumers increaced thelr expendifures for food from a soasonally odJthQd
anpual rete of %283 per person in the fourtn quarter of 1951 to #391 in the
first guarter of 1952, As the dverage price of food to congumers did not change
significantiy, the increase in expenditures have resulted from consumers buying
nore food or more oxp lvn foud. 5/ Inereases in the sales (seasonally R
adjusted) of retail food stores, resteurents, and other cating places roflect

the risc in consumer expenditures for food.

Ixpenditures for food ronresented 27 percent of djupﬂnuﬂle income in the
first quarter of 1952 compared with 26 percent in the three preceding quarters.
During the pogtwer yesrs, annual expenditures for food varied from 26 to 28
percent of dispousanlz income. '

EOME CURRENT )LVﬁLOPWENTu ﬁTLAlED 0 MAR\“TINQ

Marketing ggtivipy Continues ot a High Level

The volime of agricultural products markceted by farmers in the second
gquarter of 1052 was about 6 percent larger than in the same quarter of 1951. -
Marketings of crops were substantially larger and marketings of livegtock and
livestock products were up siightly. The expected production of crops, live--
stock, snd livestock products in 1952 indicates thet farm marketings probably
will cvnflnue nigh through the rema1nder of 1952 and exceed the volume marketed
during the previous year. g ‘

5/ A fixed quantity of food equal in volume to the 1935-39 annual average
congsumption per person and of the seme types and quality cost no more in fhe
firgt quarter then in the fourth. See column 6 of tazble 2.
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Teble 2.- Per copita food cost and expenditure related to disposable persondl
income, United States, average 1935-39, annual 1944-52

f f Total vf ’ Food expenditure’ f Cost to consumer of
: ox 95di~: - —=" fized quantities of food
. Dispos—:tugé for . Percen*age of - , representing 1935-39
‘o ;.€52;$ ,;co;suﬁer; LT . Total ;averag? ann?al,cog?umption
AT :pigzzﬁi‘: geods : Actual : oy sexpendi-: per person -
oy and o able fture for: ‘Percentage of
: sservicess HER ¢ goods - N 8 . ;
: 1/ ., income , " 4 . Letual  , disposable
. : : : : S{A}ﬁ'{lf‘; npq: .. incon}e
3 legggg_‘Do‘iir§ Tolizrs Percent Perscds Dollars. Toreent
1935-39 ...t 510 435 118.6 23 24 118.6 23
lg/&l} Ts s e 0 : J._a 055 801 ' 2;2:9 . 22 . 29 . 171 . L 16
1945 vevvses 1,073 a7 250 23 2 - 176 _ 16
1946 veveees 1,117 1,032 2C2 26 28 <01 18
1947 weeeeet 1,169 1,142 329 . 28 29 244 21
1948 voevet 1,277 1,205 350 o7 29 . 56 20
1949 veeeeed 1,243 1,201 338 <7 28 R43 20
1950 ¢ievess 1,338 1,263 3,6 . 26 27 245 18
195 s.eeaes 1,434 1,324 360 26 - 29 ~ &Th . 19
f Mnual rates, geasonally adjuasted
1951 H .
1st quarter: 1,403 1,353 3/378 27 28 272 1
Znd M3 1,432 0 1,307 3/376 26 . 29 214 19
3rd " 1,445 1,311 3/379 26 29 273 19
Lth "2 1,454 1,322 37383 <6 29 277 19
los2 , |
1st quarter: 1,441 -~ 3,335 3/391 27 29 277 19

1/ Computed from aggregate income aad expenditure cdata of . the Burcau of Foreign
and Domestic  Commercs. For methods of computation and data. for 1929-43 see the
September 1950 issue of this publication.

2/ Cost to ‘consumers of quentities of foods representing average annuval consump-
tion per person during 1935-39 is calculated Ly taking as a 1935-39 base the actual
food expenditure for that period {%$118.6) and spplying to this base cost a U. S.
average conguneris food price index. The incdex is a weighted average of indexes
regresenting (1) reteil food prices in 56 cities (U. 8. Bureau of Labor Statistics),
(2) retail fcod prices in other cities end towns, and {3) prices received by pro-
ducers applied to focds consumed on faims where produced.

3/ Querterly data have been estimated by the Bureuu of Agricultural Economics
from expenditures for food and alcoholic beverapes reported by the Bureau of
Foreign and Domestic Commerce,
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A smaller volume of agricultural food products was processed in April and
May of this year than in the same months of 1951. The Federal Reserve Board's
seasonally adjusted index of the ocutput of manufactured food products was 158
(1935-39 = 100) in Mey compared with167 a yesr earlier. The book vslue of
inventories held by food manufacturcrs in May wes about 5 percent less than
in May 1951.

Production of textiles und tsxtile producte has continued below the high
levels of the first balf of 1951. The Federal Reserve Board's adjusted index
wes 149 in May compared with 190 in tnc same month of 1951. Manufacturers'
inventories of textile-mill productf were about 20 percent smaller than those
held a year ago. .

The output of tohacco products in mey was about 3 percent higher than &
year earlier. Inventories held by tobacco manufacturers were about 9 pcrcent
larger than those held in May 1951.

Sales of grocery wholesalers were about 5 percent larger in May 1952
than a year ago but their inventories were down about & percent. Wholesalers
of dairy and poultry products had & slightly smaller volume of sales and their
inventories were about 6 percent smoller. Sales of fresh fruit and vegetable
wholesalers were 16 percent smaller then in May 1951,

Srles of dry goods and clothing and furnishings vholesalers in May 1952
were consideratly smaller than a yeur earlier, and their inventories, measured
in terms of cost, were down sharply.

Retall food~store sales in each month of 1952 have heen slightly higher
than in the corresponding month of 295l. Sales snd inventories of reteil apparel
stores were slightly lower in May than & year earlier.

Expansion of Capital Equipment by Processorsy
Larger than Expected

Expansion of plant and equipment by processors of agricultural products has
been greater than anticipated, according to the latest survey of business spend-
ing intentions. Expenditures by food processors were estimated at 330 million
dollars in the first half of 1952, only slightly below the high level reached in
‘the same period last yesr. Expangion in the textile industry was larger than
anticipated for the first half of this year but considerably below the 1951
levels. o
Trancportation

he Box Car bltuablon

The box car upply situation is vomewhat lmprovea over a year ago, partly
as the result of better geographic distribution of cars, and pertly as the result
~ of the return to gervice of many rebuilt carg which previously had been retired.

Surpluses of box cars have been running ahexud of a year ago while shortages
have been diminishing (fig. 1). This indicated & better geographic distribution
of the supply of cars as the heavy third quarter freight movements got under way.
The volume of rail traffic will increase greatly when the steel strike ends.

During the past year, the most severe box car shortage was reported in
August 1951, when the average daily shortage reached 7,400 cars. OShortages
subsequently dropped until January 1952 vwhen 842 were reported. After rising



agein to 2,000 in Fehruary of this year, the shortage agein dropped, and in May
wair about 6 percant of the pogust 19%L peak, and ﬂuou* 10 percent of what it
ves in May 1951, , R -

In July 1951 a surplus of 17,946 cars wa: rpovted.. By September when
heavy cropn movement was well wnder way, the figur: rad dropped to 65. Il rose
again to 4,700 in Jeauary, hut Croppsd to sbouy 1,000 in Februsry. On May 1 of
this year, Lt was again clove to the Janusry level, largely becouse cars wire
being assembled in the Scuthwest to move te Jﬂ(’t CTOP.

Cn Moy 1, 1952, the rallroads owned 698,556 serviceable box cars compared
with 691,271 a year carlier. On the same date, the felL”OHdS had &7,577 box cars
on order; about half ag meny aszs in Moy 1951, ané fewer than in any monfh gince
July 1950. - From the low point resched in July 1950, the number of cars on order
inceresged cach mvntn Un,¢3 March JQ)w. Since then, the trend in orders has been

4

dovmward

Degpite reduced orders for new cars, wore new box cars vere installed than
rotived in 7 out of 12 moniths. In Septembor, October, end Hovember of 1951, the
nurb2r of new car instslliztions wos doubles thoe aurbar retired. Retirements in
Mey of this year, however, were higher thau at any time since November 1950, end
swore almost double those of a yeni age, :

In addition to new cars added to the fleet, close to 14,000 box cars pre-
viougly retired were repbuilt and retummed *to service during the year. Totul box
car ingtallations during the past yeor, therefors, oxceeded rotirements by about
18,000 cars, ‘ - ' IR

Box. car lOadln“ 8, inclullug 0 th GEY 1cultu“al znd nonagricultur:s
are currently averaging about & percent below those of a year ago. A;ri-ultUral

stilppere have originated avout a third of the totel londings during the past
5“”11’.). Lo

‘Because the wheat crop ennnally creates a groat T damand for rail car
during & short periocd of time than eny other commodiity, the railroads fregqus ntJy
have beon unable to supply cars pro: pt¢v. This yeur, Chippers Advisory Doards
and the Car Service Division ¢f the fmericsn Lazcocistion of Railroads tock uctive
steps to pTeV“nt delays in meving the large winter vheat c¢rop. Car Scrvice
Order 85, idssved to all railvoaas effective May 10,. osked eastern and pouthern
cerriers to concentrate on the return. of vestern—uumed box cars, with particulsr
emphasiy on cars belonging to roads vwhich would he invelved in *be initial
stages of the winter wheat harvest., According we the AR, more then 20,000 hox
tars were avallable to ralircads serving the winter wheat belt, to meet the
initial impact of the vinter wacat harvoei.. As the harvast moves throuzh the
winter vheat belt and up.into the spring vheat ares, the fleet of grain cars
will bo shifted northward., Temminsls and °ubterm¢nalu throughout the wheat belt
all report a favorabls storage situsztion this vesr. This should aid the rail-
roads in expediting movement of the whest crop.

fefricerator Car Situation

During the past 12 months, there has been & SiZ?bl& surplus of refrigerator
carg while shortages have been held *o a minimum. OCarloads O“ﬂyxna+od in
refrigerater cars have been declining in receat years, partly is.cause loads have
been heavier, and partly becsuse motortrucks have teen getiing rora of the
perichable traffic. . - o
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Net ownership of refrigerator cars, lhowever, is about the same as & year
ago. Orders for new cars are running about 50 percent under what they were a
yoar ago (fig. 2), and retirements continue to exceed new inctellations. Fven
though it is being modernized, the recfer fleet still contains many old cars.
Hence, zlthough the retircment rezte may be slowed dovn comewhat asz a result of
modernization, it is apparent tnat no eppreciable gain in the total number of
carg rhould be snticipated in the ncar future.

Although the heavy movement of perishables is temmorarily over in Florida,
the demand for reefers continuesz high. HMovement of perishables from States to
the north of Florida and from California and Arizona are currently very heevy.
About 2,300 refrigerstor carg were uged for southern watermelon loadings this
year as asgainst 325 last year. Heavy potato volume from the Kern County Distric
in Californis and heavy loadings of vegetubles and canteloupes from Cslifornia
and ‘Arizona are expacted to continue through July. Movement of citrus, grapes,
and other seagonal fruit crops from California is expected to be moderately
heavy in the next few weeks. ' ‘

While the supply of refrigerator cars hag been sufficient to meet current
demands, there appears to be no surplus of enpty cars in eny srea. rence, only
through prompt loading snu relessing of cars can shortages be avoided as heuvy
third quariter demand for cars comes on.

-

Tatimated Increases in Rail Freight Rates Since 1946

The Interstate Commerce Commission has recontly estimated for major
commodity groups and importsnt classes of commoditizg the ovor-ell percentage
increages in rail freight rates authorized since June 30, 1946, including the
~elffect of the general rate increase authorized on April 11; 1952, in Fx Parte
175. The estimate assumes that increases on intrastate traffic will follow
the sume patterm as interstate, and will include the effects of "hold-dowms
applied to some commoditiec. £/ Istimates for importent agricultural com-
modities are ag followst: :

Eetimated cunmulative percentage
increace in reil freight rotes
since 6-30-46
Piroducts of Agriculture (CL) cevcecreveecandanaee. 604
Groin and grain products «vveveveeveresacssa. 70.6

Citrus £rulli covrecerrreecessnrennsnansesass 55.1
Other fresh fruits ce.eeevecieeceocenscenceas 53.5
Fresh vegetables seesesrrcrrvsaccsscccencenes H57.5
Other producte of agriculture veiiviieneese. 79.5

Animals ond ProducCls sevesesesserscrensnsecancsens il
TAVEBEOCK veeeveecceronnsscesosvseaseannvecns TT.2
Meat and edible packinghouse products ....... 838.4
Other animals and products evesvevieerosesss. 8605

Manufactures and Migsccllaneous c.eecesessnsssssses. 68,9
Veg?:t&‘()l@ Oils 6P 8 CEOEEEBEIECLANOINOABGTOEIESEROEOEESS €;7q0
Sugar, sivup, and jackaged foodstuffs vve..... 85.6

A]-l ‘brafi‘ic (CL arld; LCIJ) 8 0 5 8 88 @ 2 08 06 PE B OO SO e 78.9

&/ Gee The Marketing and Transportation Situation, March-April 1952, p. 19.



13
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Trendg in Retail Food Trede

Dollar sales of retail food stores totaled about 13 percent more in 1951
than in 1950. Most of this increase reflected higher retail prices of food,
as the average level of prices in 1951 was approximately 11 percent zbove the
previous year. The physical volume of sales apparently increased at about the
same rate as the population, indicating that the volume of goods sold per
capita was about the same in 1951 as in 1950.

Retail grocery stores and combination stores which sell both groceries
and meats accounted for approximately 8l percent of the sales in all retail food
stores in 1951, the same proportion as in the previous year. Speclalized food
stores, such as meat markets, bskeries, and fruit and vegetable markets, had the
remaining 19 percent. During the last 10 years, grocery and combination stores
have obtained an increassing proportion of total retall food sales. In 1939,
they had 76 percent of the total and specialized stores had 24 percent.

The division of sales between chains and independent stores in the retail
grocery and combination store group shifted slightly toward chain stores in 1951.
Sales in chain grocery and combination stores represented 39 percent of the total
sales in all grocery and combination stores in 1951 compared with 38 percent in
1949 and 1950. Chain stores were unable to increase their ssles as rapidly as
independent stores during the war, and by 1945 they had only 32 percent of the
total, compared with 39 percent in 1941. During the postwar years, the chain
stores have gradually regained their former share of the total.

Consumers spent a slightly larger share of their disposable income in
retail food stores in 1951 than in 1950. Sales in these stores represented 16.6
percent of personal disposable income in 1951 compared with 16.0 percent in
1950. During the postwar years, this percentage has varied from 15.2 in 1946 to
16.8 in 1947. Price ceilings were still in effect during part of 1946. Also,
consumers spent a larger proportion of their disposable income in restaurants
and other eating vlaces in that year than in any other postwar year.

Fewer Stores Now Than in 1939

Since 1939, the number of retsil food stores has been declining. According
to the Census of Business, approximately 505,000 were in operation in 1948 com-
pared with 561,000 in 1939. Census data are not available for a more recent year
than 1948, but estimates made by a trade association indicate that the number may
have declined to about 487,000 by the end of 195l. Between 1939 and 1952 the
total number of specialty food stores (meat markets, fruit and vegetable markets,
etc.) probably decreased by about 30 percent and the number of grocery and com-
bination stores declined 5 percent.

The number of independent grocery and combination stores increused slightly
between 1939 and 1948, but by the beginning of 1952 there were probably fewer
than in 1939 (table 3). During this period, chain-store companies consolidated
meny of their smaller units. This process reduced the number of chain grocery
and combination stores from approximately 40,000 in 1939 to less than 24,000 in

1952.

The decline in the number of independent grocery stores since 1948 has
occurred among those that do not sell meats. There was probably a slight

increase in the number of those that sell meats. Several factors have con-
tributed to the decline in the number of grocery stores without meats. CStores
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that hendle a wider varisty of goods heve won increasing fuvor with consumers. 7/
The much greater growth in the sales of self-service ctores compared with clerk-
cervice stores wrobobly indicates that seli-serviecs stores sre preferred by a
majority of the puolic. Only about 10 percmt ¢f the grocery stores without
fresh ments had self service in 19.8. . '

Table 3.- Number and volumz of sales of groccry and combination storee,
hy type of ovnership and type of service, 1939 and 1948

: f Number of stores f Aveiagf C&tgs
;. Tyne of ownership and gervice | - — D2t ?tnro
. 1939 ; 1948 0 1939 . 1948
: 1,000 1,000
: Hunber Number Dollsrs  Lollars
Self service 2/ cievieveiaesaaeet 11,541 17,550  129.1 469.8
Nonsell S6YVAice tieievivaneensast 28,800 6,836 6.6 127.2
Telassified vivsriescresvenneasd e < o) 307.9
TOLAL vvvenvnenernenenennseaadt 40,250 25,047 0.2 372.1
Independent, : :
Sl SOTVICE visvesnsoecaransaest 15,647 QL2772 37.5 80.6
Honszelf €orvice voviivencananass 327,345 189,325 12.7 20.5
Unclassified vevevennennnnenaaaas e 60206 e 33.5
TOLAL +evernnnononsenennennesd 345,087 552,893  14.1 i4.5
411 grocery und combination stores:
Self €orvice tivvdiieieeeereseens 31,183 0 171,822 7.4 141.7
Nonself gervice cvviecieennacaaas 356,154 196,101 15,4 33.9
Unclaspiflod cieeeeeenconnencnant __ e 69,957 === 36.1
Total cevevenenrnnnnennsenenss 387,337 377,940 39.9 66,7

1/ Multiunit orpanizations consisting of fowr or nore grocery or combina-
tion stores. o

2/ Tncludes ell stores heving self serviece in- grocery departments.

Compiled from Censuc of Business, 1932 and 1944, Datn for 1948 by twpe
of garvice were obtalned by a seample survey; averaze seles ner stor? are
s?ightiy larger than aversges caleulated from dath obtained by comnlete
enumeration. B

The reletive ezse with which desirable jobs could be obtainad, cven by
older persons, probably has reduced the number of new groceyy stores started in
recent years and hag made closings of relatively wunprofitable stores more
numerous. ' ‘

Increase in Sules per Store

Average sales per retail food atore increaged from approximately $18,000
i 1939 Yo more then $61,000 in 1948. The average -for grccery sand combination

7/ Bee "The Rise of the Super Market® in The Marketing sad Trunsportation
Situation, Dec. 1951. |
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stores, which comprise the largeit cemment of the retail iood—wfo e vroup,
showed the largest gain. In this segment, average gales of independent stores
increased from $14,000 to $44,000 and chain stores from $70,000 to $372,000°
(table 3). The rise in retail prices accounted for much of the increase in
sales, but an expansgion in the volume of goods sold per store aleo contributed
to the increase. The aversge volume of goods sold per rotzil food store in-
creaged by approximately 50 percent between 1939 and 1948, In the grocery-store
group, the average increase was 40 percent for the independent stores and 140
for the chain stores.

Dollear sales per store were larger in 1951 than in 1948. Higher prices
accounted for part of the increase, but it appears that the volume of goods #old
per store wag substantially larger than in 1948.

More Self-Service Sitores

The number of grocery and combination stores with self service in the
grocery depertments, increased from 31,000 in 1939 to 112,000 in 1948, while
the number of those with clerk scrvice decreased from 956 000 to 196,000
(table 3). &/ Clerk sarvice was found in morc than half the 1ndepbndont stores
but in less than a third of the chain stores. The proportion of stores with
self service has increased since 1948, according to estimates made by trade
associations, and it secms likely that the proportion will increase in the
future.

Self-gervice stores accomnted for about two-thirds of the saies made by
grocery end combination stores in 1948. The average ca]eo per self-scrvice
store was morc than four times the average for clerk-service stores.

It is cstimated that in 1952 about 5,400 stores have complete self service
in their meat departments. These storcs LCpJP%Lnt about 2.5 percent of oll
stores handling fresh meats, but account for approgimately 14 percent of the
total retsil seles of meat. About three-fourths of these stores are chain
stores. The number has increased rapidly; probably lags than 200 stores had
gelf-gervice meat departments in 1948 Meny stores huve vartial self service.
Luncheon meats, smoked meats, and sausages are frequently sold in self-service
cages by stores that have clerk service for fresh meats. 9/

Yood Stores Add Honfood Lines

Food stores, particularly the super markots, have added a variety of
nonfood items to tneir stocks. These include cigarettes, cosmetice, drugs,
plastic goods, housshold articles, hosiery, and many other common artlclcs.

It is reported that the profit margins obtained on many of the nonfood items
are larger than upon foods and that this hus led many stores to add nonfood
lines. Some store menagers believe that the availability of nonfood items
attract customers to their stores who desire to trade vhere o variety of
articles may be obtained at one stop. The addition of nonfood lines is npposed
by some manufacturers of branded food articles, for thOJ Tear that stores will
be less interested in pushing their products.

8/ b rather large number of stores roported in the Census of Business conducted
in 1948 did not specify thelr type of service.  For thet reason, the actusl num-
bers of clerk and self-service gtoree in 1948 are larger then those given above.

9/ Tho deta in this paragraph were taken from the "Fifth Annual Report on
Self-Service Meats," by Armour and Compeny, Apr. 1952,
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LABOR IN THE MAHKETING OF FARM FOOD PRODUCTS

By Kethryn Parx, Agrlcultur 51 Euonoml 5t

Lahor ié the most inportant single Jtcm in the cost of marketing farm
products. Estimates indicate that in several postwar years labor has sccounted
for about half of the total cost of murkvtlng fam foods.

Hourly earnings of employees in food marketing J/ in May 1952 (latest
availeble data) averaged $1.55, 6 percent above the same month a year esrlier
end about 14 percent above June 1950, when the Korean war began. The increuse
since the Korean invasionm is about ejual to the percentoge increage in charges
for marketing foods as measured by "market basket" data. However, changes in
the cost of labor in marketing food products do not always correspond to
changes ir hourly earnings. For example, if the same marketing service:s are
performed with less labor, the cosis of marketing may be reduced even though
vage rates are increased. :

Numbers and Total Costs of Lebor in
Marketing Farm Foods

To facilitate comparison of the trends in labor costs and other costs in
marketing farmm food nroducts, the Bureau of Agricultural Economics. has, recently
revised and brought up to date series of estimates of the total number of
persons engaged in marketing farm food products and total cost of this labor
since 1929. ﬂ/ These data were compiled from estimates of the number of work-
ers and the labor cost for each of the marketing functions -- local assembly,
procesying, wholesaling, retailing, and transportation. Thesa data relate to
salaried employees as well as wage esrnmers end to proprietors and famllv work-~
erg in retall establishments. Although some of these estimates are only rough
approximations, it is believed that the over-all totals indicate the trends
over the last two decades.

The total cost of all labor cngaged in marketing farm-food products was
estimated at 13.2 billion dollars in 1951 compared with 9.3 billion dollars
in 1946 end szn average of 4.2 tillion dollars in 1935-39 (table 4). Most of
the increase reilected higher wags rates rather than an increasc in the number
of laborers. In 1951, about 4.6 million workers were engaged in marketing
farm products, oniy slightly more than in 1946 and about 28 percent more than
in 1935-39. 3/ ‘

l/ Welghted composite earnings in steam railways, food processing, wholecale
trude, and retail food stores (see inside front cover).

2/ lhesp estinates are based upon data publlshed by the Departments of
Commerce and Lahor.

3/ These estimates of labor numbers and costs relate to salaried employees
and wage earnors engaged in local assembly, processing, whelesaling, retailing,
and trangporting food products and also proprictors of unincormorated retail
huginesses and femily members working in retsil stores who arc not paid a

stipuleted wage or salary. As many small vetsil stores are operated mainly by
the owner and members of his family, thc number of persons engaged in retailing
food would be considerably understated if these were not included. These esti-
mates include persong in restaurants and other places selling food for "on
Premise" consumption. Proprictors of unincorporated wholesale and processing
ostablishments and family workers in such establishments are compuratively few
in number and are not included in these estimates.
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Table 4.~ Estimated numbar of persons @nd labor costs in marketing
' farm-food products, 1929-50 1/

: Numbor of persons X Labor cost
Year T pas = =

; oty : l935-?2/~ 100 : Total : 1935 %Z/ IOQ

: Million Poercent Billion dollars Percent
19729 .....¢ 3.4 S/ 4e5 106
1930 J...t 3.4 93 beb 104
1931 ..vat 3.2 89 4.0 96
1932 Lo 3.0 85 3.4 82
1933 oo 3.1 87 3.2 76
1934 weaees 3.4 94 3.6 85
1935 .....¢ 3.4 95 3.7 89
1936 v.va.s 3.5 97 3.9 93
1937 c.vaet 3.7 102 bed 104
1838 ,....3 3.7 102 4Le5 106
1939 eecne 3.7 104 45 108
1940 eiaees 3.9 107 bo? 113
1941 ,eueot 4.0 112 5.2 124
1942 (.00 4e2 117 5.9 141
1943 c.aue Aol 115 6.6 156
1944, evasss Led 118 7h 175
1945 i 43 119 8.0 190
1946 vouuad bedp 123 9.3 221
1947 vouaat 4.6 127 10.6 253
1948 ... 45 126 11.4 271
1949 ... 4.5 126 ©13.8 280
1950 . e b 125 12.3 293
1951 3/ ..¢ 46 127 13.2 314 -

1/ Includes number and compensation of persons cngaged in assembling,
procesging, wholesaling, retziling, and transporting fam-food products.

2/ Computed from wmrowded. figures.

3/ Preliminexy.

During the pogtwar period, the volume of farm food consumed by United
Stetes civilians hes averaged clmoust 30 percent above 1935-39 but the total
number of lsborer: employed in marketing food products to civilians has
increased only about 22 percent. This indicates that the volume of food
marketed per worker is larger now than in 1935-39. However, the quantity of
marketing services per unit of product may have been reduced somewhat. The
. wider adoption of zelf service in retail food stores is & noteworthy example
of reduction in merketing services. These reductions have been offset somewhat
by more processing and pacxaging of foods and by consumers buying a larger pro-
portion of *their food in the form of restaurant mpalu.
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Annual Eernings in Food Marketing Increase Less
__ than Average for All Industriesg

Average snnual earnings of labor in markecting farm food products have
increaged each year since 1939 &nd in 1951 were about 150 percent higher than
the 1935-39 average (table 5). Huch of this increassc took place during World
War IT, although earnings in 1951 werc about 38 percent above the 1946 level.
The increcase over the prewar period is less than the geins of 165 percent in
the average amual. earnings of employees in all industries during the zame
period and of 175 percent for those in menufacturing industries, as reported

by the Department of Commerce.

Table 5.- Average annu&l earnings per full-time

1939-51

Index numbers (1935-39 = 100)

cmployee in specificd industries,

All

Manufacturing induétrieél

Trade

Year dust : :Food end:Textile-: : s '£§§i=£igd
Jpdustries,  p19 4indred : mill : Tobacco: Wholesale' Retail shor<euing
: o : products:products: : : :
1939 ..t 104 104, 104 . 101 107 101 103 104
1940 ..5 0 107 110 105 104 117 105 104 105
1941 ..t 118 126 112 122 131 116 110 112
1942 ..t 140 155 125 146 145 129 119 121
1943 ..t . 160 180 142 164 168 142 133 136
1944 .1 173 192 155 177 185 153 14 149
1945 ..t 180 192 164 191 197 161 161 160
1946 ..: 193 - 192 181 216 209 176 18/, 180
1947 wn: 212 214 202 246 229 193 203 200
1948 ..: 229 - 232 216 272 239 207 219 . 215
1949 ..t 234, 237 222 270 245 210 225 224
1950 .. 247 253 233 . ..291 . 265 223 236 235
1951 1/: 265 . 275 — —— — — - 248

1/ ’19]1m1nary. ; : :
Data in all columng except the Ja)u were oalculated from data publishcd by the
Department of Commerce. . : : ’

in wage rates.

as changes in wage rates.
tions and establishments with different wage rates.
houra

war period,

Increases in averagze annual esarnings

should not be confused with increases
Average annual earnings reflect changes in hours worked as well
They also reflect shif'ts of employment among occupa-
The average number of

worked per week increased during the war but has decreased in the post~

Since the Koreen conflict began the work week has been lengthened

somewhat, mainly in defense industries, but the work weck in food marketing
hag shown almost no change.

Estimates of supplements to wages
labor cost of marketing farm products.

and salaries are included in total
Supplements include employer contribu-

tions to social insurance, private pensions, welfare funds, compensation for
injuries, and pay of military reservists.

pared with wages, totaling 0.3 billion dollars in 1950.

times as large as in 1935-39.

These supplements are smell com-
This was about four
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Number of Laborcrs and Lakor Cogts
by Marketing Functiong

Some rough estimates can be made of the distribution of laborers among
marketing functions. Of the total persons engaged in werieting form foods in
recent years, over half were in retailing, which includes reteil food stores
and restaurants and other eating places. More thun a thivd of the workers in
retailing were proprietors or unpsid family labor. FEmployees in food procesg-
ing plants accounted for about onc-fourth of the total, and those in whole--
saling and transportation make up the remeinder.

Approximately one-half of the cost of labor in usrkxeting farm products
was incurred in retailing., Processing accounted for slightly less than 30
percent and wholesaling and transporiztion each accounted for less than 10
percent.

Census data for 1947 for the processing industries are sufficiently
detailed to permit more precige estimates for that scgment of marketing. The
total number of persons engaged in processing farm_fbod products was eatimatad
at about 1.2 million and the total wages and salaries at about 3.0 billion
dollars (table 6). The bekery and cereal products group ranks first vith
about 30 percent of the total amployeces snd 32 percent of the total wages and
calaries. Meat packing establichments accounted for about 22 percent of the
employees and about, 25 percont of the totel wage und salary bill. The poultry
and egg group had only about 3 percent of the total number, but cstablishments
in this group handled oniy pert of the dressed poultry. .

Table 6.- Number of =mployees and wages and salaries paicd in plants processing
faurm food products, by industry groups, 1947

- -

1

Wages and

mmod i Egtablie g: fm 38
Commodity group | :' ighmente : ployees : salaries
Nvmber Thousandeg Million dollars

Meat products .veeeieavovsennasnant 3,417 252.8 745.5
Poultry and eggs 1/ vivevnrransanns 7L 3L.5 53.0
Dairy nroducts 2/ ciereineseervenst 5,423 92.7 25,3
Bekery end other cereal preducts .3 8,866 245.3 Q52,4
Fruits and vegetables sv.veveeoas o 3,563 180.1 18,4
Miscellaneous producte seveeeecenss 10,173 255.1 635.9
‘]|01;8.1 l.’b.-lll...l.'t’Btllivl.: 3‘2 153 :].,15705 ) 2’(}(’005

pe—

_/ Industries included account for only about cne-third ol the dressed weipght
of poultry sold.

2/ Does not include combination plants which nroduce manufactured dairy prod—
ucts and also distribute fluid milk and cream.

Census of Menufactures, 1947.
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The relative meorban0< of procescing cmong’ “the verions groups of farm
foods is shown in table 7. 4/ TIn 1947, the coat of labor used in processing
roprasented 26 nevcent of the retsil cost of the jOOdd in the miscellaneous
products group, a higher proportion than for any other g grenip of products.
The miscellaneous group includes margarine, vegehublie shortening, sugar, and
geveral other highly procossed foods. Bakery snd other cereal products.
renked gecond with 20 percont.  Cost of lobor in processing vepresented less
then 7 porcent of the rotall cost of each of the obher commodity groups,
and aversged about & percent of the retzil cost of all faym foods sold to
civiliane.

Tl 7.- Retail cost, farm velue, and cost of labor used in processing farm food
products cold to civilian consumers in the United [tates, ])47
: : B : Cost of Jabor in :
' $ ‘ : : processing ¢ Fermer's
Farm products groun :Reta'} cost:bmrm vilues o : As+per— ri chure of
SO 1/ : 1/ : Actual :centoge of: 0T oL
: : : : rotail
: : : cost :
¢ Pul., dol.  EiD, dol. DBil. dol. Ect. Pct,
Moat products veeiveeeaeset 11,14 7,12 3.70 6.3 64
Dadlry products ieeeeeceedt 6.30 3.7 2/ .21 R P 59
POULETY 8nd CEES +vreeeeaad 3.75 Z.56 3/ .05 1.3 63
Bakory snd other cereal :

DCOGUCTLE s evvnransaencnas e 52 1.49 .89 19.7 33
Fruite and vegetables ....1 6,15 2. 52 .35 5.7 41
Miscellaneous food H .

PLOAUCEE vovsevernanansd 2.532 .84 59 25.4 26

Total coveeieesinieees 24010 138.23 2,79 8.4 53

1/ Data from National Murﬁbflnp Bill, The Marketing and Transportetion Situation,
O<L 1951, p. 12.

/ Doez not inc¢lude fluid millt plants or combination piants which mroduce manu-
p p .

fnctured dairy products ana also distribule fluid mill end cream.
2/ Industries included dress ornly about one-third of the poultry sold..

The ahove differences cre coflncted in the share of the rcetail cost thet
the farmer received. Tho fuimer's chare wes consicerably larger for the three
livegtock and livestock products groups than for the miscelloncous food prod-
ucts end bakery snd other cereal products groups for which the cout of lubor
in processing wuas higher. Toth the farmer's share end cost of labor in’
processing arc low for the fruits snd vegetables groun. Transportation and
distributicn costs are a larger pIOﬂortlon of the retail cost for that g aup
than for mogt othor groups.

4/ The retail-cost data relate to the quantities of farm food sold to
civilians. Consecquently, cost of the labor exoended in processing these ,
gquantities is less than thet stown in toble 6, which 1c for all farm foods.
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Trends‘;g_Labor Cost Per Unit of Qutput

- In order to compare the changes in labor costs with the trend in over-all
charges for marketing a fixed quantity of farm food products, indexes of unit
labor cost and hourly earnings were computed from the date compiled in this
study. An index of unit labor cost was obtained by dividing the index of
total labor cost in marketing farm foods to civilians by an index of the
volume of food products marketed. 5/ A series of hourly earnings was obtained
by dividing total labor cost by the total number of man~hours worked per year
as estimated from reports by the Burcau of Labor Statistics and other Govern-
ment agencies. These data indicate that the unit labor cost has increased
more since 1935-39 than over-all marketing charges (table 8 and fig. 3).
Except for 1944 and 1945, the trend in marketing charges was quite similar
to the trend in uwnit labor cost. During these 2 years, marketing charges
remained at about the same level while unit labor cost increased. Some unit
costs, however, probably decreased during this period because of increased
volumes handled. Also, it is probable thet marketing charges were somewhat
understated in the war period. &/

Some increase in average output per man-hour for all marketing functions
combined, especially in recent years, is indicated by the fact that labor
cost per unit of output has increaced less than hourly earnings. Labor cost
increased about 5 percent from 1948 to 1950 while hourly earnings increased
about 10 percent. Labor cost per unit of output und hourly earnings in 1951
both showed ahout the same percentage increase over 1950 levels.

Method of Deriving Estimates

Processing: The number of employees engaged in processing farm food
products in 1947 and the total wages, salaries, and other payments they
received were estimated from date given for the Food and Kindred Products
group in the Census of Menufacturcs for that year. Data for minor industries
vhose principal products were not food made from domestic ferm products were
excluded from the estimates. Data for the remaining industries in the Food
and Kindred Products group were combined into gix commodity groups (table 6).
Some establishments that process farm foods but whose major function is
wholesaling or retailing are not covered by the Census of Manufactures.
Wholesalers and retailers who dress poultry, single-unit bekeries, and fluid
milk distributors are important examples of establishments not classified
as manufacturers by the Bureau of the Census. No attempt was made to allow
for them in developing estimates for food processing. Z/ Some of the estab-
lishments included in the estimates produce nonfood products as side lines.
It was not possible to allow for the labor required for these side lines in
deriving the estimates.

5/ The index of the volume of food marketed to civilians is an unpublished
BAE series.

€&/ Marketing charges represent the difference between retail cost and farm
value of a market basket containing a fixed quantity of farm food, minus
nrocessor taxes plus Government subgidy payments to marketing agencies.
Ectimates of retail cost are based on officizl price data which do not reflect
black-market »rices.

7/ Estimates for retailing and vholesaling cover these firms.



23

FOOD MARKETING CHARGES
AND LABOR COSTS

% OF 1935-39 l

Hourly earnings of food
200——— marketing employees ™

150

100

- | ~Unit labor cost )
1 1 1 1 ! 1 1 1 L | i 1 1

o 1 1 L 1 Lt
1930 1935 1940 1945 1950 1955
DOMESTIC FARM FOOD PRODUCTS
U, S. DEPARTMENT OF AGRICULTURE NEG. 43896-XX BUREAU OF AGRICULTURAL ECONOMICS

Figure 3

Table 8.~ Domestic farm food products: Marketing charges, labor cost per umit of product,
and hourly earnings of persons engaged in marketing ferm food products, United States, 1929-51
Index numbers (1935-39 = 100)

H : H s H H
: Marketing : Unit labor : Hourly :: : Marketing : Unit labor : Hourly
Year cherges : cost : earnings :: Year : charges 3 cost : earnings
3 1 : 2/ it : 1/ : 2/ :
: : : 3 : 3
H 1 :
1929 ...: 124 113 —_— 331940 ...2 94 102 106
s 131941 ... 95 105 ~ 112
1930 seet 127 111 —_— 2111942 ..o 104 112 123
1931 ...t 108 101 ——= 131943 .. 112 118 132
1932 ...3 95 89 - 121944 ... 112 130 147
1933 4.0t 90 80 —_— i :
1934 ..ot 96 88 - 321945 ...2 112 137 158
1 121946 o0 126 150 180
1935 .02 100 95 96 1:1947 ...t 151 171 202
1936 .eot 102 94 94 131948 ...2 166 192 219
1937 .eet 103 105 100 £:1949 ...t 165 196 229
1938 ...: 99 105 106 :: t
1939 +eat 96 101 104 111950 ...t 165 201 240
: 221951 4/ 176 21 254

3
3 3 3

1/ Caloulated from the spread between retail cost of the market basket of a fixed quantity of food
and payments to farmers for equlvalent produce, minus marketing texes, plus Govemment payments to
marketing agencies.

2/ Unit labor cost 1s the quotient of the indexes of totsl labor cost and the physical volume of
food marketed for civilian consumption. Lebor cost includes estimated compensation to proprietors
and femily members in retail stores. The total labor cost date have been adjusted to exclude labor
prorated to marketing food for noncivilian use and labor employed in resteurants and other eating
places and to allow for additional labor in retail stores to handle food consumed in restaurants and
other eating places. These adjustments were required to meke the unit labor cost series comparable
with the marketing charges series,

3/ Hourly earnings estimated by dividing total labor cost by totel man-hours for all persons,
including proprietors and family members in retail stores.

4/ Preliminary,
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Estimates for other years were obtained by applying to the estimates
for 1947 indexes of numbers employed and labor cost. These indexes were
calculated from data published by the Departments of Commerce and Labor.

Wholegaling: Employment and labor cost data given in the Census of
Wholesale Trade are not given by type of product handled. Consequently,
the number of persons engaged in wholesaling famm food products and the labor
cost had to be estimated. Estimates were made first for 1939 because the
data in the Census of Business for that year were given in more detail than
in the Census of Business for 1948. This was done by assuming that for each
kind of wholesaler the number of employees end labor cost in wholesaling
farm foods represented the same proportion of the totals as the value of
gales of farm foods was of their total sales. Estimates for other years
were derived by applying indexes to the estimates for 1939. Indexes had to
be estimated from annuel data for all wholeseling. Data on food sales and
total sales of merchant wholesalers (reported by the Department of Commerce)
vere deflated by wholesale price indexes. Percentages computed from the
deflated sales data were used to allocate & portion of the employees and
labor cost in all wholesale trade to food wholesaling. It was assumed that
the annual data obtained in this way represented the trends for farm food
wholesaling. Data on employment and labor costs given in the Census of
Business for 1948 were used to check the estimates for 1948 that were
derived by the method described above.

Retailing: As retail food stores sell nonfarm foods and nonfood items,
their entire number of employees and labor cost could not be included in
estimates relating to farm foods. The Census of Retail Trade for 1939
reported sales by commodity lines for all types of retail stores. These
data were used to allocate the employees and labor cost of retail stores
according to the proportion that farm food sales represented of total
sales. Allocations were made for each type of store in which sales of food
were reported, including grocery stores, restaurants, drug stores, and meny
other types. The same percentages were used to allocate employees, pro-
prietors of unincorporated businesses, and family workers who received no
stated wages.

Indexes of employment and earnings of labor of retail food stores were
calculated from data of the Departments of Commerce and Labor. These
indexes were applied to the estimates for 1939. Amnual earnings of pro-
prietors and family workers were assumed to be equal to the average annual
earnings of employers.



AN ANALYSIS OF PRICE SPREADS FOR WHITE BREAD
By
Stanley W.phillips, Economic fnalyst

Although farmers! prices for wheet have declined substantially from the
record level roached in January 1948, prices of bread have risen further and
are at an all-time high. The increase in the price of bread can be traced
largely to the higher costs of baking. Costs of milling flour and of trans-
portation also have increased but these items are of lesser importance in the
rotail price of bread. The retail margin has stayed fairly stable in this
period. '

The farmer's share of the consumer!s bresd 'dollar in 1951 was 3 cents
lower then in 1948. For otheér articles in the "market basket." the farmer's
share in 1951 averaged only 1 cent lower then in 1918._ The recent rise in
retail bread prices has decrecsed the farmer's shere still further.

Advances in bread prices above the record levels of 1951, without a
corresponding change in wheat pricgs raises several basic questions.regarding
processing and dlstrlbutlon charpes. These can be sumed up in one question,
"Who- gets what, and why?" )

In 1951, the consumer'g bread dollar was shared about as followS'

Cents

FAIMETS soteeocssscnsesaccncssossasoonssasnsssscnasscsssassssanes 19,
Grain elevators, transportation agencies, and manufacturers ‘ R
of nonvheat ingredicnts eeceeeinieeneiisiiieciiiciieninsans 5
FLOUP MIL1LS vevueennresnronasosasesncnsnnsessesnassnasassscanas 5.
BEKEIICS seeereraesarasencasseaasossanscenconsenassansassnansss 60

GrOCePS LU BRI A R I IR AR I R A R N R N N N S A I I N ll

Total I'.QI.OO.I'Q.l"l..l...00........00"00-'...."‘.'. 100‘

Prices redeived by flour mills and bakeries for thelr produets have been
riging during the past 6 yeurs but their costs also have increased considerably‘
With respect to labor, the most important cost item, hourly earnings havo
incroased nteadlly Output por worker has not shown a correspondlng rise and

“employers have tendcd to pass on higher costs to the buyers of their productp
and services. Data on profits arc limited to some of the larger companies.
For thede concefns, both flour milling and bread baking, profits before taxes
have averaged considerably higher than in earlier yoars. _After the payment of
taxes, however, profits have appeared much more modest. In temms of the ratio
of net operating profit to net sales, the profit p051t101 of faur large flour-
milling concerns in recent years has been below 1942 in every year but one.
Exactly comparablc {3gures arc not aveilable for six large wholesale bakeries.
Howevcr, net profit as a percentuge of sales has been below 1935 39 1n every
.ynar s;nce except 1946 and 19/8.

' Bréad Prices at All—Timg High

" The unward trend in wholesale and retail prlceq of white bread since 1939
£ the longept continuous risc on record. Price increases were moderate during
thc World War IT period of prlc° control but were rapid after cdntrol* wore
removed, Retail bread prices in 1945 averaged 14.5 porcant above ‘those of
1939, 95 percent above in 1951, and 102 porcait above in Msy ‘95%;
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As might be expected, wholebuLc nrices also ros A close relationghip
exists botwveen average vholesale end retiil oricoes in the four United States
cities where the Bureau of Labor Statistics pgathers data on both (fig. 4 and
table 9). These series indicdte thiét the retailer's gross margin has moved
within fairly narrow limits and that fluctuations seem to have been unrelated
to price trends. The gross margin increased slightly between 1947 and the
beginning of the Korcan crisis. Since then it hos drtftod about one-third of
a cent below the 2.2 cents resched in June 1950. There is-no evidence that

"retailers have attcmp*ed to meintain historical margins, either in terms of
cents or percentage of retail price. On the contrary, this narrewing of the
gross margin suggc&ts that grocers have met or have znticipated meeting buyer
resistunce. A

Table 9 - White pan bread: Average spread between retail end whoLeqalo price
per pound loaf, four citics, 1946-52 ;/

—

| nd

O

wr it
H‘ -
4

N

W

N

. 1946 ;' 1947 ; 1943 . 1949 ; 1950 .
: : Por-: : Per-: : Per-: 1 Por-: : Per-: : Per-: s Per-
: scent-: :cent-3 icent-: - icent-i - izantes scent-: :cent-
Month: '?,:fage : age : Tozage: Hotagn o Y orage: §orage s T osoage
: Pirof @ o:of @ :o0f ¢ iof ¢+ § sof o §sof ¢ § iof
gyt re~ i iy :re-: § s ore-: (ﬁ': ro- ¢ B3 re-=: H§ ot re- 7 & re-
: ttail : :tail : stail e tteil stadil ¢ stull itail
: sprices sprice: sprices | iprice: iprices  :price: tprice
: Ct. Pet. Ct. Pet. Ct. Pet. Ct. Pet. Ct. Pet. Ct. Pet. Ch. Pet.
Jan. : 2.4 ‘26,1 1.3 10.6 1.7 1l.9 2.1 .14.8 2.1 4.7 1.7 J0.6 1.9 11.7
Feb., : 1.6 17.2 1.3 10.6 . 1.7 11L.9 1.9 13.4 2.2 '15.3 3.8 11.2 1.9 11.7
Mar, : 1.6 17.2 1.5 12.0, 1.7 11.9 .2.0..14.0 2.0 14.0 1.9 1L.8 1.9 11.7
Apr, : 1.4 14.3 1.3 10,1 1.7 1.9 2.1, 14.65 2.1 -14.6 1.9 11.8 1.9 11.7
May ¢ l.4 13,7 1.5 1l.4 1.7 .11.9. 2.0 14.0 -2.1 14.6 1:8 1.2 2.4 14.4
June : 2.4 2.4 1,6 12.0. 1.7 11,9 2.2 .15.3 2.1 14.6 1.8 11l.2
July : 1.4 12,3 1,7 12.8 1.6 11.3 2.1 14.7 1.8 2.2 1.7 10.6
Aug, : 1.7 13.7 1.7 12.8 1.6 11.3 2.1 14.7 1.& 11.9 1.8 11.2
Sept.: 1.5 12.0 1.8 13.4 1.6 11.3 2.1 14.7 1.8 11.9 1.9 11.7
Oct. ¢ 1.4 11.3 1.6 11.8 1.6 11.3 2.1 14.7 1.8 11.9 1.9 11.7
Nov. : 1.1 9.0 1.9 12.9 1.6 11.3 2.1 14.7 1.8 11.9 1.9 11.7
Dec., : 1.0 8.2 1.7 11,9 . 1.9 13.4 .2.1 14.7 1.7 1311.3 1.9 11.7
Av. ; 1.57 14.7 1.57 11.8..1.67 11.8 2.10 14.5 1.5: 1.80 11.4

13.2

1/ New York, Chlcago, New: OrLeans, end Can Frencssco.’
~Burecau of Labor utatlstlcs.. :

Bread Prlces Depart from Wheat Prlce Tzend

) Before -the war, chanb: in farm prices’ for wheat paralleled changes in
: rectail prices.for bread. Bread prices and wheat prices both advanced in 1946
cand 1947 but early in 1948 wvheat prices at the fam declined vwhile retail
bread prices held firm. 1/ This situation continued through 1949 and the first
half of 1950. After the Korean war begen, wheat prices advanced somcwhat but
remaincd fairly steady through 1951 and 1952 at about 1948 levels.- Bread
prices rose on three occasions during the past 2 years, in mid-1950, in the
. winter of 1950-51, and in the laté spring of 1952 These advances amountcd
© to much more than the whcat price 1ncraaao and ‘brought an all-time high in.
bread prices, ' - -

1/ See UFarm~to~Rétail'Margins for~uhité‘Flour'and White Bread," Bur. Agr.
Econ., Dec. 1948.
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Since early 1951, bread prices have been subject to price control, and
the two most recent price increases were authorized by the Office of Price
Stabilization. Originally frozen at December 19, 1950-Jenuary 25, 1951
levels under the General Ceiling Price Regulation, Supplementary Regulation
No. 80 to the GCPR, November 1951, permitted bakers to raise prices ll per-
cent over the highest 3-month average price reached in 1949. Ceiling Price
Regulation No. 135 dated April 10, 1952, allowed bakers increases of 16 per-
cent over highest prices charged in 1949. Exact dollar-and-cent increases
resulting from each of these regulations were passed on to consumers by
retailers without regerd to any customary mark-up percentages.

Farm Share Declines

These increases in retall prices have meant some decline in the farmer's
share of the consumer's bread dollar (table 10). After the end of World War IIX
this share remained fairly constant at about 20 percent for grain and 4 to 5
percent for other ingredients wmtil 1947 when it moved upward with rising
wheat prices. Beginning with the sharp decline of wheat prices in February
1948, the farmer's share of the retail bread price dropped to 18 percent for
the flour content and / percent for &ll other ingredients. In 1949 and 1950,
the farmer's share for the flour content remained at 16 to 17 percent with
another 3 percent accounted for by other ingredients. In 1950, a sharp rise
in bread prices accompanied by only a moderate improvement in farm prices
brought the farmer's share of the bread dollar down to 16 percent for flour
and 19 percent for all ingredients.

When bread prices and wheat prices moved in opposite directions in 1948
and to & lesser extent in 1950-51, the processing and marketing spreads
widened and considerable interest developed in determining at what point in
the marketing process the significant changes occurred. The feir degree of
constancy prevailing between wholesale and retall prices shown in figure 4
and a smaller percentage mark-up for retailers in 1951 and 1952 than in
previous postwar years (table 9) narrowed the search for significant increases
to the transportation, milling, and beking steges.

Factors Responsible for Bread Price Increases

Transportation: Charges for moving the wheat from farm to mill, usually
vie one or more storage points, and those for moving flour from mill to
bakery are included in the farmm-retsil price spread. Wheat and flour are
moved largely by rail. Since June 30, 1946, rail rates on grain and grain
products have been raised on several occasions. Present rates authorized by
the Interstate Commerce Commission on this class of commodities average 71
percent higher, for the country as & whole, than on the above date. 2/

More than half of this increase has taken place since 1948. Transporta-
tion charges now approximate only 1/2 cent per pound loaf. However, &n
increase in transportation costs may lead to considerably larger increases
in the retail price of bread. This results from the fact that millers and
bakers often calculate their margins as a percentage mark-up of these costs.

2/ ™onthly Comment on Transportation Statistics," Bureau of Transportation
Economics and Statistics, Interstate Cormerce Commission. June 13, 1952.
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Table 10.- Pound loaf of beked white bread: Estimated farm valus of ingredients,
miller's and beker's cost and spread, reteil price, and farmer's share of retail price,
annual 1939-49, monthly 1950-52

: : Wheat -~: : 3 : : tFarmer's share of
Farm vulue Cost to baker .
Year ° s cost to : }:ia.]l.is hyiller's’ st : Basker's : Reteil® retail price
and : Grain imiller Of’ve.lue of! flour x Py ¢ and , : price 3 Grain 3 AL
month ‘ (ftoui fingredi-f flour flour | spresd | Flour :ingredi—‘ret&ues Bf f (flour 'ingredi-
;°°"‘lj“ ); ents 2/} °°"§7" oW : §ents 6/; P icontent), eats
t Centg Cents  Cents  Cents Cente  Cents  Cents Cents  Cents Peroent Percent
1939 ceee 0.80 0.96 0.94 1.36 0.42 1.52 2.13 6.2 8.3 10 12
1940 seveet 93 1.08 1.05 1.41 .36 1.57 2.16 6.2 8.4 11 13
1941 ceveed 1.04 1.27 1.13 1.56 43 1.70 2.42 6.2 8.6 12 15
1942 ceeeet  1.22 1.7 1.28 1.76 WA 1.86 2.74 6.6 9.3 13 17
1943 veeent .53 1.92 1.58 1.98 8/ .42 2,06 2.95 6.5 9.4 16 20
1944 veeear  1.72 2.12 1.76 1.98 8/ .46 2.05 2.92 6.5 9.4 18 23
1945 cveeet 1.79 2,22 1.83 2.00 §/ 49 2.05 2.91 6.6 9.5 19 23
1946 cevvez 2,10 2.59 2.20 2.48 B/ .48 2.54 3.55 7.3 10.9 19 2/
1047 sesaes  2.932 3.47 3.03 3.82 .79 3.91 5.07 7.9 13.0 23 27
1948 seneet .62 3.17 2.7 3.42 .65 3.50 4.73 9.8 1.5 18 22
1949 seeeed 2.40 2.80 2.56 3.18 .62 3.25 4e25 10.3 14.5 17 19
1950 Jan. 3 .47 2.82 2.64 3.2 57 3.29 4423 10.3 1.5 17 19
Feb. : 2.48 2.83 2,64 3.24 .60 3.31 4.26 10.2 14.5 17 20
Mar. : 2,51 2.86 2.66 3.26 .60 3.33 4e29 10.2 14.5 17 20
Apr. 3 2.51 2.85 2.63 3.28 .65 3.35 4.33 10.2 14.5 17 20
May : 2.49 2.85 2.63 3.26 .63 3.33 4.32 10.2 4.5 17 20
June 3 2.40 2.75 2,60 3.22 .62 3.29 4.28 10.2 14.5 17 19
July ¢ 2.44 2.81 2.57 3.32 .75 3.29 440 10.3 14.7 17 19
Aug. ¢ 2.49 2.91 2.63 3.3 . 3.42 Lo 4T 10.7 15.2 16 19
Sept.s 247 2.90 2.64 3.36 72 344 4.51 10.7 15.2 16 19
Oct. : 2.43 2.87 2.60 3.32 .72 3.40 4.46 10.8 15.3 16 19
Nov. ¢ 2.45 2.91 2.61 3.34 .73 3.41 449 10.8 15.3 16 19
Dec. ¢+ 2.57 3.04 2.7 3.44 .73 3.52 4.65 10.6 15.3 17 20
Year ...: 2.48 2.87 2.63 3.20 .67 3.37 4.39 10.4 14.8 17 19
3
1951 Jan. : 2.65 3.16 2,78 3.51 .73 3.59 4.78 11.4 16.z 16 19
Feb. : 2.80 3.33 2.89 3.65 .76 3.73 4,94, 11.5 16.4 17 20
Mar. 3 2.66 3.18 2.75 3.55 .80 3.63 4.84 11.4 16.2 16 20
Apr. : 2.62 3.14 2.72 3.54 .82 3.63 4.84 11.4 16.2 16 19
May s 2.6l 3.1 2.72 3.5 .79 3.59 4.79 11.3 16.1 16 19
June 3 2.56 3.08 2.63 3.47 .84 3.54 474 11.5 16.2 16 19
July ¢+ 2.53 3.05 2.60 3.48 .88 3.56 473 11.5 16.2 16 19
Aug. ¢ 2.55 3.05 2.64 3.47 .83 3.55 4.71 11.5 16.2 16 19
Sept.: 2.55 3.05 2.62 3.42 .80 3.50 4.68 11.5 16.2 16 19
Oct. 3 2.57 3.06 2.68 3.44 .76 3.52 4.68 11.5 16.2 16 19
Nov., 3 2.66 3.15 2.73 3.54 .81 3.62 4.78 11.4 16.2 16 19
Dec. : 2.66 3.15 2.72 3.5 .78 3.58 4.73 11.5 16.2 16 19
Yeer ...t 2,62 3.13 2.71 3.51 .80 3.59 4. T7 1.4 16.2 16 19
3
1952 Jen. 1 2.6/ 3.11 2.70 3.50 .80 3.58 4.73 11.5 16.2 16 19
Feb. 1 2-63 3010 2066 ‘3005 079 3053 4166 11-7 16.4 16 19
Mar. 31 2,65 3.10 2.67 3.45 .78 3.53 4.66 11.7 16.4 16 19
Apr. ¢+ 2.6l 3.05 2.63 3.40 7 3.48 4.61 11.8 16.4 16 19
May : 2.58 3.04 2,65 3.38 .73 3.45 4457 12.2 16.8 15 18
H
3

1/ Price received by farmers applied to 0.912 pound of all wheat less imputed value of byproducts.

2/ Value at prices received by farmers less byproduct allowances for wheat and other famm products ylelding
ingredients used in bread baking.

3/ Veighted averuge wholesale value of 0.912 pound of major classes and grades of wheat used for milling
bread flour in six markets, adjusted to level of cost to miller, as reported in the Census of Manufactures, and
further adjusted to eliminate imputed value of millfeed byproducts.

4/ Veighted average wholesele value of 0.649 pound of several types of bread flour in five markets adjusted to
mill sales level as reported in the Census of Manufactures.

5/ Welghted average wholesale value of 0.649 pound of several types of bread flour in five markets adjusted to
the level of cost to bakers as reported in the Census of Manufactures.

6/ Cost of flour, shortening, dry milk, yeast, salt, sugar, malt extract, and minersl yéast food, used per
pound of bread (1935-39 estimated average formula) adjusted to level of cost to bakers, as reported in the
Census of Manufactures.

7/ Estimated national average retail price per pound for both urben and rurel areas, based upon retail prices
collected by the Bureau of Labor Statictics and the Bureuu of Agricultural Economics with adjustment to consumer
purchase survey level.

8/ Includes subsidy payment of 0.02 cent per loaf in 1943, 0.2, cent in 1944, 0.32 cent in 1945, and 0.20 in
1946.
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Milling Cost Increazses: The price gpread for flour is the difference
between the mill sales value of the flour content of a l-pound loaf of bread
and .the cost to the mill of the eguivalent quantity of wheat after adjustment
has been made for the value of the byprodnct feeds. 3/ This spread repre-
sents the share of the consumer's bread dollar received by the milling
industry. In the postwar period, it haa followed the farm value of wheat
fairly closely. As the farm value declined in 1948 and 1949 from the 1947
high, the mill spread moved in the same direction (table 10). Its risc dur-
ing 1950 and 1951, however, preceded and excecded, percentagewise, the up-
ward trend of wheat prices. The spread in 1951 averaged 0.30 cent, the
highest annual average since 1920. This was 31 percent of the farm value of
the wheat in a loaf of bread compared to 23 percent in 1946.

The principal ‘component of the mill sprezd is labor cost, which has
amounted to from 10 to 15 percent of the millt's sales dollar. Significant
increases in hourly earnings have occurred here since the end of World War II
(table 11). Hourly earnings in 1945 were approximately 50 percent zbove the
1935-39 dverage but were about 150 percent above in 1951. The most substantizal
increases in hourly earnings took place between 1946 and 1947 and between
1950 and 1951, which coincided with the periods vwhen the mill spread increzsed.

- Table 11.- Hourly earnings: Flour an& other:grain milling industries,
' . average 1935-39, annual 1939-51

Hourly earnings 1/

Year

; o o - Index numbers
: Actucl o 1939 = 100
: Dollars
Average 1935~39 ....; - 0.571 9./
1939 tiieeiinnnannaas .605 100.0
1940 tuvuennineannent L611 101.0
19/4,1 ..-......o....u: .639 105~6
1942 svvvniiieenansd . 720 119.0
191;,3 on..to"-nnuono:‘ .801 132.1.‘;_
1944 ssesserssnensasnd .843 X }.39-3
1945 .o'n'a ----- secevsed . .892 147-Zp
1946 ‘.;".-QOOOCIQQOI:. '996 16406
1947 sovnveinnnannant 2/1.145 189.3
1948 ..'..‘...........VS' 1-236 20/{,-3
1949 veesssesrveness ’ 1'318 217.9
1950 Teert s s et cernvens 1;382 288.[;

].951 i‘f."ﬂa.oc"n-'o.:‘ . 1.482 2450(.):

-
4

- 1/ Includes overtime.
2/ Revigion in series beginning 1947 - 01d series: 1947, $1.146.

3/ One pound of bvaked bread requires 0.949 pound flour which is equivalent
to 0.912 pound wheat (71 percent extraction).
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Unfortunately, little is known concerning other costs included in the
mill spread. Undoubtedly, increases occurred here also but means of measur-
ing them are lacking. ' .

An attempt has been made to determine how profitable flour milling has
been in the postwar years. 4An over-asll picture of profits in the flour-
milling industry is difficult to obtain. Mills which are predominantly
flour makers usually also produce a large volume of feeds, trade in grain,
and perform certain services such as grein storsge. Income from all is
lumped as "operating income." Changes that have taken place in financial
organization prevent the collection of data for prewar years on certain
important companies, Lastly, comparison of the financial data of the various
firms is hempered by their uge of dissimilar fiscal periods.

Notwithstanding these difficulties, it hes been possible’ to compute the
percentage of operating income to net sales and that of net income (operating
income less depreciation and taxes) to net sales by years since 1942 for four
of the seven largest flour-milling concerns. Thege figures, all based on
fiscal years ended May 31, furnish a clue to the profitability of the larger
mills which supply much of the flour bought by large wholesale bakeries.
Table 12 reveals for 1942-51 the average amount of the sales dollar retained
by four large flour-milling concerns before and after taxes and depreciation.
Although net sales have kept rising, the proportion of profits has:shown no
tendency to increase. Taxes and depreciation charges have,reduced the net-
to less then 2 cents on the dollar. : :

Table 12.-- Income, operating and net: Actual and as & percentage of
"~ net sales, four large flour mills, 1942-51

, : Income © . Ppercentage of net sales
Year ended ; : ; ;
May 1951 . operating : Netl/ : Operating : Net
T WILen WU ]
: dollars dollars = Percent Percent
1942 vevnennnnet 1349 468 7.28 2.57
1943 erveennnat 22.35 571 7.65 2,09
1944 wevanenannt 25.94 , 5.04 7.71 1.56
1945 -'.......-3 23080 . 4'51 . o 8098 1067
1946 vevevennnes 256.23 ) 4e56 . - 10.72° 1.92
1947 ‘ssrsessu e 36:55 , 6017 ' 20.49 2099
1948 sevseccv ey 43090 4«-53 . ' ’ 21'98 . 2'41
1949 esevvencoes 30022 3-49 S ‘. o 16051 1094
1950 wuuevnrnaat 30.76 | 3.82 115,93 1.97
1951 '-oo¢cucoo= 380’71 . /&039 . ) " 15-36’ lb72

1/ Net income equals operating income less depreciation and Federal income
taxes g
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Baking and Distribution Cost Increases: The wholesals baking spread is
defined as the difference between the cost of the ingredients of a loaf of
bread to the baker and his sclling price for the baked loaf. It repres=nts
by fur the largest part of what the consumer pays for bread. The general
trend in this spread since the end of the war has been upward. At the begin-
ning of 1948, bread prices advanced while ingredieut costs dropped, thereby
widening the spread at both upper and lower limits. The spread was stable
in 1949 and early 1950 but when ingredient costs began to move upward later
that year, bread prices advanced even more.

Noningredient costs and profits before taxes have risen much above
prevar levels and subgtantially more than ingredient costs. Again, labor
costs. are a principel componznt. According to the 1947 Census of Manufactures,
wages paid to production and related workers amounted to 13.3 percent of the
value of goods shipped by bakeries selling mostly to grocers., Hourly wage
rates of bakery workers advanced from $0.672 in 1946 to #1.374 in 1951, a
rise of 42 percent (table 13).

Table 13.- Hourly earnings: Bsking industry, .
aversge 1935-39, snnual 1939-51

Hourly earmings 1/

. Year : ' '
' . Index numbers
: Actual 71939 = 100
y : Dollars
Average 1935-39 ....: 0.520 - 93.4 - ’
1939 veunirnrnneennnt 21 '100.0
1940 werrrnrsnneannsi 638 L 02,7
1941 cvevveinenaaanat, . 665 R K0/ P
1942 civeinenenrennatd J7:26 116.9
1943 coo-.-~.'.c.oooo: 0797 12803
194d canenernraneanss .83 135.1
1945 tsesseesessreesnt 08{:}7 . , . 13906
1946 Ceecsr v erervsel 0972 . 15615
194’7 sessesscesssenal _2-_/1.071 . 17215
1948 Cesseerecsrecnaanl lclél| . 18’704
19[1,9 0.-.~-n.-000.00‘ 1-239 . 199.5
1950 verieennrnanaaat l.200 207.7
1951, seeevarnanannast 1.374. | 221.3

.
2

1/ Includes overtim:.

2/ Revision in serics beginning 1947 - 014 series: ‘1947, $1.079 -
1948, #1.166. _ . .

Based upoa Bur. Lebor Statistics data.
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Other baking costs have moved upward as well. The evidence reveals that
increases have taken place in cvery cogt claspification other than that of
ingredients (table 14). Between 1945 and 1950, production costs rose approx-
imately 48 percent. Selling expense, though not as large an item, advenced
67 percent. :

Profits before taxes have been higher than they were before the war.
Although they were much lower in 1951 than in 1946, no discernible trend i
noted for the postwar years (tahle 14 und fig. 5).

Table 14.~ Baked bread: Cost, price received, end net profit
per pound product, six large wholesale bdkorleo, 1945--50

Ttem P 1945 G 1946 D047 D948 T 1949 T oios0
: Cents (Cents - Cents Cents Cents  Cents
Cost :
Productions - 3 : :
FLOUT civvenennvesnneat £.06 2.53 342 3.48 2,13 4.19
Other ingredients ....: 1.06 1.23 1.43 L.54 1.43 144,
Manufacturing labor: : T
DiTect cevivnesseesat 1.03 1.08 1.14 ".27 1.36 1.48
Indirect seveeeviseat 1.07 1.1 1.19 1.33 - Ll.44 W53
Wrapping «...... ceveval .33 . 37 45 52 . 55 .59
Total veeeevnneset 5.55 6.35 7.63 814 7.91 3.23
Selling: : oo
Route men ..coeeveeenst L9 1,19 1.721 1.4/ 1.50 1.59
Vehicle ©XpONSe «..eae: 22 - 9% .25 039 .33 .35
Advertising ceevesessss ol .23 <7 W27 .33 <34
Other selling eve.eeeet 32 L2 .49 50 .58 63

Total Jeveveneeeer 1.74 1.97 Zeie 2.5 . 274 2.91

-
°

Administration and general:___ .19 AN gzl 22 ) 26
Total cost +eevees 7.48 g.53 1C.06 10.87. -10.90 13.40

.0 a0

Average price roceived ...:_ 7.45  8.83  10:46  11.54  1l.44  11.99
Net profit before taxes ..t - .03 .30 4O~ 07 .54 .59

Based on data in press veleasc of Scnate Agriculture end Forestry Commdttoe,
information obtained in a conference with the Committee's staft, and date
taken from Federal Trade Commission reports.

In the postwar years, the bekertg shere of the consumer's bread dollar has
been great enough for upward changes in their costs ond profits to become
controlling factors in the movement of broud prices: The combined shareg of
farmers and retailers are approximatoly helf of what the bakers rcceive. Conse
quently, considerable change must take place in farm prlcos of wheat and
retoilers! gross margins beforc any apprL01ablc effect is produced on the price
of bread. In seeking an answer to the "why" of higher postvar bread prices, it
is slgnlflcant thet little change has taken place in wheat prices or the retail
er's spread but that big increuses have taken place in the baker's cogts and
margins.
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WHITE BREAD PRICES

Average, New York, New Orleans, Chicago, and San Francisco

¢ PER LB. ’
r Retail .

15 1\ o

10 /¢

Farm value of grain content

5 1 :
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MONTHLY DATA FROM BLS AND BAE
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FIGURE 4

PROFITS OF SIX WHOLESALE
BAKING COMPANIES
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SELECTED NEW PUBLICATIONS

"Efficiency in Fruit Marketing - Marketing Costs for Deciduous Fruits,"
by R. G. Bressler, Calif. Agr. Expt. Sta. Mimeo. Report No. 127,

May 1952. (Giennini Foundstion of sgricultural Economies, Calif. Agr.
Expt. Sta. and BAE cooperating; RMA.) (Processed.)

"Marksting Charges for Head Lettuce Sold in Pittsburgh., December 1949-
June 1950," by Henry T. Badger, Bur. Agr. Econ., USDA Marketing Research
Report No. 4, April 1952, (RMA.) (Processed.)

"Marketing Charges for Potatoes Sold in Pittsburgh, Pa.. December 1949~
June 1950,% by Willium N. Garrott, Bur. Agr. Econ., USDA Marketing
Research Report No. 5, May 1952. (RMA.) (Processed.)

"Marketing Charges for Potatoes Sold in Cleveland, Ohio, February-
June 1950," by William N. Garrott, Bur. 4gr. Econ., USDA Marketing
Research Report No. 21, May 1952. (BRMA.) (Processed.)

"Marketing Lambs - Comparison of Liveweight Method and Carcass Welight
and Grade Method," by Ottar Nervik and David G. Paterson, &. Dak. Agr.
Expt. Sta. Bul. 416, Dec. 1951. (S. Dak. dgr. Expt. Sta., North Central
Livestock Marketing Research Committee, BAE and BAI cooperating.)

"Market Posgibilities for Cottonseed Feed Products - 13 Cotton 0il Mill
Areas, 1948-49," by B. D. Raskopf and A. C. Blake, Southern Cooperative
Series Bul. No. 16, Dec. 1951. (Agr. Expt. Stas. of Ala., Ariz., Ark.,
Ga., La., Miss., Mo., N. Mex., Okle., S. Car., Tenn., Tex., BAE, BPISAE,
and PMA cooperating; RMA.)

"bjective Carcass Factors Related to Slaughter Hog Value," by
James R. Wiley, Don Paarlberg, and R. C. Jones. Purdue University
Agr. Expt. Sta. Bul. 567, Dec. 1951.

"Transportation and Handling Costs of Selected Fresh Fruits and
Vegetables in the San Francisco Bay Area," by Stanford Research
Institute, Bur. Agr. Econ., USDA Marketing Research Report No. 2,
May 1952. (FEMA, Title II Contract report.) (Processed.)

Publications issued by State Agricultural kxperiment Stations may
be obtained from the issuing Stations.
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Table 15.- Price spreads between farmers and 8 - food product Botail price, famm value of equivalent quantities sold by producers,
byproduct adjustment, warketing charges, and farmer's share of retail price, March 1952 1/

3

: 3 3 : B : ¢ ¢ Govermment * M
: : d ! Gross Pomet 2 MATEID f pieting iMarketing
: : Retail : Reteil : 1Byproduct: 1 adjusted : y . 1Farmer’s
Commodi ty 3 Farn equivalent : wmit 3 price 5:1‘:. 1allowance: 5:‘1':' : for 1 ux::d( ) 1 charges . nre
H ] H H H ] sbyproducts: 1 H
H 3 3 3 3 3 1 :puynmta (+)J 2
: B s Dollars Dollsrs Dollars IDollare Dollsre Dollays  Dollers Percent
3 H1 1
] H :
Market DABKOt sacesecscccscccncsesd T T 724,75 J— — 355.76 368.99 -0.34 368.65 49
3 1 H
Moat productd cescecsccceccracast : 3 217.73  143.57 6.40 137.17 80.56 — 80.56 63
t H t
Dafry produots cecceccsscecasesel : 140034 79.63 _— 79.63 61.71 J— 61.71 56
: : 3
Poultry and egES c.sececcsccccact : 1935-39 46,90 29.72 — 29.72 17.18 — 17.18 63
] : eonual 12
Bakery and other cereal H 1 average i
products: 1+ Farm produce equivalent : quantities :
All ingredients «...sovccccecet of annual family t purchased, : 105.55 — -— 27.90 77.65 ~ .04 77.61 26
Orain .covesccossocs el purchases 1 per femily 3 — 28.40 5.97 22.43 -— _— _ 21
H 3 of three 1
Other cereal products .eseceeet t average : 38.76 18.98 4.10 1/4.88 23.88 - 23.88 38
H t congumers :
A1l fruite and vegetables ......3 3 t 170.33 65.47 — 65.47 105.36 -— 105.36 38
Fresh fruits and vegetables ..: 3 t 135,85 56.79 —_— 56.79 79.06 - 79.06 L2
Fresh vegetables ..eceevecsst i T 87.49 36.97 -— 36.97 50.52 -— 50,52 42
Canned fruits and vegetables .: ] H 22.99 4.57 —_— 4.57 18.42 -— 13.42 20
H 13 3
Miscellaneous products .c.iecesot 3 3 42,40 — _— 15.87 26.53 - .30 26.23 37
H : 3
1 3 H
t H H
3 H :  Centp Cents Centg gents Centp Cents Cents Percent
H 3 t
3 B 3
Beef (Cholce grade) 3/. +232.16 1b, Choice grade cattle: Pound 1 86.9 4/69.8 5.4 64.4 22.5 — 22.5 %
LamD sevseessccenses 32.16 1b. lambs H Pound : 71.3 55.3 9.5 45.8 25.5 -— 25.5 &4
Pork (including lard) .eveeseeeesesl.4l b hogs : Pound :  39.4 23.5 .3 23.2 16.2 -— 16.2 59
: H s
2 H :
BUtter cesessesrssesscscsscncescsstButteriat and farm butter Pound : 87.5 63.3 -— 63.3 24.2 ——— 24.2 72
Cheese, American .... «0310.08 1b, milk H Pound 63.7 37.4 — 37.4 26.3 -— 26.3 59
«¢21.95 1b. ailk s1l44-0z. can ¢ 15.3 7.83 — 7.83 7.5 — 7.5 51
sFarm retall and wholesale : Quart 1 22.9 13.44 ——- 13.44 9.5 —_ 9.5 59
ve3le8 1b, milk 3 Pint T 3.6 8.30 _— 8.30 23.3 — 23.3 26
t H H
H H ]
BEEO ssvocssonvecessccescsssenssssile03 doz. 3 Dozen T 51.5 34.9 J— 34.9 16.6 —— 16.6 68
Chicken cecesssscasonccscsscsssees3led3b 1b, : Pound : 53,1 30.8 _— 30.8 22.3 J— 22.3 58
H : 3
s H :
White Dred cesevscsccscacscescseess «912 1b, wheat 1 Pound 16.4 3.34 .69 2.65 13.8 J— 13.8 16
z H :
H H :
Corn flakes sesesssscvecssccccasee3ls05 1b. corn s 8-0z. pkge 3 14.0 3.51 1.18 2.33 11.7 -— 11.7 17
Corn meal ... veerse:la343 1b. corn T Pound 8.2 3.96 .61 3.35 4.9 —-— 4.9 41
Flour, white sesesetlel) 1b. wheat : Powmd 3 9.1 5.17 1.08 4.09 5.0 —_— 5.0 45
Rics coveee 31,68 1b. rough 3 Pound 16.5 8.75 1.25 7.50 9.0 —— 9.9 45
Rolled oats . «s22.05 1b, oats H Pound :  14.7 5.71 1.38 4.33 10.4 -— 10.4 29
13 3 3
3 b H
APPLOB siceescscesccecenesasasncssd 0224 bu. H Pound : 12.3 5. 49 -— 5.49 6.8 -— 6.8 45
Oranges esessscessscssossacsacsansd +0613 box - fresh use : Dozen ¢  45.1 15.9 —_ 15.9 29.2 -— 29.2 35
3 ke H
H : t
Beans, saap . «et 0375 bu. : Pound :  26.6 12.19 -— 12.19 1.4 -— .4 46
Cabbege ..... «ses31.10 1b. 3 Pound : 6.3 1.43 — 1.43 5.4 -— 5.4 21
Carrots .eqee eesed o0222 bu, 3 Bumch : 10.7 2.66 -— 2.66 8.0 - 8.0 25
Lettuce ... «st J0L85 crt. 3 Head 1 13.6 5.92 _— 5.92 7.7 _— 7.7 4
Onions seee +¢31.06 1b. H Pound H 13.8 7.66 — 7.66 6.1 —— 6.1 56
Potatoes .... a3 L0174 bu, H Poumnd 3 6.7 3.76 — 3.76 2.9 _— 2.9 56
Sveetpotatoes 3 +0204 bu. H Pound t 15.0 7.81 _— 7.81 7.2 —_ 7.2 52
ToRAtoes eaees et OR81 bu. H Pomd :: 29.3 16. 69 — 16.69 12.6 -— 12.6 57
3 3 ] :
3 H 3
Peaches, canned ...cceeesvecsccecsszle89 1b, Calil. cling : No. 2% can 3 34.5 7.15 —_— 7.15 7.3 -— 27.3 21
Corn, canned ... «e23.03 1b. sveot : Bo. 2 can 3 23,1 3.56 —_— 3.56 19.% — 19.5 15
Pean, canned ..... eet +89 1b, 3 Mo, 2 can 3 14.8 3.88 — 3.88 10.9 - 10.9 26
Tomatoes, canned ... cat2.41 b, sNo. 2ean 1 17,7 3.80 — 3.80 13.9 -— 13.9 2
H t s
i H H
Prunes .eeieecescecescscsscocecsssil 1b, dried, California H Pomd 31 26.2 9.60 —_— 9.60 16.6 — 16.6 37
Nevy beans sevececsccccascessensaasl 1b, Mich. and N. Y. ' :
. 3 pea beans T Pound : 4.7 6.7 -— 6.7, 8.0 - 8.0 46
: 3 1
H : H
«a3 7.13 1b. sugar beets 3 Pound : 10.5 4.07 .2 3.86 6.6 - 54 6.1 37
o3 14.64 1b, sugar cene 3 Pound 3 10.1 4.68 7L 3.97 6.1 - .54 5.6 39
MArgarine ceveesevecscscescscessssiCottonseed, soybeans, and : 3
:  skim milk : Pomd : 29.4 -— —— 10.78 18.6 — 18.6 37
Vegetable shortening «......s.....:Cottonseed and soybeans t Pomd : 32,1 _— - 13.31 13.8 -— 18.8 a
: : 3
: H
3

3 3
1/ Full details concerning the calculation of price spreads for commodity groups and individual itemg are presented in Agr. Inform. Bul. No. 4, "Price
Spreads Between FParmers and Congumers, " Nov. 1949, and Misc. Pub, No. 576, "Price Spreads Between Farmers and Consumers for Food Products, 1913-44,"
Sept. 1945 (out of print), Commoddty-group estimates are derived from data more inclusive than the individual items listed in this table. For example,
the meat-products group includes veal and mutton, fam sales of lower grade cattle, allowance for retsil value of byproducts and processed meats, in
addition to lamb, pork (including lard), end carcass beef of Choice grade.
) Marketing charges equal margin adjusted for byproduct allowances minus Goverrment marketing taxes plus Government payments to marketing agencies.
Name of grade vas changed from Good to Choice on Dec. 29, 1950,
Gross farm vulue before adjusting for Choice grade premium was 59.6 cents.
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Table 16.~ Price spreads between farmers and consuwers - food productss Retail price, fam value of equivalent quantities sold by producers,
byproduct adjustment, marketing oharges, and farmer's shere of retsil price, April 1952 1/

Vegetable sbhortening ......ccssesstCottonseed and soybeans
3

3 T s % s [} ] Margin ' Govermment * ]
3 ] 1 t Gross ! ' oNet ! * narke *Marketing'
s 1 Retail ; Retail : 3Byproduot: 1 adjusted 3 ) 3 Farmer'y
Commodity s Fara equivalent 1 wit  : price 1 m sallovances 5:;:' s for g texes (=) °h'27" + sbare
3 H 3 ] s t sbyproduotes ents (’): ]
H 3 3 H 3 1 i PR i
3 ] s Dollars Dollars Pollars [Dollars Dollers Dollars  Pollara Peromt
1 3 4
: s 3
Market basket ceiceveccacssorvennset 3 1 738.40 —-— —— 357.60 380.80 ~0.34 380.46 4B
1 3 3 1
Heat products secesceccccvessesat ] 3 218.02 143.68 5.82 137.86 80.16 — 80.16 63
. 13 3 ]
Dairy produots seccscecescoscocat 3 t 138.48 76.86 — 76.86 6,62 -— 61.62 56
t : ]
Poultry 6nd ©28B ecceccescecacscsl s 1935-39 @ 47.82 29.93 -— 29.93 17.89 —-— 17.89 63
: 3 anouwsl 3
Bakery and other cereal H 3 average t
products: 3 Farm produce equivalent 3 quantities :
A1l Ingredienits cececercvevsaet of ennual family s purchased, : 105.32 — —_ 27.54 77.78 - 04 7.7 26
Gredn ceveeecsrsscccecesnosnoes purchases 1 per family : —_ 28.24 6.08 22.16 _— — — 21
H 1 of three
Other cereal ProdUOtE .ececeset t average : 38.53 18.9C 4.15 14.75 23.78 -— 23.78 38
2 $ consumers 1
A11 fruits end vegetables ......t 3 T 186.72 69,66 - £9.66 127.06 — 117.06 37
Fresh fruite and vegetables ..t k! T 151.76 61.03 — 61.03 90.73 —— 90,73 40
Froesh vegetables ....ceecsset 3 T 99.2 40.27 -— L0.27 58,96 —_— 58,96 41
Canned fruits and vegetables .: : 1 22,87 4.56 — 4.56 18.31 — 18.31 20.
2 4 1
Miscellaneoup products ececccesel H H 42.04 — _ 15.75 26,29 - .30 25.99 37
' H 1
3 H :
H z :
% t 1 Cents  Centp  Cents Centg Lentp Centp Centp  Peroopt
] : :
: H H :
Beef (Cholce grade) 3/ veesencaseses2.16 1b. Choice grade cattle: Pound 1 87.0 4/68.9 5.2 63.7 23.3 J— 23.3 73
seese32.16 1b. lanbs ] Pownd 2 T44 57.0 8.0 49.0 25.4 —— 25.4
Pork {including 1laxrd) cecoeaeseesssl 4l 1b, bogs 3 Pound 3 39.1 23.1 3 22.8 16.3 — 16.3 58
: ] 3
1 3 2
BULLOr sescvcssrcenvoccsescscosesetButtertiat and fam butter : Pomd : 82,2 €.0 _— €0.0 22.2 - 22.2 73
Cheese, American ... ++310.08 1b, milk H Pound : 63.8 36.2 — 36.2 27,6 -— 27.6 57
Evaporated milk seve.. «+31.95 1b. milk 1l44-0z. can 3 15.4 7.63 - 7.63 7.8 — 7.8 50
Fluid milk ceeevescscces «otFarm reteail and wholesale : 1 227 13.10 —— 13.10 9.6 —_ 9.6 58
ICO Crefll .esevsovssenvecsscessesetled 1b. milk H Pint t 3.6 8.01 — 8.01 23.6 —— 23.6 25
2 H 3
t H t
EEEE cssecrccsevessssescrsssasecssstlald3 doze s Dozen @ 53.0 36.3 —— 36.3 16.7 -— 16.7 68
Chicken s.eecevcseeccsrscssaranvsezled36 1by :+  Pownd 1+ 53.6 29.5 — 29.5 24.1 —— .1 55
4 3 2
. 2 3
White bread coeeecssesesecsccssesei «912 1b. Vheat H Pound 3 6.4 3.31 .71 2.60 13.8 —— 13.8 16
H t :
H 3 s
Corn £1akeB ceessccscs sovesessl05 1b. corn t 8-02. pkge 3 14.0 3.42 1.16 2.26 1.7 -— 1.7 16
Corn meal «ov.e seesesstli343 1b. corn fl Pound 3 8.2 4,03 .63 3.0 4.8 -— 4.8 41
FPlour, white .... evseesesesl.ll 1b. vheat B Poumd 3 9.0 5.12 1.09 4.03 5.0 — 5.0 45
RICO cenovoeesonss veesstl 68 1b, rough : Pomd : 16.8 8.99 1.29 7.7C 9.1 -— 9.1 46
Rolled 08B ceeccosasecrsncassaessd2.05 1b. oatB H Pound : 1.7 5.58 1.40 4.18 10.5 -— 20.5 28
H 3 3
3 : :
Apples seeeceesen eveeed 20224 bu. s Pound t 1l4.4 5.76 -— 5.76 8.6 -— 8.6 40
OTANge8 eoveevesssssssvecscsscansst +O6L3 box ~ fresh use : Dozer &  44.9 13.9 — 13.9 31.0 —— 31.0 31
1 : :
: t t
BeanBs, BDAD eececsvvesccacccssasest +0375 bu. H Powmd : 27.5 14.06 -— 14.06 13.4 _— 13.4 51
3 Pound H 8.0 3.28 -— 3.28 4.7 -— 4.7 A Y
H Bumch @ 10.5 3.11 -— 3.11 T4 -— 7.4 30
3 Head 1 15.2 6.20 J— 6.20 9.0 — 9.0 L)
3 Pound : 16.9 8.51 -— 8.51 8.4 —— 8.4 50
3 Pound T 7.3 4.02 — 4.02 3.3 -— 3.3 55
H Pound 3 17.6 8.49 -— 8.49 9.1 —-—— 9.1 48
TOBBLOBE ceecvccacesarconnassassees -0R5L bu. : Pomd s 35.2 18.20 -— 18,20 17.0 —-—- 17.0 52
H 3 t
3 H ]
Peaches, csnned ... evesscsscssetle89 1b, Calif, cling t ¥o. 24 can : 34.4 7.15 — 7.15 27.2 — 7.2 21
Corn, canned «...ce cessnessest3.03 1b, swoet t o, 2 cam 3 231 3.56 -— 3.56 19.5 — 19.5 15
Peas, canned «.scee cesvet 489 1b, s Mo, 2 can 3 1.6 3.88 -— 3.88 10.7 -— 10.7 F44
Tomatoes, cannied -vessesessesessest2edl 1b, 1 Ho. 2 ean 3 17.6 3.80 — .80 13.8 — 13.8 22
3 [ :
3 H 3
Prunes .e.e eeetl 1b. dried, California $ Pound 27.2 9.40 —_— 9.40 17.8 -— 17.8 35
Havy beans cccseees eeeeeastl 1b, Mich. and N. Y. 3 :
1 pea beans T Pomd : 14.7 6.84 — 6.8/ 7.9 — 7.9 47
1 : s
3 3 :
Beet SUGAT cecveccscsssccscccsessed 7.13 1lb. bugar beets H Pomd : 10.5 4.07 W21 3.86 6.6 ~ .54 6.1 37
Cane sugar . .t 14.64 1b. sugar cane 1 Pound 1 10.2 466 70 3.96 6.2 - .54 5.7 39
MATEAYING soceessccescscca +iCottonseed, soybeans, and : H
3 skim milk k3 Pound 3 29.0 —— _— 10.71 18.3 — 18.3 37
t Pomd g 3L.6 —-—— —_ 13.22 18.4 -—- 18.4 42
3 3
3 :
3 H

:

4/ Full details concerning the caloulation of price spreads for commodity groups and individual ltems are presented in Agr. Inform. Bul. No. 4, "Price
Spreads Between Farmere and Consumers,” Hov. 1949, and Misc. Pub. No. 576, "Price Spreads Between Farmers and Consumers for Food Products, 1913-44,"
Bept. 1945 (out of print). Tommodity-group estimates are derived from data more inclusive than the individual items listed in this table. FPor example,
the meat-products group includes vesl and mutton, fam sales of lower grade cattile, allowance for retail value of byproducts and processed meats, in
addition to lemb, pork (including lard), and carcass beef of Choice grade.

2/ Marketing charges equal margin adjusted for byproduct all ninus Gov t marketing taxes plus Government payments to marketing agencies.

3/ Neme of grade was changed from Good to Choice on Dec. 29, 1950.

4/ Gross farm value before adjusting for Choice grade premlum was 60.0 cents.
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Table 17+~ Price spreads betveen farmers and e ~ food product Retail price, farm value of equivalent quantities soid by producers,
byproduct adjustment, marketing charges, and farmer's share of retail price, May 1952 1
1 ] s f ] : : * Government * :
3 t z ' Gross ! t get ! % marketing ‘Marketing'
3 t Retail : Retail : iByproducts t adjusted 3 T tParmer's
Commod1.ty s Farn equivalent :t  wmit  ;price : ::?“ sallovance: s:gm 1 for 3 tu::ﬂ(—) ¢ ChATEES | ghare
H s ] 3 [ t xbyprvductsqunmu (+)? H
1 H H ] 3 H 3 s i 2
3 [} s Dollars Doldars Dollars Dollsre Dollers Dollars  Dollara Percent
3 : H
: t :
Market basket cecceercrcsscovesonet ] 1 746,26 -— —_— 361.66 384.60 ~0.34 384.26 48
3 H s
Moat ProdUCts scessecsssvoconcsst 1 T 220,07 15%.12 6.02  146.10 73.97 — 73.97 66
t H t
Dalry produots cececcassssscsnced [ 1 136.90 75.40 —— 75,40 61.50 — 61,50 55
H H H
Poultry and €gEE ceceecnesceccvel T 1935-39 t 45.95 28.59 —~— 28.59 17.36 — 17.36 62
2 ¢ anoual 3
Bakery and other cereal t T &verage 13
productsa: 1 Farm produce equivalent 3 quantities :
A1) ingredients .occiececrrnae? of annual family 1 purchased, : 106.G7 — — 27.38 79.59 ~ .04 79.55 26
Orein savessscrcorcrvecscenesel purchases : per family : - 27,71 5.74 2.97 - -— _— 2
] t of thres 1
Other cereel produots .ececeset t aversge : 38.55 18.57 3.95 14.62 23.93 — 23.93 38
[ 3 consumers
A11 fruits and vegetaltles ......t 3 3 194.69 68,44 ——— 68,44 126.25 — 126.2% 35
Fresh fruits and vegetables ..t : : 159.60 59.86 -— 59.86 99.74 -— 99.74 38
Fresh vegetables ....ivcecess t 1 103.75 39.24 _— 39.24 64.51 -— 64.51 38
Canned fruits and vegotables .: H 3 22.98 4.55 -— 4.55 18..43 -— 18.43 20
3 z %
Miscellaneous products seecccese? 1 T 41.68 -— - 15.75 25.93 - .30 25.63 38
H : :
H H 3
H H 2
: : t Cemts GCents Cemts  Cemts  Cemte .  Cents Cents Percept
s H t
3 H 1
Beef (Chofce grade} 3/ eeoeseessss32.16 1b. Cholce grade cattles Pound 1 87.0 4/68.0 5.4 62.6 2.4 -— 2.4 72
LAImD seseecscrccscnceososrassscssss?.lb6 1b. lambs T Poumd 3 77.1 56.8 6.4 0.4 26.7 -— 26.7 65
Pork (includiog lard) ceeceveceese3l.4l 1b. hogs t Pownd : .9 28.2 A 27.8 12.1 — 12,1 70
) 1 3
H H H
Buttor ceeseeccss sessssButteriat and farm butter : Pomd 3 80.1 58.3 — 58.3 21.8 _— 21.8 73
Cheese, American «.c..s. esseeeesl0.08 1b. milk b Pomd 2 63.8 36.2 -— 36.2 7.6 —_— 7.6 57
Evaporated milk evceeces ssese3l.95 1b. milk sl4}-oz. can s 15.4 T.49 — 7.49 7.9 —_— 7.9 49
Fluld t1K ceececsscccsssscsccccsssFarm retall and wiolesale : 1 22.5 12.90 -—- 12.90 9.6 -— 9.6 57
ICO CTEAM .evsevecsssssoscsscsccasile 1b, milk 1 Pint 3.4 7.81 — 7.81 23.6 - 23.6 25
1 k1 H
: 3 H
esese21.03 doz. T Dozen 1t 52.2 35.2 -— 35.2 17.0 —— 17.0 67
«21.136 1b. 1 Pound 3 50.1 27.6 -— .6 N — 22.% 55
3 2 :
3 H s
White bread cieesveccecacvoscencees 4912 1b. vhest 3 Poumd 16.8 3.24 .66 2.58 1L.2 —_— 4.2 15
: : :
] H H
Corn f18Ke8 wesecsscccocss «11.05 1b. corn 3 8-0z. pkg. ¢ 14.0 3.2 1.15 2.2 11.8 — 11.8 16
Corn meal .. PN evssesesslid43 1. corn 3 Pound 8.2 4.08 .65 3.43 4.8 -— 4.8 42
Flour, white . essssscesrsesestlell 1b. vheat H Pound 3 9.0 5.0 1.02 3.9 5.0 — 5.0 F7A
BICE covevoverscsnssccsssasanveesatl 68 1b. rough H Pownd : 169 9.29 1.33 7.96 8.9 - 8.9 47
Rolled OBLE cecceesscscsscncseesestl05 1b. onts 3 Powmd s 14.7 5.27 1.z28 3.9 10.7 _— 10.7 7
3 3 2
3 H 3
ADDLOB teevessevrcncccsssvessnsased 0224 Du. : Powd : 159 6.36 —_ 6.36 9.5 — 9.5 40
Oranges «.ee. eescecsasnssssssal 0613 box - fresh use : Dozen 1 46.2 13.2 -— 13.2 33.0 -— 33.0 29
3 H :
H 3 3
Besng, SUBP esveecsvessscssersenast +0375 bu. H Poummd 1 25.1 13.62 -— 11.62 13.5 - 13.5 46
Cabbage vee. ese11.10 1b, ] Pound : 11,2 6.42 -— 6.42 4.8 -— 4.8 57
Carrots +eee eead 20222 bu. H Bmch @ 12.8 4.77 — 417 8.0 -— 8.0 37
Lettuce .... eeed 0185 crt. H Head 1 16.4 7.03 —— 7.03 9.4 J— 9.4 43
«31.06 1b. 1 Pound : 16.4 7.02 — 7.02 9.4 — 9.4 43
cesssd JO174 bu. H Powmnd 3 8.0 4.59 -— 4.59 3.4 —-— 3.4 57
Sweetpotatoess seececececsacsscearet +0204 bu. ] Pound : 19.6 8.83 — 8.83 10.8 -— 10.8 45
TOBALOBE vevsesssseacesanansseasass ORSL bu. 3 Powmd 1 30.6 10.54 —_— 10.54 20.1 _— 20.1 34
B 1 H
H H :
Peaches, canned .ccceesscsasscessetl.8 1b, Calif. cling s No. 24 can 1 34.6 7.15 -— 7.15 27.4 — 7.4 21
sveet t Bo. 2 eem 1 23.2 3.56 —_— 3.56 19.6 -— 19.6 15
3 Bo. 2 can 1 14.6 3.88 —-— 3.88 10.7 -— 10.7 27
t No. 2 ean 3 7.7 3.80 -— 3.8 13.¢ -— 12.9 21
H H H
H H 3
Prines ceceiecceccessscosssccosasestl 1be dried, California H Pownd 3 1.2 8.90 -— 8.90 18.3 -— 18.3 33
Havy Deans eevocessecsccnssroasscatl 1b, Mich, snd M. Y. [ T
t pea bsans z Pownd : 1.4.7 6.98 -— 6.98 7.7 _— 7.7 L7
z H :
H % s
Baot BUGAT cuevevcnccsc-ecsencesees  7.131b. sugar beets ] Pound : 10.6 4.07 A 3.86 6.7 - .54 6.2 36
Can, secevseeset 14,64 1b, sugur cane : Pomd & 10.3 £.66 .70 3.96 6.3 _ .5 5.8 38
MATEATAD® ceeieveevervsosncasasasatCottonsesd, soybeans, and :
1 okim milk 3 Pomd : 29.0 -— -— 10.63 18.4 — 18,2 37
Vegetable shortening .eeccvcorssss3Cottonseed and soybeans T Pound ¢ 30.8 -— —— 13.11 17.7 -— 17.7 43
: H H
: 3 ]
1 3

H

s 1/ Rl details concerning ths caloulation of price spreads for cammodity groups and individual itewms are presented in Agr. Inform. Bul. No. 4, "Price
Sprnds Between Farmers and Conmmers,® Nov. 1949, and Misc. Pub. No. 576, *Price Spreads Between Farmers and Congumers for Food Produots, 1913-44,"
t;Pt- 1945 (out of print). Commodity-group estimates are derived from data more Inclusive than the individual items listed in this table. For exanmple,
d. meat-products group includes veal and mutton, famm sales of lower grade cattle, allowance for reteil value of byproducts and processed meats, in
addition 1o lamb, pork (including lard), and carcass beef of Choice grade.

2/ Marketing charges equal margin adfusted for byproduct all minus G t marketing taxes plus Government payments to marketing agencies.

3/ Nume of grade was changed from Good to Choice on Dec. 29, 1950.

4/ Gross farm velue before adjusting for Choice yrede premiwm was 60.2 cents.
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Table 18.- Price spreads betwesen farmers and duct Retail price and farm value, May 1952
campared with the 1935-39 u'ongo, May 1951 and April 1952 _],/
3 3 Retall price - e Kot forw value 27
Ed T 3 ) z sPercentage ohnngez 3 1 ] t1Parcentage change
Cowmodi ty }oBetll ag3s39% May P opr. Poway T M 9% figesagl ey P oapr. P oway !0 Mey 19%2
. !avor‘g. 1951 : 1952 . 1952 < Hay :  Apr. t Qe 1951 N 1952 : 1952 —H—mT‘ay pre
s . : 2 3 3 1951 3 1952 4 3 : z g 1951 3 1952
s 8&1&5;1 Dollara Dollsrs Dollars Peroamt FPerceni Dollars Dollarg DPollarp Dsilars Persent Peromnt
9
3 3
Market basket ..; (: 341.19 3/723.43 738.40 746.26 + 3 + 1 134.73 3/3%.10 357.60 36l.66 + 1 + 1
H 1
Meat products ...z; 2: 88.57 224,19 218,02 220.07 - 2 + 1 4.60 3/151.30 137,86  146.10 - 3 + 6
3 3
Dairy products .................:; 2: 67.31  133.47 138.48 136.90 + 3 -1 33.42 72.55 76.86 75.40  + 4 -2
H 1
Poultry and eggs ...............:g 1935-39 2: 26.47 3/ 54.69 47.82 45.95 - 16 - 4 17.57 3/ 36.01 29.93 28.59 -2 - 4
z) anoual (:
Bakery and other cereal 1) aversge (:
productss 3)quantities(:
ALl ingredients ..cecaseessocoz)purchased,(; 55.09 103.69 105.32 106.97 + 3 + 2 11.63 3/ 28.35 21,54 27.38 - 3 -1
Grail ceceewvovsaccscessansanet)por family(s - -— - — — -— 9.04 3/ 22.16 22,16 .97 -1 -1
:) of three (:
Other ceresl products ........:; average s: 18.46 38,12 38,53 38,55 + 1 4 5.98 3/ 14.74 14.75 14.62 -1 -1
s jconaumers (3
A1 frults end vegetatles ......z; 2: T7.79 3/159.29 186.72 194.69  + 22 + 4 23.98 3/ 51.84 69,66 68.44 +32 - 2
Fresh fruits and vegetables ..: @ 57.853/121,51 151.76 159.60 + 31 + 5 .37 3 i3 23 61.03 59.86 +38° - 2
Fresh vegetables ....oeveseel) {: 33.16 " 75,7, 99.23 103.75 + 37 + 5 11.48 3/ 24.62 40.27 39.2, +59 - 3
Canned fruita and vegetables .:) sz 14.14  24,.80 22.87 22.98 -~ 7 & 1.93 3/ 4.13 4.56 4,55  +10 4
3 3
Miscellaneous products .........3) (x 25.96 3/ 48.10  42.04  41.68 -~ 13 1 6.53 3/ 19.05 15.75 15.75 - 17 [}
: 3
3 3
3 3
] : Cemts Cents Cents Ceulp Percent Percent Coents  Conts Caots Cents Percent Percent
3 3
3 3
Boef (Chotce grade) %...eeseeeees Pomd : 29.1 8.5  87.0  &7.0 3 0 16.2 3/63.4  3/63.8 @6 -1 -2
LEDY veveesesanconcasosacnoca Poud : 26.8 7.5 Thads 7.1 1 + 4 13.2  3/56.2 49.0 50.4 - 10 + 3
Pork (including 18rd) eeecoeeeee..3  Pomnd 3 22.6 45.1 39.1 39.9 ~12 + 2 117 28.4 22.8 27.8 - 2 + 22
3
; 35.0 79.2 82.2 80.1 + 1 - 3 23.9 56.8 60.0 58.3 + 3 - 3
3 25.9 62.7 63.8 63.8 + 2 o 13.6  3/35.1 36.2 36.2 + 3 o
1 7.5 4.9 15.4 15.4 + 3 0 2.86 7.18 7.63 7.49 4+ 4 - 2
: 11.4 21.6 22.7 22,5 + 4 -1 6,10 12.33 13.10 12,90 + § - 2
ICO CTOAR cevvevasevescoonssoncesss  Pint 3 6/ 3.2 3L A, o+ 1 -1 8 7.47 8.01 7.80 + 5 - 2
3 H
t z
BEES ceeveanvossessossrsavearsanset Dozem 3 29.0 64,5 53.0 52.2 -~ 19 -2 22.3 46,6 36.3 35.2 -2 - 3
Chicken evesenes pound : 30.0 3/57.0 53.6 50.1 ~ 12 -7 16,9  3/32.9 29.5 27.6 - 16 - 6
3 3
H H
White bread ceceecessesrsccscassced Pomd 3 9.1 16.1 16.4 16.8 + 4 + 2 1.08 2.61 2.60 2.58 -1 -1
H 2
3 H
Corn £18K6B vevevevvsssssesssssvsst B8-0Z. pkg. z 7.9 13.2 14,0 14.0 + 6 0 .84 2.17 2.26 2,21+ 2 -2
Corn meal .ecevuronce Pomd : 3.0 7.8 8.2 8.2 + 5 o 1.40 3.28 3.40 3.43 + 5 + 1
FLour, vhite evevessesasoseecasssst Powmd 3 3.9 9.0 9.0 9.0 0 0 1.67 4.03 4.03 3.9 - 1 -1
RECS eeeveosssconssnsescsssesonsest Poumd 1 7.2 16.9 16.8 16,9 0 + 1 2.37 3/ 8.16 7.70 7.96 - 2 v 3
Bollod OAUS soveccssvevensnoseessst Pound 1 7.3 1444, 14.7 .7 + 2 0 1.7 448 4.18 3.99 -11 -~ 5
3 3
3
Powd : 4.9 11,0 Yol 15.9 + 45 + 10 2.03 3/ 4.10 5,76 6.36 + 55 + 10
Dozen 1 30.3 46.5 44,.9 46.2 ~ 1 + 3 . 18.8 13.9 13.2 - 30 - 5
3
3
BaaNng, ENAP «cseseccsvsssovenrsorel Pound : 11.3 22.5 27.5 25.1 + 12 -9 449 3/ 9.75 14.06 11.62 + 19 -17
CADDBZO seovesrsenssesnosrsavasssesd  Poumd 3 3.4 6.5 8.0 11.2 + 72 + 40 81 3/ L 3.28 6,42 +346 + 96
CAFTOLS covssocssvsrsnsssnsarenseses  Bumeh 3 5.4 10.7 10.5 12.8 + 20 + 22 1.6 3.77 3.11 4LTT + 27 + 53
LOthucs «essceconeoscossencacovsess Hoad 3 8.7 18.8 15.2 16.4 ~ 13 + 8 2.9 3/ 6,20 6.20 7.03  + 13 +13
Pomd 3 4.5 10.4 16.9 16.4 + 58 - 3 1.30 3/ 5.1 8.51 7.02  + 37 - 18
Pound 1 2.5 4.8 7.3 8.0 + 67 + 10 1.25 1.90 4.02 4.59 4142 +14
Pound ¢ 4.0 9.1 17.6 19.6 +115 + 11 1.65 4.26 8.49 8.83 +107 + 4
pomd : 6/ 29.9 35.2 30.6 + 2 - 13 1% 3/10.29 18,20 10,54, + 2 ~ 42
3 3
H 2
Poachss, CANOOA +veevesscesnsesrest Hoo 24 can 3 18.7 33.6 344 34.6 + 3 + 1 2.53 3/ 5.67 7.15 7.15 4 26 s}
CoTn, COMNOA veesseeasassacosesssss Boo 2 can 3 12.1 22,1 23.1 23.2 + 5 ¥ 1.50 3/ 2.73 3.56 3.56  +°30 0
Pets, CAMOd cccvesvesosesesoscssst No. 2 can 2 15.6 15.5 14.6 14.6 - 6 0 2.29 3.59 3.88 3.8 + '8 1}
Tamatoes, ¢anned ...ceesesevevcesst Boo 2 can 3 9.4 20.5 17.6 17.7 - 14 + 1 1.49 3/ 3.05 3.80 3.80 + 25 0
2 2
3
Prmnes ceevecososccese sosvenest Pomd 1 10.0 28,0 27.2 27.2 - 3 ] 2,99 3/11.70 9.40 8.90 - 24 - 5
sessssessss Pomd 1 6.5 16.1 14.7 .7 -9 3.02 3/ 5.64 6.8/ 6.98  + 24 + 2
£ 3
3 H
BOOL BUGAT vecessveseavecnsosesssed Pomd &t 5.7 10.5 10.5 10.6 + 1 + 1 1.73 3/ 3.83 3.86 3.86 4+ 1 0
Cane sugar -. weet  Pound 1 5.5 10.2 0.2 10.3 + 1 + 1 1.78 3/ 3.9% 3.96 3.96 - 1 o
MATGETANG cesesnveasssvoossensossst  Poumd 1 181 3/37.4 29.0 29.0 - 22 0 4.30 3/14.09 10,71 10.63 -~ 25 -1
Vegotable shortening -ececeecsssecad Pound : 19.5 39.0 31.6 30.8 - 21 - 3 5,26 3/17.54 13,22 13.11 - 25 -1
3 3
3 3
3

L/ Full details ooncerning the cnlcnlation of price spreads for commodity groups and individuzl items are presented in Agr. Inform. Bul. No. 4, "Prics
Between Farmers and Consumers,” Nov. 1949, and Misc. Pub. No. 576, "Price Spreada Betwoen Farmers and Consumers for Food Products, 1913-44,"
3ept. 1945 {out of print). Commodity-group estimates are derived from data more inclusive than the individual items listed in this table. For example,
the asat-products group includes veal and mutton, farm sales of lower grade cattle, allowance for retail value of byproducts and processed meats, in
addition to lamb, pork (including lard), and carcass beef of Choice grade.
% Adjusted to exclude imputed value of nonfood byproducts obtained in procesaing.
Revised.
4/ Less than 0.5 percent.
5/ Name of grade was changed from Good to Choice on Dec. 29, 1950.
Price data not available.



Table 19.~ Price spreads

botween farzers and consumers - food products:

-39 -
Marke

ting charge
compared with the 1935-79 average, Muy 1951 and April 1952 L/

[2 es and farmer’s share of retail price, May 1952

3 . Marketing charges 2 : __Faraor's phare
3 3 T T 2 : Percentage change : ) S 3
tall May 195% : : 1
Commodl ty : Be mit : 1935-39 : May : Apr. i May : oy 95i : 1935-29 : May : Apr. s May
N , aversge . 1951 1952 1952 oy T Apr. s aversge . 1951 . 1952 1952
3 : 3 3 : e 1951 ;1952 = s : i
* + Dollarp Doldaxra Dedlars Ixllars Porssut  Percent DPercemt  Percent  Percent  Percemt
3 3
2 %
Market basket .coececivenscencosset) (+ 204.47 3/363.99 380.46 38/.26 + 6 + 1 40 50 48 48
1 z
Moat produets .eovevecceoneaseest) ix 45.88 3/ 72.%) 80.16 73.97 + 1 - 8 47 &7 63 66
3 t
Dairy produots ceeececorercecessel §: 33.89 60.92 61.62 61.50 + 1 i/ 50 54 56 55
3 3
Poultry and eggs .J 1935-39 2: 8,90 3/ 18.68 17.39 17.36 -7 - 3 66 66 63 62
t) annual (2 N
Pukery and other cereal s) averuge 2:
productss t)quantitiea(s
ALl 10gredients ..ceevaveseassz)purchased,{t 42,80 3/ 75.30 T7.74 79.55 + 6 + 2 2 Fa4 26 26
GIBIN ceccevsrescscrsescsccssat)por family(s _— —— —- —- ——— ——— 16 — -—= -
1) of three (2
Other cereal product® ........t) average (1 12.10 3/ 23.38 23.78 23.93 + 2 + 1 32 39 38 28
1 )conoumers (1
411 fruits and vegetables ......t) (s 53.80 3/107.45 117.06 126.25 +17 + 8 31 33 37 35
Fresh frults sand vegetables ..:) (r 37.48 3/ 78.28 90.73 99.74 + 27 + 10 35 36 40 38
Fresh vegetables ....ceneeest) (+ 22.68 3/ 51,02 58.36 64,51 + 26 + 9 35 33 4 38
Canned fruits and vegetables .:) gx 12.21 3/ 20.67 18.31 18.43 -u + 1 14 3/ 17 20 20
1) H
Miscellaneous products .eeeevecez) (+ 29.19 3/ 28.75 25.99 25.63 - 11 -1 25 3/ 4 37 38
3 3
3 3
2 1
: :  Cents Cents Cente gentp  Percemy  Percent FPercent  Percen Perceyt  Percent
3 3
3 2
Beof (Cholce grode) 3/ veceseveeeset  Pomnd - 3 12, 3/21.1 3/23.2 FYA +16 + 5 56 75 73 72
D seaveceserncecconsssccsne Pound : 13.6 3/21.3 25.4 26,7 + 25 + 5 49 73 66 65
1 10.3 16.7 16.3 12.1 - 28 - 26 52 63 58 70
3
3
3 11 22,4 22,2 21.8 -3 - 2 68 72 73 73
:  12.3 3/27.6 27.5 27.6 [ [¢] 53 56 57 57
: 46 7.7 7.3 7.9 + 3 + 1 38 48 50 49
3 5.1 9.3 9.5 9.6 + 3 Q 55 57 58 57
t 8/ 23.7 23.6 23.6 4 0 & A 25 25
3 1
3 2
BEEB ceseccecroansnscconsscarssossl Dozen 3 6.7 17. 16,7 17.0 -5 + 2 ™ 72 63 67
ChLCKEN <eesssesrsocarsccrevenenest Pound ¢ 13.1 3/24.1 24.1 22.5 -7 -7 56 58 55 55
3 3
2 3
White bread ..ceeevescessssonseneet Pound 3 7.9 13.5 13.8 4.2 + 5 + 3 12 16 16 15
z H
2 3
Corn f1aKeB secscesesrsvocsossassel 8-0z. pkg. 1 7.1 11.0 11.7 11.8 + 7 + 1 n 16 16 16
Corn moel . Poumd 1t 1.6 4.5 4.8 4.8 + 7 [} L7 42 FAS 42
Pommd 2.1 5.0 5.0 5.0 [ [ 43 45 45 173
Pound 3 4.7 3/ 8.7 9.1 8.9 + 2 -2 33 3/ 48 46 47
Powmd 5.6 9.9 10.5 10.7 + 8 + 2 24 31 28 27
3
$
Pownd 1 2.9 6.9 8.6 9.5 + 38 + 10 JAY 37 40 40
Doten 3 19.3 2.7 31.0 33.0 +19 + 6 36 40 31 2
2
3
Poumd 3 6.8 3/12.7 13.4 13.5 + 6 + 1 40 3/ 43 51 46
Cabbage ... Pound 1 2.6 5.1 47 4.8 - 6 + 2 24 3/ 22 41 57
Carrots ..... Bunch 3.7 6.9 7.4 8.0 + 16 + 8 a 35 30 37
Lettuce ... Head T 5.8 3/12.6 9.0 9.4 - 25 + 4 33 33 4 43
Onlons .... Pomnd : 3.2 3/ 5.3 8.4 9.4 + 77 + 12 23 3 4 50 L3
vesessasaset Pomd : 1.3 2.9 3.3 3.4 + 17 + 3 50 40 55 57
[P | Pownd 3 2.4 4.8 9.1 10.8 +125 + 19 4 L7 48 45
ToMAOBS «ovveceversttasocanananned Pomd 3 19 3/19.6 17.0 20.1 + 3 +18 &/ 3/ 34 52 34
t 3 )
1
2 1 16.2 271.9 27.2 27.4 -2 + 1 4 17 21 21
2 can 3 10.6 19.4 19.5 19.6 + 1 + 1 12 12 15 15
2can 3 13.3 11.% 16.7 10.7 - 19 [ 15 23 27 7
Tomatoes, CANNO eseecencevccscsest NOo 2 can 3 1.9 17.5 13.8 13.9 -2 + 1 16 15 22 22
3 3
H 1
PIUnon ceccecaseroscsncarancosansal Pomd : 7.0 16.3 17.8 18.3 + 12 3 30 42 35 33
Favy bORDE .eeeersncanscasosnccaned Pound 3 3.5 10.5 7.9 7.7 - - 3 46 35 47 47
3 3
3 3
Boot BUGAT cevercecenrencacocaasent Pomd 3 3.6 3/ 6.2 6.1 6.2 4] + 2 3¢ 3/ 36 37 36
Cane 8UZAr cecveceas Pomd 1 3.4 3/ 5.7 5.7 5.8 + 2 + 2 32 3 39 38
® ceceenvsne Pound 1 13.2 3/23.3 18.3 18.4 -2 + 1 24 3/ 38 k14 37
Vegotable shortening «c.ceceeecsset Pownd : 4.2 a/2a.5 18.4 17.7 - 18 - 4 27 3/ 45 42 43
3 3
$
3

1
1/ Pull detalls conceming the calculation of
Spreeds Botween Farmers and Consumers,” Nov.

Bept. 1945 (out of print).

:?um to
Marketing oharges equal margins
marketing agencies.

3/ Revised.

4/ Less than 2.5 percent.

price spreads for comeodity groups and individual items are presented in Agr. Inform. Bul. No. 4, "Price
1949, and Misc. Pub, No. 576, *Price Spresds Between Fermers and Consmmers for Food Products, 1913-44,*
Commodity-group estimates are derived from data more inclusive than the individual items listed in this tahle.
tho meat-products group includes veal and mutton , farm sales of lower grade catile,
lamb, pork (including lard), and carcass beef of Choice grade.

For example,
sllovence for retail value of byproducts and processed meats, in

{difference between retail cost snd net famm velue, tablel8) minus processor taxes plus Government payments to

5/ Nane of grade was changed from Good to Cholce on Dec. 29, 1950.

&/ Price data not available.
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