MTS-194 AUGUST1974

MARKETING &
TRANSPORTATION
Situation

ECONOMIC RESEARCH SERVICE * U.S.DEPARTMENT OF AGRICULTURE



MARKET FACTS

Unit or 1973 1974
Item : base

period . Year Lan. qtr.L3rd. qtrJ lst, qtr. l 2nd. qtr,

Farm-Retail Price Spreads: 1/ : :
Retall coSt .uvevveceosesssseacesnsansst Dol : 1537 1497 1604 1720 1731

Farm value siveiacevsscosonssosssnssancsnt Dol. : 700 674 779 777 698
Farm-retail spread ,..vevecsvvesessnsse: Dol, : 837 823 825 943 1033
Farmer's share of retail cost .........: Pct. i 46 45 49 45 40
Retail Prices: 2/ : :
All goods and services (CPI) ..vue.e...: 1967=100 : 133.1 131.5 134.4 141.4 145.6
All £0Od suveivevrncesenssscarenseasasat 1967=100 : 141.4 138.1 146.2 156.8 159.5
Food at home .u..svvsvessssscesesaeas: 1967=100 : 141.4 138,0 147.1 158.0 160.2
Food away from home ...eeeiececeesss.: 1967=100 : 141.4 138.6 142.8 152,6 157,1
Wholesale Prices: 2/ : :
Food 3/ tevevieiavansoncnsennnsnncacees: 1967=100 : 146,9 143.4 154,4 167.7 166,0
Cotton producCtsS sececessscsesssscsesssst 1967=100 : 143,6 137.3 148.3 172.7 177.3
Woolen Products .eeesesesessasesssssesss 1967=100 : 128,2 129.,5 133.6 128.7 120.6
Agricultural Prices: : :
Prices received by farmers ...ee.seesee: 1967=100 : 172 164 190 199 174
Prices paid by farmers, interest, : :
taxes and Wage YAteS c..sssecessecesss: 1967=100 : 145 143 149 159 165
Prices of Marketing Inputs: : . :
Containers and packaging materials ,...: 1967=100 : 123 123 124 131 145
Fuel, power, and 1light ,...e..eeevecese: 1967=100 : 138 135 138 175 200
Services f&_/ tetsescesscrsensssssssnasess 1967=100 146 145 147 149 155
Hourly Earnings: : :
Food marketing employees 5/ ...........: Dol, : 3,66 3.63 3.67 3.85 -
Employees, private nonagricultural : :
8eCtOr 2/ teveievvstscssrssssasecceass: Dol : 3,89 3.85 3.93 4,04 4,13
Farmers' Marketings and Income: : :
Physical volume of farm marketings ....: 1967=100 : 116 87 109 104 ‘89
Cash receipts from farm marketings 6/ .: Bil. dol. : 88.6 84,8 93.6 98.0 91.3
Farmers' realized net income 6/ .......: Bil, dol. : 32,2 30,3 34.8 32.9 23,9
Industrial Production: 7/ ' : :
Food manufacturers seecscecescscceassess 1967=100 : 122,7 121.3 122.8 126,7 126.2
Textile mill products «iesesecesesasess: 1967=100 : 127,3 127.5 129.4 127.0 -
Apparel products seesescossssesencsesss: 1967=100 : 113,2 110.9 113.7 113.3 -
Tobacco Products sieeescssosssesesscosst 19675100 : 110.6 110.7 108,2 111.9 -
Retail Sales: 8/ : :
FOOd BLOTEB seveeessasascarseossasosesst Mil, dol, : 105,731 25,879 27,084 28,779 -
Eating and drinking places +...........: Mil, dol, : 37,925 9,241 9,541 9,975 -
Apparel StOTES eevevesssssnsssssansvoss: Mil, dol. : 24,062 5,837 6,037 6,276 -
Consumers' Per Capita Income and : H
Expenditures: 9/ : .
Disposable personal income «..eeoeceoecest Dol, t 4,295 4,244 4,340 4,497 4,563
Expenditures for goods and services ...: Dol, : 3,827 3,801 3,876 3,976 4,094
Expenditures for £ood sesesscsscecasess: Dol 682 665 701 745 758
Expenditures for food as percentage :
of disposable income «.eeeesescerennast Pct. : 15,9 15,7 16,2 16,6 16.6

1/ For a market basket of farm foods. 2/ Dept. of Labor. 3/ Processed foods, eggs, and fresh and
dried fruits and vegetables. 4/ Includes such items as rent, property insurance and maintenance, and
telephoi.e. 5/ Average hourly earnings of production workers in food processing, and nonsupervisory
workers in wholesale and retail food trades, calculated from Dept. of Labor data. 6/ Quarterly data
seasonally adjusted at annual rates. 7/ Seasonally adjusted, Board of Governors of Federal Reserve
System. 8/ Quarterly data seasonally adjusted, Dept. of Commerce, 9/ Seasonally adjusted annual rates,
calculated from Dept, of Commerce data, Percentages have been calculated from total income and
expenditure data.
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SUMMARY

Following a sharp run-up of marketing marginsin
the past 12 months, margins may narrow slightly in
the second half of the year, moderating the impact of
strengthening farm prices on retail food prices. The
rise in charges for fuel, transportation, packaging,
and labor, which have contributed to higher costs for
food marketing firms the past year, is expected to
moderate during the remainder of the year. For the
year, however, marketing spreads for assembling,
processing, transporting, and distributing a market
basket of foods from U.S. farms may average about
20 percent above 1973, the largest annual increaseon
record.

Retail prices for these farm-produced foods were
sharply higher in the first half of 1974 than a year
earlier. While prices are likely to move higher in the
second half, the increase from a year earlier is
expected to be smaller than during the first half of
1974.

The retail cost of a market basket of foods produced
on U.S. farms averaged $1,731 (annual rate) in the
second quarter of 1974, up 0.6 percent from the
previous quarter. However, meat, poultry, and egg
prices declined substantially in the second quarter.
Consumers paid about 16 percent morefor farm foods
in April-June of this year than a year earlier. Retail
prices for crop foods and dairy products were
significantly higher than a year ago.

Gross returns to farmers (farm value of quantities
of farm commodities equivalent to retail units) for
market basket foods averaged $698 in the second
quarter of this year, 10 percent less than in the first
quarter but about 3 percent more than a year earlier.
Returns to farmers for cattle, hogs, poultry, and eggs
fell sharply in the second quarter in response to
increased production. On a monthly basis, returns to
fatmers peaked in February, then decreased sharply
each month through June. Returns rose sharply in
July.

Farmers received an average of 40 cents of the
dollar consumers spent in retail food stores for farm-
produced foods in the second quarter. This share was
5 cents less than in either the previous quarter or the
second quarter of 1973. The share averaged 39 cents
in June, the lowest in about 2 years.

Farm retail spreads widened significantly for the
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market basket as a whole in the second quarter as
retail prices failed to reflect lower farm prices. The
spread between the retail cost and the farm value of
the farm-food market basket averaged $1,033 in the
second quarter, up a tenth from the previous quarter,
and up a fourth from a year earlier. The spreads or
gross margins for assembling, processing,
transporting, and distributing most market basket
foods increased from year-earlier levels, with spreads
for meats, bakery and cereal products, and oilseed
products increasing most.

In 1973, consumers spent $132.2 billion for
domestic farm foods, 13 percent more than in 1972,
Increased meat expenditures, reflecting sharply
higher prices, accounted for more than a fourth of the
rise.

FARM-FOOD MARKET

Retail Cost

Retail prices for foods produced on U.S. farms
continued to push higher during the second quarter of
this year although at a much slower rate than during
the first quarter. Consumers paid an average of
$1,731 (annual rate) for a market basket of farm-
originated foods in the second quarter, $11 or 0.6
percent more than in the previous quarter (table 1).!
This compared with an increase of 5.2 percent in the
first quarter. Sharp increases in the second quarter
for fruits and vegetables, fats and oils products, and
bakery and cereal products were partially offset by
sharp decreases for meat products, poultry, and eggs.
During the second quarter, retail cost of market
basket foods changed little (table 2).

Compared with the second quarter last year, the
retail cost of market basket foods wasup 15.6 percent.
Retail prices were up significantly for most crop
products and dairy products. In contrast, prices for
eggs, beef, and pork averaged only slightly above a
year earlier levels and prices for poultry averaged

'The market basket contains the average quantities of
domestic, farm-originated food products purchased
annually per household in 1960 and 1961 by wage-earners
and clerical worker families and single workers living alone.
Its retail cost is calculated from retail prices published by
the Bureau of Labor Statistics. The retail cost of the market
basket foods is less than the cost of all foods bought per
household, since it does not include cost of meals in eating
places, imported foods, seafoods or other foods not of U.S.
farm origin. The farm valueis the gross return to farmers for
the farm products equivalent to foods in the market basket
minus allowances for byproducts. It isbased on pricesat the
first point of sale and may include some marketing charges
incurred by farmers such as grading and packing for some
commodities. The farm retail spread-difference between the
retail cost and farm value-is an estimate of the total gross
margin received by marketing firms for assembling,
processing, transporting, and distributing the products in
the market basket.
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The marketing bill—an estimate of the annual cost
of transporting, processing, and distributing
domestic farm foods—rose 5 percent in 1973 to $82.3
billion, about equalling the average annual increase
of the past 10 years. Labor costs, nearly half of the
bill, rose 7 percent, reflecting a further rise in hourly
earnings and man-hours worked. Rail and truck
transportation costs amounted to $6.1 billion. Before-
tax profits that firms derived from marketing farm
foods totaled $4.6 billion, up almost a third from 1972.

Farmers received $49.9 billion for farm food
products in 1973, 29 percent more than in 1972 and
double the largest previous increase in 1951. Meat
products accounted for a third of the increase, but
returns to farmers for most food commodities rose
substantially, due mainly to higher farm prices.

BASKET STATISTICS

considerably lower. Increases from a year earlier
were largest for fats and oils products, bakery and
cereal products, and dairy products. Price increases
from year-earlier levels for individual products varied
widely—dry beans tripled; rice doubled; sugarrose 75
percent; vegetable shortening, 70 percent; potatoes,
60 percent; flour 55 percent; bread 32 percent; milk, 28
percent. Crop products accounted for about three
fourths of the rise in the market basket from a year
earlier. Of the animal products which accounted for
the remainder of the rise, dairy products increased
the most.

The retail cost of market basket foods in thesecond
quarter averaged 60 percent higher than the 1967
level.

Farm Value

Returns to farmers for foods in the market basket
averaged $680 (annual rate) in the second quarter,
down $79 or 10 percent from the first quarter of this
year. Decreases were mainly confined to wheat and
animal products. Farm values for fresh fruits and
vegetables posted the largest gain during thequarter.
After peaking in February, farm values for market
basket foods dropped markedly each month through
June as larger supplies for key food items became
available, particularly animal products (fig. 1).

The farm value of market basket foods in the
second quarter this year averaged 3.4 percent higher
than a year earlier, but there was considerable
variation among products. Returns for meat
products, poultry, and eggs averaged considerably
lower than a year earlier. In contrast, returns for
milk, grain products, oilseed products and processed
fruits and vegetables were up significantly.

The farm value for market basket foods in the
second quarter averaged 66 percent above the 1967
level.



Table 1 .--The market basket of farm foods by product group: Retall cost, farm value
and farm-retail spread, second quarter 1974 with comparisons 1/

Change from:

.11
Ttem . 1974 Previous quarter . Year ago

Dollars Dollars _Percent Dollars Percent

Retail cost

vees’ 1,730.83 10.81

arket basket ..... 0.6 233,78 15,6
! ;ezt tiverscanseceeess 515.94 -44,20 -7.9 7.95 1.6
DAlTY veoeeeevennenae 302,92 10.62 3,6 63.32 26.4
POULETY vurvvnvunnnna’ 65,53 -6.74 -9.3 4,72 -6.7
EEES veveevnnnnonncast 50,14 -16.26 -24,5 .34 o7
Bakery and cereal ...° 275,57 16,23 6.3 72,06 35.4
Fresh fruits ........° 72.38 3.87 5.6 5.80 8.7
Fresh vegetables ....°: 138,42 22,23 19.1 19.47 16.4
Processed fruits :
and vegetables ...,.: 160,51 8.69 5,7 27.35 20,5
Fats and oils .......° 72.46 8.30 12,9 25,88 55.6
Miscellaneous ,......° 76,96 8.07 11.7 16.33 26.9
Farm value
Market basket .........; 697.53 -79.45 -10.2 23.25 3.4
Meat ...iivenevesnnnns 275,84 -50,55 ~-15.5 46,40 -14,4
Daify seveerievarnonens 150.72 -5.35 -3.4 36.03 31.4
POULELY .uuri'vvnnnnn.; 34,90 -5.06 -12,7 -5,58 -13.8
EBES tcoevvevenensnanns 32,11 -14.72 =31.4 -1,14 -3.4
Bakery and cereal ,.,,. 56.66 -15,08 -21.0 15.14 36.5
Fresh fruits ,........ 22,46 2.34 11,6 -1.43 -6.0
Fresh vegetables ..,., 47,70 7.29 18,0 1.30 2.8
Processed fruits .
and vegetables ,,..., 34,42 1,95 6.0 9.67 39.1
Fats and oils ......., 29,67 46 1.6 12,82 76.1
Miscellaneous ,,.\.... 13.05 -.73 -5.3 2.84 27.8
Farm-retail spread
Market basket .........: 1,033,30 90.26 9.6 210,53 25,6
Meat seveeviennecnnas: 240,10 6.35 2,7 54,35 29,3
Dairy seeeeecsrnsocnes 152,20 15,97 11.7 27.29 21.8
POULLTY cesvercncacnns 30,63 -1,68 -5.2 .86 2.9
Eggs eeceeeracocennnns 18,03 -1.54 -7.9 1.48 8.9
Bakery and cereal ...; 218,91 31.31 16.7 56,92 35,1
Fresh fruits «.e.cevv.: 49,92 1.53 3.2 7.23 16,9
Fresh vegetables ....: 90,72 14,94 19,7 18,17 25,0
Processed fruits :
and vegetables .....;: 126,09 6.74 5.6 17.68 16.3
Fats and oils v.ovecn: 42,79 7.84 22,4 13,06 43,9
Miscellaneous svseveo: 63,91 8.80 16,0 13.49 26.8

1/ The market basket contains the average quantities of farm-originated foods pur-
chased annually per household in 1960-61. Retail cost is calculated from U.S. average
retail prices collected by the Bureau of Labor Statistics, Farm value is payment to
farmer for equivalent quantities of farm products minus imputed value of byproducts

obtained in processing, Quarterly data are annual rates. Additional data are shown
in tables at the back of this report,
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Table 2.--The market basket of farm food: Retail cost, farm value, farm-retall spread, and
farmer's share of the retail cost 1/

; Farm-

Year and | Retail ; Farm | _.¢aq1 . Farmer's |  yonep . Retail ; Farm | iZEEil . Farmer's
quarter . cost . value , spread : share ;; . cost |, value , spread : share
1967 = 100 Percent :: : 1967 = 100 Percent
Average: : .2 1972 :
1947-49 ,.: 82.9 106.9 67.7 50 :: January ..; 117.8 120,7 115.9 40
1957-59 ,.: 91,5 94.8 89.5 40 :: February .: 120.3 122.5 118,9 39
: :: March ....: 120.4 120.3  120.4 39
1963 ¢oeerna: 93,2 90.2 95.1 38 :: April ....: 119,9 119.9 119.9 39
1964 eoeveee: 93.4 90.0 95.5 37 it May ......: 119,8 122,1 118.3 40
1965 sseceec: 96,0 99,2 93.9 40 :: June .....: 120.6 125.2  117.7 40
1966 +esseso: 101,1 106.3 97.8 41 :r July co...: 122,2 128.9 118.0 41
1967 oee.ess: 100,0 100.0 100.0 39 ::  August ...: 122,6 126.8 120.0 40
1968 o-sse00: 103,6 105,3 102.5 39 :: September : 122,6 129,5 118.2 41
1969 sosssee: 109.1 114.8 105.5 41 :: October ..: 122,5 125.8 120.4 40
1970 coceese: 113,7 114.1 113.4 39 :: November .: 123.1 126,3 121.0 40
1971 seseeoo: 115,7 114.4 116.5 38 :: December .: 123.8 132.8 118,1 42
1972 soeeess: 121,3 125.1 118.9 40 HH :
19732/ ..v.: 142.3 167.0 126.6 46 11 1973 :
: 11 T January ..: 127.2 142.,3 117.7 43
1971 : :: February .: 130,4  147.7 119.4 44
I L eeee.s: 113,2 112.3 113.8 38 3 March ....: 134.9 157.9 120.3 45
IT youevan: 115,7 113,8 117.0 38 :: April ....: 137,0 158.0 123,7 45
IIT ......: 117.3 115.5 118.4 38 tt May ......; 138,2 158.1 125,6 44
IV ieeineor 116,7 116.1 116,9 39 :: June coeee: 140,4 166.5 123.9 46
: t: July o....: 141.5 171.7 122.4 47
1972 : :: August ...: 153.0 205.3 119.9 52
I .,.ieevee: 119,5 121,2 118.4 39 :: September : 150.7 180.6 131.8 46
IT L.ev.oe: 120,1 122.4 118.6 40 :: October ..: 149.9 174,2 134.5 45
IIT ,.....: 122,5 128.4 118.7 41 ::  November .: 151,2 169.0 139.9 43
IV ....0uer 123,1 128.3 119.9 40 :: December .: 152.7 173. 139,5 44
1973 . :t 1974 2/
I .ee..e.: 130.8 149.3 119.1 44 :: “January ..: 155.5 184.6  137.0 46
IT .. v..0.: 138.5 160.9 124.4 45 :: February .: 160,3 189.8 141,6 46
111 ,.....: 148.4 181.2 124,.6 47 :: March ....: 161,7 181.5 149,0 44
IV ...t 151.3 172.3 138.0 44 st April ,...: 159.9 172,9  151.7 42
: 1: May seeces: 160.4 164.2 158.0 40
1974 . i June .....: 160,2 162.2 158.9 39
I ieeevesas 159,2 185.3 142,6 45 0 July ...
IT (euiovoe: 160,2 166.4 156,2 40 :: August ...
IIT L.eeoa: :: September :
v

receses’ :: October ..:
: :: November .:
December .:

1/ The market basket contains the average quantities of domestic, farm-originated food products
purchased annually per household in 1960 and 1961 by wage-earners and clerical worker families
and workers living alone., Its retail cost is calculated from retaill prices published by the
Bureau of Labor Statistics. The farm value is the gross return to farmers for the farm products
equivalent to foods in the market basket, The farnf-retail spread--difference between the retail
cost and farm value--is an estimate of the total gross margin received by marketing firms for

assembling, Erocessing, transporting, and distributin§ the 'products in the market basket
Indexes may be converted to dollar totals by multiplylng by the following amounts for 1967: retail

cost, $1,080.64; farm value, $419,07; and farm-retail spread, $661,57. Quarterly and monthly data
are annual rates. Additional historical data are published in Farm-Retail Spreads for Food Products,
Misc, Pub, 741, January 1922, 2/ Preliminary.
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FARM-RETAIL SPREAD AND FARM VALUE
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U.S. DEPARTMENT OF AGRICULTURE

RETURN TO FARMERS FOR EQUIVALENT AMOUNTS OF THESE FOODS.

NEG.ERS 730-74 (8) ECONOMIC RESEARCH SERVICE

Figure 1

Farm-Retail Spreads

The upward trend in marketing margins
accelerated sharply in the second quarter as retail
prices failed to reflect rapidly decreasing farm prices.
The spread between the retail cost and the farm value
of the market basket averaged $1,033 (annual rate),
$90 or 9.6 percent wider than in the first quarter of
this year. Marketing spreads increased for most
products, but increases were greatest for fats and oils
products, bakery and cereal products, and fresh
vegetables. Spreads for both poultry and eggs
decreased.

Compared with a year ago, margins taken by food
marketing firms in the second quarter widened 25.6
percent. Margins for all products widened, but
increases for meat products, bakery and cereal
products and fats and oils products were greater than
the average increase. In contrast, margins for poultry
widened least with a 3 percent increase, followed by
eggs at 9 percent.

Marketing margins spiraled upward each month
from August 1973 to June 1974 except for slight
decreases in December and January. In August of
last year, marketing spreads were severely squeezed

as farm prices surged up following the end of the
retail price freeze (fig. 2). Marketing margins
increased an unprecedented 36 percent from August
to June as marketing firms adjusted margins
following the price freeze and attempted to cover
rapidly rising costs for labor, transportation, energy,
and most other items they purchased. Marketing
spreads in the second quarter of this year were 58
percent higher than 1967.

Farmer’'s Share

Because returns to farmers dropped sharply in the
second quarter of this year and retail prices changed
relatively little, the farmer’s share of the consumer’s
dollar spent in retail food stores dropped to 40 cents in
this period. It was 45 cents in both the previous
quarter and in the second quarter of 1973. During the
past 12 months, the farmer’s share has ranged from
52 cents in August to 39 cents in June, thesame asin
1967.

Outlook

Retail food pricesmay continue torisein thesecond
half of 1974 although at a slower pace than during the
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FARM-RETAIL SPREAD FOR FARM FOODS
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Figure 2

first half of the year and the second half of 1973. The
extent of the rise depends upon the strength of farm
prices, crop harvests, and the behavior of marketing
margins. Prices for other than domestically produced
foods, such as coffee and imported sugar; may show
greater increases than farm foods.

Following the large increase in the first half of the
year, margins may be squeezed in the third quarter if
farm prices strengthen as expected. In the fourth
quarter returns to farmers could decrease seasonally
and margins may again widen slightly. For the year,
marketing margins may average around 20 percent
above 1973, nearly triple the increase from 1972 to
1973, and the largest increase on record. Since
margins often widen when farm priceses drop and
narrow when farm prices rise, changes in the
agricultural outlook as 1974’s production becomes
more certain could affect this estimate. Lower food
production and higher farm prices than expected
would likely hold the increase in margins fortheyear
to around 19 percent. Conversely, larger suppliesand
lower farm prices could result in larger increase in
margins for the year of around 22 percent. Rising
costs for fuel, transportation, packaging, labor, and
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other items purchased by marketing firms have built
a higher basic cost structure into the food marketing
system, but overall cost increases comparable to
those occurring last fall and winter are not expected
during the remainder of 1974.

Commodity Highlights

Beef: Retail prices for Choice beef averaged $1.34
per pound in the second quarter, down about 10.6
cents from the record level of the previous quarter
(table 3).This decrease resulted from a decline in cattle
prices, due to increasing supplies of red meat and
poultry. The net farm value of the quantity of live
cattle equivalent to the retail cuts decreased 10.4
cents to 81.7 cents. As a result the farm-retail spread
changed little from the first to second quarter.

Compared with a year earlier, retail prices for
Choice beef averaged about 1 cent per pound lower in
the second quarter. In contrast, the farm value was
down 11 cents. Prices for Choice steers in 7
Midwestern markets and California (used in
computing the gross farm value for Choice beef)
averaged $39.81 per hundredweight, compared with



Table 3.--Beef, pork, and lamb: Retall price, carcass value, farm value, farm-retail spread, and
farmer's share of retail price, annually 1970-73, quarterly 1973-74

: s Gross ¢ Net :
: Retail price : Carcass : farm : Byproduct : farm : Farm-retail spread :Farmer's
Date : per pound : value : value : allowance : value : Total:Carcass-: Farm- : share
: 1/ s 2/ : 3/ : 4/ : 5/ : retail :carcass:
Cents Percent

Beef, Choice grade 6/

1970 evevnnennt 98.6 68.3 66.2 4.7 61.5 37.1 30.3 6.8 62
1971 ceevvenes d 104.3 75.7 72.3 4.5 67.8 36.5 28.6 7.9 65
1972 ovenien. t 113.8 80.1 79.8 7.4 72.4 41.4 33.7 7.7 64
1973 oeeevinn : 135.5 98.1 100.0 10.1 89.9 45.6 37.4 8.2 66
1973 :

Jan.~Mar. .. : 129.2 95.2 96.6 9.4 87.2 42.0 34.0 8.0 67

Apr.~June .. : 135.8 100.2 102.7 10.0 92.7 43.1 35.6 7.5 68

July-Sept. . : 141.8 7/ 105.6 110.4 11.6 98.8 43.0 36.2 6.8 70

Oct.-Dec. .. : 135.1 92.2 90.2 9.5 80.7 54.4 42.9 11.5 60
1974 :

Jan.-Mar. .. : 145.1 104.0 101.5 9.4 92.1 53.0 41.1 11.9 63

Apr.-June .. : 134.5 93.5 89.0 7.3 81.7 52.8 41.0 11.8 61

July~Sept.

Oct.~Dec.

: Pork 6/

1970 ceveeennn : 78.0 58.8 42.8 3.4 39.4 38.6 19.2 19.4 51
1971 coveeenns : 70.3 52.1 35.0 2.7 32.3 38.0 18.2 19.8 46
1972 covvvnnns t 83.2 65.3 51.2 3.5 47.7 35.5 17.9 17.6 57
1973 teiveeee. @ 109.8 87.3 78.2 6.7 71.5 38.3 22.5 15.8 65
1973 :

Jan.~Mar. .. : 98.1 80.1 68.4 4,8 63.6 34.5 18.0 16.5 65

Apr.-June- .. : 103.1 79.4 70.8 6.0 64.8 38.3 23.7 14.6 63

July-Sept. . : 121.8 101.7 94.8 8.7 86.1 35.7 20.1 15.6 71

Oct.~Dec. .. : 116.1 87.9 78.9 7.4 71.5 44.6 28.2 16.4 62
1974 :

Jan.-Mar. .. : 115.2 82.3 73.7 7.7 66.0 49.2 32.9 16.3 57

Apr.-June .. : 99.3 66.4 53.3 5.4 47.9 51.4 32.9 18.5 48

July-Sept. .

Oct.-Dec. ..

: Lamb, Choice grade

1970 vevanns oo 8 105.5 73.8 65.1 6.4 58.7 46.8 31.7 15.1 56
1971 sovvennnn 8 109.9 75.1 63.1 5.9 57.2 52.7 34.8 17.9 52
1972 covivenne 118.8 79.7 70.5 7.5 63.0 55.8 39.1 16.7 53
1973 sievnnnee t 134.3 91.2 86.6 12.9 73.7 60.6 43.1 17.5 55
1973 :

Jan.-Mar. .. : 130.6 89.3 87.3 12.7 74.6 56.0 41.3 14.7 57

Apr.~June .. : 134.0 89.5 85.0 13.3 71.7 62.3 44.5 17.8 54

July~-Sept. . : 139.7 98.9 90.7 13.0 77.7 62.0 40.8 21.2 56

Oct.-Dec. .. : 132.7 87.0 83.6 12.8 70.8 61.9 45.7 16.2 53
1974 H

Jan.-Mar. .. : 136.3 102.0 93.4 12.5 80.7 55.6 34.3 21.3 59

Apr.-June .. 134.6 103.0 99.1 14.7 84.4 50.2 31.6 18.6 63

July-Sept. .

Oct.-Dec. ..

1/ Estimated weighted average price of retail cuts. 2/ For quantity equivalent to 1 1b. of retail cuts:
Beef: 1.41 1b. of carcass beef; pork, 1.07 1lb. of wholesale cuts; lamb, 1.18 1lb. of carcass lamb.

3/ Payment to farmer for quantity of live animal equivalent to 1 1b. of retail cuts: Beef, 2.28 1b.;
pork, 1.97 1b.; lamb, quantity varies by months from 2.42 1b. in May to 2.48 1b. in October. 4/ Portion
of gross farm value attributed to edible and inedible byproducts. 5/ Gross farm value minus byproduct
allowance. é/ Carcass value, farm value, and spreads have been revised, 1970 to date. See note in this
issue. 7/ Includes estimated carcass value for August 1973. See note in MTS 192.
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$45.72 a year earlier. Both the carcass-retail and the
farm-carcass components of the farm-retail spread
increased substantially—5.3 cents and 4.4 cents,
respectively (fig. 3).

Pork: Farm-retail spreads for pork continued to
increase in the second quarter as returns to farmers
dropped sharply. The net farm value of the quantity
of live hog equivalent to a pound-of pork sold at retail
averaged 47.9 cents in the second quarter, down 18.1
cents from the previous quarter. The retail price
averaged 99.3 cents per pound, down 15.9 cents. Asa
result, marketing margins widened another 2.2-cents
to 51.4 cents. All of this increase was in the farm-
wholesale ecomponent which includes the packer’s
margin. Pork margins declined sharply in June but
were substantially above year earlier levels (fig. 4).

Although the retail price for pork cutsin the second
quarter averaged 3.8 cents per pound below year
earlier levels, the farm-retail spread widened 13.1
cents. Thus, retail prices for pork cuts only partially
reflected the sharp decrease in hog prices from last
year.

Note: Beef and Pork Price Spread Revisions

Farm and wholesale values used to compute price
spreads for beef and pork have been revised to reflect

increases in transportation costs and other farmer
marketing costs from 1970 to date (tables 3, 18, and
19). The revision slightly lowers net farm values and
increases carcass values for beef and wholesale value
for pork. Transportation costs and other farmer-
marketing costs are deducted from market prices to
obtain the farm value. The amount of the decrease in
farm value ranged from 0.1 centin 1971 to 0.4 cent in
1974 for both beef and pork. The increase in carcass
value for beef ranged from 0.1 cent in 1972 to 0.4 cent
in 1974. Similarly, the increase in the wholesale
values of pork cuts ranged from 0.1 centin 1971 t0 0.5
cent in 1974.

The increase in the carcass value of beef and
wholesale value of pork slightly reduces the carcass-
to-retail spread for beef and the wholesale-to-retail
spread for pork. In contrast, the revision in net farm
values and revision in carcass and wholesale values
increases the farm-carcass spread for beef and farm-
wholesale spread for pork. Overall, the revisions
widened the total farm-to-retail spread for both beef
and pork by the amount of the changein farm values.
These revisions do not change the portion of these
spreads that comprise the packers’ or retailers’
margin.

Fresh Vegetables: Retail prices for fresh vegetables
in the second quarter averaged 16 percent higher
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PRICE SPREADS FOR PORK
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than a year earlier. Marketing margins widened
about 25 percent. But farm values increased only 3
percent.

Two vegetables in relatively short
supply—potatoes and tomatoes—contributed most to
the rise in prices and margins for fresh vegetables
from a year earlier. Retail prices for potatoes
averaged $2.24 for 10-pounds in the second quarter,
up 83 cents from a year earlier. The farm value wasup
about 30 cents to an average of 82 cents, but the farm-
retail spread for potatoes widened about 53 cents to
an average of $1.42. The retail price for fresh
tomatoes averaged 58 cents per pound in the second
quarter, almost 12 cents morethan a year earlier. The
farm value increased about 4 cents, but marketing
spreads widened almost 8 cents. In contrast,
although the farm-retail price spread for lettuce
widened in the second quarter, the retail price was 5
cents per head lowerthan a year ago, partly reflecting
a decline in farm prices (table 4).

Dairy Products: Dairy products are usually a
stabilizing influence on movements in market basket
statistics. However, the retail cost of dairy products
in the second quarter averaged 26 percent above year
earlier levels. About threefifths of the rise was

contributed by a 31-percent increase ih returns to
farmers. A 22-percent increase in marketing margins
accounted for the remaining portion of the rise.

Bread: The retail price of a 1-pound loaf of white
bread was 34.4 cents in the second quarter of 1974, up
1.6 cents from the first quarter and 8.2 cents above a
year ago. The large increase in prices the past year
was equal to the total increase between 1955and 1973
and reflected both higher ingredient costsand higher
marketing charges (table 5).

For years, farm value of wheat and other
ingredients did not change much more than a cent a
loaf. But from late 1972, farm value of ingredients
trended sharply up to a peak of 8.8 cents a loaf in
February 1974, compared with 3.5 cents in 1971, the
highest level between 1950 and 1971.Since February,
farm values have trended down and in April-June
averaged 6.2 cents.

Until about 1972, increases in marketing spreads
just about accounted for bread price increases.
Widening spreads continue to play significant roles
in pushing up bread prices, but price spreads at
various marketing levels have not followed the same
pattern.

The baker’s price spread for baking, selling and
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Table 4 .--Changes in retail price, farm value, and farm-retail spread for selected
market basket foods, gecond quarter 1974,

Change from:

Change from:

Item . I : Previous : Year : Previous : Year

: 1974 :  quarter : ago quarter : ago
: Cents Percent Percent :: Cents Percent Percent
Butter, pound Cheese, American, % pound

Retail price .ececeesaet 93,6 -4.0 9.9 75.3 3.7 28.9
Farm value (eeeeeeeeeeet 52,1 -21.3 1.6 34.3 -12,1 26,1
32.6 22,4 41,0 22,0 31.4

Farm-retall spread ....: 41.5

Milk, sold in stores,

Chicken, frying, pound

% gallon
Retail price ......e...: 80,1 3.4 28.0
Farm value oceecceceveses 43.4 1,9 34.0
5.2 21,5

Farm-retail spread ....: 36,7

53.0 -9.2 -9.1
28.7 -11.7 -14,1
24,3 -6,2 2.4

Eggs, large grade A, dozen

Corn flakes, 12 ounces

Retall price .iocveees.: 68,5

=24,7 ~0.6 38.9 6.9 21.9

Farm value ...eveceoevat 43,9 -31.6 -4,6 4.3 =44 34.4

Farm~-retail spread ....: 24.6 -8,2 7.4 34,6 8.5 20.6
Apples, pound Oranges, dozen

Retail price see.iev.eee: 35,0 8.7 12,9 :108.3 3.4 6.1

Farm value ..iievceens : 12,6 15.6 -3.1 P 24,0 -5,1 9.6

Farm-retail spread ....: 22,4 5.2 24,4 84,3 6.2 5.1
Lettuce, head Tomatoes, pound

Retail price se-vecsssor 45,2 32,2 -9.6 58.2 -1.0 24,4

Farm value ceecececesees 13,3 20.9 -40,6 23,5 14,1 18.7

34,7 -9.2 28.5

Farm-retail spread +...: 31,9 37.5 15.6

Orange juilce, frozen,

6 0z. can Margarine, pound
Retail price eeecececses 25,5 .8 2.0 . 53,9 1.1 57.6
Farm value vos.o. ceseast 9.2 1.1 10.8 22.8 ‘9 28 1
Farm-retail spread ....: 16,3 .6 2.4 31.1 20.1 45 3

Potatoes, 10 pounds

Peas, frozen, 10 ounces

a

Retail price +eeeeseess: 223,5 36.4 58.5

Farm value csvoeecceseee: 81,8 29.8 56,7
Farm-retail spread ....: 141,7 40,4 59,6

1z 25.8 2,0 9.8
2t 4,2 0 10,5
i 21,6 2.4 9,6

1/ Data for additional foods are shown in tables at back of this report.
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Table 5.--White pan bread: Retail price, marketing spreads, and farm value
per l-pound loaf, selected periods, 1950-1974

: Baker : Miller's : . Farm value

., i Retail . Retail . 010 flour . Other ™™ 737 :
Period ; price . spread . g,jerp . spread :SPreads. jnopeq. . Wheat
1/ . 2/ : spread 3/: .4/ . 3/ . ients 6/ : 1/
: Cents

1950 ...: 14.3 2,6 7.0 0.6 1.1 3.0 2.4
1955 ...: 17.4 2,6 9.4 .7 1.5 3.2 2.7
1960 ...: 19.8 3.8 10.9 .8 1.5 2.8 2.3
1965 ...: 20.8 4,2 11.2 .6 1.6 3.2 2.6
1970 ...: 24.2 5.6 12.8 .5 1.9 3.4 2.6
1971 ...: 24.8 5.4 13.6 .6 1.7 3.5 2.6
1972 ...: 24.7 ) 13.8 .0 1.9 3.8 2.8
1973 ...: 27.6 5.4 14,0 1.0 1.7 5.5 4.1
1973: :

I eveee: 25.1 4,7 13.4 .9 1.5 4.6 3.4
IT eeee: 26,2 5.3 13.5 .7 1.9 4.8 3.6
IIT eeees 27,7 5.3 13.6 1.0 1.9 5.9 4.5
IV ....: 31.3 6.1 15.5 1.3 1.8 6.6 5.1
1974:

T eoees: 32.8 5.8 15.4 1.3 2.0 8.3 6.4
IT coes: 34.4 6.1 18.1 .8 3.2 6.2 4.5
IIT ...:

IV ...t
Jan., ...: 31.9 5.6 15.4 1.1 1.6 8.2 6.4
Feb. ...: 32.5 5.6 14,7 1.3 2.1 8.8 6.9
Mar. ...: 34.0 6.2 16.1 1.6 2.3 7.8 5.9
Apr. ...: 34.3 6.2 18.0 1.0 2,6 6.5 4.7
May ....: 34.3 6.0 18.7 .5 3.2 5.9 4.2
June ...: 34.7 6.2 17.7 .9 3.8 6.1 4.5
July ...:
Aug. ...:
Sept. ..:
Oct, ...
Nov. ...:
Dec. ..o

1/ Based on monthly prices reported by Bureau of Labor Statistics. 2/ Spread
between retail and wholesale prices. 3/ Spread between wholesale price of
bread and cost to baker of all ingredients. 4/ Spread between mill sales

value of flour and cost of wheat to miller. 5/ Charges for transporting,
handling, merchandising farm ingredients; processing non-wheat farm ingredients;
and cost to baker of non-farm ingredients. 6/ Returns to farmers for wheat,
lard, shortening, nonfat dry milk and sugar used in a l-pound loaf. 7/ Returns
to farmers for wheat, less imputed value of millfeed by-products. Between

July 1, 1964 and June 30, 1973, it includes value of commercial wheat marketing
certificate (70 cents a bushel from July 1, 1964-June 30, 1965 and 75 cents
thereafter).
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distributing bread accounts for about 50 percent of
the retail price, and has been the most important
element affecting the level and change in bread
prices. However, the baker’s margin was held down
and squeezed during 1973 and was the main reason
why retail prices increased so little in 1972 and early
1973. Then between the second quarter of 1973 and

14 MTS-194, AUGUST 1974

1974, the baker’s spread increased 4.6 cents,
accounting for more than half the increase in bread
prices during this period.

Retail, miller's, and other spreads also have
increased. Recently, the miller’s spread tends to vary
with farm value of wheat, rising to a record this year
as farm prices of wheat rose to record levels.



THE BILL FOR MARKETING FARM-FOOD PRODUCTS

By

Terry L. Crawford

than in 1972,

ABSTRACT

The marketing bill—an estimate of all costs and profits incurred in transporting,
processing, and distributing farm-food products—totaled $82.3 billion in 1973, up 5 percent
over 1972. This was about equal to the average increase of the past 10 years. Among major
cost components, labor accounted for almost half of thebill; packaging materials, 12 percent;
and transportation, 7 percent. Corporate firms derived $4.6 billion in before-tax profits from
marketing farm foods in 1973, almost 6 percent of the bill. Marketing costs and profits of
processors were $28.1 billion, more than a third of the total marketing bill. Costs and profits
of other agencies were $23.6 billion for retailing, $18.9 billion for eating places, and $11.7
billion for wholesalers. Consumer expenditures for farm food products rose 13 percent to
$132.2 billion in 1973. Farmers received $49.9 billion for farm-food products, 29 percent more

KEYWORDS: Marketing costs, food costs, farm value, food expenditures.

The marketing bill is an estimate of the total cost of
transporting, processing, and distributing U.S. farm-
originated foods purchased by civilian consumers. It
is the difference between consumer expenditures and
farm value (fig. 5). The marketing bill statistics
show the distribution of consumer expenditures
between the marketing system and farmers and the
distribution of marketing costs among commodity
groups, marketing agencies, and individual cost
components.!

This article presents consumer expenditures, farm
value, and the marketing bill for U.S. farm foods in
1973. Data are analyzed by commodity group, factors
affecting the rise in the bill, and cost components.

Consumer Expenditures

Consumer expenditures for farm foods represent
the market value of foods originating on U.S. farms
and purchased by or for civilian consumers in this
country. In 1973, civilian consumers spent $132.2

'For further information see, “Major Statistical Series of
the U.S. Department of Agriculture: How They are
Constructed and Used,” Volume 4, Agricultural Marketing
Costs and Charges, Agri. Handbook-365, U.S. Department
of Agriculture.

FARM-FOOD MARKETING BHL AND
CONSUMER FOOD EXPENDITURES
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Figure 5

billion on foods originating on U.S. farms, 13 percent
more than in 1972 (table 6). The increase in
expenditures reflected an increase of $11.2 billion in
farm value and $3.9 billion in the marketing bill.
Included in the total are expenditures for food in
retail stores, costs of food purchased in restaurants
and other away-from-home eating establishments,
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Table g.--Marketing bill, farm value, and consumer expenditures for domestic
farm~food products bought by civilians, 1947-73

Year : Expen??tures : Marketing bill : Farm27a1ue
Billion dollars
1947 e iviie i, . 41.9 22.6 19.3
1948 ... 0iunn. eeeseeal 44,8 24,9 19.9
1949 . it 43.4 26.0 17.4
1950 .. ittt i e 44,0 26,0 18.0
1951 . ieiii i oul 49,2 28.7 20.5
1952 ... .viiils, saeest 50.9 30.5 20.4
1953 it ittt : 51,0 31.5 19.5
1954 .. it 51,1 - 32.3 18.8
1955 L eeniiiiiiiiinnnes : 53.1 34,4 18.7
1956 iweinin et 55.5 36.3 19.2
1957 (it 58.3 37.9 20.4
1958 L. viirieniiiineanst 61.0 39.6 21.4
1959 ... e iiinn, ool 63.6 42 .4 21.2
1960 ..ovviivinnn... - 66.9 44,6 22.3
1961 ...ttt 68.7 45.7 23.0
1962 ... .l aet 71.3 47.6 23.7
1963 ... e 74,0 49.9 24,1
1964 ... ..., cesesnest 77.5 52.6 24.9
1965 ..... cesecesiosenasl 81.1 54.0 27.1
1966 .............. seesal 86.9 57.1 29.8
1967 ..o iviiiiiiiii, ool 89.2 60.4 28.8
1968 ... .. i, : 93,9 63.5 30.4
1969 ... it 98.8 65.1 33.7
1970 L.t 106.0 71.2 34.8
1971 ittt 110.7 75.4 © 35.3
1972 vieiiiiiiiinnines 117.1 78 .4 38.7
1973 3/ eeenvennieconeays 132.2 A 82.3 49,9

l/ Consumer expenditures for domestic farm-food products; excluded are
expenditures for imported foods, fish,and other foods not originating on U.S,
farms, alcoholic beverages, food consumed on farms where produced, and mili-
tary food purchases, Foods are valued at retail store prices except food sold
in the form of meals and those sold at less than retail prices which are
valued at the point of sale,

2/ The farm value is the gross return to farmers for products equivalent to
thogse sold to consumers. Values of inedible byproducts, nonfood products, and
exports are not included.

3/ Preliminary.

Note: Beginning with 1960, estimates are for 50 States.
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and the value of food served by schools, hospitals,
and other institutions.

Expenditures for meat products rose over 12
- percent in 1973. Although supplies of meat products
were down in 1973, increased demand and rising
meat prices combined to substantially increase
expenditures. Increased meat expenditures
accounted for more than a fourth of thetotal increase
in consumer expenditures for food in 1973 (tables 7)
and 8). Prices for meat products averaged 17 percent
higher last year than in 1972. The quantity of pork
available for purchase dropped 10 percent from 1972
to near the level of the late 1960’s. Beef purchases
were down 6 percent, reflecting lower beef slaughter:
Fruit and vegetable expenditures rose about 13
percent in 1973, due to higher prices. The quantity of
fruits and vegetables available for purchasedeclined.

Dairy product expenditures rose over 7 percent in
1973 although the quantity of dairy products
dropped slightly. Higher prices accounted for all the
increase in expenditures. o

Poultry and egg product expenditures rose 34
percent in 1973, the largest relative increase of any
group. A 3.3 percent decrease in volume of poultry
products, coupled with short supplies of red meat, led
to substantially higher prices and expenditures for
poultry. ,

Bakery product expenditures rose 9 percent, and
the market value of grain mill products increased 24
percent last year. The increases in expenditures for
bakery and grain mill products were attributed to
higher prices. Retail prices for these products
increased 11 percent in 1973, reflecting rising farm
prices of wheat following record export shipments.

Expenditures for other food products, including
fats and oils and sugar and confectionery products,
increased slightly less than all food expenditures.
The quantity of these foods available for purchase
declined slightly.

Expenditures for U.S. farm foods accounted for 14.6
percent of personal disposable income in 1973,
unchanged from 1972 (table 9). The marketing bill
share decreased to 9.1 percent. Farm value of U.S.
farm foods amounted to 5.5 percent of disposable
income, up from 4.8 percent in 1972. With the
exception of last year, the proportion of disposable
income spent for farm foods had declined steadily
since 1960. Thelong-term decline was shared between
both the farm value and the marketing bill (fig. 6).

Farm Value

Farmers received $49.9 billion for farm food
products in 1973, up 29 percent from 1972, which
accounted for threefourths of the increase in
consumer expenditures for farm foods in 1973. The
meat product group accounted for a third of the

CONSUMER FOOD EXPENDITURES, MARKETING BILL, AND
FARM VALUE AS A PROPORTION OF DISPOSABLE INCOME
% OF T ] | T T
DISPOSABLE Consumar expenditures g
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15 | , [ .
L__-—-_-____ Mrrkoling Ibi" n
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Figure 6

increase in total farm value, due largely to higher
returns for beef and pork. Other product groups also
showed larger farm values. The poultry product
group had the second largest total dollar gain in farm
value.

Most of the rise in total farm value was due to
higher farm prices. Output of many products showed
little change or declined from 1972. Overall, the farm
price-weighted volume index of farm foods marketed
declined 3.3 percent in 1973. This decline, coupled
with strong demestic demand fueled by rising
personal incomes, sent prices for U.S. farm foods up
sharply and raised farm value $11.2 billion, the
largest increase since the beginning of the annual
ERS series in 1947. The percentage increase in farm
value was double the largest previous increase of 14
percent in 1951.

The farm values of poultry and eggs and of grain
mill and bakery products each increased over 50
percent in 1973, the most of major food groups. Dairy
product returns increased the least at 15 percent.
Farm values of fruits and vegetables and meats were
about a fourth higher in 1973 than a year earlier.
Other food products, which include fat and oil
products, sugar, and confectionery items also
increased at a much faster rate than in the past,
reaching $4.8 billion in 1973.

Marketing Bill

The bill for marketing farm food products—the
difference between consumer expenditures and farm
value—amounted to $82.3 billion in 1973, up 5 percent
from 1972. This increase was more than the annual
increase in 1972 but was about equal to the average
annual increase for the past 11 years. The marketing
bill for all 7 food groups increased:
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Group Percentage change from 1972
Grain mill products . . . .. 15.7
Poultryandeggs. . . . . . . 11.0
Fruits and vegetables . .. 9.0
Meat . .. ..c v oo 2.7
Dairy + ¢ v v o o v v v v v oo 2.5
Bakery and cereal . .. .. 1.7
Other foods . .+« + v o s o 3.0

Meat products had the largest marketing bill
among the commodity groups, $20.1 billion, followed
closely by fruit and vegetable products (fig. 7).
Marketing charges for meat and fruits and
vegetables accounted for almost half of the total
marketing bill. Dairy products, bakery products, and
the other food group each account for around one-
eighth of the bill. Poultry and grain mill products
made up the rest.

MARKETING BILL AND FARM VALUE
BY PRODUCT GROUP, 1973

$ BIL. [ EXPENDITURES ¥ ——————
N Marketing bill ]
Farm value
30 -
20
10 |~ I — E] — By

FRUITS AND DAIRY SAKERY POULTRY MISC.

MEAT
PRODUCTS VEGETABLES PRODUCTS AND CEREAL AND EGGS  PRODUCTS

#POR DONESTIC FARK FOUDS PURCHATED BY U.5. CIVILIAN CONSUMEAS FOR CONSUMP TION BOTH AT HOME
AND AWAY FROM HOME.

However, in 1973, the volume of food marketed fell
short of 1972 levels.

Increased costs of marketing servicesaccounted for
slightly over half of the increase in the marketing bill
between 1961 and 1973 (fig. 8). Costs of marketing
larger quantities of food accounted for a third of the
growth in the marketing bill during 1961-73. Food
marketings rose 20 percent during this period,
slightly more than the rise in population. Increased
marketing services per unit of product accounted for
the smallest share of the bill’s increase since 1961,
about one-seventh. Changes in costs of providing
marketing services and the increased demand for
services reflect changes in economic conditions. Both
costs and demand have risen substantially during
recent years of general price inflation and growth in
real incomes. In addition, there has been a steady
increase in the volume of food marketed, except for
last year, due both to population increases and the
shift to greater consumption of higher valued food
items such as meats.

U.5. DEPARTMENT OF AGRICULTURE WEG. ERS 492-74 () ECONOMIC REIEARCH SERYICE

Figure 7

Factors Behind Marketing Bill Increase: Increases
in the marketing bill over the years havebeen due to
growth in volume of food marketed, increases in
marketing services, and the cost of performing these
services. Changes in the volume of food are the result
of growth in population and shifts in the mix of per
capita consumption. Increased marketing services
involve theuse of more highly prepared foods, such as
convenience foods, and more eating out. Increased
costs of marketing services reflect rising costs of
inputs such as labor and packaging materials.

Increased costs of marketing services accounted for
all of last year’s increase of $3.9 billion in the
marketing bill. This was the second time the cost of
providing marketing services accounted for all the
growth in the marketing bill. Normally, there are
increases in marketing charges for handling
additional volume and minor increases in the bill for
additional marketing services per unit of product.
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Figure 8

Cost Conponents of the Marketing Bill

Labor: Labor costs for marketing domestic farm
food products, nearly half of the marketing bill,
totaled $40.3 billion in 1973—up 7.2 percent from 1972
(table 10). Labor costs incurred by processors,
wholesalers, retailers, and away-from-home eating
establishments increased at an annual rate of 6
percent over the last decade. Labor employed in food
retailing and away-from-home eating
establishments accounted for slightly over half of
total labor costs in 1973. Labor in food processing
dccounted for about a third. Theremaining labor cost
was for wholesaling.

Labor cost includes wages and salaries of
employees, wage supplements, and tips received by
food service employees. Labor cost accounted for 49
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Table ?.--Marketing bill, farm value, and consumer expenditures by commodity group, for domestic farm-food products bought by civiliams,
1958-73

All farm foods

Meat products

Dairy products

Poultry and eggs

: Expendi=-:

: Marketing :

Year 1/ Farm Expendi- : Farm : Marketing : Expendis: ¥Farm : Marketing : Expendi-: Farm : Marketing
tures value ; bill tures value bill tures value bill tures value : bill

i Million dollars
1958 ....... 60,993 21,445 39,548 17,468 8,535 8,933 11,450 4,463 6,987 5.072 2,908 2,164
1959 ......: 63,619 21,216 42,403 18,093 8,135 9,958 11,843 4,580 7,263 4,841 2,580 2,261
1960 ......, 66,881 22,315 44,566 18,588 8,386 10,202 12,098 4,704 7,39 5,189 2,899 2,290
1961 ......:. 68,673 23,000 45,674 18,941 8,651 10,290 12,233 4,765 7,468 5,334 2,749 2,585
1962 ......: 71,318 23,662 47,656 19,703 9,195 10,508 12,427 4,766 7,662 5,463 2,793 2,670
1963 ....... 74,044 24,149 49,895 20,439 9,029 11,410 12,598 4,860 7,738 5,722 2,896 2,826
1964 ....... 77,503 24,872 52,631 21,418 8,972 12,446 12,938 5,011 7,927 5,872 2,908 2,964
1965 ..... .. 81,114 27,113 54,001 22,405 10,347 12,058 13,049 5,062 7,987 6,224 3,083 3,141
1966 ....... 86,923 29,767 57,156 25,096 11,608 13,488 © 13,606 5,575 8,031 7,242 3,636 3,606
1967 ......: 89,230 28,819 60,411 25,785 11,381 14,404 13,698 5,622 8,076 6,838 3,085 3,753
1968 ......: 93,879 30,412 63,467 26,914 11,987 14,927 14,576 5,91 8,635 7,199 3,337 3,862
1969 ......: 98,799 33,668 65,131 28,850 13,631 15,219 15,351 6,283 9,068 8,156 4,078 4,078
1970 ..e...: 105,965 34,774 71,191 31,384 14,104 17,280 16,175 6,779 9,396 8,324 3,924 4,400
1971 ....... 110,733 35,318 75,415 32,288 14,279 18,009 16,755 6,770 9,985 7,980 3,616 4,364
1972 ......: 117,104 38,703 78,401 36,664 17,053 19,611 17,731 - 7,271 10,460 7,640 3,111 4,529
1973 2/..... 132,153 49,926 82,227 41,161 21,017 20,144 19,049 8,329 10,720 10,257 5,231 5,026

. Fruits and vegetables Grain mill products Bakery products 3/ : Other foods

. Expendi-: Farm : Marketing : Expendi- : Farm : Marketing : Expendi-: Farm : Marketing : Expendi-: Farm : Marketing

tures value : bill tures value bill tures value bill : tures : value : bill

1958 ......f 12,950 3,085 9,865 2,642 612 2,030 6,149 797 5,352 5,262 1,045 4,217
1959 ....... 13,693 3,366 10,327 2,567 566 2,001 6,614 815 5,799 5,968 1,173 4,795
1960 ....... 14,673 3,497 11,176 2,565 555 2,010 6,828 883 5,945 6,940 1,391 5,549
1961 ....... 15,014 3,589 11,425 2,548 543 2,005 7,026 997 6,029 7,576 1,704 5,872
1962 ....... 15,785 3,596 12,189 2,555 564 1,991 7,357 1,072 6,285 8,027 1,675 6,352
1963 ......f 16,154 3,687 12,467 2,575 540 2,035 7,703 1,155 6,548 8,853 1,982 6,871
1964 .eeee.. 17,084 4,179 12,905 2,780 568 2,212 7,980 1,182 6,798 9,431 2,052 7,379
1965 ....... 17,782 4,520 13,262 3,045 619 2,426 8,193 1,256 6,937 10,416 2,226 8,190
1966 ....... 18,585 4,469 14,116 3,031 637 2,39 8,299 1,364 6,935 11,064 2,478 8,586
1967 ....... 19,290 4,492 14,798 3,258 636 2,622 8,855 1,314 7,541 11,506 2,289 9,217
1968 .oe.e.. 20,543 4,925 15,618 3,157 608 2,549 9,144 1,286 7,858 12,346 2,328 10,018
1969 ....... 20,718 5,160 15,558 3,247 608 2,639 9,400 1,317 8,083 13,077 2,591 10,486
1970 .ee.... 21,986 5,033 16,953 3,255 552 2,673 10,079 - 1,383 8,696 14,793 2,999 11,794
1971 ..e0e.. 23,166 5,209 17,957 3,222 562 2,660 11,665 1,572 10,093 15,657 3,310 12,347
1972 ....... 23,029 5,483 17,546 3,314 608 2,706 12,109 1,728 10,381 16,617 3,449 13,168
1973 2/..... 26,007 6,911 19,096 4,096 966 3,130 13,217 2,663 10,554 18,366 4,809 13,557

1/ Beginning with 1960, estimates are for 50 States, "Data for 1947-57 are published in MTS 174, August 1969.
~ r

2/ Preliminary.
3/ Farm value of bakery products includes farm values of flour, milk, eggs, fruit, lard, vegetable shortening, and
51 Farm values of these ingredients are not included in .farm values of other product groups.

sugar used in bakery products.
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Table §,--Marketing bill, farm value, and consumer expenditures for domestic farm-food products bought by civilians, 1958-73.

All farm food : Beef H Pork : Other red meats
Year 1/ : Expendi-: Farm : Marketing : Expendi-: Farm : Marketing : Expendi-: Farm ! Marketing : Expendi- : Farm : Marketing
B tures : value : bill : tures : value : bill : tures : value bill :  tures : value : bill
B e LT TR, Million dollars =--eccmmccmm e cc e ecd e mccmceemeccm e e e men o
1958 ....... 60,993 21,445 39,548 8,998.8 4,771.3 4,227.6  7,101.3 3,041.8 4,059.5  1,367.9 722.0 645.9
1959 ....... 63,619 21,216 42,403 9,419.8 = 4,936.0 4,483,8  7,380.4  2,547.5  4,832.9  1,292,9 651,5 641.3
1960 ....... 66,881 22,315 44,566 10,015.6  5,044,2 5,011.4  7,181.5 2,732.3  4,449,2  1,390.9 649.5 741.4
1961 ....... 68,673 23,000 45,674 10,233.5 5,098.2 5,135.4  7,367.2 2,924.4  4,442.8  1,340.3 628.4 711.7
1962 ....... 71,318 23,662 47,656 10,530.5 5,511.2  5,019,2  7,784.2  3,015.2  4,769.2  1,388.1  668.6 719.6
1963 .uuee.. 74,044 24,149 49,895 11,235.6  5,539.6 5,696.0  7,904.4 2,880.5 5,023.9  1,299.1 608.9 690.1
1964 v...... 77,503 24,872 52,631 12,152,9  5,544.3 6,608.6  7,911.2 2,841.5 5,069.8 1,353.9 586.2 767.6
1965 ......., 81,114 27,113 54,001 13,035.4  6,217.5 6,817.9  8,020.4 3,517.2 4,503,3 1,350.2 612.3 737.8
1966 ....... 86,923 29,767 57,156 14,539.0  7,127.6 7,411.,5  9,182.4 3,848.1 5,334.2  1,374.6 632.3 742.3
1967 ....... 89,230 28,819 60,411 14,983.2  7,276.4 7,706.8  9,493.4 3,526.5 5,966.9  1,308.4 578.1 730.3
1968 ....... 93,879 30,412 63,467 15,832.8  7,838.6 7,99.2  9,777.8 3,573.6 6,204,2 1,303.3 574.8 728.5
1969 .veee.. 98,799 33,668 65,131 17,285.9 8,941.4  8,344.6 10,268.6 4,103,1 6,165.6  1,295.4  586.6 708.8
1970 ....... 105,965 34,774 71,191 18,508.6  9,333.4  9,175.1 11,565.7 4,207.3 7,358.4  1,309.6 563.3 746.3
1971 ....... 110,733 35,318 75,415 19,411.6 10,145.0 9,266.6 11,522.3 3,568.0 7,954.3 1,354.1 566.0 788.1
1972 ......, 117,104 38,703 78,401 23,305.8 11,841.0 11,464.8 11,989.8 4,629.0 7,360.8 1,368.4 583.0 785.4
1973 2/ o.... 132,153 49,926 82,227 26,062.7 14,151.0 '11,911.7 13,720.7 6,299.0 7,421.7  1,377.5 567.0 810.5
. Fluid milk and cream : Other dairy products : Poultry - : Eggs
. Expendi-: Famm : Marketing : Expendi-: Farm : Marketing : Expendi-: Farm : Marketing : Expendi- : Farm : Marketing
tures : value : bill : tures : value : bill : tures : value : bill :  tures : value : bill
1958 ....... 6,743.5 2,701.9 4,041.6 4,706.5 1,761.1 2,945.4 2,594.8 1,391.0 1,203.9 2,477.1 1,517.0 960.1
1959 ....... 6,900.5 2,731.6 4,168.9 4,942.5 1,848.4  3,09.1 2,554.8 1,330.3 1,224.6 2,286.1 1,249.7 1,036.4
1960 ....... 7,109.8 2,819.7 4,290.1 4,988.2 1,884.3 3,103.9 2,711.2  1,433.9 1,277.3 2,477.8 1,465.1 1,012.7
1961 ....... 7,036.3  2,809.3 4,226.9 5,196.7 1,955.7 3,241.1 2,79%.0 1,305.1 1,488.9 2,540.0 1,443.9 1,096.1
1962 ....... 7,085.0  2,809,7 4,275.3 5,342.0 1,956.3 3,385.7 2,968.4 1,456,2 1,512.1 2,494.6 1,336.8 1,157.9
1963 ....... 7,185.0 2,863.3 4,321.7 5,413.0 1,996.7 3,416.3 3,127.9  1,492.9 1,635.0 2,594.0 1,403.1 1,191.0
1964 ....... 7,381.5 2,956.3 4,425,1 5,556.5 2,054.7 3,501.9 3,216.2  1,497.7 1,718.5 2,655.9 1,410.4 1,245.5
1965 vo.u.e. . 7,417.5 2,987.7 4,429.7 5,631.5  2,074.3 3,557.3 3,600.4 1,694.1 1,906.4 2.623.6 1,388.9 1,234.7
1966 ....... 7,815.9 3,276.1 4,539.8 5,790.1  2,298.9 3,491,2 4,189.4 1,855.7 2,333.7 3,052.6 1,780.3 1,272.3
1967 ..u.... 7,945.0 3,391.9 4,553.1 5,753.0 2,230.1 3,522.9 4,159.5 1,737.7 2,421.8 2,678.5 1,347.2  1,331.2
1968 .......8,243.6 3,522.9 4,720.7 6,332.4 2,418.1 3,914.3 4,293.4 1,832.8 2,460.5 2,905.7 1,504.2 1,401.4
1969 ....... 8,393.6 3,602.1 4,791.5 6,957.4  2,680.9 4,276.5 4,791.4  2,107.7 2,683.7 3,364.6 1,970.3  1,39.3
1970 .......8,641,1 3,801.0 4,840.2 7,533.9 2,978.0  4,555.8 5,034.5 2,081.8 2,952.6 3,289.6 1,842.2 1,447.4
1971 ....... 8,896.9 3,785.9 5,111.0 7,858.1  2,984.1 4,874.0 5,011.1 2,094.2 2,916.9 2,968.9 1,521.8 1,447.1
1972 .......9,121.8 3,799.2 5,322.5 8,361.0 3,250.5 5,110.5 4,762.6 1,677.9 3,084,6 2,877.5 1,433.1  1,444.4
1973 2/....; 9,589.8  4,246.2 5,343.6 9,201.6 3,849.9 5,351.7 6,201.2 2,733.8 3,467.5 4,055.7 2,497.2 1,558.5

Continued



Table 8,--Marketing bill, farm value, and consumer expenditures for domestic farm-food products bought by civilians, 1958-73--Continued.
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1/ Beginning with 1960, estimates are for 50 States.

2/ Preliminary.
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Table 9. = -Consumer expenditures, marketing bill, and farm value for domestic
farm-food products as a proportion of disposable income, 1958-73,

f Disposab]_e : . S. . farm foods .
Year : p?rsonal Consumer . Marketing . Farm
income expenditures .. . bill . value

Billion dollars

1958 .....0. t 318.8 61.0 39.6 21.4

1959 c..eeel t 337.3 63.6 42,4 21.2
1960 ....u0. ¢ 350.0 66.9 44,6 22.3
1961 ....... : 364.4 68.7 45.7 23.0
1962 ....... ¢ 385.3 71.3 47.6 23.7
1963 ....... : 404.6 74,0 49.9 24,1
1964 ...... o 438.1 77.5 52.6 24,9
1965 ....... ¢ 473,2 81.1 54,0 27.1
1966 ....... ¢ 511.9 86.9 57.1 29.8
© 1967 ...l 546.3 89.2 60.4 28.8
1968 ....... 591.0 93.9 63.5 30.4
1969 ....... : 634.4 98.8 65.1 33.7
1970 ..e.uee ® 691.7 106.0 71.2 34.8
1971 ..evel t 746.4 110.7 75.4 35.3
1972 ....... ¢ 802.5 117.1 78.4 38.7
1973 ..eivee ® 903.7 132.2 82,3 49.9

Percent of personal disposable income

1958 se0v o : - 19.1 12.4

6.7
1959 .oiene. ¢ -- 18.9 12,6 6.3
1960 ....... - 19.1 12.7 6.4
1961 ....... -- 18.8 12,5 6.3
1962 ...0e0s -- 18.5 12,4 6.1
1963 ....... ° - 18.3 12.3 6.0
1964 ....... -—- 17.7 12.0 5.7
1965 ....... ¢ - 17.1 11.4 5.7
1966 ....... -- 17.0 11.2 5.8
1967 ....... ¢ -- 16.3 11.0 5.3
1968 ....... ¢ -- 15.9 10.8 5.1
1969 ....... : -- 15.6 10.3 5.3
1970 cieeve. - 15.3 10.3 5.0
1971 .....ee - 14.8 10.1 4,7
1972 ..oieee -- 14,6 9.8 4.8
1973 ...vve. -- 14,6 9.1 5.5

-~ = not applicable,
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Table 10,--Cost components of the marketing bill for farm foods, 1959-73

‘ Rail and truck f Corporate profits

Labor : Packaging : transportation | Before f After

: Business
Year

1/ : materials : 2/ ! taxes " taxes : taxes 3/

X Billion dollars
1959 ... : 18.8 5.5 4,0 2,1 1.0 1.2
1960 ... : 19.7 5.4 4,1 2.1 .9 1.3
196t ... ¢ 19,9 5.8 4,2 2.3 1.1 1.4
1962 ... : 20.8 6.1 4,1 2.3 1.1 1,6
1963 ... * 21.3 5.9 4,2 2.4 1.2 1.7
1964 ... :+ 22,1 6,0 4.3 2.8 1.4 1.8
1965 ... : 23,3 6.2 4,2 3.0 1.6 2,1
1966 ... : 24,6 6.8 4,2 3.4 1.8 2,2
1967 ... : 25.9 7.2 4,3 3.4 1.8 2.3
1968 ... : 28.0 7.8 4,5 3.6 1.8 2,6
1969 ... : 30.4 8.0 4,6 3.6 1.6 2.6
1970 ... ¢ 32,3 8.5 5.2 3.6 1.6 2.9
1971 ,.. : 34,5 9.0 6.0 3.7 1.7 3,1
1972 ... ¢ 37.6 9.4 6.1 3.5 1.7 3.2
1973 4/. ¢ 40.3 10.0 6.1 4,6 2.1 3.3

: : : Repairs, :

‘Deprecia~-: Rent : Advertis-: bad debts, : Interest : Other Total

‘' tion : . (net) : ing : contribu- : (net) : 5/

P : : tions :

Billion dollars

1959 ... 1.4 1.1 1,2 0.7 0.2 6.2 42,4
1960 ... 1.5 1.1 1.3 o7 .2 7.2 44,6
1961 ... 1.6 1.2 i l.4 .8 .3 6.8 45,7
1962 ... 1.8 1.4 i 1,6 .8 .3 6.8 47.6
1963 ... 1.8 1.4 1.7 .9 .3 8.3 49.9
1964 ... 1.9 1.5 S 1.7 1.0 .3 9.2 52,6
1965 ... | 2.0 1.6 1.9 1.1 oA 8.2 54,0
1966 ... © 2,2 1.8 2,0 1.1 A 8.4 57.1
1967 ... ° 2.2 1.8 2.0 1.1 .6 9.6 60.4
1968 ... 2.1 2,0 1.8 1.2 .8 9.1 63.5
1969 ... 2,2 2.1 1.9 1.3 .9 7.5 65,1
1970 ... 2.5 2,3 2.0 1.5 1.1 9.3 71.2
1971 ... 2.6 2.4 2,1 1.6 1.2 9.2 75.4
1972 ... 2.8 2.5 2.2 1.7 1.2 8.2 78.4
1973 4/. 2,9 2,7 2.3 1.7 1.3 7.1 82.3

1/ Includes supplements to wages and salaries such as social security and unemploy-
ment insurance taxes and health insurance premiums., Also includes imputed earnings of
proprietors, partners, and family workers not receiving stated remuneration.

2/ Includes charges for heating and refrigeration. Does not include local hauling
charges., 3/ Includes property, social security, unemployment insurance, State income,
and franchise taxes, license fees, and other fees, but does not include Federal

income tax. 4/ Preliminary. 5/ Includes foodservice in schools, colleges, hospitals,
and other institutions and utilities, fuel, promotion, local for-hire transportation,
water transportation, and insurance.
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Table 11.--Indexes of labor cost for marketing farm-food products, 1959-73

: Total Hourly Unit Retail price-
Year : labor Man- labor labor weighted
: cost hours cost 1/ cost;i;: volume index
1967=100
1959 ..ieiiue.: 73 102 71 87 84
1960 ..........: 76 102 75 87 87
1961 ..ooieeeenr 77 99 77 87 88
1962 ..........: 80 98 82 89 90
1963 .. .00l 82 97 84 89 92
1964 ..........: 85 98 87 89 96
1965 ........ .0 90 99 91 94 96
1966 ..e...ve.e: 95 100 95 97 98
1967 ....00ee..: 100 100 100 100 100
1968 ..........: 108 101 107 106 102
1969 ... .o 117 103 114 113 104
1970 . ..vuveena: 125 102 123 118 106
1971 ... 0002 133 103 129 122 109
1972 cieveooo..: 145 105 140 131 110
1973 3/ceeveees: 156 105 151 147 106

1/ Hourly labor cost is the quotient
and man-hours worked.

of the indexes of total labor cost

2/ Unit labor cost is the quotient of the indexes of total labor cost and

the retail price-weighted volume index,

The volume index of farm food pro-

ducts is constructed by weighting the quantities consumed on a retail weight

basis by 1957-59 average retail prices.

3/ Preliminary,

percent of the marketing bill in 1973, compared with
48 percent in 1972, and 43 percent a decade ago
(fig. 9).

The increase in labor costs in 1973 came from
increases in both hourly labor costs and total man-
hours worked by employees of food marketing firms.
Hourly labor costs in food marketing increased 7.9
percent from 1972 to 1973, slightly more than the
average annual increase of 7.2 percent over the
previous 5 years (table 11).

Unit labor costs rose 12 percent in 1973, reflecting
the rise in hourly labor costs and a decline in
productivity. The decline in output per man-hour in
food marketing reflected a decrease in the volume of
food marketed as increases occurred in man-hours
worked.

Employment in food .marketing has gone up
gradually during the past decade as a result of
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increases in the volume of food handied by the
marketing system and increases in services per unit
of product. The farm food marketing system
employed 5.6 million workers (full-time equivalent
basis) in 1973, slightly more than in 1972. Additional
labor costdata arediscussed in the marketing agency
bill section of this article.

Packaging: The cost of packaging material used in
marketing farm foods rose to $10 billion in 1973, up
$0.6 billion, or about 6 percent, from a year ago. The
Department of Commerce estimates that the value of
packaging materials shipped for all uses (food and
nonfood) increased about 8 percent. Price increases
accounted for all the increases in value of material
used in 1973. Smaller volumes of farm foods,
particularly processed fruits and vegetables, resulted
in little change in the quantity of packaging
materials used in marketing farm foods. Food
packaging materials accounted for less than 40
percent of all packaging material shipments last
year, down from 42.5 percent in 1972.

Wholesale prices of many food packaging
containers rose sharply in 1973, reversing the period
of small price increases for food container materials
for 1971 and 1972. Wholesale price increases for all
materials increased about 11.5 percent last year.
Paper products were in tight supply during part of
1973. The last half of 1973 saw tightening supplies
and rising prices of petroleum-based packaging
materials, such as plastic wrap, trays, and cartons.
The full brunt of higher petroleum prices and supply
adjustments for packaging material can be expected
for 1974. Textile materials used as bagging and for
other uses declined in 1973, due in part to shifting use
of packaging material to more consumer-sized units
and less bulk packaging.

Rail and Truck Transportation: The estimated cost
of shipping farm food products by truck and rail was
$6.1 billion in 1973, unchanged from 1972. This figure
does not include intracity truck transportation or air
and water transportation for which no estimates are
available. Transportation costs accounted for 7
percent of the total marketing bill in 1973, slightly
less than in 1972,

Transportation rates increased an averageof about
4 percent last year. However, the quantity of farm
foods marketed to civilian consumers decreased
resulting inno changein the food transportation bill.

The Interstate Commerce Commission authorized
rail rate increases of 3 percent in August 1973and 1.9
percent in October 1973. These higher rates in
combination with increases authorized in October
1972 (4-6 percent) resulted in increased rail freight
rate averages in 1973. About 10 actions to authorize
increases have occurred in 1974, but most of these
have been to recover higher fuel costs and costs of
employee pension funds. The law on pension fund
contributions was changed to require the railroads to

make larger contributions so as to fully fund the
system. The increases authorized in the first 6
months of 1974, if fully effected by the railroads,
would total about 15 percent. Actual changes
occurring in 1974 are not yet available, but it is not
likely that all increases were put into effect.

Fuel priceincreases and reduced speed limitson the
highways, as well as increased wage rates, have
caused a very rapid escalation in costs to truckers.
Emergency rate increases have been authorized for
regulated truckers. Similarly, indications are that
rates on exempt truckers also haverisen sincethefall
of 1973.

Capital Costs: Capital costs, which include
depreciation, rent, and interest, totaled $6.9 billion in
1973, 8 percent of the total food marketing bill. These
costs rose about 6 percent in 1973, slightly more than
in other years. Interest rates on long-term Aaabonds,
an indicator of the costs of new long-term credit,
increased from 7.2 percent in 1972 to 7.4 percent in
1973, reversing the downtrend in money costs for
financing new plants and equipment in 1971-72. The
E. H. Boeckh Index of commercial and factory
building costs increased 6.6 percent from 1972 to
1973. Rising construction costs increased

- depreciation costs and commercial rental rates for

food marketing firms.

Advertising: Expenditures for advertising
amounted to almost 2 cents of each food dollar in
1973, about the same gs in other recent years.
Advertising for farm food in 1973 totaled $2.3 billien,
with food processors accounting for roughly half of
the expenditures. In 1973, expenditures for television
advertising were three times greater than those for
print media advertising. Fifteen years ago,
expenditures to advertise farm foods were roughly
equal in both media. Food advertising in general has
continued to increase during changes in business
activity.

Corporate Profits: Corporationsderived $4.6 billion
in profits before Federal income taxes from
marketing farm food products in 1973. This was $1.1
billion higher than in 1972. Sales were greater and
profit rates of corporations increased. After-tax
profits amounted to less than one-half of before-tax
profits in 1973.

Corporate profits amounted to 5.6 percent of the
marketing bill in 1973, up from 4.5 percent in 1972.
While profits are a relatively small proportion of the
marketing bill, they exceed many individual cost
components of the bill, such as depreciation,
advertising, and rent.

Business Taxes: In 1973, business taxes totaled
$3.3 billion—up 3 percent from 1972—but almost
double 10 years ago. Social Security payments have
risen as a result of increases in rates and the
maximum taxable income. Also, State and local tax
rates have risen sharply in recent years.
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At-Home Versus Away-From-Home Eating

The total marketing bill is divided into theat-home
bill and the away-from-home bill. The at-home
marketing bill is an estimate of charges for
transporting, processing, and distributing U.S. farm
foods purchased in food stores for use at home. The
away-from-home marketing bill is an estimate of the
costs and profits or transporting, processing,
distributing, and preparing food for sale or use in
publiceating places and institutions. It includes costs
and profits for food whether purchased for personal
consumption, on business or travel, or as part of
another service such as food served by airlines or
hospitals.

Expenditures: Consumer expenditures for food at
home were $93.9 billion in 1973, or 71 percent of total
U.S. farm food expenditures. Expenditures for food
consumed away from home were $38.3 billion, or 29
percent of total expenditures. Theseaway-from-home
food expenditures were up from 25 percent in 1963
(table 12).

Away-from-home eating is composed of two major
submarkets—public eating places and institutions.
Public eating places include restaurants, cafeterias,
snack bars, vending machine outlets, and other
eating places primarily operated for profit. In 1973,
they accounted for $29.4 billion of farm food
expenditures, or about three-fourths of the away-
from-home market. Expenditures in public eating
places grew relatively faster than food store sales
between 1964 and 1973, increasing the away-from-
home share of expenditures for U.S. farm foods.
~ Until the last 3 years, institutions grew at an even
faster rate than public eating places. Institutions,
including schools, colleges, hospitals, rest and
nursing homes, and airlines, served food valued at
$8.9 billion in 1973 and accounted for about 7 percent
of total farm food expenditures. Decreased school
enrollment and a decline in hospital patients have
slowed the growth in institutional feeding.

Marketing Bill: The marketing bill for at-home
eating accounts for a smaller proportion of consumer
food expenditures than that for away-from-home
eating. The at-home marketing bill amounted to $53.3
billion in 1973—57 percent of consumer expenditures
for food bought foruseathome. In contrast,theaway-
from-home bill of $29 billion accounted for 76 percent
of away-from-home consumer expenditures for food
in 1973. This contrast reflects the added cost of
preparing and serving food consumed away from
home. In 1973, public eating places incurred
marketing costs of $22 billion, and institutions, $7
billion.

Farm Value: The at-home market represented four-
fifths of total U.S. farm value, while public eating
places accounted for another 14.8 percent, and
institutions, the remainder. However, the farm value
of food consumed away from home increased 121
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percent between 1964-73, compared with a 96 percent
increase for food consumed at home.

Commodity Use: In 1973, meat products
represented the largest share of both at-home and
away-from-home food expenditures * (table 13).
However, meat represented a larger proportion of
food consumed away from home (42 percent) than
food used at home (27 percent).

The importance of various food groupsbetween the
at-home and away-from-home markets differs
primarily because of the relative importance of
different meals. Breakfasts and dinners make up a
larger proportion of meals served at home than of
meals served in restaurants, where the away-from-
home market serves a larger proportion of lunches.
Fruits and vegetables, which are served more often
with full meals than with sandwich-type lunches,
account for about a fourth of expenditures of food
consumed at home versus 10 percent of expenditures
away from home.

There are differences in the commodity mix within
the away-from-home market. Meat accounts for a
larger share of food consumed in public eating places
than in institutions. The opposite is true of fruits and
vegetables, which are moreimportant in institutions.
Again, the difference in the proportion of meal types
served is the prime reason for differences in
composition of expenditures. Other food items, such
as poultry, bakery, dairy, grain mill, and other food
products, vary less between the two markets.

Marketing Bill for Marketing Agencies

Marketing agencies perform the functions of
processing, wholesaling, and distributing food
products. The marketing bill of marketing agencies
and the labor and corporate profit components are
shown in table 14 for 1958-73.

Food processors took the largest share of the total
marketing bill in 1973, accounting for $28 billion, or
34 percent, of the total bill (fig. 10). The processors’

AGENCY COMPONENTS OF THE MARKETING BILL
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Table 12.-~Consumer expenditures, marketing bill, and farm value, for U, S. farm
foods, at-home and away-from-home, 1963-73,

Away-from-home

Year : Total : At-home 2/ : o447 ¢ Public eating : Institutions
: : : places 3/ : 4/

Billion dollars

Consumer expenditures

1963 vvvvn i 74,0 56.0 18.0 14.0

4,0
1964 .00 77,5 58.5 19.0 14,8 4,2
1965 ..... : 8l.1 60.2 20.9 16,1 4,8
1966 ..... : 86.9 64.0 22,9 17.8 5.1
1967 ..... : 89.2 64,2 25,0 19.4 5.6
1968 ..... : 93.9 67.4 26,5 20.5 6.0
1969 ..... : 98.8 70.4 28.4 21.9 6.5
1970 ..... : 106.0 74.6 31.4 23.8 7.6
1971 ..... : 110.7 77.6 33.1 25.0 8.1
1972 ..... ¢ 117.1 82,1 35.0 26.8 8.2

8.9

1973 1/... : 132,2 93.9 38.3 29,4

Marketing bill

1963 ..... : 49.9 35.9 14,0 10.9

3.1
1964 ..., ¢ 52.6 37.8 14,8 11,6 3.2
1965 ..ieus 54,0 38.1 15.9 12,3 3.6
1966 ..... : 57.1 39.8 17.3 13,5 3.8
1967 ..... ¢ 60.4 40.8 19,6 15,2 4,4
1968 ..... : 63.5 42,7 20.8 16.1 4.7
1969 ..... .: 65.1 43,1 22,0 17.0 5.0
1970 ..., ¢ 71.2 46,2 25.0 18.8 6,2
1971 s..ee 75.4 48,7 26.7 19.9 6.8
1972 ..... ¢ 78.4 50.7 27.7 21,0 6.7

7.0

1973 /... : 82,3 53.3 29.0 22,0

Farm value

1963 ..... ¢ 24,1 20.1

4,0 3.1 0.9
1964 ...00 = 29.9 20.7 4,2 3.2 1.0
1965 .o0es 27.1 22,1 5.0 3.8 1.2
1966 ..... ¢ 29.8 24,2 5.6 4,3 1.3
1967 ..0s. ¢ 28.8 23.4 5.4 4,2 1,2
1968 ..... @ 30.4 24,7 5.7 4.4 1.3
1969 ..... 33,7 27.3 6.4 4,9 1.5
1970 ...00v ¢ 34.8 28,4 6.4 5.0 1.4
1971 ..... ¢ 35.3 28.9 6.4 5.1 1.3
1972 ..... : 38.7 31.4 7.3 5.8 1.5

9.3 7.4 1.9

1973 1/... ¢ 49.9 40,6

1/ Preliminary, 2/ At-home is food consumed from the home food supply (primarily
purchased from retail food stores). 3/ Includes restaurants, cafeterias, smack bars,
and other eating establishments., 4/ Includes the value of food served in hospitals,
schools, colleges, rest and nursing homes, and other institutionms.
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Table 13.--Consumer expenditures, marketing bill, and farm value for at-home
and away-from-home consumption, by commodity group, 1973 1/

: : Away-from-home 2/
Commodity * Total ° At-home * Public
: : : Total : eating @ Institutions
: places :
Million dollars
. Consumer expenditures
Meat .eveeeiaceeessos : 41,161 24,945 16,216 = 12,852 3,364
Poultry products ... : 10,257 7,456 2,801 2,032 769
Dairy products ..... : 19,049 13,908 5,141 3,465 1,676
Fruits and vegetables: 26,007 22,022 3,985 2,769 1,216
Grain mill produg¢ts .: 4,096 3,363 733 456 277
Bakery products .....: 13,217 9,101 4,116 3,375 741
Miscellaneous .......: 18,366 13,062 5,304 4,464 840
Total .eeevvvvoess:132,153 93,857 38,296 29,413 8,883
: Marketing bill
Meat ................; 20,144 9,075 11,069 8,561 2,508
Poultry products ..... 5,026 2,866 2,160 1,508 652
Dairy products ......: 10,720 6,893 3,827 2,536 1,291
Fruits and vegetables. 19,096 16,235 2,861 1,989 872
Grain mill products .. 3,130 2,458 672 414 258
Bakery products ...... 10,554 6,826 3,728 3,060 668
MiscellaneousS .e.e...: 13,557 8,860 4,697 3,966 731
Total .eeeeescases: 82,227 53,213 29,014 22,034 6,980
Farm value
Meat ................; 21,017 15,870 5,147 4,291 856
Poultry products ...., 5,231 4,590 641 524 117
Dairy products ....... 8,329 7,015 1,314 929 385
Fruits and vegetables, 6,911 5,787 1,124 780 344
Grain mill products ., 966 905 61 42 19
Bakery products ...... 2,663 2,275 388 315 73
Miscellaneous ........ 4,809 4,202 607 498 109
Total ceeeeeeecess. 49,926 40,644 9,282 7,379 1,903

1/ Preliminary.

2/ See table 12 for description of away-from-home consumption,
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Table l4--Marketing bill for farm foods and labor and profit components, by marketing agency, 1958-73

Total Processors Wholesalers and assemblers
: : Profits : : : : Profits : : : : Profits : :

Year : Marketing : before : Labor : Other : Marketing : before : Labor : Other : Marketing : before : Labor : Other

bill : taxes : cost : costs bill : taxes : cost : costs bill : taxes : cost : costs

Million dollars
1958 .. 39,548 1,887 18,016 19,645 17,743 1,138 6,483 10,122 5,211 229 2,536 2,446
1959 .. 42,408 2,065 18,779 21,564 19,054 1,124 6,769 11,061 5,267 259 2,622 2,386
1960 .. 44,565 2,100 19,650 22,815 19,202 1,180 7,053 10,969 5,525 273 2,658 2,594
1961 . 45,674 2,163 19,892 23,619 19,771 1,286 7,171 11,314 5,618 302 2,636 2,680
1962 47,656 2,198 20,763 24,695 19,870 1,250 7,373 11,247 6,008 329 2,683 2,996
1963 .. 49,895 2,423 21,316 26,156 19,762 1,578 7,415 10,769 6,470 277 2,685 3,445
1964 ... 52,631 2,806 22,100 27,725 21,184 1,656 7,590 11,938 6,466 409 2,770 3,287
1965 ,. 54,001 3,007 23,337 27,657 20,473 1,800 7,947 10,726 6,724 419 2,924 3,381
1966 ... 57,156 3,403 24,636 29,117 20,970 2,089 8,327 10,554 7,346 467 3,115 3,764
1967 . 60,411 3,380 25,897 31,134 23,560 1,910 8,821 12,829 7,612 491 3,360 3,761
1968 . 63,467 3,605 28,012 31,850 24,434 1,980 9,333 13,121 8,136 599 3,652 3,885
1969 .. 65,131 3,559 30,406 31,166 24,202 1,883 10,119 12,200 8,456 637 3,959 3,860
1970 .. 71,191 3,603 32,336 35,252 25,261 1,966 10,508 12,787 8,930 648 4,216 4,066
1971 ... 75,415 3,684 34,477 37,254 26,718 2,095 10,900 13,723 9,488 730 4,597 4,161
1972 ... 78,401 3,470 37,642 37,289 28,021 2,204 11,651 14,166 10,266 656 4,991 4,619
1973 ... 82,227 4,571 40,371 37,285 28,060 2,842 11,819 13,399 11,744 980 5,283 5,481
Retailers Fating places and institutions “Share of total marketing bill
: : Profits : : : : Profits : : : : :

Year : Marketing : before : Labor : Other : Marketing : tefore : Labor : Other : Processors: Whole- : Retailers: Eating

bill : taxes : cost : costs bill : Laxes : cost : costs . salers : places

------------------------------------- Million dollars--------=-=-c-ce-moo --------------Percent----------u---

1958 ... 8,648 428 4,977 3,243 7,946 92 4,020 3,834 448 13.2 21.9 20.1
1959 .. 9,589 452 5,131 4,006 8,493 130 4,257 4,106 449 12.4 22.6 20.1
1960 . 10,951 450 5,413 5,089 8,888 197 4,526 4,165 43.1 12.4 24,6 19.9
1961 . 11,621 425 5,380 5,816 8,664 150 4,705 3,809 43.3 12.3 25.4 19.0
1962 . 12,495 469 5,616 6,410 9,283 150 5,091 4,042 41.7 12.6 26.2 19.5
1963 . 13,458 449 5,909 7,099 9,998 119 5,307 4,572 40,0 13.0 27.0 20.0
1964 . 15,240 561 6,126 8,553 9,741 179 5,614 3,948 40,2 12,3 29.0 18.5
1965 ...: 16,087 539 6,405 9,143 10,717 250 6,061 4,406 37.9 12.4 29.8 19.9
1966 ...: 17,054 551 6,644 9,859 11,786 296 6,550 4,940 36.7 12.9 29.8 20.6
1967 .. 16,698 607 6,917 9,174 12,541 373 6,799 5,369 39.0 12.6 27.6 20.8
1968 ... 17,625 663 7,424 9,538 13,272 363 7,603 5,306 38.5 12.8 27.8 20.9
1969 ... 18,201 679 8,139 9,383 14,247 360 8,189 5,698 37.1 13.0 28.0 21.9
1970 .. 20,738 719 8,808 11,211 16,262 270 8,804 7,188 35.5 12.6 29.1 22.8
1971 ... 21,631 555 9,599 11,477 17,578 305 9,381 7,892 35.4 12.6 28.7 23.3
1972 ...: 22,390 266 10,565 11,559 17,724 344 10,435 6,945 35.7 13.1 28.6 22.6
1973 ...: 23,572 348 11,508 11,716 18,851 400 11,761 6,690 34,1 14.3 28.7 22.9




agency bill has declined in importance since 1958,
from nearly 45 percent to the 1973 share of 34 percent.
However, the processors’ agency marketing bill
increased from about $18 billion in 1958 to $28 billion
in 1973—an annual rate of 3 percent.

Labor costs accounted for nearly 42 percent of the
processors’ bill in 1973, compared with less than 37

percent in 1958, Profits before taxes accounted for 10

percent. Corporate profits account for a larger share
of the processing agency bill than that of any other
food marketing agency bills, due partly to thegreater
predominance of ~corporate ownership among
processors than among wholesalers and retailers.
Food wholesaling charges, amounting to $11.7
billion, accounted for the smallest share of the total
marketing bill in 1973. Wholesaling costs and profits
reached a share of the total marketing bill of over 14
percent in 1973. Labor costs accounted for nearly 45
percent of wholesaling charges in 1973, the third
largest share of an agency bill. Wholesalers’ profits
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before taxes at 8 percent ranked second to processors’
as a share of an agency bill in 1973,

Retail food stores had the second largest agency
bill in 1973—nearly 24 billion. Retailiers’ share of the
total marketing bill increased from 22 percent in 1958
to 29 percent in 1973, with most of the increase
occurring in 1973. Labor costs of $11.5 billion
accounted for slightly more than 48 percent of the
agency bill,

Eating places and institutions have also increased
their share of the total marketing bill, particularly
since 1964. In 1973, their charges amounted to $18.9
billion, or 23 percent of the marketing bill. While the
marketing bill for eating places was next to the
smallest, their,labor costs, totaling $11.8 billion, were
the relatively highest cost component forany agency.
Labor cost last year accounted for nearly 62 percent
of the agency bill for eating places and institutions,
up from 51 percent in 1958. The 1973 profit share was
2.1 percent.



Table 15.--The market basket of farm foods by product group:

spread, and farmer's share of retail cost,

Retail cost, farm value, farm-retail

1973 1974
Item
I 11 111 | I 1T
; --------------------------------- Dollaxg =---=cmecrme e cd e m—caeaa
Retail cost
Market basket .............’ 1,413.83 1,497.05 1,603.67 1,634,65 1,720.02 1,730.83
Meat oovecenvniannenionns’ 477,90 507.99 559,87 547.65 560,14 515.94
Dairy sioeeecoreoeananias’ 234,15 239,60 246,09 275,94 292,30 302.92
POULEEY vevosverorannanas’ 59.89 70.25 89,01 69.33 72,27 65.53
EGEB -oteerencacanancsans’ 50,24 49,80 62,88 62,61 66,40 50,14
Bakery and cereal:

211 ingredients .......’ 195,73 203.51 211.46 243,40 259.34 275.57
raln .eceveosecanrinene’ —_— — - - —— --
Fresh fruits ............” 60,62 66.58 71.55 68.70 68.51 72,38
Fresh vegetables ........”  100,9 118.95 117.18 100,58 116,19 138,42
Proc., fruits and veg. ...’ 130,25 133.16 134,81 142,66 151,82 160,51
Fats and oils ....... eeeel 44,55 46,58 49.61 59.35 64.16 72.46
Miscellaneous ..eeveecses : 59,53 60.63 61,21 64,43 68.89 76.96

Farm value
Market basket ..... Ceeranes 625,66 674.28 778.85 721.89 776.98 697.53
Meat eeveeevvarearensenass 303,83 322.24 380.97 321,17 326.39 275.84
DAity eevvrnesenns ceeesest 112,80 114,69 124.28 143,69 156,07 150,72
POULLTY soeevonoroonansos 34,00 40,48 57.56 37.69 39.96 34.90
EZES eoneoevsrescsnannans 33.45 33.25 46,23 44,14 46,83 32,11
Bakery and cereal:
All ingredients .oee...® 38.00 41,52 50,71 59,78 71.74 56.66
Grain .veeevesersesaans’ 29,75 31.75 39.78 48.10 57.82 43,02
Fresh fruits .eeeesecnses’ 20.93 23.89 21,44 20,43 20.12 22.46
Fresh vegetables .v..es0s” 36.18 46,40 40,09 30,31 40,41 47,70
Proc. fruits and veg. ...- 24.35 24.75 25.82 28.49 32.47 34,42
Fats and 0118 .esvceevs.s : 12.39 16.85 20.67 24,16 29,21 29.67
Miscellaneous .eseeeseces’ 9.73 10.21 11.08 12.03 13.78 13.05
Farm-retail spread
Market basket ..oeesvecensen 788.17 822,77 824.82 912,76 943,04 1,033,30
Meat .evierecenenvosnanas’ 174,07 185.75 178,90 226,48 233,75 240,10
Dally vevoveeronseenances 121,35 124,91 121.81 132,25 136.23 152,20
POULELY tvrervnnscnnnnces 25,89 29,77 31,45 31.64 32.32 30.63
EZES +nees coenee cereeanast 16.79 16.55 16,65 18.47 19.57 18,03
Bakery and cereal:

All ingredients ....... 157,73 161.99 160.75 183,62 187.60 218,91
(€5 o B+ ~— - - - - -
Fresh fruits ....... ceeedt 39.69 42,69 50.11 48,27 48.39 49,92
Fresh vegetables ........° 64,78 72,55 77.09 70,27 75.78 90.92
Proc, fruits and veg. ...°  105.90 108.41 108,99 114,17 119.35 126.09
Fats and 0ils ...........° 32.16 29.73 28.94 35,19 34,95 42,79
Miscellaneous ....... ceedt 49,80 50,42 50,13 52,40 55,11 63.91

Farmer's share
R et e et bttt Percent «--m-c-cccccccmnmmnmeec e —ac——ae e
Market basket ..eviecessn ceen 44 45 49 44 45 40
Meat vuveennonennns ceeree, 64 63 68 59 58 53
DALTY vovrnarrornennconen, 48 48 50 52 53 50
POUultXy .oeeeevenonnss ees 57 58 65 54 35 53
EGE8 vevvevesvonannns vees 67 67 74 70 71 64
Bakery and cereal:
All ingredients ......., 19 20 24 25 28 21
Grain veveeienreniins . 15 16 19 20 22 16
Fresh fruits ............ : 35 36 30 30 29 31
Fresh vegetables ......... 36 39 34 30 35 34
Proc. fruits and veg. ..., 19 19 19 20 21 21
Fats and o118 ,uvuuevvnasn, 28 36 42 41 46 41
Migcellaneous ......eeess. 16 17 18 19 20 17
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Table 16.--Farm food products: Retail price, farm value, byproduct allowance, farm-retail spread, and farmer's share of retail

price, second quarter 1974,

: : : Net : :
: i : . . : Retail ?:g;s : Byproduct : farm : Fazmtl :Farmer's
Product . Farm equivalent . Retail unit ; price ' yalue ; allowance z va}7e 3 :gr:;d 3 share
Cents Percent
Beef, Choice grade ....: 2.28 1b. Choice cattle ....: Pound : 134,5 89.0 7.3 81.7 52.8 61
Lamb, Choice grade ....: 2,43 1b. lamb .............: Pound : 134.6 99.1 14,7 84.4 50.2 63
POTK vovevcnnncnnns ‘wee.: 1.97 1b. hog +e+veeveeesse.t Pound : 99.3 53.3 5.4 47.9 51.4 48
Butter ......ececee....: Milk for butter ........... :  Pound : 93.6 161.5 109.4 52.1 41.5 56
Cheese, American proc. : Milk for American cheese ..: % pound : 75.3 35,0 .7 34.3 41.0 46
Ice cream .............: Cream, milk, and sugar ....: % gallon : 105.2 - -- 34,7 70.5 33
Milk, evaporated ...... : Milk for evaporating ...... :14%-ounce can : 28.5 - -- 15.0 13.5 53
Milk, fresh: : : :

Sold in stores .......: 4.39 1b. Class I milk .....: % gallon :  80.1 - -- 43.4 36.7 54
Chicken, frying ....... : 1.41 1b. broiler ..........: Pound ;53,0 -- - 28.7 24.3 54
Turkey «eeeveeeeseseess: 1.28 1b. turkey ...........: Pound :  71.5 -- -- 32.2 39.3 45
Eggs, Grade A Large ...: 1.03 dozen .....evevvvv....: Dozen : 68.5 - -- 43.9 . 24,6 64
Bread, white: Lo : :

All ingredients ......: U.S. farm ingredients ,,., : Pound : 3404 - -- 6.2 28.2 18

Wheat .veveineenennns : .867 1b. wheat ....e.ce... : Pound : -- 5.2 .7 4.5 29.9 13
Bread, whole wheat ....: .708 1b. wheat ,...ee.e... : Pound : 52,0 -- - 6.7 45,3 13
Cookies, sandwich .....: .528 1b. wheat ,,,........ : Pound : 69.4 -- -- 11.7 57.7 17
Corn flakes ...........: 2.87 1b. yellow corn ,.,... : 12 ounces : 38.9 12.9 8.6 4.3 34.6 11
Flour, wheat ..........: 6.85 1b. wheat ,....0ce00. ¢ 5 pounds : 106.5 42,1 5.7 36.4 70,1 34
Rice, long grain ......: 1.59 1lb. rough rice ,,.... : Pound . 53,2 24,5 2.2 22.3 30.9 42
Apples ................: 1.04 1b. apples ...ccinnn.t Pound : 35.0 - == 12.6 22.4 36
Grapefruit ............: 1.03 grapefruit ...........: Each ;. 18.7 -- -- 4.1 14.6 22
Lemons «......eeeeenee.: 1.04 1b. lemons ...........: Pound : 41,0 - -- 10.1 30.9 25
Oranges .....eveeveesee.t 1.03 dozen oranges ........ : Dozen : 108.3 - == 24,0 84.3 22
Cabbage «.....cevvc.0..: 1.08 1b. cabbage ..........: Pound ;. 16.8 -- -- 4.9 11.9 29
CATTOES weevevnonanenns : 1.03 1b. CATTOLS +evevennnn :  Pound : 21.8 -- -- 7.3 14.5 33
Celery eeeeceeveannns ..: 1.08 1b. celery ...........: Pound ;23,5 - -- 6.7 16.8 29
Cucumbers .............: 1.09 1b. cucumbers ........: Pound :  35.6 -- - 14.0 21.6 39
Lettuce ..c.ccun... weees: 1.88 1b. lettuce ....eev.nn : Head : 45.2 - == 13.3 31.9 29
Onions ...eeveeeevevees: 1.06 1b. onions .eeeievenna Pound : 20.5 = - 5.2 15.3 25
Peppers, green ........: 1.09 1b. peppers ..........: Pound : 63.1 - - 25.7 37.4 41
Potatoes «c.ceeeeancannn : 10.42 1b. potatoes ........ : 10 pounds : 223.5 - - 81.8 141.7 37
Tomatoes .....eeeeeaee.t 1.18 1b. tomatoes ...... el Pound : 58.2 - - 23.5 34.7 40

Continued--
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Table 16.--Farm food products:

Retail price, farm value, byproduct allowance, farm-retail spread, and fammer's share of retail
price, second quarter 1974, -
: : : ., ° Gross : ¢ Net * Farm- ¢ .
Product : Farm equivalent ! Retail unit ° Re?all farm : Byproduct * farm ° retail :Farmer's
i : : price : value : allowance : va%7e H spread : share
: H : Cents Percent
Peaches, canned ....... : 1.52 1b. Calif. : :
: ecling .. ....iiiiievneeee . Noo 25 can  : 48.7 -- -- 8.9 39.8 18
Pears, canned .........: 1.81 1b. pears for canning : No., 2% can : 61.3 - -- 13.0 48.3 21
Beets, canned ......... : 1.19 1b. beets for camning : No. 303 can : 27.0 - -- 1.7 25.3 6
Corn, canned ..........: 2.25 1b. sweet corn ....... : No. 303 can : 27.5 - -- 3.1 24,4 11
Peas, canned .......... : .725 1b. peas for canning .: No. 303 can : 29,9 - - 4.4 25.5 15
Tomatoes, canned ......: 1.515 1b. tomatoes for : :
: canning ........ccce0ve...: No. 303 can : 28.8 -- -- 3.2 25.6 11
Lemonade, frozen ......: .834 1b. lemons for : . :
: processing .......c.c......: 6-ounce can : 16,1 - . 3.9 12.2 24
Orange juice, frozen ..: 3,281b. oranges .......... : 6-ounce can 25.5 - - 9.2 16.3 36
Potatoes, french H :
fried, frozen ........: 1.41 1b. potatoes ......... : 9 ounces : 21,0 - - 7.8 13.2 37
Peas, frozen .......... : .68 1b. peas for canning ..: 10 ounces 25.8 - -- 4,2 21.6 16
Beans, dried ..........: 1.04 1b. dry beans ........ : Pound 80.0 - - 40.9 39,1 51
Margarine ............. : Soybeans, cottonseed, and .:
: milk +ovievveeeenneennas..  Pound : 53,9 41.0 18.2 22.8 31.1 42
Peahut butter .........: 1.21 1b. peanuts .......... : 12-ounce jar : 58.9 - - 20,0 38.9 34
Salad and cooking oil .: Soybeans, cottonseed, and .: :
T COTM vevennennneacnennnanst 24~0z. bottle : 102.0 81.4 44,5 36.9 65.1 36
Vegetable shortening ..: Soybeans and cottonseed ...: 3 pounds : 171.7 145.9 65,8 80.1 91.6 47
Sugar .................: Sugar beets and cane ...... : 5 pounds : 126.9 37.3 2,2 2/ 35.1 2/ 91.8 28
Spaghetti, canned ..... : Wheat, tomatoes, cheese, : : - -
: and SUBAT ......ecve......:15%-0uUnce can : 22,0 - - 3.1 18.9 14

1/ Payment to farmers for equivalent quantities of farm products

in processing.

2/ Net farm value including Government payments to producers was
spread less Government processor tax was 89.1 cents.

(gross farm value) minus imputed value of byproducts obtained

38.8 cents with a farmer's share of 31 percent,

Farm-retail
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Table 17 .~-Farm food products:

Retail price, farm value, farm-retail spread,

and farmer's share of retail price, second quarter 1974,
first quarter 1974 and second quarter 1973,

Product 1/

: Retail unit :

Retail price

Farm value

Farm-retail spread

Farmer's share

11

I 11 11 1 11 11 I 1T : 1II I 11
: 1974 1974 1973 1974 1974 1973 1974 1974 1973 : 1974 1974 1973
------------------------------------- Cents ======--ecccccceccccccamaecccccern ~-ewew-=- Percent =e-------
Beef, Choice .....c.0t Pound :134.5 145.1 135.8 81,7 92.1 92.7 52.8 53.0 43,1 61 63 68
Lamb, Choice ........ : Pound :134.6 136.3 134,0 84.4 80.7 71.7 50.2 55.6 62.3 63 59 51
Pork ceievcecns ceeaeat Pound : 99.3 115.2 103.1  47.9 66,0 64.8 51.4 49,2 38.3 48 57 63
Butter ....... cesecaat Pound : 93.6 97.5 85.2 52.1 66,2 51.3 41,5 31.3 33.9 56 68 60
Cheese, American : .
process serevsecas : % pound 1 75.3 72.6 58.4 34.3 39.0 27.2 41.0 33.6 31.2 46 54 47
Ice cream ...... eeneet % gallon :105.2 100.8 88.6 34.7 40.4 29.5 70.5 60.4 59.1 33 40 33
Milk, evaporated ....:l4%-ounce can: 28,5 26.7 21.9 15.0 15.1 10.4 13.5 11.6 11.5 53 57 47
Milk, fresh: : :
% gallon
Sold in stores ....: % gallon 80.1 77.5 62,6 43,4 42,6 32.4 36.7 34,9 30.2 54 55 52
Chicken, frying .....: Pound 53.0 58.4 58.3 28.7 32,5 33.4 24,3 25.9 24.9 54 56 57
TUrkeY seeveeccsenes . Pound 71.5 81.8 68.5 32,2 42.5 41.5 39.3 39.3 27.0 45 52 61
Eggs, large Grade A . Dozen 68.5 91.0 68.9 43.9 64,2 46,0 24,6 26,8 22.9 64 71 67
Bread, white: : :
All ingredients ...: Pound D 34.4 32.8 26,2 6.2 8.3 4.9 28.2 24.5 21.3 18 25 19
Wheat ..... ceeeanaat Pound H— - - 4.5 6.5 3.6 29.9 26.3 22.6 13 20 14
Bread, whole wheat ..: Pound : 52,0 49,6 41.4 6.7 7.3 4.4 45.3 42,3 37.0 13 15 11
Cookies, sandwich ...: Pound T 69.4 63.0 56.5 11.7 13.0 8.1 57.7 50.0 48.4 17 21 14
Corn flakes .........: 12 ounces : 38.9 36.4 31.9 4.3 4,5 3.2 34.6 31.9 28.7 11 12 10
Flour, white ........: 5 pounds :106.5 101.9 68.8 36.4 52.6 29.0 70.1 49,3 39.8 34 52 42
Rice, long grain ....: Pound ¢ 53.2 51.5 26.7 22,3 24.2 12.3 30.9 27.3 14.4 42 47 46
AppPles siceencaccenaat Pound : 35.0 32,2 31.0 12.6 10.9 13.0 22.4 21.3 18.0 36 34 42
Grapefruit ..........: Each : 18,7 18.2 18.1 4,1 3.5 4.4 14,6 14,7 13.7 22 19 24
LemONS svvssasonsesost Pound : 41,0 41.5 36.4 10.1 11.6 8.9 30.9 29.9 27.5 25 28 24
0ranges ...eeees ceeast Dozen :108.3 104.7 102.1  24.0 25.3 21.9 84.3 79.4 80.2 22 24 21
Cabbage .se....s cecesn : Pound 16.8 16.6 19.3 4.9 4,8 7.1 11.9 11.8 12,2 29 29 37
Carrots seceeeeses veet Pound 21.8 21.4 21.0 7.3 6.2 6.8 14.5 15,2 14,2 33 29 32
Celery cvivecavsncnan Pound : 23,5 21,6 23,2 6.7 5.1 6.0 16.8 16.5 17.2 29 24 26
Cucumbers ..... ceeaee Pound : 35.6 33.7 35.5 14.0 14.8 11.6 21.6 18.9 23.9 39 44 33
Lettuce eieveeses ceeet Head : 45,2 34,2 50.0 13.3 11.0 22,4 31.9 23.2 27.6 29 32 45
Onions .eeeccecanccest Pound : 20.5 23.6 34.6 5.2 9.5 17.7 15.3 14,1 16.9 25 40 51
Peppers, green .s.ec...: Pound 63.1 56.6 64,5 25.7 16.1 21.9 37.4 40.5 42,6 41 28 34
Potatoes ,...eee0es0.: 10 pounds 223 5 163.9 141,0 81.8 63,0 52.2 141.7 100.9 88.8 37 38 37
Tomatoes ...... ceenent Pound : 58.2 46,8 23.5 20.6 19.8 34,7 38.2 27.0 40 35 42

58.8

Continued--
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Table 17.--Farm food products: Retail price, farm value, farm-retail spread, and farmer's share of retail price, second quarter 1974,
first quarter 1974 and second qyarter 1973

: H Retail price : Farm value H Farm-retail spread : Farmer's share
Products : Retail unit : II I I II I [ II : II I II : 1II 1 II
: : 1974 1974 1973 : 1974 1974 1973 : 1974 1974 1973 : 1974 1974 1973
------------------------------------ Cents =====--e-cccccccecrccccccarecccccn ~omeee-- Percent ---------
Peaches, canned-...... : No. 2% can : 48,7 46.5 39.7 8.9 8.9 7.1 39.8 37.6 32.6 18 19 18
Pears, canned ........ : No. 2% can : 61,3 59.8 56.1 13.0 13.0 12,1 48.3 46.8 44,0 21 22 22
Beets, canned ........: No, 303 can : 27,0 25.8 23.3 1.7 1.7 1.4 25.3 24,1 21.9 6 7 6
Corn, canned .........: No. 303 can : 27,5 26.4 24,7 3.1 3.1 2.8 24,4 23.3 21.9 11 12 11
Peas, canned .........: No. 303 can : 29,9 28.7 26.8 4.4 4.2 4,1 25,5 24,5 22,7 15 15 15
Tomatoes, canned .....: No. 303 can : 28.8 27.2 24 .4 3.2 3.2 2.7 25.6 24,0 21,7 11 12 11
Lemonade, frozen .....: 6-ounce can : 16,1 15.3 14,7 3.9 3.9 3.8 12,2 11.4 10.9 24 25 26
Orange juice, frozem .: 6-ounce can : 25,5 25.3 25.0 9.2 9.1 8.3 16.3 16,2 16.7 36 36 33
Potatoes, french : H
fried, frozen .,......: 9 ounces : 21,0 18.7 17.0 7.8 5.9 4.0 13.2 12.8 13.0 37 32 23

Peas, frozem .........: 10 ounces : 25.8 25.3 23,5 4.2 4.2 3.8 21.6 21.1 19.7 16 17 16
Beans, dried .........: Pound : 80.0 65.8 26.8 40.9 41.9 12.8 39.1 23.9 14.0 51 64 48
Margarine ....c.ecceee? Pound * 53.9 ~48.5 34,2 22.8 22.6 12.8 31.1 25.9 21.4 42 47 37
Peanut butter ........: l2-ounce jar: 53 9 56.1 51.9 20.0 20.0 17.2 38.9 36.1 34.7 34 36 33
Salad and cooking : :
oil c..veienennanns «.:24-0z. bottle: 102,0 89.4 66.3  36.9 36.4 19.6  65.1 53,0 46,7 36 41 30
Vegetable shortening .: 3 pounds :171,7- 147.0 101,3  80.1 78.6 44,2 91.6 68.4 57.1 47 53 &4
SUEAT .e.etereeeecsa.at O pounds  :126,9 92.6 73.1 35.1 35.1 31.5 91.8 57.5 41.6 28 38 43
Spaghetti, canned ....: 15%-0z. can : 22,0 21.3 20.0 3.1 3.7 2.4 18.9 17.6 17.6 14 17 12

1/ Primary products in the famm-food market basket.
2/ Preliminary.



Table 18--Beef, Choice: Retail price, carcass value, farm value, farm-retall spread, and farmer's
share of retail price, ennually 1970~73 and quarterly and monthly 1970~74 revised 1/
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: : Gross ¢ ¢ Net :
: Retail price : Carcass farm : Byproduct : farm Farm-retail spread :Farmer's
Date per pound value value : allowance : value :Total: Carcass-: Farm— : share
2/ 3/ 4/ 5/ 6/ retail :carcass:
Cents Percent
1970 cvoveeen 98.6 68.3 66.2 4.7 61.5 37.1 30.3 6.8 62
1971 ..oveen. 104.3 75.7 72.3 4.5 67.8 36.5 28.6 7.9 65
1972 cevinnnnn 113.8 80.1 79.8 7.4 72.4 41.4 33.7 7.7 64
1973 ..ol 135.5 98.1 100.0 10.1 89.9 45.6 37.4 8.2 66
1970
) N : 98.1 68.6 66.3 4.9 61.4 36.7 29.5 7.2 63
II Ceesens 3 99.3 69.3 68.1 4.9 63.2 36.1 30.0 6.1 64
IIT cvevenne : 99.9 70.3 68.0 4.7 63.4 36.5 29.6 6.9 63
v ..... . 97.3 64.9 62.4 4.5 58.0 39.3 32.4 6.9 60
1971
I Ceenees 100.2 72.9 69.0 4.2 64.8 35.4 27.3 8.1 65
IT ceevnnnne 104.8 76.3 72.7 4.6 68.1 36.7 28.5 8.2 65
III .o 105.4 76.2 73.0 4.5 68.5 36.9 29.2 7.7 65
IV cveess 106.6 77.4 74.5 4.6 69.9 36.7 29.2 7.5 66
1972
I ieeienenn 114.4 81.4 79.3 5.7 73.6 40.8 33.0 7.8 64
IT ceeenenns 112.3 81.3 80.4 6.9 73.5 38.8 31.0 7.8 65
IIT .oeenne. 115.3 79.9 80.5 7.9 72.6 42.7 35.4 7.3 63
IV coveeennn 8 113.2 77.8 78.9 8.9 70.0 43.2 35.4 7.8 62
1973
| 129.2 95.2 96.6 9.4 87.2 42.0 34.0 8.0 67
II ceeee 135.8 100.2 102.7 10.0 92.7 43.1 35.6 7.5 63
III . 141.8 105.0 110.4 11.6 98.8 43.0 36.8 6.2 70
IV tveenenns 8 135.1 92.2 90.2 9.5 80.7 54.4 42.9 1.5 60
1974 :
) SN : 145.1 104.0 101.5 9.4 92.1 53.0 41.1 11.9 63
IT ceeeennee : 134.5 93.6 89.0 7.3 81.7 52.8 40.9 11.9 61
IIT ... ..vne :
v ..... .
1970
Jan. Jeeeee. ot 97.5 67.5 63.5 4,7 58.8 38.7 30.0 8.7 60
Feb. ...... ] 97.3 67.3 65.7 5.0 60.7 36.6 30.0 6.6 62
Mar . e 8 99.4 71.0 69.8 5.2 64.6 34.8 28.4 6.4 65
APr. «iv.i.. e 99.9 70.4 69.2 5.2 64.0 35.9 29.5 6.4 64
May ..... : 99.4 68.1 66.8 4.9 61.9 37.5 31.3 6.2 62
June ..... 98.5 69.5 68.4 4.6 63.8 34.7 29.0 5.7 65
July ve.no... 100.7 72.4 69.9 4.5 65.4 35.3 28.3 7.0 65
Aug. . . : 100.4 70.3 67.6 4.6 63.0 37.4 30.1 7.3 63
Sept. teveen 98.7 68.3 66.4, 4.7 61.7 37.0 30.4 6.6 63
Oct. cocnnnn 97.9 66.3 65.1 4.9 60.2 37.7 31.6 6.1 61
Nov. ..... 97.6 65.0 61.8 4.4 57.4 40.2 32.6 7.6 59
Dece vevnnne 96.5 63.5 60.3 4.0 56.3 40.3 33.0 7.2 58
1971
Jane eceveens 97.2 69.9 64.1 3.8 60.3 36.9 27.3 9.6 62
Feb. «.... 101.3 74.7 71.8 4.4 67.4 33.9 26.6 7.3 67
Mar. .ooeves 102.2 74.0 71.2 4.5 66.7 35.5 28.2 7.3 65
APT. cuivnven 3 104.0 75.7 72.5 4.7 67.8 36.2 28.3 7.9 65
May coceenen t 104.8 77.6 73.3 4.7 68.6 36.2 27.2 9.0 65
June ...vea. 3 105.7 75.7 72.4 4.6 67.8 37.9 .30.0 7.9 64
July «oveeee ¢ 104.7 75.5 7?.3 4.5 67.8 36.9 29.2 7.7 65
AUg. veeveenn d 105.7 77.3 74.0 4.4 69.6 36.1 28.4 7.7 66
Sept. ceeens 3 105.9 75.8 72.7 4.6 68.1 37.8 30.1 7.7 64
Oct. vovenss : 105.1 74.3 72.1 4.6 67.5  37.6 30.8 6.8 64
Nov. coevnee 106.3 77.6 74.9 4.7 70.2 36.1 28.7 7.4 66
Dec. cveeews @ 108.5 80.3" 76.6 4.7 71.9 36.6 28.2 8.4 66
Continued



Table 18--Beef, Choice:

Retail price, carcass value, farm value, farm-retail spread, and farmer's share

of retail price, annually 1970-73 and quarterly and monthly 1970-74 revised 1/--Continued

: Gross ¢ Net

¢ Retail price : Carcass : farm ¢ Byproduct : farm : Farm-retail spread :Farmer's
Date ¢ per pound value : value : allowance : value :Total: Carcass—: Farm- : share
: 2/ 3/ 4/ 3 5/ 6/ :  retail :carcass:
Cents - —Percent
1972 :
Jan cee 111.5 82.5 79.1 5.1 74.0 37.5 29.0 8.5 66
Febe cevvees 115.8 82.7 80.4 5.5 74.9 40.9 33.1 7.8 65
Mar. .oeoees @ 115.8 79.1 78.3 6.5 71.8 44.0 36.7 7.3 62
Apr. «ievien 112.0 77.4 77.1 6.9 70.2 41.8 34.6 7.2 63
May ...oe0ee 111.4 81.2 79.8 7.0 72.8 38.6 30.2 8.4 65
June ...oeen 113.5 85.2 84.4 7.0 77 .4 36.1 28.3 7.8 68
July eeeenes 117.3 84.4 84.8 7.5 77.3 40.0 32.9 7.1 66
Aug. cens 115.8 78.6 79.0 8.1 70.9 44.9 37.2 7.7 61
Sept. seeees 112.9 76.8 77.7 8.2 69.5 43.4 36.1 7.3 62
OCte veeenne 112.8 76.5 78.2 9.2 69.0 43.8 36.3 7.5 61
Nov. v.uun . 112.3 74.2 75.7 9.2 66.5 45.8 38.1 7.7 59
Dec “es 114.6 82.7 82.8 8.3 74.5 40.1 31.9 8.2 65
1973
Jan. ..., . 122.1 90.4 91.0 8.8 82.2 39.9 31.7 8.2 67
Feb. ....... 130.3 95.9 97.0 9.7 87.3 43.0 34.4 8.6 67
Mar. .....0. @ 135.3 99.3 101.7 9.6 92.1 43.2 36.0 7.2 68
Apr. (oceves t 136.0 99.8 100.5 9.3 91.2 44.8 36.2 8.6 67
May ceeeennn 136.0 99.2 102.7 10.2 92. 43.5 36.8 6.7 68
June .eeee.. 135.5 101.5 105.0 10.6 94.4 41.1 34.0 7.1 70
July covenee @ 136.3 102.7 107.9 11.4 96.5 39.8 33.6 6.2 71
Aug. ....... 144.2 7/ 112.0 121.2 12.9 108.3 35.9 32.2 3.7 75
Septs ceneen 144.9 102.0 102.0 10.3 91.7 53.2 42.9 10.3 63
Oct. vevenns 136.0 92.7 92.7 9.7 83.0 53.0 43.3 9.7 61
Nov. seveese @ 134.9 90.3 89.4 9.7 79.7 55.2 44.6 10.6 59
Dece wevsens 134.4 93.6 88.5 9.0 79.5 54.9 40.8 14.1 59
1974 .
Jan. . 143.0 107.1 106.6 10.0 96.6 46.4 35.9 10.5 68
Febs vreenns 150.0 108.6 103.4 9.3 94.1 55.9 41.4 14.5 63
Mar. ....... 142.2 96.3 94.6 8.9 85.7 56.5 45.9 10.6 60
ApPr. «...ene : 136.4 95.0 92.4 8.2 84.2 52.2 41.4 10.8 62
May coeeenne : 135.0 95.5 90.5 7.3 83.2 51.8 39.5 12.3 62
June ...... .l 132.2 90.2 84.2 6.5 77.7 54.5 42.0 12.5 59
July seses ¢
Aug. ..
Sept. caeens
Octe vovesne
NoVe eveenes &
Dec. sevnens @
1/ Revised series incorporating changes in transportation charges and other farmer marketing costs.

See note in August 1974 issue of the Marketing and Transportation Situation for description of revision.

Historical data for 1949 to 1969 is published in Farm-Retaill Spreads for Food Products, USDA, ERS,

Misc. Pub. No. 741.

2/ Weighted average price price of retail cuts from Choice beef carcass.

3/ Wholesale value of 1.41 pounds--the quantity of Cholce carcass equivalent to 1 pound of retail cuts.
4/ Payment to farmer for 2.28 pounds Choice steer minus allowance for value of byproducts.

5/ Portion of gross farm value attributed to edible and inedible byproducts.

6/ Gross farm value minus byproduct allowance.

7/ Estimated.
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Table.19 --Pork: Retail ptrice, wholesale value, farm value, farm-retail spread, and farmer's share of
retail price annually 1970-73 and quarterly and monthly 1970~74 revised 1/

: : : Gross : : Net :
: Retail price : Wholesale : farm : Byproduct : farm :_ Farm-retall spread tFarmer's
Date : per pound : value : value : allowance : value :Total: Carcass-: Farm- : ghare
. 2/ : 3/ : 4f s 5/ s 6/ : _retall :carcass:
Cents Percent
J970 vvrevaees ¢ 78.0 58.8 42.8 3.4 39.4 38.6 19.2 19.4 51
1971 civiveens 70.3 52.1 35.0 2.7 32.3 38.0 18.2 19.8 46
1972 tiveenees t 83.2 65.3 51.2 3.5 47.7 35.5 17.9 17.6 57
1973 ceievenne 8 109.8 87.3 78.2 6.7 71.5 38.3 22.5 15.8 65
1970 :
f 81.8 64.7 52.0 4.1 47.9 33.9 17.1 16.8 59
IT veveennes ¢ 80.0 60.7 45.5 3.6 41.9 38.1 19.3 18.8 52
IIT covvvnns 3 79.0 58.1 42.8 3.3 39.5 39.5 20.9 18.6 50
IV ievennnn : 71.3 51.5 30.8 2.4 28.4 42.9 19.8 23.1 40
1971 :

N T 69.2 50.2 33.1 2.6 30.5 38.7 19.0 19.7 44
IT svvvennss : 68.8 49.9 32.5 2.5 30.0 38.8 18.9 19.9 44
IIT venuvnee : 71.3 52.8 36.3 2.8 33.5 37.8 18.5 19.3 47
IV civveenes @ 71.9 55.4 37.9 2.7 35.2 36.7 16.5 20.2 49

1972 :
O 79.0 61.4 47.0 3.3 43.7 35.3 17.6 17.7 55
IT teenoenns 79.9 61.1 47.5 3.3 44.2 35.7 18.8 16.9 55
IIT sveenvos & 86.1 67.2 55.2 3.8 51.4 34.7 18.9 15.8 60
IV teevennen it 87.7 71.6 55.3 3.7 51.6 36.1 16.1 20.0 59
1973 :
) 98.1 80.1 68.4 4.8 63.6 34.5 18.0 16.5 65
I covvennes ¢ 103.1 79.4 70.8 6.0 64.8 38.3 23.7 14.6 63
ITT vevveves @ 121.8 - 101.7 94.8 8.7 86.1 35.7 20.1 15.6 71
IV sveeeennn it 116.1 87.9 78.9 7.4 71.5 44.6 28.2 16.4 62
1974
) | 115.2 82.3 73.7 7.7 66.0 49.2 32.9 16.3 57
IT cveveeees 2 99.3 66.4 53.3 5.4 47.9 51.4 32.9 18.5 48
IIT sevvvees 3
IV tevnenens 8
1970 :
Jan. ceeeees @ 82.1 65.9 52.4 3.9 48.5 33.6 16.2 17.4 59
Feb. coveees ¢ 81.8 65.2 54.0 4.1 49.9 31.9 16.6 15.3 61
MAar. ..oeeee 81.4 63.0 49.5 4.2 45.3 36.1 18.4 17.7 56
Apr. ....... 79.9 60.4 45.8 3.9 41.9 38.0 19.5 18.5 52
May ..... oo 8 80.0 60.4 44.8 3.4 41.4 38.6 19.6 19.0 52
June ....... 3 80.0 61.3 45.8 3.4 42.4 37.6 18.7 18.9 53
July ceeenes 8 80.6 61.8 47.9 3.4 44.5 36.1 18.8 17.3 55
Alg. veeeeas ¢ 79.7 57.3 42,0 3.3 38.7 41.0 22.4 18.6 49
Sept, .ceeees @ 76.7 55.1 38.5 3.1 35.4 41.3 21.6 19.7 46
OCt. covsees @ 74.6 52.5 33.7 2.8 30.9 43.7 22.1 21.6 41
Nov. eeeenas @ 70.8 50.7 29.3 2.3 27.0 43.8 20.1 23.7 38
DeCe seeeves @ 68.4 51.4 29.3 2.1 27.2 41,2 17.0 24.2 40
1971 :
Jan. ceeeess @ 68.4 48.7 30.4 2.3 28.1 40.3 19.7 20.6 41
Feb. veveves @ 69.4 51.8 36.7 2.9 33.8 35.6 17.6 18.0 49
Mar, soeeees ¢ 69.9 50.2 32.1 2.6 29.5 °  40.4 19.7 20.7 42
APT. cievens @ 68.7 47.9 30.3 2.5 27.8 40.9 20.8 20.1 40
May cevvnens @ 68.2 50.4 32.7 2.6 30.1 38.1 17.8 20.3 44
June ..eocee. 69.6 51.5 34.6 2.6 32.0 37.6 18.1 19.5 46
July ceeeens @ 71.4 53.7 37.5 2.9 34.6 36.8 17.7 19.1 48
Aug. ceeeoe. @ 71.6 52.1 35.9 2.8 33.1 38.5 19.5 19.0 46
Sept. ceeans @ 71.0 52,5 35.6 2.7 32.9 38.1 18.5 19.6 46
Octs seveees @ 71.3 55.7 37.4 2.8 34.6 36.7 15.6 21.1 49
NOV. sevvees ¢ 71.4 54.5 36.6 2.6 34.0 37.4 16.9 20.5 48
Dece evevses @ 72.9 56.0 39.7 2.7 37.0 35.9 16.9 19.0 51

tinued
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Table 19--Pork: Retaill price, wholesale value, farm value, farm-retail spread, and farmer's share of
retail price annually 1970-73 and quarterly and monthly 1970-74 revised 1/--Continued

: : ¢ Gross : : Net :
: Retail price : Wholesale : farm : Byproduct : farm :__ Farm-retail spread :Farmer's
Date : per pound : value : value : allowance : value :Total: Carcass-: Farm- : share
: 2/ : 3/ : 4/ 5/ : 6/ : retail :carcass:
Cents Percent
1972 :
Jan. ....... : 76.3 60.2 47.3 3.2 44.1 32.2 16.1 16.1 58
Feb SN : 81.3 63.2 48.8 3.4 45.4 35.9 18.1 17.8 56
Mar. «ceovese : 79.4 60.8 44.8 3.1 41.7 37.7 18.6 19.1 53
Apr. ...... .l 78.2 58.4 43.4 3.2 40.2 38.0 19.8 18.2 51
May ceeevnos @ 79.4 61.2 48.2 3.3 44.9 34.5 18.2 16.3 57
June ...eee. 82.0 63.6 51.0 3.5 47.5 34.5 18.4 16.1 58
July seeeene 8 85.6 64.3 54.6 3.7 50.9 34.7 21.3 13.4 59
Aug. c.oeenn : 86.0 67.6 55.2 3.8 51.4 34.6 18.4 16.2 60
Sept. cevees : 86.6 69.8 55.7 3.8 51.9 34.7 16.8 17.9 60
OCts veesnns : 87.5 70.5 53.7 3.6 50.1 37.4 17.0 20.4 57
Nov. seeenens : 87.2 69.7 53.1 3.3 49.8 37.4 17.5 19.9 57
Dec. cvveves 2 88.5 74.6 59.0 4.1 54.9 33.6 13.9 19.7 62
1973 :
Jan. ceeeeen : 94,1 76.5 62.3 4.0 58.3 35.8 17.6 18.2 62
Feb., .c..... : 97.1 80.3 69.6 4.9 64.7 32.4 16.8 15.6 67
Mar. .....0% @ 103.0 83.4 73.4 5.7 67.7 35.3 19.6 15.7 66
ApPr. cevennn : 102.7 79.3 68.3 5.5 62.8 39.9 23.4 16.5 61
May ..... ves S 102.4 78.5 69.9 6.0 63.9 38.5 23.9 14.6 62
June ..... . 104.1 80.3 74.2 6.6 67.6 36.5 23.8 12.7 65
July evveees 107.5 95.6 90.1 7.8 82.3 25.2 11.9 13.3 77
AU, veveees 131.5 113.0 109.9 10.7 99.2 32.3 18.5 13.8 75
Sept. cevnee : 126.3 96.5 84.5 7.8 76.7 49.6 29.8 19.8 61
Oct. ceane 117.1 87.2 81.2 8.1 73.1 44.0 29.9 14.1 62
NoV.e eovenee 115.4 88.0 79.0 7.3 71.7 43.7 27.4 16.3 62
Dece veeenss 115.8 88.6 76.6 6.9 69.7 46.1 27.2 18.9 60
1974
Jan. ... 116.7 85.9 78.0 7.5 70.5 46.2 30.8 15.4 60
Feb . . 117.2 85.9 76.4 8.3 68.1 49.1 31.3 17.8 58
Mar. ..ee00n 111.8 75.2 66.8 7.3 59.5 52.3 36.6 15.7 53
Apr........ . 104.7 70.5 58.2 6.1 52.1 52.6 34.2 18.4 50
May coecenns 99.4 64.5 49.5 5.0 44.5 54.9 34.9 20.0 45
June ....... 93.7 64.1 52.1 5.0 47.1 46.6 29.6 17.0 50
July seeenn. 2
Aug. ..c.nen
Sept ceee
Oct. vovnenn
NOV. ceennen
Dec. o

1/ Revised serles incorporating changes in tramsportation charges and other farmer marketing costs.

See note 1in August 1974 issue of the Marketing and Transportation Situation for description of revision.
Historical data for 1949 to 1969 1is published in Farm-Retail Spreads for Food Products, USDA, ERS,

Misc. Pub. No. 741.

2/ Weighted average price of pork cuts.

3/ Wholesale value of 1.07 pounds--the quantity of wholesale cuts equivalent to 1 pound of retail cuts.
4/ Payment to farmer for 1.97 pounds live hog minus allowance for value of byproducts.

5/ Portion of gross farm value attributed to lard and other edible and inedible byproducts.

6/ Gross farm value minus byproduct allowance.
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