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The total sales of all grocery stores that sold 
fresh meats as well as groceries increased more 
than fivefold between 1929 and 1948 c.ompared with 
an increase of less than 50 percent in the total 
sales of grocery stores without meats and special­
ized food stores (meat markets, bakeries, fresh fruit 
and vegetable markets, etc.). The more rapid growth 
in the ·sales of stores with meats reflects a shift 

away from specialized food stores to stores which 
sold- a wider variety of goods. Increased patronage 
of super-markets played an important part in this 
shift. As a result, grocery stores with meats ac­
counted for two-thirds of the total sales in all retail 
food stores in 1948 compared with slightly more than 
one-third in 1929. 
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Table 1.- THE MARKET BASKET: Retail cost of 1935-39 average annual purchases. 
of farm food products by a family of three average consumers, farm value 

of equivalent qua.Il'tities sold by pi-oducers, marketing charges, and farmer's 
share of the cons~er 1 s food dollar, 1913-51 

Year : Retail cost : • 1:1 • 
: : 
: Dollars 
: 

1913-15 average ••• & 

1920 
1922 
1929 
1933 

: 
......•....... : . ••••••••••••••• 
··············= .............. : . • 

1935-39 average ••• : . . 
1940 •••••••••••••• : 
1941 •••••••••••••• : 
1942 •••••••••.•••• : 
1943 •••••••••••••• : 
1944 •••••••••••••• : 
1945 ••..•••••••••• : 
1946 ••..•...••.•.• : 
1947 •••••••.•••••• : 
1948 •••••••••••••• : 
1949 •••••••••••••• : 
1950 •••••••••••••• : 

1950 - Oct. 
Nov. 
Dec • 

. • 
. . •••••••• 

• • • • • • • I ....... : . • 
1951 - Jan. •••••••' 

Feb. •••••••' 
Mar •••••••• : 
Apr •••••••• : 
May •••••••• : 
June ••••••• : 
July ••••••• : 
Aug • ••••••• : 
Sept ••••••• : 
Oct •••••••• : 

267 

567 
408 
436 
277 

341 

319 
349 
409 
459 
451 
459 
528 
644 
690 
646 
645 

657 
659 
681 

709 
726 
724 
718 
724 
724 
723 
714 
711 
722 

Fann value : Marketing 
21 • charges 
~ J/ 

Dollars 

12l. 

244 
162 
183 
90 

135 

127 
154 
195 
236 
233 
246 
279 
335 
350 
308 
308 

iJ/317 
322 
336 

357 
371 
366 
363 
358 
355 
352 
355 
357 
360 

Dollars 

146 

323 
246 
254 
186 

204 

192 
194 
213 
2~ 
230 
229 
258 
308 
340 
337 
337 

340 
336 
344 

352 
354 
357 
355 
365 
369 
370 
358 
354 
362 

. • 
:Farmer's share . . 

Percent 

45 

43 
40 
42 
32 

40 

40 
44 
48 
51 
52 
54 
53 
52 
51 
48 
48 

48 
49 
49 

50 
51 
51 
51 
49 
49 
49 
50 
50 
50 

1J Calculated fro~ retail prices collected by the Bureau of Labor Statistics 
and the Bureau of Agricultural Economics. 

2/ Payments to farmers for equivalent quanti ties of farm produce minus imputed 
value of byproducts obtained in processing. 

J/ Marketing charges equal margin (difference between retail cost and farm 
value) minus processor taxes plus Government payments to marketing agencies. 

it/ Revised. 
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During the first three quarters of 1951, consumers t e:XLpendi tures for 
food, includinJ nonfarm food, remained steady at an annml rate of aoout 
$375 per capita, 'Hhich •rc.s ?6 percent of their disposable income in the 
third CJ.uarter. ·This is the same percentagE~ ac consumerr. spent in 1950 
deGpite higher retail prices for food in 1951. 

Retail priceB of f&rm foods increo.sed ubout l ~ercent from mid-October 
to mid-November and averaged slif:',htl:r above t .. "le high recorded in February 
this year. 1/ A 3 percent rise in reta::..l ~)rices since mid-September resulted 
largely from higher ,;?rices for frenh vegetableE~. Prices received b~l farmers 
for food products in November were only 1 percent above September levels 
while charges for marketing these products increused about 4 percent during 
this 2-month period. 

Farmers received about 49 cants of the consumer's food dollar in 
November 1951, slightly below the share received in the 3 preceding months 
and approximately equal to tho.t ill November a year ago. 2/ Retail prices 
of farm foods in r.1id-November averaged 11 percent. l1igher than a year ago. 
The farm value and cllarges for marketing these products increased by about 
the· same proportion during that 1-year period. Fann prices increused more 
than marketing charges er,rly in 1951. Eowcver, beginning in March, declines 
in farm prices were accompanied by higher marketing charges. 

1/ Figures for November 1951 c.re preliminary estimates based on latest 
available retail price datu.. 

Y Estimates of the division of the retttil price betHeen ft..:.rmers and market­
ing agencies ure b&Jed on comparisons of concurrent prices at the farm and 
retail levels, except for seasonal c1:1nning crops, dried fruits, sugar, and 
vegetable oil products. During a period of' rising prices, the farmer's share 
calculated on this basis is some1mat higher than the share ;.~hich would be 
obtained by comparing ·;,>rices received by fa.rrners for p&rticular lots of prod­
ucts with prices pa.i.d b;y consumers for the same lots after t.."ley have moved 
through the mcrket:Lng Bystem. The reverse is true in periods of declining 
prices. 
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The pattern of retail distribution of food has changed materially during 
the last two decades. Large self-service depa.rtmentalized food stores that 
sell a wide variety of fresh and packaged foods and many nonfood i terns have 
obtained a larger she.re of the consumer's food purchases at the expense of 
small clerk-service grocery stores, meat markets, and other food specialty 
stores. In 1948, grocery stores that sold fresh meat accounted for two­
thirds of all sales in retail food stores compared with on·e-half in 1939 and 
about one-third in 1929. According to d&.ta recently published by the Bureau 
of the Census, atout 2 percent of all grocery and combination stores ha.d 
gross sales of ~~500,000 and over in 1948, but these stores accounted for 25 
percent of the total sales of grocery and combination stores. 

RECENT FARM-lill'l'1\IL PRICE SPREADS 

Preliminary Estimates 
for Novem'b.er 

Retail cost of the foods in the 11market basket 11 2./ rose l percent from 
mid-October to mid-November 1951 to u record annual rate of $730. ~ The 
previous high we.s $726 for February 1951. Increases in the retail pricE.:s of 
potc..toes wd other Jresh vegetables, milk, and butter accounted for much of 
the over-all increase. 

At an unnual rate of $361 in mid-Noveml.Jer, 
was practically unchanged from a month earlier. 
potatoes, truck crops, rnilk, and butterfat were 
for meat animalr;. 

the farm value of these foods 
Higher farm prices for 

about offsot by lower prices 

Totc.l charges for marketing the foods in thG market basket advanced 
approxim::tely 2 percent between October 15 &.nd November 15 to ;:.:.n annual I'f;.te 
of ~>369 • 

.Small Incre.sse in Farm }{oJ.ue 
from .§epti'Jrnbor to October 

Farm value of the foods in the market basket rose from an annool rate 
of :J.t357 in 0eptember to !$360 in October 1951. The October level 1-ras 14 per­
cent higher than a year earlier but was 3 percent lower than the record of 
~371 rt:ached in JGl.nuary 19L~3 and &gain in February of this year. All com­
modity grou:)s except miscellaneous products were higher in October than in 
the ss.me month of 1950. 

2/ The 11market bs.sket 11 contains quantities of fann food products oqual to 
the 1935-39 average annual purchasee per fu.mily of threE· average aonswners. 
Full details hre .')resented in Agricultur&.l Informc..tion bulletin No. ~., 
11Price Spref.tds Between F<:;.rmers o.nd Consmners. 11 

!.±/ Total retail cost of all foods currEmtly conourned per family of three 
average consumers is roughly 50 percent higher than the retail cost of the 
11market basket. 11 The :mr..rket basket of fa.rm food products does not include 
imported foods, fishery products, or other foods of nonfarm or1.gin; it does 
not include food consumed in households on farms where produced; it measures 
the cost at current prices of 1935-39 average prewar .~:iurchuses and does not 
:.illow for the currently higher level of per capita food consumption, which 
is 10 to 15 percent 1:1.bove the level for 1935 ... .39; and doer.; not include addi­
tionu.l rn1:1.rk-ups for preparution and r:1ervice of ffi(:lCi.ls purcoosed in eating 
pl!:Lces. 
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The farm VCJ1ue of the dairy productB gl'Oup incre~.sed .3 p8rcent bet"Yreen 
mid-September and mid-October. Higher pr:i.ces for most fresh vegetables 
caused a 2-percent gain in the fruits and. vegetablc:s r~roup. The bakery and 
other cereal products group aL;o rose 2 percent. Those increa·f:es were 
partially offr~et by a reduction of 3 percent in the farm vdue of the miscel­
laneous products group and negligible decret:..ses for the meat products and 
poultry and eggs groups. 

t1arketing Charges Advc~ ,& Perc~nt 
_from p,e,I:!t~ .to October 

ChargeE; for· marketing the foods in the market basket increased from an 
annual rc:<.te of $354 in i:>P.ptember to ~~362 in Oetober 1951. Practicc-.lly all 
of the gain resulted from higher charges for m.b.rketing the meat productB and 
fruits aud vogetv.bles groups. 

Marketing charges in October w~re 7 percent higher than a year earlier. 
Increases were recorded for ull commodity [~raups 0xcept poultry and eggs. 
They ranged from 5 percent for the bc.kery r.md other cerec.l products and 
dairy products groups to 11 percent for fruits and vegetableJ. 

Increa@e in Retail Cost 
of Farm Foods 

Retc:cil cost of the market bu.sket of fann foods roce fro:n <m annual rate 
of $711 in Se;Jtember to ':,J-7;._2 in October, whiclJ was 10 rJercent h:l.ghe:r than a 
year earlier. 

Most of the increaf:e from September to October W<>G crmsed by rises of 
3 percent 'tn the retail cos tf; of tht) mer~ t [Jroducts r.md frui tfj and vegetables 
groups. The retail cost of the meat piuducts 5roup rosr: to ;:;_ nt~W record of 
$232 in October. 'I'hEJ previous record of $2~8 wac e.st<:.dir>hed in August 1948. 
New dol.lur and cent retail price ceilings :.ec1Amo effective Octor.>er 1 for 
retail cuts of beef. Cc;iling price0 were reducnd on so!T1<~ cuts Emu raised on 
otner·s, but the over-all cost of beef to conr::u:rK:rs wc:.s somewhnt higher under 
the new price ceilings. Higher ;)riceo for fresh veg\:3tr.bles caused the 
increase for the fruits and vegetables grou1J in spite of lower prices for 
the fre~~h fruits and the C[Jnned items. Prices of fresh fruits and vegetables 
arfJ not under price control ut the 1)resent time. Lower prices for sugGr · 
accounted for a slight reduction in the retail cost of the miscello.neous 
products groups. 

Retail costs of all commod.i.ty groups were higher in OctobAr than a year 
er"rlier. IncreaE:cs ranged from 3 percent for miscellmwous productc to 12 
percent for fruits and vegotabL.!s, meat products, ::.nd poultry r.~.nd eggs. 

Farmer's ~~hare of .ro.Q£_ l 1o1ln.r Unchanged 
!.12Q. Cents .in Od.ob,:;:r 

Farmers received 50 cents of the dollc.r the.; t consumers spent for f~::~rm 

foods in October. Thi~ wc.s the same as in August md S0pter:1ber. It wo.s ;: 
cents high""r thu.n in Octobl~r 1950 but 1 cent lo>rcr thr.n ln February-April of 
this ye~r. 
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. CONSUMEHS 1 EXPENDITURES FOR .FOOD 

Food ~Expenditures Unchanged· 
in ThircJ. Quarter of~ 

Consumers·' expr3ndi tures for food were remarkably stec.;dy in the first 
three quarters of 1951. The sev.sonf.Jl.ly adjusted t.nntu:\1 rute r'eo.ched a record 
o.f ;;1377 per person in the first quartor of 1951 and Has ~075 in the third 
qufirter. The proportion of disposnble income (personnl income less personal 
tax po.ym13nts) consumers spent for food in the July-September quarter was 26 
~ercent, the same as the proportion in the pr8vious quarter and the annual 
average for 1950 but below the nverages for the 3 preceding yN:..rs. Consumers 
spent a record high of 28 percent of their disposable income for food in 1947, 
<:.lthough expenditures for food per CL~pik. wore more then 10 porcent below 
1951 levels. 

The slight decline .in totDl exp<.mditur0s for consumer goods :md services 
during the second und third qm.rters of 1951 occurred while dispof.mble per­
:::onu.l income was increasing r.teadlly. Personcl sr..vings (the difference.he­
tween disposc..ble income arrl tot,·d r;xpendi tur0s for .consumer goods and. ser­
vices) in the third quarter WGre at the highest r",te since the end of World 
\-Jar II. Sc:-..vings equaled aoout 10 percent of disposable income in the. third 
quarter of 1951 compared with 9 percent in the preVious <;_uc:..rter nnd 2 per'cent 
in the third quart~::r of 1950. Personal savings for tho entir10~ yei.~r of 1950 
equaled 5 percent of disponable income. An incre;'lse in consumers' oxpondi­
tures for foods could t::..ke 1:-'l::..ce in the future even ·v~ithout a further riso 
in fJf~rsonal disposc:.ble income if su.vings were reduced to the proportion of 
income that they were in 1950. 

:F'~,rmers no'H a.re recelVlng a larger share of th8 rJollo.r that consumers 
spond for food c::.nd consumers are spending a largar proportion of thc-.dr dis­
posable income .for food tbnn in 1935-39. The fLrrner 1 s share of the con­
sumer's food dollar has a.veruged .::..tout 50 centA so fu.r in 1951 compared 
with 40 cmts in the prow&r period. The proportion of disposable income 
spent on food in July-September of this yer:l.r was 26 p0rcent compared with 
23 percent in 1935-39. This rise in the proportion spent for food resulted 
from the purchase of larger quanti ties per cn._pi ta and better qualities of 
food and from the purcbc.se of more marketing services. Consumers are no"H 
eating morG mec.ls in rest:::mrr:1.nts and buying more processed D.nd pt:..ckaged 
foodf;. The SEtrile kinds ~:rnd quu.nti ties of food thu.t consumers oought in 
1935-39 would have taken only 19 percent of their disposable income in the 
third quarter of 1951 ( kble 2, l<wt column) compl.~red with 23 percent in 
1935-39. 

·The~ fnrmer' s shb.re of the consumer' r, food dollar in 1951 has avcruged 
slightly higher then tn the 2 preceding yeo.rs but below thut received in 
the p8riod 1943 to 191~8. A high of 54 cents was rec.chod in 191~5 •. 
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. Table 2.- Per cap1 Vl food co nt, and expendi. tul~f~ ~"'el;;~teC: to di S)OSable p8rsonal 
ine;ome, United Stu.tes avercq_(e., 1935-51 

---- ---··--------------
Totr.tl 

I)i ,._ : expmdi-: 
spo..,- t f : '~-l : ,ure or: 

a1i e 
Year : :consumer: 

. personal. d'" • . . goo ,:::. . 
incoJl'Je 

1935-39 . . . . . 
191.4 
1945 
1946 
1947 
1948 
1949 
1950 

122Q 

. . . . . . . . ...... : ....... . . . . . . . . ....... . . . . . . . . . . . . . . . . 

1st quarter: 
2nd II 

3rd II 

4th tl 

1951 . 
1st quarter: 
2nd " 
.3rd " 

'·rld 11 ~ 
:services: 

]} . ·----· 
Dollc.rr; Col:lors 

510 

1,055 
1,073 
1,117 
1,169 
1,277 
1,243 
1,338 

1,301 
1,297 
1,354 
1,400 

1,405 
1,432 
1,4Li-5 

490 

801 
874 

1,0.32 
1,142 
1,;;:;o6 
1,201 
1,268 

1,218 
1,239 
1 ,321;. 
1,291 

J.' 31~9 
1,.302 
1,.302 

J!'ood. f'Xpendi ture Cost to consumer of 

Dollun> 

118.6 

229 
~50 
~92 

329 
350 
338 
346 

Annual 

l/J36 
]/340 
]/355 
]/354 

J/377 
1/374 
]/375 

: fixed. qtianti ties of food 
Percentag6 of - • representing 1935-39 

----------·a-v-erage anrmal consumption 
: Totr;.l : ~ r) I ' 
• . d" • per person ]:; 

I.. .exper1 l-. __ 
)Uipos-: ture for: : able d P~.:rcentav-3 of 

. : goo s : : .. --
ltlCome d Actual d1sposa.ble : an . 

Pereent 
:services: 

~----
Percent 

24 

29 
29 
28 
~9 
';:') 
28 
27 

Dollc.rs 

118.6 

171 
176 
201 
2/+4 
25b 
~43 
2/l-5 

rates, seu_f;onally adjusted 

r•{. 
t:.'..J 28 235'-
26 27 ?../l-0 
26 27 252 
25 27 253 

27 28 272 
26 29 274 
26 29 273 

1ncome 

Percent 

23 

16 
16 
18 
21 
20 
20 
18 

18 
19 
19 
18 

19 
19 
19 

1/ Com~)uted from aggree;ate incor:.e a.nd expe.ndi ture data of the Bureau of Foreign 
and Domestic Co~r.merce. li'or methods of comput<;tion e:.nd datr:. for 1929-43 see table 4, 
plige 9, of the September 1950 issue of thi:; _;Jublicc.t.tion. Estimates of disposable 
income and expenditures have recently been revised fer 1941, and later years. 

Y Cost to concumer:=; of quanti tie~,~ of f<Jods representing average annual consump­
tion per person during 19.35-39 i[; calculated by tcid.ng 1:-.i.S a 1935-39 base the actual 
food expenditure for the.t 1)eriod (~'ll8.6) nnd a:pi:Jlying to this base cost aU. S. 
average consumer's food price index. The index is a ;.reighted averF.Lge of indexes 
representing (1) rAtail food price:,; in 56 cit1P.S (U. s. Burer.~.u of Labor Statistics), 
(2) retail food prices .tn other C!itles and toHns, and (3) prices received by pro­
ducers applied to food~1 eor!l:..:umed on fc..rms Hhere produced. 

]/ Quart€rly data have been estimated by the BtJ.r\!!::.u of Agricultural Economics 
from ~xpendi tures for food anc:t '.:LU~oholic beverages reported by the Bureau of 
Fore:Lgn and Domestic Commerce. 
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THE RISE OF Trffi SUPER MARKET 

By 

Hem.an L. Myers and Forrest Scott 
Agricultural Economists 

A super market has been defined as: .. "a.~. <r.c:miiPJe:t.Ja,, departmentalized food 
store ui th at least the grocery department .fully self service c..nd with a 
minimum Bales volume of ~~500,000 a year." 11 Self service, combination 
grocery stores (tho~>e that sell meats as well as· groceries) which had mini­
mum annual sales of ~250,000 in 19.39 and $500,0UO in 1950 are considered in 
this article t.1.S fulfilling the. definition of super markets. Because of 
changes in food prices, sales of $250,000 in 19.39 would be roughly compara­
ble to sales of ~500,000· in 1948. 2) The number and. total sales of stores 
with these characteristics in 1939 and 1948 are g1ven in the Census of 
Business (table 3). 

Table 3.- [)uper Markets: Number, total sales, and average sales per s.tore, 
independents and chains, 1939 and 1948 11 

Type of 
organization 

. 

-----

Chains 2/ •..... 
Independents •• : 

i1ll t1tores . : . 

--·--
Stores 

Number 

1,394 
182 

1, 576 

1939 1948 

Total 
.. J:~Verage 

Total 
i~verage 

sale~! Stores .. saleB . . 
sales :Qer store: sc.les 

:~r store 
1,000 1,000 -.._, 1,000 

dollars dolla_rs Number dollars 

586,071 420 6,159 5,468,678 
~8=4:.2..2 .::_.59~1~ _..!;!1..:.:;::64-5 -- _ _:8~9~0 _ _..:,.:7 41 1 61 7' 

670,662 426 7,049 b,210,295 

--------- -· 

1,000 
dollars 

888 
82.L_ 
881 

Jj Includes self-service grocery stores which also mld meat, w:i th minimum 
annual sales in 1939 of ~~-250,000 <illd in 1948 of ~!500,000. · 

Y Four or more stores under common ownership, regardless of location. 
Bureau of the Census, Census of Business, 1939 and 1948. 

Less than 500 retail grocery and combination stores, including both the 
self -servlce and clerk-service type, had a laree enough volume of sr:;.les in 
1929 to qualify ar~ super market::;. 2./ Large self-service food stores became 
more common during the 1930 1 s and many of them were ca.lled su;,er markets. 
By 19.39 there were ubout 1, 600 stores which met th€ standu.rds used in this 
article for super markets. Between 1939 and 1948 the number more thu.n quad­
rupled (table 3). 

JJ 11 The Super Market Speu.ks, 1951, 11 p. 9, Super Market Institute, Inc., 
Chicago, Ill. 

y' A sales volume of $226,000 in 1939 Has comparable to one of $500,000 in 
1948, e.s measured by changes in index of· retail food prices of the Bureau of 
Labor Statistics. But data for stores that had annual sales of $226,000 and 
over are not shown separately in the Census tables. 'I'he closest approxima~ 
tions are the du.ta. for stores having sales of ~)200, 000 and over and $250,000 
and over. An estimated one-third of the 588 self-service combination grocery 
stores in the $200,000-$249,0QO group had sales of from $226,000 to ~~249,000. 

J../ A sales volume of $315,000 in 1929 was compa:pable to sales of $500,000 -
in 1948. According to the Census of Business, 489 grocery and combination 
stores had sales of $300,000 and over in 1929. 
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Super markets comprised about one-}Jalf of 1 percmt of the total number 
of grocel"J and combination grocery stores in 19.39, but accounted for over 9 
percent ~~f their total sales. By 1948, they made up ~:.lmoGt 2 percent of the 
total number and accounted for 25 percent of the sales (tahle 4). 

Table 4.- Number and total sales of super markets JJ as percentages of 
number and total sales of all grocery a~d combination fJtores, 1939 and 1948 

Year -·---- ------ _ _.::_ ___ _ 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Number 

Percent 

0.4 
1.9 

. ------·-
TQtal sales 

Percent 

8.7 
24.8 

JJ Includes self-cervicc grocery storer::; which also sold meat, with minimum 
annual sales in 1939 of $250,000 and in 1948 of $500,000. 

Bureau of the Cenfms. Compiled from Census of BusineBs·, 19.39 and 1948. 

Super markets apparently handled about the eame physical volume per store 
in 1948 as in 1939. Sales per super market averaged $881,000 in 191+8• 1t.'hen 
adjusted for lo,,.,rer food prices, this would he equivalent to saleG of $399,000 
in 1939. For super markets vrith an annual sales volume of $250,000 and over, 
average sales per market in 19.39 amounted to ~/~6,000 (table 3). But if the 
average volume for stores with annual sales of $;226, 000 and over in 1939 were 
available (see footnote 2), this average ¥Tould closely approximate $399,000. 

Chain super marketfJ increased more in size, as measured by dollar sales, 
than independent super markets between 19.39 and 1948. The averc:tge volume of 
sales per market increased by $/~68,000 for the chains and $368,000 for the 
independents. The average volume of sales per market of the chainE> is now 
larger than that of the independents {table 3). 

Chain-store organizations o'Ymed about the same proportion of the super 
markets and had about the same proportion of the total sales in 1939 as in 
1941:3. k/ Approximately 88 percent of the super markets in 1939 and 87 percent 
in 1948 were owned by chains. The chain super markets had approximately 87 
pE;rcent of the t9tal SG!-le c made by all super markets in ·1939 and 88 percent 
in 1948. 

F'a.ctors Influencing the Growth of Super Markets 

. Greater convenience in shopping is a reason often givnn for the quick 
acceptanc~e of super markets by flhoppers. The 'fTidcr assortment of foods and 
other merchandise that super markets offer in comparison with ffiJla.ller and more 
specialized stores has made one-stop shopping feasible. Shoppers no longer 
find it necessary to visit specis.lized stores to buy different i terns. A trend 
to one-stop shopping is shown by the greater proportion of total food sales 
that combination groc~ry stores had in 19/;.8 as compared vii th 1929. In 1943, 
combination grocer/ stores accounted for two-thirds of all the salefj in retail 
food stores as compared with one-half in 1939 and slightly more than one-third 
in 1929. This reflE.)ctn a sh:i.ft by consumers a.Ha.y from the grocerJ :::tores that 
do not sell meate and such specializorJ storeEJ as meat murkets, fruit and veg­
etable stores, and conf'ectionary stores ( tahle 5). 

/.J A chain organization is dehrted a.s four or more stores under common 
<M'l.ership, regardless of location. No adjtWtment ':'US made for stores that 
did not specify affiliation. 
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Table 5.- Retail food store salero; by type of store, 1929, 1939, apd 1948 
----- ------ ---- . 

'I'ype of store 1929 . 1939 •. 1948 _ __;,:~-- ___ :_· - ----------- ------ -----
Mil. dol. Mil.___Q_ol. Mil. dol. 

Grocery stores, with fresh meats . . . . . 3,904. 5,496 

Grocery stores, without fresh meats : 3,449 2,226 
Heat rnarkDts •••.••••••••••••••••••• : 1; 253 700 
Fruit and vegetable stores •••.••••• : 308 222 
Candy, nut, confectionery stores ••• : 572 295 
Dairy product stores, milk dealers • : 727 740 

20,743 

1,.,027 
1,642 

399 
649 

1,887 
Bakery product stores .•••••.••••••. : 201 · · 168 
Egg, poultry dealers ............... : . 71 63 
Other food· stores •••••••••••••••••• : ----"i3..d.5.:;:2- -----=-25-:--5 

725 
257 

___ 6n__ 
Total • . • • • . • • • • • • . • • • • • •. • • • • • • 10,$37 . 10,165 30,966 . -------- --~-- ·----=-- ---

Bureau of the Cansus. Compiled from Census of Business, 1948. 

The incorporation of parking facilities into· the design of the super 
market and the locution of ~arkets in shopping centers a~o.other factors 
contributing to convenience in shopping. Once-a-week as well as one-stop 
shopping' has beEm faclli tated by the super markets with their parking lots 
and their wide variety of food and popular nonfood i terns. 

Super markets were among the first to experiment with and adopt pre­
packaging of fresh fruits, vegetables, meats, and other foods; greater use 
of informativ1a labeling; and the design of Atores to maximize displays, 
channel customers through the store, and reduce tho man-hour and space 
requirements per m1it of r,ales. · 

-------
;:;ELECTED NEW PUBLICATIONS 

l. "Assembly ana Distribution of Eggs in Honolulu, II by 
Jules V. Po.well and C. Richard Cre·:,k, Agr. Expt. :;.:ta., 
Univ. of HaHaii, Agr. Econ. Eul. ;.;.., Sept. 1951. 
( BAE cooperating. ) ( fllvlA. ) 

2. "Automobile Manufacturer:.:: Discuss F'abrics and Fibers for 
Par;sengor Cars," Bur. Agr. Econ., U. f3. DE-:pt. Agr., Agr. 
Inform. Bul. 1+5, Oct. 1951. (PHA, ARA, BtWHE, BAIC, and 
SHHL cooperating.) (IMA.) 

3. "CA.rloc..ds of Agricultural and Nonagricultural Corrnnodities 
Origina.ted, by 'l'ypo of Car, 1947-50, II by ronald E. Church 
and Mildred R. DeUolfe, Bur. Agr. Econ., Nov. 1951. 
(Processed.) (RMA.) 

4. "Consumers• Use of and Opinions About Citrus Products," 
Bur. Agr. Econ., U. s. Dept. Agr., Agr. Infor:n. Bul. 50, · 
Oct. 1951. (PMA, BBNiJF~, FCA, BAIC, and HMJ, cooperating.) 
(RMA.) 

5. "Index Numbers of .Railroad Freight Rates on Livestock Wid 
Meats, 1940-50," by Ezekiel Limmer, Bur. Agr. Econ., 
Nov. 1951. (Processed.) (RMA.) 

.. . . 
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Table 6.- Price spreads betweeu tarmerti end CODIUittrs - tood products; Betal.l price, farm Telue ot equivalent quantitiee sold by producers, 
b]'product adJUDtment, aril:etl.ng oh&rees, end fanner's share o£ rets.il price, October 1951 V 

Retail 
uoit 

t GroBB : Z Jet 
1 Retail 1 fare •1!7product• tam 
: price ve.J.ue :allovanc,, value 

; I GoTel'mllellt I I 

• M.orgin • nru-l<etin 'Ma k t1ng1 

' adjW!ted ' taxes (-f I e::a~ es oP'a.r~~or's 
1 for : llllll 1 :;} 1 share 

Market basket • • • • • • • • • • • • • • • • • • • .: 
I 

Meat product11 • ••• • •• • • .......... : 
I 

De.iey prodUDtr ••••••••••••••••• 1 

I 

Poultry and eggs ••••••••••••••• 1 
I 

Bakeey and otber. cereal : 
products: : Farm produce equivaleDt 
All ingredients .............. • of IIIIllual tul.lJ" 
Grain ........ • .................. a purchases 

Other eeree.l produota •••••••• ; 

• 
All trui ts and vegetables ....... a 

Fresh fruits and vegetable• .. : 
Fresh vegetables ••••••••••• 1 

Ce.rmed tnd. ts and Tegetabl.es .a 

Mlscelleneous products ••••••••• t 

722.00 

I 231,61 158.09 

135.56 76.2e 

19.35-J';) 5';).55 
: annual 
1 average 1 

a: quanti ties 1 

' pUrchased, 1 104.07 
I per fomil7 I 
1 ot three 1 

1 average 38.10 
I COD8t111!Jr8 I 

I 146.1.1 
I 111.50 

(fl. 83 
22.79 

44.80 

27.15 

18.16 

51.88 
42·98 
23.89 
4·47 

• 
Beet (Cboice grede) ..2/ ........... :2.16 lb. • 

Cboice grade cattle: Poomd 
Pound 
Pound 

88.6 
78.6 
45.5 

!./76.2 
64.1. 
28.6 

Lamb ............................. :2.16 lb. l&llbs 
Pork (including lsrd) ............ :1.41 lb. bogs 

I 

• 
Bt..~ooter ............................ s Butter tat. and farm butter 
Cheese, American •• •••• ••••••••••• 110.08 lb. ailk 
Evapomted milk ............. , .... ol.95 lb. ll1l.k 
nuid milk ••••••••••••• •••••••••• a:J8na retail. 8lld v.b:)leeal.e 
Ice cream • •••••••••••••••••••••••'1.8 lb. allk: 

• 
I 

Eggs .............................. 1.03 doz. 
Cbicken ........................... 1.136 lb. 

' 11hite bread ...................... 1 .912 lb. Wheat 

' Com Oakes ...................... rl.OS lb. com 
Com meal ........................ :l.J,4J lb. com 
nour, white ••••••••••••••••••••• :1.41 lb. wheat 
Rice ............................. :1.68 lb. rough 
Rolled oats ••••••••••••••••••••••'2 .. 05 lb. oats 

Apples ........................... : .0224 bu. 
Oranges ............................. ; .061.3 box - treeh use 

Beans, snap .......... ,. • •• ••• , ..... •' .0375 bu. 
Cabbage ............................... a:l.lO lb. 
Carrots ••••••••••••••••••••••••• •' .0222 bu. 
Lettuce ............................ s .0185 crt. 
Onions ........................... 11.06 lb. 
Potatoes •••• •••• ••• •••••••••••••·' .0174 bu. 
SWeetpotatoes .................... , .0204 bu. 
Tomatoea ••••••••••••••••••••••••• a: .02n bu. 

I 
Peaches, CIIIIJled ................ •• :1.89 lb. Callr. ol1ng 
Corn, canned ••••••••••••••••••••• a,3.03 lb. IVeet 
Peas1 canned ..................... , .89 lb. 
Toma"tOea, canned • ••••••••••••••••'2.41 lb. 

Prunes •••••••••••••••••••••••••• ell lb. dried, cau..tomia 
Ravy beans ....................... :1 lb. Mich. llllll 1. Y. I --8 I 

I 
Beet eucar ....................... , 7.15lb. sugar beets 
Cane sugar ••• •• •••• •••••• ••••••••' 12.29 lb. sugar cane 
Margarine ••••• •••••• •••. ••••••• •• aCottoneeed, ao,ybean.a, and 

• aldJo ll1l.k 
Vegetable sbortcing ............. •Cottonseed 1111d ro,-beanr 

• 
I 

Potmd 
Pound 

d4i..oz. can : 
Quart 
Pint 

Dozen 
Pound 

Pound 

' 8-oz. pkg. 

I 

• 

Pound 
Pound 
Pound 
Pound 

Pound 
Dozen 

Pound 
Pound 
Bunch 
!lead 
Pound 
Pound 
Pound 
PoW>d 

'llo. 2t ..... 
I llo, 2-
1 llo. 2 can 
I llo, 2 eaD I 

PoUDd 

PoUDd 

PoW>d 
POund 

78.8 
52.6 

16.2 

1.3.7 
7.8 
9.0 

16.0 
14·5 

9.1 
50.6 

20.0 
5.5 

12.8 
15.3 
7.8 
5.1 

10.3 
21.7 

34.2 
22.2 
15.1 
17.6 

27.5 

14.7 

10.6 
10.3 

33.4 
34.6 

57.2 
J9.1 
7.20 

1.3.26 
7.85 

3.19 

3.56 
3.94 
4.94 
7.91 
5.25 

9.00 
1.67 
3.22 
6.20 
2.55 
2.42 
5.53 
8.91 

6.50 
3.28 
3.94 
3.63 

11.21 

3.71 

8.2 
10.2 

.4 

.62 

1.2';) 
.65 
.95 

1.13 
1.20 

.21 
:n 

76.28 

39.26 

27.94 
21.76 

14.45 

51.88 
42.98 
23.89 
4.47 

68.0 
54.2 
28.2 

57.2 
39.1 
7.20 

13.26 
7.85 

57.3 
27.'5 

2.5'1 

2.27 
3.29 
3.99 
6.78 
4.05 

9.00 
1.67 
3.22 
6.20 
2.55 
2.42 
5.53 
8.91 

6.50 
3.28 
3.94 
3.63 

11.21 

3.87 
4.02 

10.47 
12.31 

•bTPz-oducts:-mts (+)I : 

J62.J9 

82.78 

76.13 

23.65 

94.53 
68.52 
43.94 
18.32 

29.38 

20.6 
24-4 
17.3 

22.5 
23 • .3 
7.7 
9.0 

23.4 

13.6 

4.8 
.30.1 

11.0 
3.8 
9.6 
9.1 
5 .. 2 
2.7 
4.8 

12.8 

27.7 
18.9 
11.2 
14.0 

6.7 
6.3 

22.9 
22.3 

-Q.34 

- .04 

- .3Q 

- .54 
-.54 

82.78 

76.09 

23.65 

94.53 
68.52 
43.94 
18.32 

2';).08 

20.6 
24.4 
17.3 

21.5 
25.1 

1.3.6 

4.8 
30.1 

11,0 
3.8 
9.6 
9.1 
5.2 
2.7 
4.8 

12.8 

27.7 
18.9 
11.2 
14.0 

16.3 

27 
21 

38 

35 
J9 
35 
20 

34 

72 
63 
48 
59 
25 

73 
52 

16 

17 
42 
44 
42 
28 

47 
41 

45 
30 
25 
4l 
33 
47 
54 
4l 

19 
15 
26 
21 

4l 

37 

37 
J9 

31 
36 

jj Full dets.ils concendng the cAtoulation of price ._m. ror comodity groups and individual it,..,, are presented in Agr. Inform. Bt>l. llo. 4, "Price 
Spreads Betwem farmers and Con....,ere, • Joy, 1949, and Miec, Pub. lo. '!fl6, "Price Spreads Between farllere and Con11t111ero for Food ProdUDte, 1913-44, • 
Sept. 1945 (out of pl'1nt). "Coomodil;y-group estimates are der1Yed from deta 110re inolusiYe than the individual 1t•s listed in tbis table. For example, 
the meat-produats group inoludee vql and anrtton, !arm aalee ot lower grade cattle, alloll8llce for retail value of ~cts and processed meats, 1n 
add! tion to l&llb, pork (including lsrd), and carcass beet ot Cboiee grede. 

2./ Marketing charges equal lll&rgin adjusted tor l>Tproduot allo'll8llees llin118 Govermamt marketing taxes pl118 GoYernmont p8llllents to marketing agencies. 
:JI N81l!e of grede vas changed from Good to Cboice on Dec. 29, 1950. 
t./ Grose f'am value before adjusting for Choice grede pl"<!IDiUII wae 62.6. 
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TaLl~t 7 .. - Prlce spreads betwoQI'l t&.r::ners ond eonstmors - food produ.ctsJ Retail price and ta.rm value, October 1951 
compared with the 1935-)9 average, Ootcbor 1950 and September 1951 J,/ 

-------------· 
Retall 
unit 

Market basket , ••••••••••• , •• • •• ,.; l ~ ,: 
Heat products ••••••••••8•••••··:~ ~~ 11 
Dairy prnducto ................. ,) 

:) (• 
Poultry acd eggs ............... : ) 1935-J? (• 

;) annual (: 

341.19 :J/656. 75 

1!8. 57 206.10 

67.31 :i/125.00 

26.47 53.02 

Bakery and other cere&.l :) average (a 
products• :)quanti ties( • 
All ingredients ................... : )purchased, (' 55.09 :v 98.77 
Grein ............. , .......... : ) por family(: 

:) of tbreo (1 
Other cereal produetB .......... :) average ( t 

:)consumers ( lo 

All frul ts ond vegetcbloc ...... .) ( 1 
Fresh fruits and vegetables ... :) ( J 

Fresh vegetable a ............. :) ( 1 

18.46 :v )6.46 

77.79 :i/130. 45 
57.85 :v 98.60 
33.16 54.88 

Canned fruita and vagetabl.eo .a) (~ 14.14 ;(().36 
1) (1 

Miscellaneous products .......... , ) ( 1 

I 

Beef (Choice grade) 21' ............ : 
Lamb ............................. . 
Pork (including lard) ............ : 

Pound 
Potmd 
Pound 

29.1 
I 26.8 
I 22.6 

Butter ............................... : Pound 35.0 
Cheese, American • ~ ................ • z Pound 1 25.9 
Evaporated milk • •••••••••••••••••:14!-oz. can : 7.5 
fluid milk , ...................... ~ Qus.rt 11.4 
Ice cream ........................ 1 Plat Y 

Egga ··•·•·•••••••·•·•••••••••••••' 
Chicken ................................. : 

White breo.d ........................ : 

Corn nakee ......................... ' 
Corn meal ••••••••••••••••••••••••' 
Flour, W'bite • •••••••••••••·••••••: 
Rice •••• •••••• ....... ••• ••••• •• •••: 
Rolled oats ....................... ' 

Dozen • 29.0 
Pound JO,Q 

Potmd 

8-oz. pkg. 
Pound 
Polmd 
Potm.d 
Pound 

76.3 
69.3 
42.8 

:v 72.5 
55.5 
13.~ 

:J! 20.7 
y 

65.3 
52.2 

lJ.l 
8.1 :v 8.5 

:J! 16.0 
13.5 

Apples ....................... •••••' Pound 4.9 :J/ 9.6 
Dozen 1 30.3 :J! 52.2 Oranges ............................ • z 

BeanB, gnap .•••• ••• •••••••••••••• : 
Cabbage •.• •••• ••• •••• •• ••••••••• ,, 
Carrots •••••••••••••• ••·••• •••••• ; 
Lettuco ............ •••• ••••••••••• : 
Onions .............................. : 
Potatoes •••••••.••••••• , •• , •••••• : 
Sweetpotatoes •••••••o••••••••••••l 
Tomatoes ......................... • 1 

I 

Pound 
Pound 
Bunch 
Head 
Pound 
Pound 
Pound 
Pomd 

Peaches, canned .................. • z No. 2i can 18.7 
Corn, c&nned ~ ..................... J Ho. 2 can : 12.1 
Peas, canned ••••••• ••••• •• ••·••••' llo. 2 can 1 15.6 
Tomatoes, CfllUled •••••••••••••••• • z No. 2 can 1 9.4 

I 

I 
Prunes ••••••••••• •••• ••••••••••• • 1 

llavy- beane .............. ••••••••••' 

Beet augar ............ • •••••••••• • a 
Cane sugar ••••••••••• •••• ••• •• •••I 
Margarl.ne •••••• , ••.••••••••••••• ,z 
Vegetable ahort.Eili.ng •••••••••••••• 

Pound I lD.O 
Pound 6.5 

Pound 
Pound 
Pound 
Pound 

31.7 
18.7 
15.4 
15.3 

26.1 
14.7 

10.5 
10.3 
32.9 
32.8 

710.89 

2<5.87 

131 .. 36 

103.93 

37.96 

142.48 
106.89 

61.17 
23.25 

45-04 

34.9 
78.1 
45.6 

78.1 
62.6 
14-9 
22.1 
31.2 

75.9 
55.0 

16.2 

19.7 
5.3 

13.1 
13.8 
7.5 
4.6 

12.1 
15.4 

34.0 
22.4 
15.3 
18.2 

28.1 
14.9 

10.7 
10.4 
33.5 
34.7 

7<2.00 

231.61 

135.56 

59.55 

104.07 

J6.10 

146.41 
ill. 50 

67.83 
22.79 

44.80 

88.6 
78.6 
45.5 

78.8 
52.6 

16.2 

13.7 
7.8 
9-0 

16.0 
1.4. 5 

9.1 
50.6 

;(().0 
5.5 

u.s 
15.3 
7.8 
5.1 

10.3 
21.7 

34.2 
22.2 
15.1 
17.6 

V.5 
1.4.7 

10.6 
10.3 
33-4 
34.6 

+ 10 

+ 12 

+ 8 

+ 12 

+ 5 

+ 4 

+ 12 
+ 13 
+24 
+ 12 

+ 3 

+ 16 
+ 13 
+ 6 

+ 10 
+ 12 
+ 10 
+ 8 

+21 
+ 1 

+ 6 

+ 5 
- 4 
+ 6 

0 
+ 7 

- 5 
- J 

+21 
+ 28 
+ 35 
+ 17 
+ 32 
+ 31 
+ 43 
+ 7 

+ 8 
+ 19 
- 2 
+ 15 

+ 5 
0 

+ 1 
0 

+ 2 
+ 5 

+ 2 

+ 3 

+ 1 

+ l 

+ 3 
+ 4 
+11 
- 2 

- 1 

+ 4 
+ 1 
J./ 

+ 2 
y 

0 
+ 1 

0 

+ 4 
- 4 

0 

0 
0 

+ 1 
- 5 
+ l 

- 12 
- 3 

+ 2 
+ 4 
- 2 
+11 
+ 4 
+11 
- 15 
+41 

+ 1 
- 1 
- 1 
- 3 

- 2 
- l 

- 1 
- 1 

~ 

134.73 :J/316. 52 356.77 

41.60 :J/128.5'1 -149.14 

33.42 :J! 68.53 74.26 

17.57 32.33 

11.63 :v 26.07 
9.04 11 20. 54 

5.98 :J/ 13.65 

23.98 :v 44.94 
20.J7 )j 37.01 
ll.48 :J! 17.89 
1.93 :J! 4.22 

6.53 :J/ 16.08 

39-40 

Z/.52 
21.)2 

14.08 

50.62 
41.78 
21.07 
4.41 

15.83 

16.2 :J! 52.5 :J/ 65.6 
13.2 11 45·4 :J/ 55.2 
ll.7 26.7 V.4 

23.9 51.5 
13.6 :J! 32.7 
2.86 6.07 ryo :V ~05 

1.08 :J/ 2.43 

.84 :J! 
1.40 
1.67 J/ 
2.37 
1.74 

2.03 
11.0 

4-49 v 
.81 :il 

1.69 J/ 
2.89 y 
1.30 
1.25 
1.65 
f?/ :J/ 

2.53 
1.50 
2.29 
1.49 

2.15 
2.81 
3.76 
7.19 
3.34 

7.88 
1.00 
2.22 
4.16 
1.17 
1.49 
J-14 
8.28 

4-79 
2.78 
3.63 
<.99 

9.22 
6.89 

1.73 3.58 
1. 78 :J/ J, 72 
4·30 11.84 
5.26 14-03 

56.0 
36.7 
7.10 

12.89 
7.70 

56.6 
28.6 

4.50 
25.5 

8.62 
1.60 
4.11 
4.72 
2.13 
2.14 
5.85 
6.o< 

12.25 
5.41 

3.87 
4.02 

10.87 
12.78 

359.61 

148.83 

76.<8 

39.26 

14-45 

51.88 
42-98 
23.89 
4-47 

15.42 

68.0 
54.2 
28.2 

57.2 
39.1 
7.20 

13.26 
7.85 

2.57 

<.V 
J-29 
3.99 
6.78 
4.05 

4.28 
20.5 

9.00 
1.67 
3.22 
6.20 
2.55 
2.42 
5-53 
8.91 

6.50 
3.28 
3·94 
3.63 

11.21 
5.41 

3.87 
4.02 

10.47 
12.31 

a?~t't"cen tage change 
• Oct, 1951 

.t:r2e -
Oct, 1 Sept. 
1950 I 1951 
f.!l:!t!ll!1~ 

+ 11'" 

+ 16 

+11 

+21 

+ 7 
+ 6 

+ 6 

+ 15 
+ 16 
+ 34 
+ 6 

- 4 

+ JO 
+ 19 
+ 6 

+ll 
+ 20 
+ 19 
+ 10 

+29 
+ 7 

+ 6 

+ 6 
+ 17 
+ 6 
- 6 
+ 5 

4 
+ 2 

+ 14 
+ 67 
+ 45 
+ 49 
+ 18 
+62 
+ 76 
+ 8 

+ 36 
+ 18 
+ 9 
+21 

+22 
-21 

+ 8 
+ 8 
- 12 
- 12 

+ 1 

+ 3 

+ 2 
+ 2 

+ 3 

+ 2 
+ 3 
+ 13 
+ l 

- 3 

+ 4 
- 2 
+ 3 

+ 2 
+ 7 
+ 1 
+ 3 
+ 2 

+ 1 
4 

+ l 

+ 5 
.1.1 
+ 2 
+ 18 
+ 2 

- 5 
-Al 

+ 4 
+ 4 
-22 
+Jl 
+ 20 
+ 13 
- 5 
+ 48 

+ l 
+ 4 
+ 1 
+ 4 

- 8 
0 

• 0 
0 

- 4 
- 4 

-rJ Full details concerning tbe caloulat1on of price spreads for commodity groaps and individual items ore presented 1n Agr. In!om. Bul, No. 4, "Price 
&prea.ds Betlf'eon Farmers and Consum.ers,• Nov. 1949, and Misc. Pub. H'o. 576, •Price 'Spreads Between Farmers and Con81lll1er& tor Food Products, 1913-44,• 
fept. 1945 (out of print). Commodity-group estimates are derived from data 11101'8 1no1WJ1Te than tho individual u ... o Hotod 1n this tabl•. For example, 
~he moat-products group includes veal and muttcn, !am sales o! lower grade cattl.a, ol.lovance !or retail value of bypl'Qducto and prooeased meats, 1n 
•ddition tc laluh, pork (including lA!'d), and earoasa beef of Cboice grade. 

Y Adjusted to exclude imputed value of nonfood byproduct• obtained in procesaing. 
1/ Revised. 
Y Less than 0. 5 percent. 
jJ Name of grade """ changed from Good to Choice on Dec. 29, 1950. 
§I Price data not available. 
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Table 6.- Price opreado betve_, !Ar!lers and cona\.lllors - rood prcducto: Marketing chargee and ramer1o ohare or retall price, October 1951 
co111par~ with the 1935-39 nnrege, October 1950 Md September 1951]} 

CO!Imodity Retell 
unit 

I .l!2.U&I:J. 
I 

I I 

Mo.rket basket •••••••••••••••••••• : l ~: 

Meet prodncto •••••••••••••••••• I) ( 1 

r) (1 
lldry prcducto •••••••••••••••••• ) ( : 

Poultry and eggs ••••••• : ••••••• :l 1935-39 ~: 
z) annual (, 

Baker.y and other cereal z ) averuge (' 
produoto: r)quan titieo( 1 

All ingredient• .............. 1 )purchased, ( 1 

Grain •••••••••••••••••• ...... ,)per !am.Uy(1 
1) ot three (1 

Other cereal products ........ • z) average ( z 
1 )consumers ( 1 

All frui to and vegetable• ...... 1) ( 1 
Fresh fMJi to and vegetables .. 1) ( 1 

Froah vegetables ........... •) ( • 
Canned fMJits and vogetab1oa .1) (1 

!) (1 
Miscellaneous products ........... 1) ( s 

' Beef (Choice grade) :lf ........... 1 
Lamb ............................. : 
Pork (inc!'ading lord) •••• , ...... •' 

Pomd 
Pound 
Pound 

Butter ............................. ' Powd 
Cheese, American .................. • 1 Pound 
Eva pore ted milk •• ••••., ••••••••• ·•14f-oz. can 
Fluid lllilk ........................ Quart 
Ice oream ........................... 1 Pint 

Eggs ............................. , 
Chicken ••••• ••• •••• ••••• ............ : 

White bread ....................... z 

Dozen 
Pound 

Polllld 

Corn fiakes .......................... : 8-oz. pkg. 
Corn meal • , , .... , , , • ,, ... ,, •• , ...... • a 
nour, llhite ...................... ~ 
Rice •••••••••••••••••••••••••••••' 
Rolled oats ..... , •••••• , • , •••. ,, ., t 

Apples •••••••••••••••••••••••••••• 
Oranges ••••••••••••••••••••••••••' 

Belills, map •••••••••••••••••••••·• 
Cabbego ••••••••••••••••••••••••••• 
Carrots .......... .................... a 
Lettuce .• ••••••••• .............. •• : 
Onionll!l ••••••••••·••••••••••••••••' 
Potatoes •••••••••••••••••••••••••= 
Bweetpotatoes .••••••••••••••••• ,,, 
Tomatoell!l •••••••••••••••••••••••••• 

• Peachee, canned • , •••••••••• , , , ••• ~ lo. 
Com, canned .................... , • t lo. 
Peas, canned • •••••••••••••• ••• ,.,z No. 
TOll& toea, eanned ••••••••••••••• •• a No. 

I 

Prunes •••••••••••••••••••••••••••' 
layY beana •••••••••••••••••••••••• 

' Beot ougar ••••••••••••••••••••••• 1 

Cane sugar •••••••••••••••••••••••' 
Margerl.ne ........................ . 
Vogetoble shortening ••••••• •••• •• 1 

Potmd 
Potmd 
Pound 
Pound 

Pound 
llo•oa 

Pound 
Powd 
Bunch 
lloo.d 
Polllld 
Pouod 
Pound 
Pound 

2ican 
2 can 
2 can 
2 can 

Pouad 
Po181d 

Pound 
Pouad 
Pound 
Pound 

45.88 

33.119 

8.90 

42.80 

12.10 

53.81 
37.48 
21.68 
12.21 

12.9 
13.6 
lO,J 

11.1 
l2.J 
1,..6 
5.1 
fY 

6.7 
13.1 

7.1 
1.6 
2.1 
4.7 
5.6 

6.8 
2.6 
3.7 
5.8 
J.2 
l.J 
_t-4 

16.2 
10.6 
lJ,J 
7.9 

7.0 
3.5 

Oct. 
1950 

J/ 72.66 

:J! 22.81 

:J! 85.51 
J/ 61.59 
:J! J6.99 
:J! 16.14 

J/ 'Z/,03 

'J/ 2J,8 
Jj 23.9 

16.1 

y 21.0 
;,; 22.8 

7.4 
:;; 8.6 

w 

20.8 
26.4 

:;; 12.9 

;y' 11.0 
5.J ¥t 4.7 

.u 8.8 
9.7 

:;; 5.2 
'J/ 32.1 

26.9 
15.9 
11.8 
12.J 

16.9 
7.8 

6.4 
6.1 

21.1 
18.8 

Market.lng chargeo 2/ 

Sept. 1 

1951 

353.7S 

76.73 

00.10 

76,')7 

23.88 

91.86 
65.11 
40.10 
18.84 

28.91 

;,; 19.J 
:J! 22.9 

18.:! 

22.1 
25.9 
7.8 
9.2 

23.5 

19.3 
26.4 

13.7 

11.5 
4·5 
5.0 

11.1 
10.4 

11.1 
3.7 
9·0 
9.1 
5-4 
2.5 
6.2 
9.4 

'Z/.6 
19.:! 
11.4 
14.7 

6.3 
5.9 

22.6 
21.9 

Oct. 
1951 

362.05 

82.78 

59.28 

20.29 

76.09 

23.65 

94-53 
68.52 
43-94 
18.32 

29.08 

20.6 
24-4 
17.3 

22.5 
23.3 
7.7 
9-0 

23.4 

21.5 
25.1 

13.6 

11.4 
4-5 
5.0 
9.2 

10.4 

4.8 
JO.l 

u.o 
J.8 
9.6 
9.1 
5.2 
2.7 
4.8 

12.8 

'Z/.7 
18.9 
11.:! 
14.0 

+ 7 

+ 7 

+ 5 

- 2 

+ 5 

+ 4 

+11 
+11 
+ 19 
+14 

+ 8 

- 13 
+ 2 
+ 7 

+ 7 
+ 2 
+ 4 
+ 5 

+ J 
- 5 

+ 5 

+ 4 
- 15 
+ 6 
+ 5 
+ 7 

- 8 
- 6 

+28 
+ 15 
+ 32 
+ 2 
+11 
+ 12 
+ 17 
+ 7 

+ J 
+ 19 
- 5 
+14 

- 4 
+ 19 

- J 
- 5 
+ 9 
+ 19 

+ 2 

+ a 

- l 

+ 2 

- l 

+ J 
+ 5 
+ 10 
- 3 

+ l 

+ 7 
+ 7 
- 5 

+ 2 
- 10 
- l 
- 2 
!.1 

+11 
- 5 

- l 

- 1 
0 
0 

- 17 
0 

- 19 
+14 

- l 
+ 3 
+ 7 

0 
- 4 
+ 8 
- 23 
+ 36 

!.1 
- 2 
- 2 
- 5 

+ 3 
- 2 

- 2 
- 2 
+ l 
+ 2 

47 

50 

66 

21 
16 

32 

31 
35 
35 
14 

25 

56 
49 
52 

68 
53 
38 
55 
fY 

77 
56 

12 

11 
47 
4J 
33 
24 

4l 
36 

40 
24 
3l 
33 
29 
50 

'tt 
14 
12 
15 
16 

30 
46 

30 
32 
24 
'Z1 

Faner' 8 share 

Oct. 
1950 

48 

J/62 

55 

61 

J/ 26 

:J! 37 

34 
38 

:;; 33 
:J/21 

37 

71 
J/59 

45 
'J/ 58 

fY 

68 
49 

16 

;y' 16 
35 

.:Y'44 
45 
28 

:J! 46 
39 

.:Y'48 
;y' 23 
;y' 23 
JJ 32 

20 
38 
44 
4l 

15 
15 
24 
20 

35 
47 

34 
36 
J6 
4J 

Sept, 
1951 

50 

66 

55 

67 

26 

37 

36 
39 
34 
19 

35 

77 
71 
w 

72 
59 
48 
58 
25 

75 
52 

16 

16 
42 
44 
34 
28 

43 
49 

44 
30 
Jl 
34 
28 
47 
48 
39 

19 
14 
26 
19 

44 
36 

36 
39 
32 
37 

Oct. 
1951 

50 

64 

56 

66 

'Z1 

38 

35 
39 
35 
20 

34 

77 
fR 
62 

72 
63 
48 
59 
25 

73 
52 

16 

17 
42 
44 
42 
28 

47 
4l 

45 
30 
25 
4l 
33 
47 
54 
4l 

19 
15 
26 
21 

4l 
J7 

37 
39 
31 
36 

I I 

l/ Full details concerning the calculation ot price apreede tor Olllm>dity groupe and individual iteoe are presented in .Agr. IntoJW.. Bul, llo. 4, "Price 
Spreads Botlleen Fanners ond Con8UIIIere,• Nov. 1949, and Misc. Pub. lio. 576, "Price Spreoda Between !'amere and Coni!Uilers for Yoocl Products, 1913-44,• 
Bept. 1945 (out of print). Colllllodity-GI"Oup ootimates are derivod from data more inclusive than the indi'Vid\lal items lioted in tide table. For 8lalllp].e, 
the meat-products group includes Teal and mutton, fane. ealea of lo\ler grade cattle, allovance tor retail value or byproducts and processed •ee.ta, in 
add1 tlon to lamb, pork (including lord), and carcass beef of Choice grade. 

Y Marketing Chargee equal margins (difference betveen retail ocst and not tam veluo, table 7) llinus processor taxes plus Covenllllent p8111101lts to 
aarketing agencies. 

Jl Revised. 
til Lees then 0.5 percent. 
~ Name of grade ves changed n-<>m Good to Choice on Dec. 29, 1950. 
1/ Price data not avaJ.l.abl.e. 
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Table 9.- Farm products: Indexes of prices at several levels of marketing, 
1935-39 ::; 100 

; Prices : Foods ; Fibers :Whole-: Prices : 
: paid : Retail :Whole-: : : Whole-: Prices : sale :received:Prl 
: by : : sale : :Retail: sale :received:prices: by : ce 

Year : city : ~~086 :prices: Pri~esd:prices: prices: by : of : farmers:P~d 
and :familiea: 0 t ~rm:of all:rec~ ve: of : of : farmers: all: for 'r Y 

month: for all : 00 d food : f Y :cloth-: textile: for : farm : all : arm­
: commodi-: P~ - prod-: a~~rs : ing : prod- : cotton : prod-: prod- '. 6~s 
: ties : uc~~ : ucts : ~ 1/ : ucts : and : ucts : ucts • ~ 

1913 : 
1916 : 
1918 : 
1920 : 
1929 : 
1932 : 
1935 : 
1936 : 
1937 ; 
1938 : 
1939 : 
1940 : 
1941 ; 
1942 : 
1943 : 
1944 : 
1945 a 
1946 : 
1947 : 
1948 : 
1949 : 
1950 ~ 

~= 
Oct. : 
Nov. : 
Dec. : 
!ill: 

Jan. t 
Feb. : 
Mar. t 
Apr. : 
May : 
June : 
July : 
Aug. : 
Sept.: 
Oct. : 

1/ : ~ : J/ : ;;/ wool j/: U : 2/ 
71 77 81 91 69 81 110 94 95 
78 94 96 106 78 99 131 111 111 

108 134 151 172 128 193 279 195 192 
143 166 174 181 201 232 284 198 197 
122 128 126 136 115 127 167 138 138. 

98 83 77 67 91 77 54 63 61 
98 102 106 99 97 100 109 104 101 
99 103 104 104 98 101 114 106 106 

103 106 108 112 103 107 111 114 114 
101 96 93 94 102 94 80 90 90 

99 93 89 90 100 98 87 86 88 
100 93 90 94 102 104 98 89 93 
105 102 105 114 106 119 131 108 115 
117 120 126 145 124 136 178 139 147 
124 135 135 175 130 137 190 161 179 
126 13~ 133 173 139 139 194 162 182 
129 135 134 183 146 141 201 169 192 
140 155 165 207 16o 164 260 196 218 
16o 189 213 249 186 200 296 238 256 
172 202 226 26o 198 209 296 248 265 
170 189 204 229 190 198 272 218 232 
172 189 210 228 188 208 314 224 238 

176 
176 
179 

182 
184 
184 
185 
185 
185 
186 
186 
187 
187 

192 
193 
200 

208 
213 
212 
211 
212 
212 
212 
209 
208 
212 

218 
221 
226 

230 
237 
236 
235 
237 
236 
235 
237 
238 
240 

235 
239 
250 

265 
276 
272 
269 
266 
264 
262 
264 
265 
267 

193 
194 
196 

198 
202 
203 
204 
204 
204 
203 
204 
209 
209 

230 
235 
241 

251 
255 
258 
257 
256 
250 
244 
236 
230 
222 

365 
1/387 

383 

401 
411 
425 
425 
415 
409 
377 
333 
321 
341 

234 
242 
247 

256 
267 
268 
266 
263 
261 
255 
251 
249 
253 

250 
257 
266 

279 
291 
290 
288 
284 
280 
274 
272 
271 
276 

81 
93 

141 
171 
121 

82 
99 
99 

105 
98 
98 
98 

105 
120 
133 
140 
145 
159 
186 
202 
194 
198 

204 
206 
207 

211 
215 
219 
220 
219 
219 
219 
219 
219 
219 

Jj Bureau of Labor Statistics, "Consumer Price Index for Moderate-Income Families 
in Large Cities." 

2} Calculn ted from "Retail cost" of market basket {p. 2). 
l( Bureau of Labor Statistics, converted from 1926 ::; 100 base. 
A/ Calculated from "Farm value" of market basket (p. 2). 
2J Cotton and wo1 prices weighted by production in 1935-.39. 
9J Based on figures published by the Crop Reporting Board. 
1/ Revised. . 
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Table 10.- Indexes of consumer income and of hourly earnings in marketing, 
1935-39 ::.; 100 

----- . Monthly 
Nonagri-

. 
Hourly earnings in marketing enterprises earnings : 

cultural 
income 

per 
Clas-s I Year employE:Jd Food Food . Cotton . 

payments steam factory :processing: marketing:processing -y railways worker y 21 !J) 
21 . 3.1 . 

:· 
1940 . 115 110 105 108 104 106 I I • • • I • • ' • 

19L~ . 138 130 106 114 110 119 . . . . . . . . . . 
1942 . 176 161 119 127 122 139 . . . . . . . . . . 
1943 . 217 188 121 lL~O 131 152 . . . . . . . . . . 
1944 . 242 201 134 149 141 162 . . . . . . . . . . 
1945 . 250 195 135 154 149 176 . . . . . . . . . . 
1946 .. 255 191 154 173 171 213 . . . . . . . . . . 
1947 . 275 218 168 197 195 253 . . . . . . . . . . 
19M~ • 301 236 184 213 213 282 . . . . . . . . . . 
1949 ......... : 303 240 203 223 226 287 
1950 .. 332 •259 223 233 236 297 . . . . . . . . . . 
12.2Q. 

Sept. . 342 265 224 231 237 295 . . . . . . 
Oct.· . 31+4 271 221 236 239 314 . . . . . . . 
. Nov. . 346 272 224 239 241 316 . . . . . . . 
Dec. . 359 279 227 244 244 317 . . . . . . . 

1aib. .. • 
•Jatl. . 356 278 224 248 247 318 . . . . . . . 
Feb. . 35d 279 235 248 248 318 . . . . . . . 
Mar. . 362 282 237 ~49 249 318 . . . . . . . 
Apr. ....... 366 283 243 ~50 250 319 
May . 368 ~:82 '244 250 251 319 ........ 
June . 370 6/ Z8/+ 247 254 253 319 . . . . . . . 
July ...... : 370 y 280 250 252 252 317 
Aug. . 372 282 246 y 251 252 y 31.5 . . . . . . . 
Sept. . 373 286 :254 251 253 320 . . . . . . 

JJ United St~tes Department of Cormnerce estimates. Adjusted for seasonal 
variation. 

Y Prepared in the Bureau of J~.gricultural Economics from data of the Bureau of 
Labor Statistics, not adjusted for r.eusonal variation. Revised series. 

J/ Compiled from dat& puhlished by the Interstate Commerce Commission. 
Y Bm·eau of Labor Statistics • 
.2/ Weighted composite of earnint;;;3 in steam raibmys, food processing, wholesal­

ing, and retailing. 
Y Revised. 
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