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The total sales of all grocery stores that sold
fresh meats as well as groceries increased more
than fivefold between 1929 and 1948 compared with
an increase of less than 50 percent in the total
sales of grocery stores without meats and special-
ized food stores (meat markets, bakeries, fresh fruit
and vegetable markets, etc.). The more rapid growth
in the sales of stores with meats reflects a shift

away from specialized food stores to stores which
sold a wider variety of goods. Increased patronage
of super-markets played an important part in this
shift. As a result, grocery stores with meats ac-
counted for two-thirds of the total sales in all retail
food stores in 1948 compared with slightly more than
one-third in 1929.
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Table 1.- THE MARKET BASKET: Retail cost of 1935-39 average annual purchasesg .
of farm food products by a family of three average consumers, farm value
of equivalent quantities sold by producers, marketing charges, and farmer's
share of the consumer's food dollar, 1913-51

: : ¢ Marketing :
Year : Retéi} cost | Fanfg;alue : charges :Farmer's share
: : : 3/ :
: Dollars Dollars Dollars Percent
1913-15 average ...3 267 121 146 L5
1920 cesossssscssssees 567 244 323 43
1922 veeecnsnccncnes 408 162 246 40
1929 ceseosscsssnsses 436 183 254 ) 42
1933 R 277 90 186 32
1935-39 average ¢..: 341 135 204 40
1940 s ssssevcessse s 319 1z7 192 40
1941 seessessessssed 349 154 194 44
1942 eeeeccscecnnent 409 195 213 48
1943 essevsssnseseses 1059 236 229 . 51
1944 eesesssnssssensl 451 233 230 52
1945 ceecocesessenetd 459 246 229 54
1946 cevevercosesens 528 279 258 53
1947 evececancovenst 644, 335 308 52
1948 veveercanessend . 690 350 340 51
1949 esvessesnsecens 646 308 337 48
1950 esevessssesnses 645 308 337 ) 48
1950 - Octe cevonss? 657 4/317 340 48
NOV: eveceset 659 322 336 49
DeCQ eecssvsed 681 336 31“4 49
1951 - Jano essssend 7m 357 352 50
Febe ceeveest 726 371 351; 51
Mar. ceesess? 721‘. 366 357 51
Apl‘. evessnel 718 363 355 51 ’
May seeccsce s 7% 358 365 49
June cececest 724 355 369 49
JUulY seeseses . 723 352 370 49
Auge cesceeed 71 355 358 50
Sept. essceed 711 357 354 50
OCte coveceet 722 360 362 50

1/ Calculated from retail prices collected by the Bureau of Labor Statistics
and the Bureau of Agricultural Economics.

2/ Payments to farmers for equivalent quantities of farm produce minus imputed
value of byproducts obtained in processing.

3/ Marketing charges equal margin (difference between retail cost and farm
value) minus processor taxes plus Government payments to marketing agencies.

4/ Revised.
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SUMMARY

During the first three quarters of 1951, consgumers! expenditures for
food, including nonfarm food, remained steady at an annucl rate of about
%375 per capita, which was 26 percent of their disposable income in the
third quarter. This is the same percentage as consumers spent in 1950
despite higher retail prices for food in 1951.

Retail prices of farm foods increased about 1 nercent from mid-October
to mid-November and averaged slightly above the high recorded in February
this year. 1/ A 3 percent rise in retail orices since mid-September resulted
largely from higher nrices for frech vegetables. Pricesg recelved by farmers
for food products in November were only 1 percent above September levels
while charges for marketing these products increused about 4 percent during
this 2-month period.

Furmers received about 49 centg of the consumer's food dollar in
November 1951, slightly below the share received in the 3 preceding months
and approximately equal to that in November & year ago. 2/ Retail prices
of farm foods in nid-November averaged 1l percent nigher than a year ago.
The farm value and charges for marketing these products increased by about
the same proportion during that l-year period. Fam prices increased more
than marketing charges ecrly in 1951. Ilowever, wbeginning in March, declines
in farm prices were accompanied by higher marketing charges.

1/ Figures for November 1951 are preliminary ectimates based on latest
available retail price dats.

2/ Estimates of the division of the retuil price between furmers and market-
ing agencies are bused on comparisons of concurrent prices at the farm and
retail levels, except for sessonal canning crops, dried fruits, sugar, and
vegetable 01l products, During & period of rising prices, the farmer's share
calculated on this basis is somevhat higher than the share which would be
obtained by comparing orices received by farmers for particular lots of prod-
ucts with prices paid by consumers for the same lots after they have moved
through the merketing system. The reverse is true in periods of declining
prices.
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The pattern of retail distribution of food has changed materially during
the last two decades. Lorge self-service departmentelized food storeg that
sell a wide variety of fresh and packaged foods and meny nonfood items have
obtained a larger shere of the consumer's food purchases at the expense of
small clerk-service grocery storés, meat markets, and other food specielty
stores. In 1948, grocery stores that sold fresh meat accounted for two-
thirds of all sales in retail food stores compared with one-half in 1939 and
about one-third in 1929, According to duta recently published by the Buresu
of the Census, atout 2 percent of all grocery and combination stores had
gross sales of $500,000 and over in 1948, but these stores accounted for 2%
percent of the total sales of grocery and combination stores.

RECENT FARM-RETAIL PRICE SPREADS

Preliminary Estimates
for November

Retail cost of the foods in the "market basket" 3/ rose 1 percent from
mid-October to mid-November 1951 to & record annual rate of $730. 4/ The
previous high wes $726 for February 1951, Increases in the retail prices of
potatoes and other fresh vegetables, milk, and butter accounted for much of
the over-all increase.

At an ennuel rate of $361 in mid-November, the farm value of these foods
wvas practically unchanged from a month eurlier. Higher farm prices for
potatoes, truck crops, milk, and butterfat were about of fset by lower prices
for meat animals.

Totul charges for marketing the foods in the market basket advanced
approxim:tely 2 percent between October 15 ond November 15 to «n annual rate
of ©369. :

¢mall Increage in Farm Value
from September to Qctober

Farm value of the foodg in the market basket rose from an ennual rate
of #357 in September to #$360 in October 1951. The October level was 14 per-
cent higher than s yeer esrlier but was 3 percent lower than the record of
$371 reached in Junuary 1943 and again in February of this year. All com-
modity groups except miscelluneous products were higher in October than in
the same month of 1950.

The "market besket" contains quuantities of famm food productg equal to
the 1935-39 average annual purchages per fomily of three average consumers.
Full details are sresented in Agricultursl Informetion Bulletin No. 4,
"Price Spreads Between Furmers and Consumers.™

4/ Total retail cost of all foods currently congumed per family of three
average consumerg is roughly 50 percent higher than the retail cost of the
"market basket.” The market basket of farm food products does not include
imported foods, fishery products, or other foods of nonfarm origin; it does
not include food consumed in households on farms where produced; it measures
the cost at current prices of 1935-39 average prewar purchases and does not
4llow for the currently higher level of per capita food consumption, which
ig 10 to 15 percent above the level for 1935-39; and does not include addi-
tional mark-upe for preparution and service of meals purchased in eating
pluces.
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The farm value of the dairy products group increased 3 percent betveen
mid-September and mid-October. Higher prices for most fresh vegetables
caused a 2-percent gain in the f{ruite and vegetables group. The bakery snd
other cereal products group also rose 2 percent. Thece increates were
partially offset by a reduction of 3 percent in the farm vilue of the miscel-
laneous products group z2nd negligible decrewges for the meat products and
poultry and eggs groups.

Marketing Charges Adwunced = Percent
from September to Uctober

Charges for marketing the foods in the market basket increased from an
annual rate of $354 in September to $362 in October 1951. Practicelly all
of the guin resulted from higher charges for msrketing the meat products and
fruits and vegetobles groups.

Marketing charges in October were 7 percent higher than a year earlier,
Increases were recorded for all commodity groups except poultry and eggs.
They ranged from 5 percent for the bukery and other cereel products and
dairy products groups to 1l percent for fruits and vegetables.

Increage in Retail Cogt
of Farm Foodg

Reteil cost of the market besket of famm foods rose from en annual rate
of $711 in September to %7.2 in October, which was 10 nercent higher than a
year earlier,

Most of the increase from September to October wsg caused by rises of
3 percent in the retail costs of the mext products and fruits and vegetables
groups. The retusil cost of the meat products group rose to & new record of
#$232 in October. The previous record of $2<8 woes estavlished in August 1948.
New dollar and cent retail price ceilings ilecume effective October 1 for
retail cuts of beef. OCeiling prices were reduced on soms cuts and raised on
others, but the over-ull cost of beef to consumers was somewhat higher under
the new price ceilings., Higher nrices for fresh vegetebles caused the
increasge for the fruits and vegetables group in spite of lower prices for
the fresh fruits and the cunned items. Prices of fresh fruits and vegetables
are not under price control ut the present time. Lower prices for sugsr
geecounted for o slight reduction in the retail cost of the miscellesneous
products groups, ‘

Retail costs of all commodity groups were higher in October than a year
earlier, Increases runged from 3 percent for miscelluneous producty to 12
percent for fruits end vegetablos, meat products, and poultry and eggs.

Fermer's Share of rood Lollar Unchanged
at 50 Cents in Octobur

Farmers received 50 cents of the doller thot consumers spent for farm
foods in October., This wes the same as in August ¢nd September. It was 2
cents higher than in October 1950 but 1 cent lower then in February-April of
thig yesr.
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"CONSUMERS' EXPENDITURES FOR FOOD

Food Expenditures Unchanged:
in Third Quarter of 1951

vonsumers? expenditures for food were remarkably steady in the first
three quarters of 1951. The seasonelly adjusted snnucl rate recched a record
of #4377 per person in the first quarter of 1951 and was $375 in the third
quarter. The proportion of disposable income (person:l income less personsal
tax poyments) consumers spent for food in the July-September quarter was 26
nercent, the sume as the proportion in the previous quarter and the annual
average for 1950 but below the averages for the 3 preceding years. Consumers
spent a record high of 28 percent of their disposuble income for food in 1947,
¢1lthough expenditures for food per copite were more then 10 percent below
1951 levels.

The slight decline in totzl expenditures for consumer goods and services
during the second and third querters of 1951 occurred while disposable per-
gsonal income wag increusing steadily. Personul savings (the difference he-
tween disposuble income and total cxpenditures for consumer goods and ser-
vices) in the third quarter were at the highest rute since the end of World
VWar IT. Savings equaled about 10 percent of disposable income in the . third
quarter of 1951 compared with 9 percent in the previous cuarter and 2 percent
in the third guarter of 1950. Personal savings for the entire year of 1950
equaled 5 percent of disposable income. An incrense in consumers! cxpendi-
tures for foods could tike ploce in the future even without a further rise
in personal disposable income if suvings were reduced to the proportion of
income that they were in 1950.

- Fermers nov are receiving a luarger share of the dollar thet consumers
spend for food aznd consumers are gpending a larger proportion of their dis-
possable income for food than in 1935-39, The furmer's share of the con-
sumer's food dollar has averaged csbout 50 cents so fur in 1951 compured
with 40 cents in the prewer period. The proportion of disposable income
spent on food in July-September of this year was 26 percent compared with
23 percent in 1935-39. This rise in the proportion spent for food resulted
from the purchase of larger quantitieg per cupita and better qualities of
food and from the purchnse of more marketing serviceg. Consumers are now
eating more mesls in restsursnts and buying more processed and packaged -
foods. The same kinds and quantities of food thuat consunsrs bought in
1935-39 would have taken only 19 percent of their disposuble income in the
third quarter of 1951 (tuble 2, last column) compured with 23 percent in
1935-39.

-The former's share of the consumer's food dollar in 1951 has averaged
slightly higher then in the 2 preceding yeors but below thut received in
the period 1943 to 1948. A high of 54 cents was recched in 1945.
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Table Z.= Per capiia fooc¢ cost and ezpendituce relutad to disposable perconsal
incone, United Stutes averaye, 1935-51

— ———
. »
. .

. . Total Tood rxpenditure : Clogt to consumer of
. Ll /!

! fixed cuantities of food

: rexpendi-: : : . T an e
. DiSpOS~.fuge fors . Percentage of - | representing 1935-39
able = imer: : oty ,2verage ainual consumption
Year .personal’ "~ - . ST er person 2
;personal, goods 3 Actusl texpendi-: per p 2/

income Dispos~
: : wnd o 1/ s :ture for:
1/ . able Pzrcentagzs of

. ;sefz>cesz . income gZZgS’ . hctuel | disposable

. . income

2 H H H s Services: H

: Dollarg Dollars Dollars Percent Percent Pollirs Percent
1935-39 ...: 510 490 118.6 <3 24, 118.6 23
1944 cevases 1,055 801 229 2% 29 171 16
1945 vovveet 1,073 874 <50 23 29 176 16
1946 v.vuee: 1,117 1,032 <92 26 <8 201 18
1947 cevees: 1,169 1,142 . 329 <8 29 244, 21
1948 veeenn: 1,277 1,206 350 27 9 256 20
1949 vveveas 1,243 1,201 338 27 28 243 20
1950 veesee: 1,338 1,268 346 26 27 245 18

f Annual rates, seasgonally adjusted
1950 :
lst quarter: 1,301 1,218 3/336 26 28 235" 18
2nd "o 1,297 1,233  3/340 26 27 21,0 19
3rd . 1,354 1,324 3/355 26 27 252 19
Lth "+ 1,400 1,291 3/354 25 27 253 18
1951 . :
l1st quarter: 1,405 1,349  3/377 2 28 272 19
2nd " 1,432 1,302 3/374 26 29 214, 19
3rd s 1,445 1,302 3/375 26 29 273 19

1/ Comnuted from aggregate incowme uznd expenditure data of the Burezu of Foreign
and Domestic Commerce., For methods of computation end datz for 1929-4% see table 4,
page 9, of the September 1950 issue of this publication. FEgtimates of disposable
income and expenditures have recently been revised for 1944 and later years.

2/ Cost to consumers of quantities of foods representing average annual consump-
tion per person during 1935-39 is calculated by teking «s a 1935-39 base the actual
food expenditure for thet period (¢118.6) and epplying to this base cost a U. 5.
average congumer's food price index. The index is a weighted average of indexes
representing (1) retail food prices in 56 citiss (U. S. Bureau of Labor Statistics),
(2) retail food prices in other cities and towns, and (3) prices received by pro-
ducers applied to foods congumed on farms where produced,

3/ Quarterly data heve been estimated by the Burézu of Agricultural Economics
from expenditures for Ifvod and =lsoholic beverages reported by the Bureau of
Foreign and Domestic Commerce.
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THY. RISE OF THE SUPER MARKET

By

Hermon L. Myers and Forrest Scott
Agricultural Economists

A super market has been defined as: .'"&. compllets;, departmentalized food
store with at least the grocery department .fully self service and with a
minimum sales volume of $500,000 a year." 1/ Self service, combination
grocery stores (those that sell meats as well as groceries) which had mini-
mun snnual sales of #£250,000 in 1939 and $500,000 in 1950 are consgidered in
this article as fulfilling the definition of super markets. Becsuse of
changes in food prices, sales of $250,000 in 1939 would ke roughly compara-
ble to ssles of $500,000 in 1948. 2/ The nmumber and. totul sales of stores
with these characteristics in 1939 and 1948 are ngen in the Census of
Business (table 3).

Teble 3.- Super Markets: Number, total cales, and average sales per store,
1ndependents and chains, 19}9 and 1948 1/

. 1939 . 1948
Type of . - e : - —
U : P ... i.avVerage : : i Average
organizatlon . qy,neq :?ﬁf% : sales : Stores : Teia% ;i sales
: : B85 oer store: ; SE€8  ioer store
: 1,000 1,000 . 1,000 1,000
: Number dollars dollarg Number dollars dollars
Chains 2/ «....: 1,394 586,071 420 6,159 4,468,678 8a8
Independents ..: 182 84,591 465 890 741,617 833
411 stores .: 1,576 670,662 4,26 7,049 6,210,295 881

1/ Includes self-gervice grocery stores which slso sold meat, with minimum
annual sales in 1939 of %250,000 and in 1948 of #500,000.

2/ Four or more stores under common ownership, regardless of location.

Bureau of the Census, Census of Business, 1939 and 1948.

Less than 500 retail grocery and combination stores, including both the
self-gervice and clerk-service type, had & large enough volume of secles in
1929 to qualify as super markets. 3/ Large self-service food stores became
more common during the 1930's and many of them were called super markets.

By 1939 there were about 1,600 stores which met the stundards used in this
article for super markets. Between 1939 and 1948 the number more than quad-
rupled. (table 3).

1/ "The Super Market Speuks, 1951," P 9, Super Market Institute, Inc.,
Chicago, Il1.

2/ A sales volume of $226,000 in 1959 wag comparable to one of $500,000 in
1948, as measured by changes in index of retail food prices of the Bureau of
Labor Statistics. But data for stores that had annuel sales of $226,000 and
over are not shown separately in the Census tables. The clogest approxima-
tions are the duta for stores having sales of #200,000 and over and $250,000
and over, An egtimeted one-third of the 5828 self-service combination grocery
stores in the $200,000~$249,000 group had sules of from $226,000 to $249,000.

3/ A sales volume of #315,000 in 1929 was comparable to sales of $500,000 -
in 1948. According to the Census of Business, 489 grocery and combination
stores had sales of $300,000 and over in 1929,
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Super markets compriged about one-half of 1 percent of the total number
-of grocery and combination grocery stores in 1929, but accounted for over 9
percent of their total sales. By 1948, they made up ulmost 2 percent of the
total number. and accounted for 25 percent of the sales (table 4).

Teble 4.~ Number and total sslee of super markets 1/ as percentages of
number and total sales of all grocery and combination stores, 1939 and 1948

Year f Number f - Total sales
: Percent © Percent
1939 ll....'.lll'.!'.‘l.: O.4 8.7
19[4.8 Cces st o osss 0o en e s lc9 2408

1/ Includes self-gervice grocery stores which also sold meat, with minimum
annual sales in 1939 of $250,000 and in 1948 of £500,000.
Bureau of the Census. Compiled from Censpus of Business, 1939 and 1948.

Super ‘markets apparently handled about the eame physical volume per store
in 1948 as in 1939. GSales per super market averaged 881,000 in 1948. When
adjusted for lower food prices, this would bhe equivalent to sales of $399,000
in 1939. For super markets with an annual sales volume of $250,000 and over,
average sales per market in 1939 amounted to 426,000 (table 3). But if the
average volume for stores with annual sales of $226,000 and over in 1939 were
available (see footnote 2), this average would clogely approximate £399,000.

Chain super markets increased more in size, as meagured by dollar sales,
than independent super marketg between 1939 and 1948. The average volume of
sales per market increased by $468,000 for the chains and $368,000 for the
independents. The average volume of sales per market of the chains ig now
larger than that of the independents (table 3).

Chain-store organizations owned about the same proportion of the super
markets and had about the same proportion of the total sales in 1939 as in
1948. 4/ Approximately 88 percent of the super markets in 1939 and 87 percent
in 1948 were owned by chains. The chain super markets had approximately 87
percent of the total sales made by all super markets in 1939 and 88 percent
in 1948. '

¥actors Influencing the Growth of Super Markets

~ Greater convenience in shopping is & reason often given for the quick

acceptence of super markets by shoppers. The wider assortment of foods and
other merchandise that super markets offer in comparison with smeller and more
specialized stores has made one-stop shopping feasible. Shoppers no longer
find it necessary to visit specislized stores to buy different items. A trend
to one-~stop shopping is shown by the greater proportion of total food sales
that combination grocery stores had in 1948 as compared with 1929. In 1943,
combination grocery stores accounted for two-thirds of all the sales in retail
food stores as compared with one-half in 1939 and slightly more than one-third
in 1929. This reflects a shift by consumers away from the grocery stores that
do not sell meate and such specialized stores us meat markets, fruit and veg-
etable stores, and confectionary storzs (table 5).

4/ A chain organization is defined ss four or more stores under common
ownership, regardless of location. No adjustment was made for stores that
did not specify affiliation.
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Table 5.~ Retail food store sales; by type of store, 1929, 1939, and 19/8

—

Type of store o199 P T1939 P 1948

: Mil, dol. Mil, dol. Mil, dol.

Grocery stores, with fresh meats ...: 3,904 5,496 20,743
Grocery stores, without fresh meats : 3,449 2,226 4,027
Meat markets vevevesesococnasnseennst 1,253 700 1,642
Fruit and vegetable stores ceaveseess 308 222 399
Candy, nut, confectionary gtores ...: 572 295 649
Dairy product stores, milk dealers .: 727 ' 740 1,887
Bakery product stores c.eceeieecesess 201 168 725
Egg, poultry detlers «visevecesesesetd S 71 63 257
Other food StOres sveesesvsvosescscns 352 255 637
TOtal .........,......-.o_-oo--: 10,837 . lo 165 30’966

Bureau of the Census. Compiled from Census of Juqlnesq, 1948

The incorporation of parking fa01llt1es 1nto the deulgn of the super
market and the location of markets in shopping centers are .other factors

contributing to convenience in shopping.

Once-a~-weck as well as one-stop

shopping has been facilitated by the super markets with their parklng lots
and their wide variety of food and popular nonfood items.

Super markets were among the: first to experiment with and adopt pre-
packaging of fresh fruits, vegetsbles, meats, and other foods; greater use
of informative labeling; and the design of stores to maximize displays,

channel customers through the store, and reduce the man-hour and space

requirements per unit of sales.
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Table 6.- Price spreads between farmers snd consvmers - foocd products:
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byproduct adjustrent, marketing charges, and fermer's shore of retail price, October 1951 }j

Hetall price, farm value of equivalent quantities sold by producers,

1] 2 3 3 : H 3 : Goverrment ] :
3 3 T H Croes 1 3 et 1} mmg 'Harketing‘
) s Reteil : Retall : sByproduct: + adjusted 3 Yyt 1Farmer's
Commodity 3 Farn squivalent 2 unit s price : tvl:;:u 2allovances 5:1:‘ 1 for t tax::d( ) ] charges t share
3 3 3 3 1 ] :byproductmp‘y.m“ (+): H
] 3 H H 13 i H ] ] ¥
[ 3 ¢ Dollers Dollars Dollars Dellers [Dollars Dollars  Dollars Percent
T : 1
1 3 1
Market basket cccecerecacencecocae? : t 722,00 — —-  359.61 362.39 -0.34 362,05 50
) 13 3
Heat product® .cecesvesscocarasset 3 $ 231,61 158.09 9.26 148.83 82,78 — 82,78 64
t ] 3
Dairy produots ccevecscececesssal H t 135.56 76.28 —— 76.28 59.28 — 59,28 56
t t H
Poultry 60d €EEB ceecconncecascal t  1935-39 : 59.55 39.26 —_— 39,26 20.29 — 20.29 66
H 3  eannual 3
Bakery and other.cereal H 3 average 1
producte: : Farm produce equivalent : quantities :
A1) ingredleits siccceececcscsl of annual family 3 purchased, : 19,.07 — — 27.94 76.13 - .04 76,09 27
Grall vevesssovssonersssosssent purchases 1 per family : — 27.15 5,29 21.76 — — —_ A
] t of three
Other cereal products .eceeseat t average : 38,10 18.16 3,71 14,45 23.65 —_ 23.65 38
: t congumers 3
A11 fruits and vegetables ...ee.3 3 T 146.41 51.88 —— 51.88 94.53 -— 94.53 35
Fresh fruits and vegetables .. : T 111,50 42.98 _— 42.98 68.52 — 68,52 39
Fresh vegetables ..cevcesnnel H H é7.33 23.89 — 23.89 43.94 —_ 43.94 35
Canned fruite and vegetebles .: H H 22.79 L7 — YA 18.22 —_— 18.32 20
H 1 3
Miscellaneous products secessece? H B 44.80 — — 15.22 29.38 ~ .30 29.08 34
1 H 2
H ] H
3 2 3
: t s Lenlp  Qents  Cents Lents Centp Centp Cents [Percept
k4 2 2
3 H H
Beef (Cbolce grade) 3/.veesesessa:2.16 1b, Choice grade cattle: Pound @ 88,6 4/76.2 8.2 68.0 20.6 — 20.6 T
LADD seeeessosesavacessssvvsrsssorstZel6d 1b. lanbs :  Pound : 78,6 6.l 10.2 54,2 244 —_ 2.4 69
Pork (including lard) ... «e3:1.41 1b. bogs 3 Pownd 2 45.5 28.6 A 28.2 17.3 —_— 17.3 62
t ] ]
3 1 2
BuutBY cusvecacscsccsassasrsnsssestButtertat and farm butter 1 Pound 1 79.7 57.2 —_ 57.2 22.5 _— 22,5 72
Cheege, American . 110,08 1b, ailk H Pound 2 62.4 39.1 — 39.1 23.3 _— 23.3 63
Bvaporated milk .e... 11.95 1b. milk 4oz, can 2 14.9 7.20 —_ 7.20 7.7 —_ 7.7 48
Fluid milX sseesee +etParm retail and wholessle : :  22.3 13.2 -— 13.26 9.0 —_— 9.0 59
1Ce Creal svecevocssscsescascnncessle8 1b, milk 3 Pint :  3l.2 7.85 — 7.85 23.4 — 23e4, 25
3 3 2
3 H H
EEES ceveensesescoe +221.03 doz. 3 Dozen 1t 78.8 57.3 -_— 57.3 2.5 — 21.5 73
Chicken scesosascaceccessasasenssetled36 1b. : Pound 3 52.6 27.5 ——— 27.5 25.1 — 25,1 52
H 1 2
1 S 2
White bread ceevvevcvessscecasaenas 4912 1b, wheat 3 Pound 16.2 3.19 W62 2.57 13.6 -— 13.6 16
2 T 3
3 3 :
Corn flakes ... «ese21.05 1b. corn : 8-03. pkg., : 13.7 3.56 1.29 2.27 1.4 -—_ 11.4 17
Com meal .... «e11.343 1b. corn i+ Pomd : 7.8 3.94 65 3.29 45 —_ 4e5 42
Flour, white . esseslell 1b., wheat H Powmd 3 9.0 4.94 +95 3.9 5.0 — 5.0 4l
R1C6 coveecvases .. seee1ll68 1b. rough t Powmd : 16.0 7.91 1.13 6.78 9.2 — .2 A2
ROl1led 088 caceserncsesccncnsenase’205 1b. oats 3 Pomnd 3 1.5 5.25 1.20 4.05 10.4 _— 10.4 28
3 3 3
3 3 1
Apples sevessane «022/ bu. H Pownd @ 9.1 4.28 —_— 4.28 4.8 -—_ 4.8 47
Oranges ... +0613 box ~ fresh use : Dozen 3 50.6 20.5 -— 20.5 30.1 -_— 30.1 pAs
3 T s
3 2 3
BeAnS, BUAD sececsscccesnsasanssned +0375 bu. 3 Pound : 20,0 9.00 -— 9.00 11.0 — 1.0 45
«e31.10 1b. 3 Pomnd 3 5.5 1.67 — 1.67 3.8 -—_ 3.8 30
asd 40222 bu. 1 Bmch 1 12,8 3.22 -— 3.22 9.6 —_— 9.6 25
«ot +OLB5 crt. 3 Head 3 15.3 6.20 — 6.20 9.1 — 9.1 4
31.06 1b. H Powmd 3 7.8 2,55 — 2,55 5.2 ~— 5.2 33
Potatoes ... : JOL74 bu. T Pound 3 5.1 R.42 _— 2.42 2,7 — 2.7 47
Sweetpotatoes $ 0204 bu. H Pomé ¢ 10.3 5.53 -— 5.53 48 — 4.8 54
TOMALOBE sevecsonanascrsvsceansaast <05 du. 3 Pound 3 2.7 8,91 -_— 8,91 1z.8 — 12.8 41
H] ] H
: ] H
Peaches, canned .ceeeeveosscccsesesle® 1b. Calif. cling s No. 24 ean 3 34.2 6.50 — 6.50 27.7 -—_ 27.7 19
«+23.03 1b. sweet : o, 2 ean 3 22.2 3.28 —— 3.28 18.9 — 18.9 15
.o $ <9 1b. t Bo, 2 can 3 15.1 3.94 —_ 3.94 11.2 -— 1.2 26
eouvsseess2 il 1D, t No. 2 ean 3 17.6 3.63 -—_ 3.63 24.0 -— 14.0 2
3 : :
: 3 ]
Prunes cceseevececccsscscersercaestl 1b. dried, California : Pomnd 3 27.5 n.a — u.a 16.3 -_ 16.3 JAS
Havy Deans seceeccscsecssscssenseesl 2bo Mich. and M. Y. 3 3
t pea beans 3 Powmd : 4.7 5.4 -— 5.4 9.3 —_ 9.3 37
3 1 13
3 ] 3
BOt BUGAY seneesessecsccncensasses 7.151b. sugar beets H Powmd : 10.6 4.08 2 3.87 6.7 - 54 6.2 37
Cane sugar ..,.... covessesnnsd 12,29 1b. sugar cane :t  Powmd : 10.3 479 7 4.02 6.3 - .54 5.8 39
MATEEriNG ceecaseeccessccssssscecsiCottonseed, soybeans, and 3
t  sidm milk 3 Pomd 3 33.4 -— — 10.47 22,9 —_— 22.9 31
Vegetable shortening «cevcevecassstCottonseed and soybeans s Pomd ¢ 34.6 - —— 12.31 22,3 -—_— 22.5 36
: 3 3
] : H
H

: -
1/ Full details concerning the caloulation of price spreads for commodity groupe and individusl items are presented in Agr. Inform. Bul. No. 4, "Price
Spreads Between Parmers snd Consumers,* Hov. 1949, and Misc. Pub. No. 576, "Price Spreads Bstwesn Farmers and Consmers for Food Products, 1913-44,"

For example,

Sept. 1945 (out of print). Commodity-gromp estimates are derived from dsta more inclusive than the individual ftems listed in thie table.

the meat-products group includes vesal and mutton, farm sales of lower grade cattle, allovance for retail value of bypr t
addition to lamb, pork (including lard), and carcass beef of Choice grade.

o

2/ Marketing charges equsl margin

adjusted for byproduct all

2/ Neme of grade was changed from Good to Cholce on Dec. 29, 1950.
4/ Grose farm velue before adjusting for Choice grade premium waas 62.6.

minus

and p d

meats, in

t marketing taxes plus Government payments to marketing agencies.
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compared vith the 1935-39 average, October 1950 and September 1951 1/

Reteil price and farm valus, October 1951

t z Retail price Nt farm value 27 —
¢ H T 3 [} 1Percontage change: F ] B iParcentage chunge
Commodi ty poRetall tig3s9! oot !osept. ! Oot. ! %R I tignsaet oet. !osept. ! oot ! O 1991
3 ;average, 1950 H 1951 H 1951 : Oct. Sept.. javerage, 1950 t 1951 . 1951 Oct. 1 Bept.
P : 3 3 2 = 1950 1951 ] : : 1 1950 & 1991
3 iDollars Dollars Dollars Dollsars Percegt FPercent Dollars Dollarg Jollers Dollarg Percent Percent
t 3
Market basket ; (: 341.19 3/656.75 710,89 722.00 + 10 + 2 13473 3/316.%2 356.77 359.61 + 14 + 1
3 H
Meat products x; : B88.57 206,20 225,87 231.40 + 12 + 3 41.60 3/128.57 -149.14 148.83 + 16 &
1 1
Dalry pmducts :; gz 67.31 3/125.00 134.36 135.56 + 8 + 1 33,42 3/ 68.53  74.26 76.28 +11 + 3
z 1
Poultry 80d BEEB <ussrevesseseast) 1935-39 %x 26,47  53.02  59.21  59.55  +12 + 1 17,57 32.33  39.40 39.26 + 2 4
;) annual (:
Bakery and other cereal 1) average (1
productss: :)quantities(s
Al ingredients ....eeseeee.s.:)purchased, (: 55.09 3/ 98.77 103.93 104.07 + 5 4 11.63 3/ 26,07  27.%2 27.94 + 7 + 2
Grain eveecensesrersonsssnsoses)per family(: _— —— ~— - e —— 9.04 3/ R0.54  21.32 21.76 + 6 + 2
:) of three (1
Other cereal products ........z; average %x 18.46 3/ 36.46 37.96 38.10 + 4 4 5.98 3/ 13.65 14.08 14445 + 6 + 3
: jconsumers (i
Al fruits end vegetables ......z; 3 T7.79 3/130.45 142.48  146.41 + 12 + 3 23,98 3/ 4494 50.62 51.88 +15 + 2
Fresh fruits and vegetahles ..: 1 57.85 3/ 98.60 106,89 111.50 + 13 + 4 20.37 3/ 37.01 41,78 42.98 + 16 + 3
Frogh vegetables «v.ecceessssd (r 33.16 54.88 AL.17 67.83 + 24 + 11 n.48 3/ 17.89 21.07 23.89 + 34 +13
Canned frults and vegetables .:) §= 14.24 20.36 23.25 22.79 + 12 - 2 1.93 3/ 4.2 AN 4ed? + 6 + 1
3 3
Miscellaneous products .eeveses.t) (3 25.96 43,41 45.04  44-80 + 3 -1 6.53 3/ 16,08  15.83 15.42 - 4 - 3
H 3
] H
H H
3 ¢ Cen Cents  Cents  Cents Percent Percent Cents Cents Cents Cents Percent Percent
1 3
1 3
Beof (Cholce grade) ¥/ieeesveereces  Pound 3 29.1  76.3 84,9 8.6 +16 + 4 16,2 3/ 52.5 3/ 65.6 68.0 +30 4+ 4
Lamb eevsrsarecnsoancrae Pound : 26.8 9.3 78.1 78.6 +13 + 1 13.2 3/ 45.4 3/ 55.2 54,2 + 19 -~ 2
Pork (1ncluding 1ard) esecesesooned Pound : 22.6 42.8 45.6 45.5 + A 11.7 26,7 27.4 28.2 + 6 + 3
T :
3 H
BUtLOr sesvescissssorsorcssnsrsansi Pound : 35.0 3/ 72.5 78.1 797 + 10 + 2 23.9 51.5 56,0 57.2 + 11 + 2
Cheese, American ..... seeet Pound 1 25.9 55,5 62.6 62.4 +12 4 13.6 3/ 32.7 36.7 39.1 + 20 + 7
Evaporated milk .eues. vesessslit~0z, can 1 7.5 13.5 149 14.9 + 10 0 2.86 6.07 7.10 7.20 + 19 + 1
Fludd milk seeensonsees weet  Quart =@ 1.4 3/ 20.7 22.1 22,3 + 8 + 1 6,20 3/ 12,05 12.89 13.26 + 10 + 3
TCO Cromm «.ovevasssosssssascsannal Pint : & & 31.2 3.2 — [V é/ (% 7.70 7.85 — + 2
3 H 4
: H
EQES veovevavrsovsnsscsoccrsavanocred Dozen 1t 209.0 65.3 75.9 .8 +2 + 4 22.3 44,5 56.6 57.3 + 29 + 1
CRLCKOD +eesresvessscensssoscessssd  Pound 3 30.0 52.2 55.0 52.6 + 1 - 4 169 25.8 28,6 27.5 + 7 -4
: H
H H
White bread .eseescsserssesscaveeet Pownd : 9.1 15.3 6.2 16,2 + 6 4] 1.08 3/ 2.43 2.55 2.57 + 6 + 1
H H
Corn £18KeB +vveveorvosssossrsossst 80z, pkg. 1 7.9 13.1 13.7 13.7 + 5 1} .84 2.1 2.17 2.27 + 6 + 5
Cormi MEAL seecvesnsnessvevrarsseest  Pound : 3.0 8.1 7.8 7.8 - 4 0 1.40 2.8 3.30 3.29 + 17
Pownd t 3.9 3/ 8.5 8.9 9.0 + 6 + 1 1.67 3/ 3.76 3.93 3.99 + 6 + 2
Pomd : 7.2 3/ 16.0 16.9 16.0 0 -5 2.37 7.19 5.76 6.78 - 6 +18
Rolled 08t8 ceesvasssserescnsse Pound : 7.3 13.5 B VAVA 1.5 + 7 + 1 1.74 3. 3.97 4.05 + 5 +
ADPLOD veevnevnrvererneerasesnoenet  Powd : 4.9 3/ 9.6 10.4 9.1 -5 =12 2.03 4. 4050 428 - 4 - 5
OTBNEESE sesvoresvsossncsssacsssnsel Dozen : 30.3 3/ 52.2 51.9 50.6 - 3 - 3 11.0 20.1 25.5 20.5 + 2 ~ 20
H t
3 3
Beans, Tnap ... 2 Pownd : 1.3 16,5 19.7 2.0 + 2 + 2 449 3/ 7.88 8.62 9.00 + 14 + 4
Cabbage eeaseease ¢ Pommd : 3.4 4.3 5.3 5.5 + 28 + 4 .81 3/ 1.00 1.60 1.67 + 67 + 4
Carrots ..ees. ] Bunch 1 5.4 9.5 13.1 12.8 + 35 - 2 1.6 3/ 2.22 4.11 3.22 + 45 - 22
Lettuco .... : Head 1 8.7 13.1 13.8 15.3 +17 + 11 2.9 3/ 4.6 4a72 6,20 +49 + 3
Ontons «eene H Pound ¢ 4.5 5.9 7.5 7.8 + 32 + 4 1.30 1.17 2.13 2455 + 18 + 20
Potatoes ..ess Poumd : 2,5 3.9 4eb 5.2 + 31 +11 1.25 1.49 2.14 2442 + 62 + 13
Sweetpotatoes Pound 3 4.0 7.2 12.1 10.3 +43 - 15 1.65 3.14 5,85 e + 7 - 5
Tomatoes «vssecsevcscess Pommd : 6/ 20.3 15.4 21.7 + 7 +41 &/ 3/ 8.28 6.02 8,91 + 8 + 48
2 3
3 ]
Poaches, canned sveseeeveessesssees Noo 24 can ¢ 18.7 31.7 34,0 34.2 + 8 + 1 2,53 4.79 6.42 6.50 + 36 + 1
Corn, cenned .... sesst Ho, 2 can 2 12.1 18.7 22.4 22.2 +19 -1 1.50 2.78 3.16 3.28 +18 + 4
Peag, canned ..eeeees veeeveset NOo. 2 can @ 15,6 15.4, 15.3 15.1 - 2 - 1 2.29 3.63 3.92 3.94 + 9 + 1
Tomatoss, canned veseeseesevenseses Hoo 2 can 3 9.4 15.3 8.2 17.6 + 15 - 3 1.49 2,99 3.48 3.63 + 21 + 4
z H
3 1
Primes e.... cessseest  Pound z 10.0 26.1 28.1 27.5 + 5 2 2.9 9.22  12.25 11.20 + 22 8
Bavy beans ... ssaseesst Pomd 1 6.5 4.7 14.9 14.7 ] -1 3.02 6.89 5.41 5.41 -2 [4
: H
t 3 P
Beet BUEAT «eowsessacsesesavsscsnsal Povnd @ 5.7 10.5 10,7 10.6 + 1 -1 1.73 3.58 3.87 3.87 + 8 0
Cane Sugar «ae« Pound : 5.5 10.3 1044 10.3 0 -1 1.78 3/ 3.72 4.02 4,02 + 8 0
Margaring seeesesecss Pound : 18.1 32.9 33.5 33.4 + 2 & 4430 11.84  10.87 10.47 - 12 - 4
Vegetable shorteming .. Pownd : 19.5 32.8 3447 34.6 + 5 W 5.26 14,03 12,78 12.31 -12 - 4
3
3
32

3

1/ Full detalls concerning the caloulation of price spreads for commodity groups and individual iteme are presented in Agr. Inform. Bul. Ho. 4, "Price
Spreads Betweon Farmers and Congumers,® Nov. 1949, and Misc. Pub. Ho. 576, "Price ‘Spreads Between Farmers and Consumers for food Products, 1913-44,"
Sept. 1945 {out of print). Commodity~group estimates are derived from data more incluslve than ths individual items listed in this tabla. For example,
the meat-products group includes veal and mutton, farm sales of lower grade cattle, allowance for reteil valus of byproducts and processed meats, in
addition to lamb, pork (including lard), and careass beef of Cholce grade.

2, mmtgd to exclude imputed valus of nonfood byproducts obteined in processing.

sed.

4/ Less than 0,5 percent.

2/ Name of grade was changed fram Good to Choice on Dec. 29, 1950.

6/ Price data not available.
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Table 8.- Price sprends between farmers and consumers - food products: Marketing charges and farmer's share of retail price, October 1951
compargd with the 1935-39 average, October 1950 and September 1951 1/

' . Marketing charges 2/ t Farner's ehare
H 3 2 t t t Percentage change 2 H 3
Reteil T T 2z ] Oct. 1951 2 s 3 s 2 get
Commodi ty 4 it ) 1935 0 Oct. 1 Sept. 1 got. from - 193539, Oct. | Sept. [ Oct.
: , aversge | 1950 : 1951 . 1951 oSt +  Sept. ¢ 2VeTRge | 1950 . 1951 s 1951
3 3 3 : : 11950 : 1951 3 H :
B + Dollars  Dollsre Dollars  Dollars  PRorcent  Percent Perceny  Percent  Percent  Percent
1 3
3 :
Market basket .........n........-z; i: 204.47 3/329.89 353.78 362,05 + 7 + 2 40 48 50 50
I 2
Meat products .uevesvececroavenel) g: 45.88 3/ 77.53 76.73 82,78 + 7 + 8 Vs 3/ 62 66 &4
t 3
Dairy products ceceeerccrsevences) (+ 33.9 3/ 56.47 60,10 59.28 + 5 -1 50 55 55 56
3 3
Poultry and €ggE eucesesdecnsaeet) 193539 gz 8.90 2.6 19.81 20.29 - 2 + 2 66 61 67 66
:) annual (:
Bakery and other cereal 1) averuge zx
products: 1)quantities(s
All Ingredients .....e.ecesssst)purchased,(z  42.80 3/ 72,66 76.37 76.09 + 5 4 2a 3/ 26 26 27
Gralh seccossenssesssassevsvsst)por family(s -— — -_ - -—- — 16 -— — -—
1) of three (t
Other cereal products ........t) average (: 12.10 3 2.4 23.88 23.65 + 4 -1 32 3 37 37 38
3)conpumers (¢
A1l fruite and vegetables ......:) (x 53.81 3/ 8s5.51 91.86 94,53 + 1 + 3 31 34 36 35
Fresh frults and vegstables ..1) (+  37.48 3/ 61.59 65.11 68,52 + 1 + 5 35 28 39 39
Frosh Vegetables «.coeveencst) (+ 21.68 3/ 36.%9 40.10 43.94 +19 + 10 35 3/ 33 34 35
Canned fruits end vegetables .xg Et 1.2 3/ 6.4 18.84 18.32 + U - 3 % ya 19 20
i 1
Miscellaneous products eeeeseesst) {s 19.19 3/ 21.03 28,91 29.08 + 8 + 1 25 37 35 34
R 3
2 2
1 13
1 :  Gentp Cents Sentn Cents  Porconk  Percent [Percent  Percent  Porceny  Percent
1 1
3 3
Beef (Choice grade) 3/ eieveveewsst Pomd 12,9 3/ 23.8 3/ 19.3 20.6 -13 + 7 56 & 77 ld
eesmssessesssessacsesncnsesssl  Pound 3 13.6 3/ 23.9 3/ 22,9 24,4, + 2 + 7 49 3/ 66 7 ]
Pork (incToding lard) ... esveeel Pomd : 10.3 16.1 18.2 17.3 + 7 - 5 52 62 0 62
2 3
3 3
BULLOX vseeecsevonssoscosserrcesess  Poumd : 11,1 3/ 21.0 22,1 22.5 + 7 + 2 68 8 72 72
s 12.3 3/ 2.8 25.9 23.3 + 2 - 10 53 3/ %9 59 63
3 AR A 7.8 7.7 + 4 -1 28 45 48 48
+ 51 3/ 8.6 9.2 9.0 + 5 -2 55 3/ 58 58 5
1CO OTEAR svesessessnrenssosssassat  Plat ¢t 6/ 74 23.5 23.4 — & & &/ 25 25
H 1
1 :
BZEB cese evectonesansaal Dozen = 6.7 20.8 19.3 21.5 + + 11 s 68 75 73
Chlcken ..eesvessecnssoesssreoncssl Poumd : 13.1 26.4 26.2 25.1 5 - 5 56 49 52 52
t 2
3 b
White bread «ieeveesvecesessssesest Pomd 7.9 3/ 12.9 13.7 13.6 + 5 -1 12 16 16 16
s 3
Corn flakes . we3 8-0z. pkg. ¢ 7.1 2/ 11.0 1.5 1./ + 4 -1 n 3/ 16 16 17
Corn meal seenees .ot Pound 3 1.6 5.3 4eb 45 - 15 ] 47 35 42 42
Flour, white ..... .3 Pound : 2.1 3 47 5.0 5.0 + 6 0 43 3/ 44 4 i,
RICO sevssesarcess .ol Pownd 47 3/ 8.8 1,1 9.2 + 5 -7 33 45 34 42
Bolled 0848 coeveecvssoasosceasnnat Poumd 3 5.6 9.7 10.4 10.4 + 7 o] 24 28 28 28
3 3
: 3
Apples .ecceus s  Powd 1 29 Y 5.2 5.9 4:8 -8 - 19 3/ 46 43 47
0ranges se... .l Dozen 3 19.3 3/ 32.1 26.4 30.1 6 + 1 36 39 49 4
3 :
3 2
BOANS, MIBD secesescccossscossonnet Pound 3 6.8 3 8.6 1.2 11.0 + 28 -1 40 3/ 48 44 45
Cabbage ... Pomnd : 2.6 Y 3.3 3.7 3.8 + 15 + 3 24 3/ 23 30 30
Carrots ... Bmch 1 3.7 3/ 7.3 9.0 9.6 + 32 + 7 31 3/ 23 31 25
Lettuce ... Head ¢ 5.8 3/ 89 9.1 9.1 + 2 0 33 3/ 3 34 a
Onions seseceosssece 3 3.2 4.7 5.4 5.2 + 11 - 4 ) 20 28 33
3 1.3 2.4 2.5 2.7 + 12 + 8 50 38 47 47
3 2.4 4ol 6.2 4.8 + 17 - 23 41 L4 48 54
r & 3/ 12.0 9.4 12.8 + 7 + 36 % Qa 39 &
2
H
t 16,2 26.9 21.6 27.7 + 3 & L 15 19 19
:  10.6 15.9 19.2 18.9 + 19 - 2 12 15 bV A 15
t 13.3 1.8 1.4 .2 - 5 - 2 15 24 26 26
T 7.9 12.3 14.7 1.0 +14 -5 16 20 19 2
3 3
t 1
Prunos ssvececsessssesssssscnsesned Pomd 3 7.0 16.9 15.9 16.3 - 4 + 3 30 35 1A 41
Navy beons seeeveccovscsssssncansed Pound 3 3.5 7.8 9.5 9.3 +19 - 2 46 4 36 37
H 3
[ t
Beot sugar ..... Pomd 3 3.6 6.4 6.3 6.2 - 3 - 2 30 34 36 37
Cane sugar .... Pound 3 3.4 6.1 5.9 5.8 - 5 - 2 32 36 39 39
MATEArine ....ccevenne Pound : 13.2 2.1 2.6 2.9 + 9 + 1 24 36 32 31
Vegetable shortening «cececeecceaces Poumd :  14.2 18.8 21.9 22.3 +19 + 2 27 43 37 36
s t
3 2
3

£y

1/ Rl details copoerning the calculation of price spreads for commodity groups and individusl items are presented in Agr. Inform. Bul. Ko. 4, "Price
Spreads Between Farmers and Consumers, " Nov. 1949, snd Migc. Pub, No. 576, "Price Spreads Between Fermers and Conswmers for Food Products, 1913-44,"
Sept. 1945 (out of print). Commodity-group estimates are derived from data more inclusive than the individual itemg listed in this table. For example,
the meat-products group includes veal and mutton, fam sales of lower grade cattle, allovance for retail value of byproducts and processed meats, in
addition to lamb, pork (including lard), and carcass beef of Choice grade.

2/ Marketing charges equal margine (difference between retall cost and net farm value, tabtle 7) minus processor taxes plus Government payments to
marketing agencies.

3/ Reviged.

&/ less than 0,5 percent.

y Name of grade was changed from Good to Choice on Dec. 29, 1950.

Price data not available.
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Table 9.~ Farm products: Indexes of prices at several levels of marketing,
1935-39 = 100

3 Prices : Foods H Flbersg sWhole~: Prices :

s paid :Whole-3 s : Whole-: Prices : sale :received:

s by s Rgzail: sale : Pric sRetail: sale :received:prices: by :P:ige
Year : clity : i ces:prices: es sprices: pricest by 3 of farmers:pb

of farm, .recelved
and :femilies: food sof all:

month:for all :

b : of : of : farmers: all : for 'f
: food : irs :cloth-:textile: for : farm : all ;' 2™~

:commodi-: prc;d— : prod :farm : 1ing : prod- : cotton : prod-: prod- : ors

: ties 3 ucg; : ucts : : 1/ :ucts : and : ucts : ucts 7

VA : 3/ : : 3/ w0l 5/: 3/ : 6/
1913 : 71 77 81 91 69 81 110 94 95 81
1916 : 78 94 96 106 78 99 131 111 111 93
1918 : 108 134 151 172 128 193 279 195 192 14
1920 : 143 166 174 181 201 232 28, 198 197 171
1929 : 122 128 126 136 115 127 167 138 138 121
1932 : 98 83 77 67 91 Vi 54 63 61 82
1935 98 102 106 99 97 100 109 104 101 99
1936 : 99 103 104 104 98 101 114 106 106 99
1937 : 103 106 108 112 103 107 111 114 11, 105
1938 : 101 96 93 94 102 94 80 90 90 98
1939 : 99 93 89 90 100 98 87 86 88 98
1940 : 100 93 90 94 102 104 98 89 93 98
1941 ; 105 102 105 114 106 119 131 108 115 105
1942 3 117 120 126 145 124 136 178 139 147 120
1943 12/ 135 135 175 130 137 190 161 179 133
1944 126 132 133 173 139 139 194 162 182 140
1945 129 135 134 183 146 141 201 169 192 145
1946 @ 140 155 165 207 160 164 260 196 218 159
1947 = 160 189 213 249 186 200 296 238 256 186
1948 = 172 202 226 260 198 209 296 248 265 202
1949 : 170 189 204 229 190 198 272 218 232 19,
1950 2 172 189 210 228 188 208 314 224, 238 198
1950s
Oct. : 176 192 218 235 193 230 365 234 250 204
Nov, 3 176 193 221 239 194 235  7/387 242 257 206
Dec. 3 179 200 226 250 196 241 383 247 266 207
1951:
Jen. 3 182 208 230 265 198 251 401 256 279 211
Feb. : 184 213 237 276 202 255 41 267 291 215
Mar. 3 184 212 236 272 203 258 425 268 290 219
Apr. @ 185 211 235 269 204 257 425 266 288 220
May 185 212 237 266 204 256 415 263 28, 219
June : 185 212 236 264, 204 250 409 261 280 219
July 3 186 212 235 262 203 A 377 255 27, 29
Aug. : 186 209 237 26/ 204 236 333 251 272 219
Sept.: 187 208 238 265 209 230 321 249 271 219
Oct. 187 212 240 267 209 222 341 253 276 29

1/ Bureau of Labor Statistics, "Consumer Price Index for Moderate-Income Families
in Large Cities."

2/ Calculated from "Retail cost® of market basket (p. 2).

3/ Bureau of Labor Statistics, converted from 1926 = 100 base.

4/ Cslculated from "Farm value" of market basket (p. 2).

5/ Cotton and wool prices weighted by production in 1935-39.

6/ Based on figures published by the Crop Reporting Board.

7/ Revised.



- 15 -

Table 10.- Indexes of consumer income and of hourly earnings in marketing,
1935-39 = 100

Monthly

! Nonagri- : earnings : Hourly earnings in marketing enterprises
; cultural | per . . . .
Year , income employed : Llas§ I : Food Food : Cotton
: P%yzints : fzgiizi i rziiigys :processingf marketing:processing
: : 2/ : 2 : : -
1940 seveconens 115 110 105 108 104 106
1941 vecvenanss 138 130 106 114 110 119
1942 cevveveant 176 161 119 1z7 122 139
1943 vevivened 217 188 121 140 131 152
1944 veeveoaeat 242 © 201 134 149 141 162
1945 ceieeneant <250 195 135 154 149 176
1946 cevereanat 255 191 154 173 171 213
1947 eeveennssns 275 218 168 197 195 253
1948 vovvvienat 301 236 184 213 213 282
1949 vevvnannat 303 240 203 223 226 287
1950 cevienedat 332 259 223 233 236 297
1950 : f
Septe ceeeet 342 65 © RR4 231 237 295
0Cte veeeent 344, 271 221 236 239 314
NOVe seeesst 346 272 R24 239 241 316
Dece evevsst 359 279 227 Vv L4 317
1951 3 C
JRRVE: ) ¢ W 356 : 278 R24 248 RLT 318
Feb. +..veut 353 279 235 248 248 318
Mar. «..eeed 362 282 237 <49 249 318
Apr. ceeved 366 283 243 =50 250 319
May ... 368 <82 244, <50 251 316
June ......d 370 &/ 284 247 254 253 319
July «oavads 370 &/ 80 250 252 252 317
AUg. vueeaat 372 282 246 6/ 251 252 6/ 315
Septe seeeat 373 286 254 251 253 320

1/ United States Department of Commerce estimates. Adjusted for seasonal
variation., ‘

2/ Prepared in the Bureau of sgricultural Economics from date of the Bureau of
Labor Statistics, not adjusted for seusonal variation. Revised series.

3/ Compiled from data puhlished by the Interstate Commerce Commission.

4/ Bureau of Labor Stetistics.

5/ Weighted composite of earnings in steam railways, food processing, wholesal-
ing, and retailing.

6/ Reviged.
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